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Information Contained in This Journal

The Registry of Trade Marks does not guarantee the accuracy of
its publications, data records or advice nor accept any
responsibility for errors or omissions or their consequences.
Permission to reproduce extracts from this Journal must be
obtained from the Registrar of Trade Marks.
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GENERAL INFORMATION

References to “section” and “rule” in these notes are references to that section of the Trade

Marks Act (Cap. 332, 1999 Ed.) and that rule of the Trade Marks Rules, unless otherwise

stated.

Trade Marks Journal

This Journal is published by the Registry of Trade Marks in accordance with the direction of
the Registrar under rule 86A.

Request for past issues published more than three months ago will have to be made in
writing and is charged at $12 per issue. It will be reproduced in CD-ROMs and it is to be
collected at the following address:

Registry of Trade Marks

Intellectual Property Office of Singapore

51 Bras Basah Road #04-01

Manulife Centre

Singapore 189 554
This Journal is published every Friday and on other days when necessary.
Official working hours of the Registry

The official working hours of the Registry are as follows:

Monday to Friday : 0830 hours to 1730 hours
Saturday, Sunday and Public Holidays : Closed

Payment at the counter should be made during the following time period:
Monday to Friday : 0830 hours to 1700 hours
Enquiries

For enquiries relating to official notices and other information appearing in the Journal,
please contact the Registry at the following telephone number:

6339-8616
Information on trade marks is available at the Registry’s web site at:

http://www.ip0os.gov.sqg
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Making Payment

IPOS accepts:

1. Payment by cheque (crossed), money order and bank draft (in Singapore Dollars
and drawn on banks operating in Singapore). These should be addressed to the
Intellectual Property Office of Singapore

2. Payment by NETS, GIRO, CashCard, eNets Debit (Internet Banking), eNets Credit
(Credit Card).

Information on the payment modes is available at the Registry’s web site
(http://www.ip0s.gov.sq).
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IN THE REGISTRY OF TRADE MARKS,
INTELLECTUAL PROPERTY OFFICE OF SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2014
EXCLUDED DAY

This Practice Direction is issued by the Registiradter Section 78 of the Trade Marks Act, to
specify the day which is to be treated as exclutiad

(a) 30 January 2014 is an excluded day for anynegsiunder the Trade Marks Act and

Rules, where the time for doing the business egpmrethat date and where the business was not
done by that date.

Dated this 8 day of January 2014.

/(;m A DA

TAN YIH SAN
REGISTRAR
REGISTRY OF TRADEMARKS



Trade Marks Journal No. 024/2014 Page No. iv

IN THE REGISTRY OF TRADEMARKS, INTELLECTUAL PROPERT Y OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2013

ALTERNATIVES TO ONLINE FILING DURING SERVICE DISRUP TION

This practice direction is issued by the Registeaprovide alternatives to online filing of form
and/or document when a service disruption occurs.

This practice direction will come into effect ofi May 2013.

(1) In the event that the electronic online seeV{EOS) is unavailable for extended periods (for
example, due to system downtime), a notice willpkeced on the IPOS' website with the title
“Alternatives Available for Filing of Form and/ord@ument”.

(2) On the broadcast of such a notice on IPOS'sitesbonline payment fees will apply to forms
submitted over the counter prior to 5 pm on that dlanotification has been made to IPOS by
contacting IPOS System Administrator at 6339 8616.

Dated this day 1Bday of April 2013.

@n N DO

TAN YIH SAN
REGISTRAR
REGISTRY OF TRADEMARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 2 OF 2013
EXCLUDED DAYS

This Practice Direction is issued by the Registiradter Section 78 of the Trade Marks Act, to
specify the days which are to be treated as exdlddgs:

(a) 24 December 2013 is an excluded day for aninbss under the Trade Marks Act and

Rules, where the time for doing the business egpmrethat date and where the business was not
done

by that date; and

(b) 31 December 2013 is an excluded day for anynkas under the Trade Marks Act and Rules,

where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this & day of December 2013.

¥

—_— e % =

CHIAM LU LIN
ACTING REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY
OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2012
EXCLUDED DAYS

This Practice Direction is issued by the Registiradter Section 78 of the Trade Marks Act, to
specify the days which are to be treated as exdlddgs:

(a) 24December 2012 is an excluded day for any businedsrihe Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not
done by that date; and

(b) 31December 2012 is an excluded day for any businedsriuhe Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 24 day of December 2012.

@n N DO

TAN YIH SAN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY
OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2009
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Registiradter Section 78 of the Trade Marks
Act, to specify the hours of business of the Regiahd the days which are to be treated

as excluded days:

This Practice Direction will come into effect ofi day of June, 2009.

A. Hours Of Business

Subject to rules 79(4) and 79(6A) of the Trade hddRules, the hours of business
of the Registry shall be 8.30 am to 5.30 pm frownkfay to Friday, except on a
day which is an excluded day.

B. Excluded Days

(1) All Sundays, public holidays and such othersday the Registrar may
specify, shall be excluded days for all purposeteuthe Act and the Rules.

(2) All Saturdays shall be excluded days for angibess under the Trade
Marks Act and Rules, where the time for doinglthsiness expires on that date
and where the business was not done by that date.

Dated this 1% day of May, 2009

%
LIEW WOON YIN

REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2008
EXCLUDED DAYS

This Practice Direction is issued by the Regigtrader Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

(@) 26" December 2008 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 2 January 2009 is an excluded day for any businedsrithe Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 2% day of April 2008.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2007
EXCLUDED DAYS
This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays

which are to be treated as excluded days:

(a) 24" December 2007 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 31" December 2007 is an excluded day for any busimegsr the Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 14th day of December 2007.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2006
EXCLUDED DAYS

This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

28" January 2006 is an excluded day for any businegsrithe Trade Marks Act and Rules, where
the time for doing the business expires on that datl where the business was not done by that date.

Dated this 17th day of January 2006.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2006
EXCLUDED DAYS

This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

239 October 2006 is an excluded day for any businedsnthe Trade Marks Act and Rules, where
the time for doing the business expires on that datl where the business was not done by that date.

Dated this 16 day of October 2006.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 3 OF 2006
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Regiatrader Section 78 of the Trade Marks Act, to spettiéy
hours of business of the Registry and the dayshwdiie to be treated as excluded days.

This Practice Direction will come into effect on D&cember 2006.
A. Hours Of Business

Subject to rules 79(4) and 79(6A) of the Trade kddRules, the hours of business of the Registry
shall be as follows:

(a) 8.30 amto 12.30 pm and 1.30 pm to 5.30 pm fromdagrtio Friday, except on a day
which is an excluded day; and

(b) 8.30 a.m. to 1.00 p.m. on any Saturday whialotsan excluded day.
B. Excluded Days

(2) All Sundays, public holidays and such other daytha®Registrar may specify, shall be excluded days
for all purposes under the Act and the Rules.

(2) Subject to B(1), all Saturdays shall be excludegsdar any business under the Trade Marks Act and
Rules, where the time for doing the business egmirethat date and where the business was not done
by that date.

Dated this 18 day of November 2006.

T

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2005
EXCLUDED DAYS

This Practice Direction is issued by the Regigtrader Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

(@) 24" December 2005 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 31" December 2005 is an excluded day for any busimeger the Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 19th day of December 2005.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2005
REGISTRATION AS ACCOUNT HOLDER TO E-FILE AND PAY BY GIRO

This Practice Direction is issued by the Registrader Rule 78B(1) of the Trade Marks Rules, to spéice
procedure for applying to the Registrar to be tegéxl as an account holder.

This Practice Direction will come into effect oddnuary 2006.

Any person who wishes to use eTrademarks to efféensaction and make payment by GIRO must registe
with the Intellectual Property Office of Singap@heOS) as an Account Holder. Approval is at thessol
discretion of IPOS. Upon approval, an eTrademacksant will be created in the name of the persahtha
person will receive a User ID and Password.

To register, access IPOS addredstt://www.ipos.gov.s@nddownload the eTrademarks Account Holder
Registration Form

The person may appoint an Administrator to admeéniahd manage his eTrademarks Account through the
eTrademarksMaintenance of Authorised Representath&srvice.

The responsibilities of the Administrator are aofes:

* appointment of one or more Representatives to aceBsmademarks and make payment by GIRO on
behalf of the Account Holder;

e updating of the particulars of the Representatiaes,

» removal of any Representative's rights to accesademarks and make payment by GIRO on behalf
of the Account Holder.

These responsibilities are to be conducted throligle Trademarks "Maintenance of Authorised
Representatives" service.

Please note that all Authorized Representatived bei€PF account holders with SingPass. The Autbdri
Representatives are required to sign in using BiegPass to ensure security for GIRO deductionghto
online transactions. If the person does not ha@0 account with IPOS, please complete@BO
Application Formand submit it to IPOS.

The completed eTrademarks Account Holder Registmakorm and GIRO Application Form should be
mailed or couriered to the Intellectual Propertyi€af of Singapore with the address 51 Bras BasadR04-

01 Plaza By The Park Singapore 189554 and attexdiom Mrs Ang-Ong Bee Lian. Fax submissions are not
acceptable.

Dated this 30 day of December 2005.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2004
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Registrader Section 78 of the Trade Marks Act, to spettigy
hours of business of the Registry and the daysiwdiie to be treated as excluded days.

This Practice Direction will come into effect orddly 2004.
Hours Of Business
D The hours of business of the Registry shalidéllows:

(b) 8.30 am to 12.30 pm and 1.30 pm to 5.30 pm fromdagrio Friday, except on a day
which is an excluded day; and

(b) 8.30 a.m. to 1.00 p.m. on any Saturday wfgaiot an excluded day.

(2) Notwithstanding paragraph (1), for the purpasfesarrying out of any transaction referred toute
78A(2) by means of the electronic online systera,Riegistry shall be taken to be open every day at
all hours, except on any day which is an excludsdfdr the purposes of carrying out of transactions
by means of the electronic online system.

Excluded Days

(2) All Sundays, public holidays and such othersday the Registrar may specify, shall be excludgd d
for all purposes under the Act and the Rules.

Dated this 1 day of July 2004.

C________.-—-'-"‘\Jf'__t:"_

CHIAM LU LIN
ACTING REGISTRAR
REGISTRY OF TRADE MARKS



Trade Marks Journal No. 024/2014 Page No. xvi

NOTICES AND INFORMATION PERTAINING TO TRADE MARK AP PLICATION AND
REGISTRATION PROCEDURES

A) GENERAL
Pre-2004 Circulars

Amendment to Specification

Presently, whenever the Registrar raises an objection to the specification of goods or
services, the agent representing the applicant would write to the Registrar with a proposed
amendment to the specification. Only if the Registrar agrees to the proposed amendment
will the agent file Form TM 27 to effect the amendment. The processing of such letters by
the Registrar slows down the registration process considerably.

To shorten the registration process, agents should file Form TM 27 to effect the amendment
straightaway instead of writing to the Registrar for her confirmation. If agents are relying on
precedents in support of the amendment, they should enclose such precedents with the
Form TM 27.

Certificates of Registration

The Trade Marks Act 1998 was revised on 30 December 1999 and accorded the same
chapter number as the repealed Trade Marks Act, that is, chapter 332. To facilitate the
Registry’s operations, for both applications made under the repealed Trade Marks Act and
applications made under the Trade Marks Act 1998 which have been accepted for
registration and are not subject to opposition proceedings, the Registrar will issue
certificates of registration which are headed:

SINGAPORE
TRADE MARKS ACT
(CHAPTER 332)
CERTIFICATE ISSUED UNDER SECTION 15(5)

Description of Device on Form TM 4

The purpose of the description of device on Form TM 4 is to assist the Registrar in
conducting a search for conflicting marks. The description need not be too detailed; a
general description is sufficient.

Disclaimers of Chinese Characters and Foreign Chara  cters
A disclaimer relating to Chinese characters is published in the Journal as follows:

Registration of this mark shall give no right to the exclusive use of the Chinese character(s)
of which the hanyu pinyin is " !

For characters other than Chinese characters (for example, Japanese characters), the
disclaimer reads:

Registration of this mark shall give no right to the exclusive use of the
character(s) of which the transliteration is " "
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Examination Practice With Respect to Colours in Mar ks

To avoid any confusion, this notice documents the Registrar's practice in relation to the
examination of :

(i) trade marks consisting solely of colours; and
(i) trade marks consisting of colours as a component or as an element in combination with
other elements or components.

Such examination practice has been effected by the Registrar in relation to both national
applications and international registrations designating Singapore.

(i) Trade Marks Consisting Solely of Colours

Where the trade mark consists solely of colours, the Registrar will need to be satisfied that
the colours per se are capable of distinguishing the applicant's goods or services from
those dealt with by others. As it will be necessary to determine the precise scope of such a
claim, it will be necessary for the applicant to provide a description of the claim in the
application form. For the purpose of an illustration, if the trade mark sought for registration
is the colour "neon pink" and the colour is applied to the packaging of the goods, an
appropriate description would be: "The trade mark is the colour neon pink as applied to an
aspect of packaging of the goods as claimed as shown in the representation of the mark on
the application form". Such a description will enable the Registrar to examine the mark as
filed.

(i) Trade Marks Consisting of Colours As a Compone  nt of the Mark

Where the trade mark consists of colours in combination with other elements such as a
letter, word, name, signature, numeral, device, brand, heading, label, ticket, shape, aspect
of packaging, the trade mark will be examined as a whole. If the trade mark as a whole is
capable of distinguishing the applicant's goods or services from those dealt with by others,
the trade mark will be registered as filed, that is, in the colours as filed. The Registrar does
not require a colour limitation in such a case. The Registrar will also not seek to clarify
whether the colour(s) as an element of the mark constitute a distinctive feature of the mark
or not as the mark will be examined as a whole and registration rights will be conferred on
the mark as a whole.

Mark Numbers Preceded by the Letter "L"

Search reports obtained from the Registry and examination letters issued by the Registrar
may contain references to marks with numbers preceded by the letter "L" instead of the
letter "T". These are marks which have been recorded with the Registrar for purposes of
rule 13. The prefix "T" refers to marks which are the subject matter of trade mark
applications or registrations.
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(Multiple Classes, this circular was removed on 3 July 2009)
Representation of Marks

Marks published in the Journal and reflected on the certificates of registration appear
exactly as represented on the application forms. Applicants and agents are reminded to
provide clear representations of marks on the application forms. The marks should also be
of reasonably large size (but not larger than A4) to ensure that all the features are clearly
shown.

Series Clause

For applications for registration published in the Gazette on or after 15 January 1999 for
opposition purposes, the series clause should read as follows:
"Application for a series of (number) marks."

Service of Documents in Opposition, Revocation, Inv alidation and Rectification
Proceedings

When filing notices of opposition, counter-statements and applications for revocation,
invalidation or rectification with the Registrar, a copy of the same must be served on the
relevant party or parties concerned. Please refer to Rules 29, 30, 31, 32, 56, 57, 58, 65, 66
and 66A of the Trade Marks Rules as amended by the Trade Marks (Amendment) Rules
2000.

The requirement of service of evidence on the relevant party or parties concerned remains
unchanged. Please refer to Rules 32, 33, 34, 56, 59 and 66A.

It would be greatly appreciated if trade marks agents filing the aforesaid documents with the
Registrar could indicate in their covering letters that they have served the necessary on the
relevant party or parties concerned in compliance with the Rules.
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Validity of Priority Claims

Under Section 10 of the Trade Marks Act 1999, a person may claim a right of priority for the
registration of a trade mark from the date on which a corresponding application was filed in
a "Convention country” ("Convention application") if the application for the registration of the
trade mark is filed within 6 months after the date on which the Convention application is
made. A "Convention country" refers to a country or territory, other than Singapore, which is
a party to the Paris Convention or a member of the World Trade Organisation. For the
purpose of assessing the validity of a priority claim, IPOS will assess whether the
"Convention application” was filed in a relevant country which has already become a
Convention country as at the date of the filing of the Convention application in the
Convention country.

For example,

Trademark application filed in country A on 3 Oct 2001.

Country A became a member of the Paris Convention or WTO on 2 Jan 2002.

Trademark application filed in SG = 3 Feb 2002 (claims priority of earlier application in
country A).

Question: Is the claim to priority (application fil ed in country A) in the Singapore
application valid?

Answer: No

2004 Circulars

(Application to Register a Change in Ownership (TM 2 2), Circular No. 13/2004, dated
18 June 2004. This circular is replaced by Circular No. 3/2008, dated 1 February 2008)

(Application to Register a Licensee (TM 37),  Circular No. 13/2004, dated 18 June 2004.
This circular is replaced by Circular No. 24/2007, dated 29 June 2007)

(Marks published for opposition purposes, Circular No. 16/2004, dated 2 July 2004.
This circular is replaced by Circular No. 8/2009, dated 3 July 2009).

Applications for registration of sound marks (Circular No. 25/2004, dated 17 December
2004)

To assist the Registrar in the examination of applications for registration of sound marks,
the Registrar may request the applicant to submit 2 copies of a CD-ROM recording of the
sound mark sought for registration.
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2005 Circulars

(Translation of Non-English words, Circular No. 4/2005, dated 30 March 2005. This
circular is replaced by Circular No. 17/2007, dated 7 May 2007)

Amendment of Typographical Errors in Class Numbers in Form TM 4 (Circular No.
21/2005, dated 21 October 2005)

An amendment of the class number in Form TM 4 may be amended by lodging Form TM 27
with fee for each amended class of goods / services, but only if

(1) a re-search in the new amended class revealed no prior conflicting marks;

(i) all of the items in the specification did not fall under the class as filed but in one other
class; and

(i) that mistake was obvious to a third party inspecting the Register.

Three examples have been provided for illustrative purposes.
Example 1:

An application was filed in Class 5 in respect of "clothing, hats and shoes". An amendment
of the class number from "5" to "25" would be allowed.

Example 2:

An application was filed in Class 5 in respect of "all goods in this class". An amendment of
the class number from "5" to "25" would not be allowed because it would not be obvious to
a third party inspecting the Register that the correct class intended to be claimed was Class
25 and not Class 5. It was possible that the applicant intended to claim all goods in Class 5.

Example 3:

An application was filed in Class 5 in respect of "clothing, hats and pesticides". An
amendment of the class number from "5" to "25" would not be allowed, even with the
deletion of the item, "pesticides" because it would not be obvious to a third party inspecting
the Register that the correct class intended to be claimed was Class 25 and not Class 5.
Since "pesticides” was correctly claimed in Class 5, it was possible that the applicant
intended to claim "pesticides” in Class 5 but had incorrectly classified "clothing and hats" in
Class 5 as well. It would be necessary for the applicant to file a fresh application in Class
25 in respect of "clothing and hats".
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Trade Marks Act (Chapter 332) (2005 Revised Edition ) (Circular No. 24/2005, dated 16

December 2005)

Pursuant to Order Under Section 11(3) of the Revised Edition of the Laws Act (Chapter 275)
[S 467/2005], the Trade Marks Act (2005 Revised Edition) came into operation on 31 July

2005.

The following provisions in the 1999 Revised Edition of the Trade Marks Act have been
renumbered by the Law Revision Commissioners in the 2005 Revised Edition:

1999 Ed.
8—(1) to (3)
(3A)

(3B)

(3C)

(4)

()

(6)

(6A)

(7)

10—(1) to (6)
(6A)

(7)

(8)

15—(1) and (2)

(3) (Deleted by Act 20/2004)
(4) (Deleted by Act 20/2004)

()

19—(1), (2) and (3)
(3A)

(3B)

(4)

(5)

(6)

22—(1) to (4)

(5) (Deleted by Act 28/2000)
(6)

(7)

(8)

2005 Ed.
8—(1) to (3)
(4)

()

(6)

(7)

(8)

()

(10)

(11)

10—(1) to (6)
(7)
(8)
9)

15—(1) and (2)

3)

19—(1), (2) and (3)
(4)
(5)
(6)
(7)
(8)

22—(1) to (4)
(5)
(6)
(7)
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23—(1) to (6)

23—(1) to (6)

(6A) (7)

(6B) (8)

(7) 9)

(8) (10)

34—(1) and (2) 34—(1) and (6)
(2A) 3)

(3) (4)

(4) (5)

5) (6)

(6) (7)

(7) (8)

39—(1) to (4) 39—(1) to (4)
(4A) (5)

(5) (6)

(6) (7)

42—(1) to (5)

42—(1) to (5)

(5A) (6)
(5B) (7)
(6) (8)

45—(1) to (5)

(6) (Deleted by Act 20/2004)

45—(1) to (5)

(7) (6)
(8) (7)
(9) (8)
(10) (9)
(11) (10)

Page No. xxii

Statutes (Miscellaneous Amendments) (No. 2) Act 200 5 (Act No. 42 of 2005) (Circular
No. 25/2005, dated 23 December 2005)

Section 21 of the Statutes (Miscellaneous Amendments) (No. 2) Act 2005 which amends
the Trade Marks Act will come into operation on 1 January 2006.

A summary of some of the amendments to the Trade Marks Act (Cap. 332, 2005 Ed.) are:



Trade Marks Journal No. 024/2014 Page No. xxiii

(@)

(b)

(€)

(d)

Convention country

The definition of “Convention country” in section 2(1) is amended to provide that
except in section 10 and paragraph 13 of the Third Schedule (claiming priority)
“Convention country” includes Singapore.

Examination of application for registration

An application for registration will be treated as withdrawn if the applicant fails to
respond to the Registrar's queries or objections regarding the registrability of the
trade mark within the period specified by the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.

Collective marks

An application for registration of a collective mark will be treated as withdrawn if the
applicant fails to file the regulations governing the use of the mark, pay the
prescribed fee for lodging the regulations, or respond to the Registrar's queries or
objections regarding the registrability of the trade mark, within the period specified by
the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.

Certification marks

An application for registration of a certification mark will be treated as withdrawn if
the applicant fails to file the regulations governing the use of the mark, pay the
prescribed fee for lodging the regulations, or respond to the Registrar's queries or
objections regarding the registrability of the trade mark, within the period specified by
the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.
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Trade Marks (Amendment) Rules 2005 Notification  (Circular No. 27/2005, dated 30
December 2005)

Trade Marks (International Registration) (Amendment ) Rules 2005 Notification
(Circular No. 27/2005, dated 30 December 2005)

The above Notifications were gazetted on 28 December 2005 and it declared that the Trade
Marks (Amendment) Rules 2005 and Trade Marks (International Registration)
(Amendment) Rules 2005 would come into operation on 1 January 2006.

Trade Marks (Amendment) Rules 2005

The following is a summary of some of the amendments in Trade Marks (Amendment)
Rules 2005 which will come into force on 1 January 2006:

(@) Rule 7 : Service of documents

Non-fee bearing documents (except documents pertaining to hearings) may be sent to the
Registry by facsimile transmission. However, each facsimile transmitted document must be
legible and the responsibility for ensuring legibility rests with the sender.

(b)  Rule 9 : Address for service

An address for service indicated on Form TM 19 and Form TM 24 is effective only for
renewal maters and does not become the proprietor's address for service for all other
matters pertaining to that trade mark.

(c) Rule 21 : Deficiencies in application
The amendment clarifies the actions that will be taken by the Registry if minimum filing
requirements are not met.

(d) Rules 32, 33, 34 : Extension of time to file evidence by way of a statutory declaration
in opposition/revocation/invalidation/rectification proceedings

The second and subsequent requests for extension of time to file evidence by way of a
statutory declaration in opposition/revocation/invalidation/rectification proceedings have to
be made on Form TM 50, for which a fee will be imposed.

(e) Rule 50 : Notice of renewal

The Registrar’s notice to the proprietor informing him of the date of expiry of the trade mark
registration will be sent to the proprietor’'s address for service for renewal purposes, that is,
the address for service indicated on Form TM 19 or Form TM 24, if one has been lodged, or
if none, to the proprietor’s address for service.

() Rule 77B : Restoration of applications treated as withdrawn

Applications which are treated as withdrawn under the Act or Rules by reason that the
applicant has failed to do any act on time may be restored by filing Form TM 40 with fee
within three months from the date of the Registrar's notice informing the applicant of that
fact.

(99 Removal of Forms TM 9, TM 14, TM 15 and TM 16
Forms TM 9, TM 14, TM 15 and TM 16 have been removed and Forms TM 4, TM 11, TM
12 and TM 13 respectively will be used in their place.
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Trade Marks (International Registration) (Amendment) Rules 2005

The following is a summary of some of the amendments in the Trade Marks (International
Registration) (Amendment) Rules 2005 which will come into force on 1 January 2006:

(@ Rule 5 : Specification of Goods/Services

The amendment clarifies that the Registrar is entitled to raise an objection against vague
terms in the specification of goods / services of an International Registration designating
Singapore.

(b) Rule 28 : Notification to International Bureau

The amendment clarifies that in relation to an international application, the Registry will
notify the International Bureau where the basic application is treated as withdrawn and is
not restored in accordance with the Trade Marks Rules.

Amendment of Trade Mark Forms

Some trade mark forms have been revised and the revised forms are to be used from 1
January 2006. A separate edition of the Trade Marks Journal containing a consolidation of
forms to be used in proceedings before the Registrar will be available online at
www.ipos.gov.sg from 30 December 2005.

The changes made to the forms are as follows:

(@  All forms have been amended to incorporate information on the estimated time
needed to complete the form.

(b)  Amendments have also been made to Forms TM 1, TM 4, TM 11, TM 12, TM 13,
T™M 19, TM 22, TM 24, TM 37 and MP 1.

(c) Form TM 4, TM 11, TM 12 and TM 13 will now be used in place of Forms TM 9,
TM 14, TM 15 and TM 16 respectively.

(d)  The Trade Marks (Amendment) Rules 2005 also introduce:
l. Form TM 40 for restoration of an application treated as withdrawn. The fee
for this form is $130; and
Il Form TM 50 for second and subsequent requests for extension of time to file
evidence by way of a statutory declaration in opposition/revocation/invalidation
proceedings. The fee for this form is $100 in respect of each trade mark.

2006 Circular

The State of Incorporation (Circular No. 30/2006, dated 27 October 2006)

Please note with respect to companies incorporated in the United States of America, the
state of incorporation must be indicated on all trade marks forms. This is because
companies incorporated in different states of America are separate and distinct legal
entities.

If the state of incorporation of a United States of America company is not indicated on Form
TM 4, a Form TM 26 will be required for the insertion of the state of incorporation.
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2007 Circulars

Trade Marks (Amendment) Act 2007 (Act No. 3/2007) (Circular No. 7/2007, dated 14
February 2007)

The Trade Marks (Amendment) Act 2007 has been passed by Parliament on 22 January
2007 and has received Presidential assent on 1 February 2007.

Some of the key amendments include:

Provision for multiple class registration

Registration for trademarks is presently based on single classes. The amendments will now
allow for a multi-class registration. A multi-class registration allows for one single
application in multiple classes of goods and services to lead to one registration. Upon
registration, the registration is maintained as one, resulting in the need to renew only once
for the renewal to be effective for all the classes of goods and services registered.

Division of an application for registration

To complement a multiple-class system, it is now possible to divide a trademark application
into two or more applications. A trademark applicant may divide up his application into two
or more applications so that those classes of goods or services that do not face opposition
or objection can proceed to registration first. Division will therefore expedite trademark
registration where appropriate.

Relief Measures for Procedural Oversight

The Act also provides for relief measures to alleviate procedural mistakes by trademark
applicants, notably missed time limits. The relief measures provide the avenue for a
trademark applicant to maintain the rights in an application that has been filed, even when
time limits have been missed.

Registration of Licence of Pending Trademarks

The amendments will now allow for registration of licences relating to pending trademarks.
Prior to the amendments, only licences relating to registered trademarks can be recorded
on the register.

The Trade Marks (Amendment) Act 2007 will come into operation on a date to be notified.

A copy of the Trade Marks (Amendment) Act 2007 can be purchased at SNP Corporation
Ltd (www.snpcorp.com/webshop/).
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Cautionary Notice on Unsolicited Mail about Unoffic lal Registration Services (Circular
No. 13/2007, dated 11 April 2007)

It has been brought to our attention that trade mark proprietors and/or agents whose trade
marks have been published in recent IPOS Trade Marks eJournals are receiving letters
from companies for payments for unofficial registration services.

These companies use names, abbreviations or emblems that appear to be “official” and
send out letters which resemble invoices to trade mark proprietors and/or agents with
details of the proprietor, the trade mark, class(es) of goods or services, etc. These
companies will offer to register marks in registers or publications for a fee, and in return,
claim they will send the respondent a copy of the publication.

Please treat such letters as unsolicited mails. These companies are neither related to nor
connected with IPOS. There is no obligation to pay for such services as they are not official
services.

The only office constituted under Singapore laws that provides registration services for
trade marks in Singapore is our office, the Intellectual Property Office of Singapore (IPOS).

Upon receiving such letter or invoice, if you are in any doubt, please consult your trade
mark agent, your lawyer, or email us for clarification.
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Amendments to the Trade Marks Act, the Trade Marks Rules and the Trade Marks
(International Registration) Rules  (Circular No. 17/2007, dated 7 May 2007)

The Trade Marks (Amendment) Act 2007, the Trade Marks (Amendment) Rules 2007 and
the Trade Marks (International Registration) (Amendment) Rules 2007 have been gazetted
and will come into force on 2 July 2007.

The (Amendment) Act and (Amendment) Rules can be purchased at SNP Corporation Ltd
(www.snpcorp.com/webshop/).

Trade Marks (Amendment) Rules 2007

The following is a summary of some of the amendments in Trade Marks (Amendment)
Rules 2007:

@) Rule 17 : Division of applications for registration

An application for registration may be divided, at the request of the applicant, into 2 or more
separate applications for registration. The request for division is to be made on Form TM 8
and a fee of $280 is chargeable for each new divisional application created.

(b) Rule 22 : Amendment of application

Form TM 27 (Request to change the details of an application for registration) will no longer
be used. In its place are Forms TM 27A and TM 27B. Form TM 27A is chargeable on a per
class basis while Form TM 27B is chargeable on a per trade mark basis.

Form TM 27A is to be used for amendments pertaining to the class number, the
specification of goods or services to which the application for registration relates, or the
particulars of any claim to a right of priority included in the application for registration.

Form TM 27B is to be used for any other amendment not involving the above.

(c) Rule 56 : Application to alter registered trade mark

The proprietor of a registered trade mark may apply to the Registrar on Form TM 27B for
alteration of the registered mark. Form TM 35, the form which is currently used, will no
longer be used as from 2 July 2007.

(d) Rule 57 : Rectification of an error or omission in the register
An application to the Registrar for the rectification of an error or omission in the register
may be made by the proprietor of a registered trade mark or by any other person.

Where the application is made by the proprietor of a registered trade mark, the amendment
shall be made on —

(@ Form TM 27A, where the amendment pertains to the class number, the specification
of goods or services to which the registration relates, or the particulars of any claim
to a right of priority;

(b) Form TM 27B, for any other amendment not involving the above.

Where the application for rectification is made by any other person, the application shall be
made on Form TM 28.
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)] Rule 77B : Reinstatement of application, right or thing
Subject to certain exceptions, an applicant, proprietor or other interested person who has
missed a time limit for action before the Registry, may apply on Form TM 40 to have his
rights reinstated, if:

1) the request for reinstatement is made within 6 months from the date of expiration

of the time limit;
2) the omitted act is completed together with the request; and
3) the failure to comply with the time limit is unintentional.

Trade Marks (International Registration) (Amendment) Rules 2005

The Trade Marks (International Registration) (Amendment) Rules 2007 has been amended
to make it clear that division does not apply to international registrations designating
Singapore.

Amendment of Trade Mark Forms

Some trade mark forms have been revised and the revised forms are to be used from 2
July 2007. A separate edition of the Trade Marks Journal containing a consolidation of all
Trade Mark forms will be available for sale from 29 June 2007.

The changes made to the forms are as follows:
(@) All forms have been amended to indicate whether the fee for that particular form is

payable on a per class, per trade mark or per form basis. The fee structure is as shown in
the table below.

Per form basis Per trade mark basis [Per class basis

™ 26 ™ 1 ™ 4

MP 3 ™ 7 ™ 11
™ 10 ™ 12
T™ 20 ™ 13
™ 22 ™ 19
™ 27 B ™ 21
T™ 29 ™ 24
™ 30 ™ 27 A
™™ 31 T™ 28
TM 33 T™ 32
T™ 34 T™ 44
™ 37 TM 45
T™M 38 TM 50
T™ 39 MP 1
T™ 40 MP 2
™ 42
T™M 46

(b)  Where fees are payable on a per class basis, such as renewal forms and opposition
forms, the class numbers affected by the request, are to be indicated on the form.

(c) Amendments have been made to all forms, with the exception of Form TM 23.
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(d) Forms TM 18 and TM 35 have been removed.

(e) Forms TM 8, TM 27A and TM 27B are new.

Translation of Non-English words  (Circular No. 17/2007, dated 7 May 2007)

For purposes of rule 20(2), where the mark consists of non-English words, it is not
necessary to file with the Registrar a certified translation by a qualified translator. A copy of
relevant extracts from relevant dictionaries showing the meaning of each word and the
words as a whole in English will be sufficient. However, it will be necessary to indicate on
the application form that the mark consists of non-English word/words. A failure to include
such an indication on the application form will have to be rectified by the filing of
amendment via Form TM 27 with the requisite fee. The applicant should forward to the
Registrar the requisite translation and/or the transliteration together with a copy of relevant
extracts from dictionaries or relevant certification as soon as possible.

As regards the indication on the application form, it is necessary to submit an accurate and
complete translation and/or transliteration of the non-English words in the mark.

Two examples are provided below as illustration.
Example 1:

An application was filed for the mark consisting of three Chinese Characters which is the
phonetic equivalent of the Applicant’'s company name.

SEXLLT

The transliteration of the Chinese characters of which the mark consists is "Fei Li Shi"
which has no meaning and it is the phonetic equivalent of the Applicant’'s company name
"Philips".

An appropriate indication in the Application form may read as:

9 If the mark contains or consists of word(s) not be&ig English word(s), provide the
derivation of the word(s). If it is invented, stateso. If it can be translatel, fill in Part 10
below.

The Chinese characters of which the mark consists gerived from the Applicant's
company name i.e. it is the phonetic equivalent dPhilips"

101If the mark contains or consists of non-English wad(s), and/or non-Roman character(s),
provide the English translation and/or transliteration as follows:

Representation of the words(s)/ JEVY+

characters

Language of word(s)/character(s) Chinese

Translation of each word(s)/ Translation of the Chinese characters as a
character(s) and the word(s)/ whole:  no meaning. It is the phonetic
character(s) taken together as a equivalent of the Applicant's company name
whole "Philips".
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(Enclosed dictionary exact/ Certified
translation/ supporting document of the same)

Transliteration of character(s) Transliteration of the Chinese characters: "Fei
Li Shi".

Example 2:
An application was filed for the mark consisting of two Chinese Characters and the word
“SINGER” (which is part of the Company name).

B
SINGER

Company : THE SINGER COMPANY LIMITED

The transliteration of the Chinese characters appearing in the mark is "Sheng Jia" which
has no meaning.

An appropriate indication in the application form may read as:

9 If the mark contains or consists of word(s) not be&ig English word(s), provide the
derivation of the word(s). If it is invented, state so. If it can be traslated, fill in Part 10
below.

The Chinese charactef§&" appearing in the mark is used to denote a bramdenof
Singer's product.

10 If the mark contains or consists of non-English wad(s), and/or non-Roman character(s),
provide the English translation and/or transliteration as follows:

Representation of the words(s)/ R
characters

Language of word(s)/character(s) Chinese

Translation of each word(s)/ Translation of the Characters as a whole: nag
character(s) and the word(s)/ meaning.
\(/:thaorlf;cter(s) taken together as a (Enclosed dictionary exact/ Certified

translation/ supporting document showing
meaning of each of the Chinese characters an
characters taken as whole)

[=X

Transliteration of character(s) Sheng Jia
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Application to Register a Licensee (TM 37)  (Circular No. 24/2007, dated 29 June 2007)
(i) Processing Of An Application To Register A Licensee (TM 37)

An application to register a licence (Form TM 37) filed on or after 2/7/2007, will be
processed by the Registry even though the status of the mark is still pending registration.
However where the application to register a licence (Form TM 37) was filed before
2/7/2007, it will be processed only after the mark has been registered.

(ii) Licence Commencement Date

The licence commencement date (i.e. the date entered in Part 5 of TM 37) should not
predate the date from which the proprietor’'s rights in the mark accrue. For a trade mark
application filed before 1/7/2004, the earliest licence commencement date is the trade mark
application date or the priority date, if any. For a trade mark application filed on or after
1/7/2004, the earliest licence commencement date is the trade mark application date.

(iif) Exclusive Licence Periods Do Not Overlap

Where there are 2 exclusive licences or more, the licence periods involving the same goods
or services should not overlap.

(iv) Licensed Goods/Services Should Not Be Wider Than Trade Mark
Application/Registration

The list of licensed goods or services (Annex of TM 37) should not be wider than those
under the trade mark application/registration.

Deficiencies in applications for registration : ame ndments after fiing (Circular No.
28/2007, dated 27 July 2007)

The Registrar has been conducting formalities check on all applications for registration to
ensure that they contain all formal requirements under the Trade Marks Act.

Where the application does not comply with the requirements which are essential for a filing
date to be accorded, the filing date will not be accorded until all the deficiencies have been
rectified. In such cases, the application will be accorded the earliest date on which all
essential requirements for filing date are complied with. There is no need for the correction
to be accompanied by the relevant amendment form. The essential requirements for filing
date are spelt out in section 5(2) and (3) of the Trade Marks Act.

In respect of other deficiencies or irregularities that do not affect the filing date,
amendments must be effected through the lodgement of the relevant trade mark forms,
such as Form TM 27A, Form TM 27B and Form TM 26.

This practice pertains only to new applications filed with effect from 01 August 2007.
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The Geneva Conventions (Amendment) Act  (Circular No. 40/2007, dated 5 December
2007)

The Geneva Conventions (Amendment) Act was passed in Parliament on 12 November
2007. Under the Act, the following emblems may not be used in Singapore, unless approval
is given by the Ministry of Health:

. Red Cross emblem

. Red Crescent emblem

. Red Crystal emblem

. Red Lion and Sun emblem

+ C & ¢

Red Cross Red Crescent | Red Lion and Sun| Red Crystal
emblem emblem emblem emblem

With the commencement of the Act, the Registrar will object to trade mark applications
consisting of or containing these emblems or emblems closely resembling them, under
Section 7(5) of the Trade Marks Act, unless consent from the Ministry of Health is furnished.
This is so even for applications lodged before the effective date of the Act.

Proprietors of registered trade marks containing or consisting of such emblems, or
emblems closely resembling them, should note that in spite of their registration, they have
one year from 12 November 2007 to cease using the emblems.

2008 Circulars

Image of e-filed mark (Circular No. 11/2008, dated 4 July 2008)

IPOS has encountered certain electronic trade mark applications which have images of
marks that have jagged and blurred edges in our database and the images of the mark will
not appear as clear as intended by the applicants in the trade mark journal and certificate of
registration. The reason for the blurred image of marks is that applicants attach images of
the marks with a lot of background or blank space. To ensure that such images are not too
small for viewing purposes, IPOS has to make adjustment to the marks which then result in
blurred images.

In order to ensure that the image of mark is accurately captured by IPOS, applicants should
crop the mark with little background or blank space and save the image as approximately
480 x 480 pixel. This will remove the need for IPOS to make adjustment to the image in the
publication and the registration certificate and the applicant can then obtain clear and
accurate image of the mark.

(Translation Clause, Circular No. 12/2008, dated 11 July 2008. This circular was removed
on 1 August 2008)
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Return of assignment deeds and other registrable tr ansaction documents (Circular No.
14/2008, dated 26 September 2008)

The Registry will stop its practice of returning deeds of assignment and other documents
lodged in support of applications for transfer of ownership and recordal of other registrable
transactions.

However, should the applicant wish for the return of such documents, he may make his
request known at the time of lodgement of the recordal application on a covering letter
accompanying the application to that effect. The letter shall provide contact details so that
the Registry may make the necessary arrangements for the return of the documents. This
practice will affect all applications lodged on or after 1 October 2008.

Launch of e-Communications Portal on 1 December 200 8 (Circular No. 17/2008, dated
28 November 2008)

Trade Marks (Amendment) Rules 2008; Trade Marks (In  ternational Registration)
(Amendment) Rules 2008 (Circular No. 17/2008, dated 28 November 2008)

IPOS will launch the e-Communications Portal on 1 December 2008. The e-
Communications Portal is an electronic online system developed by IPOS for the main
purpose of facilitating the sending, receipt and exchange of all correspondence, relating to
trademark applications and prosecutions, between IPOS and registered account holders.
The following firms and companies will be taking part in the pilot scheme that is scheduled
for the initial period of 6 months.

DREW AND NAPIER LLC

DONALDSON & BURKINSHAW

ELLA CHEONG SPRUSON & FERGUSON (SINGAPORE) PTE LTD
ALLEN & GLEDHILL LLP

RODYK & DAVIDSON LLP

WONG & LEOW LLC

AMICA LAW LLC

LLOYD WISE

ALBAN TAY MAHTANI & DE SILVA

ONE LEGAL LLC

PATRICK MIRANDAH CO. (S) PTE LTD

HAQ & SELVAM

NAMAZIE & CO

TITO ISAAC & CO LLP

PHILIPS ELECTRONICS SINGAPORE PTE LTD
SAMUEL SEOW LAW CORPORATION

The Trade Marks Rules have been amended to give effect to the sending, receipt and
exchange of correspondence via the e-Communications Portal. In particular, the changes in
the Rules will:-

(a) provide for service of documents by the Registrar as well as by applicants by
electronic communication through the e-Communications Portal,

(b) provide for the sending of a true and complete image of the original paper document
by electronic communication through the e-Communications Portal for documents
that are required to be signed, made on oath or affirmed or are required to be
attested;

(c) provide for the extension of deadlines that fall on excluded days in spite of the
availability of the e-Communications Portal;
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(d) treat the date of receipt of documents received by IPOS as the day on which the
documents are received by IPOS as long as the time of receipt is before the midnight
of the day.

It is to be noted that applicants must still comply with the requirement to provide an address
for service under rule 9. The electronic address of these persons, if they are using the
eCommunications Portal to send documents to and receive documents from the Registrar,
is not intended to be part of their address for service. However, service of documents by
electronic communication through the eCommunications Portal is intended to be valid
service notwithstanding that there is an address for service filed in accordance with rule 9.

The Trade Marks (International Registration) Rules have also been amended to permit the
use of one Form for multiple classes of goods or services for Forms for use in opposition,
namely Form TM 11 and Form TM 12.

A copy of the Trade Marks (Amendment) Rules 2008 and the Trade Marks (International
Registration) (Amendments) Rules 2008 are available for sale at Toppan Leefung Pte. Ltd.
(http://www?2.toppanleefung.com/webshop).

Application for Renewal of Registration (Form TM 19 ) (Circular No. 18/2008, dated 12
December 2008)

With effect from 1% January 2009, the Registrar will not be issuing renewal certificates
confirming that a mark has been renewed. This is applicable to all applications for renewal
of registration (Form TM 19) lodged on or after 1% January 2009.

For applications for renewal made online, the renewal will be processed instantaneously
and an acknowledgement of the renewal showing the extended expiry date will be
displayed for printing. These acknowledgements of renewal will remain available for printing
for a period of one month from the renewal application date. In very limited circumstances,
such as where there are pending applications affecting the validity of the trade mark, instant
renewal will not be possible and the applicant will be notified that the acknowledgement of
renewal will be posted in due course.

Where the application for renewal is posted or submitted over the counter, the applicant will
not be receiving any acknowledgement from the Registry. The onus will be on the applicant
to check the expiry date of the mark at www.etrademarks.gov.sqg within 2 weeks of
lodgement of the application for renewal of registration (From TM 19) to confirm that the
expiry date has been extended by the Registry. If the expiry date has not been extended,
applicants are advised to contact our Renewal Officer at 63302 707 immediately for
assistance.

This change in practice does not apply to Late Application for Renewal of Registration
(Form TM 24) and Application for Restoration and Renewal of Registration Removed from
the Register (Form TM 21).

To reflect the change in practice in Form TM 19, an information note has been incorporated
into the form. This revised form should be used from 1% January 2009.

A copy of the revised Form TM 19 will be available for downloading by end of December
2008 at www.ip0s.gov.sg.
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2009 Circulars

Trade Marks Work Manual (Circular No. 5/2009, dated 24 April 2009)

The Registry of Trade Marks has added six new chapters to the existing Trade Marks Work
Manual. The six new chapters cover the following topics:

(1) Marks contrary to public policy or morality;

(2) Names and representation of famous people, building, etc;

(3) Other grounds of refusal;

(4) Deceptive marks;

(5) Licences; and

(6) Slogans.

You may access the Trade Marks Work Manual online at:
http://www.ipos.gov.sg/leftNav/tra/IP+Resources.htm

Marks published for opposition purposes (Circular No. 8/2009, dated 3 July 2009)

The following types of publication in the Trade Marks Journal are subjected to opposition:

Notice of Opposition via

Form
1) Application published before registration; ™ 11
2) Collective or certification marks published before registration; ™ 11
3) Alteration to registered marks; ™ 11
4) Amendment to regulations governing use of
collective or certification marks; ™ 11
5) Application amended after publication ™ 11

With respect to items 3)-5), the ground(s) stated in the Notice of Opposition must be
confined strictly to the alteration or amendment. The Notice of Opposition must be lodged
within 2 months from the date the alteration or amendment is published in the Trade Marks
journal. If an extension of time to file the notice of opposition is required, the request must
be filed using Form TM 48 within 2 months from the date of publication of the alteration or
amendment. The maximum extension of time for filing Notice of Opposition is 4 months
from the date of publication of the alteration or amendment. Rules 29(2) to (8) and 31 to 40
apply to these oppositions with the necessary modifications.

Costs for attending Case Management Conferences and Pre-Hearing Reviews
(Circular No. 10/2009, dated 28 August 2009)

In opposition, invalidation and revocation proceedings for trade mark applications or
registrations, the Registrar has, as a matter of course, directed parties to attend case
management conferences and pre-hearing reviews at the appropriate time for the purpose
of achieving a just, expeditious and economical disposal of the matter pursuant to the
power conferred on the Registrar in the Trade Marks Rules. The Registrar will treat the
costs for attending such case management conferences and pre-hearing reviews in the
same vein as for attending interlocutory hearings, which costs may be included as party
and party costs under rule 73 of the Trade Marks Rules to be awarded to the successful
party at the end of the proceedings.
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2011 Circular

Trade Mark (Amendment) Rules 2011 and Trade Mark (I nternational Registration)
Rules 2011 (Circular No. 5/2011, dated 28 October 2011)

The Trade Mark (Amendment) Rules 2011 amend the Trade Marks Rules (R 1, 2008 Ed.)
(the "TM Rules ") and the Trade Mark (International Registration) Rules [the "TM (IR)
Rules "] as follows:

(@) Amendment of Rules 15 and 16 of the TM Rules, to come into effect from 1
November 2011.

(b) Amendment of the First Schedule of the TM Rules, to come into effect from 1
December 2011.

(c) Amendment to the First Schedule of the TM (IR) Rules to come into effect from 1
December 2011.

(d) Amendment of the Third Schedule of the TM Rules, to come into effect from 1
January 2012.

(@) Rules 15 and 16 of the TM Rules

Rules 15 and 16 have been amended with a view to capture various types of non-traditional
trade marks applications in addition to 3D shape marks and colour marks. The
amendments to Rule 15 and 16 result from the amendment to the Regulations concerning
the details concerning a trade mark application under the Singapore Treaty on the Law of
Trademarks.

The rationale for this amendment is to provide for adequate means of representation of
non-traditional marks avoiding procedural requirements that would be too prescriptive or
onerous for applicants.

(b) First Schedule of the TM Rules; Schedule to the ™

The amendment to the First Schedule reflects revision in fees in respect of the following
forms: TM1, TM4, TM42, TM11, TM12, TM13 and TM28.

(c) First Schedule of the TM (IR) Rules
The amendment reflects revision of fees in respect of form MP1.
(d)  Third Schedule of the TM Rules

The amendment to the Third Schedule reflects changes to the Class headings and items
thereunder brought about as a result of the upcoming 10™ Edition of the Nice Classification.



Trade Marks Journal No. 024/2014 Page No. xxxviii

2012 Circular

Translation of Non-English words  (Circular No. 3/2012, dated 9 November 2012)

For purposes of rule 20(1), where the mark contains or consists of non-English words, it is
necessary to ensure accuracy of the translation and /or the transliteration filed.

Furthermore, if a portion of the subject mark comprises of non-English words which have no
meaning and another portion of the mark refers to the name of a legal entity, country, city or
place, or indicates the goods and/or services filed in the application, the translation clause
that is endorsed with the application should be broken up accordingly to indicate the portion
which has no meaning and, in respect of the portion which has a meaning, what that
meaning is.

The following examples are meant to serve as a guide for submitting accurate translations
and/or transliterations in respect of marks containing or consisting of non-English words.
The examples are not meant to be exhaustive.

Example 1:

An application was filed for the mark consisting of Chinese characters, of which a portion
has no meaning and another portion refers to the name of a legal entity, namely "Company".

Mark: K /A ]
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong"
which has no meaning and "Gong Si" meaning "Company".

Example 2:

An application was filed for the mark consisting of Chinese characters, of which a portion
refers to the name of a city, namely "London", and another portion which has no meaning.

Mark: & FbLiE
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Lun Dun"
meaning "London" and "Kuai Hai" which has no meaning.

Example 3:

An application was filed in respect of Class 9 for the goods "Computers; computer software;
computer hardware", and the mark consists of Chinese characters, of which a portion has
no meaning and another portion means "computer servers" which is indicative of the goods.

Mark: K RS 25
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong"
which has no meaning and "Fu Wu Qi" meaning "Computer servers".
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Example 4:

An application was filed in respect of Class 25 for the goods "Clothing, footwear, headgear"”,
and the mark consists of Chinese characters, of which a portion has no meaning and
another portion means "computer servers" which is not indicative of the goods.

Mark: K Ak %5 2%
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong Fu
Wu Qi" which has no meaning.

Example 5:

An application was filed for the mark consisting of Chinese characters of which the meaning
submitted in the application, namely "Flower of the wind", is coined.

Mark: X\ {¢

As the Chinese characters do not convey an intrinsic meaning, the translation clause
should read as:

The transliteration of the Chinese characters appearing in the mark is "Feng Hua" which
has no meaning.

Example 6:

An application was filed for the mark consisting of Chinese characters which convey a
meaning when read as a whole.

Mark: J&E 5 f
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Long Ma Jing
Shen" meaning "Old but still full of vitality".

Example 7:

An application was filed for the mark consisting of Chinese characters which has no
meaning and is the phonetic equivalent of the name of a person or company, "Edison".

Mark: it 4
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Ai Di Sheng"
which has no meaning.

2013 Circulars

Raising of late citation objections  (Circular No. 3/2013, dated 7 June 2013)

In light that the turnaround time for the first examination of trade mark applications is six
months or less, certain trade mark applications may be accepted before the Registrar
receives or processes, at a later date, applications for similar or identical marks with priority
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claim dates. The priority claim dates may be earlier than the filing dates of the earlier-
received applications. Under such circumstances, the Registrar will take the appropriate
measures to raise late citation objections against the earlier-received applications.

Companion marks (Circular No. 3/2013, dated 7 June 2013)

Feedback from users indicate that one area of concern is with the consistency of
examiner's decisions in relation to companion marks. The Registry shares these concerns
as well.

As such, we would like applicants who are filing a set of trade mark applications in which
the marks are similar or identical, or where the specification of goods and/or services are
similar or identical, to notify IPOS that these applications are intended to be companion
applications, and request for them to be examined by a single examiner. These notifications
can be made in the following ways:

* For applications submitted via e-filing, applicants may attach a cover letter indicating
the e-filing numbers of all the applications to be treated as companion applications.
Alternatively, they may drop us a notification on the same via our online Enquiry
Form at http://www.ipos.gov.sg/AboutUs/Contactinformation.aspx.

* For applications submitted manually, applicants may attach a note to indicate that
the enclosed applications are intended to be companion applications.

Change in practice relating to the revocation of tr  ade marks published in the Trade
Marks Journal (Circular No. 4/2013, dated 7 August 2013)

Following feedback from users, the Registry has decided to stop our current practice of
revoking trade marks that have been published in the Trade Marks Journal.

With this change, quality control review will be undertaken prior to communication to
applicants of the acceptance of the mark and its publication in the Trade Marks Journal.
The Registry believes that this would give greater certainty for applicants whose trade
marks have proceeded to publication whilst ensuring that trade mark applications are still
put through a review before publication.

Certificate of Registration (Circular No. 4/2013, dated 7 August 2013)

The Registry has received enquiries pertaining to the issuance of a new original certificate
of registration in the event where the original certificate was lost in post and was never
received by the applicant or the agent. Should applicants encounter a situation, they may
inform the Registry in writing and request for a new original certificate of registration.

Changes in Refund Policy (Circular No. 4/2013, dated 7 August 2013)

The Registry has revised our refund policy as part of our efforts to be more customer-
centric.

Moving forward, IPOS will refund any fees where there have been duplicated submissions.
Applicants in such a situation will just need to inform us whenever they discover the
duplicated submission, upon which we will cancel the duplicate and refund the fees.
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In all other cases, we ask that you make your requests for refunds within 7 calendar days of
filing the particular form.

Applicants may write in to us through our online enquiry form, fax or post. Our Contact
Information can be found on our website http://www.ipos.gov.sg.

To facilitate the processing of the refund requests, applicants are to provide the following
information in their written requests:

* Name and contact of person requesting for refund
» Date and Time of payment submission

* Amount deducted

* Reason(s) for requesting for a refund

* e-Filing number (if any)

* Online receipt and acknowledgment (if any)

Applicants will hear from us within 14 working days upon submission of their refund
requests.

New feature to disable cross-class search when cond ucting similar mark searches in
eTrademarks (Circular No. 5/2013, dated 23 August 2013)

When conducting similar mark searches in eTrademarks, cross-class searches are
automatically carried out to enable search reports to capture marks with goods and/or
services that were previously classified in a different class as a result of changes made to
the International Classification of Goods and Services.

Following feedback from users, the Registry has incorporated a "Disable Cross-Class
Search" feature allowing users to opt out of cross-class search when conducting similar
mark searches in eTrademarks. With this feature, users can now have the flexibility of
narrowing their searches only in respect of the classes they have specified.

Change in practice relating to the citation of conf licting marks which are reflected as
"Treated As Withdrawn", "Abandoned" or "Cancelled" on the Register (Circular No.
6/2013, dated 20 September 2013)

Currently, the practice of citing marks which are reflected as "Treated As Withdrawn" or
"Abandoned" on the Register is set out in the online Trade Marks Work Manual as follows:

"The Registrar will cite deemed withdrawn applications. For
abandoned applications, the Registrar will only cite if the
abandonment has occurred within one month as at the time of the
examination. This one month period is to cater for possible
restoration of the abandoned application."

(Chapter 7, Page 13: Relative Grounds for Refusal of Registration, Section 3: Meaning of
Earlier Mark, Sub-section (f): Where conflicting mark is abandoned)

Following feedback from users, the Registrar has decided to cease the current practice with
effect from 15 July 2013.
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To increase certainty in examination decisions, the Registrar will not cite conflicting marks
which are reflected as "Treated As Withdrawn", "Abandoned" or "Cancelled" on the
Register.

This new practice will directly impact on an applicant whose mark has been reflected as
"Treated as Withdrawn" on the Register ("TWN Mark"). We advise that the applicant of the
TWN Mark should file his reinstatement request as soon as it is practicable in order to
preserve his right against a later application.

The Registrar also wishes to emphasize that filing a reinstatement request via Form TM 40
does not guarantee an automatic reinstatement of the TWN Mark, given that prior to
reinstatement, the TWN Mark is still subject to a "re-search” for conflicting marks.

In view of this change in practice, the Registry has replaced the original language in the
online Trade Marks Work Manual with the following:

"The Registrar will not cite a conflicting mark that is reflected as
"Treated As Withdrawn", "Abandoned" or "Cancelled" on the
Register, against a later application.

The applicant of the "Treated As Withdrawn" mark, should
expeditiously request for the Registrar's consideration to reinstate
his mark by lodging Form TM 40 and the requisite fee, if intended.”

(Chapter 7, Page 13: Relative Grounds for Refusal of Registration, Section 3: Meaning of
Earlier Mark, Sub-section (f): Where conflicting mark is abandoned)

Change in practice relating to the translation of n on-English words (Circular No.
7/2013, dated 11 October 2013)

With reference to Circular No. 3/2012, regarding our practice of endorsing translation
clauses where a portion of the subject mark comprises non-English words which have no
meaning, and another portion of the mark indicates the goods and/or services filed in the
application, we had indicated that the translation clause that would be endorsed for the
application should separately indicate the portion which has no meaning, and the portion
which indicates the goods and/or services.

Example:
Subject Mark Class Goods/Services Translation Clause Endorsed Rationale
Claimed
The transliteration of the M%E#/ (Fu
Chinese characters of which Wu Qi") in the
Computers; the mark consists is "Da mark is
computer Zhong" which has no meaning indicative  of
KR S48 9 software; and "Fu Wu Qi" meaning the goods
computer "Computer servers". claimed.
(Note: " Xk d " hardware.
has no meaning, (See Example 3 of Circular No.
and " R % & 3/2012)
refers to The transliteration of the W% #B ('Fu
"computer Chinese characters of which Wu Qi") in the
servers") the mark consists is "Da mark is not
o5 Clothing, footwear, Zhong Fu Wu Qi" which has indicative  of
headgear. no meaning. the goods
claimed.
(See Example 4 of Circular No.
3/2012).
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To simplify the practice of the furnishing of translations, the Registry has reviewed and
revised its practice.

With effect from 13 August 2013, regardless of whether a portion of the subject mark
indicates the subject goods and/or services __, the translation clause that is endorsed for
the application should nevertheless separately indicate the portion which has no meaning,
and the portion which indicates any goods and/or services.

Example:

Subject Mark Class Goods/Services Translation Clause Endorsed

Claimed
Kb R %58 Computers;
9 computer software;
(Note: " K & " computer hardware. The transliteration of the Chinese characters
has no meaning, of which the mark consists is "Da Zhong"
and " AR % & Clothi which has no meaning and "Fu Wu Qi"
othing, footwear, P "

refers to 25 headgear. meaning "Computer servers".
"computer
servers")

Upgrading to Trade Mark System e-Communications (Circular No. 8/2013, dated 25
October 2013)

The Registry would like to inform its customers that, with effect from 1 August 2013, we
have upgraded our e-Communications bandwidth from a shared line to a 10MB dedicated
line. This means that customers on e-Communications can expect a faster speed of
communication with the Registry.

However, customers should note that the speed of file uploads will also be affected by the
bandwidth of the users' systems and is not entirely dependent on IPOS' infrastructure.

Priority claims in Singapore where the specificatio n of goods and/or services falls
under a different class number in the priority coun try (Circular No. 8/2013, dated 25
October 2013)

The Registry wishes to clarify that we accept priority claims for applications even if the
specification of goods and/or services in the priority country falls in a different class number
from the Singapore application. As long as the goods and/or services claimed in the
Singapore application are also claimed in the priority application, the priority claim is
deemed to be in order, provided that the application was filed within the 6 months' timeline
and in a country which is a party to the Paris Convention or a member of the World Trade
Organisation.

Trade Mark (Amendment) Rules 2013 (Circular No. 9/2013, dated 22 November 2013)
Pursuant to the Trade Mark (Amendment) Rules 2013, amendments to the First Schedule
and Third Schedule of the Trade Marks Rules (R 1, 2008 Ed.) (the "TM Rules") will come
into effect on 1 January 2014.

A summary of the amendments is as follows:

(a) Amendment to the First Schedule of the TM Rules
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Item 35 of the First Schedule is amended to clarify that the fee payable for the issuance of a
certificate under section 103 of the Trade Marks Act (Cap. 322) is computed on a 'per
certificate' basis.

This amendment does not impact the cost of requesting a certificate, as each certificate
issued under section 103 may only be in respect of one trade mark.

(b) Amendment to the Third Schedule of the TM Rules
In view of the coming into force of the Tenth Edition, Version 2014 of the Nice Classification
(hereinafter abbreviated as "NCL (10-2014)") on 1 January 2014, the Third Schedule is

amended to reflect the changes to the Class headings and items introduced by NCL (10-
2014).

2014 Circulars

Tracking changes for finalisation of specification of goods and services (Circular No.
1/2014, dated 17 January 2014)

Following feedback from users requesting for clarity in consolidated changes made to the
specification of goods and services, the Registry will, with effect from 13 December 2013,
highlight all finalised proposed/agreed amendments to the specification by way of a
tracked-change Word document which shall be attached to the Examiner's Office Action.

Currently, due to system limitation, agreed amendments to the specification are only
presented in uppercase in the Examiner's Office Action. Iltems which were proposed/agreed
to be deleted are not reflected in the proposed amended specification. For ease of
reviewing all consolidated changes made to the specification, the Examiner will now reflect
these tracked changes in Word document in the finalisation of the specification, such that
all changes made are apparent for viewing before the same are formalised via the
amendment Form. This will enable both the Examiner and the applicant to review these
changes in a more efficient manner, thereby speeding up the communication and
registration process.

Should you have any queries regarding this new practice, please feel free to contact Ms
Jasmine Chan from the Registry of Trade Marks at Jasmine_ CHAN@ip0s.goVv.sg.

Pre-recordal notifications relating to assignment a pplications (Circular No. 2/2014,
dated 30 January 2014)

Currently, upon receipt of an assignment application, the Registry will send a pre-recordal
notification to the proprietor or his agent, giving him 7 days to contact the Registry if the
assignment application is not authorised.

Following feedback from users that where the assignment agent is also the proprietor's
agent, the pre-recordal notification is not necessary, the Registry has reviewed and revised
its practice. With effect from 20 January 2014, the Registry has stopped sending the pre-
recordal notification in such a situation so that the process may be truncated.

The Registry's practice of sending pre-recordal notifications continues to apply to all other
situations.
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Additional Publications of the Trade Marks Journal (Circular No. 2/2014, dated 30
January 2014)

Please be informed that there will be additional publications of the Trade Marks Journal on
the following dates: 5, 12 and 19 February 2014.

Additional Publications of the Trade Marks Journal (Circular No. 4/2014, dated 21
February 2014)

Please be informed that there will be additional publications of the Trade Marks Journal on
the following dates: 26 February 2014, 5 and 12 March 2014.

Additional Publications of the Trade Marks Journal (Circular No. 5/2014, dated 14
March 2014)

Please be informed that there will be additional publications of the Trade Marks Journal on
the following dates: 19 and 26 March 2014, 2 and 9 April 2014.
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B) PERTAINING TO COLLECTIVE AND CERTIFICATION MARKS

Pre-2004 Circular

Publication of Collective Mark and Certification Ma  rk Applications

Collective mark and certificate mark applications are published in the Trade Marks Journal
for opposition purposes before protection is granted. They are published in a separate
section of the Trade Marks Journal titled "Collective and Certification Marks Applications
Published for Opposition Purposes"”. Pursuant to the First and Second Schedules of the
Trade Marks Act (Cap. 332, 1999 Ed.), the Regulations governing the use of the collective
and Certification Marks are available for inspection at the Registry of Trade Marks.

2004 Circular

Regulations Governing the Use of Certification/Coll ective Marks (Circular No. 7/2004,
dated 19 March 2004)

The filing with the Registrar of regulations governing the use of certification or collective
marks under rule 63 of the Trade Marks Rules must be accompanied by Form TM 10.
Regulations filed without Form TM 10 will not be recognised and will be returned. The filing
of TM 10 without regulations attached will also be rejected.
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C) PERTAINING TO FORMS

Pre-2004 Circular

Form TM 26

A request to change the name, address or other particulars (except trading nature) of an
applicant for registration, proprietor of a registered trade mark or other interested person,
where the change does not affect the representation of the trade mark, should be made on
Form TM 26.

2004 Circulars

Form TM 26 Notification Letter (Circular No. 8/2004, dated 26 March 2004)

Please note that the main purpose of the Notification Letter is to inform as to the fact that
the name and/or address of the applicant/proprietor has/have been updated. Thus, the
Notification Letter cannot be treated as conclusive as to the status of marks reflected
therein.

Where there is no reply within the given period to our latest examination report, an
application will be updated as abandoned notwithstanding any interim Notification Letter
from the Registrar.

Form TM 1 [Request to appoint or change an agent or to enter or change an address
for service] (Circular No. 18/2004, dated 30 July 2004)

One Form TM 1 may be used for multiple trade mark numbers. However, the fee for this
form is still charged on a per trade mark number basis unless the request is to alter an
agent’s name and/or address for service which does not affect the legal entity of the agent.
In such a case, only a single set of fee is payable.

Kindly note that it is not necessary to lodge Form TM 1 together with forms such as T™M 4,

TM 9, TM 11, TM 14, TM 19, TM 22, TM 24, TM 26, TM 28, TM 29, TM 37 and TM 48 as
each of these forms contains a section for the indication of an address for service.

2006 Circular

Erratum - Form TM 40 (Circular No. 1/2006, dated 13 January 2006)

Please note that the title of Form TM 40 should read as "REQUEST FOR RESTORATION
OF APPLICATION TREATED AS WITHDRAWN" and Part 2 of the Form should read as
"Particulars of applicant/registered proprietor”. Please visit IPOS website at
http://www.ipos.gov.sg to download the corrected Form TM 40.
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2007 Circular

Form TM 32 (Circular No. 32/2007, dated 21 September 2007)

Part 4 of Form TM 32 which used to read as “Goods or services to be cancelled” has been
amended to “Goods or services to remain”. The amendment is to ensure that there is clarity
in the residual specification. Please visit IPOS website at http://www.ipos.gov.sg to
download the amended Form TM 32.

The Registrar will reject the old Form TM 32 (V02/01/07) with effect from 1 October 2007.

It is also to be noted that Form TM 32 is the appropriate Form to file to effect any
amendment to specifications of goods or services of registrations that has the effect of
cancelling some goods or services or narrowing down the specifications. For example,
Form TM 32 is to be filed to effect an amendment from "books" in Class 16 to "books
relating to business management" in Class 16.

2008 Circular

Application to Register a Change in Ownership (TM 2  2) (Circular No. 3/2008, dated 1
February 2008 )

i)Effective Date when Subsequent Proprietor/Applicant for Registration Took
Ownership

The effective date when the subsequent proprietor/applicant for registration took over
ownership (i.e. the date entered in Part 4 of Form TM 22) should not predate the date from
which the proprietor's rights in the mark accrue. For a trade mark application filed before 1
July 2004, the earliest assignment effective date is the trade mark application date or the
priority date, if any. For a trade mark application filed on or after 1 July 2004, the earliest
assignment effective date is the trade mark application date.

i)Address for Service of Subsequent Proprietor/Applic ant for Registration

The address for service entered in Part 5 of the Form TM 22 is effective for all proceedings
in respect of the trade mark including the subject application for change of ownership. As
such, there is no need to lodge Form TM 1 together with Form TM 22 for this purpose.

Form TM 1 will be required only if:-
a. there is a change of agent whilst the TM 22 is being processed; or

b. the agent will not be continuing to act for the subsequent proprietor / applicant for
registration after TM 22 is recorded.

Such Form TM 1 appointing the agent solely for "Assignment" matters (Part 3 of Form TM 1)
will not be processed until a subsequent Form TM 1 appointing an agent for "Application for
registration / Registration" is received.

ii)Correction of Errors in Relation toa Recorded Chan ge of Ownership
Once a change in ownership has been recorded according to the request, should the owner
need to correct any errors in the recorded details, Form TM 27B is required. Should the
assignment(s) need to be re-recorded and re-examined, the relevant Form TM 22 with fees
will need to be re-lodged.
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iv)Covering Letter
To ensure that the transactions are recorded accurately, please lodge a covering letter
stating :-

a. the sequence of events;
b. the exact nature of the transaction, and
C. the trade mark numbers involved.

When e-filing, a covering letter can be attached via the “covering letter” button for eTM 22
and 27B.

2009 Circulars

eCommunications (Circular No. 2/2009, dated 27 February 2009)

The Registry has been receiving Trade Mark Forms via the eCommunications portal.
Please note that this portal is to facilitate the exchange of correspondences only. All forms
should be either eFiled, submitted over the counter or posted to us.

Enhancements made to eTM 22 (Application to registe  r a change of ownership)
(Circular No. 4/2009, dated 27 March 2009)

With immediate effect, users may file up to 50 trade mark numbers in one eTM 22
(Application to register change of ownership) form provided that all the trade mark numbers
belong to the same assignor under the same IPOS assigned company code. A link is
included in the eForm to a search page allowing applicants to check their company code.

Efiling multiple assignment applications (Circular No. 4/2009, dated 27 March 2009)

This is to inform users that eTrademarks may be used to efile multiple assignment
applications. So long as there exists a prior assignment application which has not yet been
recorded by the Registry, when the user attempts to efile a subsequent assignment
application, the field under "Current Proprietor's details" is intentionally left blank by the
system for the user to enter the correct details. For example in the case of an assignment
from A to B (1st TM 22), and then from B to C (2nd TM 22), the user will have to input B's
details manually when efiling the second TM 22.
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Form TM 4 - Application to register a trade mark, ¢ ollective mark or certification mark
(Circular No. 9/2009, dated 21 August 2009)

Form MP 1 - Request to transform an international r  egistration into national
application(s) (Circular No. 9/2009, dated 21 August 2009)

With effect from 15/09/2009, an Application to register a trade mark, collective mark or
certification mark and a Request to transform an international registration into national
application(s) must be made on version V05/01/09 of Form TM4 and MP 1 respectively.
The corresponding electronic Form TM 4 available on eTrademarks will also be amended
on the same day. The changes are found at Annex A of both forms and pertain to the
information to be provided when making a priority claim.

Annex A

Annex A is amended so that where the priority claim is not in respect of all the goods or
services claimed in the class, the applicant is to state the goods or services in respect of
which priority is claimed. This amendment is to ensure that there is clarity in the scope of
the priority claim.

2010 Circular

Notification on Application to Register a Change in Ownership (TM 22) (Circular No.
5/2010, dated 26 November 2010)

With immediate effect, the Registry will be issuing a notification prior to the recordal of an
assignment in matters relating to an application for the registration of an assignment
application in a trade mark or application for a trade mark pursuant to Rule 55 of the Trade
Marks Rules. The purpose of the notification, which will be issued to the
proprietor(s)/applicant(s) for registration [or their appointed agent] at the address for service
in Singapore, is to provide an opportunity for the proprietor(s)/applicant(s) to inform the
Registry without delay in the event they have not authorised the transaction.

2011 Circular

Amendment of Form TM 46 (Circular No. 1/2011, dated 15 July 2011)

To bring Form TM 46 for the "Application to register the grant, amendment or termination of
Security Interest or memorandum relating to a trade mark" to be in alignment with the
wordings in Rule 55(2)(d) relating to the signature of the grantor and requirements in Rule
55(3A)(d) of the Trade Marks Rules relating to the documentary evidence sufficient to
establish the transaction, boxes 7 and 8 of Form TM 46 have been amended with
immediate effect. Please use the new form TM 46 for all new applications filed.

2013 Circulars

Form TM 42 (Request for Registrar's General Certifi  cate) (Circular No. 3/2013, dated 7
June 2013)

To address recent queries regarding fees for filing Form TM 42, applicants are reminded
that the fees for Form TM 42 are charged on a per trade mark number basis per certificate.
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We have also received feedback from users enquiring whether Part 2 of Form TM 42 can
be dispensed with. The matter has been reviewed and we will be changing our practice to
allow applicants to lodge Form TM 42 on or after 7 June 2013 without having to complete
Part 2 of the form.

Amendment in Priority Claim Details of Form TM4 (Circular No. 8/2013, dated 25
October 2013)

The trade mark Form TM4 will be revised on 31 October 2013.

For clarity purpose, the wording "Class Number" under "Priority Claim Details" in Form TM4
will be amended to read "Class No. in Singapore" instead. This is to avoid confusion with
the class number filed for in the priority country. The amendment will be implemented in
both the hardcopy and electronic Form TM4 on 31 October 2013.

An illustration of the amendment in the "Priority Claim Details" in Form TM4 is set out below.

Before 31 October 2013 From 31 October 2013

Fill ine this annex only if préority is claimed. Amnex A Fill in this annex only if priority is clatmed. Annex A

Notes

Ifthe
Use o

Class No. in Singapore )

Name of country ‘ Name of country ‘

Date claimed ‘ ‘ ) ‘ ‘ ‘ ‘ Date claimed ‘ ‘ _ ‘ |, ‘ ‘

Goods/services* Goods/services*

Are you claiming priority in respect of all the goods or services claimed Are you claiming priority in respect of all the goods or services claimed
in this class ? Oyes [ONo in this class ? yes [No

If “No, please state the goods or services in respect of which priority is claimed. If “No, please state the goods of services in respect of which priority is claimed.

2014 Circular

Amendment of "Address for Service" portion of forms (Circular No. 2/2014, dated 30
January 2014)

The Registry has amended the "Address for Service" portion of 24 hardcopy Trade Mark
forms for the purpose of clarity and in order to align the fields with those in their
corresponding electronic form. The affected forms are TM1, TM4, TM11, TM19, TM20,
TM22, TM24, TM26, TM28, TM29, TM31, TM32, TM33, TM34, TM37, TM38, TM39, TM42,
TM44, TM46, TM48, TM49, MP1 and MP3. The amendments relate to the following areas:

(1) "Name" field

The Registry wishes to clarify that the "Name" field in the "Address for Service" portion of
the abovementioned forms is an optional field. This field refers to the name of the appointed
agent acting for the matter. For greater clarity, the "Name" field will be amended to "Agent
Name".

(2) "Address" field
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The "Address" field will also be amended to read as "C/O Name (if any) and Singapore
Address". This is to differentiate the appointed agent acting for the matter from the care of
(C/O) representative (the intermediary responsible for receiving the correspondences and
transferring them to the applicant). The "Singapore Address" refers to the local address
which the Registry will send correspondences to.

The amended forms are available for download on our website with immediate effect but
the Registry will continue to accept the old version of the forms till 1 March 2014.

An illustration of the amendments is set out below.

Before After

Address for service
Note
The address for service must be a Singapore address.

Address for service
Note
The address for service must be a Singapore address.

Agent Code

Agent Code
(if applicable)

(if applicable)

‘Agent Name
(if applicable)

Address /O Name (if any)
and
Singapore
Address
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D) PERTAINING TO eTRADEMARKS

Pre-2004 Circular

New Features of IPOS’ eTrademarks Services
(1) Generation of Check Digit/Year of Trade Mark Nu  mbers

A new eService for the generation of year/check digit of Trade Mark Number is added to
IPOS Online Transactions. This eService has two fields for entry. One is for the old TM No
format while the other is for the new TM No format. For the old TM No format, both the year
and the check digit would be generated. For the new TM No format, the check digit will be
generated.

This eService is already available.
(2) Attachment for Form TM26

The eService for Form TM26 has been enhanced. As filing of Form TM26 usually requires a
covering letter to list the TM numbers and sometimes to explain a certain situation, it can
only be submitted through the counter. With this enhancement, when a Form TM26 is
submitted, it allows for a covering letter to be attached to the said form. This is to facilitate
the filing of Form TM26 through eTrademarks.

This eService is already available.

(3) Filing of mark in colour or greyscale

With effect from 1 November 02, eTrademarks will be accepting colour or greyscale
attachments for marks filed for Forms TM4 and TM9 in addition to the current black and
white. Marks filed in colour or greyscale would be printed in greyscale for the
Acknowledgement Letter, Trade Marks Journal and Certificate of Registration. Please note
that viewing and printing of the mark images from the Enquiry System would still be in black
and white.

(4) “Save/Save As” feature

The “Save/Save As” feature has been implemented on 4 December 02, from 10am
onwards. This feature would be available for Forms TM4 and TM9. Any application that is
saved would be kept in IPOS’ system for 3 working days excluding the current day. All
saved documents residing in IPOS’ database for more than 3 working days would be
removed.

(5) Display Mark Image

The “Display Mark Image” feature has been implemented on 4 December 02, from 10am
onwards. Mark images attached to Forms TM4 and TM9 will be displayed for viewing.
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2004 Circular

Online Trademarks Search and Enquiry System (Circular No. 4/2004, dated 6 February
2004)

The Intellectual Property Office of Singapore is pleased to announce that its eTrademarks
Search has been made available from 30 January 2004.

The following search services have been made available through the system:

Search for similar marks;

Search for marks belonging to a proprietor;

Search for mark detailed information, registered marks, pending marks, certification marks,
collective marks, expired marks, cancelled marks, expired marks, withdrawn marks,
abandoned marks, expunged marks, refused marks, destroyed marks and article 6ter
based on relevant periods.

The services will be offered free of charge.

To access this service, please log on to the eTrademarks webpage and click on the
eTrademarks Search link.
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E) PERTAINING TO INTERNATIONAL APPLICATIONS AND REG ISTRATIONS UNDER
THE MADRID PROTOCOL

Pre-2004 Circulars

Singapore's Accession to the Madrid Protocol

Singapore acceded to the Protocol Relating to the Madrid Agreement Concerning the
International Registration of Marks (Madrid Protocol) on 31 July 2000. The Madrid Protocol
came into operation in Singapore on 31 October 2000.

Publication of International Registration Designati ng Singapore for Opposition
Purposes

International registrations designating Singapore under the Madrid Protocol are treated in
the same manner as Singapore national applications, and are therefore published in the
Trade Marks Journal for opposition purposes before protection is granted. They are
published in a separate section of the Trade Marks Journal titled "International
Registrations filed under the Madrid Protocol Published for Opposition Purposes under the
Trade Marks Act (Cap. 332, 1999 Ed.)". Unlike Singapore national applications, they are not
published according to the class of goods or services, but are published according to the
international registration number.

Request for Recording of Changes in the Name and/or Address of the Holder for
International Registrations Designating Singapore

Such requests must be presented to the International Bureau of the World Intellectual
Property Organization (WIPO) using WIPQO's prescribed Form MM9(E). Form TM 26 is not
the relevant form to be used.

Form MM9(E) is available for downloading at www.ipos.gov.sg
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2004 Circulars

Issuance of Registration Certificates for Protected International Trade Marks
(Singapore) (Circular No. 13/2004, dated 18 June 2004)

The Registrar has received queries as to whether IPOS issues registration certificates for
protected international trade marks (Singapore). Please note that IPOS does NOT issue
such certificates.

Under the Madrid Protocol, an Office which has examined an international registration in
which it is designated and found no grounds for refusal may issue a statement of grant of
protection. However, it is not obliged to do so and no legal consequences follow from the
fact that no such statement is given. Further, such statements will only be issued if it is still
within the 18-month time limit from the date of notification of the international registration.
Where no such statements are issued, by the end of the 18-month time limit, the
international registration will be regarded as protected in Singapore. In the Singapore
context, IPOS does issue such statements, as a matter of customer service, if at the time of
issuance, it is still within the said period.

In cases where a provisional refusal or a provisional refusal based on opposition has been
issued, a confirmation or withdrawal of such a provisional refusal in the form of a letter of
final decision in accordance with Rule 17(5) of the Common Regulations under the Madrid
Agreement and Protocol relating to the Madrid Agreement concerning the International
Registration of marks will be sent to the International Bureau, who will in turn transmit a
copy to the holder of the international registration.

Requests for Recording of Changes in the Ownership of the International
Registrations Designating Singapore or where Singap ore is the Office of Origin
(Circular No. 21/2004, dated 19 November 2004)

For international registrations designating Singapore, in accordance with Rule 25 of the
Common Regulations, such requests must be presented to the International Bureau of the
World Intellectual Property Organization (WIPQO) directly by the holder on WIPO’s official
Form MM5(E). Form MM5(E) is available for downloading at www.ipos.gov.sg

Form TM 22 should not be lodged for such recordation of change in ownership.

Where Singapore is the Office of Origin, requests for recording of changes in the ownership
must also be presented to the International Bureau of the World Intellectual Property
Organization (WIPQO) directly by the holder. However, Form TM 22 may be lodged (if
appropriate) to record the change in ownership of the basic application or basic registration.
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Requests for Recording of Changes in the Name and/o  r Address of the Holder for
International Registrations Designating Singapore o r where Singapore is the Office
of Origin (this serves to replace an existing pre-2004 circular in the journal) (Circular No.
21/2004, dated 19 November 2004)

For international registrations designating Singapore, in accordance with Rule 25 of the
Common Regulations, such requests must be presented to the International Bureau of the
World Intellectual Property Organization (WIPQO) directly by the holder on WIPQO’s official
Form MM9(E). Form MM9(E) is available for downloading at www.ip0s.gov.sg

Form TM 26 should not be lodged for such recordation of change in name and/or address.

Where Singapore is the Office of Origin, requests for recording of changes in the name
and/or address of the holder must also be presented to the International Bureau of the
World Intellectual Property Organization (WIPO) directly by the holder. In such a case, TM
26 should be lodged to amend the change in name and/or address of the basic application
or basic registration.

Requests for Designation Subsequent to the Internat  ional Registration (Circular No.
21/2004, dated 19 November 2004)

In accordance with Rule 24 of the Common Regulations, such requests must be presented
to the International Bureau of the World Intellectual Property Organization (WIPO) directly

by the holder on WIPQO'’s official Form MM4(E). Form MMA4(E) is available for downloading

at www.ip0s.gov.sg

2005 Circulars

(Effect of the Recording of Licenses in the Internat  ional Register in respect of
International Registrations Designating Singapore, Circular No. 21/2005, dated 21
October 2005. This Circular is replaced by Circular No. 1/2010, dated 12 February 2010)

2007 Circular

(Modes of Payment to the International Bureau of the World Intellectual Property
Organisation for Madrid Protocol Matters, Circular No. 42/2007, dated 28 December
2007. This Circular is replaced by Circular No. 1/2008, dated 11 January 2008)
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2008 Circulars

Modes of Payment to the International Bureau of the World Intellectual Property
Organisation for Madrid Protocol Matters ~ (Circular No. 1/2008, dated 11 January 2008)

With effect from 1 January 2008, there will be some amendments to the Administrative
Instructions for the Application of the Madrid Agreement Concerning the International
Registration of Marks and the Protocol Relating Thereto ("Al"). The amendments are
necessary for the implementation of a more broad-based electronic communications
platform for the benefit of users of the Madrid system.

The Al can be found here (http://www.wipo.int/madrid/en/legal_texts/admin_instructions.htm)
and the International Bureau's ("IB") notification of the amendments can be found here
(http://www.wipo.int/edocs/madrdocs/en/2007/madrid_2007_20.doc).

Please note that under the new Section 19 of the Al, fees payable to the IB must be made
i. by debit to a current account with the 1B,

ii. by payment into the Swiss postal account or to any of the specified bank accounts of
the IB, or

iii. by credit card, where, in the context of an electronic communication envisaged in
Section 11, an electronic interface for online payment has been made available by
the IB.

The previous modes of payment by cash at the 1B and by a banker's cheque would no
longer be available.

Please note that while Section 19 now provides that in the context of electronic
communications, fees due to the IB may be paid by credit card only in relation to specific
types of transaction or request in respect of which a dedicated electronic interface has been
provided, the IB has advised that this mode of payment by credit card would not be
applicable to the filing of international applications.

If you are filing an international application through IPOS on and after 2 January 2008,
please note that our previous primary mode of payment to the IB via a banker's cheque is
no longer available in light of the changes in the Al. Instead, your payment in Swiss Francs
to the IB can be made by either options (i) or (ii) as stated above.

Current Account

If you conduct regular monetary transactions with the 1B, you may opt to open a current
account with them. Please see
http://www.wipo.int/madrid/en/fees/about_fees.html for details.

Bank Transfer

We envisage that the majority of applicants and agents are likely to use bank transfers
under (ii) as the preferred mode of payment. Details of WIPO's postal account and bank
account are as follows:
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WIPO bank account

IBAN No. CH51 0483 5048 7080 8100 0
Credit Suisse, CH-1211 Geneva 70
Swift/BIC: CRESCHZZ80A

WIPO postal account
IBAN No. CHO3 0900 0000 1200 5000 8
Swift/BIC: POFICHBE

The above account details are found on page 6 of the Form MM2(E).

To confirm that the payment has been made, the applicant must indicate the payment
details of the bank's transfer transaction in the appropriate space provided in IB's Form
MM2(E) Application for International Registration Governed Exclusively by the Madrid
Protocol at the time of filing. You must also provide us with a photocopy of the bank's
transaction advice.

If you have any queries regarding the above, please do not hesitate to call our Customer
Service Officer at 6339 8616 or email us at ipos_enquiry@ip0s.gov.sg.

Requests for Recording of a Renewal for Internation  al Registrations where Singapore
is the Office of Origin  (Circular No. 5/2008, dated 22 February 2008)

For an international registration where Singapore is the Office of Origin, a request for the
recording of a renewal may be made by the holder or his agent upon payment of the
relevant fees in Swiss Francs to WIPO via any of the following ways:-

@) lodgement of WIPO’s Form MM11(E) or an official letter from the holder
indicating the necessary information (number(s) of the international registration(s)
concerned and the purpose of the payment);
http://www.wipo.int/madrid/en/forms/

(b) lodgement done online at WIPO Marks E-Renewal System portal
http://www.wipo.int/madrid/en/services; or

(c) lodgement of Form MM11(E) or the official letter mentioned under (a) through
IPOS, together with a separate fee of S$85 for handling the renewal request.

Kindly note that the above renewal is only effective for the international registration.
Holders should lodge IPOS Form TM 19 in order to renew the Singapore basic registration,
if necessary.

With regard to the renewal of an international registration where Singapore is not the Office
of Origin, even if Singapore had been designated, such a request must be effected via (a)
or (b). Itis also possible to do so via the Office of Origin of that international registration
provided that that Office of Origin has agreed to collect the renewal fees and forward them
to WIPO.

We wish to emphasise that IPOS Form TM 19 must not be lodged for the renewal of any
international registrations designating Singapore. Only WIPO would be able to process the
renewal of that international registration.
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E-Payments to the World Intellectual Property Organ ization (Circular No. 19/2008,
dated 26 December 2008)

The World Intellectual Property Organization (WIPO) has introduced an E-Payment Service
at https://lwebaccess.wipo.int/epayment/, which allows payment of fees notified in their
irregularity letters or other WIPO communications with regard to international applications
or registrations.

Payments can be made through the WIPO Current Account or by credit card.
To make payment through the WIPO Current Account, you will be required to provide the
userlD and the password generated by them for the current account holders. If you do not

have a current account, please read Current Account at WIPO at

http://www.wipo.int/resource/en/wipo_account.html for details, on how to open, use or close
a current account with WIPQO, if you are thinking of opening one.

If you already have a WIPO current account, but do not have a password, please send an
email to WIPO at income.accounts@wipo.int, mentioning E-Payment as the subject matter.

To make payment by credit card, please follow the steps in the E-Payment Service.
American Express, Mastercard and Visa are acceptable to WIPO.

Unfortunately at this stage, WIPO is still unable to accept payment via credit card for the
filing of international applications. For such applications, the only payment modes are via
the WIPO Current Account, or the Swiss postal account or any of the specified bank
accounts of WIPO.

2010 Circular

Effect of the Recording of Licenses in the Internat ional Register in respect of
International Registrations Designating Singapore (Circular No. 1/2010, dated 12
February 2010)

Pursuant to Rule 20bis(6)(b) of the Common Regulations under the Madrid Protocol,
Singapore has notified the Director General of the World Intellectual Property Organisation
on 21 March 2002 that Singapore law would not give effect to the recording of trade mark
licenses in the International Register. Accordingly, any recording of a license made under
Rule 20bis(3) of the Common Regulations will have no effect on any International
Registration designating Singapore. However, the holder of such an International
Registration may still record the relevant license with IPOS by lodging Form TM 37, and the
fee of S$60.00 per trade mark number. Similarly, the holder of such an International
Registration may request for the amendment or cancellation of the recording of the license
via Forms TM 38 and TM 39 respectively.
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F) PERTAINING TO THE CLASSIFICATION OF GOODS AND SE RVICES

(1) General Information

Pre-2004 Circulars

(8" Edition of the International Classification of Goo ds and Services, this circular was
removed on 18 January 2008)

Compliance with the International Classification of Goods and Services

To assist the Registrar in expediting the acceptance of trade mark applications for
registration, agents are reminded to ensure that the specifications of goods or services set
out in the application forms conform with the International Classification of Goods and
Services as far as possible. Very often, the Registrar receives applications where the marks
are acceptable for registration but the specifications are not in order. This slows down the
registration process.

Precedents in Support of Specification

In the examination of the specification of goods or services for compliance with the
International Classification of Goods and Services, the Registrar is prepared to rely on
precedents relating to Singapore, United Kingdom, Australia and Hong Kong registrations.
Applicants and agents are therefore free to file these precedents in support of their
specifications of goods and services for the Registrar's consideration.

However, the Registrar would not rely on such precedents in the following situations:

(a) where the precedent relates to goods or services which have been accepted by the
Registrar concerned in the wrong class;

(b) where the precedent relates to goods or services which are no longer classified in the
class stated in the precedent in view of a change of classes by the Special Union for the
International Classification of Goods and Services for the purposes of the Registration of
Marks (Nice Union);

(c) where the precedent relates to goods or services which are no longer classified in the
class stated in the precedent in view of a change or clarification of practice by the Registry
concerned.

The use of square brackets [ ] and round brackets ( ) in specifications

An expression between square brackets is intended to define more precisely the text or
item preceding the brackets. Square brackets are used when the item is ambiguous for
classification purposes. Round brackets are used to qualify the text or item preceding the
brackets to ensure the correct classification. Round brackets are used when it is possible
that the item can be classified in various classes depending on the intended goods or
services sought to be covered.

Use of the term “Internet” in specifications of goo ds and services

In view of the widespread use of the term “Internet” in the generic sense, the Registrar will
henceforth not raise any objections to the use of the term “Internet” in the specifications of
goods and services of Singapore national applications or international registrations
designating Singapore.
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However, the use of the term “Internet” in specifications of goods and services is generally
not encouraged as the word “Internet” is a registered trade mark in some countries and may
be objected to by the designated offices of these countries in respect of international
applications originating from Singapore filed under the Madrid Protocol. This may arise
where the term “Internet” is listed in a Singapore national application or registration and the
Singapore national application or registration forms the basis of an international application
originating from Singapore under the Madrid Protocol. In the circumstances, it is advisable
for applicants to use the term “global communications network” instead.

2004 Circulars

Underlining of precedents for objections on specifi cation of goods / services  (Circular
No. 19/2004, dated 3 September 2004)

When lodging precedents to overcome the Registrar's objection on the specification of
goods / services, the Registrar requests that the relevant portions of the precedents to be
underlined for greater visibility. This would assist the Registrar to identify and consider the
relevant portions of the precedents in order to assess whether the objection should be
waived.

Vague descriptions in specifications  (Circular No. 20/2004, dated 12 November 2004)

A clear description of the goods or services claimed in a trade mark application is important
as it determines the scope of the application. As such, the indication of goods, for example
“pouches and the like”, is not acceptable as the expression, “and the like”, is vague. In the
example given, it is not clear as to what other goods the applicant is claiming apart from
pouches.

2005 Circular

(Use of acronyms for specifications of goods and/or services, Circular No. 6/2005,
dated 22 April 2005. This circular was removed on 18 January 2008)

2006 Circular

International Classification of Goods and Services
NICE Classification — Ninth Edition  (Circular No. 32/2006, dated 8 November 2006)

The ninth edition of the NICE Classification for the purposes of the registration of trade
marks will come into effect on 1 January 2007 . Copies can be ordered online at
http://www.wipo.int/ebookshop?lang=eng

The majority of the changes involve Classes 14, 20, 21, 26, 34, 42 and 45 but minor
changes and additions have also been made to other classes. For more information
regarding the specific changes, please refer to the Nice Union Report CLIM/CE/20/ which is
obtainable at the following link

http://www.wipo.int/meetings/en/doc_details.jsp?doc_id=52419
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The eighth edition of the NICE Classification shall still apply to all applications filed before 1
January 2007. Applications filed on or after 1 January 2007 shall be filed in accordance
with the ninth edition of the NICE Classification. For the avoidance of doubt, there will be
no reclassification of goods and services for existing applications filed prior to 1 January
2007, after the 9th Edition of the NICE Classification comes into force.

2007 Circular

Use of registered trade marks in specifications of goods and services (Circular No.
38/2007, dated 14 November 2007)

Registered trade marks which are ordinary dictionary words are allowed to be used in
specifications of goods and services as a descriptor. This practice is consistent with our
previous journal notice on the use of the term, “Internet”, which has become generic.
However, words which are invented and have been registered as trade marks will not be
acceptable in specifications of goods and services. Instead, applicants should use ordinary
English words to describe their goods and services. For example, a specification of goods
which reads "bluetooth-enabled devices for communications, namely telephones, handsets,
headsets, speakers, microphones and earphones” should be amended to “devices for
communications which are enabled by short range radio technology, namely telephones,
handsets, headsets, speakers, microphones and earphones”.

2011 Circulars

The use of punctuation in specifications (Circular No. 2/2011, dated 9 September 2011)

Applicants are advised to take note of the following guidelines when using punctuation
within a specification:

1. Use semicolons (;) to delimit the goods and services as segments within a class;

2. Use commas (,) within the same segment only if the goods or services claimed are
related to each other;

3. Avoid the use of colons ().

To illustrate, if a trade mark is used on computers, computer software, mouse pads,
eyeglasses and goggles for sports, all of which are classified in Class 9, the list of goods
should be indicated as "computers, computer software, mousepads; eyeglasses, goggles
for sports”. In the example given, the related goods are separated by commas while
unrelated goods are separated by a semi-colon.

If, for example, a trade mark is used on pharmaceutical preparations, plasters, materials for
dressings and disinfectants, the list of goods should be indicated as "Pharmaceutical
preparations; plasters, materials for dressings; disinfectants”. As both "plasters” and
"materials for dressings" are used for wound dressing purposes, they may be separated by
a comma instead of a semi-colon.

This practice applies to both International Applications as well as national applications.
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International Classification of Goods and Services
NICE Classification — Tenth Edition  (Circular No. 3/2011, dated 16 September 2011)

The Tenth Edition of the NICE Classification for the purposes of the registration of trade
marks will come into effect on 1 January 2012 and is available for reference at
http://www.wipo.int/classifications/nivilo/nice/index.htm?lang=EN

For more information regarding the specific changes, please refer to the Nice Union Report
CLIM/CE/21/ which IS obtainable at
http://www.wipo.int/meetings/en/doc_details.jsp?doc_id=151741.

Changes include the transfer of goods and services from one class to another, addition of
items to a class, deletion of items, changes in descriptions and changes to the class
headings. The Registry will provide more information on the specific changes shortly.

The Search & Pick and eTrademarks Search databases will be duly updated and the
relevant changes will be captured once the Tenth Edition of the NICE Classification comes
into force on 1 January 2012.

The Ninth Edition of the Nice Classification shall continue to apply to all applications filed
before 1 January 2012. Applications filed on or after 1 January 2012 shall be filed in
accordance with the Tenth Edition of the NICE Classification. For the avoidance of doubt,
there will be no reclassification of goods and services for existing applications filed prior to 1
January 2012, after the Tenth Edition of the NICE Classification comes into force. The
Registry will conduct cross class searches to ensure that relevant citations are captured.

International Classification of Goods and Services
NICE Classification — Tenth Edition
Specific Changes (Circular No. 6/2011, dated 16 December 2011)

With reference to our circular issued on 16 September 2011, the Tenth Edition of the NICE
Classification for the purposes of the registration of trade marks will come into effect on 1
January 2012.

The Registry has compiled a list of specific changes which includes:

items that have been added to the Tenth (10™) edition of the NICE Classification;

items that no longer exist in the Tenth (10™) edition of the NICE Classification;

items that have been transferred to another class;

descriptions of goods and services that have been changed; and

descriptions of goods and services that have been changed and transferred to another class.

For the listing of the specific changes, please refer to the same Circular at
www.ipos.gov.sg > Trade Marks> Other Information & Updates > Pertaining to the
Classification of Goods and Services.
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2012 Circulars

International Classification of Goods and Services
NICE Classification — Tenth (10 ™) Edition, Version 2013 (Circular No. 2/2012, dated 24
August 2012)

The Tenth Edition, version 2013 of the NICE Classification, hereinafter abbreviated as "NCL
(10-2013)", will come into effect on 1 January 2013. The specific changes made to the
current Tenth edition of the NICE Classification are found on WIPQO's e-forum (under Project
NCO013) at:

http://www.wipo.int/nef/en/project/1365/NC013

The changes that will be introduced can be extracted from the Excel document in Annex 2
of Project NC013 by selecting the relevant "action” in Column B of the document. Please
refer to Annex 1 of Project NCO13 on how the specific changes can be extracted. Annex 3
of the Project relates to the changes to be made to the Explanatory Note of Class 5 and
Class 39, as well as the rectification of a spelling error in the class heading of Class 43.

The Search & Pick and eTrademarks Search databases will be duly updated and the
relevant changes will be captured once the NCL (10-2013) comes into force.

The current Tenth Edition of the Nice Classification shall continue to apply to all
applications filed from 1 January to 31 December 2012. Applications filed on or after 1
January 2013 shall be filed in accordance with the NCL (10-2013). For the avoidance of
doubt, there will be no reclassification of goods and services for existing applications filed
prior to 1 January 2013, after the NCL (10-2013) comes into force.

International Classification of Goods and Services
Nice Classification — Tenth (10 ") Edition, Version 2013
Specific Changes (Circular No. 4/2012, dated 28 December 2012)

The Registry had informed, via Circular No. 2/2012 dated 24 August 2012, that the Tenth
(10™) edition, Version 2013 of the Nice Classification for the purposes of the registration of
trade marks will come into effect on 1 January 2013.

The changes include:

1. items that have been added to the 10th edition, Version 2013 of the Nice Classification;

2. items that no longer exist in the 10th edition, Version 2013 of the Nice Classification;
and

3. descriptions of goods/services that have been changed.

To view the list of specific changes, please visit our website at http://www.ipos.gov.sg, and
select "Trademarks" — "Other information & updates" — "Pertaining to the Classification of
Goods and Services" — "2012 Circulars".
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2013 Circulars

Online version of the Nice Classification /
Revision period of the Nice Classification (Circular No. 1/2013, dated 15 February 2013)

Online version of the Nice Classification

The Tenth (10™) edition of the Nice Classification, published in 2011, was the last printed
edition. The current Tenth (10™) Edition, Version 2013 of the Nice Classification, also
known as “NCL(10-2013)” in short, is now only available in the form of an online publication
which also comes with search functions. One useful feature of this online publication is the
presence of an “information file” for some goods/services that are listed in the Nice
Classification. If such a file exists, an icon (.kl) will be displayed beside a specific
description of good/service, and when clicked on, additional information will be provided to
users. As an example, if we were to click on the Ll icon that appears beside “belts
[clothing]” in Class 25, a new page will appear with the following information provided:

» Definition of “belts [clothing]”;

» Classification criteria;

» Listing of an item in Class 25 that is similar to “belts [clothing]”;
» Listing of other kinds of belts that are classified in other classes.

This online publication, maintained by the World Intellectual Property Organization, is
available at http://web2.wipo.int/nicepub/edition-
20130101/taxonomy/?pagination=no&lang=en&mode=flat&explanatory notes=hide&basic
numbers=hide.

Revision period of the Nice Classification

As from 2013, the Committee of Experts of the Nice Union (“Committee of Experts”) will
revise the Nice Classification on a yearly basis. The corresponding annual versions of each
edition will enter into force on 1 January every year. Each new version of the Nice
Classification will include all changes adopted by the Committee of Experts since the
adoption of the previous version. Such “changes” would relate to:

» the addition of a description of good/service to the Nice Classification;

» the deletion of an existing description of good/service from the Nice Classification;

» changes made to the wording of a good/service, to the class headings, or to the
Explanatory Notes.

A new edition of the Nice Classification will enter into force every five years. Each new
edition includes all changes and amendments adopted annually by the Committee of
Experts during the whole five-year revision period. “Amendments” mean transfer of
goods/services from one class to another, or the creation of a new class.
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Trilateral List of Goods and Services  (Circular No. 2/2013, dated 12 April 2013)

The updated Trilateral List of Goods and Services, deemed to be in conformity with the
Nice Classification, 10th edition, Version 2013, is now available, in Excel format, on IPOS'
eTrademarks classification search page and in the electronic Form TM4.

To view the list of specific changes that have been made to the previous Trilateral List,
please refer to the same Circular at www.ipos.gov.sg > Trade Marks> Other Information &
Updates > Pertaining to the Classification of Goods and Services.

International Classification of Goods and Services
Nice Classification — Tenth (10 ™) Edition, Version 2014 (Circular No. 9/2013, dated 22
November 2013)

1. Entry into force of the Nice Classification, Tenth (10”‘) Edition, Version 2014

The Tenth Edition, Version 2014 of the Nice Classification (hereinafter abbreviated as "NCL
(10-2014)") will enter into force on 1 January 2014.

A copy of NCL (10-2014), in Excel format, is available on the website of the World
Intellectual Property Organization at http://web2.wipo.int/nef/nef-projects/nc014/nc014-
a05_ibli.xls.

2. Application of the Nice Classification, Tenth (1~ 0™) Edition, Version 2014

The current Tenth Edition, Version 2013 of the Nice Classification shall continue to apply to
all applications filed from 1 January 2013 to 31 December 2013. Thereafter, applications
filed on or after 1 January 2014 will be classified in accordance with NCL (10-2014).

For the avoidance of doubt, there will be no reclassification of goods and services for
applications filed before 1 January 2014.

3. Online classification tools

Upon the coming into force of NCL (10-2014), the Search & Pick facility in the electronic
Form TM4 and the eTrademarks Classification Search database on the Registry's website
will be duly updated to mirror the changes that are introduced by NCL (10-2014) to the
current Tenth Edition, Version 2013 of the Nice Classification.

4. Changes made to the current Tenth (10 ™) Edition, Version 2013 of the Nice
Classification

To view the list of changes made to the current Tenth Edition, Version 2013 of the Nice
Classification, please visit the Registry's website at http://www.ipos.gov.sg and refer to this
Circular by selecting "Trademarks" = "Other Information & Updates" - "Pertaining to the
Classification of Goods and Services" - "2013 Circulars".

2014 Circular

Expanding the list of precedents for specification claims (Circular No. 3/2014, dated 7
February 2014)
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Currently, the Registry is prepared to rely on precedents from Singapore, United Kingdom,
Australia and Hong Kong registrations in relation to specifications of goods or services.*

In order to further harmonize our practice with other developed jurisdictions and to better
serve our customers, the Registry will now extend this practice to precedents from New
Zealand and the United States of America.

With this extension, agents and applicants are welcome to submit precedents from the
following jurisdictions in support of their specification of goods or services:

» Singapore

* United Kingdom

e Australia

* Hong Kong

 New Zealand

» United States of America

However, please note that the Registrar will not consider precedents which:
* Had clearly been accepted in the wrong class;

* Are no longer accurate in light of the relevant edition/version of the International
Classification of Goods and Services;

» Are inconsistent with our current practice or that of the relevant foreign IP office.

*To view the relevant circular, please visit the Registry's website at http://www.ipos.gov.sg
and select "Trademarks” -> "Other Information & Updates” -> "Pertaining to the
Classification of Goods and Services" - "Pre-2004 Circulars"” - "Precedents in Support
of Specification”.
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(1D Information on specific items

Pre-2004 Circulars

(Cereal-based beverages, Beverages made from cereals , Pre-2004 Circular. This
Circular was replaced by Circular No. 7/2008, dated 5 March 2008)

Club [dining] services

With effect from 31 October 2003, the Registrar will accept the specification “club [dining]
services” in Class 43 instead of Class 41 of the International Classification of Goods and
Services. The emphasis on the word “dining” puts the item more in line with the class
heading and explanatory notes of Class 43.

Consultancy Services

In the 8th edition of the International Classification of Goods and Services, consultancy
services will be classified according to their subject matter. For example, consultancy
services relating to telecommunications will be classified in Class 38, transportation
consultancy services in Class 39 and intellectual property consultancy services in Class 42.
The Registry had been taking this position in its examination of applications.

WIPO has clarified that pending the coming into force of the 8th edition, the correct
classification is in accordance with the 7th edition where such services are classified in
class 35 if they are business-related and class 42 if they are non-business-related. Hence,
the Registry is adopting this stand.

However, in order not to prejudice any party who has acted on the Registrar's earlier
position on such services, the Registry will not reject consultancy services which have been
classified according to their subject matter.

Desserts

With effect from 31 October 2003, the Registrar will not accept a specification consisting of
“desserts” per se. This is in line with the World Intellectual Property Organization’s view
that the said item, without further qualification, is vague.

Examples of acceptable descriptions are :

“Desserts [Jellies for food]” in Class 29 or

“Desserts [Ice cream]” in Class 30

(Executor services, Pre-2004 Circular. This Circular was replaced by Circular No. 7/2008,
dated 5 March 2008)
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Mail order services

A specification of services consisting of or containing “mail order services” is unacceptable
as it does not conform to the International Classification of Goods and Services and should
be reworded to "the bringing together, for the benefit of others, of a variety of goods,
enabling customers to conveniently view and purchase those goods from a general
merchandise catalogue by mail order” in accordance with the practice in the United
Kingdom.

Provision of information for business or domestic p urposes in Class 38

With effect from 30 July 2003, a specification which reads "provision of information for
business or domestic purposes” in class 38 will not be acceptable. The applicant is
requested to further qualify the specification so that it will read as “provision of information
in the field of telecommunications for business or domestic purposes”. This is in line with
the General Remarks as provided in the Nice Classification that the subject matter of the
information being provided determines the correct class for the services.

(Provision of user access time to the global compute r network, Pre-2004 Circular. This
circular was removed on 26 September 2007)

(Storage of data, information or documents, Pre-2004 Circular. This circular was
removed on 5 December 2008)

2004 Circulars

Retailing of services (Circular No. 2/2004, dated 7 January 2004)

With effect from 7 January 2004, the Registrar will not accept a specification containing a
claim for “retailing of services” or “the bringing together, for the benefit of others, of a variety
of services (excluding the transport thereof), enabling customers to conveniently view and
purchase those services”. Applicants will be asked to clarify on the type(s) of services they
are providing and to apply for such services in the appropriate class(es).

WIPO’s Recommendation No. 16 (Circular No. 4/2004, dated 6 February 2004)

For applications lodged on or after 13 January 2004, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the items
stated below in the designated classes:

(1) Pastilles and chewing gum for cosmetic purposes - Class 3
(2) Soap bubbles and foam generators for shows - Class 11
(3) Lenyards (Keycords) - Class 14

(Joss sticks, Circular No. 5/2004, dated 13 February 2004.This circular was removed on
20 March 2009)
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Canned foodstuffs of plant origin  (Circular No. 6/2004, dated 5 March 2004)

For applications lodged on or after 12 March 2004, the Registrar will accept the
specification “canned foodstuffs of plant origin” in Class 30 instead of Class 29. This is in
line with the explanatory note of Class 30 which states “Class 30 includes mainly foodstuffs
of plant origin prepared for consumption or conservation”.

Manufacturing of goods (Circular No. 12/2004, dated 11 June 2004)

For applications lodged on or after 18 June 2004, a specification of services consisting of or
containing “manufacturing of goods” is unacceptable as it does not conform to the
International Classification of Goods and Services. If a person is manufacturing goods,
registration should be sought for the goods only.

As appropriate, the specification may be phrased as “custom assembling of materials [for
others]” or "custom manufacturing of goods [for others]”. For example, where the items in
guestion are cell cultures, it may be more appropriate to describe the service as "custom
manufacturing of cell cultures [for others]”. However, if the goods in question are clothing,
"custom assembling of clothing [for others]” would be more appropriate.

(Providing search engines for the internet , Circular No. 12/2004, dated 11 June 2004.
This circular was removed on 20 March 2009)

WIPO’s Recommendation No. 17 (Circular No. 17/2004, dated 9 July 2004)

For applications lodged on or after 16 July 2004, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the items
stated below in the designated classes:

(1) Packaging containers of regenerated cellulose - Class 16
(2) Refilling of empty toner cartridges - Class 37.

Provision of news (Circular No. 19/2004, dated 3 September 2004)

For applications lodged on or after 10 September 2004, the Registrar will not accept a
specification consisting of “provision of news” per se. This is in line with the World
Intellectual Property Organization’s view that this description, without further qualification, is
vague. The subject matter of the news provided and the purpose for which it is provided
are important in determining the class to which it should fall under. Generally, these
services are classified in the same classes as the services that correspond to the subject
matter of the information. Examples of acceptable descriptions are:-

“Provision of business news [business management]” in Class 35;
“Provision of news [telecommunication services]” in Class 38; and

“Provision of news for entertainment purposes” in Class 41.
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(Leasing services, Circular No. 20/2004, dated 12 November 2004. This circular was
removed on 30 December 2011)

2005 Circulars

Computerised communication network security and oth er security services (Circular
No. 5/2005, dated 1 April 2005)

For applications lodged on or after 8 April 2005, the Registrar will only accept
“‘computerised communication network security” and like services in Class 42 and not in
Class 45, as such items are forms of computer services classified under Class 42.

Class 45 covers services for the protection and security of individuals and property in
general, eg “security services for buildings”, “personal body guarding” and “night guards”. If
such services and information relating to such services are offered online or via a computer
network, they will be classified under Class 45 as well.

However, Class 42 will cover security services if they pertain to security of computer
networks or the internet, eg. “computerised communication network security”, or if such
services are offered as a form of computer service, eg “data security services [firewalls]” or
“professional consultancy relating to computer security”. It would not be correct to classify
such computer security services in Class 45.

It is also useful to note that the International Classification of Goods and Services (8"
Edition) classifies some security services in Class 39. Security services relating to
transport, eg. “guarded transport of valuables” and “escorting of travellers”, are classified
under Class 39 and not Class 45.

WIPQO’s Recommendation No. 18 (Circular No. 5/2005, dated 1 April 2005)

For applications lodged on or after 8 April 2005, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Enzymes for human consumption — Class 29

(2) Soya milk [condiment] — Class 30

(3) Supervision of teamwork to improve its effectiveness — Class 35

(4) Consultancy in the field of computer security — Class 42

(5) Therapy services — Class 44
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Prepared meals (Circular No. 6/2005, dated 22 April 2005)

For applications lodged on or after 29 April 2005, the Registrar will not accept a
specification consisting of “prepared meals” per se as the said item, without further
gualification, is vague and may fall within several classes. The item should specify the
content of the prepared meals, for example,

“Prepared meals consisting of meat” in Class 29 or

“Prepared meals containing principally of rice” in Class 30.

2006 Circulars

Crib bumpers (Circular No. 3/2006, dated 3 February 2006)

For applications lodged on or after 10 February 2006, the Registrar will only accept the item,
“crib bumpers”, in Class 20. This item is a type of cushion for lining the base and sides of
the crib and serves a protective purpose for the baby. Since the item “cushions” is listed in
Class 20 of the Nice Classification, by analogy, the item, “crib bumpers”, should be
classified in Class 20 as well.

Retail services and other like services in Class 35 (Circular No. 6/2006, dated 24
February 2006)

The Registrar has revised her practice concerning retail services and other like services in
Class 35. This revision in practice shall take effect for all applications lodged on or after 3
March 2006

In the past, applicants, in most instances, are required to list the goods to which the retail
services relate. With the revised practice, where it is practical, it is still advisable to list the
goods to which the retail services relate. However, the Registrar will no longer insist on
such a requirement in all cases, as long as the description “the bringing together, for the
benefit of others, of a variety of goods (excluding the transport thereof), enabling customers
to conveniently view and purchase those goods”, is used in conjunction with the means of
bringing goods together. Thus, in cases where it is not practical to list all the goods to
which the retail services relate, the Registrar will accept an indication of the means of
bringing goods together and displaying such goods for the benefit of customers, for
example, from a retail outlet, a wholesale outlet or a distributor outlet. Such an indication
can be inserted at the end of the description “the bringing together, for the benefit of others,
of a variety of goods (excluding the transport thereof), enabling customers to conveniently
view and purchase those goods”.

With the revised practice, “wholesale services” will also be treated in the same manner as
“retail services”.

The following descriptions provide guidance on what is considered to be acceptable to the
Registrar in future:

() “The bringing together, for the benefit of others, of a variety of goods [list the goods]
(excluding the transport thereof), enabling customers to conveniently view and purchase
those goods from a retail outlet”;
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(b) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a retail outlet”;

(c) “Retail services in relation to [list the goods]”;

(d) “The bringing together, for the benefit of others, of a variety of goods [list the goods]
(excluding the transport thereof), enabling customers to conveniently view and purchase
those goods from a wholesale outlet”;

(e) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a wholesale outlet”;

(f) “Wholesale services in relation to [list the goods]”;

(g9) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a distributor outlet”;

(h) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a general merchandise catalogue by mail order or by means of telecommunications”; and

(i) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a general merchandise web site in the global communications network”.

The Registrar is prepared to accept similar descriptions of the above services provided that
the services are clearly described and fall within the ambit of retail or wholesale services.
Please note that vague descriptions such as “distributorship services” are not acceptable as
the term “distributorship” may encompass more than just retail or wholesale services, for
example, it may include transportation services.

Interior decoration services  (Circular No. 22/2006, dated 7 July 2006)

For applications lodged on or after 14 July 2006, the Registrar will only accept “interior
decoration services” in Class 42 and not in Class 37, as such services are analogous to the
item “design of interior décor” which is listed in Class 42 of the International Classification of
Goods and Services (8™ Edition).

WIPQO’s Recommendation No. 19 (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes :

() Incontinence garments — Class 5
(2) Telephone ring tones [downloadable] — Class 9
(3) Milk jam — Class 29

(4) Toasted natural wood chips added to wine to improve its flavour — Class 30
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WIPQO’s Recommendation No. 20 (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes :

(1)Paper sheets, sensitized, for carrying photographic imaging materials — Class 1

(2) Slot machines[vending machines] — Class 9

(3) Paper sheets, not sensitized, for carrying photographic imaging materials — Class 16
(4) Slot machines[amusement] — Class 28

(5) Stand-alone video game machines — Class 28

Technical consultancy services  (Circular No. 25/2006, dated 16 August 2006)
Technical support services (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar will classify “technical
consultancy services”, “technical support services” and other similar technical advisory and
technical information services according to their subject matters. The General Remarks in
the Nice Classification (8" Edition) states that services that provide advice, information or
consultation are in principle classified in the same classes as the services that correspond
to the subject matter of the advice, information or consultation. Further, in line with the view
of the World Intellectual Property Organization, the Registrar will consider indications such
as “technical consultancy services” and “technical support services”, per se as too broad
and vague and objections will be taken. Such indications will have to be specified in respect
of their subject matters for the purpose of classification.

2007 Circulars

WIPQO’s Recommendation No. 21 (Circular No. 27/2007, dated 25 July 2007)

For applications lodged on or after 1 August 2007, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Scoreboards for sports, other than mechanical or electric — Class 20

(2) Advice on tax preparation — Class 35

(3) Advice on fiscal assessments, advice on fiscal valuations — Class 36

(4) Carbon offsetting services [recycling] — Class 40

(5) Prenatal exercises — Class 41

(6) Weblog [blog] services [on-line publication of journals or diaries] — Class 41
(7) Creating and maintaining weblogs [blogs] for others — Class 42

(8) Hosting of weblogs [blogs] — Class 42

(9) Preparation of technical projects, technical research and consultancy services in the
field of carbon offsetting — Class 42

(10) Carbon offsetting services [reforestation] — Class 44
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Providing on-line forums  (Circular No. 27/2007, dated 25 July 2007)

Operating chat rooms (Circular No. 27/2007, dated 25 July 2007)

Providing chat rooms  (Circular No. 27/2007, dated 25 July 2007)

Providing discussion services on-line (Circular No. 27/2007, dated 25 July 2007)

For applications lodged on or after 1 August 2007, the Registrar will only accept the items
“providing on-line forums”, "operating chat rooms", “providing chat rooms”, and “providing
discussion services on-line” in Class 38, regardless of the topic of the discussion. These
items are analogous to the items “electronic bulletin board services [telecommunication
services]” and “providing internet chatrooms” listed in Class 38 of the NICE Classification
(Ninth Edition). This is in line with the view of the World Intellectual Property Organization.

Arranging and conducting of colloquiums (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of conferences (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of congresses (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of seminars (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of symposiums (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of conventions (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of exhibitions (Circular No. 27/2007, dated 25 July 2007)

The Registrar wishes to clarify that the above items with the exception of the last, viz.

“arranging and conducting of colloquiums”;
“arranging and conducting of conferences”;
“arranging and conducting of congresses”;
"arranging and conducting of seminars”;
“arranging and conducting of symposiums”; and
“arranging and conducting of conventions”

are classified in Class 41, regardless of the topic relating to these services. It is the
purpose of the service and not the topic that determines their classification in Class 41. By
virtue of their dictionary definitions, the terms, “colloquiums”, “conferences”, “congresses”,
“seminars”, “symposiums” and “conventions” refer to activities linked with training or
education, both of which are proper to Class 41. To illustrate, “arranging and conducting of
conferences for commercial or advertising purposes” and “arranging and conducting of

seminars for commercial or advertising purposes” are both classified under Class 41.

However, the item, “arranging and conducting of exhibitions”, will be classified according to
the subject matter since this service only refers to showing of products or services to the
public, and is not primarily offered for the purposes of training or education. By analogy,
“organization of exhibitions for commercial or advertising purposes” is listed in Class 35 of
the NICE Classification (Ninth Edition), but "organization of exhibitions for cultural or
educational purposes” is listed in Class 41 of the NICE Classification (Ninth Edition). This is
in line with the view of the World Intellectual Property Organization.
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Providing access to databases (Circular No. 33/2007, dated 26 September 2007)

Rental of access time to the internet / global comp  uter networks (Circular No. 33/2007,
dated 26 September 2007)

Providing of user access to the internet / global ¢ omputer networks (Circular No.
33/2007, dated 26 September 2007)

Rental of access time to databases (Circular No. 33/2007, dated 26 September 2007)

For applications lodged on or after 3 October 2007, the Registrar will accept these and
other analogous items in Class 38 only. These are essentially telecommunication services
and are classified under Class 38 whether they are provided by an Internet Service
Provider or a non-Internet Service Provider. Hence, our previous journal notice on the
classification of these services based on the status of the applicant is no longer applicable.

(The last paragraph in this circular was removed on 30 December 2011)

2008 Circulars

Cereal-based beverages (Circular No. 7/2008, dated 5 March 2008)
Beverages made from cereals (Circular No. 7/2008, dated 5 March 2008)
Executor services (Circular No. 7/2008, dated 5 March 2008)

The pre-2004 circulars on “cereal-based beverages/ beverages made from cereals” in
Class 32 and “executor services” in Class 42 have been removed in light of recent
directives from the World Intellectual Property Organisation.

A specification of goods consisting of or containing “cereal-based beverages” or “beverages
made from cereals” will be classified in Class 30 by analogy to “cereal preparations” that
are classified under Class 30 of the NICE Classification.

A specification of services consisting of or containing “executor services” will be classified in
Class 36 because such services generally relate to the administration of money,
investments, real estate, assets, and other valuables. Such services are analogous to
“fiduciary services” and “trusteeship services” both of which are classified under Class 36 of
the NICE Classification.

The above changes affect all applications lodged on or after 12 March 2008.

Retail services and other like services in Class 35 (Circular No. 9/2008, dated 2 May
2008)

In addition to Circular No. 6/2006, the Registrar will accept the descriptions for applications
lodged on or after 9 May 2008 (where it is not practical to list all the goods to which the
retail services or wholesale services relate):

a. “retail services”
b. “wholesale services”

However, the Registrar will continue to reject descriptions such as “distributorship services”,
“mail order services”, “departmental store services”, “supermarket services”, or “internet
shopping”. These terms are considered vague as they include services more than retail and

wholesale services.
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With the addition, the following descriptions provide guidance on what is considered to be
acceptable to the Registrar in future:

a.

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a retail outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a retail outlet”;

“Retail services in relation to [list the goods]”;
“Retall services”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a wholesale outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a wholesale outlet”;

“Wholesale services in relation to [list the goods]”;
“Wholesale services”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a distributor outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a distributor outlet”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a general merchandise catalogue by mail order or
by means of telecommunications”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a general merchandise catalogue by mail order or by means of
telecommunications”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a general merchandise web site in the global
communications network”;
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n. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a general merchandise web site in the global communications network”;

0. “The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a departmental store”;

p. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a departmental store”;

q. “The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a supermarket”; and

r. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a supermarket”.

WIPQO's Recommendation No. 22 (Circular No. 16/2008, dated 21 November 2008)

For applications lodged on or after 28 November 2008, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Milk ferments [bacteria preparations] used in making foodstuffs - Class 1
(2) Wind turbines - Class 7

(3) Pill distributor and organizer boxes for medical purposes - Class 10
(4) Electronic cigarettes for medical purposes - Class 10

(5) Meditation stones - Class 14

(6) Pill boxes [not for medical purposes] - Class 21

(7) Tablecloth holders - Class 21

(8) Electronic cigarettes, not for medical purposes - Class 34

(9) Publicity film production - Class 35

(10) Hlustrators’ services - Class 42

(11) Diamond authentication and certification services - Class 42

(12) Electronic data storage - Class 42

(13) Advice concerning cooking recipes - Class 43

Electronic data storage (Circular No. 16/2008, dated 21 November 2008)
Storage of data, information or documents (Circular No. 16/2008, dated 21 November
2008)

The pre-2004 circular on "Storage of data, information or documents" (Class 35 or 39) has
been removed in light of recent directive from the World Intellectual Property Organization.

A specification of services consisting of "Electronic data storage” will be classified in Class
42 instead of 35 by analogy to "Duplication of computer programs" and "Data conversion of
computer programs and data [not physical conversion]" which are classified under Class 42
of the NICE Classification. This is in conformity with the explanatory note "Class 42
includes mainly services provided by ... computer programmers, etc.".



Trade Marks Journal No. 024/2014 Page No. Ixxx
On the other hand, if the data, information or documents are being stored physically, for
example, in a warehouse, then it is proper to Class 39. The determining factor is where the
data, information, or documents are being stored. Examples of items which are proper to
Class 39 are:

i. "Data storage”

ii. "Information storage”

iii. "Storage of electronically-stored data, information or documents".

The above changes affect all applications lodged on or after 28 November 2008.

2009 Circulars

Association services (Circular No. 6/2009, dated 30 April 2009)

For applications lodged on or after 7 May 2009, the Registrar will not accept a description
consisting of "association services" per se because the item, without further qualification, is
vague and may fall within several classes. The World Intellectual Property Organization
also regards this description as being vague and takes the view that a service should not in
principle commence with the description "association services" even if it is followed by a
qualifier. For example, the description, "association services, namely arranging business
introductions”, is not acceptable.

In light of the above, applicants should avoid using descriptions beginning with “association
services”. A description like "association services, namely, promoting the general interests
of those concerned with the importance of health and nutrition", should be reworded to
"business promotion relating to the importance of health and nutrition, provided through an
association" in order for it to be classified in Class 35.

Concierge services (Circular No. 6/2009, dated 30 April 2009)

For applications lodged on or after 7 May 2009, the Registrar will not accept a description
consisting of "concierge services" per se because the item, without further qualification, is
vague and may fall within several classes. This is in line with the view of the World
Intellectual Property Organization that the description is vague and can fall within several
classes.

In light of the above, applicants should specify the exact nature of the concierge services
that are being claimed. If they insist on using the description, "concierge services", that
must be qualified by a precise description of the concierge service. The following are
examples of acceptable descriptions.

I. "Concierge services for the arranging of tours"” in Class 39

il. "Concierge services, namely, the delivery of luggage for guests” in Class 39
iii. "Concierge services, namely, arranging for theater tickets" in Class 41

Iv. "Concierge services relating to restaurant reservations"” in Class 43

V. "Concierge services [baggage inspection for security purposes]" in Class 45.

On the other hand, descriptions such as "concierge services for others comprising of
making requested personal arrangements and providing customer specific information to
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meet the needs of individuals", "hotel and resort concierge services”, and "personal
services rendered by others to meet the needs of individuals, namely, concierge services"
are not acceptable since the exact nature of the services is unclear.

Personal and/or social services rendered by others to meet the needs of individuals
(Circular No. 7/2009, dated 19 June 2009)

This is to clarify that a description consisting of “personal and/or social services rendered by
others to meet the needs of individuals” in Class 45 has never been acceptable to the
Registrar because it is vague and too broad in scope. For the purpose of clarity, applicants
must specify the exact nature of the services that they wish to claim.

If, however, an applicant insists on using this description, it must be qualified by a precise
description of the personal or social services claimed. An example of an acceptable
description would be “personal services rendered by others to meet the needs of individuals,
namely baby sitting”.

Ancillary Services / Related Services  (Circular No. 11/2009, dated 25 September 2009)

For applications lodged on or after 2 October 2009, the Registrar will not accept a
description containing “ancillary services”, "related services” or their equivalent, regardless
of whether they are preceded or followed by a specific term. This is because the exact
nature of these descriptions remains unclear. The addition of qualifiers such as “included in
this class” or “all in this class” in such descriptions does not help in making those
descriptions any clearer. The following are some examples of the objectionable
descriptions:-

(@) “advertising services; services ancillary or related to the aforementioned included in
this class”;

(b) “services ancillary or related to the provision of business management services; all in
this class”; and

(c) “all services relating or ancillary to computer services; all included in Class 42”.

In such cases, the Registrar will request that the applicant specify the “ancillary services”
and “related services” claimed so that the specification is clear and unambiguous.

This practice direction is consistent with Circular No. 20/2004 that relates to “Vague
descriptions in specifications”.

2010 Circulars

WIPQO's Recommendation No. 23 (Circular No. 2/2010, dated 5 March 2010)

For applications lodged on or after 12 March 2010, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

1. Trophies of common metals (Class 6)

2. Trophies of precious metals (Class 14)
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3. Brackets for setting up flat screen TV sets (Class 9)

4. Baby gates (Class 20)

5. Decorative sand bottles (Class 21)

6. Ankle garters (Class 26)

7. Storage of human cells (Class 39)

8. Rental of water dispensers (Class 43)

9. Service of actual notice (Class 45)

Computer services (Circular No. 3/2010, dated 25 June 2010)

For applications lodged on or after 2 July 2010, the Registrar will not accept a description
consisting of "computer services" per se because the item, without further qualification, is
vague. The insertion of a description that reads, for example, "all included in this class" at
the end of a specification will not assist in avoiding an objection from the Registrar.
According to the International Classification of Goods and Services (ICGS), services that
relate to the installation, maintenance or repair of computer hardware are classified in Class
37, while services in relation to computer rental and the installation, maintenance or repair
of computer software are classified in Class 42. To avoid ambiguity and to ensure
conformity with the ICGS, applicants are requested to specify the exact nature of the
computer services that they are claiming. However, those who wish to include the
description, "computer services", in their specification of services may refer to the following

examples which are considered acceptable to the Registrar:

* "Computer services, namely installation of computer hardware" (Class 37)

» "Computer services, namely providing search engines for the internet" (Class 42)

* "Computer services in the nature of hosting web sites for others" (Class 42)

WIPQO's Recommendation No. 24 (Circular No. 4/2010, dated 8 October 2010)

For applications lodged on or after 15 October 2010, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the classes indicated in brackets next to the item:

1. Ear candles (Class 5)

2. Massage chairs with built-in massage apparatus (Class 10)

3. Airline seats with a massage function (Class 12)

4. Ergonomic chairs for seated massage (Class 20)

5. Electronic pet feeders (Class 21)
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2011 Circular

WIPQO's Recommendation No. 25 (Circular No. 4/2011, dated 21 October 2011)

For applications lodged on or after 28 October 2011, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes indicated in brackets next to the item:

1. Fuel gas cartridges (Class 4)

2. Metal stables (Class 6)

3. Emergency warning lights (Class 9)

4. Gasifiers for laboratory use (Class 9)

5. Emergency flares [pyrotechnics] (Class 13)

6. Christmas stockings (Class 28)

7. Streamers [novelty items] (Class 28)

8. Adhesive grip tape for sports equipment (Class 28)

9. Natural fishing bait [live or not live] (Class 31)

10. Snow removal services (Class 37)

2012 Circulars

Data storage (Circular No. 1/2012, dated 27 July 2012)
Information storage (Circular No. 1/2012, dated 27 July 2012)

For applications lodged on or after 3 August 2012, the Registrar will not accept a
specification consisting of "data storage" or "information storage” either in Class 39 or in
Class 42 as the descriptions, without further qualification, are vague. As such, examples 1
and 2 cited in Circular No. 16/2008 on "Electronic data storage" and "Storage of data,
information or documents” will no longer be valid.

The following are examples of acceptable descriptions in the designated classes:

1. "Physical storage of electronically-stored data or documents” (Class 39)

2. "Physical storage of electronically-stored information" (Class 39)

3. "Electronic data storage" (Class 42)

4. "Computerised business information storage" (Class 42)
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Cereal-based beverages (Circular No. 1/2012, dated 27 July 2012)
Beverages made from cereals (Circular No. 1/2012, dated 27 July 2012)

For applications lodged on or after 3 August 2012, the Registrar will not accept a
specification consisting of "cereal-based beverages" or "beverages made from cereals" in
Class 30. This is in line with the explanatory note in the Nice Classification which states that
Class 30 includes in particular beverages with coffee, cocoa, chocolate or tea base. As an
example, "honey" is listed in Class 30 of the Nice Classification but "non-alcoholic honey-
based beverages" is listed in Class 32. By analogy, "cereal-based beverages" or
"beverages made from cereals" should be classified in Class 32 even though "cereal
preparations” is listed in Class 30. Hence, Circular No. 7/2008 on "Cereal-based
beverages" and "Beverages made from cereals” will no longer be valid.
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G) CIRCULARS RELATED TO PROCEEDINGS BEFORE THE HEAR INGS AND
MEDIATION GROUP (FORMERLY KNOWN AS HEARINGS AND MED IATION DIVISION)

HMD 2009 Circulars

(Applications for Security for Costs, HMD Circular No. 1/2009, dated 20 November 2009.
This circular is replaced by HMD Circular No. 3/2011, dated 08 April 2011.)

Completion of Form TM 28 (HMD Circular No. 2/2009, dated 20 November 2009)
Form TM 28 is used for 3 different types of proceedings:-

(1) Application for revocation of registration of a trade mark (Rule 57(1)(a) of the
Trade Marks Rules 2008 Rev. Ed. (TMR));

(i) Application for declaration of invalidity of registration of a trade mark (Rule
57(1)(b) of the TMR); and

(i) Application for rectification of the register by persons other than the proprietor of
the trade mark (Rule 57(1A)(b).

Thus, when completing the form, please ensure that: -

0] the correct information is provided in Form TM 28 pursuant to the particular type
of proceedings for which the Form TM 28 is filed; and

(i) the statement of grounds provided under Part 5 of Form TM 28 is worded
consistently in accordance with the type of proceedings pursued under TM 28 ie
application for revocation / declaration of invalidity / rectification of the register, as
applicable.

In the event of any inconsistencies between the statement of grounds and the type of
proceedings indicated, the applicant would generally be directed to re-file Form TM 28 with
a clear indication as to the type of proceedings pursued, unless there are exceptional
reasons for the Registrar to exercise her discretion to waive the need for such correction.
The earlier application will be treated as withdrawn and the application date will be the later
filing date. Fees paid are non-refundable as the need to re-file is attributable to the
applicant or his agents.

Filing of Form TM 11 by Joint-Opponents  (HMD Circular No. 3/2009, dated 20 November
2009)

Under the provisions relating to oppositions in the Trade Marks Act (Cap 332) 2005 Rev. Ed.
and Trade Marks Rules 2008 Rev. Ed., there is no prohibition against joint-opponents
opposing a trade mark application.

In such an instance, it is sufficient for the purposes of the opposition that one Form TM 11
be filed. To reflect that there are joint-opponents opposing the registration of a particular
trade mark, the opponents simply need to indicate, at Part 3 of TM 11, the particulars of the
different opponents opposing such a registration.

The fees which are chargeable for TM 11 will depend upon the number of classes included
in TM 11.

Similarly, in such circumstances, for the purpose of lodging evidence via statutory
declarations (this will occur at a later stage in an opposition proceeding), the joint-
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opponents need to file only one set of evidence via statutory declarations provided that it is
clear from each statutory declaration that the deponent has been duly authorized by all the
joint-opponents to give such evidence on their behalf.

Service of Form TM 11 (Notice of Opposition) and Fo rm TM 28 (Application for
Revocation / Declaration of Invalidity / Rectificat  ion) (HMD Circular No. 4/2009, dated
20 November 2009)

Service of Form TM 11 and Form TM 28 is regulated under Rule 29 and Rule 57 of the
Trade Marks Rules 2008 Rev. Ed. (TMR) respectively.

Rule 29(2) provides that the opponent shall serve on the applicant a copy of the notice of
opposition at the same time as the notice of opposition is filed with the Registrar.

Rule 57(3) provides that the applicant for revocation / declaration of invalidity / rectification
shall, if he is not the proprietor of the registered trade mark, serve a copy of the application
and the statement of grounds on which the application is based on the registered proprietor
at the same time as he files the application and statement of grounds with the Registrar.

For the purpose of ensuring compliance with the above Rules, the opponent / applicant is to
indicate clearly, on the cover letter enclosing the notice of opposition or application for
revocation / declaration of invalidity / rectification to the Registrar, that a copy of Form TM
11 or Form TM 28, as applicable, has been served on the applicant / registered proprietor.
Failure to do so will be taken as non-compliance with Rule 29(2) or Rule 57(3) respectively.
Accordingly, the Registrar will treat the case as no proper service of Form TM 11 and Form
TM 28 respectively, unless the opponent / applicant proves otherwise.

In such an event, Form TM 11 / Form TM 28 will be rejected as non-compliant. The
opponent / applicant will have to re-file Form TM 11 / Form TM 28 afresh and serve the
same on the applicant / registered proprietor.

In relation to Form TM 11, in the event that the notice of opposition cannot be re-filed as the
2-month or 4-month maximum time period has expired, the prospective opponent will then
have to consider filing for invalidation after the mark has been registered.

Service of Form TM 12 (Counter-statement) (HMD Circular No. 5/2009, dated 20
November 2009)

Service of Counter-statement for opposition is regulated under Rule 31 of the Trade Marks
Rules 2008 Rev. Ed. (TMR) and service of Counter-statement for an application for
revocation / declaration of invalidity / rectification is regulated under Rule 58 of the TMR.

Rule 31(2) provides that the applicant shall serve on the opponent a copy of the Counter-
statement at the same time as it is filed with the Registrar.

Rule 58(2) provides that the registered proprietor shall serve on the applicant a copy of the
Counter-statement at the same time as he files the Counter-statement with the Registrar.

For the purpose of ensuring compliance with the above Rules, the applicant / registered
proprietor is to indicate clearly, on the cover letter enclosing Form TM 12 to the Registrar,
that the same has been served on the opponent / applicant. Failure to do so will be taken
as non-compliance with the Rules. Accordingly, the Registrar will treat the case as no
proper service of Form TM 12.
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In such an event of non-service, and provided that the irregularity would not result in a
detriment to the other party that cannot be remedied, the Registrar would generally,
pursuant to Rule 83, exercise her discretion to direct that the procedural irregularity be
rectified by issuing deadlines for service of the Form TM 12 on the other party and an order
as to costs against the applicant / registered proprietor as appropriate.

HMD 2010 Circulars

Compliance with Rule 30(3) (HMD Circular No. 1/2010, dated 20 August 2010)

Where an opponent relies on an “earlier trade mark which is well known in Singapore” in
support of his opposition, Rule 30(3) of the Trade Marks Rules 2008 Rev Ed applies.

Rule 30(3) requires that:

(1) information on the use of the earlier trade mark; and

(i) information on any promotion undertaken for the earlier trade mark
be provided in the notice of opposition.

There are no pre-set requirements on the specific information needed to comply with Rule
30(3). Therefore, any relevant information will be accepted as long as:

(1) the information relates to the use or promotion of the earlier trade mark; and

(i) it is “for the purpose of determining if the trade mark is well known in Singapore”

as expressed in Rule 30(3).

Non-exhaustive examples include:

0] revenue figures for the earlier trade mark worldwide and in Singapore, if any

(i) promotion figures for the earlier trade mark worldwide and in Singapore, if any

(i) information on the duration of the use and promotion of the earlier trade mark

(iv)  information on the extent of the use and promotion of the earlier trade mark

(v) information on the geographical area of the use and promotion of the earlier trade
mark

Examples (iii) to (v) above are essentially information pertaining to Section 2(7)(b) of the
Trade Marks Act (Cap 332) 2005 Rev Ed.

The information provided can be descriptive (e.g. “Our well known mark has been used on
clothing and footwear in 20 countries worldwide including the USA, UK, Germany, China
and Singapore since 1990”) or quantitative (e.g. actual revenue and promotional figures”).

Any information provided under Rule 30(3) must, however, be more than that which is
already required of earlier trade marks which are not registered nor pending registration
under Rule 30(2)(c). In other words, the information must go beyond information on the
goods or services in respect of which the mark is used.

If Rule 30(3) is not complied with, the opponent will be directed to amend his notice of
opposition to comply with the requirement if the parties are not negotiating.

In practice, the above applies to an application for invalidation that is based on "an earlier
mark which is well known in Singapore" as well.
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Amendments to Form TM 11, Form TM 28 and Form TM 12  (HMD Circular No. 2/2010
dated, 20 August 2010)

Amendments may be made to Form TM 11 (Notice of Opposition), Form TM 28 (Application
for Revocation or Declaration of Invalidity of Registration of Trade Mark) and Form TM 12
(Counter-Statement) in the course of opposition/revocation/invalidation proceedings before
the Registrar if it is fair and reasonable to do so. Depending on when the request to amend
is made, different considerations apply.

A. AMENDMENTS BEFORE CLOSE OF PLEADINGS

The Registrar will in appropriate cases generally allow amendments to Form TM 11 and
Form TM 28 before pleadings are deemed to be closed. Pleadings are deemed to be
closed immediately upon the filing of Form TM 12 (Counter-Statement), or, in the case of an
invalidation action where no Counter-Statement is filed, the last date that the Counter-
Statement could have been filed.

For avoidance of doubt, amendments to Counter-Statements are always made after the
close of pleadings by the foregoing definition. In such instances, B. below applies.

Where the proposed amendments are allowed, the Registrar may grant an extension of
time to the other party to file his Counter-Statement and/or award such costs as may be just
against the party seeking the amendments.

B. AMENDMENTS AFTER CLOSE OF PLEADINGS

Where amendments are sought after pleadings are deemed to be closed, consent from the
other party must first be sought. If there is consent from the other party, the Registrar will in
appropriate cases generally allow the amendment and if necessary, issue such directions
on the subsequent procedure as is deemed fit.

Where there is no consent, leave of the Registrar must be obtained for any amendment
after the close of pleadings. Whether leave would be granted depends on the facts and
circumstances of each case. In considering whether to grant leave for the amendments, the
Registrar will conduct a balancing exercise, involving a consideration of the public interest
that rules relating to procedure are complied with and the need to ensure that there is
proper adjudication of a case based on its merits in the interest of justice between the
parties. In particular, the Registrar will carefully weigh the following non-exhaustive factors
on a case by case basis:

(1) whether the party seeking the amendment could have claimed the particular
ground/defence or cited the additional “earlier trade mark” earlier, when filing Form
TM 11, Form TM 28 or Form TM 12

(i) whether the amendment is necessitated by the pleading or evidence filed by the
other party

(i)  whether the other party would suffer any real prejudice which cannot be
compensated with costs if the amendment is allowed

(iv)  whether allowing the amendment will facilitate the determination of the real question
in controversy between the parties or whether the amendment is only a tactical
manoeuvre and allowing the amendment would result in prejudice to the other party
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(v) whether the amendment raises grounds or facts which the applicant need not set out
in reply, for example, the ground was not raised by the opponent and is therefore
inapplicable to the particular proceedings at hand

(vi)  the substantiality of the amendment

(vii)  the stage of the proceedings the amendment is sought.

If leave to amend is granted, the Registrar may issue such necessary directions on the
subsequent procedure as is deemed fit, including but not limited to adjourning the case,
allowing amendments to be made to the Counter-Statement by the other party, granting
extensions of time for the filing of further evidence by both parties as well as awarding such
costs as may be just against the party seeking the amendments.

Using Form TM 28 for Two or More Different Types of Actions (HMD Circular No.
3/2010, dated 20 August 2010)

Form TM 28 is used for 3 different types of actions:

0] Application for revocation of registration of a trade mark (Rule 57(1)(a) of the Trade
Marks Rules 2008 Rev Ed (“TMR"))

(i) Application for declaration of invalidity of registration of a trade mark (Rule 57(1)(b)
of the TMR)

(i) Application for rectification of the register by persons other than the proprietor of the
trade mark (Rule 57(1A)(b) of the TMR)

As each type of action is different in that different grounds are applicable, one Form TM 28
is required for each type of action (revocation / invalidation / rectification) pursued in
relation to a trade mark. Thus, should the applicant for invalidation / declaration of invalidity
/ rectification seek to institute two (or three) different types of actions in relation to a trade
mark, two (or three) Form TM 28’s are to be filed accordingly.

In the event that two (or three) different types of actions are indicated in one Form TM 28,
the form will only be considered to be relevant for one of the actions for the particular trade
mark. This means that should the applicant for invalidation / declaration of invalidity /
rectification still wish to pursue the second (or third) action(s), he will be required to file
another Form TM 28 with the consequent costs and filing date implications.

For avoidance of doubt, the above does not affect the existing cost calculation for Form TM
28, which is on a per class basis.
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Dealing With Extensions of Time and Case Management _ Conference Timelines  (HMD
Circular No. 4/2010, dated 20 August 2010)

To better manage trade mark opposition, invalidation and revocation proceedings, the
Registrar has, at case management conferences (CMC) convened under Rule 81A of the
Trade Marks Rules 2008 Rev Ed, been issuing timelines for the filing of evidence by both
parties. The primary objectives are to ensure that the parties explore the possibility of a
settlement through negotiations and that all parties have the same expectations on the
amount of time given to each party for the filing of evidence. This circular sets out the
Registrar’s practice in relation to extensions of time for filing evidence and the application of
CMC timelines.

Fast-Track and Slow-Track CMC Timelines

Timelines issued through CMCs are generally of two types — slow-track and fast-track.
Slow-track timelines are issued in cases where parties are already exploring or are
intending to explore the possibility of settlement through negotiations. In such cases, the
objective of issuing a longer timeline for the party initiating the action to file his evidence is
to allow parties sufficient time to negotiate and reach an amicable settlement. In other
cases, fast-track timelines will be issued.

This table sets out typical timelines for slow-track and fast-track cases:

Slow-Track Timelines Fast-Track Timelines
Evidence of 14 months from Counter- 8 months from Counter-
initiating party Statement Statement
Evidence of 6 months from evidence of | 6 months from evidence of
responding initiating party initiating party
party

These CMC timelines represent the maximum extent to which the Registrar will generally
exercise her discretion in granting extensions of time to parties and they are predicated on
the appropriate requests for extensions of time being made.

Extensions of Time Within CMC Timelines

The Registrar will, as a matter of general practice, grant extensions of time where they fall
within the CMC timelines.

Extensions of Time Beyond CMC Timelines

1. Slow-Track Cases

Under the slow-track timelines, as the evidence of the party initiating the action can be filed
as late as 14 months from the Counter-Statement, parties effectively have a total of 14
months to reach a settlement. This saves parties unnecessary expense in preparing
evidence for the adversarial process while they negotiate. As 14 months would provide
parties a reasonable opportunity to reach a settlement in most cases, in exercising the
discretionary power under Rule 32(9), the Registrar will most likely refuse to grant __ any
further extension of time beyond that timeline unless it is shown to the Registrar’s
satisfaction that there are good and sufficient reasons to do so as required under Rule
32(9).




Trade Marks Journal No. 024/2014 Page No. xci

Once the filing of evidence has started, again, in exercising the discretionary power under
Rule 33(9) or Rule 34(9), the Registrar will most likely refuse to grant _ any further
extension of time beyond the CMC timelines unless the Registrar is satisfied that there are
good and sufficient reasons to do so as required under Rule 33(9) or Rule 34(9)
respectively.

2. Fast-Track Cases

Where initially fast-track timelines applied but subsequently parties require more time to
negotiate, they may apply to the Registrar to adjust the timelines for the filing of evidence
and provide the Registrar with information as to the specific additional period of time that
will be needed for parties to fully explore settlement through negotiations. Again, in
exercising the discretionary power under Rule 32(9), Rule 33(9) or Rule 34(9), the Registrar
will_most _likely refuse to grant any further extension of time beyond the adjusted
timelines unless it is shown to the Registrar’s satisfaction that there are good and sufficient
reasons to do so.

3. Reasons Supporting Extensions of Time beyond CMC Timelines

The Registrar may, in exceptional cases, and in so far as it is substantiated, consider the
non-exhaustive list of circumstances below as justifications for the further extension of time
to file evidence beyond the CMC timelines:

0] parties are negotiating a world-wide settlement agreement involving many
jurisdictions

(i) parties are negotiating a settlement agreement involving a few other parties other
than the parties themselves

(i)  parties are awaiting the outcome of relevant court or other proceedings (such as
proceedings before another IP office or foreign court or WIPO) that has a material
bearing on the settlement agreement or on how the parties wish to proceed

(iv)  significant progress has been made but parties still require a specific period of
additional time to complete the negotiations

(v) one party has had a change of agent shortly before the deadline for him to file his
evidence

(vi)  a circumstance has arisen that is beyond one party’s control, provided that the party
has acted promptly and diligently at all times; for example, corporate changes such
as merger and bankruptcy; the party’s decision-maker has taken ill or left and the
party needs more time to make certain decisions; civil war; declaration of state of
emergency.

Whenever an extension of time beyond the CMC timeline is sought, the party must provide
the reason and information on the specific additional period of time needed. In addition,
except for (v) and (vi) above, the party requesting an extension of time beyond the CMC
timeline must also obtain the consent of the other party to the further extension of time. If
the Registrar accepts the reason for a further extension of time beyond the CMC timeline, it
shall not be possible to request any further extension of time based on the same reason
beyond the specific additional period of time indicated by the party.

4. Adjustment of CMC Timelines

Where the Registrar has granted an extension of time beyond the original CMC timeline,
the latter may also be adjusted as appropriate, to take into account the new circumstances
that have set in.
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Concurrent Statutory Deadlines and CMC Timelines

Parties should note that statutory deadlines and CMC timelines run concurrently. CMC
timelines and any further extensions of time beyond CMC timelines granted do not negate
the need for parties to apply for extensions of time in accordance with the Trade Marks
Rules, including, where applicable, filing Form TM 50 and fee.

Typically, the Registrar will grant an extension of not more than 2 months each time for
each Form TM 50 filed. To illustrate, if a party has specified an additional period of 4
months in addition to the 8 months given for the filing of his evidence pursuant to the fast
track timelines under any of the reasons at (i) to (vi) above, and the Registrar has accepted
the reason for extending the deadline for 4 months beyond the CMC timeline, the party
would have to file one Form TM 50 for the first extension beyond 6 months from the date of
the Counter-Statement and, then, two Form TM 50’s for the additional 4 months required.

Conclusion

The Registrar will seek to apply these guidelines consistently and in a fair and reasonable
fashion so as to ensure that timelines issued through the CMC process are properly tracked
and complied with by both parties. This, in turn, will enhance the efficiency, effectiveness
and transparency of the hearings process as well as the CMC process. It will also ensure
that applications for extensions of time beyond CMC timelines are not made routinely but
are the result of and supported by evidence of circumstances that warrant the extension.

HMD 2011 Circulars

Applications to File Further Evidence  (HMD Circular No. 1/2011, dated 8 April 2011)

A party may apply to the Registrar for leave to file further evidence after evidence is closed
(Rule 35, Trade Marks Rules 2008 Rev Ed). The requesting party should submit a draft
statutory declaration setting out the further evidence that is sought to be admitted and state
why the evidence is relevant but could not have been adduced earlier. At the same time,
the other party must be copied on the request and his consent must be sought.

A. FURTHER EVIDENCE WITH CONSENT

If there is consent from the other party, the Registrar will in appropriate cases generally
allow the further evidence and if necessary, issue such directions on the subsequent
procedure as is deemed fit, including but not limited to adjourning the hearing, allowing the
other party to file further evidence in reply where relevant, as well as awarding such costs
as may be just.

B. FURTHER EVIDENCE WITHOUT CONSENT

If there is no consent from the other party, the Registrar does not allow further evidence to
be filed simply as a matter of course. Whether leave would be granted depends on the
facts and circumstances of each case. In considering whether to grant leave for the further
evidence, the Registrar will conduct a balancing exercise, involving a consideration of the
public interest that rules relating to procedure are complied with and the need to ensure that
there is proper adjudication of a case based on its merits in the interest of justice between
the parties. In particular, the Registrar will carefully weigh the following non-exhaustive
factors on a case by case basis:
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(1) why the party seeking to file the further evidence did not do so earlier when the main
evidence or evidence in reply fell due; it should be shown that the evidence could not
have been obtained earlier with reasonable diligence

(i) whether the further evidence is necessitated by the evidence filed by the other party

(i)  whether the other party would suffer any real prejudice which cannot be
compensated with costs if the further evidence is allowed

(vi)  whether allowing the further evidence will allow the substantial issues to be
satisfactorily and fully considered and determined or whether the application is only a
tactical manoeuvre and allowing the further evidence would result in prejudice to the
other party

(v) the stage of the proceedings at which the further evidence is sought (e.g. at the Pre-
Hearing Review in contrast to one day before the hearing), considerations of
disruption to proceedings and extra costs generated by the delay being relevant.

All relevant factors will be considered, though the main weight is attached to the desirability
of having the substantial issues satisfactorily and fully considered and determined.
However, this factor may be outweighed by the totality of the other factors in certain cases.

If leave to file further evidence is granted, the Registrar may issue such necessary
directions on the subsequent procedure as is deemed fit, including but not limited to
adjourning the hearing, allowing the other party to file further evidence in reply where
relevant, as well as awarding such costs as may be just.

Proprietor's Evidence in Trade Mark Revocations (HMD Circular No. 2/2011, dated 8
April 2011)

This circular pertains to trade mark revocations on the ground of non-use and the
proprietor's obligation to file evidence in defence of his trade mark registration.

Rule 58(3) of the Trade Marks Rules (Cap 332) 2008 Rev Ed requires a proprietor to file
evidence of use together with his counter-statement (Form TM 12).

Mode of Giving Evidence
Rule 69(1) provides that "evidence shall be given by way of a statutory declaration,
unless otherwise provided by the Act or these Rules or directed by the Registrar."”

In both the Trade Marks Act and Rules, there are no exceptions given to Rule 69(1) in
terms of how evidence is to be given by a proprietor under Rule 58(3). Hence, Rule 69(1)
applies to Rule 58(3).

In practice, this means that if a proprietor intends to defend his trade mark registration
against revocation for non-use, he needs to file evidence of use by way of statutory
declaration together with his counter-statement.

On the other hand, if a proprietor intends to defend his trade mark registration by giving
proper reasons for non-use, there is no issue of evidence of use. Hence, he merely needs
to give his reasons for non-use in the counter-statement without a statutory declaration.

Content of Evidence

At the counter-statement stage, a proprietor is only required to show that he has an
arguable case. The evidence does not need to comprise the proprietor's entire defence in
relation to use. More detailed evidence, if any, can be filed later in the proceedings.
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The requirement in Rule 58(3) for a proprietor to file prima facie evidence of use upfront
reflects the statutory burden on the proprietor of a registered mark to show what use has
been made of it, under Section 105.

As a matter of best practice, the proprietor's prima facie evidence should comprise:

0] some material showing the mark in use e.g. catalogues, product labels,
advertisements

(i) some indication of sales e.g. invoices, purchase orders

Grace Period

The consequence of not filing evidence in accordance with Rule 58(3) is that the application
for revocation will be granted under Rule 59(1). This means that the proprietor's registered
mark will be revoked.

As the Registrar has accepted counter-statements containing information on the use of the
mark without sworn evidence under past practice, there will be a grace period of 6 months
from 1 May 2011 to 31 October 2011 for proprietors to adjust to the change set out in this
circular.

Where the proprietor's counter-statement is filed during this grace period, if his information
on the use of the mark is not filed by way of a statutory declaration, the Registrar will direct
the proprietor at the Case Management Conference to remedy this defect in evidence by
re-filing it as a statutory declaration and will allow the proceedings to continue. However, if
the counter-statement does not already contain any information on the use of the mark, nor
proper reasons for non-use, the Registrar will apply Rule 59(1) to grant the application for
revocation.

After the grace period, from 1 November 2011 onwards, the Registrar will apply Rule 59(1)
to grant the application for revocation if no evidence by way of statutory declaration is filed
with the counter-statement.

Evidential Rounds

After the proprietor's counter-statement and evidence by way of statutory declaration is filed,
Rule 59(1) provides that Rules 32 to 40 apply with the necessary modifications to terms of
reference.

In effect, this means that the applicant for revocation files his evidence after the counter-
statement under Rule 32. This is followed by the proprietor's second set of sworn evidence
under Rule 33, and the applicant's evidence in reply, if any, under Rule 34. If the proprietor
does not file evidence under Rule 33, Rule 59(2)(d) applies and he is treated as admitting
to the facts alleged by the applicant for revocation.

In practice, if the proprietor has already filed evidence of use amounting to his entire
defence together with his counter-statement, after the applicant for revocation files his
evidence, the proprietor may file a simple statutory declaration to refer to the statutory
declaration filed earlier with his counter-statement as his entire evidence in defence. There
is no need to adduce all the earlier evidence afresh in such a case. As there is no further
evidence for the applicant to reply to in such a case, evidence for the matter will be deemed
closed. The matter will move on to the Pre-Hearing Review stage.

On the other hand, if, beyond the evidence of use filed together with his counter-statement,
the proprietor has more evidence to adduce after the applicant files his evidence, the usual
evidential process in Rules 33 and 34 applies.
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Costs (HMD Circular No. 3/2011, dated 15 April 2011)
A. LIABILITY FOR COSTS

Award of Costs

The Registrar has the discretion to award costs against any party to proceedings brought
before him in relation to any matter and in the amounts provided for by the Trade Marks
Rules (Section 69 of the Trade Marks Act (Cap 332) 2005 Rev Ed). Pursuant to the above
discretionary power, the Registrar can also direct the method in which payment is to be
made. In general, the successful party in contested proceedings is usually entitled to an
award of costs. At any hearing, it is open to the parties to submit arguments on costs, and
this should always be done especially if it is claimed that costs should not follow the event.

Consolidation of Proceedings

If the proceedings were consolidated before any evidence had been filed, the cost would
normally be awarded for each stage of the evidence as if it was a single set of proceedings.
However, if the consolidation had been requested after evidence had been filed, costs
would normally be awarded for each set of proceedings separately up to the stage when
consolidation was requested, and as though they were one set of proceedings thereafter.

Joint Initiating Parties

Where two or more parties have joined in to oppose / invalidate / revoke / rectify an
application and the action is successful, any costs awarded to the joint initiating parties are
calculated as being for one party only. If the action is not successful, the default position is
that the joint initiating parties are considered to be jointly and severally liable unless
otherwise stated.

Taxation

The usual order for costs in an inter partes hearing would direct the party and party costs to
be taxed if not agreed. Unless they are agreed, no costs are payable unless they have
been taxed. “Party and party costs” refer to such costs as are necessary or proper for the
attainment of justice or for enforcing or defending the rights of the party whose costs are
being taxed. The party and party costs chargeable under a taxation are all that are
necessary or proper to enable the party to conduct the proceedings, and no more. Unless
the order for costs specifies taxation on some other bases, costs would be taxed on party
and party basis.

Applicability of Scale of Costs (Fourth Schedule of the Trade Marks Rules)

The Scale of Costs in the Fourth Schedule applies in relation to taxation hearings /
proceedings. The Registrar does not have the discretion to depart from the Scale of Costs
provided in the Fourth Schedule (Rule 75(1)). Further, it is to be noted that costs awarded
in taxation proceedings are not intended to compensate the parties for the expense to
which they may have been put (Rule 75(2)).

Guidelines to the Application of the Scale of Costs
In applying the Scale of Costs, the Registrar will be guided by the factors below:

() In relation to the preparation, drawing, filing and review of the notice of opposition,
application for revocation, declaration of invalidity of registration and rectification of an
entry in the Register, the Registrar will take into account:

(a) the number of grounds raised
(b) the complexity of the issues of fact and law will be considered
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(i) In relation to the preparation, drawing and filing of the evidence, the Registrar will take
into account:

(a) the complexity of the evidence filed
(b) the amount and relevance of the evidence filed
(c) the number of deponents involved

(i) In relation to the preparation of all types of hearings, the Registrar will take into account:

(a) the number of grounds raised

(b) the complexity of issues of fact and law

(c) the length of written submissions (if any)

(d) the amount and relevance of authorities cited (if any)
(e) the number of witnesses taking the stand (if any)

(iv) In relation to the attendance of all types of hearings, the Registrar will take into account:

(a) the complexity of issues of fact and law
(b) the time taken for the hearing
(c) the number of witnesses taking the stand (if any)

(v) In relation to the general and travelling expenses incurred by witnesses, the Registrar
will take into account:

(a) the complexity of issues of fact
(b) the time taken for the witness' attendance

B. SECURITY FOR COSTS
(This section of the circular updates and replaces H MD Circular No. 1/2009 on
Applications for Security for Costs )

Section 70 of the Trade Marks Act (Cap 332) 2005 Rev Ed provides:

If a person who neither resides nor carries on business in Singapore —
(a) gives notice of opposition under section 13; or
(b) applies to the Registrar under section 22 or 23 for the registration of a trade mark to be
revoked or to be declared invalid, as the case may be,
the Registrar may require the person to give security for the costs for the proceedings and
may, if security is not given, dismiss the proceedings.

[Emphasis added]

It is clear from the above that there can be 2 stages involved in proceedings related to
security for costs. At the first stage, the Registrar has the discretion whether to require one
party to give security upon the fulfilment of the criteria. At the second stage, where security
is not given, again the Registrar has the discretion whether to dismiss the proceedings. In
general, the Registrar will exercise her discretion as a 2-stage process.

|. Application for Security for Costs

A) Whether to Grant Security for Costs
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Condition Precedent

It is only if the Initiating Party’ neither resides nor carries on business in Singapore that the
Registrar has a discretion to require him to provide security for costs of the opposition or
revocation or declaration of invalidity proceedings. Thus, the party seeking security for
costs must first show that the Initiating Party neither resides nor carries on business in
Singapore.

Registrar’s Discretion

Once it has been shown that the Initiating Party neither resides nor carries on business in
Singapore, the Registrar then has a discretion to require the Initiating Party to provide
security for costs. The word “may” makes it clear that security cannot be ordered as a
matter of course, but only if the Registrar thinks it is just to do so in the circumstances of the
case. The Registrar will exercise this discretionary power judiciously and by considering all
the circumstances of the case.

Although the wording of Section 70 differs from that of Order 23 of the Rules of Court, the
primary purpose behind Section 70 is similar to that for Order 23, which is to ensure that the
defending party ("Defending Party") in any action has some security that, in the event that
he wins, the Initiating Party or the party taking out the action will pay his costs.

Thus, the factors that will be taken into consideration by the Registrar in deciding whether
to grant security for costs in an opposition or revocation or declaration of invalidity
proceedings are similar to the factors that the courts will take into account in deciding
whether to grant security for costs in a civil suit.

These factors include, amongst others:

(1) Whether granting the security would stifle a genuine claim. Impecuniosity of the
Initiating Party is inextricably linked to this factor. Where the granting of the security
would stifle a genuine claim, the application for security may be denied. One of the
ways to moderate the concern of stifling a genuine claim is to reduce the quantum of
the security allowed.

(i) The ease with which a Singapore decision can be enforced overseas. Generally, if
the foreign jurisdiction is covered under either the Reciprocal Enforcement of
Commonwealth Judgments Act (Cap 264) or the Reciprocal Enforcement of Foreign
Judgments Act (Cap 265), then there is a tendency that the application for security
may be refused.

(i)  The likelihood of the Initiating Party succeeding. However, it is important to note that
in coming to her view as to the probability of success of an action, the Registrar is
not required to make a detailed examination as to the merits of the case. Indeed, the
Registrar would not be in position to do so in particular where the action is still at an
early stage. If both parties have an arguable case on the face of it, then this will be a
neutral factor.

(iv)  The stage at which the application for security for costs is made. In general, the
case is stronger where the application is made at an early stage of the action. This

! For clarity, in the context for Security for Co8lsitiating Party" refers to the party initiatirige main action e.g. an
Opposition, and not the application for the seguot costs.
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because where an application is made at a late stage, the Defending Party would
have already expended much costs. This casts doubt as to whether the Defending
Party is genuinely concerned about recovering costs from the Initiating Party.

(v) Whether the Initiating Party is an individual or a corporate entity. This is relevant as
the attitude in relation to impecuniosity differs with regard to companies versus
individuals. Where the Initiating Party is a natural person, public policy leans much
more towards encouraging access to the Registrar.

(vi)  Where the Initiating Party is a limited company, whether there is evidence that it is
unable to pay costs. There are 2 potential ways this factor may apply:

(a) Where the Initiating Party is impecunious. When one is dealing with a company
rather than a natural person, public policy is in favour of limiting, rather than
encouraging, uninhibited access to the Registrar.

(b) Where the Initiating Party claims that it is fully able to pay the Defending Party's
costs if the latter wins. For example, the Initiating Party may be a public listed
company with many assets. Since the Defending Party is not able to show that
the Initiating Party is unable to pay costs, this factor will work against the
Defending Party.

Based on a consideration of the above, the Registrar may then decide whether the
application for security for costs should be granted. However, where the circumstances are
evenly balanced it would ordinarily be just to order security against a foreign Initiating Party.

B) Mode of the Security

In the event that the Registrar does grant the application for security for costs, the Registrar
will also direct the quantum, mode of payment as well as the period within which such
security is to be furnished.

There are two generally accepted modes for the provision of the security:

0] A solicitor's undertaking
(i) A banker's guarantee

If the Initiating Party's agents are a firm of solicitors, the more common mode for the
provision of the security would be via a solicitor's undertaking as obtaining a banker's
guarantee would entail the foreign Initiating Party opening an account with a Singapore
bank if the it does not already have one. In comparison, where a solicitor's undertaking is
given, the foreign Initiating Party simply needs to make payment to its solicitor agent's
account. Where the Initiating Party's agents are not a firm of solicitors, then a solicitor's
undertaking is not applicable and a banker's guarantee will be required.

C) Stay of Proceedings

Once the Registrar has made a grant of security, pending the provision of the security,
there may be a need to stay the proceedings. Whether or not such a need arises will
depend on the stage of the action when the grant is made. If it is the Defending Party's turn
to file a document, the proceedings are usually stayed so that the Defending Party does not



Trade Marks Journal No. 024/2014 Page No. xcix

have to incur additional costs. However, if it is the Initiating Party's turn to file a document,
the proceedings are usually not stayed.

[l. Application for Proceedings to be Dismissed

Following the interlocutory hearing, in the event that the party whom the Registrar has
ordered to provide security for costs fails to do so, the party to whom security for costs has
been granted can then apply, in writing, for the opposition / revocation / declaration for
invalidity proceedings to be dismissed.

The Registrar will call for submissions in writing from both parties and exercise her
discretion to decide whether the proceedings should be dismissed. If parties request an
interlocutory hearing to decide the issue, the Registrar may also fix one to hear the parties
in person. Generally, unless there are good and sufficient reasons to justify the default in
payment of the security, the Registrar is likely to order that the opposition / revocation /
declaration for invalidity proceedings be dismissed.

Service of Form TM 11 (Notice of Opposition), Form TM 28 (Application for
Revocation / Declaration of Invalidity / Rectificat ~ ion) and Notice Required under Rule
29(5) where there is no Address for Service  (HMD Circular No. 4/2011, dated 26 August
2011)

In an opposition / invalidation / revocation / rectification proceeding before the Registrar, the
Initiating Party has to file his action with the Registrar and serve the relevant documents on
the Opposite Party at the same time. HMD Circular 4/2009 details the matters which the
Registrar will be looking out for in determining whether this requirement has been met.
HMD Circular 4/2009 applies in a situation where the Opposite Party has an address for
service ("AFS") in accordance with rule 9 of the Trade Marks Rules (Cap 332, 2008 Rev
Ed), which includes a trade or business address in Singapore under rule 9(9)(b).

This Circular supplements HMD Circular 4/2009 and caters for the situation where there is
no AFS filed nor any trade or business address in Singapore to be treated as the AFS in
accordance with rule 9.

Rule 9(1) provides that for the purposes of any proceedings before the Registrar, an AFS in
Singapore shall be filed accordingly. In particular, rule 9(1)(a) and rule 9(1)(e) provide that
an AFS shall be filed by every applicant for a registration of a trade mark and every
proprietor of a registered trade mark which is the subject of an opposition / invalidation /
revocationll rectification. The consequences of a failure to provide an AFS are provided in
Rule 9(6).

In the case of oppositions to international registrations, rule 14(1) of the Trade Marks
(International Registration) Rules (Cap 332, 2002 Rev Ed) ("TMIRR") requires the holder of
an international registration to file an AFS within 4 months from the Registrar's notification
of refusal based on opposition. The consequence of a failure to provide an AFS is provided
in Rule 14(10).

A. SERVICE OF FORM TM 11 (NATIONAL APPLICATION FOR REGISTRATION)

! In the case of an applicant for a registration tfade mark, the application shall be treateditsivawn. In the case of
a proprietor of a registered trade mark, he stalbe permitted to take part in the proceedingguiestion.
2 The holder's request for protection in Singapbil e treated as withdrawn.
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Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should, when filing the opposition
action with the Registrar, send a copy of Form TM 11 to the Opposite Party's address
indicated on the Register at the same time and indicate to the Registrar accordingly (rule
29(2)).

Upon receipt of Form TM 11 from the Initiating Party, the Registrar will notify the Opposite
Party to file a Counter-Statement (or a request for an extension of time to file Counter-
Statement). Where there is no AFS filed nor any trade or business address in Singapore to
be treated as the AFS in accordance with rule 9, the Registrar will also notify the Opposite
Party to file Form TM 1 at the same time as he files his Counter-Statement (or a request for
an extension of time to file Counter-Statement).

For avoidance of doubt, the Registrar will rely on the date of receipt by the Registrar of
Form TM 11 for the purposes of compliance with rules 29(1) and (2) and for the purposes of
calculating the due date for filing the Counter-Statement (or a request for an extension of
time to file Counter-Statement) in accordance with rule 31, save under the circumstances
below.

Opposite Party did not receive Form TM 11

If the Opposite Party clearly indicates that he did not receive Form TM 11, the Initiating
Party is required to show Proof of Service. For proof, either a courier receipt or invoice or if
by normal post, a Statutory Declaration that the Notice of Opposition (Form TM 11) has
been posted will suffice. The Opposite Party will be directed to file an AFS and thereafter,
the Initiating Party will be directed to re-serve the documents on the Opposite Party at the
AFS. The deadline for the Opposite Party to file his Counter-Statement (or a request for an
extension of time to file Counter-Statement) is 2 months from the date of receipt by the
Opposite Party of Form TM 11 that was re-served.

Opposite Party receives Form TM 11 after the date of receipt by Reqgistrar

If the Opposite Party receives Form TM 11 after the date that the Registrar receives the
same, the Opposite Party should promptly inform the Registrar and the Initiating Party in
writing of the actual date of receipt of Form TM 11. The deadline for the Opposite Party to
file his Counter-Statement (or a request for an extension of time to file Counter-Statement)
is taken to be 2 months from the actual date of receipt by the Opposite Party of Form TM 11.

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 29(2).

B. FILING OF FORM TM 11 (INTERNATIONAL REGISTRATION DESIGNATING
SINGAPORE)

Rule 13 of the TMIRR governs the process for the filing of Form TM 11 in relation to an
international registration.

In relation to an international registration, there is no issue of "service" of Form TM 11. The
opponent is only required to file Form TM 11 with the Registrar.

C. SERVICE OF FORM TM 28 (NATIONAL REGISTRATION AN D INTERNATIONAL
REGISTRATION DESIGNATING SINGAPORE)
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Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should, when filing the relevant
action with the Registrar, send a copy of Form TM 28 to the Opposite Party's address
indicated on the Register at the same time (rule 57(3)).

Upon receipt of Form TM 28 from the Initiating Party, the Registrar will notify the Opposite
Party to file a Counter-Statement (or a request for an extension of time to file Counter-
Statement). Where there is no AFS filed nor any trade or business address in Singapore to
be treated as the AFS in accordance with rule 9, the Registrar will also notify the Opposite
Party to file Form TM 1 at the same time as he files his Counter-Statement (or a request for
an extension of time to file Counter-Statement).

For avoidance of doubt, the Registrar will rely on the date of receipt by the Registrar of
Form TM 28 for the purposes of calculating the due date for filing the Counter-Statement (or
a request for an extension of time to file Counter-Statement) in accordance with rule 58,
save under the circumstances below.

Opposite Party did not receive Form TM 28

If the Opposite Party clearly indicates that he did not receive Form TM 28 at all, subject to
proof that the Initiating Party has sent Form TM 28 by post to the Opposite Party, the
Opposite Party will be directed to file an AFS and thereafter, the Initiating Party will be
directed to re-serve the documents on the Opposite Party at the AFS. The deadline for the
Opposite Party to file his Counter-Statement (or a request for an extension of time to file
Counter-Statement) is 2 months from the date of receipt by the Opposite Party of Form TM
28 that was re-served.

Opposite Party receives Form TM 28 after the date of receipt by Reqistrar

If the Opposite Party receives Form TM 28 after the date that the Registrar receives the
same, the Opposite Party should promptly inform the Registrar and the Initiating Party in
writing of the actual date of receipt of Form TM 28. The deadline for the Opposite Party to
file his Counter-Statement (or a request for an extension of time to file Counter-Statement)
is 2 months from the actual date of receipt by the Opposite Party of Form TM 28.

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 57(3).

D. SERVICE OF NOTICE REQUIRED UNDER RULE 29(5) (NATIONAL
APPLICATION FOR REGISTRATION AND INTERNATIONAL REGI STRATION
DESIGNATING SINGAPORE)

Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should send the notice required
under rule 29(5)* to the Opposite Party's address indicated on the Register.

For avoidance of doubt, the Registrar will take the date of receipt by the Registrar of Form
TM 48 together with the notice required under rule 29(5) as the date for the purposes of
compliance with rules 29(3) and (6).

! The notice shall contain (i) a statement of theasent's intention to request for an extensiohflé extension
requested for; (iii) the reason for the extensamd (iv) a request for the consent of the applicamther person to the
extension.
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Separately, the Registrar will take the date stated on the face of the notice required under
rule 29(5) as the date for the purposes of compliance with rule 29(5), unless the Opposite
Party clearly indicates otherwise, e.g. the Opposite Party notifies the Registrar in writing
that the notice required under rule 29(5) was not received by the date the Registrar
receives Form TM 48. In cases of irregularity, the Registrar will exercise her discretion
under rule 29(7) and/or rule 83 on the facts of each case and may grant an extension of
time (for more details see below).

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 29(5).

E. REGISTRAR'S DISCRETION UNDER RULE 29
Rule 29(7) provides that the Registrar may refuse to grant the extension of time if:

(1) the person requesting for the extension fails to provide a good and sufficient reason
for the extension; or

(i)  if the person fails to show to the Registrar's satisfaction that a notice referred in rule
29(5) has been served on the applicant and every person likely to be effected by the
extension.

Where a person on whom a notice referred to in rule 29(5) is served fails or refuses to give
his consent within 2 weeks from the date of the notice, the Registrar may, if he is satisfied
that a good and sufficient reason has been shown, grant the extension and the Registrar
may do so without having to conduct a hearing in accordance with rule 67 — see rule 29(8).
The Registrar's discretion is not constrained by whether or not the Opposite Party gives his
consent to an extension of time.

While the effect of rule 29(7) and rule 29(8) is such that the Registrar has the discretion to
grant an extension of time to file Form TM 11, the total extension of time which can be
granted is 4 months from the publication date of the national application for registration or
international registration designating Singapore (r29(4)).

Attendance at Opposition / Revocation / Invalidatio  n / Rectification Hearings (HMD
Circular No. 5/2011, dated 26 August 2011)

This circular seeks to clarify the application of rule 37 of the Trade Marks Rules (Cap 332,
2008 Rev Ed).

Rule 37 relates to attendance at an opposition hearing. In particular, rule 37(3) provides
that any party who intends to appear at the hearing shall file Form TM 13 before the hearing.
Rule 59 extends the application of rule 37 to revocation / invalidation / rectification
proceedings.

Form TM 13 not filed by one party: Registrar willu  sually proceed with hearing

If no Form TM 13 is filed on behalf of a party, he may be treated as not desiring to be heard.
The Registrar may proceed with the hearing in the absence of that party or may, without
proceeding with the hearing, give his decision, dismiss the proceedings or make such other
order as he thinks fit (R37(4)). Where Form TM 13 is filed by only one party, the Registrar
will, under ordinary circumstances, proceed with the hearing in the absence of the party
who did not file Form TM 13.
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In practice, if a party has not filed Form TM 13 but appears at the hearing desiring to be
heard before the session formally begins, the Registrar will require the party to file Form T™M
13 immediately or extract a solicitor's undertaking, where relevant, from the party's agent
that Form TM 13 will be filed by the end of the next working day.

Form TM 13 filed but party does not appear: Registr  ar will usually ascertain party's
intention

Where a party does not attend the hearing after fiing Form TM 13, the Registrar may
proceed with the hearing in the absence of that party or may, without proceeding with the
hearing, give her decision, dismiss the proceedings or make such other order as she thinks
fit (R37(5)).

In practice, the Registrar will contact the absent party/parties as far as reasonably possible
to ascertain his/their intention. Where a party has filed Form TM 13 but fails to turn up at
the hearing, the Registrar will be slow to move the matter ahead with the other party who is
present without hearing further from the absent party who has filed Form TM 13. Likewise
where both parties do not attend the hearing, but Form TM 13 has already been filed by
both parties, the Registrar will be slow to strike out the proceedings without verifying their
intention. If it is a party's intention to be heard but he cannot be present for legitimate
reasons (e.g. medical reasons), the Registrar will, where reasonable, vacate the hearing
and refix it for another day.

Form TM 13 not filed by both parties and both parti  es do not appear: Registrar will
usually strike out the proceedings

Where both parties do not attend the hearing, and Form TM 13 has not been filed by either
party, the Registrar will, under ordinary circumstances, strike out the proceedings. The
proceedings may, however, be restored on the Registrar's direction (R37(6)).

In practice, where parties do not intend to attend the hearing, they would usually have
informed the Registrar in writing before the hearing date. They would also have requested
the Registrar to make a decision without their presence at a hearing. In such cases, where
the parties' intention is clear, the Registrar will decide on a case by case basis whether to
proceed to make a decision without a hearing (if both parties are not present) or dismiss the
proceedings under Rule 37(4) or strike out the proceedings under Rule 37(6). Generally,
the initiator of an action is expected to attend the hearing to prove his case unless there are
exceptional reasons, for example, the responding proprietor in an invalidation action has
shown no interest in defending his registration and has not filed any document through the
process.

Restoration of proceedings
Where the Registrar has exercised her discretion to strike out the proceedings, a party may

apply to restore the proceedings under Rule 37(8). Such an application must be made
within 7 days after the Registrar's notice that the proceedings have been struck out.
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Completing Form TM 48 (HMD Circular No. 6/2011, dated 26 August 2011)

Form TM 48 is to be filed with the Registrar when requesting an extension of time to file a
Notice of Opposition.

Rule 29(3) provides that such request shall be made by fiing Form TM 48 with the
Registrar within 2 months from the date of the publication of the application for registration.

A. DETAILS OF INTENDED OPPONENT

Part 2 of Form TM 48 requires the Intended Opponent to include his details. Where there is
no clear indication of who the Intended Opponent is, the Registrar will reject Form TM 48 as
being non-compliant, unless there are exceptional circumstances which dictate otherwise.

B. DISCREPANCY BETWEEN FORM TM 48 AND FORM TM 11

Where there is a discrepancy in the details of the Intended Opponent in Form TM 48 vis-a-
vis the details of the Opponent in Form TM 11, the Registrar will reject Form TM 11 as non-
compliant unless there are exceptional circumstances which dictate otherwise. For
example, the Opponent can show to the satisfaction of the Registrar that the Intended
Opponent and the Opponent are related entities or belong to the same group of companies.

Bill of Costs (HMD Circular No. 7/2011, dated 26 August 2011)

HMD Circular No 3/2011 relates to costs, including taxation. This circular supplements
HMD Circular No 3/2011 and provides clarification on some of the items in a Bill of Costs
submitted for a taxation hearing.

Rule 73(1) provides that where the Registrar has awarded party and party costs and the
party wishes to have the costs taxed by the Registrar, the party shall, within one month
from the date of the award of costs, apply for the costs to be taxed by filing a copy of the bill
of costs with the Registrar and send at the same time a copy of the bill of costs to every
other person having an interest in the taxation proceedings.

Rule 73(2) provides that every bill of costs shall set out the following items:

(a) the work done in the cause or matter;

(b) all disbursements made in the cause or matter;

(c) the sum claimed for each item; and

(d) in chronological order and with dates, all events in the cause or matter which are
relevant.

Any party on whom a copy of the bill of costs has been served shall, if he wishes to dispute
the bill or any part thereof, within one month from the receipt of the copy of the bill, mark the
copy in accordance with rule 73(5) and send copies of the marked copy to the Registrar
and the party requesting for taxation — see rule 73(4).

Rule 73(5) provides that the marking of a copy of a bill of costs shall be effected by writing
on the right hand margin against each item the word "Agree” if the party concerned agrees
with the costs claimed for that item, or the word "Disagree" if the part concerned disagrees
with the costs claimed for that item.
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A. COST ITEMS

Where parties have agreed on a particular costs item in the bill of costs, the Registrar will
not intervene in relation to that item and will award the quantum as agreed between the
parties.

In the event that parties disagree in relation to a particular item claimed, the Registrar will
award an amount for the item having regard to the Fourth Schedule as well as to the
particular circumstances of the case.

B. DISBURSEMENTS

Similarly, where parties have agreed on a particular item claimed, the Registrar will not
intervene in relation to that item and will award the quantum as agreed between the parties.

In the event that parties disagree in relation to a particular item claimed, the Registrar will
only award claims which are reasonable. Generally, standard claims which are
substantiated with receipts will be awarded.

Opposition to Amendment of Trade Mark Application a fter Publication (HMD Circular
No. 8/2011, dated 26 August 2011)

Rule 23 of the Trade Marks Rules (Cap 332, 2008 Rev Ed) provides for opposition to
amendment of a trade mark application for registration, where the amendment affects the
representation of the trade mark or the goods or services covered by the application.

Rules 23(1) and (2) provide that the proposed amendment or a statement of the effect of
the amendment shall be published for opposition purposes. The process for such
opposition is similar to the process for opposing an application for registration under Rule
29. The same rules apply to these two types of oppositions (Rule 23(4)).

A Rule 23 action opposes the amendment of an application (which will move on to
registration) while a Rule 29 action opposes the registration of the application mark itself.

A. OPPOSITION TO AMENDMENT — NO RE-OPENING OF SUBS TANTIVE OPPOSITION

An opposition under Rule 23 is confined to objections to the proposed amendment of an
application and is not meant to re-open the application for opposition.

Thus, if a prospective opponent had missed the deadline for opposition when the
application was first published, and there is subsequently an amendment to the application
which is then published, he cannot file an opposition within 2 months of the publication of
the amendment, unless his grounds of opposition are directly attributed to the published
amendment. If his grounds of opposition are leveled against the registration of the
application mark, the prospective opponent should instead apply to invalidate the
registration after the application mark has been registered.

In summary, the publication of the amendment is not intended to extend the time for a
prospective opponent to oppose the registration of a mark nor give him two bites of the
cherry.

B. NOTICE OF OPPOSITION



Trade Marks Journal No. 024/2014 Page No. cvi

The Notice of Opposition must contain a statement of the grounds upon which the person
opposes the amendment. Such grounds include:

(1) The amendment is contrary to Section 14(3) of the Trade Marks Act (Cap 332, 2005 Rev Ed)
because it does not correct the name or address of the applicant or errors of wording or of
copying or obvious mistakes.

(i) The amendment is contrary to Section 14(3) of the Trade Marks Act because it substantially
affects the identity of the trade mark.

(iii) The amendment is contrary to Section 14(3) of the Trade Marks Act because it extends the
goods or services covered by the application.

(iv) The amendment to the trade mark will render it contrary to specific absolute or relative
grounds under Rules 7 and 8, to be specified in the statement of grounds.

C. APPLICATION OF THE PRINCIPLE OF RES JUDICATA

Where the substantive opposition to an application for registration has already been dealt
with and results in an amendment which is published, it is not possible to revisit the issues
raised in the substantive opposition by filing an opposition under Rule 23. The principle of
res judicata applies. This means that a judicial decision is conclusive as between the
parties.

In such a case, if an opponent disputes the decision of the Registrar in the substantive
opposition, he has the right to appeal to the High Court. It is not for the Registrar to sit on
appeal or review a decision that has been made by the Registrar on the same issues and
between the same parties. The opponent is not entitled to a second opposition on the
same issues.

The principle of res judicata was applied by the Registrar in Campomar S.L. v Nike
International Ltd and Another  [2004] SGIPOS 3. On appeal, the High Court in Nike
International Ltd and Another v Campomar S.L. [2005] 4 SLR(R) 76 affirmed the
application of this principle.

HMD 2012 Circular

Relevant Dates in Revocations on Grounds of Non-Use (HMD Circular No. 1/2012,
dated 21 December 2012)

This circular clarifies the relevant dates for revocations on grounds of non-use and sets out
the necessary information that an applicant for revocation should include in the grounds of
revocation.

Sections 22(1)(a),(b) and 22(7) of the Trade Marks Act (Cap 332, 2005 Rev Ed) ("the Act")
provides that:

22. —(1) The registration of a trade mark may be revoked on any of the following
grounds:

(a) that, within the period of 5 years following the date of completion of the
registration procedure, it has not been put to genuine use in the course of trade in
Singapore, by the proprietor or with his consent, in relation to the goods or services
for which it is registered, and there are no proper reasons for non-use;

(b) that such use has been suspended for an uninterrupted period of 5 years, and
there are no proper reasons for non-use;
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(7) Where the registration of a trade mark is revoked to any extent, the rights of the
proprietor shall be deemed to have ceased to that extent as from —

(a) the date of the application for revocation; or

(b) if the Registrar or the Court is satisfied that the grounds for revocation existed at
an earlier date, that date.

A. DATE OF COMPLETION OF REGISTRATION PROCEDURE

For national trade mark filings, the date of completion of the registration procedure is the
"Cert Issuance Date" found on the e-Register of Trade Marks. This is the date that IPOS
sends the certificate of registration to the Registered Proprietor.

For international registrations, the date of completion of the registration procedure is the
"Date of Completion of Registration Procedure” found on the e-Register of Trade Marks.

B. PERIOD OF NON-USE
Section 22(1)(a)

If an applicant for revocation relies on Section 22(1)(a) of the Act, the relevant period of
non-use starts from the day immediately following the date of completion of the registration
procedure and ends on the fifth anniversary of the date of completion of the registration
procedure.

Thus, for example, if the date of completion is 2 January 2013, the relevant period in
guestion under Section 22(1)(a) is from 3 January 2013 to 2 January 2018 inclusive. Ifitis
alleged that a registered proprietor has not used his trade mark in the course of trade from
3 January 2013 to 2 January 2018 inclusive, the earliest date that an applicant can file an
application for revocation is 3 January 2018.

Section 22(1)(b)

If an applicant for revocation relies on Section 22(1)(b) of the Act, in the grounds of
revocation, he will need to specify the relevant period of non-use alleged.

C. EFFECTIVE DATE OF REVOCATION
An applicant for revocation usually seeks the earliest possible effective date of revocation.

If the registered trade mark has not been used at all since completion of registration, the
earliest possible effective date will be the date immediately following the fifth anniversary of
the date of completion of the registration procedure. Alternatively, if the registered trade
mark has been used after completion of registration but subsequently was not used for an
uninterrupted period of 5 years, the earliest possible effective date will be the date
immediately following the end of the 5-year period of non-use.

The date of the application for revocation may or may not coincide with the above two dates.

Hence, it is important and essential that the Applicant clearly states the requested effective
date of revocation.
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If no effective date is stated and the revocation is successful, the Registrar will typically

apply Section 22(7)(a) to revoke the registered trade mark from the date of the application
for revocation.

HMG 2013 Circular

Pleadings Issues at Case Management Conferences  (HMG Circular No. 1/2013, dated
20 September 2013)

This circular sets out the Registrar's practice in relation to pleadings issues at Case
Management Conferences (CMCs) that are conducted after the close of pleadings.

Generally, the Registrar will adopt one of the following three approaches to various
pleading issues:

1. Require rectification by necessary amendment of the pleadings

2. Require clarification, but no need for amendment

3. Raise for parties’ information, with a caution on cost implications

These pleadings issues may be addressed in the presence of the parties at the CMC or in
writing.

The sections referred to in the examples in this circular are sections from the Trade Marks
Act (Cap 332, 2005 Rev Ed). The rules referred to in the examples in this circular are rules
from the Trade Marks Rules (Cap 332, 2008 Rev Ed).

A REQUIRE RECTIFICATION BY NECESSARY AMENDMENT OF THE PLEADINGS
Where certain mandatory requirements specified in legislation are not complied with, the
Registrar may require amendment of the pleadings and make the appropriate directions
and orders, including orders as to costs.

Examples include the following scenarios:

() Rule 30(2)

The opponent / applicant for invalidation, if relying on an earlier trade mark in its case,
must provide the stipulated information on such earlier trade mark.

(i) Rule 30(3)

The opponent / applicant for invalidation, if relying on an earlier trade mark which is well
known, must provide the stipulated information on such well known earlier trade mark.

Information on use and promotion such as information relating to duration, geographical
area of the use and promotion of the well known mark; registrations / applications for the
well known mark worldwide etc. will be acceptable for compliance with Rule 30(3), see
HMD Circular 1/2010 dated 20 August 2010.

B. REQUIRE CLARIFICATION OF GROUND, BUT NO NEED FOR AMENDMENT

The Registrar will require clarification where the opponent / applicant for invalidation or
revocation has cited the correct section of legislation but did not specify the respective
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paragraph; or has cited the correct main section and paragraph but did not specify the
respective sub-paragraph. The claims accompanying the cited section or paragraph
sometimes indicate which paragraph or sub-paragraph is in view. However, since the cited
main section or paragraph is general, the opponent / applicant for invalidation or revocation
is not precluded from relying on any other or all paragraphs or sub- paragraphs, besides
that specifically described in the claim. This poses some uncertainty over the grounds on
which the opponent / applicant for invalidation or revocation relies.

It would be acceptable for the opponent / applicant for invalidation or revocation to clarify,
either verbally at the CMC or in writing after the CMC, the paragraph(s) or sub-paragraph(s)
of the section on which he relies. Such clarifications will be recorded so that the grounds
relied on will be clear to all the parties and the Registrar. However, the Registrar will not
require any amendments to the pleadings as a matter of necessity. If the opponent /
applicant for invalidation or revocation were to make amendments to other aspects of the
pleadings, the Registrar may suggest that such amendments specifying the paragraph(s) or
sub-paragraph(s) of the section on which he relies be made at the same time since other
amendments will be made in any case.

Examples include the following scenarios:
(i) Section 8(2) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(2)(a) or (b) or both.

(i) Section 8(4) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(4)(b)(i), Section 8(4)(b)(ii)(A), Section 8(4)(b)(ii)(B) or a combination of some
or all the three limbs under Section 8(4).

(iif) Section 8(7) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(7)(a) or (b) or both.

(iv) Section 22(1) pleaded

The applicant for revocation should clarify whether he intends to proceed on Section
22(1) (a), (b), (c) or (d) or a combination of some or all of the sub-paragraphs under
Section 22(1).

C. RAISE FOR PARTIES' INFORMATION, WITH A CAUTION O N COST IMPLICATIONS

In most of the following scenarios, the opponent / applicant for invalidation has pleaded
certain grounds erroneously. The Registrar will raise the issue for the parties’ information,
with a general caution on cost implications should a successful opponent / applicant for
invalidation or revocation fail on that particular ground, having been alerted to the issue at
this early stage.

The opponent / applicant for invalidation or revocation is not required to amend the
pleadings. However, the opponent / applicant for invalidation or revocation may on his own
accord apply to amend the pleadings by removing or rectifying the pleading.
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Examples include the following scenarios:

1.

(i)

Pleading an absolute ground of objection wheret  he substance of the objection is
relative to an earlier right, and not absolute inn  ature

Section 7(1)(a),(b),(c)

The opponent / applicant for invalidation pleads that the application mark / registered
mark is so similar to his earlier trade mark that it is not capable of distinguishing the
applicant’'s goods; or is devoid of any distinctive character; or directly describes the
applicant’s goods as emanating from the opponent / applicant for invalidation.

However, Section 7(1)(a),(b),(c) objections are based on absolute grounds and not
founded on a claim of similarity of marks nor made with reference to an earlier trade
mark.

(i) Section 7(4)(b)

The opponent / applicant for invalidation pleads that the application mark / registered
mark is so similar to his earlier trade mark that it will deceive the public that the
applicant’'s goods emanate from the opponent / applicant for invalidation.

However, deceptiveness under Section 7(4)(b) is an absolute ground and not founded
on a claim of similarity with an earlier trade mark.

(iif) Section 7(5)

(i)

The opponent / applicant for invalidation makes a claim of passing off and cites Section
7(5) instead of or in addition to Section 8(7)(a).

However, Section 7(5) is inapplicable to passing off as it is an absolute ground. Section
8(7)(a) specifically refers to the law of passing off and is the correct ground to plead
where passing off is alleged.

Pleading an erroneous ground

Section 4(1), Section 5(2)(e)

The opponent / applicant for invalidation makes a claim of bad faith under Section 4(1)
and/or Section 5(2)(e) instead of or in addition to Section 7(6).

However, Section 4(1) and Section 5(2)(e) are not applicable grounds for the purpose of
opposition or invalidation. Section 7(6) specifically refers to bad faith and is the correct
ground to plead where bad faith is alleged.

(i) Section 55

The opponent / applicant for invalidation relies on an earlier well known mark but pleads
Section 55 instead of or in addition to Section 8(4).

However, Section 55 can only be invoked before the courts as it relates to the issuance
of an injunction against a mark that conflicts with a well known mark and the Registrar
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has no powers to order an injunction. Section 8(4) governs the registrability of trade
marks in relation to earlier well known marks and is the correct ground to plead in this
scenario.

(iii) Article 6bis of Paris Convention

The opponent / applicant for invalidation relies on an earlier well known mark but pleads
Article 6bis instead of or in addition to Section 8(4).

However, Article 6bis is inapplicable as the Registrar does not have the power to apply
an international obligation as such. The Registrar can only apply national legislation
that implements Singapore’s international obligations. Section 8(4) governs the
registrability of trade marks in relation to earlier well known marks and is the correct
ground to plead in this scenario.

(iv) Section 8(3)

3.

The opponent / applicant for invalidation pleads Section 8(3) which applies to an
application filed before 1 July 2004. However, the opposed application is filed on or
after 1 July 2004.

Therefore, Section 8(3) has been erroneously pleaded. Section 8(4) is the correct
ground to plead in this scenario.

Kitchen sink pleading

Rule 30(1) and Rule 57(2) require the Notice of Opposition and Application for Invalidation
respectively to contain a statement of the grounds on which the action is proceeding.

A kitchen sink pleading purports to reserve the right to plead all or any other grounds not
expressly pleaded.

If the statement of grounds contains a kitchen sink pleading, the Registrar will inform parties
that such pleading will not be given effect.
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Applications Published for Opposition Purposes
under the Trade Marks Act (Cap.332, 1999 Ed.)

Registration has been applied for in the respect of the following Trade Marks under the provisions of the
Trade Marks Act (Cap. 332, 1999 Ed.)

OPPOSITION

Notice is hereby given that any person who wishes to oppose the registration of any of the marks
published in the class groups which follow may within two months from the date of this journal file a
Notice of Opposition on Form TM 11 (fee $374).

Formal opposition should not be filed until after reasonable notice has been given to the Applicant for
registration so as to afford him an opportunity of withdrawing his application before the expenses of
preparing the Notice of Opposition are incurred. Failure to give such notice will be taken into account in
considering any application by an Opponent for an Order for Costs if the opposition is uncontested by the
Applicant.
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T0801123E 31/01/2008 (07 09)

Class 07

Machines, machine tools and replacement parts therefor; Derricks,
elevating platforms, work-over rigs, self-propelled rigs, trailerized
rigs, skidding systems, rig jacks, spiders (machines), operator
cabins consisting of control mechanisms for machines, blowout
preventer handling systems and wireline apparatus, all for use in
production of oil and gas from wells and for the drilling of oil and
gas wells; Power generation and transmission apparatus for
machines, namely generators, motors, power distribution systems,
torque converters, and hydraulic power packs; Hoisting machines
and their parts, namely drawworks, sheaves, travelling blocks,
crown blocks, catheads, winches, deadline/wireline anchors,
brakes, swivels, fairleads, windlasses, hooks, elevators, cranes, level
winds, chain links, and lift chains; Pumping machines and their
parts, namely standpipes, goosenecks, risers, pumps, pump pistons,
pump liners, valve seats, valves, blenders, cement pumpers, acid
pumpers, combination cementer/acidizers, cement batch mixers,
injectors, sucker rods, frac blending units, nitrogen pumping
equipment, cryogenic pumps, slush pumps, well service pumps,
plunger pumps, mud pumps, positive displacement pumps, and
centrifugal pumps; Pipe handling machines and their parts,
namely elevators, slips, pipe rackers, tongs, wrenches, pipe
spinners, iron roughnecks, breakout machines, bumper subs,
cranes, dies, inserts, claws, grippers, power slips, thread protectors,
cam rollers, mechanical arms, stabbing baskets, and pipe racks;
Solids control machines and their parts, namely shakers, desilters,
desanders, degassers, centrifuges, mud cleaners, cones, mud
agitators, mud hoppers, mud guns, mud mixers, mixers, dryers,
compressors, separators, screens, cuttings cleaners, conditioning
units, filters, clarifiers, sand washers, and hydrocyclones; Pressure
control machines and their parts, including valves, blowout
preventers, chokes, diverters, pressure control valves, safety
clamps and valves, relief valves, float valves, gate valves, choke
manifolds and flanges; Rotating machines and their parts, namely
top drives, swivels, power swivels, kelly drives, rotary tables,
bushings, and fluid driven motors; Motion compensation machines
and their parts, namely crown mounted compensators, drill string
compensators, riser tensioners, and riser gimbals, all for use in
compensating wave motions on floating drilling platforms;
Machines and machine tools for use in well drilling and their parts,
namely downhole motors, drilling jars, fishing tools, reamers,
shock tools, drill collars, stabilizers, wellheads, valves for
wellheads, pipes and pipelines, tool joints, connectors, running
tools, tubing and casing threads, casing hangers, casing scrapers,
mudline hangers and connectors, packers, plugs, nipples, flow
meters, coiled tubing units, tubing hangers, tubing heads, tubing
reels, injectors, carriers, tubing grippers, grippers, wireline
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components, rods, couplers, intervention tools and completion
tools.

Class 09

Electronic instruments and controls for monitoring and displaying
data associated with the drilling of oil and gas wells and the
production of oil and gas from wells, namely instrument control
panels, instrument control consoles, instrument control circuits,
indicators, gauges, meters, data processors, computer hardware
and software for operating pipe hoisting and racking equipment,
electrical equipment to log well drilling parameters and for
communication electronically, electronic rig activity recorders,
electronic fluid control and recovery equipment, blow out
preventers [measuring and controlling apparatus], electronic
regulators, pressure gauges, subterranean and subsea production
equipment controllers and components thereof, hydraulic load
sensing and indicating systems comprised of dial indicators, load
sensors, well testing units; Electronic, magnetic and ultrasonic
instruments and apparatus, as well as computer hardware and
software, for inspecting, measuring, analysing, surveying, testing,
tracking, inventorying, and locating pipelines, drill pipe, tubing,
casing, line pipe, joints, and other tubular goods; Computer
hardware and software for providing information and data about
the functions, processes, and operations of drilling rig equipment
and for enabling rig personnel to manage, monitor, and control the
functions, processes, and operations of equipment in the drilling of
oil and gas wells and the production of oil and gas from wells;
Silicone control rectifier (SCR) electrical units for converting
alternating current (AC) to direct current (DC), silicone controlled
rectifier (SCR) electrical units for electric generators, silicone
controlled rectifier (SCR) electrical units for electric motors,
silicone controlled rectifier (SCR) electrical units for permanent
magnet motors, silicone controlled rectifier (SCR) electrical units
for power distribution equipment, including switches, circuit
breakers, transformers, control panels, computers and electronic
instruments for controlling the distribution of electrical power;
Electronic instruments, inspection and control equipment, namely
control panels, pipe inspection equipment and pressure Sensors;
Actuators.

Priority Claims:

Class 07

15/01/2008

UNITED STATES OF AMERICA

Partial goods/services claimed in this application.

Class 09
15/01/2008
UNITED STATES OF AMERICA
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Partial goods/services claimed in this application.
NATIONAL OILWELL VARCO, L.P.

7909 PARKWOOD CIRCLE DRIVE, HOUSTON, TEXAS 77036,
UNITED STATES OF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T0808128D-02 19/06/2008 (43)
Proceeding because of acquired distinctiveness through use.

Class 43
Services for providing food and drink; temporary accommodation.

STARWOOD HOTELS & RESORTS WORLDWIDE, INC.

1111 WESTCHESTER AVENUE, WHITE PLAINS, NEW YORK
10604, UNITED STATES OF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622
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PRETIUM

T0815633J 11/11/2008 (09 42)

Class 09

Optical fiber cables; Patch panel cords; Preconnectorized cable
assemblies for use in an optical fiber network; Optical fiber
hardware, including mechanical cable splices for fiber optic cables,
cable splice closures for fiber optic cables, fiber optic cable splice
boxes and fiber optic cable splice housings (adapted); Optical fiber
connectors, adapters; distribution frames, housings and mounting
brackets, all adapted for telecommunication apparatus; control
panels and patch panels for the connection, control and
distribution of telecommunications; cable outlets for fiber optic
cables; jump cables; physical analyzers (other than for medical
use); Test equipment (other than for medical use), including
Optical Time Domain Reflectometers (OTDRS).

Class 42
Design and testing of an optical fiber network.

CORNING OPTICAL COMMUNICATIONS BRANDS, INC.

103 FOULK ROAD, SUITE 278-B, WILMINGTON, DELAWARE
19803, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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GIGABYTE

T0904129D 15/04/2009 (09)
Proceeding because of acquired distinctiveness through use.

Class 09

Computers, personal computers; computer servers; notebook
computers; portable computers for note-taking; personal digital
assistants; set-top boxes; computer motherboards; computer
chassis; computer cables; computer thermal /cooling devices; thin
clients (computer software); liquid crystal displays; computer
add-on cards, namely modem cards, video graphic accelerator
cards, LAN (local area network) cards for connecting portable
computer devices to computer networks, network control cards
and SCSI (small computers systems interface) cards; computer
workstations comprising computers; graphic cards and controllers;
LAN hardware; computer hard drive interface controllers;
computer hardware and computer peripherals, namely computer
monitors, mice, keyboards, speakers, optical disk drives; integrated
circuits; printed circuit boards; electric power supplies; electricity
conduits; remote control devices for computers;
telecommunications and data networking hardware; fax/modem
devices; cable modems; computer networking devices, namely,
network interface controllers, routers, hubs, bridges; video phones;
video conference apparatus; electrical connectors; computer hard
drive enclosures; video and multimedia projectors; photographic
projectors; computer software, for computer hardware testing,
application, and system software, software drivers, firmware.

GIGA-BYTE TECHNOLOGY CO. LTD.

NO. 6, BAU CHIANG RD., HSIN-TIEN DIST., NEW TAIPEI
CITY 231, TAIWAN

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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T0913284B 17/11/2009 (09 36 39)
Application for a series of two marks.

Class 09

Computer equipment, apparatus and systems; computer
hardware; computer software excluding intrusion detection
software for clearing and settlement facilities; machine readable
apparatus, namely integrated circuits, magnetic strips and memory
chips; cards having magnetic or other encoded information,
including identification cards for use with motor vehicle facilities
and services; charge cards (encoded, magnetic or chipped) for
motor vehicle parking facilities and services.

Class 36

Credit and charge card services; financial services, namely
issuance of tokens of value, points, instant rewards in relation to
customer loyalty schemes and financial leasing services; all the
aforesaid services rendered in connection with motor vehicle
parking and storage facilities.

Class 39

Operation and management of motor vehicle parking and storage
facilities; consultancy relating to motor vehicle parking; hiring or
rental of car parking facilities.

ORION DEVELOPMENT PTY LTD

LEVEL 13, 100 MILLER STREET, NORTH SYDNEY, NEW
SOUTH WALES, 2060, AUSTRALIA.

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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PRETIUM EDGE

T1009370G 22/07/2010 (09 42)

Class 09

Optical fiber cables; Patch panel cords; Preconnectorized cable
assemblies for use in an optical fiber network; Optical fiber
hardware, including mechanical cable splices for fiber optic cables,
cable splice closures for fiber optic cables, fiber optic cable splice
boxes and fiber optic cable splice housings (adapted); Optical fiber
connectors, adapters; distribution frames, housings and mounting
brackets, all adapted for telecommunication apparatus; control
panels and patch panels for the connection, control and
distribution of telecommunications; cable outlets for fiber optic
cables; jump cables; physical analyzers (other than for medical
use); Test equipment (other than for medical use), including
Optical Time Domain Reflectometers (OTDRS).

Class 42
Design and testing of an optical fiber network.

Priority Claims:

Class 09

28/01/2010

UNITED STATES OF AMERICA

Partial goods/services claimed in this application.

Class 42

28/01/2010

UNITED STATES OF AMERICA

All goods/services claimed in this application.

CORNING OPTICAL COMMUNICATIONS BRANDS, INC.

103 FOULK ROAD, SUITE 278-B, WILMINGTON, DELAWARE
19803, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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S~

PROMONTORY
TG

T1109890G 21/07/2011 (09 16 35 36 41 42 45)

Class 09

Software tool for use by financial services institutions in
identifying, assessing and monitoring regulatory compliance and
compliance-related risks and in generating reports relating
thereto; software and regulatory compliance diagnostic software
tools for use by financial services institutions in identifying,
assessing, and monitoring regulatory compliance and
compliance-related risks and in generating reports relating
thereto; downloadable database for use by financial services
institutions in identifying, assessing and monitoring regulatory
compliance and compliance-related risks and in generating reports
relating thereto; database software application that generates an
overall money laundering and terrorist financing risk score and
ranking for each country, territory, and jurisdiction for use by
financial institutions in complying with the anti-money laundering
and terrorist financing laws and regulations and that generates
reports relating thereto; electronic database recorded on computer
media featuring information for use by financial services
institutions in complying with the anti-money laundering and
terrorist financing laws and regulations; electronic database
recorded on computer media featuring a list of countries, cities,
towns, regions, and ports that are either sanctioned directly by
government authorities or are located in sanctioned countries for
use by financial services institutions in complying with the
anti-money laundering and terrorist financing laws and
regulations; electronic database featuring a list of bank
identification codes designating financial institutions that are either
sanctioned directly by government authorities or are located in
sanctioned countries for use by financial services institutions in
complying with the anti-money laundering and terrorist financing
laws and regulations; subscription-based downloadable database of
major stock exchange markets of the world that facilitate trading
in listed equity securities of publicly held companies by providing
risk ratings designed to assist financial services institutions in
determining the level of due diligence that should be applied to new
or existing customers that are publicly held companies that issue
securities listed on public stock markets; electronic downloadable
publications, namely, newsletters and bulletins featuring topics in
the areas of financial risks, compliance, management, efficiency
liquidity, capital, strategic planning and governance, financial
services, business consulting and other topics of interest to the
financial services and regulatory industries; electronic publications
namely, newsletters and bulletins featuring topics in the areas of
financial risks, compliance, management, efficiency liquidity,
capital, strategic planning and governance, financial services,
business consulting and other topics of interest to the financial
services and regulatory industries recorded on computer media;
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audio recordings downloadable via the Internet featuring speeches
in the areas of financial risks, compliance, management, efficiency
liquidity, capital, strategic planning and governance, financial
services, business consulting and other topics of interest to the
financial services and regulatory industries; downloadable
electronic newsletters delivered by e-mail in the fields of business
methodologies, business methodology update proposals and
business software release notes distributed via email.

Class 16

Printed materials, namely, brochures, reports, announcements,
prospectus, written articles, information sheets and speeches
featuring topics in the areas of financial risks, compliance,
management, efficiency liquidity, capital, strategic planning and
governance, financial services, business consulting and other topics
of interest to the financial services and regulatory industries;
printed publications, namely, newsletters, bulletins featuring topics
in the areas of financial risks, compliance, management, efficiency
liquidity, capital, strategic planning and governance, financial
services, business consulting and other topics of interest to the
financial services and regulatory industries; printed periodicals
featuring topics in the areas of financial risks, compliance,
management, efficiency liquidity, capital, strategic planning and
governance, financial services, business consulting and other topics
of interest to the financial services and regulatory industries.

Class 35

Business consulting services; business consulting services provided
to financial institutions in the area of anti-money laundering and
terrorist financing compliance; providing information and
consulting regarding a business management process for increasing
revenues, reducing costs and redeploying resources; providing
business consulting in the field of business efficiency; consultancy
services regarding business strategies; mergers and acquisitions
advisory and consultancy services.

Class 36

Financial advisory and consulting services; financial analysis and
research services; financial risk ratings information provided
online from a subscription-based computer database.

Class 41

Providing training regarding a business management process for
increasing revenues, reducing costs and redeploying resource;
training services in the field of sanction and anti-money laundering
(AML) compliance for business and control personnel to improve
risk management, reduce regulatory risk and prevent terrorism;
providing training and educational mentoring to professionals in
the field of transaction monitoring, suspicious activity report
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(SAR) monitoring, and sanctions compliance; training and
educational testing of financial services institutions personnel on
sanctions compliance and in developing compliance structure for
monitoring and tracking regulatory compliance and in identifying
and assessing compliance-related risks; providing advanced
training courses in the field of sanctions compliance, sanction rules
violations, and the resolution and recording of escalated
transactions; business training in the field of business efficiency.

Class 42

Providing temporary use of online non-downloadable software and
regulatory compliance diagnostic software tools for use by financial
services institutions in monitoring and tracking regulatory
compliance and in identifying and assessing compliance-related
risks; providing online non-downloadable software and regulatory
compliance diagnostic software tools for use by financial services
institutions in identifying, assessing and monitoring regulatory
compliance and compliance-related risks and in generating reports
related thereto; hosting of a platform featuring a computer
software platform that generates an overall money laundering and
terrorist financing risk score and ranking for each country,
territory, and jurisdiction for use by financial institutions in
complying with the anti-money laundering and terrorist financing
laws and regulations and that generates reports relating thereto.

Class 45

Regulatory compliance consulting services, namely, consulting on
standards and practices to assure compliance with financial
services institutions laws and regulations; provision of information
relating to laws and regulations via an online searchable database
for use by financial institutions in the areas of anti-money
laundering and terrorist financing; regulatory compliance services,
namely, reviewing standards and practices to identify and assess
compliance-related risks with respect to financial services
institutions laws and regulations.

PROMONTORY MARK, LLC

SUITE 203, 801 17TH STREET, N.W. WASHINGTON, D.C.
20006, UNITED STATES OF AMERICA

AGENT: HSLEGAL LLP, 80 RAFFLES PLACE, #22-23 UOB
PLAZA 2, SINGAPORE 048624
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INFINITI

T1111418Z 18/08/2011 (06 08 16 20 24 26 27 28)

Class 06

Common metals and their alloys; ironmongery, small items of
metal hardware; goods of common metal not included in other
classes; bottle caps made of metal; card cases and holders [metal];
identity plates of metal; rings of common metal for keys; statues
and figurines (statuettes) of automobiles made of common metal,
tool boxes of metal (empty).

Class 08

Hand tools and implements (hand-operated); cutlery; manicure
sets; pedicure sets; blades [hand tools]; cuticle nippers; cuticle
tweezers; cutters; cutting tools [hand tools]; edge tools [hand
tools]; files [tools]; fingernail polishers, electric or non-electric;

hammers [hand tools]; hand drills [hand tools]; nail buffers and

clippers, electric or non-electric; nail files and nippers;

nutcrackers; scissors; screwdrivers; shaving cases; silver plate
[knives, forks and spoons]; spanners [hand tools]; tableware
[knives, forks and spoons]; wrenches [hand tools].

Class 16

Paper, cardboard and goods made from these materials, not
included in other classes; printed matter; photographs; stationery;
passport holders; book covers; business card cases made of
cardboard; business card holders [non-precious metal]; calendars;
coasters of paper; desktop business card holders; diaries; gift bags;
graphic art reproductions; lunch bags; memo holders; money clips;
notepads; pads of paper; paper weights; pencil and pen holders;
pencil cups; pencils; pens; photo albums (memory books); posters;
printed lottery tickets (other than toys); stickers; stickers and
decalcomanias; writing pads; notepad/meeting folders; notebooks;
notepad holders; zippered folders (stationery).

Class 20

Furniture, mirrors, picture frames; goods (not included in other
classes) of wood, cork, reed, cane, wicker, horn, bone, ivory,
whalebone, shell, amber, mother-of-pearl, meerschaum and
substitutes for all these materials, or of plastics; bottle caps, not of
metal; bottle stoppers, not of glass, metal or rubber; chairs; fans
for personal use, non-electric; picture frames; statues and figurines
(statuettes) of automobiles made of wood resin, plastic resin or
synthetic plastic resin; cushions [furniture]; mattresses; tool boxes
(not of metal).

Class 24

Textiles and textile goods, not included in other classes; bed and
table covers; coasters (table linen); golf towels; throw blankets;
towels; banners; flags, not of paper; furniture coverings of textile;
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handkerchiefs of textile; woven fabrics (other than edging ribbons
for tatami mats).

Class 26

Lace and embroidery, ribbons and braid; buttons, hooks and eyes,
pins and needles; ornamental novelty badges (buttons); brooches
[clothing accessories]; buckles [clothing accessories]; buckles
(shoe-); lanyards for holding keys, sunglasses, portable electronics,
small bottles, badges.

Class 27

Carpets, rugs, mats and matting, linoleum and other materials for
covering existing floors; wall hangings (non-textile); carpeted
trunk mats for automobiles; floor mats for automobiles; carpets;
floor coverings; mats; rugs.

Class 28

Games and playthings; gymnastic and sporting articles not
included in other classes; battery operated remote controlled toy
vehicles; divot repair tools (golf accessories); miniature replica
racing car parts and accessories (playthings), namely, driver
gloves, gear ratio display items, helmets, nosecone, steering wheels
and sports display cases; golf balls; golf tees; light and sound toys;
miniature die cast vehicles; mini-cars (toys); model craft kits of toy
figures; plush toys; miniature vehicles being toys; scale model
vehicles; ride-on toy vehicles; skis; stuffed toys; toys and playthings
in the form of replica helmets; diamond games, chess games,
checkers (checker set), playing cards; game machines and
apparatus (other than adapted for use with an external display
screen or monitor); amusement machines, automatic and
coin-operated; billiard equipment.

NISSAN JIDOSHA KABUSHIKI KAISHA (ALSO TRADING AS
NISSAN MOTOR CO., LTD.)

NO. 2, TAKARA-CHO, KANAGAWA-KU, YOKOHAMA-SHI,
KANAGAWA-KEN, JAPAN

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981
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Nothing but Beauty
FANCL

T1112290E 07/09/2011 (03 05 21 29 30 32 35)

Class 03

Shampoos, medicated soap, toilet soap, and other soaps and
detergents (other than for use in manufacturing operations and for
medical purposes); dentifrices; oil blotting paper for cosmetic
purposes; cleansing oil for toilet purposes; toilet water, lotions for
cosmetic purposes, milky lotions, cosmetic creams, and other
cosmetic preparations for skin care; sunscreen preparations;
deodorants for personal use; beauty serums; bath salts, not for
medical purposes, and other cosmetic preparations for bath,
make-up base creams, make-up powder, lip glosses, make-up
foundations, eyebrow pencils, mascara, eye shadows, and other
make-up preparations, hair care preparations; nail polish, nail
polish removers; antiperspirants (toiletries), wash-off masks (for
cosmetic use), facial masks, beauty masks, perfumes, and other
cosmetics and toiletries; facial washes; cotton wool for cosmetic
purposes.

Class 05

Medicated extracts of plants and herbs in the form of capsules,
tablets, liquid concentrates, powders and crystals; health food
supplements for persons with special dietary requirements, health
food supplements in liquid form for persons with special dietary
requirements, dietary food supplements for persons with special
dietary requirements, liquid dietary food supplements for persons
with special dietary requirements, mineral supplements, liquid
mineral supplements, vitamin supplements, liquid vitamin
supplements, calcium supplements, liquid calcium supplements,
iron supplements, liquid iron supplements, zinc supplements, liquid
zinc supplements, fiber supplements, liquid fiber supplements,
oligosaccharide for medical purposes, saccharide preparations and
sugar for medical purposes, lactose, medicinal hair growth
preparations; medicated bath preparations; beverages adapted for
medical purposes; plant compounds for use as dietary supplements
(medicinal), medicines, neutroceutical foods (medicinal);
non-nutritive edible plant fibers; pharmaceutical, veterinary and
sanitary preparations (for medical purposes); dietetic substances
adapted for medical use, food for babies; plasters, materials for
dressings; material for stopping teeth, dental wax; disinfectants;
preparations for destroying vermin; fungicides; herbicides,
pharmaceutical preparations consisting principally of collagen,
pharmaceutical preparations consisting principally of ceramide.

Class 21

Floss for dental purposes; drinking vessels, dishes and plates,
Japanese rice bowls; lunch boxes; shakers; toilet sponges, toilet
brushes, soap holders and boxes, powder puffs, lip brushes,
eyebrow brushes, nail brushes, body brushes, toilet cases; powder
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compacts (cases); make-up foundation cases, not of precious metal;
toothbrushes; fitted vanity cases, containers and utensils for

holding cosmetics, combs, brushes, toilet articles and toiletries;

shoe-trees (stretchers); make-up brushes; crockery.

Class 29

Meat, fish, poultry and game; meat extracts; preserved, dried and
cooked fruits and vegetables; jellies, jams; fruit sauces; eggs, milk
and milk products; edible oils and fats; food supplement consisting
of concentrated vegetable matter; collagen based supplements for
food, other than for medical use; food supplements consisting
primarily of amino acids not for medical use; food supplements
consisting primarily of ceramide not for medical use; food
supplements consisting primarily of fruit extracts not for medical
purposes; collagen based supplements for food in liquid form,
other than for medical use; food supplements consisting primarily
of vegetable extracts in liquid form not for medical purposes; food
supplements consisting primarily of fruit extracts in liquid form
not for medical purposes; food supplements consisting primarily of
vegetable extracts not for medical purposes.

Class 30

Oligosacharide not for medical purposes, maltose not for medical
purposes, sugar not for medical purposes, natural sweeteners not
for medical purposes, fructose for food, chewing gum not for
medical purposes, candy for food; coffee, tea, cocoa, sugar, rice,
tapioca, sago, artificial coffee; flour and preparations made from
cereals, bread and buns, pastry and confectionery, ices; honey,
treacle; yeast, baking-powder; salt, mustard; vinegar, sauces
(condiments); spices; ice; royal jelly and honey syrup for
consumption (not for medical purposes); food preparations based
on grains; almond paste; germinated brown rice, rice flour, rice
cake; food supplements containing plant extracts [foodstuffs of
plant origin prepared for consumption].

Class 32

Non-alcoholic beverages, soft drinks, fruit juice beverages,
vegetable juice beverages, whey beverages; soft drinks with
seaweed and turmeric as the main ingredients, soft drinks with
iron (FE) as the main ingredient; non-alcoholic beverages with
collagen as the main ingredient, not for medical use, non-alcoholic
beverages containing vinegar; vegetable extracts for use in the
preparation of non-alcoholic drinks, vegetable extracts for use in
the preparation of non-alcoholic vegetable juices, powders for
non-alcoholic vegetable beverages.

Class 35
Retail services; on-line retail services; advertising; presentation of
goods on communication media for retail purposes; business
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administration; business administration consultancy; business
advice; business management; business management consultancy;
business organization; business organization consultancy; business
research; business planning.

FANCL CORPORATION

89-1, YAMASHITA-CHO, NAKA-KU, YOKOHAMA,
KANAGAWA-KEN, JAPAN.

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143

T1116365B 21/11/2011 (09)

Class 09

IC (integrated circuit) chip; wireless communication apparatus

with a cable interface to enable data transmission between NFC

(Near Field Communication) reader/writer and other electronic \FC Dynamic Tag
equipment or gadgets.

SONY CORPORATION
1-7-1 KONAN, MINATO-KU, TOKYO, 108-0075 JAPAN

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLES CITY POST OFFICE, SINGAPORE 911709
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MULTI-LINK ZETA

T1117409C 09/12/2011 (10)

Class 10

Surgical and medical apparatus and instruments, namely

catheters, stent delivery systems, stents, balloons, balloon inflating
devices for balloon dilation catheters, balloon catheters, vascular
clips, guiding catheters, dilatation catheters, guide wires,

introducer sheaths, peripheral and biliary self-expanding stent

systems, drug-eluting stent systems, and coronary stent system.

ABBOTT CARDIOVASCULAR SYSTEMS INC.

3200 LAKESIDE DRIVE, SANTA CLARA, CALIFORNIA, 95054,
UNITED STATES OF AMERICA

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981
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Tmall.com 553'5&9

T1200336E 10/01/2012 (09 16 35 38 41 42)

The transliteration of the Chinese characters appearing in the
mark is "Tian Mao" which has no meaning.

Class 09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for  conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs; automatic coin-operated
machines and mechanisms for coin-operated apparatus; cash
registers, calculating machines, data processing equipment and
computers; computer programs; software for processing electronic
payments to and from others; authentication software; computer
software supplied on the internet; online electronic publications
(downloadable from the internet or a computer network or a
computer database); downloadable computer software to facilitate
the electronic transmission of information, data, documents, voice
and images over the internet; downloadable computer software
which allows users to participate in web-based meetings and
classes, with access to data, documents, images and software
applications through a web browser; downloadable computer
software for accessing, viewing, and controlling remote computers
and computer networks; downloadable electronic publications in
the nature of articles, papers, and instructional materials in the
fields of telecommunications, the internet, training, business, sales,
and marketing; computer software, computer peripherals;
notebook computers; laptop computers; portable computers;
handheld computers; personal digital assistants; personal media
players; mobile telephones; smart phones; digital cameras;
computer workstations (apparatus and installations); servers;
computer and telecommunications networking hardware;
computer network adaptors, switches, communication routing
apparatus and hubs; wireless and wired modems and
communication cards (encoded or magnetic) and devices; cases
adapted for laptop computers and computers; fire-extinguishing
apparatus; computer hardware and firmware; computer software
(including software downloadable from the internet); compact
discs; digital music (downloadable from the internet);
telecommunications apparatus; mouse mats; mobile phone
handsets; mobile phone parts and fittings; downloadable games,
pictures, motion pictures, movies and music; alarm systems;
security cameras; mobile radio and television broadcasting units;
television broadcasting equipment; cameras; video cameras;
headphones; telephone earpieces; speakers; Global Positioning
System (GPS) apparatus and equipment; computer, electronic and
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video games programs and software (including software
downloadable from the internet); liquid crystal displays for

telecommunications and electronic equipment; set top box; remote
control apparatus; data storage programs; spectacles and
sunglasses; outdoor signboards of metal (luminous); encoded or
magnetic bank credit, debit, cash and identification cards;

automatic teller machines, cash dispensers; all included in Class 9.

Class 16

Newspapers; magazines; periodicals; journals; paper, cardboard
and goods made from these materials, not included in other classes;
printed matter; bookbinding material; photographs; stationery;
adhesives for stationery or household purposes; artists materials;
paint brushes; typewriters and office requisites (except furniture);
instructional and teaching material (except apparatus); plastic
materials for packaging (not included in other classes); printers
type; printing blocks, books, pamphlets, posters, printed cards,
circulars, catalogues, calendars, price tags, price labels; carry bags
of paper, cardboard and plastic; printed telephone, facsimile,
electronic mail and website directories; cards in the form of debit
cards, credit cards, charge cards and telephone cards, other than
encoded and magnetic cards; marketing and promotional materials
being printed matter; printed advertisements, user manuals;
packaging materials made of paper, plastic or cardboard; tissues,
handkerchiefs made of paper; models and figurines (ornaments)
made of paper; paper party bags; all included in Class 16.

Class 35

Advertising; business management; business administration; office
functions, advertising agency services, advertising services
provided for others; database management; compilation of
information into computer databases; business consulting services;
business consulting services in the field of web based events,
conferences, training programs, learning programs, and seminars;
business consulting services in the field of delivering web-based
knowledge; business consulting services in the field of online
collaboration and collaboration technologies;, business consulting
services in the fields of sales and marketing; business project
management services; business project management services
relating to the development, set up, staging, production, recording,
monitoring and follow-up of web based events, conferences,
training programs, learning programs, and seminars, market
research and business consulting services, business consultancy
services relating to facilitating the transaction of business via local
and global computer networks by locating and providing referrals
for the delivery of a wide variety of business and consumer
products and services, dissemination of business information of
goods and services of others via local and global computer
networks; provision of online business consultancy services in
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relation to the sourcing of goods and services and fulfilling trade
leads and orders; providing computerized online ordering services;
advertising of goods and services of others via local and global
computer networks; international import and export agency
services;, rental of advertising space on communication media;
auctioneering and business evaluation services provided online via
a computer database or the internet; online retail services of
consumer products; compilation of business directory of third
party websites to facilitate business transactions, business
consultancy services relating to operating an electronic
marketplace for the buyers and sellers of goods and/or services on
a global computer network; business assistance relating to
facilitating business transaction via local and global computer
networks; corporate management consultancy services;, marketing
and promotion services, publication of publicity materials,
marketing of vacant premises; dissemination of advertising
materials, updating of advertising materials, compilation of
advertisements for use as web pages on the internet; rental of
advertising space; computer data processing; sales promotion,
business, promotional information services; telephone answering
(for unavailable subscribers); telephone answering (for others);
auctioneering provided on the internet; personnel management;
provision of sales promotion, business, advertising and
promotional information through a global computer network and
viatheinternet; presentation of goods on communication media for
retail purposes; the bringing together, for the benefit of others, of a
variety of goods (excluding the transport thereof), enabling
customers to conveniently view and purchase those goods from a
general merchandise internet website and in a wholesale outlet; the
bringing together, for the benefit of others, of a variety of goods
(excluding the transport thereof), enabling customers to
conveniently view and purchase those goods from a general
merchandise catalogue by mail order or by means of
telecommunications, the bringing together, for the benefit of
others, of a variety of goods (excluding the transport thereof),
enabling customers to conveniently view and purchase those goods
from retail outlets; retail and wholesale of telephones, mabile
phone handsets, mobile phone accessories, electronic and
telecommunications goods, computer hardware and computer
software, batteries, battery chargers, apparatus and instruments
for recording, receiving, transmitting and/or reproducing data,
information, pictures, images and/or sound, precious metals,
jewellery, precious stones, printed matter, stationery and magnetic
and non magnetically encoded cards, furniture, picture frames,
household and kitchen utensils, glassware, porcelain and
earthenware, textiles, clothing, footwear, headgear, laces and
embroidery, buttons, ribbons, pins and needles, artificial flowers,
carpets, rugs, games and electronic toys, chemicals used in
industry, science, photography and agriculture, paints, varnishes
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and lacquers, personal hygiene products, soaps, perfumery,
cosmetics, hair and body lotions, essential oils, cleaning and
bleaching preparations, lubricants, fuels, candles, pharmaceutical,
veterinary and sanitary preparations, ironmongery and small items
of metal hardware, machines and machine tools, cutlery, razors
and hand tools, computers, calculating machines, electrical,
photographic, cinematographic and optical apparatus and
instruments, spectacles and sun glasses, surgical and medical
apparatus and instruments, apparatus for lighting, heating, steam
generating, cooking, refrigerating, drying, ventilating, water
supply and sanitary purposes, vehicles, firearms, fireworks,
silverware, horological and chronometric instruments, musical
instruments, magazine, cards, paper and cardboard products,
picture, typewriters and office requisites, packaging materials,
rubber and plastics for manufacture use, packing and insulating
materials, leather and imitations of leather and goods made from
these materials, handbags, purses, wallets, leather holders, bags,
luggage, umbrellas, mirrors, ropes, string, nets, tents, yarns and
threads for textile use, coat hangers, place mats, dressmaker’'s
articles, bed and table covers, playthings and sporting articles,
foodstuffs and beverages, meat, fish, poultry, preserved, dried and
cooked fruits and vegetables, jams and fruits sauces, eggs, milk and
milk products, edible oils and fats, coffee, tea, cocoa, sugar, rice,
flour, bread and cakes, condiments, fresh fruit and vegetables,
beer, mineral water, fruit juices and other non-alcoholic drinks,
alcoholic beverages, floral products, tobacco, smokers' articles and
matches, direct mail advertising; import-export agency services,
selection of goods and procurement of goods for individuals and
businesses; ordering services [for others]; department store
retailing services, supermarket retailing services, secretarial
services; provision of business statistical information; organization
of exhibitions for commercial or advertising purposes; business
assistance services relating to compilation and rental of mailing
lists; business investigation; business administration services for
the processing of sales made on the internet; business referral
services and personnel placement; import-export clearance
agencies (import-export agency services); arranging newspaper
subscriptions (for others); document reproduction; transcription
(including stencil-paper writing); rental of office equipment;
business management services relating to customer relationship;
business management services relating to electronic commerce;
business management and administration services relating to
sponsorship programs; accounting services, charitable services,
namely business management and administration; consultancy,
information and advisory services relating to the aforesaid
services; all included in Class 35.

Class 38
Telecommunications services, providing web-based multimedia
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teleconferencing, video conferencing, and provision of
telecommunication facilities to enable or facilitate simultaneous
and asynchronous viewing, sharing, editing, and discussion of
documents, data, and images by participants via a web browser;
providing customers with online access to online reports regarding
the performance, effectiveness, and status of web-based
applications, teleconferences, video conferences, and meetings,
providing users with secure remote access via the internet to
private computer networks; providing access to a global computer
network to access applications, platforms, jointly-shared
documents, data, task lists and discussion forums;, internet
broadcasting services;, providing access to an online computer
database containing information relating to online platforms for
the submission of web-based complaints, provision of
telecommunication access and links to computer database and to
the internet; electronic communication services, interactive
telecommunications services, telecommunication of information
(web pages), computer programs and data; providing
telecommunications connections to the internet or data bases;
provision of telecommunication access to world-wide web facilities
and structures;, communication by computer terminals;
communication by fibre optic networks, computer aided
transmission of messages and images; facsimile transmission;
message sending; paging services, rental of modems, data
communication services by electronic means, rental of
telecommunication equipment; electronic message sending,
recelving and forwarding services, transmission and delivery of
data by electronic means; transmission and delivery of mail
messages, still picture and/or moving picture information such as
characters, messages, music and images, telegrams, information
and data by mechanical, electronic, telephone, telex, cable,
computer and satellite means, transmission, broadcast and
reception of audio, video, still and moving images and data whether
in compressed or uncompressed form and whether in real or
delayed time; electronic messaging, conferencing and
order-transmission  services, video conferencing services,
communication by electronic bulletin board that enables users to
perform a real-time interactive talk between a computer terminal
and an electronic bulletin board containing still picture and
moving picture information and voice information such as
characters; providing electronic bulletin boards and message
boards for transmission of messages; provision of online discussion
forums;, television broadcasting services, broadcasting and
transmission of radio and televison programs, musc
broadcasting; transmission of music, films, interactive programs,
videos, electronic computer games, transmission of information
relating to online shopping and general retail services;
video-on-demand transmission services, news agency Sservices;
providing access to computer database on the global computer
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network for searching and retrieving information, data, websites
and resources available on computer networks; providing user
access to a computer database containing electronic publications,
bulletin boards, database and information accessible via computer;
operation of chat rooms (chat room services); multiple user access
to global computer information networks for the transfer and
dissemination of a wide range of information; providing accessto a
website on a global computer network by which third parties can
offer goods and services, place and fulfill orders, enter into
contracts and transact business; providing access to an interactive
website on a global computer network for third parties to post
information, respond to requests and place and fulfill orders for
products, services and business opportunities; communication
services, namely, text and numeric digital messaging services;
transmission of information by data communications for assisting
decison making; transmission of information through video
communication systems; web conferencing services, electronic
communication services for establishing virtual chatrooms via text
messaging; providing electronic bulletin boards for the posting and
transmission of messages among and between computer users
concerning products, services and business leads and
opportunities; providing an online interactive bulletin board for
the posting, promotion, sale and resale of items via a global
computer network; providing electronic mail and electronic mail
forwarding services; audio and video communication via
computers and computer networks, and via a global
communications network; providing computer access and rental of
access time to online interactive bulletin boards and databases;
providing access to electronic bulletin boards for the posting and
transmission of messages among and between computer users
concerning products, services and business opportunities,
providing access to electronic calendar, address book and notes
feature, via local and global computer networks; providing distant
video and/or telephone confer encing access and facilities; providing
computer links to third party websites to facilitate electronic
commerce and real world business transactions; consultancy,
information and advisory services relating to the aforesaid
services; all included in Class 38.

Class41

Education; providing of training; entertainment; sporting and
cultural activities; publication of texts, books and journals (other
than publicity texts); publication of diagrams, images and
photographs, publication of newspapers, magazines and
periodicals, education, training and instruction services relating to
telecommunications, computers, computer programs, website
design, electronic commerce, business management and
advertising; provision of education, recreation, instruction, tuition
and training both interactive and non-interactive; design of
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educational courses, examinations and  qualifications;
entertainment provided via dectronic and digital interactive
media; electronic games services provided by means of the
internet; provision of information relating to education, training,
entertainment, recreation, sporting, social and cultural activities;
providing online electronic publications (not downloadable);
arranging, organizing, hosting and conducting singing
competitions, arranging, organizing, hosting and conducting
concerts; arranging, organizing, hosting and conducting events and
competitions for education or entertainment purposes; arranging,
organizing, hosting and conducting game shows and quests; ticket
agency services (entertainment); information relating to
entertainment or education, provided online from a computer
database or the internet; providing digital music (not
downloadable) from the internet; providing digital music (not
downloadable) from MP3 (Moving Picture Experts Group-1 audio
layer 3) internet websites; entertainment and education services
relating to planning, production and distribution (other than
transgportation) of sound, images, digital music, movies, live or
recorded audio, visual or audiovisual material for broadcasting on
terrestrial cable, satellite channels, the internet, wireless or
wire-link systems and other means of communication systems;
music entertainment services, rental of sound recordings;
preparation of entertainment, educational, documentary and news
programs for broadcasting; news reporters services; information
relating to sporting or cultural events, news and current affairs
programmes provided by satellite television transmission, the
internet or by other electronic means; television, radio and film
production; preparation and production of television programs;
provision of information, data, graphics, sound, music, videos and
animation for entertainment purpose; publication of texts (other
than publicity texts) for entertainment purposes;, game services;
provison of club recreation, sporting and gymnasium facilities;
band performances; club entertainment, discotheque, fashion show
and night club services, club services in the nature of
entertainment, education and cultural services, arranging,
conducting and provision of conferences, conventions, congresses,
seminars and training workshops, organizing and conducting
exhibitions (for cultural or educational purposes), fashion shows,
educational shows and cultural shows and performances; art
exhibition and gallery services, art gallery services relating to
rental of fine arts; training servicesin relation to occupation health
and safety, environmental conservation; provision of cigar classes,
wine tasting classes, providing education information about
research materials and agency thereof; arranging, organizing,
planning and management of seminars; animal training; direction
in producing broadcasting programs, instructional services
relating to operation of machines and equipment, including
audiovisual equipment, which is used for the production of
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broadcasting programs, providing audio and visual studios;
providing sports facilities; providing facilities for entertainment or
educational training; entertainment booking agencies, rental of
motion pictures (cine-films); rental of musical instruments; rental
of television programs; rental of television sets; lending libraries;
archive library services, subtitling services, sign language
interpretation services, providing movies, video games, computer
games and entertainment in the form of sound or images through
telecommunication or computer networks, providing online
computer games and contests; rental of pre-recorded video tapes,
rental of game machines; rental of arcade game equipment; rental
of pictures; photography; trandglation; language interpretation;
educational and training programs in the field of risk
management; educational and training programs relating to
certification; provision of news [news program services|; lottery
services; consultancy, information and advisory servicesrelating to
the aforesaid services; all included in Class 41.

Class 42

Scientific and technological services and research and design
relating thereto, industrial analysis and research services, design
and development of computer hardware and software; computer
support services (programming and software installation, repair
and maintenance services) in connection with transmitting
information, data, documents, and images over the internet;
application service provider (ASP) services, namely, hosting
computer software applications of others, application service
provider (ASP) services providing software in the fields of
web-based conferencing, audio conferencing, electr onic messaging,
document collaboration, video conferencing, and voice and call
processing; providing online non-downloadable software for
facilitating the interoperability of multiple software applications;
technical support services (programming and softwar e installation,
repair and maintenance services) provided online, by email and by
telephone; computer support services (programming and software
installation, repair and maintenance services) in relation to
creating an online community for registered usersto participate in
discussions, get feedback from their peers, form virtual
communities, engage in social networking, and exchange
documents, computer technology advice on programming and
software installations, repair and maintenance provided to internet
users by means of a support hotline; computer support services
(programming and software installation, repair and maintenance
services) relating to creating indexes of information, sites and
resour ces on computer networks; providing search engines; design
of computers, notebook computers, laptop computers, portable
computers and handheld computers, design of personal digital
assistants and personal media players; design of mobile telephones
and smart phones; design of digital cameras, information
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technology (IT) services (computer hardware, software and
peripherals design and technical consultancy); computer support
services (programming and software installation, repair and
maintenance services); computer programming; computer system
integration services, computer analysis services, computer
programming in relation to the defence against virus; computer
system software services; computer network services for
exchanging of data; computer software design; computer system
design; design and development of webpages; hosting webpages for
others, hosting computer application software for searching and
retrieving information from databases and computer networks;
providing technical information relating to computer support
services (programming and software installation, repair and
maintenance services) at the specific request of end-users by means
of telephone or global computer network; consultancy services in
relation to computer software; design and development of search
engines, computer and electronic signal coding and decoding;
conversion of physical data and documents into electronic media
format; testing and evaluation services, namely, material quality
evaluation and testing, commissioning (testing and inspection)
services, product quality evaluation, product testing, safety
evaluation, environmental testing, industrial testing, quality
testing, laboratory testing services, testing of computer programs,
testing of computers, testing of computer installations;
architectural and design services; interior designs of buildings,
offices and apartments, computer security services, namely,
provison of user authentication services to ensure secured
transmission of information; information services relating to
information technology; computer security services (testing and
risk assessment of computer programs, computer security services
(testing and risk assessment of computer networks); quality
assurance services, computer services relating to certification of
business transactions and preparation of reports relating to
certification of business transactions,; authentication services for
computer security; computer security servicesrelating to providing
access control to computers, electronic networks and databases;
data security services (firewalls) relating to data transmission and
of transactions via computer networks; online authentication of
electronic signatures; consultancy in the field of data security;
consultancy concerning securing computer networ k
communications by means of a global computer network; rental of
entertainment software; consultancy, information and advisory
servicesrelating to the aforesaid services; all included in Class 42.

ALIBABA GROUP HOLDING LIMITED

FOURTH FLOOR, ONE CAPITAL PLACE, P.O. BOX 847,
GEORGE TOWN, GRAND CAYMAN, CAYMAN ISLANDS
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AGENT: MARGARET LAW CORPORATION, 36 ARMENIAN
STREET, #05-10, SAINGAPORE 179934
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T1200765D 20/01/2012 (09 35 38 41 42)

Class 09

Computer gaming software sold together with electronic guides;
CD-ROMS having recorded computer gaming programs,
Computer software; Specialized storage cards (electric) for
computer networks, Computer game programs, Computer
hardware; Digital video discs; Downloadable computer game
programs, Interactive game software; Computer game programs
downloadable from the Internet; Computer identification cards
(encoded); Secure digital cards with recorded computer programs;
Magnetic data carriers having recorded computer programs;
M agnetic identification cards; Phone cards (encoded or magnetic);
Financial cards (encoded or magnetic); Chip storage cards (smart
cards); Encoded magnetic cards, Smart cards (machine readable
cards); all included in class 09.

Class 35

Advertising planning; Online advertising services on computer
networks; Import-export agency services and retail services
relating to game softwar e, optical discs, puppet models, model toys,
stationary, T-shirts, caps, leisure goods and toys, Arranging trade
shows; Internet advertisement planning services offered through
the Internet to third parties; Internet advertising agency; Online
retail services; Retail of gaming software; Compilation of
information into computer databases; Computerized file
management; Data search in computer files for others and
computerized database management; all included in Class 35.

Class 38

Telephone communications transmissions; Mobile telephone
communications transmissions, Voice mail services, Providing
value-added network of telecommunications transmissions;
Wireless electric paging; Wireless telephone services, Telephone
paging services; Provison of internet telecommunication
connections; Provision of telecommunication connections to global
computer information networks; Online  information
transmissions; Computer terminal communications transmission;
Sending of electronic mails; Leasing of electronic mail-boxes;
Providing transmission of messages on electronic bulletin boards;
Electronic bulletin boards services(telecommunications services);
Provision of telecommunications connections for telephone chat
lines; Computer transmission of messages and visuals,
Telecommunication services for providing connected global
computer network; Providing users access to global computer
networks;, Telecommunications routing and link services
(Telecommunications network linking services); Transmission of
information via chat rooms; Providing telecommunication channels
for telephone shopping services, Providing Internet chat rooms;
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Providing access to online computer database, video, audio and
televison streaming services, Telegraph telecommunications
transmissions; Telegraph transmissions, Fiber optic network
communications transmissions; Facsimile communications and
transmission services, Satellite transmissions, Rental of
broadcasting time by satellite; Satellite transmissions for video
conferencing; Satellite transponder device rentals;
Teleconferencing services, Video conferencing telecommunications
SEY ViCes; Satellite positioning transmission Services,
Telecommunications transmissions; Providing information services
related to telecommunications; Information services for
communications; Rental of telecommunication equipment; Rental
of messaging transmission equipment; Rental of facsimile
apparatus, Rental of modems; Rental of telephone equipment;
Rental of communication equipment; all included in class 38.

Class 41

Editing of various publications, Document editing; Publication of
books, magazines and literature; Publishing of text (excluding
advertising promotional materials); Publishing of online digital
books and journals; Electronic desktop publishing; Entertainment
information; Leisure entertainment information; Leisure activity
information; Providing online music entertainment services;
Providing online video entertainment services;, Providing online
gaming services (through theinternet); all included in Class 41.

Class 42

Computer animation software design; Computer programming
design; Computer software design; Updating of computer
software; Computer software maintenance; Computer software
leasing; Computer software design consulting; Computer software
consulting; Computer systems analysis, Computer systems design;
Computer software installation; Back-up (copying) of computer
programs, Computer virus protection services, Services for the
design of digitized map; Electronic map software design;
Computer hardware leasing; Computer leasing; Providing
non-downloadable online computer software services for
temporary use; Computer data recovery; Converting physical data
or documents into electronic media;, Development of electronic
programs and data conversion (non-physical conversion)
programs, Rental of web servers, Creating and development of
websites for others, Development and maintenance of websites for
third parties; Hosting computer site (web sites); Providing I nter net
search engine; Network authentication services, Network security
services (test and risk assessment of electronic networks); Web
page design; Hosting computer website pages; Providing webpage
design and maintenance for third parties; Consultancy in the
design and development of computer hardware; Graphic arts
design; Graphic design; all included in Class 42.
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JSDWAY DIGITAL TECHNOLOGY CO.,LTD.

5 /15F-5, NO. 2, JIAN 8TH RD., JHONGHE CITY, TAIPEI
COUNTY 235, TAIWAN, REPUBLIC OF CHINA

AGENT: ADASTRA INTELLECTUAL PROPERTY SDN. BHD.,
36B HONGKONG STREET, #03-00 HOLY BUILDING,
SINGAPORE 059675
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ONE CHANNEL SERVICE

T1202050B 17/02/2012 (35 39)

Class 35

Import-export agencies; advisory and consultancy services relating
to import-export services, import-export promotion information
and services; inventory control; inventory management services,
administrative processing of purchase orders, business
administration and administrative processing of purchase orders
relating to shipping; invoicing services, tax preparation; tax
declaration procedure services, import agency services and
administrative processing of purchase orders relating to import
and sales of customers goods as well as money collection in bonded
area; procurement services for others (purchasing goods and
services for other businesses) relating to the purchase and sale of
molding materials and packaging materials, export-import agency
services relating collection of buyers shipping order (Kanban) and
its distribution to vendors; office machines and equipment rentals;
import agency services relating to cargo insurance; import agency
services relating to cargo's quarantine related job; business
advisory and consultancy for a company establishment or for new
business model; providing oper ation staffs.

Class 39

Freight brokerage [forwarding]; logistics services (transport,
packaging, and storage of goods); advisory and consultancy
services relating to freight brokerage [forwarding]; car transport
and advisory and consultancy services relating to thereto;
transportation information; packaging of goods; shipbrokerage;
vessdl transport; warehousing services, storage of goods; storage
information; warehousing services in bonded area; rental of
warehouses; consultancy services and providing the information
relating to rental of warehouse space; import and export cargo
handling services; wrapping and packing of goods for
transportation; handling of returnable carton or packing material;
inspection of goods, namely electrical components for
transportation; machine and equipment handling service for
transportation; cargo handling relating to loading and unloading,
vanning and devanning car go.

ALPSLOGISTICSCO., LTD.

1756 NIPPA-CHO, KOHOKU-KU, YOKOHAMA-SHI,
KANAGAWA PREFECTURE, JAPAN

AGENT: W.P. LAl & CO, P.O. BOX 0399 PSA BUILDING POST
OFFICE, SSINGAPORE 911144
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ONE CHANNEL
SERVICE

T12020521 17/02/2012 (35 39)

Class 35

Import-export agencies; advisory and consultancy services relating
to import-export services, import-export promotion information
and services; inventory control; inventory management services,
administrative processing of purchase orders; business
administration and administrative processing of purchase orders
relating to shipping; invoicing services, tax preparation; tax
declaration procedure services, import agency services and
administrative processing of purchase orders relating to import
and sales of customers goods as well as money collection in bonded
area; procurement services for others (purchasing goods and
services for other businesses) relating to the purchase and sale of
molding materials and packaging materials, export-import agency
services relating to collection of buyers shipping order (Kanban)
and its distribution to vendors; office machines and equipment
rentals, import agency services relating to cargo insurance; import
agency servicesrelating to cargo’s quarantine related job; business
advisory and consultancy for a company establishment or for new
business model; providing oper ation staffs.

Class 39

Freight brokerage [forwarding (Am)]; logistics services (transport,
packaging, and storage of goods); advisory and consultancy
services relating to freight brokerage [forwarding (Am)]; car
transport and advisory and consultancy services relating to
thereto; transportation information; packaging of goods;
shipbrokerage; vessel transport; warehousing services; storage of
goods; storage information; warehousing services in bonded area;
rental of warehouses, consultancy services and providing the
information relating to rental of warehouse space; import and
export cargo handling services, wrapping and packing of goods for
transportation; handling of returnable carton or packing material;
inspection of goods, namely electrical components for
transportation; machine and equipment handling service for
transportation; cargo handling relating to loading and unloading,
vanning and devanning car go.

ALPSLOGISTICSCO., LTD.

1756 NIPPA-CHO, KOHOKU-KU, YOKOHAMA-SHI,
KANAGAWA PREFECTURE, JAPAN

AGENT: W.P. LAl & CO, P.O. BOX 0399 PSA BUILDING POST
OFFICE, SSINGAPORE 911144
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T1202198C 21/02/2012 (09 35 36 38)

The tranditeration of the Chinese characters appearing in the
mark is" Xie Shou Bian Tong Shi Jie" which has no meaning.

Class 09

Integrated circuit cards, magnetic encoded cards, cash cards
(encoded), credit-cards (encoded), smart cards (machine readable
cards) namely fidelity cards (encoded), discount cards (encoded),
electronic purse (encoded cards); money counting and sorting
machines; cash dispensers; pocket calculators; counterfeit money
detectors; communication data networ ks consisting of an electronic
site.

Class 35

Business management assistance, business management and
organization consultancy, professional business consultancy,
efficiency experts, business information, business investigations,
business research, business inquiries, business appraisals;
dissemination of advertisng matters, commercial or industrial
management assistance; accounting; tax preparation; direct mail
advertising; marketing studies; compilation of information into
computer databases;, computerized file management; economic
forecasting; advertising; drawing up of statements of accounts;
provision of business statistical information; auditing.

Class 36

Banking, real estate affairs, actuarial services, factoring, credit
bureaux, debit collection agencies, financial analysis, insurance
underwriting, insurance consultancy, insurance information, real
estate brokers, real estate appraisal, real estate management, stock
exchange quotations, securities brokerage, savings banks, capital
investments, credit card services, debit card services, guarantees,
exchanging money, check verification, issuing of travellers check,
issuing of bank checks, safe deposit services, clearing (financial),
financial consultancy, insurance brokerage, hire-purchase
financing, deposits of valuables, issue of tokens of value, issuance of
credit cards, issuance of fiddity cards, financial evaluation
(insurance, banking, real estate), fiscal assessments, fiduciary,
financing services, financial information, mutual funds, electronic
funds transfer, apartment house management, financial
management, marine insurance underwriting, accident insurance
underwriting, fire insurance underwriting, health insurance
underwriting, renting of apartments, rental of offices, rent
collection, mortgage banking, instalment loans, financial
sponsor ship, loans (financing), on-line insurance underwriting and
banking on telecommunication and data communications
networks.
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Class 38

Telecommunication, communications by fiber optic networks,
communications by data communications networks,
communications by computer terminals, radio broadcasting,
communications by telephone, television broadcasting, electronic
mail, computer aided transmission of messages and images, cellular
telephone communication, satellite transmission, telematic data
transmission.

BNP PARIBAS
16, BOULEVARD DESITALIENS, 75009 PARIS, FRANCE

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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KATE SPADE SATURDAY

T1202399D 24/02/2012 (03 21)

Class 03

Cosmetics, namely, nail polish and lipstick; perfumes, colognes,
toilet soap; potpourri; personal cleaning and bath products,
namely, soaps, face and body powders; personal care products,
namely, skin moisturizer, bath oils, skin cleansers, skin scrubs,
shower gels, bubble bath, after shave lotion, personal deodorant;
hair care products, namely, shampoo, conditioner; styling
compounds, namely, hair styling gel, lotion, and mousse; tanning
and sun products, namely, sun tan gel, sun tan lotion, and sun tan
oil.

Class 21

Bathroom pails; bottle openers; bottle stoppers of glass, bowls;
cake servers; candle holders; candlesticks; canister sets; carafes;
champagne buckets; champagne flutes; coasters not of paper or
textiles, coffee cups; containers for household or kitchen use;
cookie jars; cookware; cooking pots and pans; corkscrews; cotton
ball jars, cream and sugar sets [household utensils]; cups; cup
holders, decanters; dinnerware of bone china, porcelain or
stoneware; dishes; dispensers for facial tissues, dispensers for
paper towels [other than fixed]; dispensers for liquid soap;
drinking glasses; flower pots; fruit bowls,; hairbrushes; household
utensils, kitchen utensils;, laundry baskets; lunch boxes, mixing
bowls; mugs; napkin holders; napkin rings; ovenware; pitchers;
plates, pots; salad bowls; salt and pepper shakers; serving platters;
serving spoons [kitchen utensils]; shot glasses;, soap dishes; soap
dispensers,; stemwar €; toothbrush holders; vases; wine glasses.

KATE SPADE LLC

2 PARK AVENUE, 8TH FLOOR, NEW YORK, NY 10016,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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JAN

T1207685J 30/05/2012 (35 38 39 42)

Class 35

Advisory and consultancy services relating to data processing and
data management; business administration services provided
online or via the internet; business management and
administration services relating to data processing, data
management, data hosting, website hosting, and delivery of
software applications; computer databases (compilation of
information into-); computer databases (systemization of
information into-); data retrieval; database management;
computerised business records keeping; business management of
customer information; outsourcing services [business assistance];
processing (computer data-); systemisation and compilation of
information into computer databases by e-mail address, user
identifications and passwords; systemization and compilation of
information into computer databases.

Class 38
Advisory services relating to electronic communications and
telecommunications; electronic communication and

telecommunication network consultancy; communications services
over computer networks, computer data transmission services,
operating of telecommunications systems and networks; operating
of electronic communications systems and networks; providing
access to databases; providing accessto online computer databases;
providing communication facilities;, transmission of electronic
media or information over the internet or other communications
network; providing telecommunication facilities; providing
electronic communication facilities; providing telecommunications
connectionsto a global computer network; providing user accessto
global computer networks; rental of accesstimeto global computer
networks; rental of communication apparatus and eguipment;
rental of data communication apparatus and equipment; rental of
modems; rental of telecommunication apparatus and equipment;
telecommunications routing and junction Services;
telecommunications security (providing secure connections and
access including to computers & the global computer network);
telecommunication services, electronic communication Sservices;
transmission of data by electronic means; transmission of digital
files; web portal services (providing user access to global computer
network); wireless communications services, internet portal
services; internet service provider (1SP) services; rental of access
timeto database.

Class 39

Transport of audio, visual, computer and telecommunications
equipment; rental of racks and mountings specifically adapted for
storage of audio, visual, computer and telecommunications
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equipment; rental of storage space for audio, visual, computer and
telecommunications  equipment; storage  (physical-)  of
electronically-stored data or documents.

Class 42

Computer database consultancy services, computer network
services, computer programming; computer system analysis,
computer system design; computer system development;
consultancy in the design and development of computer hardwar e,
consultancy in the design and development of computer software;
data conversion of computer programs and data [not physical
conversion]; data storage (other than physical storage); database
design; design and development of computer hardware; design and
development of computer software; development of systems for the
storage of data; hosting computer sites [web sites]; hosting of
databases; hosting of software as a service (SaaS); installation of
computer software; maintaining (creating and-) web sites for
others, maintenance of computer software; monitoring of
computer systems by remote access; protection services (Computer
virus-); recovery of computer data; rental of computer software;
rental of computers, rental of data carriers, rental of data
processing systems; rental of software as a service (SaaS); rental of
web servers; updating of computer software; web portal services
(designing or hosting); advisory and consultancy services relating
to data hosting and website hosting; advisory and consultancy
services relating to computer software; information services
relating to design and development of telecommunications
networ ks and electronic communications networks.

AWAN COMPUTING PTE.LTD.
1 DUXTON HILL, SINGAPORE 089587

AGENT: RHTLAW TAYLOR WESSING LLP, 6 BATTERY
ROAD, #10-01, SINGAPORE 049909
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ODDBODS

T1208574D 15/06/2012 (28)

Class 28

Games, toys and playthings, card games, electronic toys and
electronic games; dolls and dolls' clothing; accessories for dalls;
soft toys,; plush toys; play sets and cases for toys and games for
children’s play; board games; balloons (toys); casesfor toys, games
and activities; puzzles; puppets, kites, bats for games; balls for
games, all included in Class 28.

ONE ANIMATIONPTELTD

18 JALAN KILANG BARAT, #04-01 CYBER CENTRE,
SINGAPORE 159360

AGENT: SAMUEL SEOW LAW CORPORATION, 15 HOE
CHIANG ROAD, #26-01 TOWER FIFTEEN, SINGAPORE
089316
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TEKWOOD

T12104881 19/07/2012 (19)

Class 19

Building materials composed primarily of wood fibers;
construction materials composed primarily of wood fibers; ceiling
panels composed primarily of wood fibers, ceiling boards
composed primarily of wood fibers; building panels composed
primarily of wood fibers, flooring materials made primarily of
wood fibers; floor boards composed primarily of wood fibers; wall
panelling made primarily of wood fibers; building materials for
roofs made primarily of wood fibers; building boards composed
primarily of wood fibers,; partitions composed primarily of wood
fibers (other than furniture); gates composed primarily of wood
fibers, doors composed primarily of wood fibers; folding doors
composed primarily of wood fibers, sound insulating doors
composed primarily of wood fibers, dliding doors composed
primarily of wood fibers; door panels composed primarily of wood
fibers, door frames composed primarily of wood fibers; window
frames composed primarily of wood fibers; staircases composed
primarily of wood fibers; stair-treads [steps] composed primarily
of wood fibers; balustrading composed primarily of wood fibers;
wall linings composed primarily of wood fibers, for building; floors
composed primarily of wood fibers; cladding composed primarily
of wood fibers, for construction and building; building timber;
moldable woods; plywood; veneer wood; wood fiber boards, for
building; boards composed primarily of wood fibers;, building
materials of wood fibers; building materials composed primarily of
wood fibers having sound absor bing properties; building materials
composed primarily of wood fibers, for floors, walls or ceilings,
having soundproofing properties; building materials composed
primarily of wood fibers having insulation properties; construction
materials composed primarily of wood fibers having insulation
properties; building materials, composed primarily of wood fibers,
for ceilings, walls, floors and roofings, having insulation properties;
wood fiber boards; medium density fiberboards, wood panelling.

DAIKEN CORPORATION
1-1, INAMI, NANTO CITY, TOYAMA, JAPAN

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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RO |
Froas

PRONAS |

T1212591F 27/08/2012 (31)
Application for a series of four marks.

Class 31
Fresh vegetable salads.

BLUE WAVES GROUP VENTURESPTE. LTD.

65 CHULIA STREET, #38-01 OCBC CENTRE, SINGAPORE
049513

AGENT: TAN PENG CHIN LLC, 30 RAFFLES PLACE, #11-00
CHEVRON HOUSE, SINGAPORE 048622
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DrSkin
DrSkin

T1215021Z 10/10/2012 (03 05 44)
Application for a series of two marks.

Class 03

Cosmetics; beauty care products, non-medicated beauty products;
beauty care preparations, beauty gels; non-medicated skin care
beauty preparations; beauty masks; cleaning masks for the face;
cleansing masks; cosmetic masks, face masks [cosmetics]; acne
cleansers (cosmetics); acne creams (cosmetics); skin whitening
creams;, skin whitening preparations [cosmetic]; cosmetic
preparations for slimming purposes; cosmetic preparations for use
as aids to dimming; simming purposes (cosmetic preparations
for-); cleaning preparations for the skin; cleansing preparations
(non-medicated-) for the skin; cleansing preparations
(non-medicated-) for the skin for the alleviation of pimples;
cleansing preparations (non-medicated-) for the skin for the
alleviation of skin  blemishes, cleansing preparations
(non-medicated-) for the skin for the alleviation of spots, cosmetics
for usein the treatment of wrinkled skin; cosmetic preparations for
skin care; creams (non-medicated-) for moisturising the skin;
creams (non-medicated-) for the skin; moisturising skin creams
[cosmetics]; non-medicated creams for topical application to the
skin; non-medicated sun blocking preparations, sun block
[cosmetics]; sun  blocking cream [cosmetics]; skin care
prepar ations [cosmetics] for protection from the effects of the sun;
moisturisers[cosmetics).

Class 05

Preparations for the skin [medical]; preparations for cleaning the
skin (medicated-); preparationsfor cleansing the skin (medicated-),
other than soaps; productsfor skin care (medicated-); products for
the care of the skin (medicated-); acne cleansers [phar maceutical
preparations]; acne creams [pharmaceutical preparationg];
products in gel form for the treatment of acne; gel for medical
purposes for cleaning the skin; slimming preparations for medical
use; medical preparations for slimming purposes, medicated
creams for application to the skin; medicated preparations for
protecting the skin from ultra-violet light; medicated skin
preparations, medicated skin creams; skin care creams for medical
use; pharmaceutical products for the treatment of blood
circulation diseases; sun block for medical use; sun blocking cream
for medical use; sun blocking preparations for medical use
preparations for the protection of the skin from the sun
[medicated]; moisturisers[pharmaceuticals|.

Class 44
Beauty treatment services; services for the care of the skin;
cosmetic treatment services; medical services for the treatment of
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the skin.

DRGEORGIALEE PTE.LTD.

100D PASIR PANJANG ROAD, #05-03, SINGAPORE 118520
AGENT: JOYCE A. TAN & PARTNERS 8 TEMASEK

BOULEVARD, #15-04 SUNTEC TOWER THREE, SINGAPORE
038988
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T1216278A 30/10/2012 (09 14 16 18 25 41)

Class 09

Teaching apparatus and instruments; USB flash drives;
pre-recorded discs;, audio and video recordings, DVDs; magnetic
tapes; recording discs; video cassettes;, magnetic recording media;
calculating machines, data processing equipment; computer
apparatus, software; laptop computer cases, electronic
publications (downloadable).

Class 14

Precious metals and their alloys and goods made of or coated with
these materials not included in other classes; jewellery; precious
stones; horological and chronometric instruments; brooches
(jewellery).

Class 16

Paper, cardboard and goods made of these materials, hand held
printing appliances, portable printing sets, printing blocks;
printing characters; printing machines for office use;, printing
paper; pads (stationery); writing pads (paper goods); scratch pads
(stationery); indexes, almanacs, calendars;, printed timetables;
carry-all bags (carrier bags of paper or plastic); schedules (printed
matter); agendas (printed matter); personal diaries (printed
maitter); bookbinding material; printed publications, newspapers,
magazines and periodicals; pamphlets and brochures;, books;
posters, photographs; artists materials, office requisites (except
furniture); stationery; school supplies (stationery); instructional
and teaching material (except apparatus); paper cutters (office
requisites); fountain pens, pens, pen cases, paper and plastic
materials for packaging; plastic and/or paper bags and sacks for
packaging.

Class 18

Leather and imitation leather and goods made of these materials
not included in other classes, handbags, briefcases,; attache cases,
school bags; wallets; purses; rucksacks; travelling bags; suitcases;
sports bags; casesfor keys (leather goods); umbrellas.

Class 25
Clothing; footwear; headgear .

Class41

Services concerning training, instruction, teaching and skills
acquisition for individuals aged three to nineteen including
creating, developing, running and disseminating school study
programmes, tests and test arrangements as well as teaching
methods, training (including educational and educational
supervision) services, training services including training and
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professional development for teachers; education services, namely,
organisation and conducting of educational cour ses and workshops
(training), tutorials, exams and assessment-related services
including assigning to level groups, tests and awards of diplomas
and titles including distributing examinations, examination
assessments, grading; teaching-related services including
producing exam papers, arranging and holding educational
assessments for applicants seeking admission to university or
training colleges, arranging and conducting of meetings (education,
cultural or sports), competitions (education, cultural or sports),
assemblies (education, cultural or sports), sporting and cultural
events, seminars, colloquia, conferences and conventions,
information on training and teaching activities; publication of texts
(other than publicity texts); sporting and cultural activities;
translation services, professional consulting services regarding
education, training and teaching.

INTERNATIONAL ~ BACCALAUREATE  ORGANISATION
(1BO)

ROUTE DES MORILLONS 15, CH-1218 GRAND-SACONNEX,
SWITZERLAND

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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32 3 i R
323 i

T1217107A 14/11/2012 (18 25 35)
Application for a series of two marks.

The tranditeration of the Chinese characters of which the mark
consistsis" Ai Di Bao Er" which has no meaning.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; animal skins, hides;
trunks and travelling bags;, umbrélas and parasols; walking sticks;
whips, harness and saddlery; back packs; carry-all packs; wheeled
and non-wheeled duffel bags; luggage; messenger bags; shoulder
bags; sling bags; all purpose carrying bags (other than disposable
carrier bags); tote bags, toiletry cases sold empty; purses; ruck
sacks, leather wallets, pocket wallets, sing bags for carrying
animals, animal harnesses; diaper bags; hiking bags, handbags;
overnight bags; travel bags, garment bags for travel; dog collars,
dog leashes; baby carriers (dlings or harnesses); framed carrying
apparatus in the nature of rucksacks for carrying babies; sports
packs.

Class 25

Clothing; apparel; outerwear; clothing for men, women and
children, namely, blazers, sweaters, sweatshirts, pullovers, shirts,
blouses, polo shirts, t-shirts, thermal underwear, jeans, pants,
trousers, capris, shorts, dresses, skirts, swimwear, sleepwear, socks,
scarves, leather beltsfor clothing; outerwear, namely, jackets, wind
resistant jackets, parkas, anoraks, coats, vests, raincoats, mittens,
gloves (clothing); headwear and footwear; hats; caps (headwear);
shoes; boots.

Class 35

Advertising; business management; business administration; office
functions; retail store services, online retail store services, and the
bringing together, for the benefit of others, of a variety of goods,
namely, clothing, outerwear, apparel, footwear, shoes, hats,
scarves, eyewear, headwear, bags, camera bags, luggage, bedding,
pillows, comforters, blankets, travel items, jewelry, watches,
umbrellas, pet products, outdoor gear, camping equipment,
sporting goods, flashlights, multi-tools, water bottles, picnic
coolers, first aid kits, survival kits and housewar es (excluding the
transport thereof), enabling customers to conveniently view and
purchase those goods from a general merchandise catalogue by
mail order or by means of telecommunications.

EDDIE BAUER LICENSING SERVICESLLC

10401 NORTHEAST 8TH STREET, SUITE 500, BELLEVUE,
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WASHINGTON 98004, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622

T1217286H 15/11/2012 (25)

Application for a series of two marks. R

Clothing, footwear, headgear .
SONG & SONG FASHION PTELTD Z e ro
BLK 3KALLANG SECTOR, #03-03, SINGAPORE 349278

AGENT: LEE & LEE, 50 RAFFLES PLACE, #06-00
SINGAPORE LAND TOWER, SINGAPORE 048623
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r

T1217522J 20/11/2012 (30)

The trandliteration of the Korean characters appearing in the
mark is" Haechandle" which has no meaning.

Class 30

Wheat flour, noodles, cooked rice, dumplings, bread,
confectionary, sugar, rice cakes, pepper sauce, hot pepper powder
(spice), seasonings, sauces [condiments|, soya bean paste
[condiments], soya sauce, spices, cooking salt, tea, tea-based
beverages, cereal preparations, vinegar.

CJ CHEILJEDANG CORPORATION

CJ CHEILJEDANG CENTER, 330, DONGHO-RO, JUNG-GU,
SEOUL, REPUBLIC OF KOREA

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903

T1219113G 14/12/2012 (41)

Class 41

Arranging of exhibitions relating to fine art, sculptures, oil
paintings and acrylic paintings, display of works of art
(exhibitions, shows, museums, galleries); art exhibition services
relating to design and art mer chandises.

MAD MUSEUM OF ART & DESIGN PTELTD

333A ORCHARD ROAD, #03-01 MANDARIN GALLERY,
SINGAPORE 238897
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T1219622H 21/12/2012 (09)

Class 09
Eyewear ; eyewear accessories.

MAX FACTOR THEPROCTER & GAMBLE COMPANY

ONE PROCTER & GAMBLE PLAZA, CINCINNATI, OHIO
45202, UNITED STATES OF AMERICA.

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

T1300523Z 10/01/2013 (09 20 25 35 41 42 45)

Class 09
Downloadable computer software.

ZAGAT
Plaques of bone, plastic, plaster, wax or wood.

Class 25
Clothing, footwear, headgear .

Class 35
Advertising and compilation of business directories.

Class 41
Providing on-line electronic publications.

Class 42
Provision of non-downloadable computer software.

Class 45
Online social networking services.

GOOGLE INC.

1600 AMPHITHEATRE PARKWAY, MOUNTAIN VIEW, CA
94043, UNITED STATESOF AMERICA.

AGENT: ONE LEGAL LLC, 6 SHENTON WAY, #21-08 DBS
BUILDING TOWER TWO, SINGAPORE 068809
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NutriGreen

NutriGreen

T1301216C 21/01/2013 (05 32)
Application for a series of two marks.

The trandliteration of the Chinese characters appearing in the
mark is" Lu Yang Fang" which has no meaning.

Class 05

Pharmaceutical and  veterinary  preparations, sanitary
preparations for medical purposes; dietetic substances adapted for
medical use, food for babies;, plasters, materials for dressings;
material for stopping teeth, dental wax; disinfectants; preparations
for destroying vermin; fungicides, herbicides; medicated
beverages; preparations in liquid, syrup, concentrate, tablet or
powder form for making beverages for medical purposes;
medicated health supplements; medicated nutritional supplements;
medicated preparations,; health food supplements; collagen based
medicated food supplements; medical preparations containing
collagen; medicated preparations for the skin, hair, joints or body;
tonics; Chinese traditional medicines, herbal remedies; herbal
preparations in the form of capsules, tablets, liquids and powder;
Chinese patent medicines, Chinese traditional medicines and
health supplement; herbal supplements for medicinal purposes;
herbal preparations and supplements, medicinal preparations;
dietary supplements; nutritional supplements; liquid nutritional
supplements; nutritional drinks as a nutritional supplement;
nutritional supplements in beverage form; dietary supplemental
drinks; dietary nutritional drinks, nutritionally fortified
beverages, vitamin fortified beverages, collagen fortified
beverages;, medicated extracts of plants and herbs in the form of
capsules, tablets, liquid concentrates, powders and crystals; health
supplements, liquid health supplements, liquid dietary
supplements, mineral supplements, liquid mineral supplements,
vitamin supplements, liquid vitamin supplements, calcium
supplements, liquid calcium supplements, iron supplements, liquid
iron supplements, zinc supplements, liquid zinc supplements, fiber
supplements, liquid fiber supplements, oligosaccharide for medical
purposes, saccharide preparations and sugar for medical purposes,
lactose, medicinal hair growth preparations;, medicated bath
preparations;, beverages adapted for medical purposes; plant
compounds for use as dietary supplements (medicinal), medicines;
supplements containing non-nutritive edible plant fibers, mineral
food supplements; all included in Class 5.

Class 32

Beers, mineral and aerated waters and other non-alcohalic drinks;
fruit drinks and fruit juices; syrups and other preparations for
making beverages, tonic water (non-medicated beverages);
preparations in liquid, syrup, concentrate, tablet or powder form
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for making non-alcoholic beverages for non-medical purposes;
non-alcoholic beverages containing collagen [not for medical use];
non-alcoholic beverages containing collagen; non-alcoholic
beverages, soft drinks, fruit juice beverages, vegetable juice
bever ages, whey beverages; soft drinks with seaweed and turmeric
as the main ingredients; soft drinks with iron (FE) as the main
ingredient; non-alcoholic beverages with collagen as the main
ingredient not for medical use; non-alcohaolic beverages containing
vinegar; vegetable extracts for use in the preparation of
non-alcoholic drinks; vegetable extracts for use in the preparation
of non-alcoholic vegetable juices, powders for non-alcoholic
vegetable bever ages.

GREEN SCIENCE INTERNATIONAL LIMITED

28/F., CAROLINE CENTRE, 28 YUN PING ROAD, CAUSEWAY
BAY, HONG KONG

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SSINGAPORE 018989
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BRAUN

dasigned to make a differance

T1301264C 22/01/2013 (03 07 08 09 10 11 14 21 26 28 35 37)

Class 03

Cleaning preparations for razors and depilation appliances,
depilatory waxes; shaving preparations, cosmetic skin-care
preparations such as creams, lotions, gels, emulsions, foams, milks.

Class 07

Electric kitchen tools, electric kitchen machines; mixers
(machines), shredders (machines), dicers (machines, electric),
electric knives, milling machines, electric mincing machines, meat
mincers (machines), kneading machines, electric blenders, rasps
(machines), electric juice extractors, electric fruit presses, electric
can openers, electric coffee grinders, flour mill machines; electrical
brushes, electrically operated household apparatus, such as
vacuum cleaners, floor polishing machines, steam cleaning
machines; partsand fittings for all the aforesaid goods.

Class08

Razors and razor blades; electric and non electric appliances for
removal of hair; electric and non-electric depilation appliances for
personal use; hair removing devices (electric and non-electric);
glectric and non-eélectric hair clippers for personal use, hair
trimmers for personal use (electric and non-electric hand
implements); scissors; electric and non-electric hair styling hand
implements; electric hair curling tongs, electric hair straighteners
(hand implements), non-electric hair curling irons (hand
instruments); partsand fittingsfor all the aforesaid goods.

Class 09

Calculators; hand held calculators, desk calculators, pocket
calculators; household thermometers; electronic blood pressure
monitors (other than for medical use); laser instruments, other
than for medical use; partsand fittingsfor all the aforesaid goods.

Class 10

Diagnostic apparatus for medical purposes, thermometers for
medical purposes, blood pressure measuring apparatus, body
rehabilitation apparatus for medical purposes; laser instruments
for medical use; medical apparatus for producing laser polarised
light; medical lasers for beauty therapy; medical lasers for
cosmetic pur poses; partsand fittingsfor all the aforesaid goods.

Class 11

Electric hair drying apparatus; electric hair dryers, hair dryers;
infrared lamps for drying the hair; apparatus for heating hair;
apparatus for drying the hair; electric cooking apparatus; electric
coffee machines, coffee roasting machines, air conditioning
apparatus, fans (air-conditioning); fans for ventilating; electric
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heaters; electric radiators, air purifying apparatus; electric
humidifiers, dehumidifiers for household use; parts and fittings for
all the aforesaid goods.

Class 14
Clocks and watches; electric clocks, electric watches and electric
alarm clocks, partsand fittingsfor all the aforesaid goods.

Class 21

Brushes; combs; comb (electric); household or kitchen utensils and
containers, beaters, non-electric; dishes, glass jugs, non-electric
coffee filters or tea filters; parts and fittings for all the aforesaid
goods.

Class 26

Hair curlers, other than hand implements; electric hair rollers,
other than hand implements; parts and fittings for all the aforesaid
goods.

Class 28
Games and playthings; toys.

Class 35

Market research, market analysis, business consultancy,
commercial management assistance and consultancy, sales
promotion services; advertising.

Class 37
Repair and maintenance of small electric and non e€lectric
appliances.

BRAUN GMBH

FRANKFURTER STR. 145, 61476 KRONBERG IM TAUNUS,
GERMANY

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722
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53

T1302283E 08/02/2013 (29 30)

The tranditeration of the Chinese characters appearing in the
mark is" Xin Yang Zhou" which has no meaning.

0y o N Class 29
ﬁ%ﬁi BH)”I Laver (Toasted-); Vegetables, preserved; Vegetables, dried;

Charcuterie; Shdlfish, not live; Fish, tinned; Crystallized fruits;
Peanuts, processed; Fish, not live; Vegetables, tinned.

Class 30

Tea-based beverages;, Sugar; Farinaceous food pastes; Farinaceous
foods, Weeds [condiment]; Seasonings; Sauces [condiments]; Sauce
(Tomato-); Macar oni; Chow-chow [condiment].

XIAMEN SUNURT AQUATIC PRODUCT

TRADE CO., LTD.

YANGTANG VILLAGE, DADENG TOWN,

DISTRICT, FUJIAN, CHINA

c/lo ZHANG HONGLU, 6 BATTERY ROAD,

SINGAPORE 049909

INDUSTRIAL

XIANGAN

#30-01,

T1303478G 01/03/2013 (37 42)

Class 37

Application of fireproof materials during construction; insulation
of roofing; provision of services relating to shipbuilding, dry
docking, afloat repairs and voyage repairs, provision of services
relating to fabrication (construction) of steel structures and
industrial equipment and plant; ship repair; anti-rust treatment;
boiler cleaning and repair; maintenance, cleaning, repair,
overhauling and installation services for heavy industrial sectors
including the refining, petrochemical and mining industries;
installation of insulating materials, pipeline insulation;
maintenance servicesfor industrial plants.

Class 42

Scientific and technological services and research and design
relating thereto; provision of engineering project studies and
engineering project management services.

VB ASIA PTE.LTD.

51 GOLDHILL PLAZA, #22-06/07, SINGAPORE 308900

AGENT: TJ CHENG LAW CORPORATION, 23A NEIL ROAD,
SINGAPORE 088815

E INDUSTRIAL ASSETS LIFE SOLUTIONS
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CHAMP

T1304014J 11/03/2013 (30)

Class 30
Hamburger sandwiches.

JOLLIBEE FOODS CORPORATION

7TH FLOOR, JOLLIBEE PLAZA BUILDING, 10F. ORTIGAS
JR. AVENUE, ORTIGAS CENTER, PASIG CITY 1600,
PHILIPPINES

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981
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Inte

Look Inside

T1304082E 13/03/2013 (09 41 42)

Class 09

Computers; handheld computers, minicomputers;, computer
hardware; integrated circuits, integrated circuit memories;
integrated circuit chips, computer chip sets; semiconductor
processors; semiconductor processor chips, semiconductor chips;
microprocessors; printed circuit boards; printed circuits, namely
integrated circuit boards, printed circuit boards and electrical
circuit boards; electronic circuit boards; computer motherboards;
computer memories;, operating systems, microcontrollers, data
processors; central processing units, semiconductor memory
devices, namely, semiconductor memories and semiconductor
memory units;, software programmable processors [central
processing units]; digital and optical microprocessors, computer
peripherals; video circuit boards; audio circuit boards; audio-video
circuit boards; video graphic accelerators; multimedia
accelerators, video processors;, video processor boards, data
memories, electronic security apparatus other than for vehicles
and surveillance apparatus, namely, computer hardware,
computer chips and microprocessors optimized for electronic
security surveillance; algorithm software programs for the
operation and control of computers, computer operating system
software; computer operating systems, computer system
extensions, tools and utilitiesin the field of application software for
connecting personal computers, networks, telecommunications
apparatus and global computer network applications,
computerized telecommunications and networking equipment
consisting of operating system software; computer hardware and
software for enhancing and providing real-time transfer,
transmission, reception, processing and digitizing of audio and
video graphicsinformation; computer firmware, namely, computer
operating system software, computer utility software and other
computer software used to maintain and operate computer
systems; computer installations, memory boards; personal digital
assistants; portable and handheld electronic personal organizers,
data storage devices, namely, jump drives, flash drives and thumb
drives;, security systems for computer hardware and software,
namely, firewalls, network access server hardware for creating and
maintaining firewalls, virtual private network (VPN) computer
hardwar e and computer server operating softwar e for creating and
maintaining firewalls;, software for ensuring the security of
computer networks, software for access control and security;
computer hardware and software for use in protecting computer
networks from data theft or damage by unauthorized users;
components for computers, computer voice accelerator boards;
computer voice, data, image and video accelerator boards; flash
memory boards and flash memory cards;, telecommunications
equipment and computer networks, namely processing and
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oper ating systems; telecommunications apparatus and instruments,
namely, computer routers, hubs, servers and switches, computer
hardwar e and software for the development, maintenance, and use
of local and wide area computer networks; set-top boxes; electronic
control devices for the interface and control of computers and
global computer and telecommunications networ ks with television
and cable broadcasts and equipment; apparatus for testing and
programming integrated circuits, computer peripheral memory
apparatus and devices; fixed function computer servers;, computer
networking hardware; computer hardware and software for
creating, facilitating, and managing remote access to and
communication with local area networks (LANS), virtual private
networ ks (VPN), wide ar ea networks (WANS) and global computer
networks; computer network hubs, switches and routers; server
operating software; computer software and hardware for use in
providing multiple user access to a global computer information
network for searching, retrieving, transferring, manipulating and
disseminating a wide range of information; computer software
tools for the facilitation of third party software applications;
computer hardware and software for wireless network
communications; downloadable electronic publications in the
nature of newsletters, books, magazines, journals, brochures and
white papersin the area of electronics, semiconductors, integrated
electronic apparatus and devices, computers, telecommunications,
entertainment,  telephony, and  wired and  wireless
telecommunications;, structural parts and fittings for all the
aforesaid goods; electronic instructional manuals (downloadable)
sold as a unit with the aforementioned goods and electronic
instructional manuals downloadable from a global computer
network; photographic, cinematographic, optical, checking
(supervision), teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs;, compact discs, DVDs and
other digital recording media; mechanisms for coin-operated
apparatus, data processing equipment, computers, computer
software.

Class41

Training services in the fields of networks, network system design,
network operation, network maintenance, network testing,
network protocols, network management, network engineering,
computers, software, microprocessors and information technology;
entertainment services, namely, organizing exhibitions for
computer gaming, providing on-line computer games, and
organizing community sporting and cultural events; providing
on-line publications (not downloadable) in the nature of magazines,
newdetters, journals, books and brochures in the areas of
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photography, imaging and related goods and services; education
services, namely, providing seminars, courses and tutorial sessions
in the field of digital imaging via global computer networks;
providing an on-line library of digital images which may be shared
by users; photographic and image library services; computerized
on-line education services, namely, providing classes, seminars,
tutorial sessions, conferences and workshops in the field of
computers, computer hardware, microprocessors, software and
computer networks, computerized on-line training services in the
field of computers, computer hardware, microprocessors, software
and computer networks; educational services, namely, providing
interactive tutorial sessions and courses in the nature of how-to
guides, tips and techniques, expert guidance and advice, all relating
to the purchase, use, care, maintenance, support, upgrading,
updating and configuring of computer hardware, computer
software, computer networks, teleconferencing and
communications goods and services; educational services, namely,
conducting classes, seminars, conferences and online educational
forums in the field of computer and software use, navigation over
global computer networks, computer science and technology,
computer management, and distributing course materials in
connection therewith; producing and disseminating educational
materials designed to increase technology literacy among students;
training services for network hardware and software; training
services in the field of online business solutions, education;
providing of training; entertainment; sporting and cultural
activities.

Class 42

Computer network management services, namely, monitoring of
network systems for technical purposes; hosting of digital content
on the internet; computer network monitoring services, namely,
providing information on the operation of computer networks;
customization of web software, and computer user interface design
for others, consulting services in the field of computers and
wireless computing; providing temporary use of non-downloadable
software for enhancing and providing real-time transfer,
transmission, reception, processing and digitizing of audio and
video graphics information; providing temporary use of
non-downloadable software for processing, storage, retrieval,
transmission, display, input, output, compressing, decompressing,
modifying, broadcasting and printout of data; providing
temporary use of non-downloadable software for ensuring the
security of computer networks, for access control and security, and
for usein protecting computer networks from data theft or damage
by unauthorized users; providing temporary use of
non-downloadable softwar e for the development, maintenance, and
use of local and wide area computer networks;, providing
temporary use of non-downloadable software for the receipt,
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display, and use of broadcast video, audio, and digital data signals;
providing temporary use of non-downloadable software for
creating, facilitating, and managing remote access to and
communication with local area networks (LANS), virtual private
networ ks (VPN), wide ar ea networ ks (WANS) and global computer
networks; providing temporary use of non-downloadable software
for use in providing multiple user access to a global computer
information network for searching, retrieving, transferring,
manipulating and disseminating a wide range of information;
providing temporary use of non-downloadable software tools for
the facilitation of third party software applications, providing
temporary use of non-downloadable software for wireless network
communications; custom computer software and hardware
development, design, and consulting services, designing and
developing standards for othersin the design and implementation
of computer software, computer har dwar e and telecommunications
equipment; providing customers and technicians with information
relating to computer project management; scientific and
technological services and research and design relating thereto;
industrial analysis and research services; design and development
of computer hardware and software.

Priority Claims:

Class09

01/02/2013

SAN MARINO

Partial goods/services claimed in this application.

Class 41

01/02/2013

SAN MARINO

Partial goods/services claimed in thisapplication.

Class 42

01/02/2013

SAN MARINO

Partial goods/services claimed in this application.

INTEL CORPORATION

2200 MISSION COLLEGE BOULEVARD, SANTA CLARA,
CALIFORNIA, 95052-8119, UNITED STATES OF AMERICA.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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/%DI.ER

INTERNATIONAL SECURITY PRODUCTS

T1304151A 14/03/2013 (09)
The German word " Adler" appearing in the mark means™" Eagle" .

Class09

Security systems, other than for vehicles; controlled access security
apparatus (closed circuit television); closed circuit television
cameras; lenses for cameras, camera housings, camera stands;
digital video apparatus for broadcasting; display monitors; racks
and mountings specifically adapted for use with audio, visual,
computer and telecommunications equipment; electronic access
control installations; electronic apparatus for controlling access;
electronic controlled access security apparatus, door entry
apparatus (electric or electronic); security alarm systems (other
than for vehicles); communications systems and apparatus;
movement sensors; eectrical push buttons; alarms; electric power
supplies (other than generators); remote control apparatus;
electrical locks; electromagnetic locks; electronic locks, magnetic
apparatus, e€lectrical release devices, intercom apparatus,
detectors, all the foregoing for security and/or surveillance
pur poses.

INTERNATIONAL SECURITY PRODUCTSPTELTD
53 UBI AVENUE 3, #04-39/40, SINGAPORE 408863

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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Cosrco
Cosrco

T1304787J 25/03/2013 (35)

The first mark in the series is limited to the colour(s) as shown in
the representation on the form of application.

Application for a series of two marks.

Class 35

Retail and wholesale services and online retail and wholesale sale
services in the fieddds of fresh meats, fruits, vegetables, and
pre-prepared foods, coffee, tea, dry packaged foods, dairy
products, baked goods, confectionery, alcoholic and non-alcoholic
bever ages, tobacco products, clothing and footwear, toys, sporting
goads, kitchen utensils and equipment, household linens, artificial
plants and trees, glassware, porcelain and earthenware, household
paper products, laundry preparations, soaps and cleaning
products, cosmetics, personal care products, pharmaceutical
preparations, vitamins, nutritional supplements, gardening
products and equipment, pet food and pet care products, power
and hand tools, automative goods and gasoline, household and
outdoor furniture, office furniture and equipment, computers and
computer peripherals, computer software and hardware, small and
major appliances, compact discs and DVDs, consumer electronics,
all purpose batteries, luggage, jewelry, watches, entertainment
tickets, holiday ornaments and decorations, Dissemination of
advertising matter via printed publications, product displays, and
on-line electronic communications, or other media; Distribution of
samples;, Import and export services, Advisory services relating to
import and export services, Ordering and sale promotion services
for prescription pharmaceutical preparations via online electronic
communications or other media.

PRICE COSTCO INTERNATIONAL, INC.

999 LAKE DRIVE, ISSAQUAH, WASHINGTON 98027, UNITED
STATESOF AMERICA.

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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T13048198 25/03/2013 (04)

Class 04
L ubricants, engine oils, greases, motor spirits, motor oil, motor fuel

and fuel mixtures, non-chemical additives to motor fuel, industrial

B I S o N oils, combustible oils, fine oils for motor vehicles, water proofing
preparations in the form of industrial oils for motor vehicles
application which isfor land, air or water asincluded in Class 4.
TRUCKQUIP SDN BHD

62-68, JALAN IPOH, 51200 KUALA LUMPUR, MALAYSIA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709

T1304820F 25/03/2013 (12)

Class 12

Motor vehicles for land, air and water including but not limited to
buses and trucks; engines and motors for land vehicles, parts and
fittings for land vehicles (other than parts of motors and engines);
all included in Class 12.

TRUCKQUIP SDN BHD
62-68, JALAN IPOH, 51200 KUALA LUMPUR, MALAYSIA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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T1304995D 28/03/2013 (25)

Class 25

Shoes; Sport shoes; Sandals; Upper outer garments; Upper inner
garments; Sport upper outer garments; Outer pants; Under pants;
Sport pants, Neckties, Socks, Stockings, Leggings, Underwear;
Hats, Caps (headwear); Clothings for sports, Swimwear; Skirts;
Belts (clothing); Headbands (clothing); Visors [headwear]; Jeans;

Shoe insoles, other than for

orthopaedic use; Gloves and

JAJACO wristbands (clothing); Scarves; Shawls; Sweat suits; Wetsuits.

THIDATHIP THAMRONGPHASUK

48/1 VILLAGE NO.1, WIANG PHANG KHAM SUBDISTRICT,
MAE SAI DISTRICT, CHIANG RAI PROVINCE, THAILAND

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

T1305210F 02/04/2013 (30)

Class 30
Rice; wheat flour; spices; tea; riceflour.

AMAR SINGH CHAWALWALA

O/S. CHATTIWIND GATE, AMRITSAR-143006, PUNJAB,
INDIA

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

QILLA
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T1305585G 09/04/2013 (09 16 35 41)

The tranditeration of the Chinese characters of which the mark
consists is " Yin Xiang" meaning " Impression” and "Ma Liu Jia"
which isMalacca, a statein Malaysia.

Class09

Data processing apparatus, computer peripheral devices;
computer  software, recorded; apparatus for network
communication; optical discs; video recorders, cinematographic
cameras; cases especially made for photographic apparatus and
instruments; animated cartoons; cinematographic film, exposed.

Class 16

Paper; albums; printed matter; song books; printed publications;
magazines (periodicals); pictures; posters;, stationery; drawing
materials.

Class 35

Advertising; commercial or industrial management assistance;
televison advertising; sales promotion for others; advertising
agencies; business management of performing artists, layout
services for advertising purposes, planning services for
advertising; rental of advertising time on communication media.

Class 41

Educational services, instruction services, arranging and
conducting of conferences; mobile library services, providing
on-line éectronic publications, not downloadable; production of
shows; entertainment; health club services; film production, other
than advertising films;, modelling for artists, distribution (other
than transportation) of video tapes; zoological garden services;
cinema presentations.

IMPRESSION WONDERSARTSDEVELOPMENT CO.,LTD.
3G, BUILDING 3, BEIJING INTERNATIONAL FRIENDSHIP
GARDEN, NO. JIA 2, ZUOJIAZHUANG ROAD, CHAOYANG
DISTRICT, BEIJING, PEOPLE’'SREPUBLIC OF CHINA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1305587C 09/04/2013 (09 16 35 41)

The tranditeration of the Chinese characters appearing in the
mark is "Yin Xiang" meaning "Impression” and "Ma Liu Jia"
which isMalacca, a statein Malaysia.

Class 09

Data processing apparatus, computer peripheral devices;
computer  software, recorded; apparatus for network
communication; optical discs; video recorders, cinematographic
cameras; cases especially made for photographic apparatus and
instruments; animated cartoons; cinematographic film, exposed.

Class 16

Paper; albums; printed matter; song books; printed publications;
magazines (periodicals); pictures; posters;, stationery; drawing
materials.

Class 35

Advertising; commercial or industrial management assistance;
televison advertising; sales promotion for others; advertising
agencies; business management of performing artists, layout
services for advertising purposes, planning services for
advertising; rental of advertising time on communication media.

Class 41

Educational services, instruction services, arranging and
conducting of conferences; mobile library services, providing
on-line éectronic publications, not downloadable; production of
shows; entertainment; health club services; film production, other
than advertising films;, modelling for artists, distribution (other
than transportation) of video tapes; zoological garden services;
cinema presentations.

IMPRESSION WONDERSARTSDEVELOPMENT CO.,LTD.
3G, BUILDING 3, BEIJING INTERNATIONAL FRIENDSHIP
GARDEN, NO. JIA 2, ZUOJIAZHUANG ROAD, CHAOYANG
DISTRICT, BEIJING, PEOPLE’'SREPUBLIC OF CHINA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1305933Z 12/04/2013 (32)

The trandliteration of the Japanese characters appearing in the
mark is" Fujisan" meaning "Mount Fuji", " Banajiumu" meaning
"Vanadium", and " Tennen Sui" meaning " Natural Water" .

Class 32

Beer; non-alcoholic carbonated drinks made of water originated
from Mount Fuji; non-alcoholic beverages made of water
originated from Mount Fuji; soft drinks made of water originated
from Mount Fuji; carbonated water made of water originated from
Mount Fuji; mineral water (beverages) originated from Mount
Fuji; fruit juices; non-alcoholic fruit extracts, whey beverages;
vegetable juices (beverages).

ASAHI SOFT DRINKSCO., LTD.

231, AZUMABASHI 1-CHOME, SUMIDA-KU, TOKYO
1308602, JAPAN

c/o ANDREAS POPPER, 121 COMPASSVALE BOW, #16-22,
SINGAPORE 544818
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T1305943G 12/04/2013 (03 09 14 18 21 25)

Application for a series of two marks.

T | {fl Zf 1

i The tranditeration of the Chinese characters of which the mark
consistsis"Bo Lu Ti" which hasno meaning.

T | |1’ »'J_ Class 03

T Perfumes, toilet water, eau de Cologne; soaps for personal use
essential oils for cosmetic purposes; deodorants for personal use
cosmetics, cosmetic gels, non-medicated preparations for bath and
shower, cosmetic creams and lotions for the body, face and hair;
shampoos;, shaving preparations, aftershave gels, balms and
lotions; shoe wax, waxes for cobblers, boot creams, creams for
leather, leather preservatives (polishes).

Class 09

Bags and valises for photographic and cinematogr aphic appar atus,
portable telephones; covers, cases, hand straps or neck straps
adapted for devices such as mobile telephones, laptop computers,
personal digital assistants (PDASs), digital players, photographic
and cinematographic apparatus, USB flash drives; earphones;
spectacles, sunglasses and spectacle cases.

Class 14

Jewellery (including costume jewelry) such as earrings, cuff links,
bracelets, trinkets, brooches, chains, necklaces, pendants, rings; tie
pins, medallions, key rings (trinkets or fobs); horological goods and
chronometric instruments such as watches, watch straps and watch
cases, clocks, small clocks, chronograph watches, chronometers,
alarm clocks, boxes and cases for clocks and watches.

Class 18

Boxes of leather or imitation leather; travelling bags, travelling sets
(leatherware), valises, garment bags for travel purposes; vanity
cases (not fitted); rucksacks, handbags; briefcases made of leather;
wallets, change purses, key cases (leatherware), umbrellas.

Class 21

Brush-making materials, brush goods, brushes, chamois leather
for cleaning; non-electric wax-polishing appliances for shoes; shoe
horns, boot jacks, shoe trees (stretchers), toilet utensils, perfume
vaporizers; buckets, shaving brush stands.

Class 25

Clothing and underwear, namely shirts, T-shirts, pullovers, skirts,
dresses, trousers, coats, jackets, belts (clothing), scarves, sashes,
gloves (clothing), neckties, socks, lingerie, bathing suits, night wear,
footwear, shoes, boots, sandals, tennis shoes; headgear, caps, hats,
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headbands.
BERLUTI

120, RUE DU FAUBOURG SAINT HONORE, 75008 PARIS,
FRANCE

AGENT: RAVINDRAN ASSOCIATES, P.O. BOX 2988 RAFFLES
CITY POST OFFICE, SINGAPORE 911799
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T1307411H 09/05/2013 (30)

The tranditeration of Chinese characters of which the mark
consists is "Wei Mai" which has no meaning and "Nan Yang"
meaning " Southeast Asia" .

Class 30

Additives for coffee; aerated beverages (with coffee, cocoa or
chocolate base); aerated drinks (with coffee, cocoa or chocolate
base); apple flavoured tea; aromatic teas (other than for medicinal
use); artificial coffee; artificial tea (other than for medicinal use);
beverages consisting principally of coffee; beverages made from
coffee; beverages made of tea; beverages with coffee base
beverages with tea base; chai tea; chicory (coffee substitute);
chocolate coffee; coffee; coffee beans; coffee beverages, coffee
beverages with milk; coffee concentrates; coffee drinks; coffee
essences, coffee extracts, coffee flavorings (flavourings); coffee
mixtures, coffee oils; coffee products, coffee substitutes;
coffee-based beverages; decaffeinated coffee; extracts of coffee for
use as flavour sin beverages; extracts of coffeefor use asflavoursin
foodstuffs; flavoured coffee; freeze-dried coffee; fruit flavoured tea
(other than medicinal); fruit tea (other than for medical purposes);
ground coffee; herb tea not for medical purposes; herb tea-based
beverages not for medical purposes, herbal tea (other than for
medicinal use); ice beverages with a coffee base; iced tea; instant
coffee; instant tea (other than for medicinal purposes); jasmine tea
(other than for medicinal purposes); malt coffee; malt coffee
extracts;, mate (tea); mixtures of chicory for use as coffee
substitutes; mixtures of coffee; mixtures of coffee and chicory;
mixtures of coffee and malt; mixtures of coffee essences and coffee
extracts; non-medicated tea bags, non-medicated tea based
beverages; non-medicated tea beverages, non-medicated tea
extracts, non-medicated tea products; orange flavoured tea (other
than for medicinal use); packaged tea (other than for medicinal
use); preparations for creaming coffee (cereal or vegetal based);
preparations for making bever ages (coffee based); preparations for
making beverages (tea based); preparations for use in creaming
coffee (glucose syrup based); preparations for use in whitening tea
(vegetable based); preparations of chicory for use as a substitute
for coffee; preparations with a coffee and tea base; rooibos (tea);
tea; tea cakes,; tea essence; tea-based beverages; tisanes made of
tea; unroasted coffee; vegetable based coffee substitutes; vegetable
based coffee whiteners;, vegetal preparations for use as coffee
substitutes.

Priority Claims:
Class 30
05/05/2013
CHINA
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All goods/services claimed in thisapplication.

V MAX GROUP

5PHILLIPS AVENUE, SINGAPORE 546925
T1307974H 20/05/2013 (36)
Application for a series of twelve marks.

p: 5 oy B

cu 12333
Insurance; assurance; financial services; unit trust services, real fl r
estate agency services, management, administration and valuation X § ¢ & "}v:a
services; financing service and financial procurement; loan advice; ﬁ Kf ¥ L

loan procurement; capital administration services, property
administration and advice; actuarial services, mortgage, banking,
investment management, trustee and financial advisory services,
nominee services, provision of finance; financing services for
securing of funds, pension fund administration; home loan
financing services; valuation of chattels, administration of deposit
taking; funds transfer services, insurance and credit brokerage
services; financial services relating to lotteries; financial services
relating to securities, namely, handling subscriptions and offerings
of securities; financial services relating to credit sales; guarantees
services and sureties; debt recovery agency services for movable
personal property such as furniture and motor vehicles and real
property such asfixed assets, chattels; real estate agency servicesin
relation to movables, landed property and farming property,
including real property and personal property; preparation of
financial reports; mutual funds; financial services in relation to
management of wealth; financial management consultancy and
administration services; information and advisory services relating
to the above services.

DIRECT ASIA MANAGEMENT SERVICESPTE.LTD.
1 GEORGE STREET, #16-03, SINGAPORE 049145

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622
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T1308107F 22/05/2013 (09 16 38 42)

Class 09

Computer software and computer programmes providing
information via internet links; software for streaming programmes
and other audio or visual content, upon request, with internet links
to relevant goods, services or information; sound and video
recordings, e€lectronic downloadable publications; computer
software for downloading of audio and/or video and text via a
global network; software for use as an application programming
interface for computer software which facilitates online services for
networking applications and for allowing data retrieval; computer
software to enable uploading, downloading, accessing, posting,
displaying, tagging, blogging, streaming, linking, sharing or
otherwise providing electronic media or information via computer
and communications network; computer hardware publications in
electronic form; electronic publications including those sold and
distributed online, printed publications in electronically readable
formin Class9.

Class 16

Printed matter; instructional and teaching material (except
apparatus); printed publications; advertising publications in Class
16.

Class 38

Mobile telecommunication network services, telecommunication
portal services; internet portal services, internet access services,
email and text messaging services, telecommunication services
namely, data transmission and reception services via
telecommunication networks; electronic exchange of data, audio,
text and graphic content via computer and telecommunication
networks; delivery of internet links via telephone or mobile phone;
delivery of audio or visual content via telephone or mobile phone;
transmission to consumers, upon request, of internet links to
interactive audio or visual content regarding interactive safety
electronic assistance; transferring and disseminating information
and data via computer networks and the Internet; providing
electronic bulletin boards for transmission for messages among
users, communication by computer terminals to wireless mobile
communication devices.

Class 42

Information and consultancy services relating to information
technology, design and development of software; conversion of
data or documents from physical to electronic media; creating and
maintaining websites for others; hosting online forums, journals
and blogs for transmission of messages, comments, information
and audio and/or visual content regarding interactive electronic
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71

safety assistance.

AZIMUTH MARITIME PTELTD

BUSINESS SUITE 19A-12-2, LEVEL 12, UOA CENTRE, 21
JALAN PINANG, 50440 KUALA LUMPUR, MALAYSIA

AGENT: HSLEGAL LLP, 80 RAFFLES PLACE, #22-23 UOB

PLAZA 2, SINGAPORE 048624

T1308382F 28/05/2013 (16 35 45)
Application for a series of two marks.

Class 16

Printed matter; booklets; books, magazines, periodicals;
newdetters, printed publication; instructional and teaching
materials; stationery; all included in Class 16.

Class 35

Provision of business information; business database management;
business consultancy; business management and organization
consultancy; business management assistance; drawing up and
auditing of statements of financial and accounts;, accountancy
services;, book-keeping; tax preparation; document reproduction;
typing; all included in Class 35.

Class 45

Legal services, intellectual property services; provision of legal
information; provision of intellectual property information;
provison of legal information via databases, provison of
intellectual property information via databases; legal advisory and
consultancy services; legal support services; litigation, arbitration,
mediation, alternative dispute resolution services; intellectual
property consultancy; copyright management; licensing of
intellectual property (legal services); legal research; recordal and
registration services of company changes and formation;
due-diligence services, patent and trade mark agency services,
patent and trade mark attorney services; intellectual property
por tfolio management and auditing; all included in Class 45.

TMI ASSOCIATES (SINGAPORE) LLP

12 MARINA BOULEVARD, #38-04 MARINA BAY FINANCIAL
CENTRE, SINGAPORE 018982

A

IATE
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SWEE CHOON

T1308478D 29/05/2013 (29 30 43)

Class 29

Bean curd; fruit jellies, jellies; soya bean curd; fritters, yam
fritters; soups; prepared soups; fish cakes; ingredients for making
soups; cream desserts; dessertsin the form of puddings with a milk
base; fruit desserts; yoghurt desserts; all included in Class 29.

Class 30

Confectionery; dim sum [pastry]; dumplings, puddings, mango
pudding; carrot cake; rice cakes, almond confectionery; biscuits;
bread; bread rolls; buns; cakes; filled buns, meat pies, noodles;
rice; porridge; frozen desserts (confectionery); pancakes; pastries;
peanut confectionery; pies, tarts, mooncakes, tea cakes, spring
rolls, prawn ralls; spring roll pastries, glutinous rice balls with
sesame, peanut, and red bean fillings; meat dumplings (cooked
meat in a pastry envelope); ice-cream and ice-cream desserts;
beverages namely tea, coffee, tea-based beverages, coffee-based
beverages; custard; chocolate-based beverages and cocoa-based
bever ages; snack foods made of flour or rice; rice or flour crackers
flavoured with seafood, including prawns, crab, cuttlefish and fish;
bakery products containing vegetables, meat, potatoes; all included
in Class 30.

Class 43

Restaurants; cafes; services for providing food and drinks;
catering (food and drinks); food preparation; food cooking
services, take-away food and drink services; cafeterias; snack bars;
bistro services; restaurant services;, self-service restaurant services;
consultancy services in relation to food and drink; consultancy
servicesin relation to food preparation and food cooking services,
advisory services relating to catering; provision of information
relating to the preparation of food and drink; provision of food and
drinksin kiosks; preparation of meals; all included in Class 43.

SWEE CHOON TIM SUM RESTAURANT PTELTD
191 JALAN BESAR, SINGAPORE 208882

AGENT: YUSARN AUDREY, 24 RAFFLES PLACE, #27-01
CLIFFORD CENTRE, SINGAPORE 048621
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T1311799B 27/08/2013 (25)

Class 25
Headbands; bow ties.

ZHOU YI AND JIANG CHENG

MOl

768966

The French word appearing in the mark means" Me".

560 YISHUN AVENUE 6, #13-25 LILYDALE, SINGAPORE

T1312679G 07/08/2013 (07 08)

Class 07

Machines and machine tools; motors (except for vehicles);
grinding, cutting, drilling, shaping and sharpening machines and
machines tools; mechanical, hydraulic, pneumatic, €lectric or
power tools; machine tools for working metal, wood, stone and
concrete; machines for cutting glass, metals, stones and concrete;
power hammers; cutting wheels being parts of machines; power
hole saw variable pitch and power hole saw bi-metal variable pitch
(parts of machines); circular saw and sockets; parts, fittings and
components of all the aforesaid and accessories ther efor.

Class 08

Hand tools and hand operated instruments; drills [hand-operated]
and drill bits, carbide drills; cutting and thread cutting tools;
engineering and automabile garage hand tools; engineers files and
rasps; hand saw blades; cutters, machetes, pliers, screwdrivers,
side arms and razors, hammers; iron jack plane; hole saw variable
pitch and hole saw bi-metal variable pitch(hand-operated); hack
saw blades; hatchets, wrenches, spanners, sockets; High speed steel
taps, partsand fittings of all the aforesaid and accessories therefor.

JK FILES(INDIA) LIMITED

NEW HIND HOUSE, NAROTTAM MORARJEE MARG,
BALLARD ESTATE, MUMBAI 400 001, INDIA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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A
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"' Machines and machine tools; motors (except for vehicles);
. grinding, cutting, drilling, shaping and sharpening machines and
-_— machines tools, mechanical, hydraulic, pneumatic, electric or

Super
Driee

Speedy Effprtliess Taol

power tools, machine tools for working metal, wood, stone and
concrete; machines for cutting glass, metals, stones and concrete;
power hammers, cutting wheels being parts of machines, power
hole saw variable pitch and power hole saw bi-metal variable pitch
(parts of machines); circular saw and sockets; parts, fittings and

components of all the aforesaid and accessories ther efor.

Class 08

Hand tools and hand operated instruments; drills [hand-operated]
and drill bits, carbide drills; cutting and thread cutting tools;
engineering and automabile garage hand tools; engineers files and
rasps, hand saw blades; cutters, machetes, pliers, screwdrivers,
side arms and razors, hammers; iron jack plane; hole saw variable
pitch and hole saw bi-metal variable pitch (hand-operated); hack
saw blades; hatchets, wrenches, spanners, sockets; High speed steel
taps; partsand fittings of all the aforesaid and accessoriestherefor.

JK FILES(INDIA) LIMITED

NEW HIND HOUSE, NAROTTAM MORARJEE MARG,
BALLARD ESTATE, MUMBAI 400 001, INDIA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709

T1313630Z 22/08/2013 (18)
Themark consists of the French words meaning " Seventh Width" .

Class 18

Articles made from leather; bags made of leather; boxes made of e

leather; credit card holders made of leather; goods made of leather
or imitation leather, not included in other classes; handbags made
of leather; leather; leather bags; leather belts (shoulder); leather
briefcases; leather cases; leather fittings for furniture; leather
purses; leather wallets; leather, unworked or semi-worked.

MARCOSFERNANDEZ CABEZAS
41 RUE DE L’'ECHIQUIER 75010 PARIS, FRANCE

c/lo TANYE GROUP PTE. LTD., 63 LORONG K TELOK
KURAU, #03-01 SUNSHINE GRANDEUR, SINGAPORE 425673

8pt£éme Largewr
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T1313756Z 24/08/2013 (05 30)

The tranditeration of the Chinese characters appearing in the
NyE—Fud mark is "Le Le" which has no meaning, "Gua Tang" meaning
" Oligosaccharide" and " Yi Jun Sheng" meaning " Prebiotics'.

mark is " Happi" meaning " Happy", " Joyful" or " Cheerful" and

%*E The trandliteration of the Japanese characters appearing in the
- "Origo" meaning " Oligo, a short form for oligosaccharide” .

Class 05
Prebiotics, dietary supplement for people of all ages.

Class 30
L ow calorie sweetener, not for medical use.

HO CHIN WEI RACHEL
44 SIMS DRIVE, #16-155, SINGAPORE 380044

co HO CHIN WEI RACHEL, 44 SIMS DRIVE, #16-155,
SINGAPORE 380044

T1313757H 24/08/2013 (05 30)

The tranditeration of the Japanese characters appearing in the

mark is " Happi" meaning " Happy", " Joyful" or " Cheerful" and AR =
"Origo" meaning " Oligo, a short form for oligosaccharide". HAPPY

clusts OLIGO"

Prebiotics, dietary supplement for people of all ages. T

Class 30
L ow calories sweetener, not for medical use.

HO CHIN WEI RACHEL
44 SIMS DRIVE, #16-155, SINGAPORE 380044

c/o HO CHIN WEI RACHEL, 44 SIMS DRIVE, #16-155,
SINGAPORE 380044



Trade Marks Journal No. 024/2014 PageNo. 76

|:II'I:I|§;EII'IiE

T1313859J 28/08/2013 (09)

Class 09

Amplifiers, amplifying tubes and valves, audiovisual teaching
appar atus; batteries; batteries for vehicles; battery chargers; bells
(warning devices); cabinets for loudspeakers, calculating
machines;, cameras,; cinematographic cameras; cathodes; electric
apparatus for commutation; compact discs (audio-video) and
compact discs (read only memory); computer software; computer;
printersfor use with computers; copying apparatus and machines;
counterfeit coin detectors; discs (magnetic); editing appliances for
cinematographic films;, exposed films; filters (photography);
flash-bulbs (photography); invoicing machines, darkroom lamps;
modems; radios; vehicles radios, radiotelegraphy and
radiotelephony sets; audio and video receivers, telephone
receivers, record players, remote control apparatus;, electric
installation for the remote control of industrial operations; smoke
detectors;, sound alarms; sound recording discs; tape recorders,
magnetic tape units for computers, demagnetising apparatus for
magnetic tapes, telephone apparatus;, telephone transmitters;
teleprinters, television apparatus, transistors (electronic);
transmitters, electric discharge tubes (other than for lighting);
video tapes; videorecorders, voltmeters, weighing machines;
exposed X-ray films, X-ray photographs (other than for medical
purposes); X-ray tubes (not for medical purposes); all included in
Class9.

HATZLACHH SUPPLY INC.

935 BROADWAY, 6TH FLOOR, NEW YORK, NY 10010,
UNITED STATESOF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1315428F 24/09/2013 (14)

Class 14

Fashion jewellery such as bracelets, bangles, earrings, rings and
necklaces made with precious metals, precious metal alloys, glass \/|Ck|
and czech beads, crystals, semi-precious and precious gemstones.

LOH PEI PEI

Meg

little luxuries for everyday

9BALMEG HILL, #02-16 PEAK @BALMEG, THE, SINGAPORE

119915
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T1315961Z 03/10/2013 (03)

Class 03

Non-medicated douche; feminine deodorant spray; lotions; liquid
cleansing solution, namely, feminine hygiene cleansing towelettes,
non-medicated feminine hygiene wash for external feminine
hygiene; non-medicated foaming cleansing bath and shower
solution, namely bath foam, shower and bath gel, bath soaps in
liquid, solid or gel form for external feminine hygiene;
non-medicated body wash; non-medicated bath powder for
external cosmetic use; non-medicated bath and shower gdl,
depilatories, shaving gels, creams, and mousse; feminine hygiene
cleansing towelettes; non-medicated after shave creams, gels,
liquids, cloths namely cloths or tissues impregnated with a skin
cleanser, and pre-moistened cosmetic towelettes.

C.B. FLEET COMPANY, INCORPORATED

4615 MURRAY PLACE, LYNCHBURG, VIRGINIA 24502,
UNITED STATESOF AMERICA.

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1315964D 03/10/2013 (03)

Class 03

Non-medicated douche; feminine deodorant spray; lotions; liquid
cleansing solution, namely, feminine hygiene cleansing towelettes,
non-medicated feminine hygiene wash for external feminine
hygiene; non-medicated foaming cleansing bath and shower
solution, namely bath foam, shower and bath gel, bath soaps in
liquid, solid or gel form for external feminine hygiene;
non-medicated body wash; non-medicated bath powder for
external cosmetic use; non-medicated bath and shower gdl,
depilatories, shaving gels, creams, and mousse; feminine hygiene
cleansing towelettes; non-medicated after shave creams, gels,
liquids, cloths namely cloths or tissues impregnated with a skin
cleanser, and pre-moistened cosmetic towelettes.

C.B. FLEET COMPANY, INCORPORATED

4615 MURRAY PLACE, LYNCHBURG, VIRGINIA 24502,
UNITED STATES OF AMERICA.

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1316539C 16/10/2013 (29)

Class 29
Tofu, tofu-based desserts and tofu-based products.

NAso Y A VITASOY INTERNATIONAL HOLDINGSLIMITED

1 KIN WONG STREET, TUEN MUN NEW TERRITORIES,
HONG KONG, PEOPLE’'SREPUBLIC OF CHINA.

c/o HILBORNE HAWKIN, 114 MIDDLE ROAD, #05-01,
SINGAPORE 188971

T1316823F 18/10/2013 (21)

Class 21
Dental floss; dental floss aids.

DR.Care

180 CECIL STREET, #15-05 BANGKOK BANK BUILDING,
SINGAPORE 069546
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CaroGold

T1317352C 25/10/2013 (29)

Class 29

Cooked meals consisting principally of meat and vegetables; eggs;
frozen fish products; fresh fish (not live); fresh meat; fresh poultry;
frozen meat; frozen prepared meals consisting principally of
poultry; meat; powdered chicken; poultry, not live; pre-packed
poultry products being chilled; pre-packed poultry products being
fresh; pre-packed poultry products being frozen; prepared meat;
prepared poultry; preserved fish; prepared fish-based dishes;
preserved meats;, preserved poultry; prepared meals containing
(principally) chicken; prepared meals, predominantly of meat or
vegetables, prepared meals consisting principally of game;
prepared meals consisting principally of meat; prepared meals
consisting principally of mushrooms, prepared meals consisting
principally of poultry; prepared meals consisting principally of
vegetables; ready cooked meals consisting wholly or substantially
wholly of poultry; vegetables, preserved.

KEE SONG BROTHERSPOULTRY INDUSTRIESPTELTD
2 DEFU LANE 2, SSINGAPORE 539465

AGENT: ALPHA & OMEGA LAW CORPORATION, 100
BEACH ROAD, #24-08 SHAW TOWERS, SINGAPORE 189702
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T1317353A 25/10/2013 (29)
Application for a series of two marks.

Class 29

Cooked meals consisting principally of meat and vegetables; eggs,
frozen fish products; fresh fish (not live); fresh meat; fresh poultry;
frozen meat; frozen prepared meals consisting principally of
poultry; meat; powdered chicken; poultry, not live; pre-packed
poultry products being chilled; pre-packed poultry products being
fresh; pre-packed poultry products being frozen; prepared meat;
prepared poultry; preserved fish; prepared fish-based dishes;
preserved meats, preserved poultry; prepared meals containing
(principally) chicken; prepared meals, predominantly of meat or
vegetables, prepared meals consisting principally of game;
prepared meals consisting principally of meat; prepared meals
consisting principally of mushrooms; prepared meals consisting
principally of poultry; prepared meals consisting principally of
vegetables, ready cooked meals consisting wholly or substantially
wholly of poultry; vegetables, preserved.

KEE SONG BROTHERSPOULTRY INDUSTRIESPTELTD
2DEFU LANE 2, SINGAPORE 539465

AGENT: ALPHA & OMEGA LAW CORPORATION, 100
BEACH ROAD, #24-08 SHAW TOWERS, SINGAPORE 189702

T1317356F 25/10/2013 (10)

Class 10

Medical apparatus for imparting motion, flexing, extending, and
exercising a joint, and for stretching tissue; medical joint braces;
medical orthosis for ankle, knee, hip, toe, finger, wrist, elbow,
shoulder, and neck; medical continuous passive motion device for
joint and tissue rehabilitation; surgical apparatus and instruments,
medical apparatus and instruments; physical exercise apparatus,
for medical purposes.

JOINT ACTIVE SYSTEMS, INC.

2600 SOUTH RANEY EFFINGHAM, ILLINOIS 62401, UNITED
STATESOF AMERICA

AGENT: RAJAH & TANN LLP, 9 BATTERY ROAD, #25-01
STRAITSTRADING BUILDING, SINGAPORE 049910
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T1317361B 25/10/2013 (09)

Class 09
Television films.

WORLD HALAL TRAVELLER  LINA MASRINA BINTE MASROOM

47 OWEN ROAD, #08-221, SINGAPORE 210047

T1317367A 26/10/2013 (30)

The Malay words " Dua Lonceng" appearing in the mark means
"Two Bells".

Class 30
Rice, flour, sugar and salt.

FARLEE PTELTD

DUA LONCENG

22 WOODLANDSLINK, #02-51, SINGAPORE 738734

AGENT: PETER LOW, P.O. BOX 300 TOA PAYOH CENTRAL
POST OFFICE, SINGAPORE 913110



Trade Marks Journal No. 024/2014 PageNo. 82

the (17
;‘.’E"_[U?E
= v story

T1317372H 26/10/2013 (41)

Class 41

Advisory services relating to education; arranging of exhibitions
for educational purposes; charitable services, namely education
and training; coaching (education and training); conducting of
educational conferences; conducting of educational courses;
conducting of exhibitions for educational purposes; design of
educational courses, dissemination of educational material;
education advisory services, education information; education
services; educational advisory services, educational assessment
services;, educational consultancy services, educational services;
higher education services; hire of educational apparatus; hire of
educational materials, information relating to education;
information services relating to education; kindergarten services
(education or entertainment); lingual education; organisation of
competitions (education or entertainment); organisation of contests
(education or entertainment); primary education services,
provision of education courses, provision of educational cour ses,
provision of educational information; provision of information
relating to education; publication of educational materials;
publication of educational texts; religious educational services;
rental of educational material; services of schools [education];
tuition.

MARTIN WONG, MAE-ANN SAHAI TRADING AS THE
ALTERNATIVE STORY

703 ANG MO K10 AVENUE 8, #1-2535, SINGAPORE 560703
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SY

CONSOLES

T1317373F 28/10/2013 (06 20)

Class 06

Metal cabinets (other than furniture); racks of metal (other than
furniture); racks of metal for storage (other than furniture);
storage units of metal (other than furniture).

Class 20

Computer cabinets (furniture); computer furniture; computer
workstations (furniture); consoles (furniture); consoles (furniture)
for mounting units of electronic equipment; ergonomic furniture;
furniture; furniture for computers; furniture for usein relation to
computers; furniture made of steel; furniture made of wood,;
furniture of metal; metal cabinets (furniture); metal furniture;
racks being furniture of metal.

POLY-M PTELTD

1 COMMONWEALTH LANE, #03-07 ONE
COMMONWEALTH, SINGAPORE 149544

T1317382E 28/10/2013 (33)

Class 33

Whisky; alcoholic bever ages (except beers).

SUNTORY HOLDINGSLIMITED KAKU BI N

1-40, DOJIMAHAMA 2-CHOME, KITA-KU, OSAKA-SHI,

OSAKA 530-8203, JAPAN

AGENT: RHTLAW TAYLOR WESSING LLP, 6 BATTERY
ROAD, #10-01, SINGAPORE 049909
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RAYPRENE

T1317384A 28/10/2013 (O1)

Class 01

Chemical intensifiers for rubber; chemicals for use in the rubber
industry; chemicals for use in the treatment of materials made of
rubber; fillers for rubber; latex rubber additives; polyisoprene
rubber; preservatives for rubber (chemicals); rubber adhesives
(other than for household or stationery use); rubber adhesives for
industrial use; rubber based adhesives (other than for household or
stationery use); rubber based adhesives for industrial use; rubber
based cements (adhesives) for industrial use; rubber compounds
for industrial use; rubber preservatives, unprocessed artificial
resins, unprocessed plastics, chemical substances for preserving
foodstuffs; tanning substances; adhesives for industrial purposes;
thermoplastic elastomers.

RESIN & PIGMENT TECHNOLOGIESPTELTD
1 BANYAN PLACE, JURONG ISLAND, SINGAPORE 627841

AGENT: GLOBAL INTELLECTS, P.O. BOX 171 TOWNER
POST OFFICE, SINGAPORE 913226

T1317386H 28/10/2013 (09)

Class 09

Electric power supply sockets; electric connector sockets; sockets

for electric plugs, plugs, sockets and other contacts (electric
connections); all included in Class 09.

CREDITSMITHSPTE. LTD.

JALENZE

605A MACPHERSON ROAD, #05-07, SINGAPORE 368240

AGENT: SUKRAJ CONSULTANCY, 1 RAFFLES QUAY, #25-00
NORTH TOWER, SINGAPORE 048583



Trade Marks Journal No. 024/2014 PageNo. 85

T1317387F 28/10/2013 (09)

Class 09

Electric power supply sockets; electric connector sockets; sockets
for electric plugs, plugs, sockets and other contacts (electric
connections); all included in Class 09.

CREDITSMITHSPTE. LTD.
605A MACPHERSON ROAD, #05-07, SINGAPORE 368240

AGENT: SUKRAJ CONSULTANCY, 1 RAFFLES QUAY, #25-00
NORTH TOWER, SINGAPORE 048583

T1317388D 28/10/2013 (25)

Class 25
Jacketsfor men; men’sclothing.

CHEW NAM SENG

253 BANGKIT ROAD, #09-222, SINGAPORE 670253

c/lo YM FASHION ENTERPRISE, 253 BANGKIT ROAD,

#09-222, SINGAPORE 670253
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USSE Print

T1317532A 31/10/2013 (09 42)

Class 09

USB flash drives;, computer programmes, disks, magnetic;
computer operating programs, recorded; computer software,
recorded; computer programs [downloadable software]; computer
peripheral devices, compact discs [read-only memory]; electronic
publications, downloadable.

Class 42

Computer programming; digitization of documents [scanning];
duplication of computer programs; conversion of data or
documents from physical to electronic media; creating and
maintaining web sitesfor others; installation of computer software;
data conversion of computer programs and data [not physical
conversion]; computer software consultancy; providing search
engines for the internet; hosting computer sites [web sites];
computer software design; updating of computer software;
recovery of computer data; maintenance of computer software;
computer system analysis, computer system design; monitoring of
computer systems by remote access.

QAST SINGAPORE PTE. LTD.

152 BEACH ROAD, NO. 28 GATEWAY EAST, SINGAPORE
189721

T1317547Z 31/10/2013 (25)

Class 25

Clothing; shoes; hats; hosiery; gloves (clothing); neckties; leather
belts (clothing); shower caps, sleep masks, wedding gowns; all

included in Class 25.

WALK AVENUE

CHONGQING YANMAN ADVERTISING DESIGN CO., LTD.

ROOM 7, 12/F., NO 3. SIXIAN LANE, YUZHONG DISTRICT,

CHONGQING CITY, CHINA

c/o V. LI, 815 UPPER SERANGOON ROAD, #05-03 GRAND

REGALIA, SINGAPORE 534676
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T13178501 06/11/2013 (03)
Application for a series of two marks.

Class 03

Bleaching preparations and other substances for laundry use;
cleaning, polishing, scouring and abrasive preparations; soaps,
perfumery, essential oils, cosmetics, hair lotions; dentifrices;
make-up; skin lotions; mascaras; lipsticks, cosmetic preparations
for baths, mask pack for cosmetic purposes; nail varnish for
cosmetic purposes;, false eyelashes; cotton sticks for cosmetic
purposes, make-up removing preparations;, beauty soap; hair
rinses; hair shampoo; hair conditioner; hair colorants; perfumes,
shaving preparations; laundry preparations; fabric softeners for
laundry use; furbishing preparations; shoe and boot cream;
shampoosfor pets; essential oilsfor food flavorings.

CJ CORP.

12, SOWOL-RO 2-GIL, JUNG-GU, SEOUL, REPUBLIC OF
KOREA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1317868A 06/11/2013 (34)

Class 34

Tobacco, raw or manufactured; tobacco products, including cigars,

cigarettes, cigarillos, tobacco for roll your own cigarettes, pipe T
tobacco, chewing tobacco, snuff tobacco, cigarettes with or without N E

filters, made of a mix of tobacco and cut clove (other than for
medical use); snus; tobacco substitutes (not for medical purposes);

smokers articles, including cigarette paper and tubes, cigarette FINE WENTHSL

filters, tobacco tins, cigarette cases and ashtrays, pipes, pocket
apparatusfor rolling cigar ettes, lighters; matches.

PHILIP MORRISBRANDS SARL

for « SMOOTH. REFRESHING TASTE

QUAI JEANRENAUD 3, 2000 NEUCHATEL, SWITZERLAND

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622
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FINE

for a SMDOTH TASTE

T1317869Z 06/11/2013 (34)

Class 34

Tobacco, raw or manufactured; tobacco products, including cigars,
cigarettes, cigarillos, tobacco for roll your own cigarettes, pipe
tobacco, chewing tobacco, snuff tobacco, cigar ettes with or without
filters, made of a mix of tobacco and cut clove (other than for
medical use); snus; tobacco substitutes (not for medical purposes);
smokers articles, including cigarette paper and tubes, cigarette
filters, tobacco tins, cigarette cases and ashtrays, pipes, pocket
appar atusfor rolling cigar ettes, lighters; matches.

PHILIP MORRISBRANDS SARL
QUAI JEANRENAUD 3, 2000 NEUCHATEL, SWITZERLAND

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622

T1317886Z 06/11/2013 (05)

Class 05

Medical reagents for diabetes monitoring; medical test strips for
use in monitoring blood glucose levels; medical test stripsfor usein
monitoring blood ketone levels.

ABBOTT DIABETES CARE INC.

1420 HARBOR BAY PARKWAY, ALAMEDA, CA 94502,
UNITED STATESOF AMERICA

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981

FREESTYLE PRECISION
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FREESTYLE PRECISION PRO

T1317887H 06/11/2013 (10)

Class 10
Medical apparatus and instruments for diabetes monitoring; blood
glucose monitors; blood glucose sensors; blood ketone monitors;
blood ketone sensors; apparatus for drawing or sampling blood for
purposes of diabetes monitoring; blood glucose monitoring
systems.

ABBOTT DIABETES CARE INC.

1420 HARBOR BAY PARKWAY, ALAMEDA, CA 94502,
UNITED STATESOF AMERICA

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981

T1317905Z 06/11/2013 (25)

Class 25

Clothing; hats; layettes (clothing); shoes; hosiery; gloves (clothing);
belts (clothing); turbans; swimsuits, wedding gowns; all included in

Class 25.

TOPSIN

ZHONGSHAN LIAN TAILAI GARMENT MANUFACTURING

CO, LTD.

NO.11, LEFENG 6 ROAD, MAOHUI INDUSTRIAL ZONE,
HENGLAN TOWN, ZHONGSHAN CITY, GUANGDONG

PROVINCE, CHINA

c/o V. LI, 815 UPPER SERANGOON ROAD, #05-03 GRAND

REGALIA, SINGAPORE 534676
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T1317906H 06/11/2013 (30)
Application for a series of two marks.

Class 30

Rice, pasta, noodles; meals made predominantly from rice, pasta or
noodles; cereals and cereal preparations; rice cakes, rice crackers;
tea, coffee, cocoa; coffee extracts, coffee-based preparations and
beverages, iced coffee; coffee substitutes, extracts of coffee
substitutes, preparations and beverages based on coffee substitutes;
chicory; tea, tea extracts, tea-based preparations and beverages,
iced tea; malt-based preparations, cocoa and cocoa-based
preparations and beverages, chocolate, chocolate products,
chocolate-based preparations and beverages, non-medicated
confectionery; lollipops; pastries, cakes, biscuits, cookies, crackers,
crispbread; icing for cakes, icing powder, icing sugar; ices, ice
cream, ice cream products, frozen confections, frozen yoghurt; ice
desserts, chilled ice cream desserts, mousses, sorbets; dessert
toppings, namely chocolate sauces and candies used as toppings for
desserts; bread; pastry; capers; snack foods consisting principally
of confectionery or chocolate; sweet pies, chocolate, chocolates,
chocolate products, sauces including chocolate toppings for ice
cream and desserts; honey, treacle, maple syrup, mustards,
relishes, yeast extract spreads;, sauces, ketchup, tomato sauce,
Wor cestershire sauce, mint sauce, barbecue sauce; gravy; pizza,
pizza bases, cooking sauces; sauces for pasta and rice; salad
dressings; vinegar, vinaigrette, mayonnaise; dips, spices and
seasonings, flavourings, marinades, condiments, couscous; salsa; all
included in Class 30.

MARS, INCORPORATED

6885 ELM STREET, MCLEAN, VIRGINIA 22101, UNITED
STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1317907F 06/11/2013 (25)

The mark consists of the French words meaning "Heavenly

White".

(2, 2 VP4 r | 2
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Clothing; hats; layettes (clothing); shoes; hosiery; gloves (clothing);
belts (clothing); turbans; swimsuits, wedding gowns; all included in

Class 25.

ZHONGSHAN LIAN TAILAI GARMENT MANUFACTURING

CO, LTD.

NO.11, LEFENG 6 ROAD, MAOHUI

INDUSTRIAL ZONE,

HENGLAN TOWN, ZHONGSHAN CITY, GUANGDONG

PROVINCE, CHINA

c/o V. LI, 815 UPPER SERANGOON ROAD, #05-03 GRAND

REGALIA, SINGAPORE 534676

T1317986F 07/11/2013 (03)

Class 03
Soaps; perfumery, essential oils, cosmetics, hair lotions; dentifrices.

ACTINA FZCO

P.O. BOX 16764, JEBEL ALI FREE ZONE, DUBAI, UNITED
ARAB EMIRATES

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143
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T1318275A 12/11/2013 (36)

Application for a series of two marks.

Class 36

Financing services, hire-purchase financing; lease-purchase
financing; provision of loans; all included in Class 36.

HAP SENG CONSOLIDATED BERHAD

21ST FLOOR, MENARA HAP SENG 1 & 3 JALAN P. RAMLEE,
50250 KUALA LUMPUR, MALAYSIA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709

T1318333B 13/11/2013 (15)

Class 15
Musical instruments.

KAWAI MUSICAL INSTRUMENTS MANUFACTURING CO., @

LTD.

SHIGERY ST

NO. 200, TERAJIMA-CHO, NAKA-KU, HAMAMATSU-SHI,

SHIZUOKA-KEN, JAPAN

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912
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GRIPOIX

T13183351 13/11/2013 (03 14 18)

Class 03
Soaps, perfumes, essential oils, cosmetics, hair lotions, body care
products.

Class 14

Jewelry, precious stones; jewelry cases of precious metal and
boxes, watch cases, bracelets, jewelry chains, key rings of precious
metal, statues and figurines of precious metal; medals.

Class 18

Leather and imitation leather, animal skins, trunks and traveling
bags, umbrellas, walking sticks, pocket wallets, purses not of
precious metal, handbags, beach bags, vanity cases not fitted, net
bags for shopping, clutch bags, envelopes and pouches of leather

for mer chandise packaging.

GRIPOIX HOLDINGSCOMPANY LIMITED

UNIT 606, 6TH FLOOR -

ALLIANCE BUILDING, 133

CONNAUGHT ROAD CENTRAL, HONG KONG

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903

T1318338C 13/11/2013 (12)

Class 12

Automobiles; chassis springs, shock absorbers and strut braces for
land vehicles; vehicle rollbars; vehicle bushings; brake calipers for
automobiles; vehicle brake pads; brake discs, brake lines, brake
hoses for automobiles; vehicle wheels; vehicle wheel rims; wheel
spacers for automobiles;, vehicle whedl studs; vehicle wheel lug
nuts; vehicle fenders; vehicle wheel covers; vehicle mud guards;
vehicle seats; vehicle seat covers; land vehicle steering wheels;
vehicle gear levers, dashboards and door panels for vehicles; land
vehicle roof panels, brake pedals for vehicles;, clutch pedals for
vehicles, accelerator pedal for automobiles; door pins for
automobiles; automobile bumpers, automobile grilles; mirrors for
vehicles; rearview mirrorsand side-view mirrorsfor vehicles.

POLESTAR HOLDING AB

ANNA ODHNERS GATA 14, 421 30 VASTRA FROLUNDA,
SWEDEN

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903

polestor*
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Rachael Ray
RACHAEL RAY

rachael ray

T1318339A 13/11/2013 (08 16 21 41)
Application for a series of three marks.

Class 08
Flatwar e, forks, knives and spoons, cutlery.

Class 16
Books and magazines related to cooking, food, entertaining and
cooking instruction.

Class 21

Bowls, plates, mugs, drinking glasses, garbage containers,
cookwar e, pots, pans, griddles, skillets, pot and pan lids and covers,
bakeware, baking dishes, baking pans, sheet pans, loaf pans and
cake pans, household containers for transporting and serving hors
d‘oeuvres, kitchen tools and kitchen utensils, spatulas, spoonulas,
whisks, vegetable brushes, vegetable scrapers, pastry brushes,
turners, lunch sacks, lunch boxes, containersfor liquids.

Class 41

Entertainment services in the nature of ongoing cooking, and talk,
lifestyle and variety, shows to be distributed via television, cable
television, satellite systems, wireless communication devices and
global communication network; providing information on an
ongoing talk, lifestyle and variety show via wireless communication
devices and global communication networKk.

RAY MARKSCO.LLC

900 BROADWAY, SUITE 1001, NEW YORK, NEW YORK
10003, UNITED STATES OF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1318341C 13/11/2013 (25)

Class 25

Clothing; layettes [clothing]; footwear; caps [headwear]; hosiery;
gloves[clothing]; bathing suits; neckties; scarfs; girdles.

ANZHENG FASHION GROUP CO.,LTD.

NO. 110 LONGXING ROAD, HAINING CITY, ZHEJIANG
PROVINCE 314400, CHINA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

ANZHENG
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T1318342A 13/11/2013 (29 30 35 43)
Application for a series of two marks.

Class 29

Chicken, chicken breast meat containing a brie-based filling and
coated in breadcrumbs, chicken extracts, chicken flavouring,
chicken pieces, chicken products, cooked chicken, deep frozen
chicken, dehydrated chicken, dehydrated chicken broth, fresh
chicken portions packaged together with dips, fried chicken, pieces
of chicken for use as a filling in sandwiches, powdered chicken,
prepared meals consisting wholly or substantially wholly of chicken
and prepared meals containing [principally] chicken.

Class 30

Sauces and dips (condiments), cooking sauces, sauces for chicken,
flavourings in the form of concentrated sauces, soy sauces, chilli
sauce, garlic sauce, seasonings, spices, ginger (spice), salt for
flavouring food, mustard, vinegar, ground pepper, food flavourings
(other than essential oils), salad dressings; all included in Class 30.

Class 35

Administration of the business affairs of franchises, advisory
services relating to publicity for franchises, business assistance
relating to the establishment of franchises; business consultation
services relating to franchising; business advisory services relating
to franchising; business advisory servicesrelating to the running of
restaurants; business advisory services relating to the setting up of
restaurants; franchising consultancy services, provision of
assistance [business] in the operation of franchises.

Class43

Catering services provided for restaurants, provision of
information relating to restaurants;, restaurant services;
restaurants.

SOUP RESTAURANT GROUP LIMITED

150 KAMPONG AMPAT, #04-01 KA CENTRE, SINGAPORE
368324

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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SAMSUI

T13183437 13/11/2013 (30)

Class 30

Sauces and dips (condiments), cooking sauces, sauces for chicken,
flavourings in the form of concentrated sauces, soy sauces, chilli
sauce, garlic sauce, seasonings, spices, ginger (spice), salt for
flavouring food, mustard, vinegar, ground pepper, food flavourings
(other than essential oils), salad dressings; all included in Class 30.

SOUP RESTAURANT GROUP LIMITED

150 KAMPONG AMPAT, #04-01 KA CENTRE, SINGAPORE
368324

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1319066E 25/11/2013 (09)

Class 09

Automotive €electric batteries; batteries; batteries for electric

vehicles; batteriesfor land vehicles; batteries, electric. x E'ﬂ
% = 1

ENERGY SYSTEMSTRANSNATIONAL PTELTD

EXCELLENT PRODUCT. EXTRA VALUE.

69C TUAS SOUTH AVENUE 1, SINGAPORE 637500
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&~ funcare
4 funcare

T13191621 27/11/2013 (05)

The first mark in the series is limited to the colour(s) as shown in
therepresentation on the form of the application.

Application for a series of two marks.

Class 05

Nutritional supplements, dietary and nutritional supplements for
medical use in weight control, health food supplements for persons
with special dietary requirements, health food supplements made
principally of minerals, health food supplements made principally
of vitamins, powdered nutritional supplement drink mix, enzyme
nutritional supplements, enzyme food supplements, enzymes for
medical purposes, lecithin nutritional supplements, lecithin dietary
supplements, mineral food supplements, mineral supplements to
foodstuffs, mineral dietary supplements for humans, vitamin
supplements, vitamin supplements for foodstuffs for human
consumption, dietary fibers, therapeutic agents for medical use in
weight control and appetite suppression, dietetic substances in the
form of pill for medical use in weight control, agents for reducing
lipid levels, powdered dietary food concentrates for use in a weight
reduction programme for medical purposes, dimming
preparations in the form of capsules for medical use, dietary
preparations in the form of capsules for slimming purposes
(medical), diet pills, nutritional supplements drinks, dietary
supplemental drinks, meal replacement powders adapted for
medical use, meal replacement drinks adapted for medical use,
nutritional drinks used for meal replacement adapted for medical
use, weight management supplements, herbal beverages for
medicinal use to assist in sleeping, adhesive patches for medical
purposes, transdermal patches for administering pharmaceutical
appetite suppressants, transdermal patches for administering
dietetic substances for medical use in weight control and dietary or
medical preparations for dimming purposes, nutritional additives
for medical use, protein foods for medical use, medicinal analgesic
ointments, weight loss supplements for medical use.

FUNCARE OF TAIWAN CO., LTD.

9F.-2, NO. 77, SHIHJHENG N. 1ST RD., SITUN DISTRICT,
TAICHUNG CITY, TAIWAN, REPUBLIC OF CHINA

AGENT: HENRY GOH (S) PTE LTD, P.O. BOX 183 TOA
PAYOH CENTRAL, SINGAPORE 913107
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DIATRANZ

T1319164E 27/11/2013 (05 42 44)

Class 05

Cell preparations for the treatment of diseases and conditions;
living tissue for medical purposes; pharmaceutical preparations
and substances.

Class 42

Medical research services, advisory and consulting services
relating to the aforesaid services, the provision of information
relating to the afor esaid services.

Class 44

Medical services, animal breeding services, preparing cells for
implanting into a human or other animal body; encapsulating cells
for implanting into humans and other animals; advisory and
consulting services relating to the aforesaid services; the provision
of information relating to the aforesaid services.

DIATRANZ OTSUKA LIMITED

19 LAURESTON AVENUE, PAPATOETOE, AUCKLAND 2025,
NEW ZEALAND

AGENT: ONE LEGAL LLC, 6 SHENTON WAY, #21-08 DBS
BUILDING TOWER TWO, SINGAPORE 068809

T1319171H 27/11/2013 (17)

Class 17

Adhesive tapes of metal foil; hose pipes made of plastic or rubber;
gaskets, adhesive masking tapes (other than for household or
stationery purposes); adhesive packaging tapes, other than for
household or stationery use; adhesive tapes for industrial use;
packing, stopping and insulating materials.

KENMECH ASIA MARKETING PTELTD
1031 EUNOS AVENUE 6, #01-49, SINGAPORE 409626

AGENT: LJ VERNUS PTE. LTD., 20 ALJUNIED ROAD, #01-03
CPA HOUSE, SINGAPORE 389805

/Centape
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/Censeal

High Density Sealing System

T1319173D 27/11/2013 (17)

Class 17

Sealants for joints; insulating paints or varnish; synthetic resins
(semi-finished products); materials for packing; insulating or
stopping materials, adhesive tapes for industrial use; adhesive
packaging tapes, other than for household or stationery use;
adhesive masking tapes (other than for household or stationery
purposes); caulking compounds, waterproofing packings;
expansion joints; packing, stopping and insulating materials.

KENMECH ASIA MARKETING PTELTD
1031 EUNOS AVENUE 6, #01-49, SINGAPORE 409626

AGENT: LJ VERNUS PTE. LTD., 20 ALJUNIED ROAD, #01-03
CPA HOUSE, SINGAPORE 389805

T1319191B 28/11/2013 (21)

Class 21

Cups and mugs; drinking straws, drinking straws combined with

spoons.

CIRCLE K STORESINC.

P.O. BOX 52085, PHOENIX, ARIZONA, 85072-2085, UNITED

STATESOF AMERICA

AGENT: YUSARN AUDREY, 24 RAFFLES PLACE, #27-01
CLIFFORD CENTRE, SINGAPORE 048621
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POLAR POP

T1319192J 28/11/2013 (21)

Class 21

Cups and mugs; drinking straws, drinking straws combined with
spoons.

CIRCLE K STORESINC.

P.O. BOX 52085, PHOENIX, ARIZONA, 85072-2085, UNITED
STATESOF AMERICA

AGENT: YUSARN AUDREY, 24 RAFFLES PLACE, #27-01
CLIFFORD CENTRE, SINGAPORE 048621
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RS

T1319197A 28/11/2013 (32)

The tranditeration of the Chinese characters appearing in the
mark is" LaKe" which has no meaning.

Class 32

Alcohal free beer; alcohol free beverages; alcohol free drinks; beer;
beverages consisting of a blend of fruit and vegetable juices;
beverages made from fruit concentrates; bottled fruit drinks;
bottled fruit juices; concentrates for usein the preparation of fruit
juice drinks; crushes; de-alcoholised beer; de-alcoholised drinks;
drinking water; edible essences for making bever ages; essences for
making beverages, extracts of vegetables (beverages); fresh fruit
juices; fresh vegetable juices, frozen concentrated fruit drinks;
frozen concentrated fruit juices, frozen fruit juices, frozen
vegetable juices; fruit based drinks; fruit beers; fruit beverages,
fruit concentrates for making beverages, fruit drinks; fruit
flavoured non-alcoholic drinks; fruit flavoured sguashes; fruit
juice beverages; fruit juice concentrates; fruit juice extracts
[preparations for making beverages]; fruit juice extracts for use as
a beverage; fruit juice nectar [non-alcoholic beverages]; fruit juice
nectar [preparations for making beverages]; fruit juices; fruit
nectars (non-alcoholic); fruit squashes; fruit syrup [preparations
for making beverages|; herbal beverages (other than for medicinal
use); liquid mixtures for making soft drinks; low calorie fruit
juices; milk (peanut-)[non-alcohaolic beverage]; milk of almonds
(beverage); mineral water (beverages); mixtures of fruit flavoured
drinks;, multi-vitamin fruit juice beverages (not for medical use);
multi-vitamin fruit nectar (other than for medical use); natural
mineral water (not for medical purposes); natural spring waters
(not for medical purposes); natural water (not for medical
purposes); nectars of fruits, non-alcoholic beers; non-alcoholic
beverages; non-alcoholic drinks (other than for medical use);
non-alcoholic fruit extracts, non-alcoholic fruit juice beverages;
non-alcoholic honey-based beverages; non-fermented fruit drinks;
non-fermented fruit juices; non-medicated mineral drinks;
non-medicated mineral spring waters, part frozen slush drinks;
peanut milk [non-alcoholic beverage]; preparations for making
beverages; preparations for making mineral water; soft drinks;
sorbets (beverages); soya based beverages (not being dairy
substitutes); spring water (beverages), other than for medical
purposes; squashes (non-alcoholic beverages); still water (not for
medical purposes); syrup for making beverages; syrup powder for
beverages;, syrups for beverages, syrups for lemonade; table
waters; tropical fruit squash (beverages); unfermented fruit juice;
vegetable drinks; vegetable extracts (beverages); vegetable extracts
for usein the preparation of non-alcoholic drinks; vegetable juice
concentrates (beverages); vegetable juices (beverages); water
(beverage) other than for medical use; water for drinking (other
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than for medical purposes); waters (bever ages); whey bever ages.
SINGAPORE KINGYAMA FOOD CO., PTE.LTD.

50 RAFFLES PLACE, #32-01 SINGAPORE LAND TOWER,
SINGAPORE 048623

AGENT: ROBERT WANG & WOO LLP, 9 TEMASEK
BOULEVARD, #41-01 SUNTEC TOWER 2, SINGAPORE 038989

T1319204H 28/11/2013 (20)

The tranditeration of the Chinese characters appearing in the
mark is" Ai Lu" which hasno meaning.

Class 20

Furniture, bedsteads (wood), bedding (except linen), beds, fittings
of non-metallic materials for beds, mattresses, spring mattresses,
sofa, chests of drawers, pillows.

STYLUTION INT'L CORP.

NO. 73, WU CHUN ROAD, WUKU LND. PARK, TAIPEI 248,
TAIWAN, ROC

AGENT: W.P. LAI & CO, P.O. BOX 0399 PSA BUILDING POST
OFFICE, SINGAPORE 911144

L\}

SLEEP THERNPY
¥
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T1319205F 28/11/2013 (20)

The trandliteration of the Chinese characters appearing in the
mark is" Zhu Meng" which hasno meaning.

Class 20
Furniture, bedsteads (wood), bedding (except linen), beds, fittings
BAMBOO of non-metallic materials for beds, mattresses, spring mattresses,
CONNECTION sofa, chests of drawers, pillows.

STYLUTION INT'L CORP.

NO. 73, WU CHUN ROAD, WUKU LND. PARK, TAIPEI 248,
TAIWAN, ROC

AGENT: W.P. LAI & CO, P.O. BOX 0399 PSA BUILDING POST
OFFICE, SINGAPORE 911144

T1319206D 28/11/2013 (20)

The trandliteration of the Chinese characters appearing in the
mark is" Xi Le Dun" which has no meaning.

Class 20 ,ﬁ glﬁé ﬁﬁ
Furniture, bedsteads (wood), bedding (except linen), beds, fittings STYLUTION

of non-metallic materials for beds, mattresses, spring mattresses,
sofa, chests of drawers, pillows.

STYLUTION INT'L CORP.

NO. 73, WU CHUN ROAD, WUKU LND. PARK, TAIPEI 248,
TAIWAN, ROC

AGENT: W.P. LAI & CO, P.O. BOX 0399 PSA BUILDING POST
OFFICE, SSINGAPORE 911144
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T1319300A 29/11/2013 (43)

Class 43
Childcare services.

SINGAPORE CHILDCARE PTELTD

715 EAST COAST ROAD, SINGAPORE 459067

715 EAST COAST ROAD, SINGAPORE 459067

Learning Promotes Strength

T1319301Z 29/11/2013 (03)

Class 03
Foundation for cosmetics, make-up base; non-medicated make-up CH I FFON
products; cosmetics;, cosmetic kits, cosmetic skin care products;
cosmetic skin care preparations.

WHITE CHIFFON
ALBION CO.,LTD.

ALBION
1-7-10, GINZA, CHUO-KU, TOKYO, JAPAN

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622
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T1319302H 29/11/2013 (03)

Class 03
CH'FFON Make-up base; make-up foundations, powder foundation for
cosmetics, base creams for make-up foundations, non-medicated
WHITE CHIFFON make-up products;, cosmetics, cosmetic Kkits, cosmetic skin care
PRIMER products, cosmetic skin care preparations.
ALBION ALBION CO.,LTD.

1-7-10, GINZA, CHUO-KU, TOKYO, JAPAN

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #14-01
CHEVRON HOUSE, SINGAPORE 048622

T1319474A 29/11/2013 (30)

Class 30
Coffee, tea.

LIMLAM THYEPTELTD GRYPHON®

TEA COMPANY
251 PANDAN LOOP, SINGAPORE 128431

AGENT: STERLING LAW CORPORATION, 4 BATTERY
ROAD, #30-00 BANK OF CHINA BUILDING, SINGAPORE
049908
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T1402327D 19/02/2014 (05)

Class 05

Vitamin preparations, medicines for human purposes, chemical
preparations for the diagnosis of pregnancy; babies napkin-pants
[diaper-pantg]; bath salts for medical purposes; dietetic substances
adapted for medical use; air purifying preparations; sanitary
towels; sanitary tampons; sanitary panties; menstruation knickers;
breast-nursing pads; dental lacquer; personal sexual lubricants;
douching preparations for medical purposes, vaginal washes; all
included in class 5.

BEIJING KANGZHILESI NETWORK TECHNOLOGY CO.
LTD.

ROOM A2106, 4TH FLOOR, GATE 1, ZONE A2, BUILDING 50,
NO.14 JIUXIANQIAO ROAD, CHAOYANG DISTRICT,
BEIJING, CHINA

AGENT: PINTASPTE LTD, BLK 116 JALAN BUKIT MERAH,
#01-1655, SINGAPORE 160116

T1402332J 19/02/2014 (03)

Class 03

Cosmetics, cosmetic Kits, cosmetic preparations for skin care;
cotton sticks for cosmetic purposes;, aloe vera preparations for
cosmetic purposes, make-up removing preparations, make-up
preparations, skin whitening creams; beauty masks, cosmetic
moisturizers; soap; shampoos, hair lotions; facial preparations
(cosmetic); sun screen prepar ations (cosmetics); mouth washes, not
for medical purposes; non-medicated lip glosses, non-medicated lip
balms; deodorantsfor human beingsor for animals.

ROHTO PHARMACEUTICAL CO.,LTD.

8-1, TATSUMINISHI 1-CHOME, IKUNO-KU, OSAKA-SHI,
OSAKA 544-8666, JAPAN

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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[ A

THE SOA

>

P MAKER

T1402944B 28/02/2014 (03)

Class 03

Cosmetic skin care products; cosmetic soaps, cosmetics, cosmetics
for personal use; facial scrubs (cosmetic); facial toners (cosmetic);
facial washes (cosmetic).

ZHENG LIUYANG

9 LORONG 34 GEYLANG, #06-01 SUNFLOWER LODGE,
SINGAPORE 398207

T1403198F 05/03/2014 (37)

Class 37

Property Development (Building and Construction Services); all h) A ¥

included in Class

COUNTRY GARDEN (S) PTELTD

163 TRAS STREET, #01-01 LIAN HUAT BUILDING,

37.

SINGAPORE 079024

COUNTRY

" GARDEN

AGENT: ATTORNEYS INC. LLC, 24 RAFFLES PLACE,
#25-06A CLIFFORD CENTRE, SINGAPORE 048621
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SUGARSHIELD

T1404179E 21/03/2014 (03)

Class 03
Toothpaste.

Priority Claims:

Class 03

21/10/2013

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

THE PROCTER & GAMBLE COMPANY

ONE PROCTER & GAMBLE PLAZA, CINCINNATI, OHIO
45202, UNITED STATESOF AMERICA.

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

T14043081 24/03/2014 (09)

Class 09
Batteries.

Priority Claims:

Class 09

24/09/2013

UNITED STATESOF AMERICA

DUAL|LITE

All goods/services claimed in thisapplication.

HUBBELL INCORPORATED

P.O. BOX 1000, 40 WATERVIEW DRIVE, SHELTON CT
06484-1000, UNITED STATES OF AMERICA

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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|nter national Registrationsfiled under the Madrid
Protocol Published for Opposition Purposes
under the Trade Marks Act (Cap.332, 1999 Ed.)

OPPOSITION

Notice is hereby given that any person who wishes to oppose the registration of any of the marks
published in the class groups which follow may within two months from the date of this journal file a
Notice of Opposition on Form TM 11 (fee $374).

Formal opposition should not be filed until after reasonable notice has been given to the Applicant for
registration so as to afford him an opportunity of withdrawing his application before the expenses of
preparing the Notice of Opposition are incurred. Failure to give such notice will be taken into account in
considering any application by an Opponent for an Order for Costsif the opposition isuncontested by the
Applicant.
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BLAUER

T1215205J (25)
(International Registration No. 1004641)

Date of International Registration: 03/06/2009
Date of Protection in Singapore: 05/09/2012

Class 25

Clothing, namely, men’'s and women’s uniforms and outerwear;
namely jackets, wind resistant jackets, reefers, parkas, sweaters,
pullovers, vests, pants, shorts, knitted and jersey tops, coats, trench
coats, liners, hoods, collars, hats, gloves, mittens, capes, ponchos,
jumpsuits, tank suits, bikinis, leggings, and foul weather gear;
namely, raincoats, blizzard coats, storm coats, rain jackets, rain
pants, rain suits, cap and hat covers; excluding sports clothing,
gports footwear, sports headgear, sporting goods, sporting
accessories and sporting equipment.

BLAUER MANUFACTURING COMPANY, INC.

20 ABERDEEN STREET, BOSTON, MA 02215, UNITED
STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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LAW

T0914684C (07 11)
(International Registration No. 1020735)

Date of International Registration: 15/07/2009
Date of Protection in Singapore: 15/07/2009

Class 07

Machines and machine tools; motors;, transmission belts and
couplings; large agricultural implements, particularly implements
for preparation and delivery of cattle foodstuffs, namely
electromechanical machines for preparation of cattle foodstuffs,
mechanical machines for delivery of said foodstuffs, implements
used for handling fodder, namely mechanical apparatus for
loading and unloading fodder, implements (machines) used for
accommodating premises for animal husbandry, manure
evacuators for cattle sheds and pig houses, or liquid manure of all
types, implements (machines) for handling, cleaning and
calibrating grains, cereals and all other products, namely loading
and unloading appar atus, high pressure, steam or vacuum cleaning
appar atus, as well as calibrating machines, all for treating grains,
cerealsand all other products; incubators; and their spare parts.

Class 11

Apparatus for heating, cooking, drying, ventilating; all the
aforesaid goods for agricultural use; apparatus for agricultural
use, namely pot stills (distillation apparatus), apparatus for
steaming fodder, apparatus for purifying water, air, heating
apparatus with liquid, solid or gaseous fuel for agricultural use,
apparatus (for agricultural use) for drying grains or cereals,
burners, coffee roasters, desiccating apparatus, heat exchangers,
evaporators, furnaces, other than for experimental purposes, air
reheater, heat regenerators, cooling appliances and installations,
air dryers, dryers (apparatus), fans (parts of air-conditioning
installations), sterilisers.

APPLICATIONSINDUSTRIELLES
ROUTE DE MONTGERAIN, F-60420 TRICOT, FRANCE.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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DHL EASY SHOP

T0915402A (39)
(International Registration No. 1023754)

Date of International Registration: 13/10/2009
Date of Protection in Singapore: 13/10/2009

Class 39

Transport, in particular transport of goods by motor vehicle, lorry,
rail, ship and aeroplane; packaging and storage of goods;
transportation information; freight brokerage, unloading of
freight; storage information; courier services, logistics in the
transport sector; collection, transport and delivery of goods, in
particular documents, packages, parcels, letters and pallets;
freighting by ship, aeroplane, rail, motor vehicle and lorry;
tracking and tracing by means of the electronic tracking of goods,
in particular documents, packages, parcels, letters and pallets;
warehouse management; organization and handling of returned
goods (returns management) included in this class; rental of
storage containers; letter, freight and express delivery services,
rental of warehouses; logistics consultancy in the sector of
transport; dispatch of goods; drawing up all transit documents in
the field of the transport; providing information relating to
handling, transport and logistics, in particular the handling of
documents, letters, packages, parcels and pallets; providing online
information in the field of the transport, packaging and storage of
goods.

Priority Claims:

Class 39

16/04/2009

GERMANY

All goods/services claimed in thisapplication.

DHL INTERNATIONAL GMBH
CHARLES-DE-GAULLE-STRABE 20, 53113 BONN, GERMANY

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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CHRISTIAN POTIER

T1317108C (29 30)
(International Registration No. 1049278)

Date of International Registration: 30/07/2010
Date of Protection in Singapore: 21/08/2013

Class 29

Meat, fish, poultry and game; meat extracts, preserved, frozen,
dried and cooked fruits and vegetables; jellies, jams, compotes;
eggs, milk and milk products, edible oils and fats; edible fats;
butter; charcuterie; salted meats; crustaceans, not live; canned
meat or fish; cheese; milk beverages, milk predominating.

Class 30

Coffee, tea, cocoa, sugar, rice, tapioca, sago, artificial coffee; flours
and cereal preparations, bread, pastry and confectionery, edible
ices; honey, treacle; yeast, baking-powder; salt, mustard; vinegar,
sauces (condiments); spices, ice for refreshment; sandwiches,
pizzas; pancakes, cookies; cakes; rusks, confectionery; chocolate;
bever ages made with cocoa, coffee, chocolate or tea.

CHRISTIAN POTIER

1189 CHEMIN DE BEAUCHAMP, CS 20008 MONTEUX,
F-84207 CARPENTRAS CEDEX, FRANCE
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T1214337Z (35)
(International Registration No. 1093564)

Date of International Registration: 11/07/2011
Date of Protection in Singapore: 17/07/2012

Class 35

Retail store services, and business assistance services on
commercial business in connection with perfumery, cosmetics,
clothing, footwear, headgear, textile goods, goods made of leather
or imitations of leather, bags, eyewear, jewdlery, watches,
horological and chronometric instruments, household accessories
and articles; the aforesaid services also in connection with
franchising; the bringing together, for the benefit of others, of a
variety of clothing, perfumery, household accessories, cosmetics,
watches, jewellery, eyewear, records, compact discs, cassettes,
videos, books, art pictures, cards, calendars, posters, prints,
stickers and cartoon printed books (excluding the transport
thereof), enabling customers to conveniently view and purchase
those goods from a general merchandise catalogue by mail order;
business administration services in respect of the closing of
franchise agreements for perfumery, cosmetics, clothing, footwear,
headgear, textile goods, goods made of leather or imitations of
leather, bags, eyewear, jewellery, watches, horological and
chronometric instruments, household accessories and articles;
assistance in franchised commercial business management;
organisation of trade fairs for commercial or advertising purposes,
advertising; office functions; aforementioned services also provided
via Internet; representation of goods on communication media, for
retail purpose; commercial administration of the licensing of the
goods and services of athers; promotion for others; sales promotion
(for others); personnel management consultancy; relocation
services for businesses; secretarial services;, accounting; rental of
vending machines; sponsor ship search.

KARL LAGERFELD B.V.

LOOIERSGRACHT 43, NL-1016 VR AMSTERDAM,
NETHERLANDS

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143
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EXELTIS

T1404336D (35)
(International Registration No. 1112236)

Date of International Registration: 05/03/2012
Date of Protection in Singapore: 19/06/2013

Class 35

Sales promotion for third parties, business management assistance;
consulting on business management and marketing studies,
presentation of goods on communication media, for retail
purposes; business administration of product licences and services
for others; organization of exhibitions, trade fairs or congresses for
business or advertising purposes, all relating to pharmaceutical,
veterinary and  biotechnological companies and  for
pharmaceutical, veterinary and biotechnological products.

CHEMO IBERICA, SA.

GRAN VIA CARLOSIII, 98, 70, E-08028 BARCEL ONA, SPAIN
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No_ Code

T1210798E (03 09 14 18 25)
(International Registration No. 1121319)

Date of International Registration: 29/02/2012
Date of Protection in Singapore: 29/02/2012

Class 03

Perfumery and cosmetics, namely perfume, eau de Cologne, rose
water, cologne, after shave lotions, make-up, personal deodorants
and antiperspirants, essential oils for personal use, soaps, shaving
soaps, bath qils, bath foams, bath cream, bath salts for cosmetic
purposes, cleansing soaps for personal hygiene, shower soaps,
shaving lotions, shaving creams, beauty creams, vanishing creams,
skin lotions, hand creams, lotions, body milk, cosmetic
preparations for slimming purposes, sun oils, sun milks, sunscreen
lotions, talcum powder, tissues impregnated with cosmetic lotions,
cotton stick for cleaning ears, cotton wool for cosmetic purposes,
eyebrow pencils, eye liners, mascaras; face powder, lipsticks, eye
make-up removers, skin milks, cleansing lotions, hair care
prepar ations, shampoos, hair oils, henna, hair lotions, hair creams,
hair sprays, hair decolorants, nail polish, depilatories, cosmetic
kits, dentifrices; laundry preparations, namely cleaning, polishing,
scouring and abrasive preparations, bleach and laundry
deter gents,; shoe and boot creams and polishes.

Class09

Spectacles, sunglasses, lenses and frames therefor, contact lenses,
optical lenses, magnifying glasses, cases, chains and cords for
glasses and spectacles, parts and fittings, for all the aforesaid
goods; leather covers for portable multimedia players, for mobile
phones, for DVDs, for CDs, for computer cables, for audio
reproduction devices, for palmtops, for electronic agendas, for
photographic cameras and for film cameras.

Class 14

Watches and clocks, pendulum clocks, chronographs and
chronometers, rough gemstones, precious stones, diamond, coral
jewellery, emerald, sapphire, ruby, opal, topaz, aquamarine,
earrings, rings, necklaces, bracelets, ornamental pins made of
precious metal, shoe ornaments of precious metal, pearl, boxes of
precious metal, jewels cases of precious metal, brooches, pins
(jewellery), tie clips, cuff links, leather bracelets.

Class 18

Bags, handbags, traveling bags, briefcases, leather briefcases,
leather credit card holders, wallets, leather document briefcases,
leather key cases, purses, trunks, suit cases, cosmetic bags (not
fitted), sports bags, other than adapted (shaped) to contain specific
sports apparatus, evening and shoulder bags for ladies, leather
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shopping bags, school bags, garment bags for travel, suit carriers
for travel, shoe bags for travel, beach bags, rucksacks, diaper bags,
backpacks, Boston bags, traveling trunks, duffel bags, overnight
bags, carry-on bags, bags for mountain-climbing, satchels, opera
bags, vanity cases (not fitted), hides, cases and boxes made of
leather, bags made of leather for packaging, leather straps,
umbreéllas, leather leashes.

Class 25

Leather coats, leather jackets, leather trousers, leather sKirts,
leather tops, leather raincoats, leather long coats, leather over coats,
leather belts, leather braces for clothing, belts, suits, padded
jackets, jackets, stuff jackets, jumpers, trousers, jeans, skirts,
dresses, coats, overcoats, cloaks, raincoats, parkas, pullovers,
shirts, T-shirts, blouses, sweaters, underwear, baby-dolls being
nightwear, bathrobes, bathing costumes, negligee, swim suits,
dressing gowns, nightgowns, one-piece dresses, two-piece dresses,
evening dresses, shawls, scarves, ties, neckties, gentlemen suits,
women’s clothing, dress shirts, aloha shirts, sweat shirts, under
shirts, polo shirts, body suits, blazers, shorts, sport shirts; shoes,
athletic shoes, dippers, overshoes, low heel shoes, leather shoes,
rubber shoes, galoshes, golf shoes, wooden clog, angler shoes,
basketball shoes, dress shoes, heels, hiking shoes, rugby shoes,
boxing shoes, base ball shoes, vinyl shoes, beach shoes, inner soles,
soles for footwear, footwear upper, heelpieces for shoes and boots,
non-dipping pieces for shoes and boots, tips for footwear, rain
shoes, track-racing shoes, work shoes, straw shoes, gymnastic
shoes, boots, ski boots, half boots, arctic boots, football boots, laced
boots, field hockey shoes, hand ball shoes, esparto shoes or sandals,
sandals, bath sandals; gloves, gloves for protection against cold
(clothing), leather gloves (clothing), mittens; hats and caps, visor
(headgear), leather hatsand caps.

Priority Claims:

Class 03

24/02/2012

ITALY

All goods/services claimed in thisapplication.

Class 09

24/02/2012

ITALY

All goods/services claimed in thisapplication.

Class 14

24/02/2012

ITALY

All goods/services claimed in thisapplication.
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Class 18

24/02/2012

ITALY

All goods/services claimed in thisapplication.

Class 25

24/02/2012

ITALY

All goods/services claimed in thisapplication.

TOD'SSP.A.

VIA FILIPPO DELLA VALLE, 1, 1-63811 SANT’ELPIDIO A
MARE (FM), ITALY

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667

T1317676Z (09)
(International Registration No. 1121440)

Date of International Registration: 29/03/2012
Date of Protection in Singapore: 18/09/2013
SMA ONETOUCH
Class 09
Multi-location monitor for performing remote microbial air
sampling analysis.

VELTEK ASSOCIATES, INC.

15 LEE BOULEVARD, MALVERN, PA 19355, UNITED STATES
OF AMERICA



Trade Marks Journal No. 024/2014 Page No. 119

ALAMO

T1212051E (39)
(International Registration No. 1123372)

Date of International Registration: 26/04/2012
Date of Protection in Singapore: 26/04/2012

Class 39
Automotive renting and leasing services.

VANGUARD TRADEMARK HOLDINGSUSALLC

600 CORPORATE PARK DRIVE, ST. LOUIS MO 63105,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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starfuels

for a changing energy market

T1212501J (35 36)
(International Registration No. 1124736)

Date of International Registration: 04/07/2012
Date of Protection in Singapore: 04/07/2012

Class 35

Business management; business negotiation and negotiation of
contracts (for others) in relation to the sale, purchase, import
and/or export of raw materials, chemical, oil or oil-producing
products, and other energy-sector products.

Class 36

Financial affairs; brokerage (financial services); brokerage of raw
materials, chemical, oil or oil-producing products, and other
ener gy-sector products.

Priority Claims:

Class 35

11/04/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 36

11/04/2012

SWITZERLAND

All goods/services claimed in thisapplication.
STARSUPPLY SA

23, RUE DE RIVE, CH-1260 NYON, SWITZERLAND

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722
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ASMALLWORLD

T1214683B (09 35 36 38 39 41 42 43 45)
(International Registration No. 1128942)

Date of International Registration: 02/08/2012
Date of Protection in Singapore: 02/08/2012

Class09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signaling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic recording media, sound recording discs; compact discs,
DVDs and other digital recording media; mechanisms for
coin-operated apparatus; cash registers, calculating machines, data
processing equipment and computers, computer software;
fire-extinguishing appar atus.

Class 35
Advertising; business management; business administration; office
functions.

Class 36
Insurance underwriting; financial affairs, monetary affairs; real
estate affairs.

Class 38
Telecommunications.

Class 39
Transport; packaging and storage of goods; arranging of tours.

Class 41
Educational services; training; entertainment; sporting and
cultural activities.

Class 42

Scientific and technological services and research and design
relating thereto; industrial analysis and research services;, design
and development of computersand software.

Class 43
Servicesfor providing food and drink; temporary accommodation.

Class 45
Legal services; security services for the protection of property and
individuals; online social networ king services.
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Priority Claims:

Class09

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 35

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 36

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 38

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 39

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class41

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 42

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 43

08/06/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 45
08/06/2012

SWITZERLAND
All goods/services claimed in thisapplication.

ASW CAPITAL AG

LUZERNERSTRASSE 113, CH-6403 KUSSNACHT Sz,
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SWITZERLAND

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143

T1317212H (03 09)
(International Registration No. 1131541)

Date of International Registration: 10/05/2012
Date of Protection in Singapore: 31/07/2013

The Italian word "Pomellato" appearing in the mark means
" Dappled"” .

Class 03

Cosmetics in general, including perfumes,; perfumesin solid form;
deodorants for personal use; soap; liquid soap; cakes of toilet soap;
bubble bath; dentifrices; shampoos, essential oils; hair lotion; hair
waving and setting products, gels, hair dyes, face creams;
mascar a; eyeliners; eye shadows, make-up pencils; clay for the
face; lipsticks, foundation; body creams; nail polish; nail
hardeners; tanning oils and creams.

Class09
Spectacles and sunglasses; spectacle glasses; spectacle frames.

POMELLATO SP.A.

VIA NEERA, 37, 1-20141 MILANO, ITALY
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PRESSEN

T1216370B (01)
(International Registration No. 1132991)

Date of International Registration: 15/05/2012
Date of Protection in Singapore: 15/05/2012

The mark consists of a German word meaning "To Press' or
"Compress'.

Class 01
Adhesives for industrial purposes; adhesives for industrial use in
the form of coatings, welding chemicals, chemical fixing
compounds for industrial purposes; sealants (chemical) for use in
industry.

BEARDOW & ADAMS (ADHESIVES) LIMITED

32 BLUNDELLS ROAD, BRADVILLE, MILTON KEYNES,
BUCKINGHAMSHIRE MK13 7HF, UNITED KINGDOM

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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Connect. Freely.

T1318164Z (398)
(International Registration No. 1172898)

Date of International Registration: 24/01/2013
Date of Protection in Singapore: 30/09/2013

Class 38

Internet and peer-to-peer computer services, namely, electronic
transmission of audio, video and other data and documents among
computers, electronic transmission of data and documents over
computer terminals and instant messaging  services,
communications by means of or aided by computer, namely,
transmission of voice, data, graphics, images, audio and video by
means of telecommunications networks, wireless communication
networks, and the Internet; transmission of audio, video, images,
text and other data by means of a communications network;
communication services, namely, providing electronic transmission
of information and data; electronic, electric and digital
transmission of voice, data, images, signals and messages;
Telecommunications and information technology services, namely,
transmission of voice, data, images, audio, video and information
via telephone and global communication networks, wireless
telecommunications services, namely, the wireless transmission of
voice and data; telecommunications services, namely, providing
voice over Internet protocol services, telecommunications Services,
namely, providing network access point for third party users;
telecommunications services, namely, providing voice over Internet
protocol services; providing network access point services for the
exchange of Internet traffic among Internet traffic carriers;
telecommunication services, namely, transmission of voice, data,
graphics, images, audio and video by means of telecommunications
networks, wireless communication networks, and the Internet;
telecommunications services, namely, electronic transmission of
data, messages and information; computer aided transmission of
messages and images; electronic messaging services, namely,
sending, receiving and forwarding messages in the form of text,
audio, images or video; provision and operation of electronic
conferencing, discussion groups and chat rooms via the Internet;
Internet and video-conference services, conference services,
namely, conferences across a computer network; instant messaging
services, streaming of audio-visual material on the Internet;
providing on-line electronic bulletin boards and forums for
transmission of messages among computer users; electronic
transmission of messages and data; electronic messaging services,
namely, simple message service (SMS) and multimedia message
service (MMYS) via telecommunications and computer networks,
communication services, namely, computer transmission of
information, messaging, VOIP, video calling and conferencing
accessed by means of an access number; communications services
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through the use of subscriber identity module (SIM) cards, namely,
computer transmission of information, VOIP, messaging, video
calling and conferencing; personal communications services,
telecommunication services, namely, transmission of data and
information via pagers; electronic mail services; providing multiple
user interactive access to a global communications network;
transmission and broadcast of audio and video programming of all
types via telephone, teevision, and global communications
networks, video and audio teleconferencing via the Internet,
asynchronous transfer mode services, Integrated Service Digital
network (ISDN) services, Internet Protocol (IP) communications
services, namely, VOIP, IPTV services, communication services,
namely, virtual private network (VPN) services and private
telephone line services; switched voice, data, video and multimedia
services, namely, computer transmission of information, VOIP,
messaging, video calling and conferencing; providing facsimile
transmission services, voice mail services, telecommunications
services, namely, providing toll free telephone services and call
routing services, messaging center services in the nature of
telephone voice messaging services, video, audio and data
telephone conference services; electronic messaging services;
telecommunication services, namely, cellular telephone services;
providing multiple-user access to a communications network;
on-line forumsfor transmission of messages among computer users
concerning software development; online chat rooms and
electronic bulletin boards for registered users for transmission of
messages concerning collegiate life, general interest, classifieds,
virtual community, social networking, photo sharing, and
transmission of photographic images; provision of on-line forums
for the transmission of photographic images,; provision of on-line
forums for transmission of messages on topics of general interest;
providing access to computer, eectronic and online databases;
providing online forums for transmission of messages on topics of
general interest; providing online communications links which
transfer web site users to other local and global web pages;
providing internet access to web sites for others hosted on
computer servers accessible via a global computer network;
providing internet accessto third party web sites by enabling users
to log in through a universal username and password via a global
computer network and other communication networks; providing
online chat rooms and electronic bulletin boards for transmission
of messages among usersin the field of general interest; audio, text
and video broadcasting services over the Internet or other
communications networks featuring the uploaded, posted and
tagged audio, text and video content of others; audio, text and
video broadcasting services over the Internet or other
communications networks, namely, electronically transmitting
audio clips, text and video clips of others, providing access to
computer databasesin the fields of social networking.
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VIBER MEDIA, INC.

EAST 53RD STREET, MARBELLA, P.O. BOX 0832-00232,
MMG TOWER, PANAMA CITY 3021, PANAMA

T1318165H (05)
(International Registration No. 1174466)

Date of International Registration: 24/07/2013
Date of Protection in Singapore: 06/09/2013

VETERICYN

Class 05
All purpose disinfectants, antiseptics and sterilants used in
veterinary and animal related fields.

INNOVACYN, INC.

3546 N. RIVERSIDE AVE, RIALTO, CA 92377, UNITED
STATESOF AMERICA
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T1316670E (14)
(International Registration No. 1178397)

Date of International Registration: 10/09/2013
Date of Protection in Singapore: 10/09/2013

POSEIDON ..,

Timepieces of all kinds and chronometric instruments of all kinds
aswell astheir parts; accessoriesfor movementsfor timepieces and
chronometric instruments, included in this class, in particular
watch bands, cases for timepieces, watch chains, clock hands (for
timepieces), movements for timepieces, chronographs (watches),
chronometers.

Priority Claims:

Class 14

08/04/2013

EUROPEAN UNION

All goods/services claimed in thisapplication.

PREMIER TRADEMARKSAG

HUOBMATTSTRASSE 3, CH-6045 MEGGEN, SWITZERLAND
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T1317429E (14)
(International Registration No. 1178876)

Date of International Registration: 25/07/2013

D u B O I S Date of Protection in Singapore: 25/07/2013

etfiLs Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith, included in this class; jewelry, especially rings,
necklaces, pendants, through-earrings, chains, hoop earrings,
chokers, earrings; precious stones, pearls (jewelry); timepieces and
stopwatches, in particular watches, wristwatches, parts of watches,
hands, dials, cases, mechanisms, mechanism parts, bracelets and
straps for watches; parts and components for the aforesaid goods
included in this class.

Priority Claims:

Class 14

30/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.

PHILIPPE DU BOISET FILSSA.

WARTENBERGSTRASSE 15, CH-4052 BASEL,
SWITZERLAND

T13172791 (25)
(International Registration No. 1179293)

Date of International Registration: 16/09/2013

Date of Protection in Singapore: 16/09/2013
o BLTEE

Clothing, namely, t-shirts, shirts, long-sleeved shirts, shirts and
short-sleeved shirts, sweat pants, pants, tank-tops, sweat shirts,
sweat jackets, hooded sweat shirts, hooded sweatshirts, jackets,
jerseys, gym pants, jogging pants, bottoms, tops, jeans.

BRIANLICHTENBERG LLC

819 S. MAPLE AVENUE, 3RD FLOOR, SUITE B, LOS
ANGELES CA 90014, UNITED STATESOF AMERICA
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T1317282l (13)
(International Registration No. 1179307)

Date of International Registration: 04/09/2013
Date of Protection in Singapore: 04/09/2013

Stinger .

Lightweight lethal man-portable infrared homing surface-to-air
missile (" SAM™") for military use with rotary wing aircraft mount
capability and reprogrammable micropr ocessor.

RAYTHEON COMPANY

870 WINTER STREET, WALTHAM, MA 02451, UNITED
STATESOF AMERICA
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C=LOR PROF:LE

T1317284E (03 35 44)
(International Registration No. 1179333)

Date of International Registration: 10/07/2013
Date of Protection in Singapore: 10/07/2013

Class 03

Perfumery products, perfumes; toilet water; eau de Cologne;
perfume bases; essential oils; potpourris [fragrances]; incense; skin
care cosmetics, nail care products;, cosmetic preparations for
dimming; lotions for cosmetic use; skin lotions (cosmetics); skin
creams (cosmetics); fluid creams (cosmetics); tissues impregnated
with cosmetic lotions, hand lotions; beauty masks; hand creams
(cosmetics), skin whitening creams (cosmetics); lip care products
(cosmetics); hair care creams (cosmetics); hair conditioning
products; conditioners; hair lotions; depilatories, depilatory wax;
shaving products, shaving soap; shaving foam; after-shave
products; sun care lotions and creams, cosmetics for promoting
skin tanning; self-tanning cosmetics, toiletries, dentifrices;
cosmetic soaps; soaps for toilet purposes; shampoos, shower gels
not for medical use; bath gels not for medical use; bath oils not for
medical use; bath salts;, bath foams,; bath pearls; talcum powder
for toilet use, cleansing milk for toilet use; baby oils not for medical
use; baby powders (toiletries); make-up products, make-up
removing products, lipstick; mascaras for eyelashes, hair
mascaras, hail polish; nail-polish removing products, rouge;
make-up powders, eye shadows, eye pencils, eyebrow pencils;
blusher pencils; hair bleaches; beard dyes; hair dyes; hair styling
creamsor gels; hair sprays; brilliantine; false nails; false eyelashes;
adhesives and decorative transfers for cosmetic use; temporary
tattoosfor the body and nails.

Class 35
Commercial information and advice for consumers in the field of
make-up products and beauty products provided via a database.

Class 44
Beauty care information and advice to consumers regarding the
selection of cosmetic products and make-up provided via a
database.

Priority Claims:

Class 03

20/02/2013

FRANCE

All goods/services claimed in thisapplication.

Class 35
20/02/2013
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FRANCE

All goods/services claimed in thisapplication.

Class 44
20/02/2013
FRANCE

All goods/services claimed in thisapplication.

SEPHORA

65, AVENUE EDOUARD VAILLANT, F-92100 BOULOGNE

BILLANCOURT, FRANCE

T1317365E (09)
(International Registration No. 1179344)

Date of International Registration: 28/08/2013
Date of Protection in Singapore: 28/08/2013

The following claim is made in the International Registration:
Colours claimed: Blue, purple, green, yellow, pink, and red. The
mark consists of a white square with rounded edges in which
appears a blue sphere, a yellow sphere, a red sphere, and a purple
sphere, all of different sizes, and all ovelaying each other to give the
visual effect of three dimensional depth.

Class09

Computer software for use in accessing multi-player games and for
use in scoring and tracking game performance; computer software
to facilitate communications among users via the internet and
other computer and electronic communication networks; computer
software for use in social networking; computer application
software for mobile phones and handheld digital devices, namély,
for accessing multi-player games and for use in scoring and
tracking game performance.

Priority Claims:

Class09

15/04/2013

JAMAICA

All goods/services claimed in thisapplication.

APPLE INC.

1 INFINITE LOOP, CUPERTINO, CA 95014, UNITED STATES
OF AMERICA
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SANT AMBROEUS

T1317305A (29 30 35 43)
(International Registration No. 1179532)

Date of International Registration: 25/06/2013
Date of Protection in Singapore: 25/06/2013

Class 29
Preserved, frozen, dried and cooked fruit and vegetables; jellies;
jam, compotes; eggs, milk and dairy products; edible oils and fats.

Class 30

Coffee; coffee flavorings, coffee substitutes; coffee-based
beverages; coffee beverages with milk; vegetable preparations
substituting coffee; chicory (coffee substitute); green coffee; tea;
iced tea; tea-based beverages, chocolate; pralines (confectionery);
chocolate-based beverages, chocolate beverages with milk; cocoa;
cocoa-based bever ages; cocoa beverages with milk; malt for human
consumption; peeled barley; shattered barley, malt extracts for
nutrition, bread, toasted bread, unleavened bread; sandwiches;
cheeseburgers (sandwiches); canapes; biscuits, malt biscuits; small
biscuits; macaroni, dough for sweets; food dough; almond dough,
pastries (pastry); sauces for pasta; sweets; panettone (a typical
Italian cake); pandoro (a typical italian cake); pancakes;
flavourings for sweets other than essential oils; rice, rice cakes,
rice-based snacks, cakes, icing for cakes, cookies (pastry);
pudding; wafers; focaccia bread; granola; yeast powder, powder
for cakes, powder for ice creams, vanilla (flavouring), vanillin
(vanilla substitute); marzipan; candies, mint candies, dough
ferments; almond-based confectionery; peanut-based
confectionery; tablets (confectionery); licorice (confectionery);
licorice sticks (confectionery); quiches, spring rolls, mousse
(dessert); sweets; sweets for Christmas tree decoration; fondants
(confectionery); mint for sweets industry, ice-creams; thickeners
for ice cream, sorbets (edibleice); frozen yoghurt; honey, molasses,
molasses syrup; vinegar, spices; products for stabilizing whipped
cream; fruit jellies [confectionery].

Class 35

Retail services on behalf of third parties of food and confectionery
products, beverages, alcoholic beverages, coffee machines;
exchange services namely the bringing together, for the benefit of
others, of food and confectionery products, beverages, alcoholic
beverages, coffee machines, excluding the transport thereof,
enabling customer s to conveniently view and purchase those goods;
sales promotion of food and confectionery products, beverages,
alcoholic bever ages, coffee machines.

Class 43
Coffee shops; cafeteria services, self service coffee shops; coffee,
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cafeteria and restaurant services, bar services, snack bars, cafe;
restaurant, bar and catering services, fast-food restaurants and
snack bars; providing of food and drink in restaurants and bars;
bar and tavern services, snack bar and dining hall services;
preparation and provison of food and drink for immediate
consumption; take-away food services, catering services,
self-service restaur ants; serving food and drinksin restaurants and
bars.

Priority Claims:

Class 29

28/05/2013

ITALY

All goods/services claimed in thisapplication.

Class 30

28/05/2013

ITALY

All goods/services claimed in thisapplication.

Class 35

28/05/2013

ITALY

All goods/services claimed in thisapplication.

Class43
28/05/2013

ITALY
All goods/services claimed in thisapplication.

PASTICCERIA E CONFETTERIA SANT AMBROEUSS.R.L.

CORSO MATTEOTTI, 7,1-20121 MILANO, ITALY

T1317685! (10)

(International Registration No. 1179755)

Date of International Registration: 11/09/2013
Date of Protection in Singapore: 11/09/2013

Class 10

PILLOW SOFT

Ear plugs for noise reduction, swimming, deeping, and
soundproofing; ear plugsfor medical purposes.

MCKEON PRODUCTS, INC.

25460 GUENTHER, WARREN M1 48091, UNITED STATES OF

AMERICA
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2

T1317607G (05)
(International Registration No. 1179990)

Date of International Registration: 03/09/2013
Date of Protection in Singapore: 03/09/2013

Class 05
Phar maceutical preparations.

Priority Claims:

Class 05

19/07/2013

GERMANY

All goods/services claimed in thisapplication.

BOEHRINGER INGELHEIM INTERNATIONAL GMBH

55218 INGELHEIM, GERMANY

T1317713H (09)

(International Registration No. 1180025)

Date of I nternational Registration:

09/09/2013

Date of Protection in Singapore: 09/09/2013

Class 09

READSCOPE

Reading assist device, namely a non-electrical lens system for
projecting text and images from written and illustrated media on to

a SCreen.

Priority Claims:

Class 09

22/03/2013

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

MULLER, JOSEF

217 BROOK AVENUE, BOX 1,
STATESOF AMERICA

PASSAIC NJ 07055, UNITED
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BOND FIRE

T1317612C (11 21)
(International Registration No. 1180088)

Date of International Registration: 20/06/2013
Date of Protection in Singapore: 20/06/2013

Class 11

Apparatusfor cooking; apparatus for cooking out of doors; electric
apparatus for cooking foods; gas operated apparatus for cooking;
barbeques, barbecue cooking apparatus; cooking grills; cooking
plates (rings); cooking stoves; apparatus for heating; appliances for
heating; electric heating apparatus; gas fired heating apparatus;
gas fires; domestic gas fires; portable fireplaces; portable electric
fires; simulated log fires (domestic); apparatus for gas fired
heating installations; artificial fireplace heaters, surface units
being parts of cooking apparatus; installationsfor cooking.

Class 21

Non-electric cooking utensils for use with domestic barbecues;
cooking utensils, non-electric; domestic cooking utensils
non-electric; griddles (cooking utensils); grills (cooking utensils);
non-electric cooking utensils; non-electric cooking pans,
non-electric cooking steamers, non-electric cooking utensils,
camping grills (cooking utensils); cooking pots, cooking pans,
cooking dishes; cooking skewers, of metal; cooking skewers, not of
metal; cooling utensils for bottled beverages;, kitchen utensils;
hand-operated kitchen utensils, plastic cooking utensils, plastic
household utensils, plastic kitchen utensils; tableware other than
knives, forks and spoons.

Priority Claims:

Class 11

21/12/2012

AUSTRALIA

All goods/services claimed in thisapplication.

Class 21

21/12/2012

AUSTRALIA

All goods/services claimed in thisapplication.

NIKOLAUS ALEXANDER FARRUGIA AND HEONG MENG
YUEN

197 WILLEROO DRIVE, WINDSOR DOWNS NSW 2756,
AUSTRALIA AND 21 GOVERNORS WAY, MACQUARIE
LINKSNSW 2565, AUSTRALIA
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T1317613A (10)

(International Registration No. 1180121)

Date of International Registration: 27/08/2013
Date of Protection in Singapore: 27/08/2013

MAGIC NEEDLE

Class 10

Needles and syringes for medical or surgical use, cannulae;
medical apparatus and instruments.

Priority Claims:
Class 10
27/02/2013
FRANCE

All goods/services claimed in thisapplication.

NEEDLE CONCEPT

80 AVENUE VICTOR HUGO, F-75116 PARIS, FRANCE

T1317930J (09)
(International Registration No. 1180579)

Date of International Registration: 19/09/2013
Date of Protection in Singapore: 19/09/2013

Class09

Computer software and programs, computer software for
e-learning; computer software for use in collating, organizing and
disseminating data in the fields of marketing, design, innovation
and creativity; downloadable electronic publications in the nature
of software manuals, e-learning software manuals, and magazines,
newdetters, books and e-zines in the fields of marketing, design,
innovation and creativity; data carriers; compact discs;
CD-ROMs, DVD-ROMs; magnetic and optical disks, audio and
video tapes.

?WHAT IF! HOLDINGSLTD

THE GLASSWORKS, 3-4 ASHLAND PLACE, LONDON W1U
4AH, UNITED KINGDOM

?WHAT IF!
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JZAhngler

T1318975F (35 41 42)
(International Registration No. 1182589)

Date of International Registration: 09/10/2013
Date of Protection in Singapore: 09/10/2013

Class 35

Publicity; publicity agencies; updating of advertising material;
arranging newspaper subscriptions for others; outsourcing services
[business assistance]; data search in computer files for others;
computerized file management; accounting; invoicing; on-line
advertising on a computer network; compilation of information
into computer databases, systemization of information into
computer databases; presentation of goods on communication
media, for retail purposes; writing of publicity texts, compilation of
statistics, distribution of samples, dissemination of advertising
matter; sales promotion for others; bill-posting; advisory services
for business management; auctioneering; cost price analyss;
administrative processing of purchase orders;, publication of
publicity texts, radio commercials, opinion polling; advertising;
advertising by mail order; radio advertising; television
commercials, production of advertisng films, direct mail
advertising; modelling for advertising or sales promotion;
advertising agencies; rental of advertising time on communication
media; layout services for advertising purposes; publication of
publicity texts, publicity material rental; rental of advertising
space; publicity columns preparation; sponsorship search;
compilation of satistics; public relations; commercial
administration of the licensing of the goods and services of others;
word processing; telemarketing services;, televison advertising;
marketing; marketing studies; marketing research; business
research; outdoor advertising; business efficiency expert services;
professional business consultancy; business inquiries; business
investigations; business information; commercial information and
advice for consumers [consumer advice shop]; business appraisals;
business administration; office functions.

Class 41

Publication of electronic books and journals on-ling; providing
on-line electronic publications, not downloadable; rental of motion
pictures; movie studios; film production, other than advertising
films; photography; rental of sound recordings, publication of
books; electronic desktop publishing; layout services, other than
for advertising purposes; lending libraries;, rental of cine-films;
rental of videotapes; mobile library services, bookmobile services;
publication of texts, other than publicity texts; writing of texts,
other than publicity texts; videotape film production.

Class 42
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Computer programming; duplication of computer programs,; data
conversion of computer programs and data [not physical
conversion]; conversion of data or documents from physical to
electronic media; consultancy in the design and development of
computer hardware; computer system analysis, computer system
design; monitoring of computer systems by remote access,
maintenance of computer software; installation of computer
software; computer software design; updating of computer
software; rental of computer software; computer software
consultancy; industrial design; digitization of documents
[scanning]; graphic arts design; providing search engines for the
internet; authenticating works of art; providing search engines for
the internet; packaging design; cloud seeding; software as a service
[SaaS]; rental of web servers, server hosting; creating and
maintaining web sitesfor others; hosting computer sites[web sites).

Priority Claims:

Class 35

09/04/2013

EUROPEAN UNION

All goods/services claimed in thisapplication.

Class 41

09/04/2013

EUROPEAN UNION

All goods/services claimed in thisapplication.

Class 42

09/04/2013

EUROPEAN UNION

All goods/services claimed in thisapplication.

IMAGINE GROUP OU

SAKU 13A, EE-11314 TALLINN, ESTONIA
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T1320605G (43)
(International Registration No. 1185498)

Date of International Registration: 16/10/2013

O’VBet Date of Protection in Singapore: 16/10/2013

C e .., The following claim is made in the International Registration:
DPOITS DU colours claimed: Red and grey.

Class 43
Servicesfor providing food and drink.

Priority Claims:

Class43

17/04/2013

LATVIA

All goods/services claimed in thisapplication.

AHTI, SIA

KRONVALDA BULVARIS3, LV-1010 RIGA

T1320606E (03)
(International Registration No. 1185536)

Date of International Registration: 01/11/2013
Date of Protection in Singapore: 01/11/2013

Class 03

Skincare preparations and cosmetics in this class; non-medicated
skin care products;, soaps, perfumery; essential oils, massage
preparations; oils, creams and lotions for the skin; cosmetics, hair
lotions; dentifrices; hand and body lotions for cosmetic purposes;
shampoos, conditioners, aftershave; bath and shower gels;
deodor ants.

Priority Claims:

Class 03

30/07/2013

NEW ZEALAND

All goods/services claimed in thisapplication.

PSM HEALTHCARE LIMITED

14-16 NORMAN SPENCER DRIVE, PAPATOETOE,
MANUKAU 2104, NEW ZEALAND
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LUSECO

T1400013D (05)
(International Registration No. 1187413)

Date of International Registration: 08/11/2013
Date of Protection in Singapore: 08/11/2013

Class 05
Phar maceutical preparationsfor human use.

Priority Claims:

Class 05

16/10/2013

JAPAN

All goods/services claimed in thisapplication.

TAISHO PHARMACEUTICAL CO,, LTD.

24-1, TAKADA 3-CHOME,, TOSHIMA-KU, TOKYO 170-8633,

JAPAN
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NOXCARE

T0901621D (01 04 06 20)
(International Registration No. 838962)

Date of International Registration: 24/03/2004
Date of Protection in Singapore: 30/09/2008

Class 01
Chemical product for emission reduction.

Class 04
Fud, lubricants and liquid operational agents for internal
combustion enginesin vehiclesfor land and sea.

Class 06

Accessory parts of metal for SCR (Selective Catalytic Reduction)
systems with full catalytic systems to abate air pollutants, metal
storage tanks used for the storage of reagents used to abate air
pollutants, metal storage tanks for petrol stations, land vehicles
and sea vehicles; all used for the storage, sale and transportation of
liquid fuels.

Class 20

Accessory parts of synthetic material (non-rubber) for SCR
(Selective Catalytic Reduction) systems with full catalytic systems
to abate air pollutants; non-metallic storage tanks (containers)
used for the storage of reagents used to abate air pollutants;
non-metallic storage tanks (containers) for petrol stations, land
vehicles and sea vehicles, all used for the storage, sale and
transportation of liquid fuels.

YARA INTERNATIONAL ASA
P.O. BOX 2464 SOL LI, N-0202 OSLO, NORWAY

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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Collective and Certification Marks
Published for Opposition Purposes

Registration has been accepted in respect of the following Collective and Certification Marks filed under
the provisions of the Trade Marks Act (Cap. 332, 1992 Ed.), Trade Marks Act (Cap. 332, 1999 Ed.) and
the Madrid Protocol.

OPPOSITION

Notice is hereby given that any person who wishes to oppose the registration of any of the marks
published in the class groups which follow may within two months from the date of this journal file a
Notice of Opposition on Form TM 11 (fee $340).

Formal opposition should not be filed until after reasonable notice has been given to the Applicant for
registration so as to afford him an opportunity of withdrawing his application before the expenses of
preparing the Notice of Opposition are incurred. Failure to give such notice will be taken into account in
considering any application by an Opponent for an Order for Costsif the opposition isuncontested by the
Applicant.
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FPM

T1115164F 28/10/2011 (19)

The Regulations governing the use of this certification mark may
be viewed online at www.ipos.gov.sg -> eServices -> eSearch ->
eTrademark Search -> Online Trade Marks Sear ch.

Class 19
Plantation Grown Mahogany Timber.

GOVERNMENT OF THE REPUBLIC OF FIJI

C/- ATTORNEY-GENERAL OF FIJI, 7TH FLOOR, SUVAVOU
HOUSE, VICTORIA PARADE, SUVA, FIJI, P. O. BOX 2213,
GOVERNMENT BUILDINGS, SUVA, FIJI

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912
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Changesin Published Applications

Applications Amended After Publication

TradeMark No Journal No PageNo Class Name and Address
T1300318J 031/2013 121 11 FRIMEC INTERNATIONAL SDN BHD

508, JALAN TuDM, KAMPUNG BARU
SUBANG, SEKSYEN U6, 40150 SHAH ALAM,
SELANGOR, MALAYSIA.

Specification of goods/services amended to read:-
Class 11

Air conditioning apparatus, apparatus for
heating; apparatusfor ventilating.



