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responsibility for errors or omissions or their consequences.
Permission to reproduce extracts from this Journal must be
obtained from the Registrar of Trade Marks.
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GENERAL INFORMATION

References to “section” and “rule” in these notes are references to that section of the Trade

Marks Act (Cap. 332, 1999 Ed.) and that rule of the Trade Marks Rules, unless otherwise

stated.

Trade Marks Journal

This Journal is published by the Registry of Trade Marks in accordance with the direction of
the Registrar under rule 86A.

Request for past issues published more than three months ago will have to be made in
writing and is charged at $12 per issue. It will be reproduced in CD-ROMs and it is to be
collected at the following address:

Registry of Trade Marks

Intellectual Property Office of Singapore

51 Bras Basah Road #04-01

Manulife Centre

Singapore 189 554
This Journal is published every Friday and on other days when necessary.
Official working hours of the Registry

The official working hours of the Registry are as follows:

Monday to Friday : 0830 hours to 1730 hours
Saturday, Sunday and Public Holidays : Closed

Payment at the counter should be made during the following time period:
Monday to Friday : 0830 hours to 1700 hours
Enquiries

For enquiries relating to official notices and other information appearing in the Journal,
please contact the Registry at the following telephone number:

6339-8616
Information on trade marks is available at the Registry’s web site at:

http://www.ip0os.gov.sqg
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Making Payment

IPOS accepts:

1. Payment by cheque (crossed), money order and bank draft (in Singapore Dollars
and drawn on banks operating in Singapore). These should be addressed to the
Intellectual Property Office of Singapore

2. Payment by NETS, GIRO, CashCard, eNets Debit (Internet Banking), eNets Credit
(Credit Card).

Information on the payment modes is available at the Registry’s web site
(http://www.ip0s.gov.sq).
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IN THE REGISTRY OF TRADEMARKS, INTELLECTUAL PROPERT Y OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2013

ALTERNATIVES TO ONLINE FILING DURING SERVICE DISRUP TION

This practice direction is issued by the Registeaprovide alternatives to online filing of form
and/or document when a service disruption occurs.

This practice direction will come into effect ofi May 2013.

(1) In the event that the electronic online seeV{EOS) is unavailable for extended periods (for
example, due to system downtime), a notice willpkeced on the IPOS' website with the title
“Alternatives Available for Filing of Form and/ord@ument”.

(2) On the broadcast of such a notice on IPOS'sitesbonline payment fees will apply to forms
submitted over the counter prior to 5 pm on that dlanotification has been made to IPOS by
contacting IPOS System Administrator at 6339 8616.

Dated this day 1Bday of April 2013.

@n N DO

TAN YIH SAN
REGISTRAR
REGISTRY OF TRADEMARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY
OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2012
EXCLUDED DAYS

This Practice Direction is issued by the Registirader Section 78 of the Trade Marks Act, to
specify the days which are to be treated as exdlddgs:

(a) 24December 2012 is an excluded day for any businedsrihe Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not
done by that date; and

(b) 31December 2012 is an excluded day for any businedsriuhe Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 24 day of December 2012.

@n N DO

TAN YIH SAN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY
OFFICE OF
SINGAPORE
PRACTICE DIRECTION NO. 1 OF 2009
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Registiradter Section 78 of the Trade Marks
Act, to specify the hours of business of the Regiahd the days which are to be treated

as excluded days:

This Practice Direction will come into effect ofi day of June, 20009.

A. Hours Of Business

Subject to rules 79(4) and 79(6A) of the Trade hddRules, the hours of business
of the Registry shall be 8.30 am to 5.30 pm frownkfay to Friday, except on a
day which is an excluded day.

B. Excluded Days

(1) All Sundays, public holidays and such othersday the Registrar may
specify, shall be excluded days for all purposeteuthe Act and the Rules.

(2) All Saturdays shall be excluded days for angibess under the Trade
Marks Act and Rules, where the time for doinglthsiness expires on that date
and where the business was not done by that date.

Dated this 1% day of May, 2009

%
LIEW WOON YIN

REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2008
EXCLUDED DAYS

This Practice Direction is issued by the Regigtrader Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

(@) 26" December 2008 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 2 January 2009 is an excluded day for any businedsrithe Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 2% day of April 2008.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2007
EXCLUDED DAYS
This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays

which are to be treated as excluded days:

(a) 24" December 2007 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 31" December 2007 is an excluded day for any busimegsr the Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 14th day of December 2007.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2006
EXCLUDED DAYS

This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

28" January 2006 is an excluded day for any businegsrithe Trade Marks Act and Rules, where
the time for doing the business expires on that datl where the business was not done by that date.

Dated this 17th day of January 2006.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2006
EXCLUDED DAYS

This Practice Direction is issued by the Regigtradter Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

239 October 2006 is an excluded day for any businedsnthe Trade Marks Act and Rules, where
the time for doing the business expires on that datl where the business was not done by that date.

Dated this 16 day of October 2006.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 3 OF 2006
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Regiatradter Section 78 of the Trade Marks Act, to spettiéy
hours of business of the Registry and the dayshwdiie to be treated as excluded days.

This Practice Direction will come into effect on D&cember 2006.
A. Hours Of Business

Subject to rules 79(4) and 79(6A) of the Trade kddRules, the hours of business of the Registry
shall be as follows:

(a) 8.30 amto 12.30 pm and 1.30 pm to 5.30 pm fromdagrtio Friday, except on a day
which is an excluded day; and

(b) 8.30 a.m. to 1.00 p.m. on any Saturday whialotsan excluded day.
B. Excluded Days

(2) All Sundays, public holidays and such other daytha®Registrar may specify, shall be excluded days
for all purposes under the Act and the Rules.

(2) Subject to B(1), all Saturdays shall be excludegsdar any business under the Trade Marks Act and
Rules, where the time for doing the business egmirethat date and where the business was not done
by that date.

Dated this 18 day of November 2006.

T

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 1 OF 2005
EXCLUDED DAYS

This Practice Direction is issued by the Regigtrader Section 78 of the Trade Marks Act, to speitieydays
which are to be treated as excluded days:

(@) 24" December 2005 is an excluded day for any busimedsr the Trade Marks Act and
Rules, where the time for doing the business egmrethat date and where the business was not done

by that date; and

(b) 31" December 2005 is an excluded day for any busimeger the Trade Marks Act and Rules,
where the time for doing the business expires ahdhte and where the business was not done by
that date.

Dated this 19th day of December 2005.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2005
REGISTRATION AS ACCOUNT HOLDER TO E-FILE AND PAY BY GIRO

This Practice Direction is issued by the Registrader Rule 78B(1) of the Trade Marks Rules, to spéice
procedure for applying to the Registrar to be tegéxl as an account holder.

This Practice Direction will come into effect oddnuary 2006.

Any person who wishes to use eTrademarks to efféensaction and make payment by GIRO must registe
with the Intellectual Property Office of Singap@heOS) as an Account Holder. Approval is at thessol
discretion of IPOS. Upon approval, an eTrademacksant will be created in the name of the persahtha
person will receive a User ID and Password.

To register, access IPOS addredstt://www.ipos.gov.s@nddownload the eTrademarks Account Holder
Registration Form

The person may appoint an Administrator to admeéniahd manage his eTrademarks Account through the
eTrademarksMaintenance of Authorised Representath&srvice.

The responsibilities of the Administrator are aofes:

* appointment of one or more Representatives to aceBsmademarks and make payment by GIRO on
behalf of the Account Holder;

e updating of the particulars of the Representatiaes,

» removal of any Representative's rights to accesademarks and make payment by GIRO on behalf
of the Account Holder.

These responsibilities are to be conducted throligle Trademarks "Maintenance of Authorised
Representatives" service.

Please note that all Authorized Representatived bei€PF account holders with SingPass. The Autbdri
Representatives are required to sign in using BiegPass to ensure security for GIRO deductionghto
online transactions. If the person does not ha®@0 account with IPOS, please complete@BO
Application Formand submit it to IPOS.

The completed eTrademarks Account Holder Registmakorm and GIRO Application Form should be
mailed or couriered to the Intellectual Propertyi€af of Singapore with the address 51 Bras BasadR04-

01 Plaza By The Park Singapore 189554 and attexdiom Mrs Ang-Ong Bee Lian. Fax submissions are not
acceptable.

Dated this 30 day of December 2005.

Tz

LIEW WOON YIN
REGISTRAR
REGISTRY OF TRADE MARKS
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IN THE REGISTRY OF TRADE MARKS, INTELLECTUAL PROPER TY OFFICE OF
SINGAPORE

PRACTICE DIRECTION NO. 2 OF 2004
HOURS OF BUSINESS AND EXCLUDED DAYS

This Practice Direction is issued by the Registrader Section 78 of the Trade Marks Act, to spettigy
hours of business of the Registry and the daysiwdiie to be treated as excluded days.

This Practice Direction will come into effect orddly 2004.
Hours Of Business
D The hours of business of the Registry shalidéllows:

(b) 8.30 am to 12.30 pm and 1.30 pm to 5.30 pm fromdagrio Friday, except on a day
which is an excluded day; and

(b) 8.30 a.m. to 1.00 p.m. on any Saturday wfgaiot an excluded day.

(2) Notwithstanding paragraph (1), for the purpasfesarrying out of any transaction referred toute
78A(2) by means of the electronic online systera,Riegistry shall be taken to be open every day at
all hours, except on any day which is an excludsdfdr the purposes of carrying out of transactions
by means of the electronic online system.

Excluded Days

(2) All Sundays, public holidays and such othersday the Registrar may specify, shall be excludgd d
for all purposes under the Act and the Rules.

Dated this 1 day of July 2004.

C________.-—-'-"‘\Jf'__t:"_

CHIAM LU LIN
ACTING REGISTRAR
REGISTRY OF TRADE MARKS
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NOTICES AND INFORMATION PERTAINING TO TRADE MARK AP PLICATION AND
REGISTRATION PROCEDURES

A) GENERAL
Pre-2004 Circulars

Amendment to Specification

Presently, whenever the Registrar raises an objection to the specification of goods or
services, the agent representing the applicant would write to the Registrar with a proposed
amendment to the specification. Only if the Registrar agrees to the proposed amendment
will the agent file Form TM 27 to effect the amendment. The processing of such letters by
the Registrar slows down the registration process considerably.

To shorten the registration process, agents should file Form TM 27 to effect the amendment
straightaway instead of writing to the Registrar for her confirmation. If agents are relying on
precedents in support of the amendment, they should enclose such precedents with the
Form TM 27.

Certificates of Registration

The Trade Marks Act 1998 was revised on 30 December 1999 and accorded the same
chapter number as the repealed Trade Marks Act, that is, chapter 332. To facilitate the
Registry’s operations, for both applications made under the repealed Trade Marks Act and
applications made under the Trade Marks Act 1998 which have been accepted for
registration and are not subject to opposition proceedings, the Registrar will issue
certificates of registration which are headed:

SINGAPORE
TRADE MARKS ACT
(CHAPTER 332)
CERTIFICATE ISSUED UNDER SECTION 15(5)

Description of Device on Form TM 4

The purpose of the description of device on Form TM 4 is to assist the Registrar in
conducting a search for conflicting marks. The description need not be too detailed; a
general description is sufficient.

Disclaimers of Chinese Characters and Foreign Chara  cters
A disclaimer relating to Chinese characters is published in the Journal as follows:

Registration of this mark shall give no right to the exclusive use of the Chinese character(s)
of which the hanyu pinyin is " !

For characters other than Chinese characters (for example, Japanese characters), the
disclaimer reads:

Registration of this mark shall give no right to the exclusive use of the
character(s) of which the transliteration is " "
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Examination Practice With Respect to Colours in Mar ks

To avoid any confusion, this notice documents the Registrar's practice in relation to the
examination of :

(i) trade marks consisting solely of colours; and
(i) trade marks consisting of colours as a component or as an element in combination with
other elements or components.

Such examination practice has been effected by the Registrar in relation to both national
applications and international registrations designating Singapore.

(i) Trade Marks Consisting Solely of Colours

Where the trade mark consists solely of colours, the Registrar will need to be satisfied that
the colours per se are capable of distinguishing the applicant's goods or services from
those dealt with by others. As it will be necessary to determine the precise scope of such a
claim, it will be necessary for the applicant to provide a description of the claim in the
application form. For the purpose of an illustration, if the trade mark sought for registration
is the colour "neon pink" and the colour is applied to the packaging of the goods, an
appropriate description would be: "The trade mark is the colour neon pink as applied to an
aspect of packaging of the goods as claimed as shown in the representation of the mark on
the application form". Such a description will enable the Registrar to examine the mark as
filed.

(i) Trade Marks Consisting of Colours As a Compone  nt of the Mark

Where the trade mark consists of colours in combination with other elements such as a
letter, word, name, signature, numeral, device, brand, heading, label, ticket, shape, aspect
of packaging, the trade mark will be examined as a whole. If the trade mark as a whole is
capable of distinguishing the applicant's goods or services from those dealt with by others,
the trade mark will be registered as filed, that is, in the colours as filed. The Registrar does
not require a colour limitation in such a case. The Registrar will also not seek to clarify
whether the colour(s) as an element of the mark constitute a distinctive feature of the mark
or not as the mark will be examined as a whole and registration rights will be conferred on
the mark as a whole.

Mark Numbers Preceded by the Letter "L"

Search reports obtained from the Registry and examination letters issued by the Registrar
may contain references to marks with numbers preceded by the letter "L" instead of the
letter "T". These are marks which have been recorded with the Registrar for purposes of
rule 13. The prefix "T" refers to marks which are the subject matter of trade mark
applications or registrations.
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(Multiple Classes, this circular was removed on 3 July 2009)
Representation of Marks

Marks published in the Journal and reflected on the certificates of registration appear
exactly as represented on the application forms. Applicants and agents are reminded to
provide clear representations of marks on the application forms. The marks should also be
of reasonably large size (but not larger than A4) to ensure that all the features are clearly
shown.

Series Clause

For applications for registration published in the Gazette on or after 15 January 1999 for
opposition purposes, the series clause should read as follows:
"Application for a series of (number) marks."

Service of Documents in Opposition, Revocation, Inv alidation and Rectification
Proceedings

When filing notices of opposition, counter-statements and applications for revocation,
invalidation or rectification with the Registrar, a copy of the same must be served on the
relevant party or parties concerned. Please refer to Rules 29, 30, 31, 32, 56, 57, 58, 65, 66
and 66A of the Trade Marks Rules as amended by the Trade Marks (Amendment) Rules
2000.

The requirement of service of evidence on the relevant party or parties concerned remains
unchanged. Please refer to Rules 32, 33, 34, 56, 59 and 66A.

It would be greatly appreciated if trade marks agents filing the aforesaid documents with the
Registrar could indicate in their covering letters that they have served the necessary on the
relevant party or parties concerned in compliance with the Rules.
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Validity of Priority Claims

Under Section 10 of the Trade Marks Act 1999, a person may claim a right of priority for the
registration of a trade mark from the date on which a corresponding application was filed in
a "Convention country” ("Convention application") if the application for the registration of the
trade mark is filed within 6 months after the date on which the Convention application is
made. A "Convention country" refers to a country or territory, other than Singapore, which is
a party to the Paris Convention or a member of the World Trade Organisation. For the
purpose of assessing the validity of a priority claim, IPOS will assess whether the
"Convention application” was filed in a relevant country which has already become a
Convention country as at the date of the filing of the Convention application in the
Convention country.

For example,

Trademark application filed in country A on 3 Oct 2001.

Country A became a member of the Paris Convention or WTO on 2 Jan 2002.

Trademark application filed in SG = 3 Feb 2002 (claims priority of earlier application in
country A).

Question: Is the claim to priority (application fil ed in country A) in the Singapore
application valid?

Answer: No

2004 Circulars

(Application to Register a Change in Ownership (TM 2 2), Circular No. 13/2004, dated
18 June 2004. This circular is replaced by Circular No. 3/2008, dated 1 February 2008)

(Application to Register a Licensee (TM 37),  Circular No. 13/2004, dated 18 June 2004.
This circular is replaced by Circular No. 24/2007, dated 29 June 2007)

(Marks published for opposition purposes, Circular No. 16/2004, dated 2 July 2004.
This circular is replaced by Circular No. 8/2009, dated 3 July 2009).

Applications for registration of sound marks (Circular No. 25/2004, dated 17 December
2004)

To assist the Registrar in the examination of applications for registration of sound marks,
the Registrar may request the applicant to submit 2 copies of a CD-ROM recording of the
sound mark sought for registration.
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2005 Circulars

(Translation of Non-English words, Circular No. 4/2005, dated 30 March 2005. This
circular is replaced by Circular No. 17/2007, dated 7 May 2007)

Amendment of Typographical Errors in Class Numbers in Form TM 4 (Circular No.
21/2005, dated 21 October 2005)

An amendment of the class number in Form TM 4 may be amended by lodging Form TM 27
with fee for each amended class of goods / services, but only if

(1) a re-search in the new amended class revealed no prior conflicting marks;

(i) all of the items in the specification did not fall under the class as filed but in one other
class; and

(i) that mistake was obvious to a third party inspecting the Register.

Three examples have been provided for illustrative purposes.
Example 1:

An application was filed in Class 5 in respect of "clothing, hats and shoes". An amendment
of the class number from "5" to "25" would be allowed.

Example 2:

An application was filed in Class 5 in respect of "all goods in this class". An amendment of
the class number from "5" to "25" would not be allowed because it would not be obvious to
a third party inspecting the Register that the correct class intended to be claimed was Class
25 and not Class 5. It was possible that the applicant intended to claim all goods in Class 5.

Example 3:

An application was filed in Class 5 in respect of "clothing, hats and pesticides". An
amendment of the class number from "5" to "25" would not be allowed, even with the
deletion of the item, "pesticides" because it would not be obvious to a third party inspecting
the Register that the correct class intended to be claimed was Class 25 and not Class 5.
Since "pesticides” was correctly claimed in Class 5, it was possible that the applicant
intended to claim "pesticides” in Class 5 but had incorrectly classified "clothing and hats" in
Class 5 as well. It would be necessary for the applicant to file a fresh application in Class
25 in respect of "clothing and hats".
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Trade Marks Act (Chapter 332) (2005 Revised Edition ) (Circular No. 24/2005, dated 16

December 2005)

Pursuant to Order Under Section 11(3) of the Revised Edition of the Laws Act (Chapter 275)
[S 467/2005], the Trade Marks Act (2005 Revised Edition) came into operation on 31 July

2005.

The following provisions in the 1999 Revised Edition of the Trade Marks Act have been
renumbered by the Law Revision Commissioners in the 2005 Revised Edition:

1999 Ed.
8—(1) to (3)
(3A)

(3B)

(3C)

(4)

()

(6)

(6A)

(7)

10—(1) to (6)
(6A)

(7)

(8)

15—(1) and (2)

(3) (Deleted by Act 20/2004)
(4) (Deleted by Act 20/2004)

()

19—(1), (2) and (3)
(3A)

(3B)

(4)

(5)

(6)

22—(1) to (4)

(5) (Deleted by Act 28/2000)
(6)

(7)

(8)

2005 Ed.
8—(1) to (3)
(4)

()

(6)

(7)

(8)

()

(10)

(11)

10—(1) to (6)
(7)
(8)
9)

15—(1) and (2)

3)

19—(1), (2) and (3)
(4)
(5)
(6)
(7)
(8)

22—(1) to (4)
(5)
(6)
(7)
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23—(1) to (6)

23—(1) to (6)

(6A) (7)

(6B) (8)

(7) 9)

(8) (10)

34—(1) and (2) 34—(1) and (6)
(2A) 3)

(3) (4)

(4) (5)

5) (6)

(6) (7)

(7) (8)

39—(1) to (4) 39—(1) to (4)
(4A) (5)

(5) (6)

(6) (7)

42—(1) to (5)

42—(1) to (5)

(5A) (6)
(5B) (7)
(6) (8)

45—(1) to (5)

(6) (Deleted by Act 20/2004)

45—(1) to (5)

(7) (6)
(8) (7)
(9) (8)
(10) (9)
(11) (10)

Page NoO. xx

Statutes (Miscellaneous Amendments) (No. 2) Act 200 5 (Act No. 42 of 2005) (Circular
No. 25/2005, dated 23 December 2005)

Section 21 of the Statutes (Miscellaneous Amendments) (No. 2) Act 2005 which amends
the Trade Marks Act will come into operation on 1 January 2006.

A summary of some of the amendments to the Trade Marks Act (Cap. 332, 2005 Ed.) are:
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(@)

(b)

(€)

(d)

Convention country

The definition of “Convention country” in section 2(1) is amended to provide that
except in section 10 and paragraph 13 of the Third Schedule (claiming priority)
“Convention country” includes Singapore.

Examination of application for registration

An application for registration will be treated as withdrawn if the applicant fails to
respond to the Registrar's queries or objections regarding the registrability of the
trade mark within the period specified by the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.

Collective marks

An application for registration of a collective mark will be treated as withdrawn if the
applicant fails to file the regulations governing the use of the mark, pay the
prescribed fee for lodging the regulations, or respond to the Registrar's queries or
objections regarding the registrability of the trade mark, within the period specified by
the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.

Certification marks

An application for registration of a certification mark will be treated as withdrawn if
the applicant fails to file the regulations governing the use of the mark, pay the
prescribed fee for lodging the regulations, or respond to the Registrar's queries or
objections regarding the registrability of the trade mark, within the period specified by
the Registrar for doing so.

The Rules, which are being amended to come into operation on 1 January 2006, will
deal with restoration of applications which are treated as withdrawn and the
conditions for such restoration.
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Trade Marks (Amendment) Rules 2005 Notification  (Circular No. 27/2005, dated 30
December 2005)

Trade Marks (International Registration) (Amendment ) Rules 2005 Notification
(Circular No. 27/2005, dated 30 December 2005)

The above Notifications were gazetted on 28 December 2005 and it declared that the Trade
Marks (Amendment) Rules 2005 and Trade Marks (International Registration)
(Amendment) Rules 2005 would come into operation on 1 January 2006.

Trade Marks (Amendment) Rules 2005

The following is a summary of some of the amendments in Trade Marks (Amendment)
Rules 2005 which will come into force on 1 January 2006:

(@) Rule 7 : Service of documents

Non-fee bearing documents (except documents pertaining to hearings) may be sent to the
Registry by facsimile transmission. However, each facsimile transmitted document must be
legible and the responsibility for ensuring legibility rests with the sender.

(b)  Rule 9 : Address for service

An address for service indicated on Form TM 19 and Form TM 24 is effective only for
renewal maters and does not become the proprietor's address for service for all other
matters pertaining to that trade mark.

(c) Rule 21 : Deficiencies in application
The amendment clarifies the actions that will be taken by the Registry if minimum filing
requirements are not met.

(d) Rules 32, 33, 34 : Extension of time to file evidence by way of a statutory declaration
in opposition/revocation/invalidation/rectification proceedings

The second and subsequent requests for extension of time to file evidence by way of a
statutory declaration in opposition/revocation/invalidation/rectification proceedings have to
be made on Form TM 50, for which a fee will be imposed.

(e) Rule 50 : Notice of renewal

The Registrar’s notice to the proprietor informing him of the date of expiry of the trade mark
registration will be sent to the proprietor’'s address for service for renewal purposes, that is,
the address for service indicated on Form TM 19 or Form TM 24, if one has been lodged, or
if none, to the proprietor’s address for service.

() Rule 77B : Restoration of applications treated as withdrawn

Applications which are treated as withdrawn under the Act or Rules by reason that the
applicant has failed to do any act on time may be restored by filing Form TM 40 with fee
within three months from the date of the Registrar's notice informing the applicant of that
fact.

(99 Removal of Forms TM 9, TM 14, TM 15 and TM 16
Forms TM 9, TM 14, TM 15 and TM 16 have been removed and Forms TM 4, TM 11, TM
12 and TM 13 respectively will be used in their place.
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Trade Marks (International Reqistration) (Amendment) Rules 2005

The following is a summary of some of the amendments in the Trade Marks (International
Registration) (Amendment) Rules 2005 which will come into force on 1 January 2006:

(@ Rule 5 : Specification of Goods/Services

The amendment clarifies that the Registrar is entitled to raise an objection against vague
terms in the specification of goods / services of an International Registration designating
Singapore.

(b) Rule 28 : Notification to International Bureau

The amendment clarifies that in relation to an international application, the Registry will
notify the International Bureau where the basic application is treated as withdrawn and is
not restored in accordance with the Trade Marks Rules.

Amendment of Trade Mark Forms

Some trade mark forms have been revised and the revised forms are to be used from 1
January 2006. A separate edition of the Trade Marks Journal containing a consolidation of
forms to be used in proceedings before the Registrar will be available online at
www.ipos.gov.sg from 30 December 2005.

The changes made to the forms are as follows:

(@  All forms have been amended to incorporate information on the estimated time
needed to complete the form.

(b)  Amendments have also been made to Forms TM 1, TM 4, TM 11, TM 12, TM 13,
T™M 19, TM 22, TM 24, TM 37 and MP 1.

(c) Form TM 4, TM 11, TM 12 and TM 13 will now be used in place of Forms TM 9,
TM 14, TM 15 and TM 16 respectively.

(d)  The Trade Marks (Amendment) Rules 2005 also introduce:
I. Form TM 40 for restoration of an application treated as withdrawn. The fee
for this form is $130; and
Il Form TM 50 for second and subsequent requests for extension of time to file
evidence by way of a statutory declaration in opposition/revocation/invalidation
proceedings. The fee for this form is $100 in respect of each trade mark.

2006 Circular

The State of Incorporation (Circular No. 30/2006, dated 27 October 2006)

Please note with respect to companies incorporated in the United States of America, the
state of incorporation must be indicated on all trade marks forms. This is because
companies incorporated in different states of America are separate and distinct legal
entities.

If the state of incorporation of a United States of America company is not indicated on Form
TM 4, a Form TM 26 will be required for the insertion of the state of incorporation.
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2007 Circulars

Trade Marks (Amendment) Act 2007 (Act No. 3/2007) (Circular No. 7/2007, dated 14
February 2007)

The Trade Marks (Amendment) Act 2007 has been passed by Parliament on 22 January
2007 and has received Presidential assent on 1 February 2007.

Some of the key amendments include:

Provision for multiple class registration

Registration for trademarks is presently based on single classes. The amendments will now
allow for a multi-class registration. A multi-class registration allows for one single
application in multiple classes of goods and services to lead to one registration. Upon
registration, the registration is maintained as one, resulting in the need to renew only once
for the renewal to be effective for all the classes of goods and services registered.

Division of an application for registration

To complement a multiple-class system, it is now possible to divide a trademark application
into two or more applications. A trademark applicant may divide up his application into two
or more applications so that those classes of goods or services that do not face opposition
or objection can proceed to registration first. Division will therefore expedite trademark
registration where appropriate.

Relief Measures for Procedural Oversight

The Act also provides for relief measures to alleviate procedural mistakes by trademark
applicants, notably missed time limits. The relief measures provide the avenue for a
trademark applicant to maintain the rights in an application that has been filed, even when
time limits have been missed.

Registration of Licence of Pending Trademarks

The amendments will now allow for registration of licences relating to pending trademarks.
Prior to the amendments, only licences relating to registered trademarks can be recorded
on the register.

The Trade Marks (Amendment) Act 2007 will come into operation on a date to be notified.

A copy of the Trade Marks (Amendment) Act 2007 can be purchased at SNP Corporation
Ltd (www.snpcorp.com/webshop/).
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Cautionary Notice on Unsolicited Mail about Unoffic lal Registration Services (Circular
No. 13/2007, dated 11 April 2007)

It has been brought to our attention that trade mark proprietors and/or agents whose trade
marks have been published in recent IPOS Trade Marks eJournals are receiving letters
from companies for payments for unofficial registration services.

These companies use names, abbreviations or emblems that appear to be “official” and
send out letters which resemble invoices to trade mark proprietors and/or agents with
details of the proprietor, the trade mark, class(es) of goods or services, etc. These
companies will offer to register marks in registers or publications for a fee, and in return,
claim they will send the respondent a copy of the publication.

Please treat such letters as unsolicited mails. These companies are neither related to nor
connected with IPOS. There is no obligation to pay for such services as they are not official
services.

The only office constituted under Singapore laws that provides registration services for
trade marks in Singapore is our office, the Intellectual Property Office of Singapore (IPOS).

Upon receiving such letter or invoice, if you are in any doubt, please consult your trade
mark agent, your lawyer, or email us for clarification.
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Amendments to the Trade Marks Act, the Trade Marks Rules and the Trade Marks
(International Registration) Rules  (Circular No. 17/2007, dated 7 May 2007)

The Trade Marks (Amendment) Act 2007, the Trade Marks (Amendment) Rules 2007 and
the Trade Marks (International Registration) (Amendment) Rules 2007 have been gazetted
and will come into force on 2 July 2007.

The (Amendment) Act and (Amendment) Rules can be purchased at SNP Corporation Ltd
(www.snpcorp.com/webshop/).

Trade Marks (Amendment) Rules 2007

The following is a summary of some of the amendments in Trade Marks (Amendment)
Rules 2007:

@) Rule 17 : Division of applications for registration

An application for registration may be divided, at the request of the applicant, into 2 or more
separate applications for registration. The request for division is to be made on Form TM 8
and a fee of $280 is chargeable for each new divisional application created.

(b) Rule 22 : Amendment of application

Form TM 27 (Request to change the details of an application for registration) will no longer
be used. In its place are Forms TM 27A and TM 27B. Form TM 27A is chargeable on a per
class basis while Form TM 27B is chargeable on a per trade mark basis.

Form TM 27A is to be used for amendments pertaining to the class number, the
specification of goods or services to which the application for registration relates, or the
particulars of any claim to a right of priority included in the application for registration.

Form TM 27B is to be used for any other amendment not involving the above.

(c) Rule 56 : Application to alter registered trade mark

The proprietor of a registered trade mark may apply to the Registrar on Form TM 27B for
alteration of the registered mark. Form TM 35, the form which is currently used, will no
longer be used as from 2 July 2007.

(d) Rule 57 : Rectification of an error or omission in the register
An application to the Registrar for the rectification of an error or omission in the register
may be made by the proprietor of a registered trade mark or by any other person.

Where the application is made by the proprietor of a registered trade mark, the amendment
shall be made on —

(@ Form TM 27A, where the amendment pertains to the class number, the specification
of goods or services to which the registration relates, or the particulars of any claim
to a right of priority;

(b) Form TM 27B, for any other amendment not involving the above.

Where the application for rectification is made by any other person, the application shall be
made on Form TM 28.
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)] Rule 77B : Reinstatement of application, right or thing
Subject to certain exceptions, an applicant, proprietor or other interested person who has
missed a time limit for action before the Registry, may apply on Form TM 40 to have his
rights reinstated, if:

1) the request for reinstatement is made within 6 months from the date of expiration

of the time limit;
2) the omitted act is completed together with the request; and
3) the failure to comply with the time limit is unintentional.

Trade Marks (International Registration) (Amendment) Rules 2005

The Trade Marks (International Registration) (Amendment) Rules 2007 has been amended
to make it clear that division does not apply to international registrations designating
Singapore.

Amendment of Trade Mark Forms

Some trade mark forms have been revised and the revised forms are to be used from 2
July 2007. A separate edition of the Trade Marks Journal containing a consolidation of all
Trade Mark forms will be available for sale from 29 June 2007.

The changes made to the forms are as follows:
(@) All forms have been amended to indicate whether the fee for that particular form is

payable on a per class, per trade mark or per form basis. The fee structure is as shown in
the table below.

Per form basis Per trade mark basis [Per class basis

™ 26 ™ 1 ™ 4

MP 3 ™ 7 ™ 11
™ 10 ™ 12
T™ 20 ™ 13
™ 22 ™ 19
™ 27 B ™ 21
T™ 29 ™ 24
™ 30 ™ 27 A
™™ 31 T™ 28
TM 33 T™ 32
T™ 34 T™ 44
™ 37 TM 45
T™M 38 TM 50
T™ 39 MP 1
T™ 40 MP 2
™ 42
T™M 46

(b)  Where fees are payable on a per class basis, such as renewal forms and opposition
forms, the class numbers affected by the request, are to be indicated on the form.

(c) Amendments have been made to all forms, with the exception of Form TM 23.
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(d) Forms TM 18 and TM 35 have been removed.

(e) Forms TM 8, TM 27A and TM 27B are new.

Translation of Non-English words  (Circular No. 17/2007, dated 7 May 2007)

For purposes of rule 20(2), where the mark consists of non-English words, it is not
necessary to file with the Registrar a certified translation by a qualified translator. A copy of
relevant extracts from relevant dictionaries showing the meaning of each word and the
words as a whole in English will be sufficient. However, it will be necessary to indicate on
the application form that the mark consists of non-English word/words. A failure to include
such an indication on the application form will have to be rectified by the filing of
amendment via Form TM 27 with the requisite fee. The applicant should forward to the
Registrar the requisite translation and/or the transliteration together with a copy of relevant
extracts from dictionaries or relevant certification as soon as possible.

As regards the indication on the application form, it is necessary to submit an accurate and
complete translation and/or transliteration of the non-English words in the mark.

Two examples are provided below as illustration.
Example 1:

An application was filed for the mark consisting of three Chinese Characters which is the
phonetic equivalent of the Applicant’'s company name.

SEXLLT

The transliteration of the Chinese characters of which the mark consists is "Fei Li Shi"
which has no meaning and it is the phonetic equivalent of the Applicant’'s company name
"Philips".

An appropriate indication in the Application form may read as:

9 If the mark contains or consists of word(s) not be&ig English word(s), provide the
derivation of the word(s). If it is invented, state so. If it can be translatd, fill in Part 10
below.

The Chinese characters of which the mark consists gerived from the Applicant's
company name i.e. it is the phonetic equivalent dPhilips"

101If the mark contains or consists of non-English wad(s), and/or non-Roman character(s),
provide the English translation and/or transliteration as follows:

Representation of the words(s)/ JEVY+

characters

Language of word(s)/character(s) Chinese

Translation of each word(s)/ Translation of the Chinese characters as a
character(s) and the word(s)/ whole:  no meaning. It is the phonetic
character(s) taken together as a equivalent of the Applicant's company name
whole "Philips".
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(Enclosed dictionary exact/ Certified
translation/ supporting document of the same)

Transliteration of character(s) Transliteration of the Chinese characters: "Fei
Li Shi".

Example 2:
An application was filed for the mark consisting of two Chinese Characters and the word
“SINGER” (which is part of the Company name).

B
SINGER

Company : THE SINGER COMPANY LIMITED

The transliteration of the Chinese characters appearing in the mark is "Sheng Jia" which
has no meaning.

An appropriate indication in the application form may read as:

9 If the mark contains or consists of word(s) not be&ig English word(s), provide the
derivation of the word(s). If it is invented, stateso. If it can be translated, fill in Part 10
below.

The Chinese charactef§&" appearing in the mark is used to denote a bramdenof
Singer's product.

10 If the mark contains or consists of non-English wad(s), and/or non-Roman character(s),
provide the English translation and/or transliteration as follows:

Representation of the words(s)/ R
characters

Language of word(s)/character(s) Chinese

Translation of each word(s)/ Translation of the Characters as a whole: nag
character(s) and the word(s)/ meaning.
\(/:thaorlf;cter(s) taken together as a (Enclosed dictionary exact/ Certified

translation/ supporting document showing
meaning of each of the Chinese characters an
characters taken as whole)

[=X

Transliteration of character(s) Sheng Jia
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Application to Register a Licensee (TM 37)  (Circular No. 24/2007, dated 29 June 2007)
(i) Processing Of An Application To Register A Licensee (TM 37)

An application to register a licence (Form TM 37) filed on or after 2/7/2007, will be
processed by the Registry even though the status of the mark is still pending registration.
However where the application to register a licence (Form TM 37) was filed before
2/7/2007, it will be processed only after the mark has been registered.

(ii) Licence Commencement Date

The licence commencement date (i.e. the date entered in Part 5 of TM 37) should not
predate the date from which the proprietor’'s rights in the mark accrue. For a trade mark
application filed before 1/7/2004, the earliest licence commencement date is the trade mark
application date or the priority date, if any. For a trade mark application filed on or after
1/7/2004, the earliest licence commencement date is the trade mark application date.

(iif) Exclusive Licence Periods Do Not Overlap

Where there are 2 exclusive licences or more, the licence periods involving the same goods
or services should not overlap.

(iv) Licensed Goods/Services Should Not Be Wider Than Trade Mark
Application/Registration

The list of licensed goods or services (Annex of TM 37) should not be wider than those
under the trade mark application/registration.

Deficiencies in applications for registration : ame ndments after fiing (Circular No.
28/2007, dated 27 July 2007)

The Registrar has been conducting formalities check on all applications for registration to
ensure that they contain all formal requirements under the Trade Marks Act.

Where the application does not comply with the requirements which are essential for a filing
date to be accorded, the filing date will not be accorded until all the deficiencies have been
rectified. In such cases, the application will be accorded the earliest date on which all
essential requirements for filing date are complied with. There is no need for the correction
to be accompanied by the relevant amendment form. The essential requirements for filing
date are spelt out in section 5(2) and (3) of the Trade Marks Act.

In respect of other deficiencies or irregularities that do not affect the filing date,
amendments must be effected through the lodgement of the relevant trade mark forms,
such as Form TM 27A, Form TM 27B and Form TM 26.

This practice pertains only to new applications filed with effect from 01 August 2007.
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The Geneva Conventions (Amendment) Act  (Circular No. 40/2007, dated 5 December
2007)

The Geneva Conventions (Amendment) Act was passed in Parliament on 12 November
2007. Under the Act, the following emblems may not be used in Singapore, unless approval
is given by the Ministry of Health:

. Red Cross emblem

. Red Crescent emblem

. Red Crystal emblem

. Red Lion and Sun emblem

+ C & ¢

Red Cross Red Crescent | Red Lion and Sun| Red Crystal
emblem emblem emblem emblem

With the commencement of the Act, the Registrar will object to trade mark applications
consisting of or containing these emblems or emblems closely resembling them, under
Section 7(5) of the Trade Marks Act, unless consent from the Ministry of Health is furnished.
This is so even for applications lodged before the effective date of the Act.

Proprietors of registered trade marks containing or consisting of such emblems, or
emblems closely resembling them, should note that in spite of their registration, they have
one year from 12 November 2007 to cease using the emblems.

2008 Circulars

Image of e-filed mark (Circular No. 11/2008, dated 4 July 2008)

IPOS has encountered certain electronic trade mark applications which have images of
marks that have jagged and blurred edges in our database and the images of the mark will
not appear as clear as intended by the applicants in the trade mark journal and certificate of
registration. The reason for the blurred image of marks is that applicants attach images of
the marks with a lot of background or blank space. To ensure that such images are not too
small for viewing purposes, IPOS has to make adjustment to the marks which then result in
blurred images.

In order to ensure that the image of mark is accurately captured by IPOS, applicants should
crop the mark with little background or blank space and save the image as approximately
480 x 480 pixel. This will remove the need for IPOS to make adjustment to the image in the
publication and the registration certificate and the applicant can then obtain clear and
accurate image of the mark.

(Translation Clause, Circular No. 12/2008, dated 11 July 2008. This circular was removed
on 1 August 2008)
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Return of assignment deeds and other registrable tr ansaction documents (Circular No.
14/2008, dated 26 September 2008)

The Registry will stop its practice of returning deeds of assignment and other documents
lodged in support of applications for transfer of ownership and recordal of other registrable
transactions.

However, should the applicant wish for the return of such documents, he may make his
request known at the time of lodgement of the recordal application on a covering letter
accompanying the application to that effect. The letter shall provide contact details so that
the Registry may make the necessary arrangements for the return of the documents. This
practice will affect all applications lodged on or after 1 October 2008.

Launch of e-Communications Portal on 1 December 200 8 (Circular No. 17/2008, dated
28 November 2008)

Trade Marks (Amendment) Rules 2008; Trade Marks (In  ternational Registration)
(Amendment) Rules 2008 (Circular No. 17/2008, dated 28 November 2008)

IPOS will launch the e-Communications Portal on 1 December 2008. The e-
Communications Portal is an electronic online system developed by IPOS for the main
purpose of facilitating the sending, receipt and exchange of all correspondence, relating to
trademark applications and prosecutions, between IPOS and registered account holders.
The following firms and companies will be taking part in the pilot scheme that is scheduled
for the initial period of 6 months.

DREW AND NAPIER LLC

DONALDSON & BURKINSHAW

ELLA CHEONG SPRUSON & FERGUSON (SINGAPORE) PTE LTD
ALLEN & GLEDHILL LLP

RODYK & DAVIDSON LLP

WONG & LEOW LLC

AMICA LAW LLC

LLOYD WISE

ALBAN TAY MAHTANI & DE SILVA

ONE LEGAL LLC

PATRICK MIRANDAH CO. (S) PTE LTD

HAQ & SELVAM

NAMAZIE & CO

TITO ISAAC & CO LLP

PHILIPS ELECTRONICS SINGAPORE PTE LTD
SAMUEL SEOW LAW CORPORATION

The Trade Marks Rules have been amended to give effect to the sending, receipt and
exchange of correspondence via the e-Communications Portal. In particular, the changes in
the Rules will:-

(a) provide for service of documents by the Registrar as well as by applicants by
electronic communication through the e-Communications Portal,

(b) provide for the sending of a true and complete image of the original paper document
by electronic communication through the e-Communications Portal for documents
that are required to be signed, made on oath or affirmed or are required to be
attested;

(c) provide for the extension of deadlines that fall on excluded days in spite of the
availability of the e-Communications Portal;
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(d) treat the date of receipt of documents received by IPOS as the day on which the
documents are received by IPOS as long as the time of receipt is before the midnight
of the day.

It is to be noted that applicants must still comply with the requirement to provide an address
for service under rule 9. The electronic address of these persons, if they are using the
eCommunications Portal to send documents to and receive documents from the Registrar,
is not intended to be part of their address for service. However, service of documents by
electronic communication through the eCommunications Portal is intended to be valid
service notwithstanding that there is an address for service filed in accordance with rule 9.

The Trade Marks (International Registration) Rules have also been amended to permit the
use of one Form for multiple classes of goods or services for Forms for use in opposition,
namely Form TM 11 and Form TM 12.

A copy of the Trade Marks (Amendment) Rules 2008 and the Trade Marks (International
Registration) (Amendments) Rules 2008 are available for sale at Toppan Leefung Pte. Ltd.
(http://www?2.toppanleefung.com/webshop).

Application for Renewal of Registration (Form TM 19 ) (Circular No. 18/2008, dated 12
December 2008)

With effect from 1% January 2009, the Registrar will not be issuing renewal certificates
confirming that a mark has been renewed. This is applicable to all applications for renewal
of registration (Form TM 19) lodged on or after 1% January 2009.

For applications for renewal made online, the renewal will be processed instantaneously
and an acknowledgement of the renewal showing the extended expiry date will be
displayed for printing. These acknowledgements of renewal will remain available for printing
for a period of one month from the renewal application date. In very limited circumstances,
such as where there are pending applications affecting the validity of the trade mark, instant
renewal will not be possible and the applicant will be notified that the acknowledgement of
renewal will be posted in due course.

Where the application for renewal is posted or submitted over the counter, the applicant will
not be receiving any acknowledgement from the Registry. The onus will be on the applicant
to check the expiry date of the mark at www.etrademarks.gov.sqg within 2 weeks of
lodgement of the application for renewal of registration (From TM 19) to confirm that the
expiry date has been extended by the Registry. If the expiry date has not been extended,
applicants are advised to contact our Renewal Officer at 63302 707 immediately for
assistance.

This change in practice does not apply to Late Application for Renewal of Registration
(Form TM 24) and Application for Restoration and Renewal of Registration Removed from
the Register (Form TM 21).

To reflect the change in practice in Form TM 19, an information note has been incorporated
into the form. This revised form should be used from 1% January 2009.

A copy of the revised Form TM 19 will be available for downloading by end of December
2008 at www.ip0s.gov.sg.
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2009 Circulars

Trade Marks Work Manual (Circular No. 5/2009, dated 24 April 2009)

The Registry of Trade Marks has added six new chapters to the existing Trade Marks Work
Manual. The six new chapters cover the following topics:

(1) Marks contrary to public policy or morality;

(2) Names and representation of famous people, building, etc;

(3) Other grounds of refusal;

(4) Deceptive marks;

(5) Licences; and

(6) Slogans.

You may access the Trade Marks Work Manual online at:
http://www.ipos.gov.sg/leftNav/tra/IP+Resources.htm

Marks published for opposition purposes (Circular No. 8/2009, dated 3 July 2009)

The following types of publication in the Trade Marks Journal are subjected to opposition:

Notice of Opposition via

Form
1) Application published before registration; ™ 11
2) Collective or certification marks published before registration; ™ 11
3) Alteration to registered marks; ™ 11
4) Amendment to regulations governing use of
collective or certification marks; ™ 11
5) Application amended after publication ™ 11

With respect to items 3)-5), the ground(s) stated in the Notice of Opposition must be
confined strictly to the alteration or amendment. The Notice of Opposition must be lodged
within 2 months from the date the alteration or amendment is published in the Trade Marks
journal. If an extension of time to file the notice of opposition is required, the request must
be filed using Form TM 48 within 2 months from the date of publication of the alteration or
amendment. The maximum extension of time for filing Notice of Opposition is 4 months
from the date of publication of the alteration or amendment. Rules 29(2) to (8) and 31 to 40
apply to these oppositions with the necessary modifications.

Costs for attending Case Management Conferences and Pre-Hearing Reviews
(Circular No. 10/2009, dated 28 August 2009)

In opposition, invalidation and revocation proceedings for trade mark applications or
registrations, the Registrar has, as a matter of course, directed parties to attend case
management conferences and pre-hearing reviews at the appropriate time for the purpose
of achieving a just, expeditious and economical disposal of the matter pursuant to the
power conferred on the Registrar in the Trade Marks Rules. The Registrar will treat the
costs for attending such case management conferences and pre-hearing reviews in the
same vein as for attending interlocutory hearings, which costs may be included as party
and party costs under rule 73 of the Trade Marks Rules to be awarded to the successful
party at the end of the proceedings.
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2011 Circular

Trade Mark (Amendment) Rules 2011 and Trade Mark (I nternational Registration)
Rules 2011 (Circular No. 5/2011, dated 28 October 2011)

The Trade Mark (Amendment) Rules 2011 amend the Trade Marks Rules (R 1, 2008 Ed.)
(the "TM Rules ") and the Trade Mark (International Registration) Rules [the "TM (IR)
Rules "] as follows:

(@) Amendment of Rules 15 and 16 of the TM Rules, to come into effect from 1
November 2011.

(b) Amendment of the First Schedule of the TM Rules, to come into effect from 1
December 2011.

(c) Amendment to the First Schedule of the TM (IR) Rules to come into effect from 1
December 2011.

(d) Amendment of the Third Schedule of the TM Rules, to come into effect from 1
January 2012.

(@) Rules 15 and 16 of the TM Rules

Rules 15 and 16 have been amended with a view to capture various types of non-traditional
trade marks applications in addition to 3D shape marks and colour marks. The
amendments to Rule 15 and 16 result from the amendment to the Regulations concerning
the details concerning a trade mark application under the Singapore Treaty on the Law of
Trademarks.

The rationale for this amendment is to provide for adequate means of representation of
non-traditional marks avoiding procedural requirements that would be too prescriptive or
onerous for applicants.

(b) First Schedule of the TM Rules; Schedule to the ™

The amendment to the First Schedule reflects revision in fees in respect of the following
forms: TM1, TM4, TM42, TM11, TM12, TM13 and TM28.

(c) First Schedule of the TM (IR) Rules
The amendment reflects revision of fees in respect of form MP1.
(d)  Third Schedule of the TM Rules

The amendment to the Third Schedule reflects changes to the Class headings and items
thereunder brought about as a result of the upcoming 10™ Edition of the Nice Classification.
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2012 Circular

Translation of Non-English words  (Circular No. 3/2012, dated 9 November 2012)

For purposes of rule 20(1), where the mark contains or consists of non-English words, it is
necessary to ensure accuracy of the translation and /or the transliteration filed.

Furthermore, if a portion of the subject mark comprises of non-English words which have no
meaning and another portion of the mark refers to the name of a legal entity, country, city or
place, or indicates the goods and/or services filed in the application, the translation clause
that is endorsed with the application should be broken up accordingly to indicate the portion
which has no meaning and, in respect of the portion which has a meaning, what that
meaning is.

The following examples are meant to serve as a guide for submitting accurate translations
and/or transliterations in respect of marks containing or consisting of non-English words.
The examples are not meant to be exhaustive.

Example 1:

An application was filed for the mark consisting of Chinese characters, of which a portion
has no meaning and another portion refers to the name of a legal entity, namely "Company".

Mark: K /A ]
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong"
which has no meaning and "Gong Si" meaning "Company".

Example 2:

An application was filed for the mark consisting of Chinese characters, of which a portion
refers to the name of a city, namely "London", and another portion which has no meaning.

Mark: & FbLiE
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Lun Dun"
meaning "London" and "Kuai Hai" which has no meaning.

Example 3:

An application was filed in respect of Class 9 for the goods "Computers; computer software;
computer hardware", and the mark consists of Chinese characters, of which a portion has
no meaning and another portion means "computer servers" which is indicative of the goods.

Mark: K RS 25
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong"
which has no meaning and "Fu Wu Qi" meaning "Computer servers".
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Example 4:

An application was filed in respect of Class 25 for the goods "Clothing, footwear, headgear"”,
and the mark consists of Chinese characters, of which a portion has no meaning and
another portion means "computer servers" which is not indicative of the goods.

Mark: K Ak %5 2%
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Da Zhong Fu
Wu Qi" which has no meaning.

Example 5:

An application was filed for the mark consisting of Chinese characters of which the meaning
submitted in the application, namely "Flower of the wind", is coined.

Mark: X\ {¢

As the Chinese characters do not convey an intrinsic meaning, the translation clause
should read as:

The transliteration of the Chinese characters appearing in the mark is "Feng Hua" which
has no meaning.

Example 6:

An application was filed for the mark consisting of Chinese characters which convey a
meaning when read as a whole.

Mark: J&E 5 f
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Long Ma Jing
Shen" meaning "Old but still full of vitality".

Example 7:

An application was filed for the mark consisting of Chinese characters which has no
meaning and is the phonetic equivalent of the name of a person or company, "Edison".

Mark: it 4
The translation clause should read as:

The transliteration of the Chinese characters of which the mark consists is "Ai Di Sheng"
which has no meaning.

2013 Circulars

Raising of late citation objections  (Circular No. 3/2013, dated 7 June 2013)

In light that the turnaround time for the first examination of trade mark applications is six
months or less, certain trade mark applications may be accepted before the Registrar
receives or processes, at a later date, applications for similar or identical marks with priority
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claim dates. The priority claim dates may be earlier than the filing dates of the earlier-
received applications. Under such circumstances, the Registrar will take the appropriate
measures to raise late citation objections against the earlier-received applications.

Companion marks (Circular No. 3/2013, dated 7 June 2013)

Feedback from users indicate that one area of concern is with the consistency of
examiner's decisions in relation to companion marks. The Registry shares these concerns
as well.

As such, we would like applicants who are filing a set of trade mark applications in which
the marks are similar or identical, or where the specification of goods and/or services are
similar or identical, to notify IPOS that these applications are intended to be companion
applications, and request for them to be examined by a single examiner. These notifications
can be made in the following ways:

* For applications submitted via e-filing, applicants may attach a cover letter indicating
the e-filing numbers of all the applications to be treated as companion applications.
Alternatively, they may drop us a notification on the same via our online Enquiry
Form at http://www.ipos.gov.sg/AboutUs/Contactinformation.aspx.

* For applications submitted manually, applicants may attach a note to indicate that
the enclosed applications are intended to be companion applications.

Change in practice relating to the revocation of tr  ade marks published in the Trade
Marks Journal (Circular No. 4/2013, dated 7 August 2013)

Following feedback from users, the Registry has decided to stop our current practice of
revoking trade marks that have been published in the Trade Marks Journal.

With this change, quality control review will be undertaken prior to communication to
applicants of the acceptance of the mark and its publication in the Trade Marks Journal.
The Registry believes that this would give greater certainty for applicants whose trade
marks have proceeded to publication whilst ensuring that trade mark applications are still
put through a review before publication.

Certificate of Registration (Circular No. 4/2013, dated 7 August 2013)

The Registry has received enquiries pertaining to the issuance of a new original certificate
of registration in the event where the original certificate was lost in post and was never
received by the applicant or the agent. Should applicants encounter a situation, they may
inform the Registry in writing and request for a new original certificate of registration.

Changes in Refund Policy (Circular No. 4/2013, dated 7 August 2013)

The Registry has revised our refund policy as part of our efforts to be more customer-
centric.

Moving forward, IPOS will refund any fees where there have been duplicated submissions.
Applicants in such a situation will just need to inform us whenever they discover the
duplicated submission, upon which we will cancel the duplicate and refund the fees.
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In all other cases, we ask that you make your requests for refunds within 7 calendar days of
filing the particular form.

Applicants may write in to us through our online enquiry form, fax or post. Our Contact
Information can be found on our website http://www.ipos.gov.sg.

To facilitate the processing of the refund requests, applicants are to provide the following
information in their written requests:

* Name and contact of person requesting for refund
» Date and Time of payment submission

* Amount deducted

* Reason(s) for requesting for a refund

* e-Filing number (if any)

* Online receipt and acknowledgment (if any)

Applicants will hear from us within 14 working days upon submission of their refund
requests.

New feature to disable cross-class search when cond ucting similar mark searches in
eTrademarks (Circular No. 5/2013, dated 23 August 2013)

When conducting similar mark searches in eTrademarks, cross-class searches are
automatically carried out to enable search reports to capture marks with goods and/or
services that were previously classified in a different class as a result of changes made to
the International Classification of Goods and Services.

Following feedback from users, the Registry has incorporated a "Disable Cross-Class
Search" feature allowing users to opt out of cross-class search when conducting similar
mark searches in eTrademarks. With this feature, users can now have the flexibility of
narrowing their searches only in respect of the classes they have specified.

Change in practice relating to the citation of conf licting marks which are reflected as
"Treated As Withdrawn", "Abandoned" or "Cancelled" on the Register (Circular No.
6/2013, dated 20 September 2013)

Currently, the practice of citing marks which are reflected as "Treated As Withdrawn" or
"Abandoned" on the Register is set out in the online Trade Marks Work Manual as follows:

"The Registrar will cite deemed withdrawn applications. For
abandoned applications, the Registrar will only cite if the
abandonment has occurred within one month as at the time of the
examination. This one month period is to cater for possible
restoration of the abandoned application."

(Chapter 7, Page 13: Relative Grounds for Refusal of Registration, Section 3: Meaning of
Earlier Mark, Sub-section (f): Where conflicting mark is abandoned)

Following feedback from users, the Registrar has decided to cease the current practice with
effect from 15 July 2013.
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To increase certainty in examination decisions, the Registrar will not cite conflicting marks
which are reflected as "Treated As Withdrawn", "Abandoned" or "Cancelled" on the
Register.

This new practice will directly impact on an applicant whose mark has been reflected as
"Treated as Withdrawn" on the Register ("TWN Mark"). We advise that the applicant of the
TWN Mark should file his reinstatement request as soon as it is practicable in order to
preserve his right against a later application.

The Registrar also wishes to emphasize that filing a reinstatement request via Form TM 40
does not guarantee an automatic reinstatement of the TWN Mark, given that prior to
reinstatement, the TWN Mark is still subject to a "re-search” for conflicting marks.

In view of this change in practice, the Registry has replaced the original language in the
online Trade Marks Work Manual with the following:

"The Registrar will not cite a conflicting mark that is reflected as
"Treated As Withdrawn", "Abandoned" or "Cancelled" on the
Register, against a later application.

The applicant of the "Treated As Withdrawn" mark, should
expeditiously request for the Registrar's consideration to reinstate
his mark by lodging Form TM 40 and the requisite fee, if intended.”

(Chapter 7, Page 13: Relative Grounds for Refusal of Registration, Section 3: Meaning of
Earlier Mark, Sub-section (f): Where conflicting mark is abandoned)

Change in practice relating to the translation of n on-English words (Circular No.
7/2013, dated 11 October 2013)

With reference to Circular No. 3/2012, regarding our practice of endorsing translation
clauses where a portion of the subject mark comprises non-English words which have no
meaning, and another portion of the mark indicates the goods and/or services filed in the
application, we had indicated that the translation clause that would be endorsed for the
application should separately indicate the portion which has no meaning, and the portion
which indicates the goods and/or services.

Example:
Subject Mark Class Goods/Services Translation Clause Endorsed Rationale
Claimed
The transliteration of the M%E#/ (Fu
Chinese characters of which Wu Qi") in the
Computers; the mark consists is "Da mark is
computer Zhong" which has no meaning indicative  of
KR S48 9 software; and "Fu Wu Qi" meaning the goods
computer "Computer servers". claimed.
(Note: " Xk d " hardware.
has no meaning, (See Example 3 of Circular No.
and " R % & 3/2012)
refers to The transliteration of the W% #B ('Fu
"computer Chinese characters of which Wu Qi") in the
servers") the mark consists is "Da mark is not
o5 Clothing, footwear, Zhong Fu Wu Qi" which has indicative  of
headgear. no meaning. the goods
claimed.
(See Example 4 of Circular No.
3/2012).
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To simplify the practice of the furnishing of translations, the Registry has reviewed and
revised its practice.

With effect from 13 August 2013, regardless of whether a portion of the subject mark
indicates the subject goods and/or services __, the translation clause that is endorsed for
the application should nevertheless separately indicate the portion which has no meaning,
and the portion which indicates any goods and/or services.

Example:

Subject Mark Class Goods/Services Translation Clause Endorsed

Claimed
Kb R %58 Computers;
9 computer software;
(Note: " K & " computer hardware. The transliteration of the Chinese characters
has no meaning, of which the mark consists is "Da Zhong"
and " AR % & Clothi which has no meaning and "Fu Wu Qi"
othing, footwear, P "

refers to 25 headgear. meaning "Computer servers".
"computer
servers")
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B) PERTAINING TO COLLECTIVE AND CERTIFICATION MARKS

Pre-2004 Circular

Publication of Collective Mark and Certification Ma  rk Applications

Collective mark and certificate mark applications are published in the Trade Marks Journal
for opposition purposes before protection is granted. They are published in a separate
section of the Trade Marks Journal titled "Collective and Certification Marks Applications
Published for Opposition Purposes"”. Pursuant to the First and Second Schedules of the
Trade Marks Act (Cap. 332, 1999 Ed.), the Regulations governing the use of the collective
and Certification Marks are available for inspection at the Registry of Trade Marks.

2004 Circular

Regulations Governing the Use of Certification/Coll ective Marks (Circular No. 7/2004,
dated 19 March 2004)

The filing with the Registrar of regulations governing the use of certification or collective
marks under rule 63 of the Trade Marks Rules must be accompanied by Form TM 10.
Regulations filed without Form TM 10 will not be recognised and will be returned. The filing
of TM 10 without regulations attached will also be rejected.
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C) PERTAINING TO FORMS

Pre-2004 Circular

Form TM 26

A request to change the name, address or other particulars (except trading nature) of an
applicant for registration, proprietor of a registered trade mark or other interested person,
where the change does not affect the representation of the trade mark, should be made on
Form TM 26.

2004 Circulars

Form TM 26 Notification Letter (Circular No. 8/2004, dated 26 March 2004)

Please note that the main purpose of the Notification Letter is to inform as to the fact that
the name and/or address of the applicant/proprietor has/have been updated. Thus, the
Notification Letter cannot be treated as conclusive as to the status of marks reflected
therein.

Where there is no reply within the given period to our latest examination report, an
application will be updated as abandoned notwithstanding any interim Notification Letter
from the Registrar.

Form TM 1 [Request to appoint or change an agent or to enter or change an address
for service] (Circular No. 18/2004, dated 30 July 2004)

One Form TM 1 may be used for multiple trade mark numbers. However, the fee for this
form is still charged on a per trade mark number basis unless the request is to alter an
agent’s name and/or address for service which does not affect the legal entity of the agent.
In such a case, only a single set of fee is payable.

Kindly note that it is not necessary to lodge Form TM 1 together with forms such as T™M 4,

TM 9, TM 11, TM 14, TM 19, TM 22, TM 24, TM 26, TM 28, TM 29, TM 37 and TM 48 as
each of these forms contains a section for the indication of an address for service.

2006 Circular

Erratum - Form TM 40 (Circular No. 1/2006, dated 13 January 2006)

Please note that the title of Form TM 40 should read as "REQUEST FOR RESTORATION
OF APPLICATION TREATED AS WITHDRAWN" and Part 2 of the Form should read as
"Particulars of applicant/registered proprietor”. Please visit IPOS website at
http://www.ipos.gov.sg to download the corrected Form TM 40.
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2007 Circular

Form TM 32 (Circular No. 32/2007, dated 21 September 2007)

Part 4 of Form TM 32 which used to read as “Goods or services to be cancelled” has been
amended to “Goods or services to remain”. The amendment is to ensure that there is clarity
in the residual specification. Please visit IPOS website at http://www.ipos.gov.sg to
download the amended Form TM 32.

The Registrar will reject the old Form TM 32 (V02/01/07) with effect from 1 October 2007.

It is also to be noted that Form TM 32 is the appropriate Form to file to effect any
amendment to specifications of goods or services of registrations that has the effect of
cancelling some goods or services or narrowing down the specifications. For example,
Form TM 32 is to be filed to effect an amendment from "books" in Class 16 to "books
relating to business management" in Class 16.

2008 Circular

Application to Register a Change in Ownership (TM 2  2) (Circular No. 3/2008, dated 1
February 2008 )

i)Effective Date when Subsequent Proprietor/Applicant for Registration Took
Ownership

The effective date when the subsequent proprietor/applicant for registration took over
ownership (i.e. the date entered in Part 4 of Form TM 22) should not predate the date from
which the proprietor's rights in the mark accrue. For a trade mark application filed before 1
July 2004, the earliest assignment effective date is the trade mark application date or the
priority date, if any. For a trade mark application filed on or after 1 July 2004, the earliest
assignment effective date is the trade mark application date.

i)Address for Service of Subsequent Proprietor/Applic ant for Registration

The address for service entered in Part 5 of the Form TM 22 is effective for all proceedings
in respect of the trade mark including the subject application for change of ownership. As
such, there is no need to lodge Form TM 1 together with Form TM 22 for this purpose.

Form TM 1 will be required only if:-
a. there is a change of agent whilst the TM 22 is being processed; or

b. the agent will not be continuing to act for the subsequent proprietor / applicant for
registration after TM 22 is recorded.

Such Form TM 1 appointing the agent solely for "Assignment" matters (Part 3 of Form TM 1)
will not be processed until a subsequent Form TM 1 appointing an agent for "Application for
registration / Registration" is received.

ii)Correction of Errors in Relation toa Recorded Chan ge of Ownership
Once a change in ownership has been recorded according to the request, should the owner
need to correct any errors in the recorded details, Form TM 27B is required. Should the
assignment(s) need to be re-recorded and re-examined, the relevant Form TM 22 with fees
will need to be re-lodged.
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iv)Covering Letter
To ensure that the transactions are recorded accurately, please lodge a covering letter
stating :-

a. the sequence of events;
b. the exact nature of the transaction, and
C. the trade mark numbers involved.

When e-filing, a covering letter can be attached via the “covering letter” button for eTM 22
and 27B.

2009 Circulars

eCommunications (Circular No. 2/2009, dated 27 February 2009)

The Registry has been receiving Trade Mark Forms via the eCommunications portal.
Please note that this portal is to facilitate the exchange of correspondences only. All forms
should be either eFiled, submitted over the counter or posted to us.

Enhancements made to eTM 22 (Application to registe  r a change of ownership)
(Circular No. 4/2009, dated 27 March 2009)

With immediate effect, users may file up to 50 trade mark numbers in one eTM 22
(Application to register change of ownership) form provided that all the trade mark numbers
belong to the same assignor under the same IPOS assigned company code. A link is
included in the eForm to a search page allowing applicants to check their company code.

Efiling multiple assignment applications (Circular No. 4/2009, dated 27 March 2009)

This is to inform users that eTrademarks may be used to efile multiple assignment
applications. So long as there exists a prior assignment application which has not yet been
recorded by the Registry, when the user attempts to efile a subsequent assignment
application, the field under "Current Proprietor's details" is intentionally left blank by the
system for the user to enter the correct details. For example in the case of an assignment
from A to B (1st TM 22), and then from B to C (2nd TM 22), the user will have to input B's
details manually when efiling the second TM 22.
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Form TM 4 - Application to register a trade mark, ¢ ollective mark or certification mark
(Circular No. 9/2009, dated 21 August 2009)

Form MP 1 - Request to transform an international r  egistration into national
application(s) (Circular No. 9/2009, dated 21 August 2009)

With effect from 15/09/2009, an Application to register a trade mark, collective mark or
certification mark and a Request to transform an international registration into national
application(s) must be made on version V05/01/09 of Form TM4 and MP 1 respectively.
The corresponding electronic Form TM 4 available on eTrademarks will also be amended
on the same day. The changes are found at Annex A of both forms and pertain to the
information to be provided when making a priority claim.

Annex A

Annex A is amended so that where the priority claim is not in respect of all the goods or
services claimed in the class, the applicant is to state the goods or services in respect of
which priority is claimed. This amendment is to ensure that there is clarity in the scope of
the priority claim.

2010 Circular

Notification on Application to Register a Change in Ownership (TM 22) (Circular No.
5/2010, dated 26 November 2010)

With immediate effect, the Registry will be issuing a notification prior to the recordal of an
assignment in matters relating to an application for the registration of an assignment
application in a trade mark or application for a trade mark pursuant to Rule 55 of the Trade
Marks Rules. The purpose of the notification, which will be issued to the
proprietor(s)/applicant(s) for registration [or their appointed agent] at the address for service
in Singapore, is to provide an opportunity for the proprietor(s)/applicant(s) to inform the
Registry without delay in the event they have not authorised the transaction.

2011 Circular

Amendment of Form TM 46 (Circular No. 1/2011, dated 15 July 2011)

To bring Form TM 46 for the "Application to register the grant, amendment or termination of
Security Interest or memorandum relating to a trade mark" to be in alignment with the
wordings in Rule 55(2)(d) relating to the signature of the grantor and requirements in Rule
55(3A)(d) of the Trade Marks Rules relating to the documentary evidence sufficient to
establish the transaction, boxes 7 and 8 of Form TM 46 have been amended with
immediate effect. Please use the new form TM 46 for all new applications filed.

2013 Circular

Form TM 42 (Request for Registrar's General Certifi  cate) (Circular No. 3/2013, dated 7
June 2013)

To address recent queries regarding fees for filing Form TM 42, applicants are reminded
that the fees for Form TM 42 are charged on a per trade mark number basis per certificate.



Trade Marks Journal No. 043/2013 Page No. xlvii

We have also received feedback from users enquiring whether Part 2 of Form TM 42 can
be dispensed with. The matter has been reviewed and we will be changing our practice to

allow applicants to lodge Form TM 42 on or after 7 June 2013 without having to complete
Part 2 of the form.
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D) PERTAINING TO eTRADEMARKS

Pre-2004 Circular

New Features of IPOS’ eTrademarks Services
(1) Generation of Check Digit/Year of Trade Mark Nu  mbers

A new eService for the generation of year/check digit of Trade Mark Number is added to
IPOS Online Transactions. This eService has two fields for entry. One is for the old TM No
format while the other is for the new TM No format. For the old TM No format, both the year
and the check digit would be generated. For the new TM No format, the check digit will be
generated.

This eService is already available.
(2) Attachment for Form TM26

The eService for Form TM26 has been enhanced. As filing of Form TM26 usually requires a
covering letter to list the TM numbers and sometimes to explain a certain situation, it can
only be submitted through the counter. With this enhancement, when a Form TM26 is
submitted, it allows for a covering letter to be attached to the said form. This is to facilitate
the filing of Form TM26 through eTrademarks.

This eService is already available.

(3) Filing of mark in colour or greyscale

With effect from 1 November 02, eTrademarks will be accepting colour or greyscale
attachments for marks filed for Forms TM4 and TM9 in addition to the current black and
white. Marks filed in colour or greyscale would be printed in greyscale for the
Acknowledgement Letter, Trade Marks Journal and Certificate of Registration. Please note
that viewing and printing of the mark images from the Enquiry System would still be in black
and white.

(4) “Save/Save As” feature

The “Save/Save As” feature has been implemented on 4 December 02, from 10am
onwards. This feature would be available for Forms TM4 and TM9. Any application that is
saved would be kept in IPOS’ system for 3 working days excluding the current day. All
saved documents residing in IPOS’ database for more than 3 working days would be
removed.

(5) Display Mark Image

The “Display Mark Image” feature has been implemented on 4 December 02, from 10am
onwards. Mark images attached to Forms TM4 and TM9 will be displayed for viewing.
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2004 Circular

Online Trademarks Search and Enquiry System (Circular No. 4/2004, dated 6 February
2004)

The Intellectual Property Office of Singapore is pleased to announce that its eTrademarks
Search has been made available from 30 January 2004.

The following search services have been made available through the system:

Search for similar marks;

Search for marks belonging to a proprietor;

Search for mark detailed information, registered marks, pending marks, certification marks,
collective marks, expired marks, cancelled marks, expired marks, withdrawn marks,
abandoned marks, expunged marks, refused marks, destroyed marks and article 6ter
based on relevant periods.

The services will be offered free of charge.

To access this service, please log on to the eTrademarks webpage and click on the
eTrademarks Search link.
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E) PERTAINING TO INTERNATIONAL APPLICATIONS AND REG ISTRATIONS UNDER
THE MADRID PROTOCOL

Pre-2004 Circulars

Singapore's Accession to the Madrid Protocol

Singapore acceded to the Protocol Relating to the Madrid Agreement Concerning the
International Registration of Marks (Madrid Protocol) on 31 July 2000. The Madrid Protocol
came into operation in Singapore on 31 October 2000.

Publication of International Registration Designati ng Singapore for Opposition
Purposes

International registrations designating Singapore under the Madrid Protocol are treated in
the same manner as Singapore national applications, and are therefore published in the
Trade Marks Journal for opposition purposes before protection is granted. They are
published in a separate section of the Trade Marks Journal titled "International
Registrations filed under the Madrid Protocol Published for Opposition Purposes under the
Trade Marks Act (Cap. 332, 1999 Ed.)". Unlike Singapore national applications, they are not
published according to the class of goods or services, but are published according to the
international registration number.

Request for Recording of Changes in the Name and/or Address of the Holder for
International Registrations Designating Singapore

Such requests must be presented to the International Bureau of the World Intellectual
Property Organization (WIPO) using WIPQO's prescribed Form MM9(E). Form TM 26 is not
the relevant form to be used.

Form MM9(E) is available for downloading at www.ipos.gov.sg
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2004 Circulars

Issuance of Registration Certificates for Protected International Trade Marks
(Singapore) (Circular No. 13/2004, dated 18 June 2004)

The Registrar has received queries as to whether IPOS issues registration certificates for
protected international trade marks (Singapore). Please note that IPOS does NOT issue
such certificates.

Under the Madrid Protocol, an Office which has examined an international registration in
which it is designated and found no grounds for refusal may issue a statement of grant of
protection. However, it is not obliged to do so and no legal consequences follow from the
fact that no such statement is given. Further, such statements will only be issued if it is still
within the 18-month time limit from the date of notification of the international registration.
Where no such statements are issued, by the end of the 18-month time limit, the
international registration will be regarded as protected in Singapore. In the Singapore
context, IPOS does issue such statements, as a matter of customer service, if at the time of
issuance, it is still within the said period.

In cases where a provisional refusal or a provisional refusal based on opposition has been
issued, a confirmation or withdrawal of such a provisional refusal in the form of a letter of
final decision in accordance with Rule 17(5) of the Common Regulations under the Madrid
Agreement and Protocol relating to the Madrid Agreement concerning the International
Registration of marks will be sent to the International Bureau, who will in turn transmit a
copy to the holder of the international registration.

Requests for Recording of Changes in the Ownership of the International
Registrations Designating Singapore or where Singap ore is the Office of Origin
(Circular No. 21/2004, dated 19 November 2004)

For international registrations designating Singapore, in accordance with Rule 25 of the
Common Regulations, such requests must be presented to the International Bureau of the
World Intellectual Property Organization (WIPQO) directly by the holder on WIPO’s official
Form MM5(E). Form MM5(E) is available for downloading at www.ipos.gov.sg

Form TM 22 should not be lodged for such recordation of change in ownership.

Where Singapore is the Office of Origin, requests for recording of changes in the ownership
must also be presented to the International Bureau of the World Intellectual Property
Organization (WIPQO) directly by the holder. However, Form TM 22 may be lodged (if
appropriate) to record the change in ownership of the basic application or basic registration.
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Requests for Recording of Changes in the Name and/o  r Address of the Holder for
International Registrations Designating Singapore o r where Singapore is the Office
of Origin (this serves to replace an existing pre-2004 circular in the journal) (Circular No.
21/2004, dated 19 November 2004)

For international registrations designating Singapore, in accordance with Rule 25 of the
Common Regulations, such requests must be presented to the International Bureau of the
World Intellectual Property Organization (WIPQO) directly by the holder on WIPQO’s official
Form MM9(E). Form MM9(E) is available for downloading at www.ip0s.gov.sg

Form TM 26 should not be lodged for such recordation of change in name and/or address.

Where Singapore is the Office of Origin, requests for recording of changes in the name
and/or address of the holder must also be presented to the International Bureau of the
World Intellectual Property Organization (WIPO) directly by the holder. In such a case, TM
26 should be lodged to amend the change in name and/or address of the basic application
or basic registration.

Requests for Designation Subsequent to the Internat  ional Registration (Circular No.
21/2004, dated 19 November 2004)

In accordance with Rule 24 of the Common Regulations, such requests must be presented
to the International Bureau of the World Intellectual Property Organization (WIPO) directly

by the holder on WIPQO'’s official Form MM4(E). Form MMA4(E) is available for downloading

at www.ip0s.gov.sg

2005 Circulars

(Effect of the Recording of Licenses in the Internat ~ ional Register in respect of
International Registrations Designating Singapore, Circular No. 21/2005, dated 21
October 2005. This Circular is replaced by Circular No. 1/2010, dated 12 February 2010)

2007 Circular

(Modes of Payment to the International Bureau of the World Intellectual Property
Organisation for Madrid Protocol Matters, Circular No. 42/2007, dated 28 December
2007. This Circular is replaced by Circular No. 1/2008, dated 11 January 2008)
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2008 Circulars

Modes of Payment to the International Bureau of the World Intellectual Property
Organisation for Madrid Protocol Matters ~ (Circular No. 1/2008, dated 11 January 2008)

With effect from 1 January 2008, there will be some amendments to the Administrative
Instructions for the Application of the Madrid Agreement Concerning the International
Registration of Marks and the Protocol Relating Thereto ("Al"). The amendments are
necessary for the implementation of a more broad-based electronic communications
platform for the benefit of users of the Madrid system.

The Al can be found here (http://www.wipo.int/madrid/en/legal_texts/admin_instructions.htm)
and the International Bureau's ("IB") notification of the amendments can be found here
(http://www.wipo.int/edocs/madrdocs/en/2007/madrid_2007_20.doc).

Please note that under the new Section 19 of the Al, fees payable to the IB must be made
i. by debitto a current account with the 1B,

ii. by payment into the Swiss postal account or to any of the specified bank accounts of
the IB, or

iii. by credit card, where, in the context of an electronic communication envisaged in
Section 11, an electronic interface for online payment has been made available by
the IB.

The previous modes of payment by cash at the 1B and by a banker's cheque would no
longer be available.

Please note that while Section 19 now provides that in the context of electronic
communications, fees due to the IB may be paid by credit card only in relation to specific
types of transaction or request in respect of which a dedicated electronic interface has been
provided, the IB has advised that this mode of payment by credit card would not be
applicable to the filing of international applications.

If you are filing an international application through IPOS on and after 2 January 2008,
please note that our previous primary mode of payment to the IB via a banker's cheque is
no longer available in light of the changes in the Al. Instead, your payment in Swiss Francs
to the IB can be made by either options (i) or (ii) as stated above.

Current Account

If you conduct regular monetary transactions with the 1B, you may opt to open a current
account with them. Please see
http://www.wipo.int/madrid/en/fees/about_fees.html for details.

Bank Transfer

We envisage that the majority of applicants and agents are likely to use bank transfers
under (ii) as the preferred mode of payment. Details of WIPO's postal account and bank
account are as follows:
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WIPO bank account

IBAN No. CH51 0483 5048 7080 8100 0
Credit Suisse, CH-1211 Geneva 70
Swift/BIC: CRESCHZZ80A

WIPO postal account
IBAN No. CHO3 0900 0000 1200 5000 8
Swift/BIC: POFICHBE

The above account details are found on page 6 of the Form MM2(E).

To confirm that the payment has been made, the applicant must indicate the payment
details of the bank's transfer transaction in the appropriate space provided in IB's Form
MM2(E) Application for International Registration Governed Exclusively by the Madrid
Protocol at the time of filing. You must also provide us with a photocopy of the bank's
transaction advice.

If you have any queries regarding the above, please do not hesitate to call our Customer
Service Officer at 6339 8616 or email us at ipos_enquiry@ip0s.gov.sg.

Requests for Recording of a Renewal for Internation  al Registrations where Singapore
is the Office of Origin  (Circular No. 5/2008, dated 22 February 2008)

For an international registration where Singapore is the Office of Origin, a request for the
recording of a renewal may be made by the holder or his agent upon payment of the
relevant fees in Swiss Francs to WIPO via any of the following ways:-

@) lodgement of WIPO’s Form MM11(E) or an official letter from the holder
indicating the necessary information (number(s) of the international registration(s)
concerned and the purpose of the payment);
http://www.wipo.int/madrid/en/forms/

(b) lodgement done online at WIPO Marks E-Renewal System portal
http://www.wipo.int/madrid/en/services; or

(c) lodgement of Form MM11(E) or the official letter mentioned under (a) through
IPOS, together with a separate fee of S$85 for handling the renewal request.

Kindly note that the above renewal is only effective for the international registration.
Holders should lodge IPOS Form TM 19 in order to renew the Singapore basic registration,
if necessary.

With regard to the renewal of an international registration where Singapore is not the Office
of Origin, even if Singapore had been designated, such a request must be effected via (a)
or (b). Itis also possible to do so via the Office of Origin of that international registration
provided that that Office of Origin has agreed to collect the renewal fees and forward them
to WIPO.

We wish to emphasise that IPOS Form TM 19 must not be lodged for the renewal of any
international registrations designating Singapore. Only WIPO would be able to process the
renewal of that international registration.
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E-Payments to the World Intellectual Property Organ ization (Circular No. 19/2008,
dated 26 December 2008)

The World Intellectual Property Organization (WIPO) has introduced an E-Payment Service
at https://lwebaccess.wipo.int/epayment/, which allows payment of fees notified in their
irregularity letters or other WIPO communications with regard to international applications
or registrations.

Payments can be made through the WIPO Current Account or by credit card.
To make payment through the WIPO Current Account, you will be required to provide the
userlD and the password generated by them for the current account holders. If you do not

have a current account, please read Current Account at WIPO at

http://www.wipo.int/resource/en/wipo_account.html for details, on how to open, use or close
a current account with WIPQO, if you are thinking of opening one.

If you already have a WIPO current account, but do not have a password, please send an
email to WIPO at income.accounts@wipo.int, mentioning E-Payment as the subject matter.

To make payment by credit card, please follow the steps in the E-Payment Service.
American Express, Mastercard and Visa are acceptable to WIPO.

Unfortunately at this stage, WIPO is still unable to accept payment via credit card for the
filing of international applications. For such applications, the only payment modes are via
the WIPO Current Account, or the Swiss postal account or any of the specified bank
accounts of WIPO.

2010 Circular

Effect of the Recording of Licenses in the Internat ional Register in respect of
International Registrations Designating Singapore (Circular No. 1/2010, dated 12
February 2010)

Pursuant to Rule 20bis(6)(b) of the Common Regulations under the Madrid Protocol,
Singapore has notified the Director General of the World Intellectual Property Organisation
on 21 March 2002 that Singapore law would not give effect to the recording of trade mark
licenses in the International Register. Accordingly, any recording of a license made under
Rule 20bis(3) of the Common Regulations will have no effect on any International
Registration designating Singapore. However, the holder of such an International
Registration may still record the relevant license with IPOS by lodging Form TM 37, and the
fee of S$60.00 per trade mark number. Similarly, the holder of such an International
Registration may request for the amendment or cancellation of the recording of the license
via Forms TM 38 and TM 39 respectively.
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F) PERTAINING TO THE CLASSIFICATION OF GOODS AND SE RVICES

(1) General Information

Pre-2004 Circulars

(8" Edition of the International Classification of Goo ds and Services, this circular was
removed on 18 January 2008)

Compliance with the International Classification of Goods and Services

To assist the Registrar in expediting the acceptance of trade mark applications for
registration, agents are reminded to ensure that the specifications of goods or services set
out in the application forms conform with the International Classification of Goods and
Services as far as possible. Very often, the Registrar receives applications where the marks
are acceptable for registration but the specifications are not in order. This slows down the
registration process.

Precedents in Support of Specification

In the examination of the specification of goods or services for compliance with the
International Classification of Goods and Services, the Registrar is prepared to rely on
precedents relating to Singapore, United Kingdom, Australia and Hong Kong registrations.
Applicants and agents are therefore free to file these precedents in support of their
specifications of goods and services for the Registrar's consideration.

However, the Registrar would not rely on such precedents in the following situations:

(a) where the precedent relates to goods or services which have been accepted by the
Registrar concerned in the wrong class;

(b) where the precedent relates to goods or services which are no longer classified in the
class stated in the precedent in view of a change of classes by the Special Union for the
International Classification of Goods and Services for the purposes of the Registration of
Marks (Nice Union);

(c) where the precedent relates to goods or services which are no longer classified in the
class stated in the precedent in view of a change or clarification of practice by the Registry
concerned.

The use of square brackets [ ] and round brackets ( ) in specifications

An expression between square brackets is intended to define more precisely the text or
item preceding the brackets. Square brackets are used when the item is ambiguous for
classification purposes. Round brackets are used to qualify the text or item preceding the
brackets to ensure the correct classification. Round brackets are used when it is possible
that the item can be classified in various classes depending on the intended goods or
services sought to be covered.

Use of the term “Internet” in specifications of goo ds and services

In view of the widespread use of the term “Internet” in the generic sense, the Registrar will
henceforth not raise any objections to the use of the term “Internet” in the specifications of
goods and services of Singapore national applications or international registrations
designating Singapore.
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However, the use of the term “Internet” in specifications of goods and services is generally
not encouraged as the word “Internet” is a registered trade mark in some countries and may
be objected to by the designated offices of these countries in respect of international
applications originating from Singapore filed under the Madrid Protocol. This may arise
where the term “Internet” is listed in a Singapore national application or registration and the
Singapore national application or registration forms the basis of an international application
originating from Singapore under the Madrid Protocol. In the circumstances, it is advisable
for applicants to use the term “global communications network” instead.

2004 Circulars

Underlining of precedents for objections on specifi cation of goods / services  (Circular
No. 19/2004, dated 3 September 2004)

When lodging precedents to overcome the Registrar's objection on the specification of
goods / services, the Registrar requests that the relevant portions of the precedents to be
underlined for greater visibility. This would assist the Registrar to identify and consider the
relevant portions of the precedents in order to assess whether the objection should be
waived.

Vague descriptions in specifications  (Circular No. 20/2004, dated 12 November 2004)

A clear description of the goods or services claimed in a trade mark application is important
as it determines the scope of the application. As such, the indication of goods, for example
“pouches and the like”, is not acceptable as the expression, “and the like”, is vague. In the
example given, it is not clear as to what other goods the applicant is claiming apart from
pouches.

2005 Circular

(Use of acronyms for specifications of goods and/or services, Circular No. 6/2005,
dated 22 April 2005. This circular was removed on 18 January 2008)

2006 Circular

International Classification of Goods and Services
NICE Classification — Ninth Edition  (Circular No. 32/2006, dated 8 November 2006)

The ninth edition of the NICE Classification for the purposes of the registration of trade
marks will come into effect on 1 January 2007 . Copies can be ordered online at
http://www.wipo.int/ebookshop?lang=eng

The majority of the changes involve Classes 14, 20, 21, 26, 34, 42 and 45 but minor
changes and additions have also been made to other classes. For more information
regarding the specific changes, please refer to the Nice Union Report CLIM/CE/20/ which is
obtainable at the following link

http://www.wipo.int/meetings/en/doc_details.jsp?doc_id=52419
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The eighth edition of the NICE Classification shall still apply to all applications filed before 1
January 2007. Applications filed on or after 1 January 2007 shall be filed in accordance
with the ninth edition of the NICE Classification. For the avoidance of doubt, there will be
no reclassification of goods and services for existing applications filed prior to 1 January
2007, after the 9th Edition of the NICE Classification comes into force.

2007 Circular

Use of registered trade marks in specifications of goods and services (Circular No.
38/2007, dated 14 November 2007)

Registered trade marks which are ordinary dictionary words are allowed to be used in
specifications of goods and services as a descriptor. This practice is consistent with our
previous journal notice on the use of the term, “Internet”, which has become generic.
However, words which are invented and have been registered as trade marks will not be
acceptable in specifications of goods and services. Instead, applicants should use ordinary
English words to describe their goods and services. For example, a specification of goods
which reads "bluetooth-enabled devices for communications, namely telephones, handsets,
headsets, speakers, microphones and earphones” should be amended to “devices for
communications which are enabled by short range radio technology, namely telephones,
handsets, headsets, speakers, microphones and earphones”.

2011 Circulars

The use of punctuation in specifications (Circular No. 2/2011, dated 9 September 2011)

Applicants are advised to take note of the following guidelines when using punctuation
within a specification:

1. Use semicolons (;) to delimit the goods and services as segments within a class;

2. Use commas (,) within the same segment only if the goods or services claimed are
related to each other;

3. Avoid the use of colons ().

To illustrate, if a trade mark is used on computers, computer software, mouse pads,
eyeglasses and goggles for sports, all of which are classified in Class 9, the list of goods
should be indicated as "computers, computer software, mousepads; eyeglasses, goggles
for sports”. In the example given, the related goods are separated by commas while
unrelated goods are separated by a semi-colon.

If, for example, a trade mark is used on pharmaceutical preparations, plasters, materials for
dressings and disinfectants, the list of goods should be indicated as "Pharmaceutical
preparations; plasters, materials for dressings; disinfectants”. As both "plasters” and
"materials for dressings" are used for wound dressing purposes, they may be separated by
a comma instead of a semi-colon.

This practice applies to both International Applications as well as national applications.
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International Classification of Goods and Services
NICE Classification — Tenth Edition  (Circular No. 3/2011, dated 16 September 2011)

The Tenth Edition of the NICE Classification for the purposes of the registration of trade
marks will come into effect on 1 January 2012 and is available for reference at
http://www.wipo.int/classifications/nivilo/nice/index.htm?lang=EN

For more information regarding the specific changes, please refer to the Nice Union Report
CLIM/CE/21/ which IS obtainable at
http://www.wipo.int/meetings/en/doc_details.jsp?doc_id=151741.

Changes include the transfer of goods and services from one class to another, addition of
items to a class, deletion of items, changes in descriptions and changes to the class
headings. The Registry will provide more information on the specific changes shortly.

The Search & Pick and eTrademarks Search databases will be duly updated and the
relevant changes will be captured once the Tenth Edition of the NICE Classification comes
into force on 1 January 2012.

The Ninth Edition of the Nice Classification shall continue to apply to all applications filed
before 1 January 2012. Applications filed on or after 1 January 2012 shall be filed in
accordance with the Tenth Edition of the NICE Classification. For the avoidance of doubt,
there will be no reclassification of goods and services for existing applications filed prior to 1
January 2012, after the Tenth Edition of the NICE Classification comes into force. The
Registry will conduct cross class searches to ensure that relevant citations are captured.

International Classification of Goods and Services
NICE Classification — Tenth Edition
Specific Changes (Circular No. 6/2011, dated 16 December 2011)

With reference to our circular issued on 16 September 2011, the Tenth Edition of the NICE
Classification for the purposes of the registration of trade marks will come into effect on 1
January 2012.

The Registry has compiled a list of specific changes which includes:

items that have been added to the Tenth (10™) edition of the NICE Classification;

items that no longer exist in the Tenth (10™) edition of the NICE Classification;

items that have been transferred to another class;

descriptions of goods and services that have been changed; and

descriptions of goods and services that have been changed and transferred to another class.

For the listing of the specific changes, please refer to the same Circular at
www.ipos.gov.sg > Trade Marks> Other Information & Updates > Pertaining to the
Classification of Goods and Services.
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2012 Circulars

International Classification of Goods and Services
NICE Classification — Tenth (10 ™) Edition, Version 2013 (Circular No. 2/2012, dated 24
August 2012)

The Tenth Edition, version 2013 of the NICE Classification, hereinafter abbreviated as "NCL
(10-2013)", will come into effect on 1 January 2013. The specific changes made to the
current Tenth edition of the NICE Classification are found on WIPQO's e-forum (under Project
NCO013) at:

http://www.wipo.int/nef/en/project/1365/NC013

The changes that will be introduced can be extracted from the Excel document in Annex 2
of Project NC013 by selecting the relevant "action” in Column B of the document. Please
refer to Annex 1 of Project NCO13 on how the specific changes can be extracted. Annex 3
of the Project relates to the changes to be made to the Explanatory Note of Class 5 and
Class 39, as well as the rectification of a spelling error in the class heading of Class 43.

The Search & Pick and eTrademarks Search databases will be duly updated and the
relevant changes will be captured once the NCL (10-2013) comes into force.

The current Tenth Edition of the Nice Classification shall continue to apply to all
applications filed from 1 January to 31 December 2012. Applications filed on or after 1
January 2013 shall be filed in accordance with the NCL (10-2013). For the avoidance of
doubt, there will be no reclassification of goods and services for existing applications filed
prior to 1 January 2013, after the NCL (10-2013) comes into force.

International Classification of Goods and Services
Nice Classification — Tenth (10 ") Edition, Version 2013
Specific Changes (Circular No. 4/2012, dated 28 December 2012)

The Registry had informed, via Circular No. 2/2012 dated 24 August 2012, that the Tenth
(10™) edition, Version 2013 of the Nice Classification for the purposes of the registration of
trade marks will come into effect on 1 January 2013.

The changes include:

1. items that have been added to the 10th edition, Version 2013 of the Nice Classification;

2. items that no longer exist in the 10th edition, Version 2013 of the Nice Classification;
and

3. descriptions of goods/services that have been changed.

To view the list of specific changes, please visit our website at http://www.ipos.gov.sg, and
select "Trademarks" — "Other information & updates" — "Pertaining to the Classification of
Goods and Services" — "2012 Circulars".
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2013 Circulars

Online version of the Nice Classification /
Revision period of the Nice Classification (Circular No. 1/2013, dated 15 February 2013)

Online version of the Nice Classification

The Tenth (10™) edition of the Nice Classification, published in 2011, was the last printed
edition. The current Tenth (10™) Edition, Version 2013 of the Nice Classification, also
known as “NCL(10-2013)” in short, is now only available in the form of an online publication
which also comes with search functions. One useful feature of this online publication is the
presence of an “information file” for some goods/services that are listed in the Nice
Classification. If such a file exists, an icon (.kl) will be displayed beside a specific
description of good/service, and when clicked on, additional information will be provided to
users. As an example, if we were to click on the Ll icon that appears beside “belts
[clothing]” in Class 25, a new page will appear with the following information provided:

» Definition of “belts [clothing]”;

» Classification criteria;

» Listing of an item in Class 25 that is similar to “belts [clothing]”;
» Listing of other kinds of belts that are classified in other classes.

This online publication, maintained by the World Intellectual Property Organization, is
available at http://web2.wipo.int/nicepub/edition-
20130101/taxonomy/?pagination=no&lang=en&mode=flat&explanatory notes=hide&basic
numbers=hide.

Revision period of the Nice Classification

As from 2013, the Committee of Experts of the Nice Union (“Committee of Experts”) will
revise the Nice Classification on a yearly basis. The corresponding annual versions of each
edition will enter into force on 1 January every year. Each new version of the Nice
Classification will include all changes adopted by the Committee of Experts since the
adoption of the previous version. Such “changes” would relate to:

» the addition of a description of good/service to the Nice Classification;

» the deletion of an existing description of good/service from the Nice Classification;

» changes made to the wording of a good/service, to the class headings, or to the
Explanatory Notes.

A new edition of the Nice Classification will enter into force every five years. Each new
edition includes all changes and amendments adopted annually by the Committee of
Experts during the whole five-year revision period. “Amendments” mean transfer of
goods/services from one class to another, or the creation of a new class.
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Trilateral List of Goods and Services  (Circular No. 2/2013, dated 12 April 2013)

The updated Trilateral List of Goods and Services, deemed to be in conformity with the
Nice Classification, 10th edition, Version 2013, is now available, in Excel format, on IPOS'
eTrademarks classification search page and in the electronic Form TM4.

To view the list of specific changes that have been made to the previous Trilateral List,
please refer to the same Circular at www.ipos.gov.sg > Trade Marks> Other Information &
Updates > Pertaining to the Classification of Goods and Services.
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(1D Information on specific items

Pre-2004 Circulars

(Cereal-based beverages, Beverages made from cereals , Pre-2004 Circular. This
Circular was replaced by Circular No. 7/2008, dated 5 March 2008)

Club [dining] services

With effect from 31 October 2003, the Registrar will accept the specification “club [dining]
services” in Class 43 instead of Class 41 of the International Classification of Goods and
Services. The emphasis on the word “dining” puts the item more in line with the class
heading and explanatory notes of Class 43.

Consultancy Services

In the 8th edition of the International Classification of Goods and Services, consultancy
services will be classified according to their subject matter. For example, consultancy
services relating to telecommunications will be classified in Class 38, transportation
consultancy services in Class 39 and intellectual property consultancy services in Class 42.
The Registry had been taking this position in its examination of applications.

WIPO has clarified that pending the coming into force of the 8th edition, the correct
classification is in accordance with the 7th edition where such services are classified in
class 35 if they are business-related and class 42 if they are non-business-related. Hence,
the Registry is adopting this stand.

However, in order not to prejudice any party who has acted on the Registrar's earlier
position on such services, the Registry will not reject consultancy services which have been
classified according to their subject matter.

Desserts

With effect from 31 October 2003, the Registrar will not accept a specification consisting of
“desserts” per se. This is in line with the World Intellectual Property Organization’s view
that the said item, without further qualification, is vague.

Examples of acceptable descriptions are :

“Desserts [Jellies for food]” in Class 29 or

“Desserts [Ice cream]” in Class 30

(Executor services, Pre-2004 Circular. This Circular was replaced by Circular No. 7/2008,
dated 5 March 2008)
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Mail order services

A specification of services consisting of or containing “mail order services” is unacceptable
as it does not conform to the International Classification of Goods and Services and should
be reworded to "the bringing together, for the benefit of others, of a variety of goods,
enabling customers to conveniently view and purchase those goods from a general
merchandise catalogue by mail order” in accordance with the practice in the United
Kingdom.

Provision of information for business or domestic p urposes in Class 38

With effect from 30 July 2003, a specification which reads "provision of information for
business or domestic purposes” in class 38 will not be acceptable. The applicant is
requested to further qualify the specification so that it will read as “provision of information
in the field of telecommunications for business or domestic purposes”. This is in line with
the General Remarks as provided in the Nice Classification that the subject matter of the
information being provided determines the correct class for the services.

(Provision of user access time to the global compute r network, Pre-2004 Circular. This
circular was removed on 26 September 2007)

(Storage of data, information or documents, Pre-2004 Circular. This circular was
removed on 5 December 2008)

2004 Circulars

Retailing of services (Circular No. 2/2004, dated 7 January 2004)

With effect from 7 January 2004, the Registrar will not accept a specification containing a
claim for “retailing of services” or “the bringing together, for the benefit of others, of a variety
of services (excluding the transport thereof), enabling customers to conveniently view and
purchase those services”. Applicants will be asked to clarify on the type(s) of services they
are providing and to apply for such services in the appropriate class(es).

WIPO’s Recommendation No. 16 (Circular No. 4/2004, dated 6 February 2004)

For applications lodged on or after 13 January 2004, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the items
stated below in the designated classes:

(1) Pastilles and chewing gum for cosmetic purposes - Class 3
(2) Soap bubbles and foam generators for shows - Class 11
(3) Lenyards (Keycords) - Class 14

(Joss sticks, Circular No. 5/2004, dated 13 February 2004.This circular was removed on
20 March 2009)
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Canned foodstuffs of plant origin  (Circular No. 6/2004, dated 5 March 2004)

For applications lodged on or after 12 March 2004, the Registrar will accept the
specification “canned foodstuffs of plant origin” in Class 30 instead of Class 29. This is in
line with the explanatory note of Class 30 which states “Class 30 includes mainly foodstuffs
of plant origin prepared for consumption or conservation”.

Manufacturing of goods (Circular No. 12/2004, dated 11 June 2004)

For applications lodged on or after 18 June 2004, a specification of services consisting of or
containing “manufacturing of goods” is unacceptable as it does not conform to the
International Classification of Goods and Services. If a person is manufacturing goods,
registration should be sought for the goods only.

As appropriate, the specification may be phrased as “custom assembling of materials [for
others]” or "custom manufacturing of goods [for others]”. For example, where the items in
guestion are cell cultures, it may be more appropriate to describe the service as "custom
manufacturing of cell cultures [for others]”. However, if the goods in question are clothing,
"custom assembling of clothing [for others]” would be more appropriate.

(Providing search engines for the internet , Circular No. 12/2004, dated 11 June 2004.
This circular was removed on 20 March 2009)

WIPQO’s Recommendation No. 17 (Circular No. 17/2004, dated 9 July 2004)

For applications lodged on or after 16 July 2004, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the items
stated below in the designated classes:

(1) Packaging containers of regenerated cellulose - Class 16
(2) Refilling of empty toner cartridges - Class 37.

Provision of news (Circular No. 19/2004, dated 3 September 2004)

For applications lodged on or after 10 September 2004, the Registrar will not accept a
specification consisting of “provision of news” per se. This is in line with the World
Intellectual Property Organization’s view that this description, without further qualification, is
vague. The subject matter of the news provided and the purpose for which it is provided
are important in determining the class to which it should fall under. Generally, these
services are classified in the same classes as the services that correspond to the subject
matter of the information. Examples of acceptable descriptions are:-

“Provision of business news [business management]” in Class 35;
“Provision of news [telecommunication services]” in Class 38; and

“Provision of news for entertainment purposes” in Class 41.
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(Leasing services, Circular No. 20/2004, dated 12 November 2004. This circular was
removed on 30 December 2011)

2005 Circulars

Computerised communication network security and oth er security services (Circular
No. 5/2005, dated 1 April 2005)

For applications lodged on or after 8 April 2005, the Registrar will only accept
“‘computerised communication network security” and like services in Class 42 and not in
Class 45, as such items are forms of computer services classified under Class 42.

Class 45 covers services for the protection and security of individuals and property in
general, eg “security services for buildings”, “personal body guarding” and “night guards”. If
such services and information relating to such services are offered online or via a computer
network, they will be classified under Class 45 as well.

However, Class 42 will cover security services if they pertain to security of computer
networks or the internet, eg. “computerised communication network security”, or if such
services are offered as a form of computer service, eg “data security services [firewalls]” or
“professional consultancy relating to computer security”. It would not be correct to classify
such computer security services in Class 45.

It is also useful to note that the International Classification of Goods and Services (8"
Edition) classifies some security services in Class 39. Security services relating to
transport, eg. “guarded transport of valuables” and “escorting of travellers”, are classified
under Class 39 and not Class 45.

WIPQO’s Recommendation No. 18 (Circular No. 5/2005, dated 1 April 2005)

For applications lodged on or after 8 April 2005, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Enzymes for human consumption — Class 29

(2) Soya milk [condiment] — Class 30

(3) Supervision of teamwork to improve its effectiveness — Class 35

(4) Consultancy in the field of computer security — Class 42

(5) Therapy services — Class 44
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Prepared meals (Circular No. 6/2005, dated 22 April 2005)

For applications lodged on or after 29 April 2005, the Registrar will not accept a
specification consisting of “prepared meals” per se as the said item, without further
gualification, is vague and may fall within several classes. The item should specify the
content of the prepared meals, for example,

“Prepared meals consisting of meat” in Class 29 or

“Prepared meals containing principally of rice” in Class 30.

2006 Circulars

Crib bumpers (Circular No. 3/2006, dated 3 February 2006)

For applications lodged on or after 10 February 2006, the Registrar will only accept the item,
“crib bumpers”, in Class 20. This item is a type of cushion for lining the base and sides of
the crib and serves a protective purpose for the baby. Since the item “cushions” is listed in
Class 20 of the Nice Classification, by analogy, the item, “crib bumpers”, should be
classified in Class 20 as well.

Retail services and other like services in Class 35 (Circular No. 6/2006, dated 24
February 2006)

The Registrar has revised her practice concerning retail services and other like services in
Class 35. This revision in practice shall take effect for all applications lodged on or after 3
March 2006

In the past, applicants, in most instances, are required to list the goods to which the retail
services relate. With the revised practice, where it is practical, it is still advisable to list the
goods to which the retail services relate. However, the Registrar will no longer insist on
such a requirement in all cases, as long as the description “the bringing together, for the
benefit of others, of a variety of goods (excluding the transport thereof), enabling customers
to conveniently view and purchase those goods”, is used in conjunction with the means of
bringing goods together. Thus, in cases where it is not practical to list all the goods to
which the retail services relate, the Registrar will accept an indication of the means of
bringing goods together and displaying such goods for the benefit of customers, for
example, from a retail outlet, a wholesale outlet or a distributor outlet. Such an indication
can be inserted at the end of the description “the bringing together, for the benefit of others,
of a variety of goods (excluding the transport thereof), enabling customers to conveniently
view and purchase those goods”.

With the revised practice, “wholesale services” will also be treated in the same manner as
“retail services”.

The following descriptions provide guidance on what is considered to be acceptable to the
Registrar in future:

() “The bringing together, for the benefit of others, of a variety of goods [list the goods]
(excluding the transport thereof), enabling customers to conveniently view and purchase
those goods from a retail outlet”;
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(b) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a retail outlet”;

(c) “Retail services in relation to [list the goods]”;

(d) “The bringing together, for the benefit of others, of a variety of goods [list the goods]
(excluding the transport thereof), enabling customers to conveniently view and purchase
those goods from a wholesale outlet”;

(e) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a wholesale outlet”;

(f) “Wholesale services in relation to [list the goods]”;

(g9) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a distributor outlet”;

(h) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a general merchandise catalogue by mail order or by means of telecommunications”; and

(i) “The bringing together, for the benefit of others, of a variety of goods (excluding the
transport thereof), enabling customers to conveniently view and purchase those goods from
a general merchandise web site in the global communications network”.

The Registrar is prepared to accept similar descriptions of the above services provided that
the services are clearly described and fall within the ambit of retail or wholesale services.
Please note that vague descriptions such as “distributorship services” are not acceptable as
the term “distributorship” may encompass more than just retail or wholesale services, for
example, it may include transportation services.

Interior decoration services  (Circular No. 22/2006, dated 7 July 2006)

For applications lodged on or after 14 July 2006, the Registrar will only accept “interior
decoration services” in Class 42 and not in Class 37, as such services are analogous to the
item “design of interior décor” which is listed in Class 42 of the International Classification of
Goods and Services (8™ Edition).

WIPQO’s Recommendation No. 19 (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes :

() Incontinence garments — Class 5
(2) Telephone ring tones [downloadable] — Class 9
(3) Milk jam — Class 29

(4) Toasted natural wood chips added to wine to improve its flavour — Class 30
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WIPQO’s Recommendation No. 20 (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes :

(1)Paper sheets, sensitized, for carrying photographic imaging materials — Class 1

(2) Slot machines[vending machines] — Class 9

(3) Paper sheets, not sensitized, for carrying photographic imaging materials — Class 16
(4) Slot machines[amusement] — Class 28

(5) Stand-alone video game machines — Class 28

Technical consultancy services  (Circular No. 25/2006, dated 16 August 2006)
Technical support services (Circular No. 25/2006, dated 16 August 2006)

For applications lodged on or after 23 August 2006, the Registrar will classify “technical
consultancy services”, “technical support services” and other similar technical advisory and
technical information services according to their subject matters. The General Remarks in
the Nice Classification (8" Edition) states that services that provide advice, information or
consultation are in principle classified in the same classes as the services that correspond
to the subject matter of the advice, information or consultation. Further, in line with the view
of the World Intellectual Property Organization, the Registrar will consider indications such
as “technical consultancy services” and “technical support services”, per se as too broad
and vague and objections will be taken. Such indications will have to be specified in respect
of their subject matters for the purpose of classification.

2007 Circulars

WIPQO’s Recommendation No. 21 (Circular No. 27/2007, dated 25 July 2007)

For applications lodged on or after 1 August 2007, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Scoreboards for sports, other than mechanical or electric — Class 20

(2) Advice on tax preparation — Class 35

(3) Advice on fiscal assessments, advice on fiscal valuations — Class 36

(4) Carbon offsetting services [recycling] — Class 40

(5) Prenatal exercises — Class 41

(6) Weblog [blog] services [on-line publication of journals or diaries] — Class 41
(7) Creating and maintaining weblogs [blogs] for others — Class 42

(8) Hosting of weblogs [blogs] — Class 42

(9) Preparation of technical projects, technical research and consultancy services in the
field of carbon offsetting — Class 42

(10) Carbon offsetting services [reforestation] — Class 44
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Providing on-line forums  (Circular No. 27/2007, dated 25 July 2007)

Operating chat rooms (Circular No. 27/2007, dated 25 July 2007)

Providing chat rooms (Circular No. 27/2007, dated 25 July 2007)

Providing discussion services on-line (Circular No. 27/2007, dated 25 July 2007)

For applications lodged on or after 1 August 2007, the Registrar will only accept the items
“providing on-line forums”, "operating chat rooms", “providing chat rooms”, and “providing
discussion services on-line” in Class 38, regardless of the topic of the discussion. These
items are analogous to the items “electronic bulletin board services [telecommunication
services]” and “providing internet chatrooms” listed in Class 38 of the NICE Classification
(Ninth Edition). This is in line with the view of the World Intellectual Property Organization.

Arranging and conducting of colloquiums (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of conferences (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of congresses (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of seminars (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of symposiums (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of conventions (Circular No. 27/2007, dated 25 July 2007)
Arranging and conducting of exhibitions (Circular No. 27/2007, dated 25 July 2007)

The Registrar wishes to clarify that the above items with the exception of the last, viz.

“arranging and conducting of colloquiums”;
“arranging and conducting of conferences”;
“arranging and conducting of congresses”;
"arranging and conducting of seminars”;
“arranging and conducting of symposiums”; and
“arranging and conducting of conventions”

are classified in Class 41, regardless of the topic relating to these services. It is the
purpose of the service and not the topic that determines their classification in Class 41. By
virtue of their dictionary definitions, the terms, “colloquiums”, “conferences”, “congresses”,
“seminars”, “symposiums” and “conventions” refer to activities linked with training or
education, both of which are proper to Class 41. To illustrate, “arranging and conducting of
conferences for commercial or advertising purposes” and “arranging and conducting of

seminars for commercial or advertising purposes” are both classified under Class 41.

However, the item, “arranging and conducting of exhibitions”, will be classified according to
the subject matter since this service only refers to showing of products or services to the
public, and is not primarily offered for the purposes of training or education. By analogy,
“organization of exhibitions for commercial or advertising purposes” is listed in Class 35 of
the NICE Classification (Ninth Edition), but "organization of exhibitions for cultural or
educational purposes” is listed in Class 41 of the NICE Classification (Ninth Edition). This is
in line with the view of the World Intellectual Property Organization.
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Providing access to databases (Circular No. 33/2007, dated 26 September 2007)

Rental of access time to the internet / global comp  uter networks (Circular No. 33/2007,
dated 26 September 2007)

Providing of user access to the internet / global ¢ omputer networks (Circular No.
33/2007, dated 26 September 2007)

Rental of access time to databases (Circular No. 33/2007, dated 26 September 2007)

For applications lodged on or after 3 October 2007, the Registrar will accept these and
other analogous items in Class 38 only. These are essentially telecommunication services
and are classified under Class 38 whether they are provided by an Internet Service
Provider or a non-Internet Service Provider. Hence, our previous journal notice on the
classification of these services based on the status of the applicant is no longer applicable.

(The last paragraph in this circular was removed on 30 December 2011)

2008 Circulars

Cereal-based beverages (Circular No. 7/2008, dated 5 March 2008)
Beverages made from cereals (Circular No. 7/2008, dated 5 March 2008)
Executor services (Circular No. 7/2008, dated 5 March 2008)

The pre-2004 circulars on “cereal-based beverages/ beverages made from cereals” in
Class 32 and “executor services” in Class 42 have been removed in light of recent
directives from the World Intellectual Property Organisation.

A specification of goods consisting of or containing “cereal-based beverages” or “beverages
made from cereals” will be classified in Class 30 by analogy to “cereal preparations” that
are classified under Class 30 of the NICE Classification.

A specification of services consisting of or containing “executor services” will be classified in
Class 36 because such services generally relate to the administration of money,
investments, real estate, assets, and other valuables. Such services are analogous to
“fiduciary services” and “trusteeship services” both of which are classified under Class 36 of
the NICE Classification.

The above changes affect all applications lodged on or after 12 March 2008.

Retail services and other like services in Class 35 (Circular No. 9/2008, dated 2 May
2008)

In addition to Circular No. 6/2006, the Registrar will accept the descriptions for applications
lodged on or after 9 May 2008 (where it is not practical to list all the goods to which the
retail services or wholesale services relate):

a. “retail services”
b. “wholesale services”

However, the Registrar will continue to reject descriptions such as “distributorship services”,
“mail order services”, “departmental store services”, “supermarket services”, or “internet
shopping”. These terms are considered vague as they include services more than retail and

wholesale services.
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With the addition, the following descriptions provide guidance on what is considered to be
acceptable to the Registrar in future:

a.

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a retail outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a retail outlet”;

“Retail services in relation to [list the goods]”;
“Retall services”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a wholesale outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a wholesale outlet”;

“Wholesale services in relation to [list the goods]”;
“Wholesale services”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a distributor outlet”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a distributor outlet”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a general merchandise catalogue by mail order or
by means of telecommunications”;

“The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a general merchandise catalogue by mail order or by means of
telecommunications”;

“The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a general merchandise web site in the global
communications network”;
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n. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a general merchandise web site in the global communications network”;

0. “The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a departmental store”;

p. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a departmental store”;

q. “The bringing together, for the benefit of others, of a variety of goods [list the
goods] (excluding the transport thereof), enabling customers to conveniently view
and purchase those goods from a supermarket”; and

r. “The bringing together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view and purchase those
goods from a supermarket”.

WIPQO's Recommendation No. 22 (Circular No. 16/2008, dated 21 November 2008)

For applications lodged on or after 28 November 2008, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

(1) Milk ferments [bacteria preparations] used in making foodstuffs - Class 1
(2) Wind turbines - Class 7

(3) Pill distributor and organizer boxes for medical purposes - Class 10
(4) Electronic cigarettes for medical purposes - Class 10

(5) Meditation stones - Class 14

(6) Pill boxes [not for medical purposes] - Class 21

(7) Tablecloth holders - Class 21

(8) Electronic cigarettes, not for medical purposes - Class 34

(9) Publicity film production - Class 35

(10) Hlustrators’ services - Class 42

(11) Diamond authentication and certification services - Class 42

(12) Electronic data storage - Class 42

(13) Advice concerning cooking recipes - Class 43

Electronic data storage (Circular No. 16/2008, dated 21 November 2008)
Storage of data, information or documents (Circular No. 16/2008, dated 21 November
2008)

The pre-2004 circular on "Storage of data, information or documents" (Class 35 or 39) has
been removed in light of recent directive from the World Intellectual Property Organization.

A specification of services consisting of "Electronic data storage” will be classified in Class
42 instead of 35 by analogy to "Duplication of computer programs" and "Data conversion of
computer programs and data [not physical conversion]" which are classified under Class 42
of the NICE Classification. This is in conformity with the explanatory note "Class 42
includes mainly services provided by ... computer programmers, etc.".
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On the other hand, if the data, information or documents are being stored physically, for
example, in a warehouse, then it is proper to Class 39. The determining factor is where the
data, information, or documents are being stored. Examples of items which are proper to
Class 39 are:

i. "Data storage”

ii. "Information storage”

iii. "Storage of electronically-stored data, information or documents".

The above changes affect all applications lodged on or after 28 November 2008.

2009 Circulars

Association services (Circular No. 6/2009, dated 30 April 2009)

For applications lodged on or after 7 May 2009, the Registrar will not accept a description
consisting of "association services" per se because the item, without further qualification, is
vague and may fall within several classes. The World Intellectual Property Organization
also regards this description as being vague and takes the view that a service should not in
principle commence with the description "association services" even if it is followed by a
qualifier. For example, the description, "association services, namely arranging business
introductions”, is not acceptable.

In light of the above, applicants should avoid using descriptions beginning with “association
services”. A description like "association services, namely, promoting the general interests
of those concerned with the importance of health and nutrition", should be reworded to
"business promotion relating to the importance of health and nutrition, provided through an
association" in order for it to be classified in Class 35.

Concierge services (Circular No. 6/2009, dated 30 April 2009)

For applications lodged on or after 7 May 2009, the Registrar will not accept a description
consisting of "concierge services" per se because the item, without further qualification, is
vague and may fall within several classes. This is in line with the view of the World
Intellectual Property Organization that the description is vague and can fall within several
classes.

In light of the above, applicants should specify the exact nature of the concierge services
that are being claimed. If they insist on using the description, "concierge services", that
must be qualified by a precise description of the concierge service. The following are
examples of acceptable descriptions.

I. "Concierge services for the arranging of tours"” in Class 39

il. "Concierge services, namely, the delivery of luggage for guests” in Class 39
iii. "Concierge services, namely, arranging for theater tickets" in Class 41

Iv. "Concierge services relating to restaurant reservations"” in Class 43

V. "Concierge services [baggage inspection for security purposes]" in Class 45.

On the other hand, descriptions such as "concierge services for others comprising of
making requested personal arrangements and providing customer specific information to
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meet the needs of individuals", "hotel and resort concierge services", and "personal
services rendered by others to meet the needs of individuals, namely, concierge services"
are not acceptable since the exact nature of the services is unclear.

Personal and/or social services rendered by others to meet the needs of individuals
(Circular No. 7/2009, dated 19 June 2009)

This is to clarify that a description consisting of “personal and/or social services rendered by
others to meet the needs of individuals” in Class 45 has never been acceptable to the
Registrar because it is vague and too broad in scope. For the purpose of clarity, applicants
must specify the exact nature of the services that they wish to claim.

If, however, an applicant insists on using this description, it must be qualified by a precise
description of the personal or social services claimed. An example of an acceptable
description would be “personal services rendered by others to meet the needs of individuals,
namely baby sitting”.

Ancillary Services / Related Services  (Circular No. 11/2009, dated 25 September 2009)

For applications lodged on or after 2 October 2009, the Registrar will not accept a
description containing “ancillary services”, "related services” or their equivalent, regardless
of whether they are preceded or followed by a specific term. This is because the exact
nature of these descriptions remains unclear. The addition of qualifiers such as “included in
this class” or “all in this class” in such descriptions does not help in making those
descriptions any clearer. The following are some examples of the objectionable
descriptions:-

(@) “advertising services; services ancillary or related to the aforementioned included in
this class”;

(b) “services ancillary or related to the provision of business management services; all in
this class”; and

(c) “all services relating or ancillary to computer services; all included in Class 42”.

In such cases, the Registrar will request that the applicant specify the “ancillary services”
and “related services” claimed so that the specification is clear and unambiguous.

This practice direction is consistent with Circular No. 20/2004 that relates to “Vague
descriptions in specifications”.

2010 Circulars

WIPQO's Recommendation No. 23 (Circular No. 2/2010, dated 5 March 2010)

For applications lodged on or after 12 March 2010, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes:

1. Trophies of common metals (Class 6)

2. Trophies of precious metals (Class 14)
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3. Brackets for setting up flat screen TV sets (Class 9)

4. Baby gates (Class 20)

5. Decorative sand bottles (Class 21)

6. Ankle garters (Class 26)

7. Storage of human cells (Class 39)

8. Rental of water dispensers (Class 43)

9. Service of actual notice (Class 45)

Computer services (Circular No. 3/2010, dated 25 June 2010)

For applications lodged on or after 2 July 2010, the Registrar will not accept a description
consisting of "computer services" per se because the item, without further qualification, is
vague. The insertion of a description that reads, for example, "all included in this class" at
the end of a specification will not assist in avoiding an objection from the Registrar.
According to the International Classification of Goods and Services (ICGS), services that
relate to the installation, maintenance or repair of computer hardware are classified in Class
37, while services in relation to computer rental and the installation, maintenance or repair
of computer software are classified in Class 42. To avoid ambiguity and to ensure
conformity with the ICGS, applicants are requested to specify the exact nature of the
computer services that they are claiming. However, those who wish to include the
description, "computer services", in their specification of services may refer to the following

examples which are considered acceptable to the Registrar:

» "Computer services, namely installation of computer hardware" (Class 37)

» "Computer services, namely providing search engines for the internet" (Class 42)

* "Computer services in the nature of hosting web sites for others" (Class 42)

WIPQO's Recommendation No. 24 (Circular No. 4/2010, dated 8 October 2010)

For applications lodged on or after 15 October 2010, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the classes indicated in brackets next to the item:

1. Ear candles (Class 5)

2. Massage chairs with built-in massage apparatus (Class 10)

3. Airline seats with a massage function (Class 12)

4. Ergonomic chairs for seated massage (Class 20)

5. Electronic pet feeders (Class 21)
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2011 Circular

WIPO's Recommendation No. 25 (Circular No. 4/2011, dated 21 October 2011)

For applications lodged on or after 28 October 2011, the Registrar, following the
recommendations of the World Intellectual Property Organization, will accept the following
items in the designated classes indicated in brackets next to the item:

1. Fuel gas cartridges (Class 4)

2. Metal stables (Class 6)

3. Emergency warning lights (Class 9)

4. Gasifiers for laboratory use (Class 9)

5. Emergency flares [pyrotechnics] (Class 13)

6. Christmas stockings (Class 28)

7. Streamers [novelty items] (Class 28)

8. Adhesive grip tape for sports equipment (Class 28)

9. Natural fishing bait [live or not live] (Class 31)

10. Snow removal services (Class 37)

2012 Circular

Data storage (Circular No. 1/2012, dated 27 July 2012)
Information storage (Circular No. 1/2012, dated 27 July 2012)

For applications lodged on or after 3 August 2012, the Registrar will not accept a
specification consisting of "data storage" or "information storage” either in Class 39 or in
Class 42 as the descriptions, without further qualification, are vague. As such, examples 1
and 2 cited in Circular No. 16/2008 on "Electronic data storage" and "Storage of data,
information or documents” will no longer be valid.

The following are examples of acceptable descriptions in the designated classes:

1. "Physical storage of electronically-stored data or documents"” (Class 39)

2. "Physical storage of electronically-stored information" (Class 39)

3. "Electronic data storage" (Class 42)

4. "Computerised business information storage" (Class 42)
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Cereal-based beverages (Circular No. 1/2012, dated 27 July 2012)
Beverages made from cereals (Circular No. 1/2012, dated 27 July 2012)

For applications lodged on or after 3 August 2012, the Registrar will not accept a
specification consisting of "cereal-based beverages" or "beverages made from cereals" in
Class 30. This is in line with the explanatory note in the Nice Classification which states that
Class 30 includes in particular beverages with coffee, cocoa, chocolate or tea base. As an
example, "honey" is listed in Class 30 of the Nice Classification but "non-alcoholic honey-
based beverages" is listed in Class 32. By analogy, "cereal-based beverages" or
"beverages made from cereals" should be classified in Class 32 even though "cereal
preparations” is listed in Class 30. Hence, Circular No. 7/2008 on "Cereal-based
beverages" and "Beverages made from cereals” will no longer be valid.
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G) CIRCULARS RELATED TO PROCEEDINGS BEFORE THE HEAR INGS AND
MEDIATION GROUP (FORMERLY KNOWN AS HEARINGS AND MED IATION DIVISION)

HMD 2009 Circulars

(Applications for Security for Costs, HMD Circular No. 1/2009, dated 20 November 2009.
This circular is replaced by HMD Circular No. 3/2011, dated 08 April 2011.)

Completion of Form TM 28 (HMD Circular No. 2/2009, dated 20 November 2009)
Form TM 28 is used for 3 different types of proceedings:-

(1) Application for revocation of registration of a trade mark (Rule 57(1)(a) of the
Trade Marks Rules 2008 Rev. Ed. (TMR));

(i) Application for declaration of invalidity of registration of a trade mark (Rule
57(1)(b) of the TMR); and

(i) Application for rectification of the register by persons other than the proprietor of
the trade mark (Rule 57(1A)(b).

Thus, when completing the form, please ensure that: -

0] the correct information is provided in Form TM 28 pursuant to the particular type
of proceedings for which the Form TM 28 is filed; and

(i) the statement of grounds provided under Part 5 of Form TM 28 is worded
consistently in accordance with the type of proceedings pursued under TM 28 ie
application for revocation / declaration of invalidity / rectification of the register, as
applicable.

In the event of any inconsistencies between the statement of grounds and the type of
proceedings indicated, the applicant would generally be directed to re-file Form TM 28 with
a clear indication as to the type of proceedings pursued, unless there are exceptional
reasons for the Registrar to exercise her discretion to waive the need for such correction.
The earlier application will be treated as withdrawn and the application date will be the later
filing date. Fees paid are non-refundable as the need to re-file is attributable to the
applicant or his agents.

Filing of Form TM 11 by Joint-Opponents ~ (HMD Circular No. 3/2009, dated 20 November
2009)

Under the provisions relating to oppositions in the Trade Marks Act (Cap 332) 2005 Rev. Ed.
and Trade Marks Rules 2008 Rev. Ed., there is no prohibition against joint-opponents
opposing a trade mark application.

In such an instance, it is sufficient for the purposes of the opposition that one Form TM 11
be filed. To reflect that there are joint-opponents opposing the registration of a particular
trade mark, the opponents simply need to indicate, at Part 3 of TM 11, the particulars of the
different opponents opposing such a registration.

The fees which are chargeable for TM 11 will depend upon the number of classes included
in TM 11.

Similarly, in such circumstances, for the purpose of lodging evidence via statutory
declarations (this will occur at a later stage in an opposition proceeding), the joint-
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opponents need to file only one set of evidence via statutory declarations provided that it is
clear from each statutory declaration that the deponent has been duly authorized by all the
joint-opponents to give such evidence on their behalf.

Service of Form TM 11 (Notice of Opposition) and Fo rm TM 28 (Application for
Revocation / Declaration of Invalidity / Rectificat  ion) (HMD Circular No. 4/2009, dated
20 November 2009)

Service of Form TM 11 and Form TM 28 is regulated under Rule 29 and Rule 57 of the
Trade Marks Rules 2008 Rev. Ed. (TMR) respectively.

Rule 29(2) provides that the opponent shall serve on the applicant a copy of the notice of
opposition at the same time as the notice of opposition is filed with the Registrar.

Rule 57(3) provides that the applicant for revocation / declaration of invalidity / rectification
shall, if he is not the proprietor of the registered trade mark, serve a copy of the application
and the statement of grounds on which the application is based on the registered proprietor
at the same time as he files the application and statement of grounds with the Registrar.

For the purpose of ensuring compliance with the above Rules, the opponent / applicant is to
indicate clearly, on the cover letter enclosing the notice of opposition or application for
revocation / declaration of invalidity / rectification to the Registrar, that a copy of Form TM
11 or Form TM 28, as applicable, has been served on the applicant / registered proprietor.
Failure to do so will be taken as non-compliance with Rule 29(2) or Rule 57(3) respectively.
Accordingly, the Registrar will treat the case as no proper service of Form TM 11 and Form
TM 28 respectively, unless the opponent / applicant proves otherwise.

In such an event, Form TM 11 / Form TM 28 will be rejected as non-compliant. The
opponent / applicant will have to re-file Form TM 11 / Form TM 28 afresh and serve the
same on the applicant / registered proprietor.

In relation to Form TM 11, in the event that the notice of opposition cannot be re-filed as the
2-month or 4-month maximum time period has expired, the prospective opponent will then
have to consider filing for invalidation after the mark has been registered.

Service of Form TM 12 (Counter-statement) (HMD Circular No. 5/2009, dated 20
November 2009)

Service of Counter-statement for opposition is regulated under Rule 31 of the Trade Marks
Rules 2008 Rev. Ed. (TMR) and service of Counter-statement for an application for
revocation / declaration of invalidity / rectification is regulated under Rule 58 of the TMR.

Rule 31(2) provides that the applicant shall serve on the opponent a copy of the Counter-
statement at the same time as it is filed with the Registrar.

Rule 58(2) provides that the registered proprietor shall serve on the applicant a copy of the
Counter-statement at the same time as he files the Counter-statement with the Registrar.

For the purpose of ensuring compliance with the above Rules, the applicant / registered
proprietor is to indicate clearly, on the cover letter enclosing Form TM 12 to the Registrar,
that the same has been served on the opponent / applicant. Failure to do so will be taken
as non-compliance with the Rules. Accordingly, the Registrar will treat the case as no
proper service of Form TM 12.
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In such an event of non-service, and provided that the irregularity would not result in a
detriment to the other party that cannot be remedied, the Registrar would generally,
pursuant to Rule 83, exercise her discretion to direct that the procedural irregularity be
rectified by issuing deadlines for service of the Form TM 12 on the other party and an order
as to costs against the applicant / registered proprietor as appropriate.

HMD 2010 Circulars

Compliance with Rule 30(3) (HMD Circular No. 1/2010, dated 20 August 2010)

Where an opponent relies on an “earlier trade mark which is well known in Singapore” in
support of his opposition, Rule 30(3) of the Trade Marks Rules 2008 Rev Ed applies.

Rule 30(3) requires that:

(1) information on the use of the earlier trade mark; and

(i) information on any promotion undertaken for the earlier trade mark
be provided in the notice of opposition.

There are no pre-set requirements on the specific information needed to comply with Rule
30(3). Therefore, any relevant information will be accepted as long as:

(1) the information relates to the use or promotion of the earlier trade mark; and

(i) it is “for the purpose of determining if the trade mark is well known in Singapore”

as expressed in Rule 30(3).

Non-exhaustive examples include:

0] revenue figures for the earlier trade mark worldwide and in Singapore, if any

(i) promotion figures for the earlier trade mark worldwide and in Singapore, if any

(i) information on the duration of the use and promotion of the earlier trade mark

(iv)  information on the extent of the use and promotion of the earlier trade mark

(v) information on the geographical area of the use and promotion of the earlier trade
mark

Examples (iii) to (v) above are essentially information pertaining to Section 2(7)(b) of the
Trade Marks Act (Cap 332) 2005 Rev Ed.

The information provided can be descriptive (e.g. “Our well known mark has been used on
clothing and footwear in 20 countries worldwide including the USA, UK, Germany, China
and Singapore since 1990”) or quantitative (e.g. actual revenue and promotional figures”).

Any information provided under Rule 30(3) must, however, be more than that which is
already required of earlier trade marks which are not registered nor pending registration
under Rule 30(2)(c). In other words, the information must go beyond information on the
goods or services in respect of which the mark is used.

If Rule 30(3) is not complied with, the opponent will be directed to amend his notice of
opposition to comply with the requirement if the parties are not negotiating.

In practice, the above applies to an application for invalidation that is based on "an earlier
mark which is well known in Singapore" as well.
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Amendments to Form TM 11, Form TM 28 and Form TM 12  (HMD Circular No. 2/2010
dated, 20 August 2010)

Amendments may be made to Form TM 11 (Notice of Opposition), Form TM 28 (Application
for Revocation or Declaration of Invalidity of Registration of Trade Mark) and Form TM 12
(Counter-Statement) in the course of opposition/revocation/invalidation proceedings before
the Registrar if it is fair and reasonable to do so. Depending on when the request to amend
is made, different considerations apply.

A. AMENDMENTS BEFORE CLOSE OF PLEADINGS

The Registrar will in appropriate cases generally allow amendments to Form TM 11 and
Form TM 28 before pleadings are deemed to be closed. Pleadings are deemed to be
closed immediately upon the filing of Form TM 12 (Counter-Statement), or, in the case of an
invalidation action where no Counter-Statement is filed, the last date that the Counter-
Statement could have been filed.

For avoidance of doubt, amendments to Counter-Statements are always made after the
close of pleadings by the foregoing definition. In such instances, B. below applies.

Where the proposed amendments are allowed, the Registrar may grant an extension of
time to the other party to file his Counter-Statement and/or award such costs as may be just
against the party seeking the amendments.

B. AMENDMENTS AFTER CLOSE OF PLEADINGS

Where amendments are sought after pleadings are deemed to be closed, consent from the
other party must first be sought. If there is consent from the other party, the Registrar will in
appropriate cases generally allow the amendment and if necessary, issue such directions
on the subsequent procedure as is deemed fit.

Where there is no consent, leave of the Registrar must be obtained for any amendment
after the close of pleadings. Whether leave would be granted depends on the facts and
circumstances of each case. In considering whether to grant leave for the amendments, the
Registrar will conduct a balancing exercise, involving a consideration of the public interest
that rules relating to procedure are complied with and the need to ensure that there is
proper adjudication of a case based on its merits in the interest of justice between the
parties. In particular, the Registrar will carefully weigh the following non-exhaustive factors
on a case by case basis:

(1) whether the party seeking the amendment could have claimed the particular
ground/defence or cited the additional “earlier trade mark” earlier, when filing Form
TM 11, Form TM 28 or Form TM 12

(i) whether the amendment is necessitated by the pleading or evidence filed by the
other party

(i)  whether the other party would suffer any real prejudice which cannot be
compensated with costs if the amendment is allowed

(iv)  whether allowing the amendment will facilitate the determination of the real question
in controversy between the parties or whether the amendment is only a tactical
manoeuvre and allowing the amendment would result in prejudice to the other party
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(v) whether the amendment raises grounds or facts which the applicant need not set out
in reply, for example, the ground was not raised by the opponent and is therefore
inapplicable to the particular proceedings at hand

(vi)  the substantiality of the amendment

(vii)  the stage of the proceedings the amendment is sought.

If leave to amend is granted, the Registrar may issue such necessary directions on the
subsequent procedure as is deemed fit, including but not limited to adjourning the case,
allowing amendments to be made to the Counter-Statement by the other party, granting
extensions of time for the filing of further evidence by both parties as well as awarding such
costs as may be just against the party seeking the amendments.

Using Form TM 28 for Two or More Different Types of Actions (HMD Circular No.
3/2010, dated 20 August 2010)

Form TM 28 is used for 3 different types of actions:

0] Application for revocation of registration of a trade mark (Rule 57(1)(a) of the Trade
Marks Rules 2008 Rev Ed (“TMR"))

(i) Application for declaration of invalidity of registration of a trade mark (Rule 57(1)(b)
of the TMR)

(i) Application for rectification of the register by persons other than the proprietor of the
trade mark (Rule 57(1A)(b) of the TMR)

As each type of action is different in that different grounds are applicable, one Form TM 28
is required for each type of action (revocation / invalidation / rectification) pursued in
relation to a trade mark. Thus, should the applicant for invalidation / declaration of invalidity
/ rectification seek to institute two (or three) different types of actions in relation to a trade
mark, two (or three) Form TM 28’s are to be filed accordingly.

In the event that two (or three) different types of actions are indicated in one Form TM 28,
the form will only be considered to be relevant for one of the actions for the particular trade
mark. This means that should the applicant for invalidation / declaration of invalidity /
rectification still wish to pursue the second (or third) action(s), he will be required to file
another Form TM 28 with the consequent costs and filing date implications.

For avoidance of doubt, the above does not affect the existing cost calculation for Form TM
28, which is on a per class basis.
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Dealing With Extensions of Time and Case Management _ Conference Timelines  (HMD
Circular No. 4/2010, dated 20 August 2010)

To better manage trade mark opposition, invalidation and revocation proceedings, the
Registrar has, at case management conferences (CMC) convened under Rule 81A of the
Trade Marks Rules 2008 Rev Ed, been issuing timelines for the filing of evidence by both
parties. The primary objectives are to ensure that the parties explore the possibility of a
settlement through negotiations and that all parties have the same expectations on the
amount of time given to each party for the filing of evidence. This circular sets out the
Registrar’s practice in relation to extensions of time for filing evidence and the application of
CMC timelines.

Fast-Track and Slow-Track CMC Timelines

Timelines issued through CMCs are generally of two types — slow-track and fast-track.
Slow-track timelines are issued in cases where parties are already exploring or are
intending to explore the possibility of settlement through negotiations. In such cases, the
objective of issuing a longer timeline for the party initiating the action to file his evidence is
to allow parties sufficient time to negotiate and reach an amicable settlement. In other
cases, fast-track timelines will be issued.

This table sets out typical timelines for slow-track and fast-track cases:

Slow-Track Timelines Fast-Track Timelines
Evidence of 14 months from Counter- 8 months from Counter-
initiating party Statement Statement
Evidence of 6 months from evidence of | 6 months from evidence of
responding initiating party initiating party
party

These CMC timelines represent the maximum extent to which the Registrar will generally
exercise her discretion in granting extensions of time to parties and they are predicated on
the appropriate requests for extensions of time being made.

Extensions of Time Within CMC Timelines

The Registrar will, as a matter of general practice, grant extensions of time where they fall
within the CMC timelines.

Extensions of Time Beyond CMC Timelines

1. Slow-Track Cases

Under the slow-track timelines, as the evidence of the party initiating the action can be filed
as late as 14 months from the Counter-Statement, parties effectively have a total of 14
months to reach a settlement. This saves parties unnecessary expense in preparing
evidence for the adversarial process while they negotiate. As 14 months would provide
parties a reasonable opportunity to reach a settlement in most cases, in exercising the
discretionary power under Rule 32(9), the Registrar will most likely refuse to grant __ any
further extension of time beyond that timeline unless it is shown to the Registrar’s
satisfaction that there are good and sufficient reasons to do so as required under Rule
32(9).




Trade Marks Journal No. 043/2013 Page No. Ixxxv

Once the filing of evidence has started, again, in exercising the discretionary power under
Rule 33(9) or Rule 34(9), the Registrar will most likely refuse to grant _ any further
extension of time beyond the CMC timelines unless the Registrar is satisfied that there are
good and sufficient reasons to do so as required under Rule 33(9) or Rule 34(9)
respectively.

2. Fast-Track Cases

Where initially fast-track timelines applied but subsequently parties require more time to
negotiate, they may apply to the Registrar to adjust the timelines for the filing of evidence
and provide the Registrar with information as to the specific additional period of time that
will be needed for parties to fully explore settlement through negotiations. Again, in
exercising the discretionary power under Rule 32(9), Rule 33(9) or Rule 34(9), the Registrar
will_most _likely refuse to grant any further extension of time beyond the adjusted
timelines unless it is shown to the Registrar’s satisfaction that there are good and sufficient
reasons to do so.

3. Reasons Supporting Extensions of Time beyond CMC Timelines

The Registrar may, in exceptional cases, and in so far as it is substantiated, consider the
non-exhaustive list of circumstances below as justifications for the further extension of time
to file evidence beyond the CMC timelines:

0] parties are negotiating a world-wide settlement agreement involving many
jurisdictions

(i) parties are negotiating a settlement agreement involving a few other parties other
than the parties themselves

(i)  parties are awaiting the outcome of relevant court or other proceedings (such as
proceedings before another IP office or foreign court or WIPO) that has a material
bearing on the settlement agreement or on how the parties wish to proceed

(iv)  significant progress has been made but parties still require a specific period of
additional time to complete the negotiations

(v) one party has had a change of agent shortly before the deadline for him to file his
evidence

(vi)  a circumstance has arisen that is beyond one party’s control, provided that the party
has acted promptly and diligently at all times; for example, corporate changes such
as merger and bankruptcy; the party’s decision-maker has taken ill or left and the
party needs more time to make certain decisions; civil war; declaration of state of
emergency.

Whenever an extension of time beyond the CMC timeline is sought, the party must provide
the reason and information on the specific additional period of time needed. In addition,
except for (v) and (vi) above, the party requesting an extension of time beyond the CMC
timeline must also obtain the consent of the other party to the further extension of time. If
the Registrar accepts the reason for a further extension of time beyond the CMC timeline, it
shall not be possible to request any further extension of time based on the same reason
beyond the specific additional period of time indicated by the party.

4. Adjustment of CMC Timelines

Where the Registrar has granted an extension of time beyond the original CMC timeline,
the latter may also be adjusted as appropriate, to take into account the new circumstances
that have set in.
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Concurrent Statutory Deadlines and CMC Timelines

Parties should note that statutory deadlines and CMC timelines run concurrently. CMC
timelines and any further extensions of time beyond CMC timelines granted do not negate
the need for parties to apply for extensions of time in accordance with the Trade Marks
Rules, including, where applicable, filing Form TM 50 and fee.

Typically, the Registrar will grant an extension of not more than 2 months each time for
each Form TM 50 filed. To illustrate, if a party has specified an additional period of 4
months in addition to the 8 months given for the filing of his evidence pursuant to the fast
track timelines under any of the reasons at (i) to (vi) above, and the Registrar has accepted
the reason for extending the deadline for 4 months beyond the CMC timeline, the party
would have to file one Form TM 50 for the first extension beyond 6 months from the date of
the Counter-Statement and, then, two Form TM 50’s for the additional 4 months required.

Conclusion

The Registrar will seek to apply these guidelines consistently and in a fair and reasonable
fashion so as to ensure that timelines issued through the CMC process are properly tracked
and complied with by both parties. This, in turn, will enhance the efficiency, effectiveness
and transparency of the hearings process as well as the CMC process. It will also ensure
that applications for extensions of time beyond CMC timelines are not made routinely but
are the result of and supported by evidence of circumstances that warrant the extension.

HMD 2011 Circulars

Applications to File Further Evidence  (HMD Circular No. 1/2011, dated 8 April 2011)

A party may apply to the Registrar for leave to file further evidence after evidence is closed
(Rule 35, Trade Marks Rules 2008 Rev Ed). The requesting party should submit a draft
statutory declaration setting out the further evidence that is sought to be admitted and state
why the evidence is relevant but could not have been adduced earlier. At the same time,
the other party must be copied on the request and his consent must be sought.

A. FURTHER EVIDENCE WITH CONSENT

If there is consent from the other party, the Registrar will in appropriate cases generally
allow the further evidence and if necessary, issue such directions on the subsequent
procedure as is deemed fit, including but not limited to adjourning the hearing, allowing the
other party to file further evidence in reply where relevant, as well as awarding such costs
as may be just.

B. FURTHER EVIDENCE WITHOUT CONSENT

If there is no consent from the other party, the Registrar does not allow further evidence to
be filed simply as a matter of course. Whether leave would be granted depends on the
facts and circumstances of each case. In considering whether to grant leave for the further
evidence, the Registrar will conduct a balancing exercise, involving a consideration of the
public interest that rules relating to procedure are complied with and the need to ensure that
there is proper adjudication of a case based on its merits in the interest of justice between
the parties. In particular, the Registrar will carefully weigh the following non-exhaustive
factors on a case by case basis:
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(1) why the party seeking to file the further evidence did not do so earlier when the main
evidence or evidence in reply fell due; it should be shown that the evidence could not
have been obtained earlier with reasonable diligence

(i) whether the further evidence is necessitated by the evidence filed by the other party

(i)  whether the other party would suffer any real prejudice which cannot be
compensated with costs if the further evidence is allowed

(vi)  whether allowing the further evidence will allow the substantial issues to be
satisfactorily and fully considered and determined or whether the application is only a
tactical manoeuvre and allowing the further evidence would result in prejudice to the
other party

(v) the stage of the proceedings at which the further evidence is sought (e.g. at the Pre-
Hearing Review in contrast to one day before the hearing), considerations of
disruption to proceedings and extra costs generated by the delay being relevant.

All relevant factors will be considered, though the main weight is attached to the desirability
of having the substantial issues satisfactorily and fully considered and determined.
However, this factor may be outweighed by the totality of the other factors in certain cases.

If leave to file further evidence is granted, the Registrar may issue such necessary
directions on the subsequent procedure as is deemed fit, including but not limited to
adjourning the hearing, allowing the other party to file further evidence in reply where
relevant, as well as awarding such costs as may be just.

Proprietor's Evidence in Trade Mark Revocations (HMD Circular No. 2/2011, dated 8
April 2011)

This circular pertains to trade mark revocations on the ground of non-use and the
proprietor's obligation to file evidence in defence of his trade mark registration.

Rule 58(3) of the Trade Marks Rules (Cap 332) 2008 Rev Ed requires a proprietor to file
evidence of use together with his counter-statement (Form TM 12).

Mode of Giving Evidence
Rule 69(1) provides that "evidence shall be given by way of a statutory declaration,
unless otherwise provided by the Act or these Rules or directed by the Registrar."”

In both the Trade Marks Act and Rules, there are no exceptions given to Rule 69(1) in
terms of how evidence is to be given by a proprietor under Rule 58(3). Hence, Rule 69(1)
applies to Rule 58(3).

In practice, this means that if a proprietor intends to defend his trade mark registration
against revocation for non-use, he needs to file evidence of use by way of statutory
declaration together with his counter-statement.

On the other hand, if a proprietor intends to defend his trade mark registration by giving
proper reasons for non-use, there is no issue of evidence of use. Hence, he merely needs
to give his reasons for non-use in the counter-statement without a statutory declaration.

Content of Evidence

At the counter-statement stage, a proprietor is only required to show that he has an
arguable case. The evidence does not need to comprise the proprietor's entire defence in
relation to use. More detailed evidence, if any, can be filed later in the proceedings.
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The requirement in Rule 58(3) for a proprietor to file prima facie evidence of use upfront
reflects the statutory burden on the proprietor of a registered mark to show what use has
been made of it, under Section 105.

As a matter of best practice, the proprietor's prima facie evidence should comprise:

0] some material showing the mark in use e.g. catalogues, product labels,
advertisements

(i) some indication of sales e.g. invoices, purchase orders

Grace Period

The consequence of not filing evidence in accordance with Rule 58(3) is that the application
for revocation will be granted under Rule 59(1). This means that the proprietor's registered
mark will be revoked.

As the Registrar has accepted counter-statements containing information on the use of the
mark without sworn evidence under past practice, there will be a grace period of 6 months
from 1 May 2011 to 31 October 2011 for proprietors to adjust to the change set out in this
circular.

Where the proprietor's counter-statement is filed during this grace period, if his information
on the use of the mark is not filed by way of a statutory declaration, the Registrar will direct
the proprietor at the Case Management Conference to remedy this defect in evidence by
re-filing it as a statutory declaration and will allow the proceedings to continue. However, if
the counter-statement does not already contain any information on the use of the mark, nor
proper reasons for non-use, the Registrar will apply Rule 59(1) to grant the application for
revocation.

After the grace period, from 1 November 2011 onwards, the Registrar will apply Rule 59(1)
to grant the application for revocation if no evidence by way of statutory declaration is filed
with the counter-statement.

Evidential Rounds

After the proprietor's counter-statement and evidence by way of statutory declaration is filed,
Rule 59(1) provides that Rules 32 to 40 apply with the necessary modifications to terms of
reference.

In effect, this means that the applicant for revocation files his evidence after the counter-
statement under Rule 32. This is followed by the proprietor's second set of sworn evidence
under Rule 33, and the applicant's evidence in reply, if any, under Rule 34. If the proprietor
does not file evidence under Rule 33, Rule 59(2)(d) applies and he is treated as admitting
to the facts alleged by the applicant for revocation.

In practice, if the proprietor has already filed evidence of use amounting to his entire
defence together with his counter-statement, after the applicant for revocation files his
evidence, the proprietor may file a simple statutory declaration to refer to the statutory
declaration filed earlier with his counter-statement as his entire evidence in defence. There
is no need to adduce all the earlier evidence afresh in such a case. As there is no further
evidence for the applicant to reply to in such a case, evidence for the matter will be deemed
closed. The matter will move on to the Pre-Hearing Review stage.

On the other hand, if, beyond the evidence of use filed together with his counter-statement,
the proprietor has more evidence to adduce after the applicant files his evidence, the usual
evidential process in Rules 33 and 34 applies.
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Costs (HMD Circular No. 3/2011, dated 15 April 2011)
A. LIABILITY FOR COSTS

Award of Costs

The Registrar has the discretion to award costs against any party to proceedings brought
before him in relation to any matter and in the amounts provided for by the Trade Marks
Rules (Section 69 of the Trade Marks Act (Cap 332) 2005 Rev Ed). Pursuant to the above
discretionary power, the Registrar can also direct the method in which payment is to be
made. In general, the successful party in contested proceedings is usually entitled to an
award of costs. At any hearing, it is open to the parties to submit arguments on costs, and
this should always be done especially if it is claimed that costs should not follow the event.

Consolidation of Proceedings

If the proceedings were consolidated before any evidence had been filed, the cost would
normally be awarded for each stage of the evidence as if it was a single set of proceedings.
However, if the consolidation had been requested after evidence had been filed, costs
would normally be awarded for each set of proceedings separately up to the stage when
consolidation was requested, and as though they were one set of proceedings thereafter.

Joint Initiating Parties

Where two or more parties have joined in to oppose / invalidate / revoke / rectify an
application and the action is successful, any costs awarded to the joint initiating parties are
calculated as being for one party only. If the action is not successful, the default position is
that the joint initiating parties are considered to be jointly and severally liable unless
otherwise stated.

Taxation

The usual order for costs in an inter partes hearing would direct the party and party costs to
be taxed if not agreed. Unless they are agreed, no costs are payable unless they have
been taxed. “Party and party costs” refer to such costs as are necessary or proper for the
attainment of justice or for enforcing or defending the rights of the party whose costs are
being taxed. The party and party costs chargeable under a taxation are all that are
necessary or proper to enable the party to conduct the proceedings, and no more. Unless
the order for costs specifies taxation on some other bases, costs would be taxed on party
and party basis.

Applicability of Scale of Costs (Fourth Schedule of the Trade Marks Rules)

The Scale of Costs in the Fourth Schedule applies in relation to taxation hearings /
proceedings. The Registrar does not have the discretion to depart from the Scale of Costs
provided in the Fourth Schedule (Rule 75(1)). Further, it is to be noted that costs awarded
in taxation proceedings are not intended to compensate the parties for the expense to
which they may have been put (Rule 75(2)).

Guidelines to the Application of the Scale of Costs
In applying the Scale of Costs, the Registrar will be guided by the factors below:

() In relation to the preparation, drawing, filing and review of the notice of opposition,
application for revocation, declaration of invalidity of registration and rectification of an
entry in the Register, the Registrar will take into account:

(a) the number of grounds raised
(b) the complexity of the issues of fact and law will be considered
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(i) In relation to the preparation, drawing and filing of the evidence, the Registrar will take
into account:

(a) the complexity of the evidence filed
(b) the amount and relevance of the evidence filed
(c) the number of deponents involved

(i) In relation to the preparation of all types of hearings, the Registrar will take into account:

(a) the number of grounds raised

(b) the complexity of issues of fact and law

(c) the length of written submissions (if any)

(d) the amount and relevance of authorities cited (if any)
(e) the number of witnesses taking the stand (if any)

(iv) In relation to the attendance of all types of hearings, the Registrar will take into account:

(a) the complexity of issues of fact and law
(b) the time taken for the hearing
(c) the number of witnesses taking the stand (if any)

(v) In relation to the general and travelling expenses incurred by witnesses, the Registrar
will take into account:

(a) the complexity of issues of fact
(b) the time taken for the witness' attendance

B. SECURITY FOR COSTS
(This section of the circular updates and replaces H MD Circular No. 1/2009 on
Applications for Security for Costs )

Section 70 of the Trade Marks Act (Cap 332) 2005 Rev Ed provides:

If a person who neither resides nor carries on business in Singapore —
(a) gives notice of opposition under section 13; or
(b) applies to the Registrar under section 22 or 23 for the registration of a trade mark to be
revoked or to be declared invalid, as the case may be,
the Registrar may require the person to give security for the costs for the proceedings and
may, if security is not given, dismiss the proceedings.

[Emphasis added]

It is clear from the above that there can be 2 stages involved in proceedings related to
security for costs. At the first stage, the Registrar has the discretion whether to require one
party to give security upon the fulfilment of the criteria. At the second stage, where security
is not given, again the Registrar has the discretion whether to dismiss the proceedings. In
general, the Registrar will exercise her discretion as a 2-stage process.

|. Application for Security for Costs

A) Whether to Grant Security for Costs
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Condition Precedent

It is only if the Initiating Party’ neither resides nor carries on business in Singapore that the
Registrar has a discretion to require him to provide security for costs of the opposition or
revocation or declaration of invalidity proceedings. Thus, the party seeking security for
costs must first show that the Initiating Party neither resides nor carries on business in
Singapore.

Registrar’s Discretion

Once it has been shown that the Initiating Party neither resides nor carries on business in
Singapore, the Registrar then has a discretion to require the Initiating Party to provide
security for costs. The word “may” makes it clear that security cannot be ordered as a
matter of course, but only if the Registrar thinks it is just to do so in the circumstances of the
case. The Registrar will exercise this discretionary power judiciously and by considering all
the circumstances of the case.

Although the wording of Section 70 differs from that of Order 23 of the Rules of Court, the
primary purpose behind Section 70 is similar to that for Order 23, which is to ensure that the
defending party ("Defending Party") in any action has some security that, in the event that
he wins, the Initiating Party or the party taking out the action will pay his costs.

Thus, the factors that will be taken into consideration by the Registrar in deciding whether
to grant security for costs in an opposition or revocation or declaration of invalidity
proceedings are similar to the factors that the courts will take into account in deciding
whether to grant security for costs in a civil suit.

These factors include, amongst others:

(1) Whether granting the security would stifle a genuine claim. Impecuniosity of the
Initiating Party is inextricably linked to this factor. Where the granting of the security
would stifle a genuine claim, the application for security may be denied. One of the
ways to moderate the concern of stifling a genuine claim is to reduce the quantum of
the security allowed.

(i) The ease with which a Singapore decision can be enforced overseas. Generally, if
the foreign jurisdiction is covered under either the Reciprocal Enforcement of
Commonwealth Judgments Act (Cap 264) or the Reciprocal Enforcement of Foreign
Judgments Act (Cap 265), then there is a tendency that the application for security
may be refused.

(i)  The likelihood of the Initiating Party succeeding. However, it is important to note that
in coming to her view as to the probability of success of an action, the Registrar is
not required to make a detailed examination as to the merits of the case. Indeed, the
Registrar would not be in position to do so in particular where the action is still at an
early stage. If both parties have an arguable case on the face of it, then this will be a
neutral factor.

(iv)  The stage at which the application for security for costs is made. In general, the
case is stronger where the application is made at an early stage of the action. This

! For clarity, in the context for Security for Co8lsitiating Party" refers to the party initiatirige main action e.g. an
Opposition, and not the application for the seguot costs.



Trade Marks Journal No. 043/2013 Page No. xcii

because where an application is made at a late stage, the Defending Party would
have already expended much costs. This casts doubt as to whether the Defending
Party is genuinely concerned about recovering costs from the Initiating Party.

(v) Whether the Initiating Party is an individual or a corporate entity. This is relevant as
the attitude in relation to impecuniosity differs with regard to companies versus
individuals. Where the Initiating Party is a natural person, public policy leans much
more towards encouraging access to the Registrar.

(vi)  Where the Initiating Party is a limited company, whether there is evidence that it is
unable to pay costs. There are 2 potential ways this factor may apply:

(a) Where the Initiating Party is impecunious. When one is dealing with a company
rather than a natural person, public policy is in favour of limiting, rather than
encouraging, uninhibited access to the Registrar.

(b) Where the Initiating Party claims that it is fully able to pay the Defending Party's
costs if the latter wins. For example, the Initiating Party may be a public listed
company with many assets. Since the Defending Party is not able to show that
the Initiating Party is unable to pay costs, this factor will work against the
Defending Party.

Based on a consideration of the above, the Registrar may then decide whether the
application for security for costs should be granted. However, where the circumstances are
evenly balanced it would ordinarily be just to order security against a foreign Initiating Party.

B) Mode of the Security

In the event that the Registrar does grant the application for security for costs, the Registrar
will also direct the quantum, mode of payment as well as the period within which such
security is to be furnished.

There are two generally accepted modes for the provision of the security:

0] A solicitor's undertaking
(i) A banker's guarantee

If the Initiating Party's agents are a firm of solicitors, the more common mode for the
provision of the security would be via a solicitor's undertaking as obtaining a banker's
guarantee would entail the foreign Initiating Party opening an account with a Singapore
bank if the it does not already have one. In comparison, where a solicitor's undertaking is
given, the foreign Initiating Party simply needs to make payment to its solicitor agent's
account. Where the Initiating Party's agents are not a firm of solicitors, then a solicitor's
undertaking is not applicable and a banker's guarantee will be required.

C) Stay of Proceedings

Once the Registrar has made a grant of security, pending the provision of the security,
there may be a need to stay the proceedings. Whether or not such a need arises will
depend on the stage of the action when the grant is made. If it is the Defending Party's turn
to file a document, the proceedings are usually stayed so that the Defending Party does not
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have to incur additional costs. However, if it is the Initiating Party's turn to file a document,
the proceedings are usually not stayed.

[l. Application for Proceedings to be Dismissed

Following the interlocutory hearing, in the event that the party whom the Registrar has
ordered to provide security for costs fails to do so, the party to whom security for costs has
been granted can then apply, in writing, for the opposition / revocation / declaration for
invalidity proceedings to be dismissed.

The Registrar will call for submissions in writing from both parties and exercise her
discretion to decide whether the proceedings should be dismissed. If parties request an
interlocutory hearing to decide the issue, the Registrar may also fix one to hear the parties
in person. Generally, unless there are good and sufficient reasons to justify the default in
payment of the security, the Registrar is likely to order that the opposition / revocation /
declaration for invalidity proceedings be dismissed.

Service of Form TM 11 (Notice of Opposition), Form TM 28 (Application for
Revocation / Declaration of Invalidity / Rectificat  ion) and Notice Required under Rule
29(5) where there is no Address for Service  (HMD Circular No. 4/2011, dated 26 August
2011)

In an opposition / invalidation / revocation / rectification proceeding before the Registrar, the
Initiating Party has to file his action with the Registrar and serve the relevant documents on
the Opposite Party at the same time. HMD Circular 4/2009 details the matters which the
Registrar will be looking out for in determining whether this requirement has been met.
HMD Circular 4/2009 applies in a situation where the Opposite Party has an address for
service ("AFS") in accordance with rule 9 of the Trade Marks Rules (Cap 332, 2008 Rev
Ed), which includes a trade or business address in Singapore under rule 9(9)(b).

This Circular supplements HMD Circular 4/2009 and caters for the situation where there is
no AFS filed nor any trade or business address in Singapore to be treated as the AFS in
accordance with rule 9.

Rule 9(1) provides that for the purposes of any proceedings before the Registrar, an AFS in
Singapore shall be filed accordingly. In particular, rule 9(1)(a) and rule 9(1)(e) provide that
an AFS shall be filed by every applicant for a registration of a trade mark and every
proprietor of a registered trade mark which is the subject of an opposition / invalidation /
revocationll rectification. The consequences of a failure to provide an AFS are provided in
Rule 9(6).

In the case of oppositions to international registrations, rule 14(1) of the Trade Marks
(International Registration) Rules (Cap 332, 2002 Rev Ed) ("TMIRR") requires the holder of
an international registration to file an AFS within 4 months from the Registrar's notification
of refusal based on opposition. The consequence of a failure to provide an AFS is provided
in Rule 14(10).

A. SERVICE OF FORM TM 11 (NATIONAL APPLICATION FOR REGISTRATION)

! In the case of an applicant for a registration tfade mark, the application shall be treateditsivawn. In the case of
a proprietor of a registered trade mark, he stalbe permitted to take part in the proceedingguiestion.
2 The holder's request for protection in Singapbil e treated as withdrawn.
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Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should, when filing the opposition
action with the Registrar, send a copy of Form TM 11 to the Opposite Party's address
indicated on the Register at the same time and indicate to the Registrar accordingly (rule
29(2)).

Upon receipt of Form TM 11 from the Initiating Party, the Registrar will notify the Opposite
Party to file a Counter-Statement (or a request for an extension of time to file Counter-
Statement). Where there is no AFS filed nor any trade or business address in Singapore to
be treated as the AFS in accordance with rule 9, the Registrar will also notify the Opposite
Party to file Form TM 1 at the same time as he files his Counter-Statement (or a request for
an extension of time to file Counter-Statement).

For avoidance of doubt, the Registrar will rely on the date of receipt by the Registrar of
Form TM 11 for the purposes of compliance with rules 29(1) and (2) and for the purposes of
calculating the due date for filing the Counter-Statement (or a request for an extension of
time to file Counter-Statement) in accordance with rule 31, save under the circumstances
below.

Opposite Party did not receive Form TM 11

If the Opposite Party clearly indicates that he did not receive Form TM 11, the Initiating
Party is required to show Proof of Service. For proof, either a courier receipt or invoice or if
by normal post, a Statutory Declaration that the Notice of Opposition (Form TM 11) has
been posted will suffice. The Opposite Party will be directed to file an AFS and thereafter,
the Initiating Party will be directed to re-serve the documents on the Opposite Party at the
AFS. The deadline for the Opposite Party to file his Counter-Statement (or a request for an
extension of time to file Counter-Statement) is 2 months from the date of receipt by the
Opposite Party of Form TM 11 that was re-served.

Opposite Party receives Form TM 11 after the date of receipt by Reqgistrar

If the Opposite Party receives Form TM 11 after the date that the Registrar receives the
same, the Opposite Party should promptly inform the Registrar and the Initiating Party in
writing of the actual date of receipt of Form TM 11. The deadline for the Opposite Party to
file his Counter-Statement (or a request for an extension of time to file Counter-Statement)
is taken to be 2 months from the actual date of receipt by the Opposite Party of Form TM 11.

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 29(2).

B. FILING OF FORM TM 11 (INTERNATIONAL REGISTRATION DESIGNATING
SINGAPORE)

Rule 13 of the TMIRR governs the process for the filing of Form TM 11 in relation to an
international registration.

In relation to an international registration, there is no issue of "service" of Form TM 11. The
opponent is only required to file Form TM 11 with the Registrar.

C. SERVICE OF FORM TM 28 (NATIONAL REGISTRATION AN D INTERNATIONAL
REGISTRATION DESIGNATING SINGAPORE)
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Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should, when filing the relevant
action with the Registrar, send a copy of Form TM 28 to the Opposite Party's address
indicated on the Register at the same time (rule 57(3)).

Upon receipt of Form TM 28 from the Initiating Party, the Registrar will notify the Opposite
Party to file a Counter-Statement (or a request for an extension of time to file Counter-
Statement). Where there is no AFS filed nor any trade or business address in Singapore to
be treated as the AFS in accordance with rule 9, the Registrar will also notify the Opposite
Party to file Form TM 1 at the same time as he files his Counter-Statement (or a request for
an extension of time to file Counter-Statement).

For avoidance of doubt, the Registrar will rely on the date of receipt by the Registrar of
Form TM 28 for the purposes of calculating the due date for filing the Counter-Statement (or
a request for an extension of time to file Counter-Statement) in accordance with rule 58,
save under the circumstances below.

Opposite Party did not receive Form TM 28

If the Opposite Party clearly indicates that he did not receive Form TM 28 at all, subject to
proof that the Initiating Party has sent Form TM 28 by post to the Opposite Party, the
Opposite Party will be directed to file an AFS and thereafter, the Initiating Party will be
directed to re-serve the documents on the Opposite Party at the AFS. The deadline for the
Opposite Party to file his Counter-Statement (or a request for an extension of time to file
Counter-Statement) is 2 months from the date of receipt by the Opposite Party of Form TM
28 that was re-served.

Opposite Party receives Form TM 28 after the date of receipt by Reqistrar

If the Opposite Party receives Form TM 28 after the date that the Registrar receives the
same, the Opposite Party should promptly inform the Registrar and the Initiating Party in
writing of the actual date of receipt of Form TM 28. The deadline for the Opposite Party to
file his Counter-Statement (or a request for an extension of time to file Counter-Statement)
is 2 months from the actual date of receipt by the Opposite Party of Form TM 28.

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 57(3).

D. SERVICE OF NOTICE REQUIRED UNDER RULE 29(5) (NATIONAL
APPLICATION FOR REGISTRATION AND INTERNATIONAL REGI STRATION
DESIGNATING SINGAPORE)

Where there is no AFS filed nor any trade or business address in Singapore to be treated
as the AFS in accordance with rule 9, the Initiating Party should send the notice required
under rule 29(5)* to the Opposite Party's address indicated on the Register.

For avoidance of doubt, the Registrar will take the date of receipt by the Registrar of Form
TM 48 together with the notice required under rule 29(5) as the date for the purposes of
compliance with rules 29(3) and (6).

! The notice shall contain (i) a statement of theasent's intention to request for an extensiohflé extension
requested for; (iii) the reason for the extensamd (iv) a request for the consent of the applicamther person to the
extension.



Trade Marks Journal No. 043/2013 Page No. xcvi

Separately, the Registrar will take the date stated on the face of the notice required under
rule 29(5) as the date for the purposes of compliance with rule 29(5), unless the Opposite
Party clearly indicates otherwise, e.g. the Opposite Party notifies the Registrar in writing
that the notice required under rule 29(5) was not received by the date the Registrar
receives Form TM 48. In cases of irregularity, the Registrar will exercise her discretion
under rule 29(7) and/or rule 83 on the facts of each case and may grant an extension of
time (for more details see below).

Service which is effected in accordance with this HMD Circular is deemed to be in
compliance with rule 29(5).

E. REGISTRAR'S DISCRETION UNDER RULE 29
Rule 29(7) provides that the Registrar may refuse to grant the extension of time if:

(1) the person requesting for the extension fails to provide a good and sufficient reason
for the extension; or

(i)  if the person fails to show to the Registrar's satisfaction that a notice referred in rule
29(5) has been served on the applicant and every person likely to be effected by the
extension.

Where a person on whom a notice referred to in rule 29(5) is served fails or refuses to give
his consent within 2 weeks from the date of the notice, the Registrar may, if he is satisfied
that a good and sufficient reason has been shown, grant the extension and the Registrar
may do so without having to conduct a hearing in accordance with rule 67 — see rule 29(8).
The Registrar's discretion is not constrained by whether or not the Opposite Party gives his
consent to an extension of time.

While the effect of rule 29(7) and rule 29(8) is such that the Registrar has the discretion to
grant an extension of time to file Form TM 11, the total extension of time which can be
granted is 4 months from the publication date of the national application for registration or
international registration designating Singapore (r29(4)).

Attendance at Opposition / Revocation / Invalidatio  n / Rectification Hearings (HMD
Circular No. 5/2011, dated 26 August 2011)

This circular seeks to clarify the application of rule 37 of the Trade Marks Rules (Cap 332,
2008 Rev Ed).

Rule 37 relates to attendance at an opposition hearing. In particular, rule 37(3) provides
that any party who intends to appear at the hearing shall file Form TM 13 before the hearing.
Rule 59 extends the application of rule 37 to revocation / invalidation / rectification
proceedings.

Form TM 13 not filed by one party: Registrar willu  sually proceed with hearing

If no Form TM 13 is filed on behalf of a party, he may be treated as not desiring to be heard.
The Registrar may proceed with the hearing in the absence of that party or may, without
proceeding with the hearing, give his decision, dismiss the proceedings or make such other
order as he thinks fit (R37(4)). Where Form TM 13 is filed by only one party, the Registrar
will, under ordinary circumstances, proceed with the hearing in the absence of the party
who did not file Form TM 13.
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In practice, if a party has not filed Form TM 13 but appears at the hearing desiring to be
heard before the session formally begins, the Registrar will require the party to file Form T™M
13 immediately or extract a solicitor's undertaking, where relevant, from the party's agent
that Form TM 13 will be filed by the end of the next working day.

Form TM 13 filed but party does not appear: Registr  ar will usually ascertain party's
intention

Where a party does not attend the hearing after fiing Form TM 13, the Registrar may
proceed with the hearing in the absence of that party or may, without proceeding with the
hearing, give her decision, dismiss the proceedings or make such other order as she thinks
fit (R37(5)).

In practice, the Registrar will contact the absent party/parties as far as reasonably possible
to ascertain his/their intention. Where a party has filed Form TM 13 but fails to turn up at
the hearing, the Registrar will be slow to move the matter ahead with the other party who is
present without hearing further from the absent party who has filed Form TM 13. Likewise
where both parties do not attend the hearing, but Form TM 13 has already been filed by
both parties, the Registrar will be slow to strike out the proceedings without verifying their
intention. If it is a party's intention to be heard but he cannot be present for legitimate
reasons (e.g. medical reasons), the Registrar will, where reasonable, vacate the hearing
and refix it for another day.

Form TM 13 not filed by both parties and both parti  es do not appear: Registrar will
usually strike out the proceedings

Where both parties do not attend the hearing, and Form TM 13 has not been filed by either
party, the Registrar will, under ordinary circumstances, strike out the proceedings. The
proceedings may, however, be restored on the Registrar's direction (R37(6)).

In practice, where parties do not intend to attend the hearing, they would usually have
informed the Registrar in writing before the hearing date. They would also have requested
the Registrar to make a decision without their presence at a hearing. In such cases, where
the parties' intention is clear, the Registrar will decide on a case by case basis whether to
proceed to make a decision without a hearing (if both parties are not present) or dismiss the
proceedings under Rule 37(4) or strike out the proceedings under Rule 37(6). Generally,
the initiator of an action is expected to attend the hearing to prove his case unless there are
exceptional reasons, for example, the responding proprietor in an invalidation action has
shown no interest in defending his registration and has not filed any document through the
process.

Restoration of proceedings
Where the Registrar has exercised her discretion to strike out the proceedings, a party may

apply to restore the proceedings under Rule 37(8). Such an application must be made
within 7 days after the Registrar's notice that the proceedings have been struck out.
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Completing Form TM 48 (HMD Circular No. 6/2011, dated 26 August 2011)

Form TM 48 is to be filed with the Registrar when requesting an extension of time to file a
Notice of Opposition.

Rule 29(3) provides that such request shall be made by fiing Form TM 48 with the
Registrar within 2 months from the date of the publication of the application for registration.

A. DETAILS OF INTENDED OPPONENT

Part 2 of Form TM 48 requires the Intended Opponent to include his details. Where there is
no clear indication of who the Intended Opponent is, the Registrar will reject Form TM 48 as
being non-compliant, unless there are exceptional circumstances which dictate otherwise.

B. DISCREPANCY BETWEEN FORM TM 48 AND FORM TM 11

Where there is a discrepancy in the details of the Intended Opponent in Form TM 48 vis-a-
vis the details of the Opponent in Form TM 11, the Registrar will reject Form TM 11 as non-
compliant unless there are exceptional circumstances which dictate otherwise. For
example, the Opponent can show to the satisfaction of the Registrar that the Intended
Opponent and the Opponent are related entities or belong to the same group of companies.

Bill of Costs (HMD Circular No. 7/2011, dated 26 August 2011)

HMD Circular No 3/2011 relates to costs, including taxation. This circular supplements
HMD Circular No 3/2011 and provides clarification on some of the items in a Bill of Costs
submitted for a taxation hearing.

Rule 73(1) provides that where the Registrar has awarded party and party costs and the
party wishes to have the costs taxed by the Registrar, the party shall, within one month
from the date of the award of costs, apply for the costs to be taxed by filing a copy of the bill
of costs with the Registrar and send at the same time a copy of the bill of costs to every
other person having an interest in the taxation proceedings.

Rule 73(2) provides that every bill of costs shall set out the following items:

(a) the work done in the cause or matter;

(b) all disbursements made in the cause or matter;

(c) the sum claimed for each item; and

(d) in chronological order and with dates, all events in the cause or matter which are
relevant.

Any party on whom a copy of the bill of costs has been served shall, if he wishes to dispute
the bill or any part thereof, within one month from the receipt of the copy of the bill, mark the
copy in accordance with rule 73(5) and send copies of the marked copy to the Registrar
and the party requesting for taxation — see rule 73(4).

Rule 73(5) provides that the marking of a copy of a bill of costs shall be effected by writing
on the right hand margin against each item the word "Agree” if the party concerned agrees
with the costs claimed for that item, or the word "Disagree" if the part concerned disagrees
with the costs claimed for that item.
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A. COST ITEMS

Where parties have agreed on a particular costs item in the bill of costs, the Registrar will
not intervene in relation to that item and will award the quantum as agreed between the
parties.

In the event that parties disagree in relation to a particular item claimed, the Registrar will
award an amount for the item having regard to the Fourth Schedule as well as to the
particular circumstances of the case.

B. DISBURSEMENTS

Similarly, where parties have agreed on a particular item claimed, the Registrar will not
intervene in relation to that item and will award the quantum as agreed between the parties.

In the event that parties disagree in relation to a particular item claimed, the Registrar will
only award claims which are reasonable. Generally, standard claims which are
substantiated with receipts will be awarded.

Opposition to Amendment of Trade Mark Application a fter Publication (HMD Circular
No. 8/2011, dated 26 August 2011)

Rule 23 of the Trade Marks Rules (Cap 332, 2008 Rev Ed) provides for opposition to
amendment of a trade mark application for registration, where the amendment affects the
representation of the trade mark or the goods or services covered by the application.

Rules 23(1) and (2) provide that the proposed amendment or a statement of the effect of
the amendment shall be published for opposition purposes. The process for such
opposition is similar to the process for opposing an application for registration under Rule
29. The same rules apply to these two types of oppositions (Rule 23(4)).

A Rule 23 action opposes the amendment of an application (which will move on to
registration) while a Rule 29 action opposes the registration of the application mark itself.

A. OPPOSITION TO AMENDMENT — NO RE-OPENING OF SUBS TANTIVE OPPOSITION

An opposition under Rule 23 is confined to objections to the proposed amendment of an
application and is not meant to re-open the application for opposition.

Thus, if a prospective opponent had missed the deadline for opposition when the
application was first published, and there is subsequently an amendment to the application
which is then published, he cannot file an opposition within 2 months of the publication of
the amendment, unless his grounds of opposition are directly attributed to the published
amendment. If his grounds of opposition are leveled against the registration of the
application mark, the prospective opponent should instead apply to invalidate the
registration after the application mark has been registered.

In summary, the publication of the amendment is not intended to extend the time for a
prospective opponent to oppose the registration of a mark nor give him two bites of the
cherry.

B. NOTICE OF OPPOSITION
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The Notice of Opposition must contain a statement of the grounds upon which the person
opposes the amendment. Such grounds include:

(1) The amendment is contrary to Section 14(3) of the Trade Marks Act (Cap 332, 2005 Rev Ed)
because it does not correct the name or address of the applicant or errors of wording or of
copying or obvious mistakes.

(i) The amendment is contrary to Section 14(3) of the Trade Marks Act because it substantially
affects the identity of the trade mark.

(iii) The amendment is contrary to Section 14(3) of the Trade Marks Act because it extends the
goods or services covered by the application.

(iv) The amendment to the trade mark will render it contrary to specific absolute or relative
grounds under Rules 7 and 8, to be specified in the statement of grounds.

C. APPLICATION OF THE PRINCIPLE OF RES JUDICATA

Where the substantive opposition to an application for registration has already been dealt
with and results in an amendment which is published, it is not possible to revisit the issues
raised in the substantive opposition by filing an opposition under Rule 23. The principle of
res judicata applies. This means that a judicial decision is conclusive as between the
parties.

In such a case, if an opponent disputes the decision of the Registrar in the substantive
opposition, he has the right to appeal to the High Court. It is not for the Registrar to sit on
appeal or review a decision that has been made by the Registrar on the same issues and
between the same parties. The opponent is not entitled to a second opposition on the
same issues.

The principle of res judicata was applied by the Registrar in Campomar S.L. v Nike
International Ltd and Another  [2004] SGIPOS 3. On appeal, the High Court in Nike
International Ltd and Another v Campomar S.L. [2005] 4 SLR(R) 76 affirmed the
application of this principle.

HMD 2012 Circular

Relevant Dates in Revocations on Grounds of Non-Use (HMD Circular No. 1/2012,
dated 21 December 2012)

This circular clarifies the relevant dates for revocations on grounds of non-use and sets out
the necessary information that an applicant for revocation should include in the grounds of
revocation.

Sections 22(1)(a),(b) and 22(7) of the Trade Marks Act (Cap 332, 2005 Rev Ed) ("the Act")
provides that:

22. —(1) The registration of a trade mark may be revoked on any of the following
grounds:

(a) that, within the period of 5 years following the date of completion of the
registration procedure, it has not been put to genuine use in the course of trade in
Singapore, by the proprietor or with his consent, in relation to the goods or services
for which it is registered, and there are no proper reasons for non-use;

(b) that such use has been suspended for an uninterrupted period of 5 years, and
there are no proper reasons for non-use;
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(7) Where the registration of a trade mark is revoked to any extent, the rights of the
proprietor shall be deemed to have ceased to that extent as from —

(a) the date of the application for revocation; or

(b) if the Registrar or the Court is satisfied that the grounds for revocation existed at
an earlier date, that date.

A. DATE OF COMPLETION OF REGISTRATION PROCEDURE

For national trade mark filings, the date of completion of the registration procedure is the
"Cert Issuance Date" found on the e-Register of Trade Marks. This is the date that IPOS
sends the certificate of registration to the Registered Proprietor.

For international registrations, the date of completion of the registration procedure is the
"Date of Completion of Registration Procedure” found on the e-Register of Trade Marks.

B. PERIOD OF NON-USE
Section 22(1)(a)

If an applicant for revocation relies on Section 22(1)(a) of the Act, the relevant period of
non-use starts from the day immediately following the date of completion of the registration
procedure and ends on the fifth anniversary of the date of completion of the registration
procedure.

Thus, for example, if the date of completion is 2 January 2013, the relevant period in
guestion under Section 22(1)(a) is from 3 January 2013 to 2 January 2018 inclusive. Ifitis
alleged that a registered proprietor has not used his trade mark in the course of trade from
3 January 2013 to 2 January 2018 inclusive, the earliest date that an applicant can file an
application for revocation is 3 January 2018.

Section 22(1)(b)

If an applicant for revocation relies on Section 22(1)(b) of the Act, in the grounds of
revocation, he will need to specify the relevant period of non-use alleged.

C. EFFECTIVE DATE OF REVOCATION
An applicant for revocation usually seeks the earliest possible effective date of revocation.

If the registered trade mark has not been used at all since completion of registration, the
earliest possible effective date will be the date immediately following the fifth anniversary of
the date of completion of the registration procedure. Alternatively, if the registered trade
mark has been used after completion of registration but subsequently was not used for an
uninterrupted period of 5 years, the earliest possible effective date will be the date
immediately following the end of the 5-year period of non-use.

The date of the application for revocation may or may not coincide with the above two dates.

Hence, it is important and essential that the Applicant clearly states the requested effective
date of revocation.
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If no effective date is stated and the revocation is successful, the Registrar will typically

apply Section 22(7)(a) to revoke the registered trade mark from the date of the application
for revocation.

HMG 2013 Circular

Pleadings Issues at Case Management Conferences  (HMG Circular No. 1/2013, dated
20 September 2013)

This circular sets out the Registrar's practice in relation to pleadings issues at Case
Management Conferences (CMCs) that are conducted after the close of pleadings.

Generally, the Registrar will adopt one of the following three approaches to various
pleading issues:

1. Require rectification by necessary amendment of the pleadings

2. Require clarification, but no need for amendment

3. Raise for parties’ information, with a caution on cost implications

These pleadings issues may be addressed in the presence of the parties at the CMC or in
writing.

The sections referred to in the examples in this circular are sections from the Trade Marks
Act (Cap 332, 2005 Rev Ed). The rules referred to in the examples in this circular are rules
from the Trade Marks Rules (Cap 332, 2008 Rev Ed).

A REQUIRE RECTIFICATION BY NECESSARY AMENDMENT OF THE PLEADINGS
Where certain mandatory requirements specified in legislation are not complied with, the
Registrar may require amendment of the pleadings and make the appropriate directions
and orders, including orders as to costs.

Examples include the following scenarios:

() Rule 30(2)

The opponent / applicant for invalidation, if relying on an earlier trade mark in its case,
must provide the stipulated information on such earlier trade mark.

(i) Rule 30(3)

The opponent / applicant for invalidation, if relying on an earlier trade mark which is well
known, must provide the stipulated information on such well known earlier trade mark.

Information on use and promotion such as information relating to duration, geographical
area of the use and promotion of the well known mark; registrations / applications for the
well known mark worldwide etc. will be acceptable for compliance with Rule 30(3), see
HMD Circular 1/2010 dated 20 August 2010.

B. REQUIRE CLARIFICATION OF GROUND, BUT NO NEED FOR AMENDMENT

The Registrar will require clarification where the opponent / applicant for invalidation or
revocation has cited the correct section of legislation but did not specify the respective
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paragraph; or has cited the correct main section and paragraph but did not specify the
respective sub-paragraph. The claims accompanying the cited section or paragraph
sometimes indicate which paragraph or sub-paragraph is in view. However, since the cited
main section or paragraph is general, the opponent / applicant for invalidation or revocation
is not precluded from relying on any other or all paragraphs or sub- paragraphs, besides
that specifically described in the claim. This poses some uncertainty over the grounds on
which the opponent / applicant for invalidation or revocation relies.

It would be acceptable for the opponent / applicant for invalidation or revocation to clarify,
either verbally at the CMC or in writing after the CMC, the paragraph(s) or sub-paragraph(s)
of the section on which he relies. Such clarifications will be recorded so that the grounds
relied on will be clear to all the parties and the Registrar. However, the Registrar will not
require any amendments to the pleadings as a matter of necessity. If the opponent /
applicant for invalidation or revocation were to make amendments to other aspects of the
pleadings, the Registrar may suggest that such amendments specifying the paragraph(s) or
sub-paragraph(s) of the section on which he relies be made at the same time since other
amendments will be made in any case.

Examples include the following scenarios:
(i) Section 8(2) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(2)(a) or (b) or both.

(i) Section 8(4) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(4)(b)(i), Section 8(4)(b)(ii)(A), Section 8(4)(b)(ii)(B) or a combination of some
or all the three limbs under Section 8(4).

(iif) Section 8(7) pleaded

The opponent / applicant for invalidation should clarify whether he intends to proceed on
Section 8(7)(a) or (b) or both.

(iv) Section 22(1) pleaded

The applicant for revocation should clarify whether he intends to proceed on Section
22(1) (a), (b), (c) or (d) or a combination of some or all of the sub-paragraphs under
Section 22(1).

C. RAISE FOR PARTIES' INFORMATION, WITH A CAUTION O N COST IMPLICATIONS

In most of the following scenarios, the opponent / applicant for invalidation has pleaded
certain grounds erroneously. The Registrar will raise the issue for the parties’ information,
with a general caution on cost implications should a successful opponent / applicant for
invalidation or revocation fail on that particular ground, having been alerted to the issue at
this early stage.

The opponent / applicant for invalidation or revocation is not required to amend the
pleadings. However, the opponent / applicant for invalidation or revocation may on his own
accord apply to amend the pleadings by removing or rectifying the pleading.
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Examples include the following scenarios:

1.

(i)

Pleading an absolute ground of objection wheret  he substance of the objection is
relative to an earlier right, and not absolute inn  ature

Section 7(1)(a),(b),(c)

The opponent / applicant for invalidation pleads that the application mark / registered
mark is so similar to his earlier trade mark that it is not capable of distinguishing the
applicant’'s goods; or is devoid of any distinctive character; or directly describes the
applicant’s goods as emanating from the opponent / applicant for invalidation.

However, Section 7(1)(a),(b),(c) objections are based on absolute grounds and not
founded on a claim of similarity of marks nor made with reference to an earlier trade
mark.

(i) Section 7(4)(b)

The opponent / applicant for invalidation pleads that the application mark / registered
mark is so similar to his earlier trade mark that it will deceive the public that the
applicant’'s goods emanate from the opponent / applicant for invalidation.

However, deceptiveness under Section 7(4)(b) is an absolute ground and not founded
on a claim of similarity with an earlier trade mark.

(iif) Section 7(5)

(i)

The opponent / applicant for invalidation makes a claim of passing off and cites Section
7(5) instead of or in addition to Section 8(7)(a).

However, Section 7(5) is inapplicable to passing off as it is an absolute ground. Section
8(7)(a) specifically refers to the law of passing off and is the correct ground to plead
where passing off is alleged.

Pleading an erroneous ground

Section 4(1), Section 5(2)(e)

The opponent / applicant for invalidation makes a claim of bad faith under Section 4(1)
and/or Section 5(2)(e) instead of or in addition to Section 7(6).

However, Section 4(1) and Section 5(2)(e) are not applicable grounds for the purpose of
opposition or invalidation. Section 7(6) specifically refers to bad faith and is the correct
ground to plead where bad faith is alleged.

(i) Section 55

The opponent / applicant for invalidation relies on an earlier well known mark but pleads
Section 55 instead of or in addition to Section 8(4).

However, Section 55 can only be invoked before the courts as it relates to the issuance
of an injunction against a mark that conflicts with a well known mark and the Registrar
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has no powers to order an injunction. Section 8(4) governs the registrability of trade
marks in relation to earlier well known marks and is the correct ground to plead in this
scenario.

(iii) Article 6bis of Paris Convention

The opponent / applicant for invalidation relies on an earlier well known mark but pleads
Article 6bis instead of or in addition to Section 8(4).

However, Article 6bis is inapplicable as the Registrar does not have the power to apply
an international obligation as such. The Registrar can only apply national legislation
that implements Singapore’s international obligations. Section 8(4) governs the
registrability of trade marks in relation to earlier well known marks and is the correct
ground to plead in this scenario.

(iv) Section 8(3)

3.

The opponent / applicant for invalidation pleads Section 8(3) which applies to an
application filed before 1 July 2004. However, the opposed application is filed on or
after 1 July 2004.

Therefore, Section 8(3) has been erroneously pleaded. Section 8(4) is the correct
ground to plead in this scenario.

Kitchen sink pleading

Rule 30(1) and Rule 57(2) require the Notice of Opposition and Application for Invalidation
respectively to contain a statement of the grounds on which the action is proceeding.

A kitchen sink pleading purports to reserve the right to plead all or any other grounds not
expressly pleaded.

If the statement of grounds contains a kitchen sink pleading, the Registrar will inform parties
that such pleading will not be given effect.
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NEW NOTICE
TM REGISTRY CIRCULAR NO. 8/2013
Upgrading to Trade Mark System e-Communications

The Registry would like to inform its customers that, with effect from 1 August 2013, we
have upgraded our e-Communications bandwidth from a shared line to a 10MB dedicated
line. This means that customers on e-Communications can expect a faster speed of
communication with the Registry.

However, customers should note that the speed of file uploads will also be affected by the
bandwidth of the users' systems and is not entirely dependent on IPOS' infrastructure.

Priority claims in Singapore where the specificatio n of goods and/or services falls
under a different class number in the priority coun try

The Registry wishes to clarify that we accept priority claims for applications even if the
specification of goods and/or services in the priority country falls in a different class number
from the Singapore application. As long as the goods and/or_services claimed in the
Singapore application are also claimed in the priority application, the priority claim is
deemed to be in order, provided that the application was filed within the 6 months' timeline
and in a country which is a party to the Paris Convention or a member of the World Trade
Organisation.

Amendment in Priority Claim Details of Form TM4

The trade mark Form TM4 will be revised on 31 October 2013.

For clarity purpose, the wording "Class Number" under "Priority Claim Details" in Form TM4
will be amended to read "Class No. in Singapore" instead. This is to avoid confusion with
the class number filed for in the priority country. The amendment will be implemented in
both the hardcopy and electronic Form TM4 on 31 October 2013.

An illustration of the amendment in the "Priority Claim Details" in Form TM4 is set out below.

Before 31 October 2013 From 31 October 2013

&

N N Fill in this annex only if priovity is claimed. Annex A
Fill ine this annex only if priority is claimed. Annex A Iy if priority

Notes
If the space provided is insufficient, please continue on separate sheefs.
Use one sheet for one priority claim

e pro e c
eet fo; aim.
(" Class No. in Singapore ) l:l

Name of country ‘ Name of country ‘

Class Number
Q

Date claimed ‘ ‘ ~ ‘ ‘ ‘ ‘ Date claimed ‘ ‘ - ‘ |' ‘ ‘

Goods/services* Goods/services*

Are you claiming priority in respect of all the goods or services claimed Are you claiming priority in respect of all the goods or services claimed
in this class ? Oves [ONo in this class ? Cyes [ONo

If “No™, please state the goods or services in respect of which priority is claimed. If “No”, please state the goods or services in respect of which priority is claimed.

Circular issued on 25 October 2013 by the Registrar of Trade Marks.
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Applications Published for Opposition Purposes
under the Trade Marks Act (Cap.332, 1999 Ed.)

Registration has been applied for in the respect of the following Trade Marks under the provisions of the
Trade Marks Act (Cap. 332, 1999 Ed.)

OPPOSITION

Notice is hereby given that any person who wishes to oppose the registration of any of the marks
published in the class groups which follow may within two months from the date of this journal file a
Notice of Opposition on Form TM 11 (fee $374).

Formal opposition should not be filed until after reasonable notice has been given to the Applicant for
registration so as to afford him an opportunity of withdrawing his application before the expenses of
preparing the Notice of Opposition are incurred. Failure to give such notice will be taken into account in
considering any application by an Opponent for an Order for Costs if the opposition is uncontested by the
Applicant.
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THORATEC

T1012097F 18/09/2010 (05 10)

Class 05

Vascular grafts and coronary artery bypass surgical grafts (living
tissue); kits containing vascular access surgical grafts and graft
implant materials; and kits containing coronary artery bypass
surgical grafts and graft implant materials.

Class 10

Ventricular assist surgical devices (for medical use); kits containing
ventricular assist surgical devices (for medical use), cannulae and
pneumatic regulator; and vascular access surgical graft
implementation tool (medical hand tool).

THORATEC CORPORATION

6035 STONERIDGE DRIVE, PLEASANTON, CA 94588,
UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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UNIQUE MANUKA FACTOR

T1012501C 29/09/2010 (05 30 35 42)

Class 05

Therapeutic and dietary products and preparations (medical);
vitamin and mineral supplements; skincare products and
preparations (medical); medicinal tea; therapeutic drinks,
including teas, tonics and infusions; medicinal drinks and
infusions; antimicrobial and antiseptic lozenges, pastilles, tablets
and capsules (pharmaceuticals); medical lotions, compounds, gels,
tinctures and ointments for oral or topical use; veterinary products
and preparations; all the aforesaid made from or containing bee
products, including honey, manuka honey, propolis, royal jelly,
pollen, bee venom for medical use and beeswax; bee venom for
medical use; royal jelly for medicinal purposes; all included in
Class 5.

Class 30

Bee products for human consumption, including honey, manuka
honey, propolis and royal jelly; products and preparations in this
class made from bee products, including honey, manuka honey,
propolis and royal jelly; all included in Class 30.

Class 35

Retailing, wholesaling, marketing and promotion of bee products,
including honey, manuka honey, propolis, royal jelly, pollen, bee
venom and beeswax and products and preparations made from bee
products; all included in Class 35.

Class 42

Laboratory and testing services including research and scientific
advisory services relating to assays, analysis of assay and test
results, calculation and provision of results from assays and tests;
all of the aforesaid in relation to bee products, including honey,
manuka honey, propolis, royal jelly, pollen, bee venom and
beeswax; all included in Class 42.

UMF HONEY ASSOCIATION INCORPORATED

Cl- BUDDLE FINDLAY, LEVEL 18,
PRICEWATERHOUSECOOPERS  TOWER, 188 QUAY
STREET, AUCKLAND, NEW ZEALAND

AGENT: ONE LEGAL LLC, 6 SHENTON WAY, #21-08 DBS
BUILDING TOWER TWO, SINGAPORE 068809
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SURVITEC

T1014741F 10/11/2010 (09 19 25 37 42)

Class 09

Liferafts; life jackets; lifesavers for babies; marine evacuation
systems namely life saving apparatus and equipment, escape slides,
evacuation chutes (life saving apparatus); anti-gravity suits; life
preservers; armoured life preservers; survival waistcoats for
emergency survival purposes; floatation collars [rescue apparatus];
water immersion protection garments; safety survival suits; liquid
cooling vests being temperature controlling apparatus; chemical,
nuclear and radiation protective garments; fire retardant combat
clothing; head and neck restraint devices being safety apparatus
(for the prevention of accident or injury); submarine escape suits
and jerkins being rescue apparatus; parachute oxygen systems
being life saving apparatus utilising chemical oxygen; hyperbaric
(decompression) chambers; liquid dispensing and gas supply
apparatus being parts of breathing apparatus for life support
systems for aircrafts; wave energy converters.

Class 19
Non-metallic shelters.

Class 25
Overalls; cold/extreme weather clothing.

Class 37

Servicing, modification, installation and repair of liferafts, marine
escape equipment, fire extinguishers, breathing equipment and
COmMpressors.

Class 42

Technical design, technological advisory services, technical studies,
technical analyzing and technical testing services; certification
services, and technical inspection services.

SURVITEC GROUP LIMITED

1-5 BEAUFORT ROAD, BIRKENHEAD, MERSEYSIDE, CH41
1HQ, UNITED KINGDOM.

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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T1015326B 19/11/2010 (28 41)

Class 28

Amusement games (automatic and coin operated), gaming
equipment and apparatus including playing card games, poker
chips, table felt, blind and dealer buttons; hand held units for
playing electronic games [other than those adapted for use with an
external display screen or monitor]; hand held units for playing
video games [other than those adapted for use with an external
display screen or monitor]; playing cards; bingo cards; playing
card shuffling machines and card games.

Class 41

Providing electronic games; gaming, gambling and casino services;
interactive gaming, gambling and casino services; including the
provision of the aforesaid services online from a computer
database or the Internet; television entertainment services; the
organization and provision of games and competitions for
entertainment purposes; information, consultancy and advisory
services related to the aforesaid.

CAESARS INTERACTIVE ENTERTAINMENT, INC.

ONE CAESARS PALACE DRIVE, LAS VEGAS, NEVADA
89109, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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SMARTCABINET

T1110342J 28/07/2011 (09)

Class 09

Computer and telecommunications hardware housings (data center
and computer room management system) systems and parts and
fittings thereof; housings (data center and computer room
management systems for computer and telecommunications
systems); racks adapted to house computer and
telecommunications hardware systems; data center and computer
room management systems and parts and fittings thereof;
embedded software.

Priority Claims:

Class 09

10/02/2011

UNITED STATES OF AMERICA

Partial goods/services claimed in this application.

LIEBERT CORPORATION

1050 DEARBORN DRIVE, COLUMBUS, OHIO 43085, UNITED
STATES OF AMERICA

AGENT: HENRY GOH (S) PTE LTD, P.O. BOX 183 TOA
PAYOH CENTRAL, SINGAPORE 913107
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orange

T1110576H 02/08/2011 (41)

Class 41

Education and training services; entertainment services; sporting
and cultural activities; information relating to education,
entertainment, sporting and cultural events provided on-line from
a computer database or the Internet or provided by other means;
electronic games services provided from a computer database or by
means of the Internet; video and audio rental services; radio and
television entertainment services; production of films, radio and
television programmes and of teleshopping and webshopping
programmes; organising of games and competitions; providing
on-line electronic publications; publication of electronic books and
journals on-line; publication of texts (other than publicity texts) in
electronic format or otherwise; publishing and production services
for sound and/or visual media; exhibition services (amusement,
cultural, educational, entertainment, recreation or training
purposes); electronic publication of information relating to
exhibitions and exhibition services, including online and over a
global computer network; news programming services for
transmission across the Internet; arranging and conducting of
conferences, seminars, symposia, tutorials, workshops, courses,
conventions; interactive and distance learning or training courses
and sessions provided on-line via a telecommunications link or
computer network or provided by other means; translation
services; art gallery services provided on-line via a
telecommunications link; gaming services; club services
(entertainment, education, sports or recreation); ticket reservation
and booking services for entertainment, sporting and cultural
events; electronic library services for the supply of electronic
information (including archive information) in the form of
electronic texts, audio and/or video information and data, games
and amusements; providing digital music (not downloadable) from
the Internet; providing digital music (not downloadable) from MP3
Internet websites; providing photographs, pictures, graphics,
sound bytes, films, videos and audio-visual programmes (not
downloadable) on-line or from computer databases or the Internet
or Internet websites; photography services; provision of
information and advice relating to all of the aforesaid services.

ORANGE BRAND SERVICES LIMITED

3 MORE LONDON RIVERSIDE, LONDON, SE1 2AQ, UNITED
KINGDOM

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1110808B 04/08/2011 (16 35 38 41)

Application for a series of two marks.

Class 16

Newspapers; magazines; periodicals; journals; paper, cardboard
= and goods made from these materials, not included in other classes;
printed matter; bookbinding material; photographs; stationery;
adhesives for stationery or household purposes; artists materials,
paint brushes; typewriters and office requisites (except furniture);
instructional and teaching material (except apparatus); plastic
materials for packaging (not included in other classes); printers
type; printing blocks, books, pamphlets, posters, printed cards,
circulars, catalogues, calendars, price tags, price labels; carry bags
of paper, cardboard and plastic; printed telephone, facsimile,
electronic mail and website directories; cards in the form of debit
cards, credit cards, charge cards and telephone cards other than
encoded and magnetic cards, marketing and promotional materials
being printed matter; printed advertisements, user manuals;
packaging materials made of paper, plastic or cardboard; tissues;
handker chiefs made of paper; models and figurines made of paper;
paper party bags; all included in Class 16; all the aforesaid goods
not relating to Taocism.

Class 35

Advertising; business management; business administration; office
functions, advertising agency services, advertisng services
provided for others; database management; compilation of
information into computer databases; business consulting services;
business consulting services in the field of web based events,
conferences, training programs, learning programs and seminars,
business consulting services in the field of delivering web-based
knowledge; business consulting services in the field of online
collaboration and collaboration technologies;, business consulting
services in the fields of sales and marketing; business project
management services; business project management services
relating to the development, set up, staging, production, recording,
monitoring and follow-up of web based events, conferences,
training programs, learning programs and seminars, market
research and business consulting services, business consultancy
services relating to facilitating the transaction of business via local
and global computer networks by locating and providing referrals
for the delivery of a wide variety of business and consumer
products and services, dissemination of business information of
goods and services of others via local and global computer
networks; provision of online business consultancy services in
relation to the sourcing of goods and services and fulfilling trade
leads and orders; providing computerized online ordering services;
advertising of goods and services of others via local and global
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computer networks; international import and export agency
services;, rental of advertising space on communication media;
auctioneering and business evaluation services provided online via
a computer database or the internet; online retail services of
consumer products; compilation of business directory of third
party websites to facilitate business transactions, business
consultancy services relating to operating an electronic
marketplace for the buyers and sellers of goods and/or services on
a global computer network; business assistance relating to
facilitating business transaction via local and global computer
networks; corporate management consultancy services;, marketing
and promotion services, publication of publicity materials;
marketing of vacant premises; dissemination of advertising
materials, updating of advertising materials, compilation of
advertisements for use as web pages on the internet; rental of
advertising space; computer data processing; sales promotion,
business, promotional information services; telephone answering
(for unavailable subscribers); telephone answering (for others);
auctioneering provided on the internet; personnel management;
provision of sales promotion, business, advertising and
promotional information through a global computer network and
viatheinternet; presentation of goods on communication media for
retail purposes; the bringing together, for the benefit of others, of a
variety of goods, enabling customers to conveniently view and
purchase those goods from a general merchandise internet website
and in a wholesale outlet; the bringing together, for the benefit of
others, of a variety of goods, enabling customers to conveniently
view and purchase those goods from a general merchandise
catalogue by mail order or by means of telecommunications; the
bringing together, for the benefit of others, of a variety of goods,
enabling customers to conveniently view and purchase those goods
from retail outlets;, retail and wholesale of telephones, mabile
phone handsets, mobile phone accessories, electronic and
telecommunications goods, computer hardware and computer
software, batteries, battery chargers, apparatus and instruments
for recording, receiving, transmitting and/or reproducing data,
information, pictures, images and/or sound, precious metals,
jewellery, precious stones, printed matter, stationery and magnetic
and non magnetically encoded cards, furniture, picture frames,
household and kitchen utensils, glassware, porcelain and
earthenware, textiles, clothing, footwear, headgear, laces and
embroidery, buttons, ribbons, pins and needles, artificial flowers,
carpets, rugs, games and electronic toys, chemicals used in
industry, science, photography and agriculture, paints, varnishes
and lacquers, personal hygiene products, soaps, perfumery,
cosmetics, hair and body lotions, essential oils, cleaning and
bleaching preparations, lubricants, fuels, candles, pharmaceutical,
veterinary and sanitary preparations, ironmongery and small items
of metal hardware, machines and machine tools, cutlery, razors
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and hand tools, computers, calculating machines, electrical,
photographic, cinematographic and optical apparatus and
instruments, spectacles and sun glasses, surgical and medical
apparatus and instruments, apparatus for lighting, heating, steam
generating, cooking, refrigerating, drying, ventilating, water
supply and sanitary purposes, vehicles, firearms, fireworks,
silverware, horological and chronometric instruments, musical
instruments, magazine, cards, paper and cardboard products,
pictures, typewriters and office requisites, packaging materials,
rubber and plastics for manufacture use, packing and insulating
materials, leather and imitations of leather and goods made from
these materials, handbags, purses, wallets, leather holders, bags,
luggage, umbrellas, mirrors, ropes, string, nets, tents, yarns and
threads for textile use, coat hangers, place mats, dressmaker’'s
articles, bed and table covers, playthings and sporting articles,
foodstuffs and beverages, meat, fish, poultry, preserved, dried and
cooked fruits and vegetables, jams and fruits sauces, eggs, milk and
milk products, edible oils and fats, coffee, tea, cocoa, sugar, rice,
flour, bread and cakes, condiments, fresh fruit and vegetables,
beer, mineral water, fruit juices and other non-alcoholic drinks,
alcoholic beverages, floral products, tobacco, smokers articles and
matches; direct mail advertising; import-export agency services;
provision of commercial information and advice regarding the
selection of products and items to be purchased; procurement of
goods (purchasing goods) for other individuals and businesses;
ordering services [for others|; department store retailing services,
supermarket retailing services; secretarial services; provision of
business statistical information; organisation of exhibitions for
commercial or advertising purposes;, business assistance services
relating to compilation and rental of mailing lists; business
investigation; business administration servicesfor the processing of
sales made on the internet; business referral services and per sonnel
placement; import-export agencies services relating to
import-export goods clearance; arranging newspaper subscriptions
(for others); document reproduction; transcription (including
stencil-paper writing); rental of office equipment; business
management relating to customer services;, business management
servicesrelating to electronic commer ce; business management and
administration services relating to sponsorship programmes,
accounting services, charitable services, namely organizing and
conducting volunteer programmes and community service
projects; consultancy, information and advisory servicesrelating to
the aforesaid services; all included in Class 35.

Class 38

Telecommunications services, providing web-based multimedia
teleconferencing, video conferencing, and online meeting services
that allow simultaneous and asynchronous viewing, sharing,
editing, and discussion of documents, data, and images by
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participants via a web browser; providing customers with online
access to online reports regarding the performance, effectiveness,
and status of web-based applications, teleconferences, video
conferences, and meetings, providing users with secure remote
access via the internet to private computer networks; providing
user access to a global computer network to access applications,
platforms, jointly-shared documents, data, task lists and discussion
forums; internet broadcasting services; providing access to an
online computer database containing information relating to online
platformsfor the submission of web-based complaints; provision of
telecommunication access and links to computer database and to
the internet; electronic communication services, interactive
telecommunications services, telecommunication of information
(web pages), computer programs and data; providing
telecommunications connections to the internet or databases;
provision of telecommunication access to worldwide web facilities
and structures; communication by computer terminals;
communication by fibre optic networks, computer aided
transmission of messages and images; facsimile transmission;
message sending; paging services, rental of modems; data
communication services by electronic means, rental of
telecommunication equipment; electronic message sending,
receiving and forwarding services; transmission and delivery of
data by electronic means; transmisson and delivery of mail
messages, still picture and/or moving picture information such as
characters, messages, music and images, telegrams, information
and data by mechanical, electronic, telephone, telex, cable,
computer and satellite means; transmission, broadcast and
reception of audio, video, still and moving images and data whether
in compressed or uncompressed form and whether in real or
delayed time; electronic messaging, conferencing and
order-transmission services, video conferencing services,
communication by electronic bulletin board that enables users to
perform a real-time interactive talk between a computer terminal
and an electronic bulletin board containing still picture and
moving picture information and voice information such as
characters; providing €electronic bulletin boards and message
boards for transmission of messages; provision of online discussion
forums;, television broadcasting services, broadcasting and
transmission of radio and television programmes, music
broadcasting; transmisson of music, films, interactive
programmes, videos, electronic computer games,; transmission of
information relating to on-line shopping and general retail
services; video-on-demand transmission services, news agency
services; providing access to computer database on the global
computer network for searching and retrieving information, data,
websites and resour ces available on computer networks; providing
user access to a computer database containing electronic
publications, bulletin boards, database and information accessible
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via computer; operation of chat rooms (chat room services);
multiple user access to global computer information networks for
the transfer and dissemination of a wide range of information;
providing access to a website on a global computer network by
which third parties can offer goods and services, place and fulfill
orders, enter into contracts and transact business; providing access
to an interactive website on a global computer network for third
parties to post information, respond to requests and place and
fulfill orders for products, services and business opportunities;
communication services, namely, text and numeric digital
messaging services, transmission of information by data
communications for assisting decision making; transmission of
information through video communication systems, web
conferencing services; electronic communication services for
establishing virtual chatrooms via text messaging; providing
electronic bulletin boards for the posting and transmission of
messages among and between computer users concer ning products,
services and business leads and opportunities; providing an online
interactive bulletin board for the posting, promotion, sale and
resale of itemsvia a global computer network; providing electronic
mail and electronic mail forwarding services, audio and video
communication via computers and computer networks, and via a
global communications network; providing computer access and
rental of access time to online interactive bulletin boards and
databases; providing access to electronic bulletin boards for the
posting and transmission of messages among and between
computer users concerning products, services and business
opportunities; providing access to electronic calendar, address
book and notes feature, via local and global computer networks;
providing distant video and/or telephone conferencing access and
facilities; consultancy, information and advisory services relating
tothe aforesaid services; all included in Class 38.

Class41

Education; providing of training; entertainment; sporting and
cultural activities, publication of texts, books and journals (other
than publicity texts); publication of diagrams, images and
photographs, publication of newspapers, magazines and
periodicals; education, training and instruction services relating to
telecommunications, computers, computer programs, website
design, electronic-commerce, business management and
advertising; provision of education, recreation, instruction, tuition
and training both interactive and non-interactive; design of
educational cour ses, examinations  and qualifications;
entertainment provided via electronic and digital interactive
media; electronic games services provided by means of the
internet; provision of information relating to education, training,
entertainment, recreation, sporting, social and cultural activities;
providing online electronic publications (not downloadable);
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arranging, organizing, hosting and conducting singing
competitions, arranging, organizing, hosting and conducting
concerts; arranging, organizing, hosting and conducting events and
competitions for education or entertainment purposes; arranging,
organizing, hosting and conducting game shows and quests;
entertainment ticket agency services, information relating to
entertainment or education, provided online from a computer
database or the internet; providing digital music (not
downloadable) from the internet; providing digital music (not
downloadable) from MP3 (Moving Picture Experts Group-1 audio
layer 3) internet websites; entertainment and education services
relating to planning, production and distribution of sound, images,
digital music, movies, live or recorded audio, visual or audiovisual
material for broadcasting on terrestrial cable, satellite channels,
the internet, wireless or wire-link systems and other means of
communications, music entertainment services, rental of sound
recordings, preparation of entertainment, educational,
documentary and news programmes for broadcasting; news
reporters services;, information relating to sporting or cultural
events, current affairs and breaking news programmes provided
by satellite television transmission, the internet or by other
electronic means; televison, radio and film production;
preparation and production of television programmes; provision of
information, data, graphics, sound, music, videos, animation and
text for entertainment purpose; game services;, provision of club
recreation, sporting and gymnasium facilities; band performances;
club entertainment, discotheque, fashion show and night club
services, club services relating to entertainment, education and
cultural services; arranging, conducting and provision of
conferences, conventions, congresses, seminars and training
workshops; organizing and conducting exhibitions (for cultural or
educational purposes), fashion shows, educational shows and
cultural shows and performances, art exhibition and gallery
services; art gallery servicesrelating to rental of fine arts; training
servicesin relation to occupation health and safety, environmental
conservation; provison of cigar classes, wine tasting classes;
providing education information about research materials and
agency thereof; arranging, organizing, planning and management
of seminars; animal training; direction in producing broadcasting
programs; instructional services relating to operation of machines
and equipment, including audiovisual equipment, which isused for
the production of broadcasting programs; providing audio and
visual studios; providing sports facilities; providing facilities for
movies, shows, plays, music or educational training; entertainment
booking agencies; rental of motion pictures (cine-films); rental of
musical instruments; rental of television programmes; rental of
television sets; lending libraries; archive library services; subtitling
services;, sign language interpretation services, providing movies,
video games, computer games, and entertainment in the form of
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sound or images through telecommunication or computer
networks; providing online computer games and contests; rental of
prerecorded video tapes; rental of game machines, rental of
arcade game equipment; rental of pictures, photography;
trandation; language interpretation; educational and training
programs in the field of risk management; educational and
training programs relating to certification; provision of news [news
program services]; lottery services; consultancy, information and
advisory services relating to the aforesaid services; all included in
Class 41, all the aforesaid services not relating to Taoism.

ALIBABA GROUP HOLDING LIMITED

FOURTH FLOOR, ONE CAPITAL PLACE, P.O. BOX 847,
GEORGE TOWN, GRAND CAYMAN, CAYMAN ISLANDS

AGENT: MARGARET LAW CORPORATION, 36 ARMENIAN
STREET, #05-10, SINGAPORE 179934
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LEVEL 3

T11124387 08/09/2011 (35 37 38 42)

Class 35

Advertising; business management; business administration; office
functions; business management and business consultancy services
in relation to telecommunications networks for others;, business
management and business administration of telecommunication
systems and networks for others; provison of business
administration services to telecommunications providers.

Class 37
Building construction; repair; installation services; installation of
telecommunications systems, namely, fiber optic.

Class 38

Telecommunications, electronic streaming, transmission and
delivery of audio and video messages and images on the internet or
an intranet; televison transmisson services and satelite
transmission services, providing telecommunication facilities and
equipment and transport-based communications services for use
by cloud computing providers, telecommunications services,
namely, the operation of telecommunication systems and networks
for others; providing telecommunications services to
telecommunications providers.

Class 42

Scientific and technological services and research and design
relating thereto; industrial analysis and research services;, design
and development of computer hardware and software; computer
network configuration services, computer network design for
others; technical support, namely, monitoring of network systems;
computer services, namely, monitoring, testing, analyzing, and
preparation of reports relating to internet traffic control and
content control of the web sites of others, computer security
services (design and development of secure computer hardware,
software and systems) for the restriction of access to and by
undesired websites and protection against virus attacks and denial
of service (DOS); computer software development for the purposes
of intrusion detection, computer virus protection services; firewall
services for the prevention of unauthorised access to computer
systems, computer services, namely, filtering of unwanted
electronic-mails; computer services, namely, cloud hosting
provider services.

Priority Claims:

Class 38

02/09/2011

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.
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Class 42

02/09/2011

UNITED STATESOF AMERICA

Partial goods/services claimed in thisapplication.

LEVEL 3COMMUNICATIONS,LLC

1025 ELDORADO BLVD., BROOMFIELD, CO 80021, UNITED
STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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SWIFF

T11145371 17/10/2011 (09 36 38 42)

Class 09

Computer software for processing electronic payments and
transferring funds to and from others, computer software to
enable mobile payment services, computer software relating to
financial communication; magnetically encoded credit cards, chip
cards, smartcards, NFC (Near Field Communication) cards and
payment cards.

Class 36

Providing payment services;, processing of bills, money transfer
services, electronic funds transfer services, and bill payment
services, payment administration services, payment transaction
services, financial services, namely, enabling transfer of funds and
purchase of products and services offered by others, all via
electronic communications networks; clearing and reconciling
financial transactions via electr onic communications networks.

Class 38

Secure transmission of messages relating to financial transactions
and consultation relating thereto; electronic transfer of
information relating to transactions with regard to payments;
providing access to online payment systems; transmission of data
namely, information and images via mobile telephones;, mobile
telephone communication services; provision of
telecommunications services for others; cellular
telecommunications services, communication of data by means of
telecommunications; data transmission services over
telecommunications networks, transmissions of computer
programs and data by means of telecommunications;
telecommunication access services.

Class 42

Scientific and technological services and research and design
relating thereto; industrial analysis and research services; design
and development of computer hardware and software; design,
installation, implementation, operation, and maintenance of
computer software for payment systems and consultancy services
relating thereto; providing electronic encryption services.

SCCP PAYMENT SERVICESHOLDINGS
5A DUXTON HILL, SINGAPORE 089591

AGENT: LEE & LEE, 50 RAFFLES PLACE, #06-00
SINGAPORE LAND TOWER, SINGAPORE 048623
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T1114638C 19/10/2011 (43)

Class 43
Hotel, bar and restaurant

services, providing temporary

accommodations and meals to clients of health or beauty spas;

BEACH REPUBLIC resort lodging services; resort hotel services, namely, providing
food and lodging that specialize in promoting patrons general

health and well-being.

TIMOTHY DEAN-SMITH

176/34 MOO 4, KOH SAMUI, SURATTHANI, THAILAND 84310

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1115697D 08/11/2011 (09)

Class 09

Electronic controller interface modules for wired and wireless
interface of handheld and mobile electronic devices in motor land
vehicle used to control radio, telecommunications, music and all
other information and entertainment on smart phones, mobile
devicesor portable hard drives.

GENERAL MOTORSLLC

300 RENAISSANCE CENTER, CITY OF DETROIT, STATE OF
MICHIGAN 48265-3000, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

CHEVROLET MYLINK
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CLOOZUP

T11174711 12/12/2011 (09 35 38 41 42 45)

Class 09

Computer software (recorded programs); computer software
development tools; computer software for use as an application
programming interface (API); application programming interface
(API) for computer software which facilitates online services for
social networking, building social networking applications and for
allowing data retrieval, upload, download, access and
management; computer software to enable uploading,
downloading, accessing, posting, displaying, tagging, blogging,
streaming, linking, sharing or otherwise providing electronic media
or information via computer and communication networks.

Class 35

Sales promation for third parties; procurement services for third
parties (purchasing goods and services for other businesses);
on-line advertisng on a computer network; commercial
information and advice for consumers; compilation of information
into a central file; computerized file management; administrative
processing of purchase orders, business information; business
inquiries, marketing, advertising and promotional services;, market
studies and information services pertaining to individuals for
business purposes;, promoting the goods and services of third
parties via computer and communication networks;, bartering
services (facilitating the trade exchange of goods and services) for
others via a global communication network; organisation and
management of incentive programmes where users purchase
and/or earn points for reviewing and rating internet content,
people, companies, products and/or services via a software
application and to exchange the points purchased and/or earned
for promotional items consisting of coupon, rebates, discounts or
gpecial offerings on goods and/or services provided by web site
provider and/or sponsors.

Class 38

Telecommunications; electronic messaging services,
telecommunication services, namey, provision of electronic
communications facilities and telecommunication facilities for
real-time interaction between and among users of computers,
mobile and handheld computers, and wired and wireless
communication devices, providing on-line chat rooms and
electronic bulletin boards for transmission of messages among
users in the field of general interest; providing an online
community forum for users to share information, photos, audio
and video content about themselves, their likes and didikes and
daily activities, to get feedback from their peers, to form virtual
communities, audio, text and video broadcasting services over
computer or other communication networks including uploading,



Trade Marks Journal No. 043/2013 PageNo. 20

posting, displaying, tagging, and electronically transmitting data,
information, audio and video images; operation of an online
network service namely providing access to databases enabling
users to transfer data in connection with their personal identity
and for sharing said personal data with and via various web sites;
providing access to computer databases in relation to a social
network, social integration and meetups, transmission of
information on a wide range of topics, including online and over a
global computer network; internet portal services, web portal
services (providing user access to a global computer network);
providing access to web sites including sports and digital music
websites, on the internet; data streaming; providing online forums
for communication on sports; providing hyperlinks on web sites or
to other web dsites; facilitating access to third party web sites;
providing an online sports community forum for users to form
virtual sports communities, and to engage in social networking;
paging services via a website for users to send messages to
electronic paging devices, transmission of electronic message alerts
via the internet notifying individuals of the posting of messages and
events, transmission of data featuring MP3 files and videos,
videoclips, video-on-demand; information, consultancy and
advisory servicesin relation to all the aforesaid services.

Class 41

Sports entertainment services; sports education  services,
education; entertainment; provision of entertainment by wireless
telephone and/or a global computer network and through the
media of televison and broadband internet access, providing
information via a global communication network (including the
Internet and/or an interactive broadband system) about education,
training, entertainment, sporting and cultural activities;
publication of multimedia material onling; providing on-line
journals, namely, blogs; providing on-line journals, namely, blogs
featuring user-defined content in the field of social-networking.

Class 42

Computer services, namely hosting web sites for third parties to
organize mesetings, events and interactive discussions via a
communication network; provision of online non-downloadable
software (application service provider) for social networks to
create a virtual community, and for the transmission of audio,
video data, photogr aphic images, texts, graphics.

Class 45

Online social networking services for facilitating personal and
social interaction of others and development of friendships and
relationships among individuals via a website, an online computer
database or online searchable database; online social networking
services, providing a website on the internet for the purpose of
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social networ king including social introduction.
WECOU IPPTELTD
158 CECIL STREET, #11-01, SINGAPORE 069545

AGENT: VOSKAMPLAWYERS HOLDING PTE LTD, 137
MARKET STREET, #03-01, SINGAPORE 048943

T1118648B 24/12/2011 (09 41)

Class09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching appar atus and instruments; appar atus and
instruments for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs; automatic vending
machines and mechanisms for coin-operated apparatus, cash
registers, calculating machines, data processing equipment and
computers; fire-extinguishing apparatus, helmets for sports,
namely skating, snow sports, water sports, skateboarding, BMX,
and cycling; glasses for optical use; glasses cases; sunglasses,
sunglasses cases; protective kneepads; audio and video cassettes
and digital audio tapesfeaturing sporting events and music.

Class 41

Education; providing of training; entertainment; sporting and
cultural activities, entertainment services, namely, arranging and
conducting international competitions in the field of ocean sports;
arranging, organizing or conducting festivals including those
relating to music, dance, sport, surfing, skateboard, bicycle
motor cr oss (BM X).

VANS INC.

6550 KATELLA AVENUE, CYPRESS, CALIFORNIA 90630,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1200572D 13/01/2012 (35)

The tranditeration of the Chinese characters appearing in the
mark is" Shi Hao De" meaning " Is Good" .

Class 35
Advertising; advertising agency services, advertising agency
servicesin the field of digital media; advertising, marketing, public
relations services through digital media; advertising analysis,
GOODSTUPH business advice and consultancy relating to advertising, marketing,
o= public relations and cor por ate communications; business assistance
relating to corporate identity; business development and
promotion [advertising] services in relation to brand positioning
and brand strategy; business evaluation services, business
promotion services, collection of market research information;
conducting of market research and studies, dissemination of
advertising materials and cor porate business infor mation including
through digital media; electronic publication of publicity texts;
event marketing and promotion; interpretation of market research
data; lobbying (promotion, publicizing or otherwise representing
the interests or concerns of others); market research; marketing;
marketing advisory and consultancy services, marketing agency
services;, market assessment and analysis services, market
campaigns, marketing management advice; online advertising and
promotion of goods and services on a global communications
network; outdoor publicity services, placing advertisements (for
others) on social networks; planning services for advertising;
planning of marketing and publicity strategies; preparation of
advertisements and publicity material and texts; production of
advertising matter and commercials, production of sound and/or
video recordings for publicity purposes; promotion (advertising) of
goods and services through digital media; promotional marketing
and advertising services, promotional management of celebrities
and personalities; public relations; public relations services,
publicity agency services, personnel management of persons
providing publicity services, sales promotion (for others) services,
analysis and compilation of business statistics; market research;
business consultancy in the field of brand creation and per sonality
management; writing advertising copy; writing publicity texts;
providing information, including online, about advertising,
business management and administration and office functions;
information, advisory and consultancy services relating to the
aforesaid.

GOODSTUPH PRIVATE LIMITED
271C NEW BRIDGE ROAD, SINGAPORE 088748

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
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CHEVRON HOUSE, SINGAPORE 048622

T1201185F 01/02/2012 (09 42)

Class09

Computer software for issuing and managing encrypted and
digitally signed and authenticated identity representation data for
use in the field of physical and logical access control, stored value
transactions, transactions involving secure identity, and
transactions involving biometric data; Computer software for
generating and managing secur e identity representation data.

Class 42

Authentication and certification services for others relating to
issuance, tracking, revoking, validating and authenticating digital
certificates and digital credentials, namely data lifecycle
management; Data encryption services for identity representation
data for others; Digital signature authentication services for
identity representation data for others, Providing for others
encrypted and digitally signed and authenticated identity
representation data for use in eectronic physical access control
and logical access control stored value transactions, transactions
involving secure identity, and transactions involving biometric
data.

Priority Claims:

Class09

29/08/2011

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 42

29/08/2011

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

ASSA ABLOY AB
P.O. BOX 70340, SE-107 23, STOCKHOLM, SWEDEN

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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O

Ingredion

T1201715C 13/02/2012 (01 05 30)

Class 01

Industrial starch, syrups (glucose) for industrial purposes for use
in the manufacture of paper, paperboard, linerboard, textiles,
foamed products, adhesives, building materials, construction
materials, personal care products, cleaning products, packaging
materials and pharmaceuticals, polymers and artificial and
synthetic resins (unprocessed) for use in the manufacture of paper,
paperboard, linerboard, textiles, foamed products, adhesives,
building materials, construction materials, personal care products,
cleaning products, packaging materials and pharmaceuticals;
industrial starches, hydrocolloid preparations for use in the
industry for the manufacture of foods and beverages, flours,
emulsifiers, thickeners, gelling agents, dextrin for industry
purposes, polyals for industry purposes; industrial starches for the
encapsulation of flavors, vitamins and spices, chemical additives
for food for non-nutritional purposes.

Class 05

Sweeteners, excipients, dextrose, starch, dietary fibers, prebiotic
fibers, inulin fibers, polyols (alcohol), calcium and minerals
extracted from plants and syrups for medical and nutritional
purposes for use in infant foods, nutritional supplements and
dietetic substances; sweeteners, excipients, dextrose, starch, dietary
fiber and syrups for medical and nutritional purposes of animal
feeds and nutritional supplementsfor animals.

Class 30
Syrups, starches, flours, sweeteners and thickeners for foods and
beverages.

Priority Claims:

Class 01

03/02/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 05

03/02/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 30

03/02/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

CORN PRODUCTSDEVELOPMENT, INC.
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5 WESTBROOK CORPORATE CENTER, SUITE 500
WESTCHESTER, ILLINOIS 60154-5759, UNITED STATES OF
AMERICA

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,

SINGAPORE 018981

T1201964D 16/02/2012 (43)

Class 43

Services for providing food and drink; temporary accommodation;
hotel, motel, and resort accommodation services, reservation
services for hotel accommodation; country club services (provision
of accommodation, food and drink); provision of facilities for
meetings, conferences, seminars and banquets, provision of
exhibition facilities; reservation services for temporary
accommodations; accommodation reservation services for
boar ding houses, accommodation reservation services for branded
residences; boarding house services for serviced apartments;
restaurant; cocktail lounge services, temporary accommodations
for dining; self-service restaurants; cafes;, fast food restaurants;
coffee shops services;, boarding houses; accommodation bureaux
(hotels, boarding houses); hospitality services (accommodation),
namely, branded residences; hospitality services (accommodation),
namely, serviced apartments; rental of temporary accommodation;
boarding house bookings; tourist homes; catering (banquet)
services, self-service canteens, guest houses, holiday camping
(lodging) services;, retirement homes;, day-nurseries [creches];
boarding for animals; restaurant services; rental of meeting rooms;
rental of chairs, tables, table linen, glassware; bar services;
providing campground facilities, tourist homes and rental of
transportable buildings.

CAESARSLICENSE COMPANY, LLC

ONE CAESARS PALACE DRIVE, LAS VEGAS, NEVADA,
89109, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

®

TOTAL
REWARDS
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ICE MATCH

T1202223H 22/02/2012 (36)

Class 36

Electronic financial exchange services; eectronic trading platform
services for listing, trading, negotiating, buying, and selling
financial products, providing financial brokerage, transaction,
execution, confirmation, settlement, and financial clearing house
services;, electronic recordation and providing of financial
information, namely, paired financial transaction data and
information to clearing service providers, financial exchange
service providers, and public reporting systems; straight-through
processing and processing of straight-through and automated
financial transactions; providing financial advisory services to
others in processing their financial transactions, consummating
financial transactions between buyers and sellers and between
liquidity seekers and institutions interested in providing liquidity
by matching buy orders with corresponding sell orders; providing
a rules-based pairing engine for pairing buy and sell sides of
financial transactions; disseminating real-time and historic
financial information and analysis relating to the purchasing,
selling, administering, managing, monitoring, evaluating, and
tracking of financial transactions; financial advisory services,; and
providing all of the aforesaid services on-line from a global
computer network and the Internet via computer terminals and
maobile communication devices embodying software applications
including instant messaging, graphical user interfaces, and
proprietary application-program-interfaces.

Priority Claims:

Class 36

08/02/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

INTERCONTINENTALEXCHANGE, INC.

2100 RIVEREDGE PKWY, 5TH FLOOR, ATLANTA, GA 30328,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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Starlechy.om

T1203792H 21/03/2012 (09 35)

Class 09

Computers and computer related products and accessories,
namely, keyboard anti-static mats, data transmitters and receivers,
printer selector switches, auto data switches, network adapter
cards, power surge protection bars, computer systems racks and
stands, computer anti-static products, namely, anti-static table-top
strips and wrist straps,; portable hard disks, data and audio and/or
video converters, data line boosters, line drivers, CPU Adapters,
data and audio and/or video signal boosters, data and audio and/or
video splitter switches, power adapters to provide power to data
devices, video splitters, data couplers, transceivers, Power Supplies
for computers, Computer Cases, Input and/or Output Cards and
computer expansion cards and Adapters, Fans and Coolers
adapted for computers, Removable Computer Drive Drawers
and/or Mobile Racks, Drive Cases and Enclosures, Drive M ounting
Brackets, blank digital storage media; Internal PC Speakers for
personal computers, Serial AT (Advanced Technology) attachment
Input and/or Output cards, computer cables, hard disk drive
enclosures, computer Dbatteries, digital display interface
(DisplayPort) adapters, cables, switches, sound cards and adapters,
storage controller cards, expansion slot conversion and extension
apparatus, drive converters and adapters and duplicators, flash
media card readers and adapters, hard drive docks and drawers
and enclosures, laptop docking stations and shelves, wall mount
racks and cabinets adapted to hold computers, open frame racks,
rack mount products specifically adapted for use with audio,
visual, computer and telecommunications equipment, namely,
rackmount server cases, rackmount power switches, rackmount
cable management panel, rackmount power strip, rackmount LCD
console, mobile hard disk drive mobile racks, KVM (keyboard
video mouse) data Switches, KVM (keyboard video mouse) switch
Cables, KVM (keyboard video mouse) data switch Extenders,
computer Racks and Cabinets, Universal Serial Bus and Institute
of Electrical and Electronics Engineers 1394 Cables and Adapters,
Universal Serial Bus and Cards, Universal Serial Bus and Hubs,
Universal Serial Bus and Institute of Electrical and Electronics
Engineers 1394 Card Readers, Universal Serial Busand Institute of
Electrical and Electronics Engineers 1394 Extenders, Universal
Serial Bus Cables, Networking Cables, Video and/or Monitor
Cables, Internal PC Cables, Input and/or Output card Back Plates,
Audio and/or Video and computer Game Cables, Multiple Data
Port Extension Cables, External Power Cables, Printer Cables,
Keyboard and/or Mouse Cables, Serial and/or Parallel Peripheral
Cables, Modem Cables, Data and/or computer interface Gender
Changers and Adapters, Telephone Cables and/or Adapters, Small
Computer System Interface Cables; Small Computer System
Interface Terminators, Data Switches and/or Switchboxes, Data
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Bulk Wire and Connectors, Flat Panel Monitor Cables, apparatus
for Structured Data Wiring, Ethernet Network Interface Cards,
Wireless Network Adapters, Ethernet Network Switches, Ether net
Media Converters, Routers, Ethernet Print Servers, Networking
Cables, Video and/or AV Switches, Video Converters, Video
Splitters, Video Extenders, Audio and/or Video Cables and
Adapters.

Class 35

Online retail store services featuring computer parts, computer
accessories, and computer furniture; the brining together, for the
benefit of others, of a variety of goods, namely computer parts,
computer accessories and computer furniture (excluding the
transport thereof), enabling customers to conveniently view and
purchase those goods from a general merchandise catalogue by
mail order or by means of telecommunications or from a general
mer chandise web site in the global communications network and
providing business assistance to customers in the selection and
ordering of such merchandise.

STARTECH.COM LTD.

45 ARTISANS CRESCENT, LONDON, ONTARIO, N5V 5ES,
CANADA

AGENT: PYPRUS PTE LTD, 171 CHIN SWEE ROAD, #11-01
SAN CENTRE, SINGAPORE 169877

T1204253] 28/03/2012 (29 30)

Class 29

Meat, fish, poultry and game; meat extracts, preserved, dried and
cooked fruits and vegetables; jellies, jams, fruit compotes; eggs,
milk and milk products; edible oils, margarine, dairy spreads, food
spreads consisting principally of edible oils and fats.

Class 30
Fruit coulis[sauces], sauces, condiments and spices.

SPLASH FOODS CORPORATION

5F W BUILDING, BONIFACIO GLOBAL CITY, TAGUIG CITY,
METRO MANILA, PHILIPPINES

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

CHEF KIKO
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BIFRUTAS

T1204376F 29/03/2012 (29 32)

Class 29

Milk and milk products; fruit flavoured beverages having a milk
base; milk based beverages (milk predominating) containing fruits;
fermented milk beverages, milk drinkscontaining fruits.

Class 32

Fruit juices; fruit beverages; preparations for making beverages,
syrups for beverages, non-alcoholic fruit extracts, all containing
fruitsor being fruit flavoured.

GRUPO LECHE PASCUAL, SA.

CARRETERA DE PALENCIA S/N; 09400 ARANDA DE DUERO,
BURGOS, SPAIN

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1205015J 09/04/2012 (09 18 25)

Class 09

Safety helmets, helmets for sports; firefighting helmets; face
shields for helmets;, mouse pads;, bags specifically adapted for
protective helmets, carrying cases adapted for compact discs
(CDs); cell phone straps.

Class 18

Shoulder bags, briefcases, suitcases, trunks, handbags, boston
bags, backpacks, sports bags, pouches (bags); bet pouches; key
pouches; pouch baby carriers; pouches, of leather for packaging;
tool pouches (empty); waist pouches; charm bags, card cases,
shopping bags, purses; key cases, wallets, wallet holders; train pass
cases (pocket wallets); bus pass cases (pocket wallets); business
card cases; shoulder straps, straps for luggage; umbrellas; vanity
cases sold empty; canes; saddles; furs, animal hides; clothing for
domestic pets.

Class 25

Aprons (clothing); bandanas (neckerchiefs), neckerchiefs, pocket
ker chiefs (clothing); mufflers ear muffs, mufflers, shawls, scarves,
bathing caps; bathing suits; boots, shoes; boots for sports; clothing,
outer-clothing, coats, sweaters, polo shirts, blouses; clothing for
gymnastics, clothes and footwear for sports; clothing of imitations
of leather; clothing of leather; footwear, socks, stockings; gloves
(clothing), mittens; hats, caps, headbands (clothing); headgear for
wear; jackets (clothing); jerseys (clothing); jumpers (shirt fronts);
motorists  clothing; neckties; parkas, pullovers, teeshirts;
underwear; night wears, nightcaps, rainwear, raincoats, rainhats,
rainboots, rainproof jackets.

ARAI HELMET, LTD.

12, AZUMA-CHO 2-CHOME, OHMIYA-KU, SAITAMA-SHI,
SAITAMA-KEN, JAPAN

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912
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VELTRA

T1205420B 16/04/2012 (39 43)

Class 39

Travel information services; providing online travel information;
providing online travel information and reviews on travel; online
travel agency services, namely, booking and reservations for
transportation, cruises, vacation destinations, and travel tours.

Class 43

Providing online information on hotels and lodging; online travel
agency services, namely, booking and reservation services for
hotels and lodging; online travel agency services, namely, booking
and reservation servicesfor restaurantsand meals.

Priority Claims:

Class 39

03/04/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 43

03/04/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

VELTRA CORPORATION

HAL21 2F, 7-1 ICHIGAYADAIMACHI, SHINJUKU, TOKYO
162-0066, JAPAN

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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SCULPTURA

T1205509H 16/04/2012 (36 37 43)
Themark consists of a Romanian word meaning " Sculpture”.

Class 36

Real estate affairs (providing of financial advice relating to the
development of hotels, commercial properties and residential
properties); financial advisory and consultancy [real estate];
capital investments, financial evaluation of the investment
opportunitiesrelated to real estate; real estate and land acquisition
(for others); investment advisory and consultancy services relating
to the aforesaid, financial advice for project development relating
toreal estate namely valuations and appraisal of real estate.

Class 37

Building services, building construction, building maintenance,
building repair, building project management, real estate and
property development (building and construction services); all
included in Class 37.

Class 43

Hotels, resorts hotels, hotels and resort hotel services; provision of
temporary accommodation for business purposes, provision of
temporary furnished accommodation; provision of temporary
furnished accommodation for business purposes; provision of
temporary office accommodation; rental of temporary
accommodation; all included in Class 43.

SC GLOBAL DEVELOPMENTSLTD

200 NEWTON ROAD, #09-01 NEWTON 200, SINGAPORE
307983

AGENT: NAMAZIE & CO, P.O. BOX 1482 ROBINSON ROAD
POST OFFICE, SINGAPORE 902932
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_yonyou |

yonyou cloud

T1205556Z 18/04/2012 (09 35 42)

Class 09

Accounting machines; computer memory devices, computers;
laptop computers;, computer programs, recorded; computer
operating programs, recorded; computer software, recorded,;
information processors [central processing units]; computer
programs [downloadable softwar €].

Class 35

Computerized file management; compilation of information into
computer databases; systemization of information into computer
databases; classification of information into computer databases;
data search in computer files for others; on-line advertising on a
computer network; business management consultancy; business
organization consultancy; accounting; book-keeping; drawing up
of statements of accounts; auditing.

Class 42

Research and development for others; computer programming;
computer software design; updating of computer software;
recovery of computer data; maintenance of computer software;
computer system analysis; computer system design; duplication of
computer programs; conversion of data or documents from
physical to electronic media; data conversion of computer
programs and data [not physical conversion]; technical research;
technical project studies.

UFIDA SOFTWARE CO,,LTD.

NO. 68 BEIQING ROAD, HAIDIAN DISTRICT, BEIJING,
CHINA

AGENT: LEE & LEE, 50 RAFFLES PLACE, #06-00
SINGAPORE LAND TOWER, SINGAPORE 048623
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MILO TONIC FOOD DRINK

T1206343J 03/05/2012 (29 30)

Class 29

Vegetables and potatoes (preserved, frozen, dried or cooked), fruits
(preserved, frozen, dried or cooked), mushrooms (preserved, dried
or cooked), meat, poultry, game, fish and seafood, all these
products also in the form of extracts, soups, jellies, pastes,
preserves, ready-made dishes, frozen or dehydrated; jams; eggs;
milk, cream, butter, cheese and other food preparations having a
base of milk; milk-based beverages, milk-based and cream-based
desserts; yoghurts, soya milk (milk substitute), soya-based
preparations; edible oils and fats; sausages; charcuterie; peanut
butter; soups, soup concentrates, broth, stock cubes, bouillon,
consommes; all included in Class 29.

Class 30

Coffee, coffee extracts, coffee-based preparations and beverages,
iced coffee; coffee substitutes, extracts of coffee substitutes,
preparations and beverages based on coffee substitutes; chicory
(coffee substitutes); tea, tea extracts, tea-based preparations and
beverages; iced tea; preparations of malted barley for use in
making beverages; malted food drinks;, cocoa and cocoa-based
preparations and beverages, chocolate, chocolate products,
chocolate-based preparations and beverages, confectionery,
non-medicated sweets, candies; sugar; chewing gum; natural
sweeteners, bakery products, bread, yeast, pastry; biscuits, cakes,
cookies, wafers, toffees, puddings; ice cream, water ices, sherbets,
frozen confections, frozen cakes, soft ices (edible), frozen desserts
(confectionery), frozen yoghurts [confectionery ices]; binding
agents for making ice cream and/or water ices and/or sherbets
and/or frozen confections and/or frozen cakes and/or soft ices
(edible) and/or frozen desserts (confectionery), and/or frozen
yoghurts [confectionery ices]; honey and honey substitutes;
breakfast cereals, muedi, corn flakes, cereal bars, ready-to-eat
cereals; cereal preparations; rice, pasta, noodles; foodstuffs having
a base of rice, of flour or of cereals, also in the form of ready-made
dishes, pizzas, sandwiches; preparations for making pasta;
ready-to-bake dough products, sauces, soya sauce; ketchup;
aromatic preparations or seasoning products for food, edible
spices, condiments, salad dressings, mayonnaise; mustard; vinegar;
all included in Class 30.

SOCIETE DESPRODUITSNESTLE SA.
1800 VEVEY, SWITZERLAND.
AGENT: NESTLE SINGAPORE (PTE) LTD, 15A CHANGI

BUSINESS PARK CENTRAL 1, #05-02/03 EIGHTRIUM @
CHANGI BUSINESS PARK, SINGAPORE 486035
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CORSTON-SMITH

T1206529H 08/05/2012 (35 36)

Class 35

Business management services, business advisory and consultancy
services; business and accounting servicesincluding and relating to
business appraisals, business consultancy, business assistance,
advisory and information in the area of taxation [accounting],
auditing, corporate, marketing strategies and market research;
business development services; business services relating to the
arrangement of joint ventures; provision of business information
relating to joint ventures; accounting services; auditing services;
cor por ate advisory services including cor por ate planning, recovery
and restructuring; business consultancy services relating to
insolvency; tax assessment, advice, planning, preparation,
consultancy relating to accounting; business services relating to
computation, compilation, analysis, maintenance, administration,
publication, dissemination or other use of data for business
purposes, business and market research; economic analysis and
forecasting for business purposes; drawing up and preparation of
statements of accounts, preparation of corporate literature;
preparation of business, commer cial and economic reports; writing
of business reports, charitable services namely, business
management and administration; charitable services, namely
business management and administration of volunteer
programmes and community service projects; charitable services,
namely the recruitment, organisation and deployment of
volunteers; providing consumer business information services and
making business referrals services in the field of entertainment
products, services, events, facilities and location; business
arrangement of personal appearances by persons working in the
field of film, music, television, entertainment or sport; maintenance
of asset registers [for others|; investigation services relating to
business; marketing services, planning of marketing strategies,
business management and business consulting services in the field
of training and recruitment; business dissemination of advertising,
business scheduling and business management of training cour ses
and programs for others via a global computer network; business
consulting services in the field of marketing of educational
training; market analysis services; advice and consultation relating
to business mergers and acquisitions, secretarial services;
consultancy and advisory services relating to all the aforesaid
services, all included in Class 35.

Class 36

Financial asset management; fund management; fund investments;
mutual funds, capital investments; equity financing; financial
consulting and advisory services; financial and investment asset
consulting and advisory services, financial advisory services
relating to asset management; financial services relating to
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personal equity plans; financial services relating to property;
taxation (financial) advisory, consultation and planning services;
financial information, analysis, appraisal, assessment, research,
management, transaction, planning, advisory and consultancy
services, financial research; economic financial research;
investment research; conduct of financial studies and preparation
of financial reports; corporate finance services; corporate finance
management and consultancy; management of financial assets and
investment services, investment advisory services, capital
investment advisory services;, capitalization services; securities
exchange services; transfer agency services rendered to issuers of
investment securities; financial exchange services;, currency
exchange services; issuing of statement of accounts; debt recovery
and restructuring; custodian services for stocks and shares;
investment custody; stockbroking; financial insolvency services,
financial asset evaluation, allocation and management; financial
risk management; financial investigation services; financial
valuation services in the areas of business enterprises, monitoring
of financial portfolios; business liquidation services (financial);
insolvency (financial); tax (financial) consulting and advisory
services, tax (financial) planning services, real estate services
relating to real estate or property development; subdivision of real
estate (real estate services); banking; consultancy and advisory
services relating to all the aforesaid services; all included in Class
36.

CORSTON-SMITH ASSET MANAGEMENT SDN BHD

SUITE 12.01, LEVEL 12 WISMA GOLDHILL 67 JALAN RAJA
CHULAN 50200 KUALA LUMPUR MALAYSIA

AGENT: MARGARET LAW CORPORATION, 36 ARMENIAN
STREET, #05-10, SINGAPORE 179934

T1207281B 22/05/2012 (11)

Class 11

Components of refrigeration

units, namely evaporators,

refrigeration condensers, refrigerated shelves; fresh-air exchange

system for marine containers consisting primarily of air handling XTENDFRESH

apparatus and ventilating exhaust fans.

CARRIER CORPORATION

ONE CARRIER PLACE, FARMINGTON, CONNECTICUT
06034, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T12075601 28/05/2012 (03 09 14 16 18 20 21 24 25 28 29 30 32 41)

Class 03

Bleaching preparations and other substances for laundry use;
cleaning, polishing, scouring and abrasive preparations;, soaps,
perfumery, essential oils, cosmetics, hair lotions, after-shave
lotions; antiper spirants; aromatherapy oils; artificial eyelashes and
fingernails; baby oil; baby wipes; bath gels; bath powder; beauty
masks; blush; body creams, lotions, and powders, breath
freshener; bubble bath; cologne; cosmetics; dentifrices;, deodorants
for personal use; dusting powder; essential oils for personal use
eye liner; eye shadows; eyebrow pencils, face powder; facial
creams,; facial lotion; facial masks; facial scrubs; fragrances for
personal use; hair gel; hair conditioners; hair shampoo; hair
mousse; hair creams; hair spray; hand cream; hand lotions; hand
soaps; lip balm; lipstick; lip gloss; liquid soaps; makeup; mascar a;
mouthwash; nail care preparations; nail glitter; nail hardeners;
nail polish; non-medicated toiletries;, perfume; potpourri; room
fragrances; shaving cream; skin soap; talcum powders; toilet
water; skin creams; skin moisturizer; sun block; sun screen.

Class 09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs; digital recording media;
mechanisms for coin-operated apparatus, cash registers,
calculating machines, data processing equipment;
fire-extinguishing apparatus; audio discs; audio recordings; audio
and video recordings; audio speakers, binoculars; calculators,
camcorders, cameras, CD-ROMs; CD-ROM drives (as part of the
computer); CD-ROM writers (as part of the computer); celular
telephones; cellular telephone accessories; cellular telephone cases;
chips containing musical recordings, face plates for cdlular
telephones;, compact disc players, compact disc recorders; compact
discs;, computer game programs; computer game cartridges and
discs; computers; computer hardware; computer keyboards;
computer monitors, computer mouse; computer disc drives;
computer software; cordless telephones;, decorative magnets,
digital cameras; digital video and audio players;, DVDs, DVD
players; DVD recorders; digital versatile discs; digital video discs;
pre-recorded optical and magneto-optical discs; optical and
magneto-optical disc players and recorders for audio, video and
computer data; electrical and optical cables; eectronic personal
organizers, eyeglass cases; eyeglasses; graduated rulers for office
and stationery; headphones, karaoke machines; microphones;
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MP3 players, modems (as part of a computer); mouse pads; motion
picture films, musical recordings, pagers, personal stereos;
personal digital assistants; printers; radios; sunglasses; telephones;
televison sets; video cameras; video cassette recorders; video
cassette players, video game cartridges;, video game discs; video
cassettes; videophones; video recordings; walkie-talkies, wrist and
arm restsfor use with computers.

Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith, not included in other classes; precious stones;
horological and chronometric instruments; alarm clocks; precious
metal tips for bolo ties; bracelets; busts of precious metal; charms;
clocks; earrings; jewelry; jewelry cases of precious metal; jewelry
boxes not of metal; jewelry chains; key rings of precious metal; key
rings with fobs or trinkets attached; lapel pins, neck chains;
necklaces; necktie fasteners; non-monetary coins, ornamental pins;
pendants; rings, dlides for bolo ties, stop watches; tie clips; tie
fasteners; tie tacks; wall clocks;, watch bands; watch cases; watch
chains; watch straps; watches, wedding bands; wristwatches.

Class 16

Paper, cardboard and goods made from these materials, not
included in other classes; printed matter; bookbinding material;
adhesives for stationery or household purposes; artists materials;
paint brushes; typewriters and office requisites (except furniture);
instructional and teaching material (except apparatus); printers
type; printing blocks, address books, almanacs; appliques in the
form of decals; appointment books; art prints; arts and craft paint
kits;, autograph books; baby books; ball point pens; baseball cards;
binders; bookends; bookmarks, books, bumper stickers;
calendars; cartoon strips; crayons; Christmas cards; chalk; chalk
boards,; children’s activity books; coasters made of paper; coin
albums; coloring books; coloring pages; color pencils; comic books;
comic strips; coupon books; decals; decorative glitter for stationery
purposes; decorative paper centerpieces; diaries, drawing rulers;
dry erase writing boards; envelopes; erasers; felt pens; flash cards;
gift cards; gift wrapping paper; globes, greeting cards; guest
books; holders for photographs (other than frames); letter openers
of precious metal; magazines, maps, markers; memo pads,
modeling clay; newdletters, newspapers, note paper; notebooks;
notebook paper; paintings, paper flags, paper cake decorations;
paper party decorations, paper napkins, paper party bags;
paperweights; paper gift wrap bows; paper pennants; paper place
mats; paper table cloths; plastic party bags; pen or pencil holders;
pencils; pencil sharpeners, pen and pencil cases and boxes; pens;
periodicals, photograph albums; photographs; pictorial prints;
picture books; plastic materials for packaging (not included in
other classes); portraits, postcards, posters, printed awards;
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printed certificates, printed invitations, printed menus; recipe
books; rubber stamps; sandwich bags; score cards; stamp albums;
stationery; staplers, stickers; trading cards (printed matter);
ungraduated rulers; writing paper; writing implements.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; animal skins, hides;
trunks and travelling bags, parasols, walking sticks; whips,
harness and saddler; all purpose sport bags; athletic bags; baby
backpacks; backpacks; beach bags, book bags;, business card
cases; change purses; coin purses; diaper bags; duffel bags; fanny
packs, gym bags, handbags; knapsacks; key cases, leather key
holders; luggage; luggage tags, overnight bags, purses; satchels;
shopping bags; tote bags, umbrellas; waist packs; wallets.

Class 20

Goods (not included in other classes) of wood, cork, reed, cane,
wicker, horn, bone, ivory, whalebone, shell, amber,
mother-of-pearl, meerschaum and substitutes for all these
materials, or of plastics; air mattresses for use when camping;
bassinets; beds; benches; bookcases; cabinets; chairs; coat racks;
computer furniture; computer keyboard trays (furniture); cots;
couches; crib bumpers; curtain rods, decorative mobiles, desks,
figurines and statuettes made of bone, plaster, plastic, wax, or
wood; flagpoles;, foot stools; furniture; gift package decorations
made of plastic; hand fans; hand-held mirrors;, lawn furniture;
love seats, magazine racks, mattresses, mirrors, non-Christmas
ornaments made of bone, plaster, plastic, wax or wood; ottomans;
party ornaments of plastic; pedestals, picture frames; pillows;
plant stands made of wire and metal; decorative wall plaques;
plastic name badges,; plastic novelty license plates; plastic cake
decorations; sea shells; seeping bags; tables; toy chests; umbrella
stands; venetian blinds (indoors); wind chimes.

Class 21

Household or kitchen utensils and containers; combs and sponges;
brushes (except paint brushes); brush-making materials; articles
for cleaning purposes; steelwool; unworked or semi-worked glass
(except glass used in building); glassware, porcelain and
earthenware not included in other classes; barbecue mitts;
beverageware; beverage glassware; bowls, brooms, cake pans;
cake molds; cake servers, candle holders not of precious metal;
candle snuffers; candle snuffers of precious metal; candlesticks of
precious metal; canteens,; ceramic figurines; coasters not of paper
and not being table linen; collapsible boxes for household use
cookie jars; cookie cutters; cork screws; cups, decorating bags for
confectioners; decorative crystal prisms, decorative glass,
decor ative plates; dishes; drinking straws; figurines made of china,
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crystal, earthenware, glass, or porcelain; flower pots; hair brushes;
hair combs; heat-insulated vessels; insulating sleeve holders for
beverage containers; lipstick holders; lunch boxes; mugs, napkin
holders; napkin rings not of precious metals, oven mitts, paper
cups,; paper plates; pie pans, pie servers, plastic cups; plastic water
bottles, plates, pot holders, soap dishes, tea kettles, tea sets;
thermal insulated containers for food or beverage; toothbrushes;
trays, trivets; vacuum bottles; waste baskets.

Class 24

Textiles and textile goods, not included in other classes; bed covers;
table covers, afghans; bath linen; bath towels; bed blankets; bed
canopies; bed linen; bed sheets; bed skirts; bed spreads; blanket
throws; calico; children’s blankets; cloth coasters; cloth doilies;
cloth flags; cloth pennants; comforters; curtains; fabric flags; felt
pennants; golf towels; hand towels, handker chiefs; hooded towels;
household linen; kitchen towels; pillow cases; pillow covers; plastic
flags, plastic pennants; quilts, receiving blankets; silk blankets;
table coverings (not of paper); table linen; textile napkins; textile
place mats; textile tablecloths; throws; towels; washcloths, woolen
blankets.

Class 25

Clothing, headgear; athletic shoes; bandanas; baseball caps, beach
cover-ups,; beachwear; belts; bibs; bikinis; blazers; boots; bow ties;
bras; caps; chaps; cloth bibs; coats; dresses;, ear muffs; footwear;
gloves, golf shirts; Halloween costumes,; hats, head bands, head
wear; hosiery; infantwear; jackets, jeans, jerseys, Kkerchiefs;
leotards; leg warmers; mittens; neckties; night shirts; night gowns;
overalls, pajamas, pants, panty hose; polo shirts; ponchos;
rainwear; robes, sandals, scarves, shirts; shoes; skirts; shorts,
dacks, dippers; sleepwear; socks; stockings, sweaters, sweat
pants, sweat shirts;, swimsuits, tank tops;, tights; t-shirts;
underwear; vests; wrist bands.

Class 28

Games and playthings, gymnastic and sporting articles not
included in other classes; action skill games; action figures and
accessories therefor; board games; card games; children’s multiple
activity toys; badminton sets; balloons; baseball bats; basketballs;
bath toys, baseballs, beach balls, bean bags, bean bag dalls;
building blocks; bowling balls;, bubble making wands and solution
sets, catcher’'s mitts; chess sets; children’s play cosmetics;
Christmas stockings, Christmas tree decorations,; collectable toy
figures; crib mobiles (toys); crib toys, disc toss toys, dolls; doll
clothing; doll accessories; doll playsets, electric action toys,
equipment sold as a unit for playing card games; fishing tackle;
golf balls; golf gloves; golf ball markers, hand held unit for playing
electronic games; hockey pucks; inflatable toys, jigsaw puzzles,
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jump ropes; kites; magic tricks, marbles; manipulative games,
mechanical toys, music box toys, musical toys, parlor games;
paper party favors, paper party hats; party favorsin the nature of
small toys; party games; playing cards; plush toys; punching balls;
puppets; roller skates; rubber balls, skateboards, snowboards;
snow glabes; soccer balls; spinning tops; squeeze toys; stuffed toys;
table tennis tables; target games,; teddy bears; tennis balls; toy
action figures; toy bucket and shovel sets; toy mobiles; toy vehicles;
toy scooters; toy cars, toy model hobbycraft kits; toy figures; toy
banks; toy trucks; toy watches; water squirting toys; wind-up toys;
yO-YyOs.

Class 29

Meat, fish, poultry and game; meat extracts, preserved, frozen,
dried and cooked fruits and vegetables; compotes; eggs, milk and
milk products; edible oils and fats; cheese; cheese in the form of
dips; cheese spread; candied fruit; chocolate milk; dairy products
excluding ice cream, ice milk and frozen yogurt; dips; dried fruits;
drinking yogurts, flavored, sweetened gelatin desserts; frozen
meals consisting primarily of meat, fish, poultry or vegetables;
fruit jams in the form of dips; fruit preserves; fruit-based snack
food; jams; jellies; milk beverages with high milk content; meats;
nuts (processed); peanut butter; peanut butter in the form of dips;
potato chips, potato-based snack foods, powdered milk;
preparations for making milk shakes; raisins; snack mix consisting
primarily of processed fruits, processed nuts and/or raisins, soup;
soup mixes; yogurt.

Class 30

Coffee, cocoa and artificial coffee; tapioca and sago; flour and
preparations made from cereals; bread, ices, sugar, treacle; yeast,
baking-powder; salt; vinegar; ice; bagels; biscuits; bread; bread
rolls, breakfast cereal; preparations made from cereal; bubble
gum; cakes; cake mixes; candies; cake decorations made of candy;
caramel in the form of dips, ketchup; cereal-based snack bars;
chewing gum; chocolate; chocolate-based beverages, cocoa-based
beverages; cones for ice cream; confectionery; cookies; corn-based
snack foods; crackers; deli sandwiches; frozen confections; frozen
meals consisting primarily of pasta or rice; frozen yogurt
[confectionery ices]; honey; ice cream; ice milk; licorice
(confectionery); marshmallows, mayonnaise; muffins, mustard;
noodles; oatmeal; pancakes, pancake mixes, pasta; pastries;
pancake syrup; pies, pizza; popcorn; pretzels, puddings; rice;
salad dressings; sauces (condiments); sherbets (confectionery ices);
spices; tea; tortillas; waffles.

Class 32
Beers; mineral and aerated waters and other non-alcoholic
beverages; syrups and other preparations for making beverages;
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drinking water; energy drinks, flavored waters; fruit juices,
fruit-flavored beverages, juice base concentrates, lemonade;
non-alcoholic  beverages, namely, carbonated beverages,
non-alcoholic beverages containing fruit juices, non-alcoholic
punch; smoothies;, sparkling water; sports drinks; syrups for
making soft drinks; table water; vegetable juices.

Class 41

Education; providing of training; entertainment; sporting and
cultural activities; production, presentation, distribution, and
rental of motion picture films, production, presentation,
distribution, and rental of televison and radio programs,
production, presentation, distribution, and rental of sound and
video recordings, entertainment information; online interactive
entertainment; production of entertainment shows and interactive
programs for distribution via television, cable, satellite, audio and
video media, cartridges, laser discs, computer discs and electronic
means; production and provison of entertainment via
communication and computer networks; production and provision
of news for entertainment, recreation and education purposes via
communication and computer networks; production and provision
of entertainment, recreation and education information via
communication and computer networks, amusement park and
theme park services, educational and entertainment services
rendered in or relating to theme parks, live stage shows;
presentation of live performances; theater productions; entertainer
Sservices.

DISNEY ENTERPRISES, INC.

500 SOUTH BUENA VISTA STREET, BURBANK,
CALIFORNIA 91521, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622
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Class 03

Bleaching preparations and other substances for laundry use;
cleaning, polishing, scouring and abrasive preparations;, soaps,
perfumery, essential oils, cosmetics, hair lotions, after-shave
lotions; antiper spirants; aromatherapy oils; artificial eyelashes and
fingernails; baby oil; baby wipes; bath gels; bath powder; beauty
masks; blush; body creams, lotions, and powders, breath
freshener; bubble bath; cologne; cosmetics; dentifrices;, deodorants
for personal use; dusting powder; essential oils for personal use
eye liner; eye shadows; eyebrow pencils, face powder; facial
creams,; facial lotion; facial masks; facial scrubs; fragrances for
personal use; hair gel; hair conditioners; hair shampoo; hair
mousse; hair creams; hair spray; hand cream; hand lotions; hand
soaps; lip balm; lipstick; lip gloss; liquid soaps; makeup; mascar a;
mouthwash; nail care preparations; nail glitter; nail hardeners;
nail polish; non-medicated toiletries;, perfume; potpourri; room
fragrances; shaving cream; skin soap; talcum powders; toilet
water; skin creams; skin moisturizer; sun block; sun screen.

Class 09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs; digital recording media;
mechanisms for coin-operated apparatus, cash registers,
calculating machines, data processing equipment;
fire-extinguishing apparatus; audio discs; audio recordings; audio
and video recordings; audio speakers, binoculars; calculators,
camcorders, cameras, CD-ROMs; CD-ROM drives (as part of the
computer); CD-ROM writers (as part of the computer); celular
telephones; cellular telephone accessories; cellular telephone cases;
chips containing musical recordings, face plates for cdlular
telephones;, compact disc players, compact disc recorders; compact
discs;, computer game programs; computer game cartridges and
discs; computers; computer hardware; computer keyboards;
computer monitors, computer mouse; computer disc drives;
computer software; cordless telephones;, decorative magnets,
digital cameras; digital video and audio players;, DVDs, DVD
players; DVD recorders; digital versatile discs; digital video discs;
pre-recorded optical and magneto-optical discs; optical and
magneto-optical disc players and recorders for audio, video and
computer data; electrical and optical cables; eectronic personal
organizers, eyeglass cases; eyeglasses; graduated rulers for office
and stationery; headphones, karaoke machines; microphones;



Trade Marks Journal No. 043/2013 PageNo. 44

MP3 players, modems (as part of a computer); mouse pads; motion
picture films, musical recordings, pagers, personal stereos;
personal digital assistants; printers; radios; sunglasses; telephones;
televison sets; video cameras; video cassette recorders; video
cassette players, video game cartridges;, video game discs; video
cassettes; videophones; video recordings; walkie-talkies, wrist and
arm restsfor use with computers.

Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith, not included in other classes; precious stones;
horological and chronometric instruments; alarm clocks; precious
metal tips for bolo ties; bracelets; busts of precious metal; charms;
clocks; earrings; jewelry; jewelry cases of precious metal; jewelry
boxes not of metal; jewelry chains; key rings of precious metal; key
rings with fobs or trinkets attached; lapel pins, neck chains;
necklaces; necktie fasteners; non-monetary coins, ornamental pins;
pendants; rings, dlides for bolo ties, stop watches; tie clips; tie
fasteners; tie tacks; wall clocks;, watch bands; watch cases; watch
chains; watch straps; watches, wedding bands; wristwatches.

Class 16

Paper, cardboard and goods made from these materials, not
included in other classes; printed matter; bookbinding material;
adhesives for stationery or household purposes; artists materials;
paint brushes; typewriters and office requisites (except furniture);
instructional and teaching material (except apparatus); printers
type; printing blocks, address books, almanacs; appliques in the
form of decals; appointment books; art prints; arts and craft paint
kits;, autograph books; baby books; ball point pens; baseball cards;
binders; bookends; bookmarks, books, bumper stickers;
calendars; cartoon strips; crayons; Christmas cards; chalk; chalk
boards,; children’s activity books; coasters made of paper; coin
albums; coloring books; coloring pages; color pencils; comic books;
comic strips; coupon books; decals; decorative glitter for stationery
purposes; decorative paper centerpieces; diaries, drawing rulers;
dry erase writing boards; envelopes; erasers; felt pens; flash cards;
gift cards; gift wrapping paper; globes, greeting cards; guest
books; holders for photographs (other than frames); letter openers
of precious metal; magazines, maps, markers; memo pads,
modeling clay; newdletters, newspapers, note paper; notebooks;
notebook paper; paintings, paper flags, paper cake decorations;
paper party decorations, paper napkins, paper party bags;
paperweights; paper gift wrap bows; paper pennants; paper place
mats; paper table cloths; plastic party bags; pen or pencil holders;
pencils; pencil sharpeners, pen and pencil cases and boxes; pens;
periodicals, photograph albums; photographs; pictorial prints;
picture books; plastic materials for packaging (not included in
other classes); portraits, postcards, posters, printed awards;
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printed certificates, printed invitations, printed menus; recipe
books; rubber stamps; sandwich bags; score cards; stamp albums;
stationery; staplers, stickers; trading cards (printed matter);
ungraduated rulers; writing paper; writing implements.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; animal skins, hides;
trunks and travelling bags, parasols, walking sticks; whips,
harness and saddler; all purpose sport bags; athletic bags; baby
backpacks; backpacks; beach bags, book bags;, business card
cases; change purses; coin purses; diaper bags; duffel bags; fanny
packs, gym bags, handbags; knapsacks; key cases, leather key
holders; luggage; luggage tags, overnight bags, purses; satchels;
shopping bags; tote bags, umbrellas; waist packs; wallets.

Class 20

Goods (not included in other classes) of wood, cork, reed, cane,
wicker, horn, bone, ivory, whalebone, shell, amber,
mother-of-pearl, meerschaum and substitutes for all these
materials, or of plastics; air mattresses for use when camping;
bassinets; beds; benches; bookcases; cabinets; chairs; coat racks;
computer furniture; computer keyboard trays (furniture); cots;
couches; crib bumpers; curtain rods, decorative mobiles, desks,
figurines and statuettes made of bone, plaster, plastic, wax, or
wood; flagpoles;, foot stools; furniture; gift package decorations
made of plastic; hand fans; hand-held mirrors;, lawn furniture;
love seats, magazine racks, mattresses, mirrors, non-Christmas
ornaments made of bone, plaster, plastic, wax or wood; ottomans;
party ornaments of plastic; pedestals, picture frames; pillows;
plant stands made of wire and metal; decorative wall plaques;
plastic name badges,; plastic novelty license plates; plastic cake
decorations; sea shells; seeping bags; tables; toy chests; umbrella
stands; venetian blinds (indoors); wind chimes.

Class 21

Household or kitchen utensils and containers; combs and sponges;
brushes (except paint brushes); brush-making materials; articles
for cleaning purposes; steelwool; unworked or semi-worked glass
(except glass used in building); glassware, porcelain and
earthenware not included in other classes; barbecue mitts;
beverageware; beverage glassware; bowls, brooms, cake pans;
cake molds; cake servers, candle holders not of precious metal;
candle snuffers; candle snuffers of precious metal; candlesticks of
precious metal; canteens,; ceramic figurines; coasters not of paper
and not being table linen; collapsible boxes for household use
cookie jars; cookie cutters; cork screws; cups, decorating bags for
confectioners; decorative crystal prisms, decorative glass,
decor ative plates; dishes; drinking straws; figurines made of china,
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crystal, earthenware, glass, or porcelain; flower pots; hair brushes;
hair combs; heat-insulated vessels; insulating sleeve holders for
beverage containers; lipstick holders; lunch boxes; mugs, napkin
holders; napkin rings not of precious metals, oven mitts, paper
cups,; paper plates; pie pans, pie servers, plastic cups; plastic water
bottles, plates, pot holders, soap dishes, tea kettles, tea sets;
thermal insulated containers for food or beverage; toothbrushes;
trays, trivets; vacuum bottles; waste baskets.

Class 24

Textiles and textile goods, not included in other classes; bed covers;
table covers, afghans; bath linen; bath towels; bed blankets; bed
canopies; bed linen; bed sheets; bed skirts; bed spreads; blanket
throws; calico; children’s blankets; cloth coasters; cloth doilies;
cloth flags; cloth pennants; comforters; curtains; fabric flags; felt
pennants; golf towels; hand towels, handker chiefs; hooded towels;
household linen; kitchen towels; pillow cases; pillow covers; plastic
flags, plastic pennants; quilts, receiving blankets; silk blankets;
table coverings (not of paper); table linen; textile napkins; textile
place mats; textile tablecloths; throws; towels; washcloths, woolen
blankets.

Class 25

Clothing, headgear; athletic shoes; bandanas; baseball caps, beach
cover-ups,; beachwear; belts; bibs; bikinis; blazers; boots; bow ties;
bras; caps; chaps; cloth bibs; coats; dresses;, ear muffs; footwear;
gloves, golf shirts; Halloween costumes,; hats, head bands, head
wear; hosiery; infantwear; jackets, jeans, jerseys, Kkerchiefs;
leotards; leg warmers; mittens; neckties; night shirts; night gowns;
overalls, pajamas, pants, panty hose; polo shirts; ponchos;
rainwear; robes, sandals, scarves, shirts; shoes; skirts; shorts,
dacks, dippers; sleepwear; socks; stockings, sweaters, sweat
pants, sweat shirts;, swimsuits, tank tops;, tights; t-shirts;
underwear; vests; wrist bands.

Class 28

Games and playthings, gymnastic and sporting articles not
included in other classes; action skill games; action figures and
accessories therefor; board games; card games; children’s multiple
activity toys; badminton sets; balloons; baseball bats; basketballs;
bath toys, baseballs, beach balls, bean bags, bean bag dalls;
building blocks; bowling balls;, bubble making wands and solution
sets, catcher’'s mitts; chess sets; children’s play cosmetics;
Christmas stockings, Christmas tree decorations,; collectable toy
figures; crib mobiles (toys); crib toys, disc toss toys, dolls; doll
clothing; doll accessories; doll playsets, electric action toys,
equipment sold as a unit for playing card games; fishing tackle;
golf balls; golf gloves; golf ball markers, hand held unit for playing
electronic games; hockey pucks; inflatable toys, jigsaw puzzles,
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jump ropes; kites; magic tricks, marbles; manipulative games,
mechanical toys, music box toys, musical toys, parlor games;
paper party favors, paper party hats; party favorsin the nature of
small toys; party games; playing cards; plush toys; punching balls;
puppets; roller skates; rubber balls, skateboards, snowboards;
snow glabes; soccer balls; spinning tops; squeeze toys; stuffed toys;
table tennis tables; target games,; teddy bears; tennis balls; toy
action figures; toy bucket and shovel sets; toy mobiles; toy vehicles;
toy scooters; toy cars, toy model hobbycraft kits; toy figures; toy
banks; toy trucks; toy watches; water squirting toys; wind-up toys;
yO-YyOs.

Class 29

Meat, fish, poultry and game; meat extracts, preserved, frozen,
dried and cooked fruits and vegetables; compotes; eggs, milk and
milk products; edible oils and fats; cheese; cheese in the form of
dips; cheese spread; candied fruit; chocolate milk; dairy products
excluding ice cream, ice milk and frozen yogurt; dips; dried fruits;
drinking yogurts, flavored, sweetened gelatin desserts; frozen
meals consisting primarily of meat, fish, poultry or vegetables;
fruit jams in the form of dips; fruit preserves; fruit-based snack
food; jams; jellies; milk beverages with high milk content; meats;
nuts (processed); peanut butter; peanut butter in the form of dips;
potato chips, potato-based snack foods, powdered milk;
preparations for making milk shakes; raisins; snack mix consisting
primarily of processed fruits, processed nuts and/or raisins, soup;
soup mixes; yogurt.

Class 30

Coffee, cocoa and artificial coffee; tapioca and sago; flour and
preparations made from cereals; bread, ices, sugar, treacle; yeast,
baking-powder; salt; vinegar; ice; bagels; biscuits; bread; bread
rolls, breakfast cereal; preparations made from cereal; bubble
gum; cakes; cake mixes; candies; cake decorations made of candy;
caramel in the form of dips, ketchup; cereal-based snack bars;
chewing gum; chocolate; chocolate-based beverages, cocoa-based
beverages; cones for ice cream; confectionery; cookies; corn-based
snack foods; crackers; deli sandwiches; frozen confections; frozen
meals consisting primarily of pasta or rice; frozen yogurt
[confectionery ices]; honey; ice cream; ice milk; licorice
(confectionery); marshmallows, mayonnaise; muffins, mustard;
noodles; oatmeal; pancakes, pancake mixes, pasta; pastries;
pancake syrup; pies, pizza; popcorn; pretzels, puddings; rice;
salad dressings; sauces (condiments); sherbets (confectionery ices);
spices; tea; tortillas; waffles.

Class 32
Beers; mineral and aerated waters and other non-alcoholic
beverages; syrups and other preparations for making beverages;
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drinking water; energy drinks, flavored waters; fruit juices,
fruit-flavored beverages, juice base concentrates, lemonade;
non-alcoholic  beverages, namely, carbonated beverages,
non-alcoholic beverages containing fruit juices, non-alcoholic
punch; smoothies;, sparkling water; sports drinks; syrups for
making soft drinks; table water; vegetable juices.

Class 41

Education; providing of training; entertainment; sporting and
cultural activities; production, presentation, distribution, and
rental of motion picture films, production, presentation,
distribution, and rental of televison and radio programs,
production, presentation, distribution, and rental of sound and
video recordings, entertainment information; online interactive
entertainment; production of entertainment shows and interactive
programs for distribution via television, cable, satellite, audio and
video media, cartridges, laser discs, computer discs and electronic
means; production and provison of entertainment via
communication and computer networks; production and provision
of news for entertainment, recreation and education purposes via
communication and computer networks; production and provision
of entertainment, recreation and education information via
communication and computer networks, amusement park and
theme park services, educational and entertainment services
rendered in or relating to theme parks, live stage shows;
presentation of live performances; theater productions; entertainer
Sservices.

DISNEY ENTERPRISES, INC.

500 SOUTH BUENA VISTA STREET, BURBANK,
CALIFORNIA 91521, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622
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Class 03

Bleaching preparations and other substances for laundry use;
cleaning, polishing, scouring and abrasive preparations;, soaps,
perfumery, essential oils, cosmetics, hair lotions, after-shave
lotions; antiper spirants; aromatherapy oils; artificial eyelashes and
fingernails; baby oil; baby wipes; bath gels; bath powder; beauty
masks; blush; body creams, lotions, and powders, breath
freshener; bubble bath; cologne; cosmetics; dentifrices;, deodorants
for personal use; dusting powder; essential oils for personal use
eye liner; eye shadows; eyebrow pencils, face powder; facial
creams,; facial lotion; facial masks; facial scrubs; fragrances for
personal use; hair gel; hair conditioners; hair shampoo; hair
mousse; hair creams; hair spray; hand cream; hand lotions; hand
soaps; lip balm; lipstick; lip gloss; liquid soaps; makeup; mascar a;
mouthwash; nail care preparations; nail glitter; nail hardeners;
nail polish; non-medicated toiletries;, perfume; potpourri; room
fragrances; shaving cream; skin soap; talcum powders; toilet
water; skin creams; skin moisturizer; sun block; sun screen.

Class 09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic data carriers, recording discs; digital recording media;
mechanisms for coin-operated apparatus, cash registers,
calculating machines, data processing equipment;
fire-extinguishing apparatus; audio discs; audio recordings; audio
and video recordings; audio speakers, binoculars; calculators,
camcorders, cameras, CD-ROMs; CD-ROM drives (as part of the
computer); CD-ROM writers (as part of the computer); celular
telephones; cellular telephone accessories; cellular telephone cases;
chips containing musical recordings, face plates for cdlular
telephones;, compact disc players, compact disc recorders; compact
discs;, computer game programs; computer game cartridges and
discs; computers; computer hardware; computer keyboards;
computer monitors, computer mouse; computer disc drives;
computer software; cordless telephones;, decorative magnets,
digital cameras; digital video and audio players;, DVDs, DVD
players; DVD recorders; digital versatile discs; digital video discs;
pre-recorded optical and magneto-optical discs; optical and
magneto-optical disc players and recorders for audio, video and
computer data; electrical and optical cables; eectronic personal
organizers, eyeglass cases; eyeglasses; graduated rulers for office
and stationery; headphones, karaoke machines; microphones;
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MP3 players, modems (as part of a computer); mouse pads; motion
picture films, musical recordings, pagers, personal stereos;
personal digital assistants; printers; radios; sunglasses; telephones;
televison sets; video cameras; video cassette recorders; video
cassette players, video game cartridges;, video game discs; video
cassettes; videophones; video recordings; walkie-talkies, wrist and
arm restsfor use with computers.

Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith, not included in other classes; precious stones;
horological and chronometric instruments; alarm clocks; precious
metal tips for bolo ties; bracelets; busts of precious metal; charms;
clocks; earrings; jewelry; jewelry cases of precious metal; jewelry
boxes not of metal; jewelry chains; key rings of precious metal; key
rings with fobs or trinkets attached; lapel pins, neck chains;
necklaces; necktie fasteners; non-monetary coins, ornamental pins;
pendants; rings, dlides for bolo ties, stop watches; tie clips; tie
fasteners; tie tacks; wall clocks;, watch bands; watch cases; watch
chains; watch straps; watches, wedding bands; wristwatches.

Class 16

Paper, cardboard and goods made from these materials, not
included in other classes; printed matter; bookbinding material;
adhesives for stationery or household purposes; artists materials;
paint brushes; typewriters and office requisites (except furniture);
instructional and teaching material (except apparatus); printers
type; printing blocks, address books, almanacs; appliques in the
form of decals; appointment books; art prints; arts and craft paint
kits;, autograph books; baby books; ball point pens; baseball cards;
binders; bookends; bookmarks, books, bumper stickers;
calendars; cartoon strips; crayons; Christmas cards; chalk; chalk
boards,; children’s activity books; coasters made of paper; coin
albums; coloring books; coloring pages; color pencils; comic books;
comic strips; coupon books; decals; decorative glitter for stationery
purposes; decorative paper centerpieces; diaries, drawing rulers;
dry erase writing boards; envelopes; erasers; felt pens; flash cards;
gift cards; gift wrapping paper; globes, greeting cards; guest
books; holders for photographs (other than frames); letter openers
of precious metal; magazines, maps, markers; memo pads,
modeling clay; newdletters, newspapers, note paper; notebooks;
notebook paper; paintings, paper flags, paper cake decorations;
paper party decorations, paper napkins, paper party bags;
paperweights; paper gift wrap bows; paper pennants; paper place
mats; paper table cloths; plastic party bags; pen or pencil holders;
pencils; pencil sharpeners, pen and pencil cases and boxes; pens;
periodicals, photograph albums; photographs; pictorial prints;
picture books; plastic materials for packaging (not included in
other classes); portraits, postcards, posters, printed awards;
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printed certificates, printed invitations, printed menus; recipe
books; rubber stamps; sandwich bags; score cards; stamp albums;
stationery; staplers, stickers; trading cards (printed matter);
ungraduated rulers; writing paper; writing implements.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; animal skins, hides;
trunks and travelling bags, parasols, walking sticks; whips,
harness and saddler; all purpose sport bags; athletic bags; baby
backpacks; backpacks; beach bags, book bags;, business card
cases; change purses; coin purses; diaper bags; duffel bags; fanny
packs, gym bags, handbags; knapsacks; key cases, leather key
holders; luggage; luggage tags, overnight bags, purses; satchels;
shopping bags; tote bags, umbrellas; waist packs; wallets.

Class 20

Goods (not included in other classes) of wood, cork, reed, cane,
wicker, horn, bone, ivory, whalebone, shell, amber,
mother-of-pearl, meerschaum and substitutes for all these
materials, or of plastics; air mattresses for use when camping;
bassinets; beds; benches; bookcases; cabinets; chairs; coat racks;
computer furniture; computer keyboard trays (furniture); cots;
couches; crib bumpers; curtain rods, decorative mobiles, desks,
figurines and statuettes made of bone, plaster, plastic, wax, or
wood; flagpoles;, foot stools; furniture; gift package decorations
made of plastic; hand fans; hand-held mirrors;, lawn furniture;
love seats, magazine racks, mattresses, mirrors, non-Christmas
ornaments made of bone, plaster, plastic, wax or wood; ottomans;
party ornaments of plastic; pedestals, picture frames; pillows;
plant stands made of wire and metal; decorative wall plaques;
plastic name badges,; plastic novelty license plates; plastic cake
decorations; sea shells; seeping bags; tables; toy chests; umbrella
stands; venetian blinds (indoors); wind chimes.

Class 21

Household or kitchen utensils and containers; combs and sponges;
brushes (except paint brushes); brush-making materials; articles
for cleaning purposes; steelwool; unworked or semi-worked glass
(except glass used in building); glassware, porcelain and
earthenware not included in other classes; barbecue mitts;
beverageware; beverage glassware; bowls, brooms, cake pans;
cake molds; cake servers, candle holders not of precious metal;
candle snuffers; candle snuffers of precious metal; candlesticks of
precious metal; canteens,; ceramic figurines; coasters not of paper
and not being table linen; collapsible boxes for household use
cookie jars; cookie cutters; cork screws; cups, decorating bags for
confectioners; decorative crystal prisms, decorative glass,
decor ative plates; dishes; drinking straws; figurines made of china,
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crystal, earthenware, glass, or porcelain; flower pots; hair brushes;
hair combs; heat-insulated vessels; insulating sleeve holders for
beverage containers; lipstick holders; lunch boxes; mugs, napkin
holders; napkin rings not of precious metals, oven mitts, paper
cups,; paper plates; pie pans, pie servers, plastic cups; plastic water
bottles, plates, pot holders, soap dishes, tea kettles, tea sets;
thermal insulated containers for food or beverage; toothbrushes;
trays, trivets; vacuum bottles; waste baskets.

Class 24

Textiles and textile goods, not included in other classes; bed covers;
table covers, afghans; bath linen; bath towels; bed blankets; bed
canopies; bed linen; bed sheets; bed skirts; bed spreads; blanket
throws; calico; children’s blankets; cloth coasters; cloth doilies;
cloth flags; cloth pennants; comforters; curtains; fabric flags; felt
pennants; golf towels; hand towels, handker chiefs; hooded towels;
household linen; kitchen towels; pillow cases; pillow covers; plastic
flags, plastic pennants; quilts, receiving blankets; silk blankets;
table coverings (not of paper); table linen; textile napkins; textile
place mats; textile tablecloths; throws; towels; washcloths, woolen
blankets.

Class 25

Clothing, headgear; athletic shoes; bandanas; baseball caps, beach
cover-ups,; beachwear; belts; bibs; bikinis; blazers; boots; bow ties;
bras; caps; chaps; cloth bibs; coats; dresses;, ear muffs; footwear;
gloves, golf shirts; Halloween costumes,; hats, head bands, head
wear; hosiery; infantwear; jackets, jeans, jerseys, Kkerchiefs;
leotards; leg warmers; mittens; neckties; night shirts; night gowns;
overalls, pajamas, pants, panty hose; polo shirts; ponchos;
rainwear; robes, sandals, scarves, shirts; shoes; skirts; shorts,
dacks, dippers; sleepwear; socks; stockings, sweaters, sweat
pants, sweat shirts;, swimsuits, tank tops;, tights; t-shirts;
underwear; vests; wrist bands.

Class 28

Games and playthings, gymnastic and sporting articles not
included in other classes; action skill games; action figures and
accessories therefor; board games; card games; children’s multiple
activity toys; badminton sets; balloons; baseball bats; basketballs;
bath toys, baseballs, beach balls, bean bags, bean bag dalls;
building blocks; bowling balls;, bubble making wands and solution
sets, catcher’'s mitts; chess sets; children’s play cosmetics;
Christmas stockings, Christmas tree decorations,; collectable toy
figures; crib mobiles (toys); crib toys, disc toss toys, dolls; doll
clothing; doll accessories; doll playsets, electric action toys,
equipment sold as a unit for playing card games; fishing tackle;
golf balls; golf gloves; golf ball markers, hand held unit for playing
electronic games; hockey pucks; inflatable toys, jigsaw puzzles,
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jump ropes; kites; magic tricks, marbles; manipulative games,
mechanical toys, music box toys, musical toys, parlor games;
paper party favors, paper party hats; party favorsin the nature of
small toys; party games; playing cards; plush toys; punching balls;
puppets; roller skates; rubber balls, skateboards, snowboards;
snow glabes; soccer balls; spinning tops; squeeze toys; stuffed toys;
table tennis tables; target games,; teddy bears; tennis balls; toy
action figures; toy bucket and shovel sets; toy mobiles; toy vehicles;
toy scooters; toy cars, toy model hobbycraft kits; toy figures; toy
banks; toy trucks; toy watches; water squirting toys; wind-up toys;
yO-YyOs.

Class 29

Meat, fish, poultry and game; meat extracts, preserved, frozen,
dried and cooked fruits and vegetables; compotes; eggs, milk and
milk products; edible oils and fats; cheese; cheese in the form of
dips; cheese spread; candied fruit; chocolate milk; dairy products
excluding ice cream, ice milk and frozen yogurt; dips; dried fruits;
drinking yogurts, flavored, sweetened gelatin desserts; frozen
meals consisting primarily of meat, fish, poultry or vegetables;
fruit jams in the form of dips; fruit preserves; fruit-based snack
food; jams; jellies; milk beverages with high milk content; meats;
nuts (processed); peanut butter; peanut butter in the form of dips;
potato chips, potato-based snack foods, powdered milk;
preparations for making milk shakes; raisins; snack mix consisting
primarily of processed fruits, processed nuts and/or raisins, soup;
soup mixes; yogurt.

Class 30

Coffee, cocoa and artificial coffee; tapioca and sago; flour and
preparations made from cereals; bread, ices, sugar, treacle; yeast,
baking-powder; salt; vinegar; ice; bagels; biscuits; bread; bread
rolls, breakfast cereal; preparations made from cereal; bubble
gum; cakes; cake mixes; candies; cake decorations made of candy;
caramel in the form of dips, ketchup; cereal-based snack bars;
chewing gum; chocolate; chocolate-based beverages, cocoa-based
beverages; cones for ice cream; confectionery; cookies; corn-based
snack foods; crackers; deli sandwiches; frozen confections; frozen
meals consisting primarily of pasta or rice; frozen yogurt
[confectionery ices]; honey; ice cream; ice milk; licorice
(confectionery); marshmallows, mayonnaise; muffins, mustard;
noodles; oatmeal; pancakes, pancake mixes, pasta; pastries;
pancake syrup; pies, pizza; popcorn; pretzels, puddings; rice;
salad dressings; sauces (condiments); sherbets (confectionery ices);
spices; tea; tortillas; waffles.

Class 32
Beers; mineral and aerated waters and other non-alcoholic
beverages; syrups and other preparations for making beverages;
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drinking water; energy drinks, flavored waters; fruit juices,
fruit-flavored beverages, juice base concentrates, lemonade;
non-alcoholic  beverages, namely, carbonated beverages,
non-alcoholic beverages containing fruit juices, non-alcoholic
punch; smoothies;, sparkling water; sports drinks; syrups for
making soft drinks; table water; vegetable juices.

Class 41

Education; providing of training; entertainment; sporting and
cultural activities; production, presentation, distribution, and
rental of motion picture films, production, presentation,
distribution, and rental of televison and radio programs,
production, presentation, distribution, and rental of sound and
video recordings, entertainment information; online interactive
entertainment; production of entertainment shows and interactive
programs for distribution via television, cable, satellite, audio and
video media, cartridges, laser discs, computer discs and electronic
means; production and provison of entertainment via
communication and computer networks; production and provision
of news for entertainment, recreation and education purposes via
communication and computer networks; production and provision
of entertainment, recreation and education information via
communication and computer networks, amusement park and
theme park services, educational and entertainment services
rendered in or relating to theme parks, live stage shows;
presentation of live performances; theater productions; entertainer
Sservices.

DISNEY ENTERPRISES, INC.

500 SOUTH BUENA VISTA STREET, BURBANK,
CALIFORNIA 91521, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622
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®SEARCH®

T1209009H 25/06/2012 (35)
Application for a series of two marks.

Class 35

Advertising, business, marketing, promotional and publicity
services, advertising agencies, outdoor advertising; arranging and
conducting exhibitions for advertisng, commercial or trade
purposes; arranging and conducting trade shows, organization of
exhibitions for commercial or advertising purposes; provision of
advertising, marketing and promotional services on-line from
computer databases or the Internet (including web sites); event
management services (organization of exhibitions or trade fairs for
commercial or advertising purposes); arranging for the provision
of advertising space in newspapers, classified advertising;
advertising and commercials in the electronic media; provision of
space on web sites for advertising goods and services; publication
of advertising literature, matter and texts, arrangement of
advertising; layout services for advertising purposes; compilation
of advertisements for use as web pages on the Internet;
compilation, production and dissemination of advertising matter;
updating of advertising material; rental of advertising space;
arranging newspaper subscriptions [for others]; business resear ch;
provision of business statistical information; recruitment
advertising; the bringing together, for the benefit of others, of a
variety of goods (excluding the transport thereof), enabling
customers to conveniently view and purchase those goods from a
general merchandise web site in the global communications
network; news clipping services, presentation of goods on
communication media, for retail purposes; promoting the goods
and services of othersin a wide variety of industries by direct mail
advertising; displaying advertisements for others; disseminating
advertising matter; disseminating advertising for others via the
Internet; preparation of advertisements, providing radio
advertising for others; planning services for advertising; preparing
and placing advertisements in printed newsletters, magazines,
periodical publications, electronic magazines and websites accessed
through the Internet, by providing hypertext links to the websites
of others, by arranging for sponsors to affiliate their goods and
services with trade shows, fairs, exhibitions and expositions, and
through the distribution of printed material and promotional
contests; demonstration of goods, discount services (retail,
wholesale, or sales promotion services); publication of publicity
texts, opinion polling; economic forecasting; market forecasting;
business information; providing business information, including
online, about advertising, business management and
administration and office functions, advisory, information and
consultancy services relating to all the aforesaid; all the aforesaid
services also provided on-line from a computer database or via the
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global communications network or via computer networks, mobile
phones and personal digital assistants (PDAS); all included in Class

35.

701SEARCH PTE.LTD.

1000 TOA PAYOH NORTH, SINGAPORE 318994

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,

SINGAPORE 018981

T1209525A 04/07/2012 (04 35)

Class 04
Fuels, diesdl ail, fuel ail, gas oil, lubricating oil, marine oils, greases
and lubricants.

Class 35

Advertising, business management and administration, office
function, retail and wholesale of fuels, gases, oils, greases and
lubricants.

INTEGRA FUELSINC.

TRUST COMPANY COMPLEX, AJELTAKE ROAD,
AJELTAKE ISLAND, MAJURO, MARSHALL ISLANDS, MH
96960, MARSHALL ISLANDS

AGENT: QUAHE WOO & PALMER LLC, 180 CLEMENCEAU
AVENUE, #02-02 HAW PAR CENTRE, SINGAPORE 239922

INTEGRS
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T1209639H 05/07/2012 (05)

The tranditeration of the Chinese characters appearing in the
mark is" Zhi Yin" meaning " Bosom Friend" or " Soul Mate" and
" Chong Cao" meaning " Cordyceps Sinensis' .

Class 05

Chinese herbal supplements; Chinese proprietary medicines;
nutritional supplements; medicine; tonics  (medicine);
pharmaceutical preparations; herbal remedies; herb preparations
for medicinal purposes; dietetic substances for medical use; food
for infants; food for invalids; medicated plasters; poultices; dietary
food preparations for medical use; medicinal beverages, herbal
beverages for medicinal use; dietary supplements for humans;
herbal extracts for medicinal purposesin the form of capsules and
tablets, liquid concentrates, powder and crystals, vitamins and
minerals, dried herbs for medical use; medicinal herb teas and
infusions; herbal pharmaceuticals.

VITA GREEN HEALTH PRODUCTS COMPANY LIMITED

WORKSHOPS 3-7, 15/F., OCEANIC INDUSTRIAL CENTRE, 2
LEE LOK STREET, AP LEI CHAU, HONG KONG

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912



Trade Marks Journal No. 043/2013 PageNo. 58

COOL grXeg:1ii
(a(o[0/§ TA-Q-BIN

T1210347E 18/07/2012 (39)
Application for a series of two marks.

Class 39

Transport; Railway transport; Car transport; Boat transport;
Freight [shipping of goods]; Marine transport; Air transport;
Package delivery; Freighting; Transporting furniture; Guarded
transport of valuables; Parcel delivery; Delivery of goods; Freight
forwarding; Courier services [messages or merchandise]; Message
delivery; Delivery of goods by mail order; Freight brokerage
[forwarding (Am.)]; Transport brokerage, Packaging of goods;
Removal (transport) of goods, Agency services for arranging
transportation; Removal services, Storage; Storage of goods;
Warehousing services;, Storage of baggage; Temporary storage of
deliveries;, Transportation information; Storage information;
Delivery of newspapers.

YAMATO HOLDINGSCO., LTD.
16-10, GINZA 2-CHOME, CHUO-KU, TOKYO 104-8125, JAPAN

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1210654G 23/07/2012 (20 24)

Class 20

Furniture, mirrors, picture frames; goods (not included in other
classes) of wood, cork, reed, cane, wicker, horn, bone, ivory,
whalebone, shell, amber, mother-of-pearl, meerschaum and
substitutes for all these materials, or of plastics; mattresses;
maittress foundations; box springsand pillows.

Class 24
Textiles and textile goods, not included in other classes; bed covers;
table covers; sheets; bed blankets; mattress covers; bed linen.

DREAMWELL, LTD.

2215-B RENAISSANCE DRIVE, SUITE 12, LAS VEGAS,
NEVADA 89119, UNITED STATESOF AMERICA.

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143
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DISKLAVIER

T1210938D 27/07/2012 (15)

Class 15

Musical instruments, electronic musical instruments; pianos;
electric pianos; automatically playing pianos; pre-recorded media
for operating automatically playing pianos and other electronic
musical instruments sold as a component part of those musical
instruments; electronic automatically controlled rhythm machines
and sound effects machines for music performance adapted for use
with automatically playing pianos and other electronic musical
instruments.

YAMAHA CORPORATION

10-1, NAKAZAWA-CHO, NAKA-KU, HAMAMATSU-SHI,
SHIZUOKA, JAPAN

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981
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CIQUETO

T1211685B 10/08/2012 (09 14 18 25 35)

Class 09

Scientific, nautical, surveying and electrical control apparatus and
instruments (including wireless electrical control apparatus and
instruments), photographic, cinematographic, optical, weighing,
measuring, signalling, checking (supervision), life-saving and
teaching apparatus and instruments, mechanisms for coin or
counter operated apparatus, talking machines, cash registers,
calculating machines; fire-extinguishing apparatus; eyeglasses,
sunglasses; all included in Class 9.

Class 14

Alloys of precious metal, jewel cases of precious metal; shoe
ornaments of precious metal; personal ornaments namely earrings,
clothing emblems [ornaments] of precious metal; buckles for
bracelets; pendants, brooches of jewellery; medals; rings; cuff
links; jewellery and their imitations; rough gemstones; clocks and
watches; trophies made of precious metal; commemor ative shields
made of precious metals [ornamentg]; all included in Class 14.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes;, animal skins, hides;
trunks and travelling bags, umbrellas, parasols and walking sticks;
whips, harness and saddlery; purses, handbags, boxes of |leather,
kit bags, suitcases, vanity cases (not fitted), portfolios (other than
stationery), sponge bags [empty], holdalls (not fitted), rucksacks,
book bags, sports bags, other than adapted (shaped) to contain
specific sport apparatus, belt bags, wallets, key cases, shoulder
bags, sailing bags [travel bags]; shopping bags, briefcases,
schoolbags, wrist mounted carryalls (bags); backpacks, baby
backpacks, beach bags; duffel bags, gym bags, tote bags, satchels;
wallets; coin purses; knapsacks; waist packs; key-holders; credit
card holders made of leather; all included in Class 18.

Class 25

Western-style clothing; coats, sweaters, shirts, nightwear;
under clothes; bathing suits; bathing caps; Japanese-style clothing;
aprons, collar protectors, socks, gaiters, fur stoles, shawls;
scarves, Japanese style socks (tabi); covers for tabi (Japanese style
socks) [footwear]; gloves, ties, neckerchiefs, bandanas, arm
warmers, body warmers, leg warmers, ankle warmers, wrist
warmers; neck warmers, mufflers; ear muffs; hoods, sedge hats
(suge-gasa); nightcaps, helmet-shaped headgear (not for sporting
use or protection against accident or injury); hats, garters, sock
suspenders; braces for clothing; sweat bands [clothing]; belts;
shoes and parts thereof; iron fittings for boots, wooden clogs;
sandals; dlippers; masguerade costumes; clothes for sports; boots
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for sports; all included in Class 25.

Class 35

Advertising; marketing and promotional services;, business
management, particularly for retail store and retail trade services
relating to clothing, clothing accessories, footwear, headgear and
accessories, leather goods, jewellery, bags, wallets, sunglasses,
eyewear and cases for eye-wear and eye-wear accessories,
provison of business information and advice to customers
regarding the selection of goods; distribution and dissemination of
advertising materials [leaflets, prospectuses, printed material,
samples]; direct mail advertising; market research and analysis;
shop window dressing; display services for merchandise,
demonstration of goods for advertising or promotional purposes by
electronic means, for teleshopping and homeshopping services,
product demonstration services in shop windows by live models;
organization of festivals, trade fairs, exhibitions, presentations,
prize draws and auction sales for commercial, advertising or
promotional purposes, business modelling services, business,
commercial and industrial management assistance; marketing,
business and business management advisory, consultancy and
assistance services, including those related to franchising;
compilation of information into computer databases;, business
monitoring, appraisals and research; cost price analyss,
concession services namely the placement and recruitment of
personnel to in-store retailers, export-import agency services;
organizing, operation, supervison and business management of
sales and promotional incentive schemes, operation and
supervision of customer loyalty card incentive and promotional
activity schemes, and advisory, consultancy and information
services relating to such services, charitable services, namely
business management and administration; all the aforesaid services
provided from a computer database, the internet or an electronic
site accessible through a computer network; all included in Class
35.

KABUSHIKI KAISHA COX (ALSO TRADING AS COX CO.,
LTD.)

2-1, NIHONBASHI-HAMACHO, 1-CHOME, CHUO-KU,
TOKYO, JAPAN

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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VENCE EXCHANGE

T1211686J 10/08/2012 (09 14 18 25 35)

Class 09

Scientific, nautical, surveying and electrical control apparatus and
instruments (including wireless electrical control apparatus and
instruments), photographic, cinematographic, optical, weighing,
measuring, signalling, checking (supervision), life-saving and
teaching apparatus and instruments, mechanisms for coin or
counter operated apparatus, talking machines, cash registers,
calculating machines; fire-extinguishing apparatus; eyeglasses,
sunglasses; all included in Class 9.

Class 14

Alloys of precious metal, jewel cases of precious metal; shoe
ornaments of precious metal; personal ornaments namely earrings,
clothing emblems [ornaments] of precious metal; buckles for
bracelets; pendants, brooches of jewellery; medals; rings; cuff
links; jewellery and their imitations; rough gemstones; clocks and
watches; trophies made of precious metal; commemor ative shields
made of precious metals [ornamentg]; all included in Class 14.

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes;, animal skins, hides;
trunks and travelling bags, umbrellas, parasols and walking sticks;
whips, harness and saddlery; purses, handbags, boxes of |leather,
kit bags, suitcases, vanity cases (not fitted), portfolios (other than
stationery), sponge bags [empty], holdalls (not fitted), rucksacks,
book bags, sports bags, other than adapted (shaped) to contain
specific sport apparatus, belt bags, wallets, key cases, shoulder
bags, sailing bags [travel bags]; shopping bags, briefcases,
schoolbags, wrist mounted carryalls (bags); backpacks, baby
backpacks, beach bags; duffel bags, gym bags, tote bags, satchels;
wallets; coin purses; knapsacks; waist packs; key-holders; credit
card holders made of leather; all included in Class 18.

Class 25

Western-style clothing; coats, sweaters, shirts, nightwear;
under clothes; bathing suits; bathing caps; Japanese-style clothing;
aprons, collar protectors, socks, gaiters, fur stoles, shawls;
scarves, Japanese style socks (tabi); covers for tabi (Japanese style
socks) [footwear]; gloves, ties, neckerchiefs, bandanas, arm
warmers, body warmers, leg warmers, ankle warmers, wrist
warmers; neck warmers, mufflers; ear muffs; hoods, sedge hats
(suge-gasa); nightcaps, helmet-shaped headgear (not for sporting
use or protection against accident or injury); hats, garters, sock
suspenders; braces for clothing; sweat bands [clothing]; belts;
shoes and parts thereof; iron fittings for boots, wooden clogs;
sandals; dlippers; masguerade costumes; clothes for sports; boots



Trade Marks Journal No. 043/2013 PageNo. 63

for sports; all included in Class 25.

Class 35

Advertising; marketing and promotional services;, business
management, particularly for retail store and retail trade services
relating to clothing, clothing accessories, footwear, headgear and
accessories, leather goods, jewellery, bags, wallets, sunglasses,
eyewear and cases for eye-wear and eye-wear accessories,
provison of business information and advice to customers
regarding the selection of goods; distribution and dissemination of
advertising materials [leaflets, prospectuses, printed material,
samples]; direct mail advertising; market research and analysis;
shop window dressing; display services for merchandise,
demonstration of goods for advertising or promotional purposes by
electronic means, for teleshopping and homeshopping services,
product demonstration services in shop windows by live models;
organization of festivals, trade fairs, exhibitions, presentations,
prize draws and auction sales for commercial, advertising or
promotional purposes, business modelling services, business,
commercial and industrial management assistance; marketing,
business and business management advisory, consultancy and
assistance services, including those related to franchising;
compilation of information into computer databases;, business
monitoring, appraisals and research; cost price analyss,
concession services namely the placement and recruitment of
personnel to in-store retailers, export-import agency services;
organizing, operation, supervison and business management of
sales and promotional incentive schemes, operation and
supervision of customer loyalty card incentive and promotional
activity schemes, and advisory, consultancy and information
services relating to such services, charitable services, namely
business management and administration; all the aforesaid services
provided from a computer database, the internet or an electronic
site accessible through a computer network; all included in Class
35.

KABUSHIKI KAISHA COX (ALSO TRADING AS COX CO.,
LTD.)

2-1, NIHONBASHI-HAMACHO, 1-CHOME, CHUO-KU,
TOKYO, JAPAN

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709



Trade Marks Journal No. 043/2013 PageNo. 64

FRESHNESS BUBBLES

T1211882J 14/08/2012 (03)

Class 03

Washing preparations for laundry use; bleaching preparations for
laundry use; detergentsfor laundry use; fabric conditioners; fabric
softeners; cleaning preparations for household use; fabric
refreshers for laundry use; laundry soaps, soap powder, liquid
soaps, and soaps for personal use; fabric refresher, cleaning
preparations, refreshing preparations (cosmetics) and deodorizing
preparations for personal use; dishwashing detergents,
dishwashing tablets; soaps, preparations for laundry use, cleaning
preparations for kitchen use, dishwashing agents, scouring and
polishing preparations for household use; dishwashing liquid; stain
removers.

Priority Claims:

Class 03

05/03/2012

MALAYSIA

All goods/services claimed in thisapplication.

THE PROCTER & GAMBLE COMPANY

ONE PROCTER & GAMBLE PLAZA, CINCINNATI, OHIO
45202, UNITED STATESOF AMERICA.

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

T1212392A 23/08/2012 (30)

Class 30

Chocolate; candy; fruit jellies (confectionery); rusks, waffles;
cookies, pies, puddings, cakes; sugar confectionery; ice cream;
sherbets (ices); honey; vanilla (flavoring) (flavouring);
chocolate-based beverages, tea-based beverages, sponge cakes;
cream puff and mar shmallow.

KINOTOYA CO.,LTD.

17, HIGASHI-SAPPORO 3-JO 5-CHOME, SHIROISHI-KU,
SAPPORO, HOKKAIDO 003-0003, JAPAN

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

KINOTOYA
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NOPCOSPERSE

T1212602E 28/08/2012 (01)

Class 01

Chemicals for industrial use, surfactants for industrial use,
dispersants, scale preventing preparations, defoaming agents,
emulsifying agents, chemical products for use as lubricative
additives in making coated paper, mold release agents, thickening
agents for industrial use, viscoelasticity conditioning agents for
industrial use, chemical agents for radiation curing, unprocessed
plastics.

SAN NOPCO LTD.

11, IKKYO NOMOTO-CHO, HIGASHIYAMA-KU,
KYOTO-SHI, KYOTO 605-0995, JAPAN

AGENT: HENRY GOH (S) PTE LTD, P.O. BOX 183 TOA
PAYOH CENTRAL, SINGAPORE 913107
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T1213037E 04/09/2012 (09 41)

Application for a series of two marks.

The trandliteration of the Chinese characters appearing in the
mark is" Qi Yi Zhuang Yuan" meaning" Curious manor" .

Class09

Downloadable computer game programs for mobile phones and
maobile computer terminals, downloadable application programs
for mobile phones and mobile computer terminals; downloadable
computer game programs; game programs running on home video
game machines; game programs running on hand-held electronic
games with liquid crystal displays, game programs running on
arcade game machines;, downloadable game character images,
downloadable motion pictures and image files containing artwork,
text, audio, video and games;, downloadable images for mabile
phones and mobile computer terminals, downloadable music files;
electronic publications (downloadable).

Class 41

Providing on-line electronic publications (not downloadable);
entertainment services, namely, providing still images, moving
pictures, still images with sounds, audio animations and video
images via communications networks by means of mobile phones;
organization of competitions of on-line computer games; game
services, namely, providing computer games through the Internet
by means of mobile phones or mobile computer terminals;
providing information on game services, namely, provision of
computer games through the Internet by means of mobile phones
or mobile computer terminals, game services, namely, providing
on-line interactive games, computer games, video games and
electronic games, game services, namely, providing interactive
computer games which are running on the web server based on the
demand of the Internet users, entertainment services, namely,
providing a computer game that is accessed by network users;
entertainment services, namely, providing a interactive computer
game that may be accessed by network via mobile phones and
Internet; entertainment services, namely, providing a computer
game that may be accessed by network via mobile phones and
Internet; providing a web-based entertainment; entertainment
Ser vices.

GREE, INC.
6-10-1, ROPPONGI, MINATO-KU, TOKYO, JAPAN

AGENT: JOYCE A. TAN & PARTNERS, 8 TEMASEK
BOULEVARD, #15-04 SUNTEC TOWER THREE, SINGAPORE



Trade Marks Journal No. 043/2013

Page No.

67

038988

T1213337D 10/09/2012 (41)

Class41

Cooking school; provison of training related to cooking and
baking; organising of corporate cooking events for recreational
purposes; rental of training facilities, namely a kitchen, for the
conduct of cooking classes.

EXPAT KITCHEN PTELTD

16 DUNEARN ROAD, #19-02 DUNEARN GARDENS,
SINGAPORE 309420

=0TX0

KITGHEN
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T1213381A 11/09/2012 (27)

Class 27
Carpets; rugs, artificial turf, door mats, automobile carpets;
carpetsfor automobiles; carpet underlay; floor mat; wallpaper.

ECOSOft WUXI FUXING CARPET CO.,LTD.

C098-1 YANGMING HI-TECH INDUSTRIAL PARK,
NANCHANG DISTRICT, WUXI CITY, JIANGSU PROVINCE,
CHINA

clo ZHANG HONG LU, 6 BATTERY ROAD, #30-01,
SINGAPORE 049909
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CORNDALE MARKETING

T1213413C 12/09/2012 (35)
By consent of the registered proprietor of TM No T1213412E.

Class 35

Business management and organization consultancy; business
administration; business assistance; business appraisals;, business
inquiries; the bringing together, for the benefit of others, of a
variety of goods (excluding the transport thereof), enabling
customers to conveniently view and purchase those goods from a
retail outlet, a wholesale outlet or a distributor outlet; the bringing
together, for the benefit of others, of a variety of goods (excluding
the transport thereof), enabling customers to conveniently view
and purchase those goods from a general merchandise catalogue by
mail order or by means of telecommunication or from a general
mer chandise website in the global communications network; retail
services in relation to refrigerating apparatus and machines,
refrigerating appliances and installations, refrigerating cabinets,
refrigerating chambers and refrigerators, wines and alcoholic
beverages;, import-export agencies, procurement services for
others [purchasing goods and services for other businesses|;
administrative processing of purchase orders; logistics services
(business management and organization of facilities and
resour ces); commercial administration of the licensing of the goods
and services of others, business advisory services relating to
franchising; administration of the business affairs of franchises;
sales promotion for others; sales promotions through customer
loyalty programmes (for others); sales promation services;
advertising; direct mail advertising; dissemination of advertising
maitter; rental of advertising space; provision of advertising space;
demonstration of goods; distribution of samples; marketing;
marketing research; marketing studies; promotional marketing;
organization of exhibitions for commercial or advertising
purposes, commercial information and advice for consumers
[consumer advice shop]; office functions,; information, advisory
and consultancy services relating to the aforesaid services, all
included in Class 35.

CORNDALE MARKETING PTELTD

1 PEMIMPIN DRIVE, #06-02 ONE PEMIMPIN, SINGAPORE
576151

AGENT: MARGARET LAW CORPORATION, 36 ARMENIAN
STREET, #05-10, SINGAPORE 179934
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Authenticlub

T12137941 19/09/2012 (42)

Class 42

Authentication services, authentication services for products;
computer software design; computer software development;
computer software support services, design and development of
computer software application solutions; computer software
consultancy and advisory services; all included in Class 42.

THE AUTHENTICLUB PTE.LTD.
69 JALAN TUA KONG, #03-04, SINGAPORE 457264

c/o TAN KIM SWEE BERNARD, 190 MIDDLE ROAD, #15-01
FORTUNE CENTRE, SINGAPORE 188979

T1214466Z 28/09/2012 (25)

Class 25

Headwear, namely hats, caps, cap peaks, visors, beanies, berets,
knitted caps and top hats; clothing and clothing accessories,

namely headbands, sweatbands, hats and caps. TWO T E N

YUPOONG, INC

416-1, GURO-DONG, GURO-GU, SEOUL, REPUBLIC OF

KOREA

AGENT:

ALLEN & GLEDHILL LLP, ONE MARINA

BOULEVARD, #28-00, SINGAPORE 018989
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AMS10

T1214957B 09/10/2012 (07)

Class 07

M achines and machine tools; motors and engines (except for land
vehicles); machine coupling and transmission components (except
for land vehicles); agricultural implements other than
hand-operated; incubators for eggs; automatic vending machines;
casing hanger (parts of machines); control valve (pneumatic or
hydraulic) for gates.

AKER SOLUTIONS SINGAPORE PTELTD

73 SCIENCE PARK DRIVE, #02-12 CINTECH 1, SINGAPORE
SCIENCE PARK, SINGAPORE 118254

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903

T1215013I 10/10/2012 (09)

Class09

Computer peripheral devices, portable telephones; Personal
Stereos; Headphones; Cases adapted for photographic equipment;
Electric wires, Data transmission cables, Electrical telephone
wires;, Battery chargers, Computer games software; Computer
games programs, computer programs (downloadable software);
smart phone games software; Cases adapted for computers; Cases
adapted for mobile phones; Theft prevention installations, electric;
Cases adapted for Personal Stereos; Protective coversand cases for
tablet computer; Clear plastic film adapted for use as cell phone
screens, laptop screens, tablet computer screens and portable
media player screens surface.

DONGGUAN CITY QINGXI TOWN ZHITIANXIA
ELECTRONICSPRODUCTSFACTORY

YIN SHAN INDUSTRIAL DISTRICT, FU GANG VILLAGE
COMMITTEE, QINGXI TOWN, DONGGUAN, GUANGDONG,
CHINA

clo ZHANG HONG LU, 6 BATTERY ROAD, #30-01,
SINGAPORE 049909
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Bluelllave

T1215286G 15/10/2012 (11)

Class 11

Radiation apparatus consisting of light production and delivery
systems, namely a power supply and radiation focusing and
delivery optics for effecting curing of reactive materials for usein
industrial manufacturing applications, namely, for the aerospace
industry, the automotive industry, the electronics industry, the
optics industry, the audio speaker industry, the electrical motor
industry, the glass and plastics fabrication industries and the
medical devicesindustry.

DYMAX CORPORATION

318 INDUSTRIAL LANE, TORRINGTON, CONNECTICUT
06790, UNITED STATESOF AMERICA.

AGENT: PATRICK MIRANDAH CO. (S) PTE. LTD., P.O. BOX
1093 ROBINSON ROAD POST OFFICE, SINGAPORE 902143
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AGILFENCE

T1215604H 18/10/2012 (09)

Class 09

Electric fence controllers and energisers; electric fences; closed
circuit televison security apparatus, video camera security
apparatus, installations and instruments, apparatus for use in
security control; electric controlled access security apparatus;
intrusion detectors (other than for vehicles); intruder detecting
apparatus and instruments (other than for vehicles); electric
security monitoring apparatus incorporating fibre optic cables;
electrical apparatus and devices for security purposes (other than
for vehicles); electronic components for security installations;
electronic security installations for use in buildings, secure
transmission apparatus and instruments; security alarm systems
(other than for vehicles); remote alarms (other than anti-theft for
vehicles); security control apparatus and instruments; surveillance
apparatus and instruments; security warning apparatus, Sensors
for securing and monitoring buildings and grounds against
unauthorised access, telecommunications security instruments;
telecommunications alarm  apparatus, telecommunications
appar atus, devices and installations; optical fibre sensors; electrical
sensors; electronic sensors; intruder detecting sensors (other than
anti-theft apparatus for vehicles); sensor apparatus, other than for
medical use; remotely controlled cameras and other remotely
controlled sensors; signal processing apparatus, computer systems,
computer operating systems program; all included in Class 9.

ST ELECTRONICS (SATCOM & SENSOR SYSTEMS) PTE.
LTD.

29 NEW INDUSTRIAL ROAD, ST ELECTRONICS PAYA
LEBAR BUILDING, SINGAPORE 536213

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722
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T1215784B 22/10/2012 (36)

Class 36
I nvestment management and advisory servicesin the field of hedge
EB funds, commadity pools and of other collective investment vehicles;
TYBOURNE trading for others of securities, options, futures, derivatives, debt
instruments and commadities; financial services, namely, operation
and management of hedge funds, commadity pools, and of other
collective investment vehicles.

CAPITAL MANAGEMENT

Priority Claims:

Class 36

14/09/2012

HONG KONG, CHINA

All goods/services claimed in thisapplication.

TYBOURNE CAPITAL MANAGEMENT (HK) LIMITED

2302 CHEUNG KONG CENTER, 2 QUEENS ROAD, CENTRAL,
HONG KONG, SAR, CHINA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1216277C 30/10/2012 (12)

Class 12
Motorcycles, motorcycles parts;, steering dampers for vehicles;
shock absorbersfor automobiles; brake calipersfor vehicles.

MARZIANO INTERNATIONAL CO.,LTD

NO. 261, SEC. 3, HEPING E. RD., XINYI DIST., TAIPEI CITY,
TAIWAN

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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STYLE FACTORY

T1216331A 31/10/2012 (03)

Class 03

Shampoos; gels, powders, sprays, mousses, balms, creams, lotions,
serums and wax for the hair styling and hair care; hair lacquers;
hair colouring and hair decolorant preparations; hair colouring
preparations for protection of treated hair; permanent waving and
curling preparations; hair strengtheners preparations; essential
oilsfor personal use.

L’OREAL
14, RUE ROYALE, 75008 PARIS, FRANCE
AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,

#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981

T1216700G 05/11/2012 (19)

Application for a series of two marks.

Class 19

Particle Board (PB); Melamine Faced Chipboard (MFC); Medium
Density Fiberboard (MDF); Melamine Faced Panels (MF-M DF);
all being non-metallic materialsfor building purposes.

PANEL PLUSCO., LTD.

25TH FLOOR, PLOENCHIT CENTER BLDG., 2, SUKHUMVIT
SOI 2, KLONGTOEY, BANGKOK 10110, THAILAND

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1217106C 14/11/2012 (03)

Class 03

Make-up base; cosmetic kits, powder foundation for cosmetics;
cosmetics; cosmetic skin care products; make-up products;
MOISTURE CHIFFON PRIMER toiletries;, perfumery; soaps, detergents other than for use in
manufacturing oper ations and for medical pur poses.

ALBION CO,,LTD.

1-7-10, GINZA, CHUO-KU, TOKYO, JAPAN

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

T12175147 20/11/2012 (03)

Class 03

Shampoos, hair conditioners, mousses, hairsprays, hair lotions,
hair oils, hair gels, hair styling cremes, hair serums, cosmetics, hair
care preparations, hair styling preparations, hair coloring
preparations, hair dye, hair bleaches, hair tonics, hair rinses, hair
nourishers, hair lacquers, hair moisturisers.

KAO KABUSHIKI KAISHA (ALSO TRADING AS KAO
CORPORATION)

14-10, NIHONBASHI KAYABACHO 1-CHOME, CHUO-KU,
TOKYO 103-8210, JAPAN

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981

STRAIGHT FIXATION
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T1217856D 23/11/2012 (38 42)

The tranditeration of the Chinese characters of which the mark
consistsis" Jing Shi Tong" which has no meaning.

Class 38
Providing Internet chatrooms; electronic bulletin board services
(telecommunication services); electronic messaging services.

Class 42
Design and development of computer software.

GARENA INTERACTIVE HOLDING LIMITED

MARQUEE PLACE, SUITE 300, 430 WEST BAY ROAD,
P.O.BOX 32052, GRAND CAYMAN KYI-1208, CAYMAN
ISLANDS

AGENT: KHATTARWONG LLP, 80 RAFFLES PLACE, #25-01
UOB PLAZA 1, SAINGAPORE 048624

T1218006B 28/11/2012 (29)

Class 29
Angus beef.

TYSON FRESH MEATS, INC

Star Ranch Angus

2200 DON TYSON PARKWAY, SPRINGDALE, AR 72762

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903
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T1218008! 28/11/2012 (29)
Class 29
Angus besf.
NGOG WO N\  7YSON FRESH MEATS, INC
ANGUS 2200 DON TYSON PARKWAY, SPRINGDALE, AR 72762

n Real. American. Beef. R

AGENT: ELLA CHEONG LLC, P.O. BOX 590 CRAWFORD
POST OFFICE, SINGAPORE 911903

T1218017H 28/11/2012 (09)

Class09

Computer software used to model financial conditions in the
insurance and financial services industries;, computer programs
(recorded); computer programs (downloadable); encoded cards;
computer peripheral devices, electronic publications
(downloadable); computer discs and magnetic data media.

Priority Claims:

Class09

10/10/2012

CHINA

All goods/services claimed in thisapplication.

CONNING, INC.

ONE FINANCIAL PLAZA, HARTFORD, CONNECTICUT
06103, UNITED STATESOF AMERICA

AGENT: RAVINDRAN ASSOCIATES, P.O. BOX 2988 RAFFLES
CITY POST OFFICE, SINGAPORE 911799

FIRM
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T1218257Z 30/11/2012 (35)

The trandliteration of the Chinese characters of which the mark
consists is " Xin Luo" which has no meaning and "Mian Shui
Dian" meaning " Duty free shop".

Class 35

The bringing together, for the benefit of others, of a variety of
goods, namely, food, alcoholic beverages, coffee, tea and cocoa,
clothing, textiles and textile goods, leather goods, vinyl, cloth and
canvas bags, jewelry, smoking articles, lighters, ashtrays, tobacco,
cigarettes and cigars, cosmetics and perfumery, eyewear, electrical
and electronic apparatus, televisions, radios, cassette and tape
recorders, compact disc players and video recorders, stereophonic
apparatus, art works, figurines, key chains, post cards, oven mitts,
aprons, pens, pencils, calendars, horological and chronometric
instruments, clocks, stationery, furniture, household and kitchen
utensils and containers, towels, dinner services, tablewar e, souvenir
spoons, glassware, pottery, china ornaments, souvenir, watches,
fashion accessories, and shoes, enabling customers to conveniently
view and purchase those goodsin aretail store and online stores.

HOTEL SHILLA CO.,LTD.

202 JANGCHUNG-DONG 2-GA, JUNG-GU, SEOUL 100-856
KOREA

AGENT: MARKS & CLERK SINGAPORE LLP, P.O. BOX 636
TANJONG PAGAR POST OFFICE, SINGAPORE 910816

T1218425D 05/12/2012 (36)

The trandliteration of the Chinese characters of which the mark i DS
consistsis" Rui Sui" which has no meaning. ‘_,ﬁzﬁ
Class 36
Insurance; financial affairs, monetary affairs; real estate affairs. X
R E— N
MIZUHO FINANCIAL GROUP, INC. i
AN
2-5-1, MARUNOUCH]I, CHIYODA-KU, TOKYO, JAPAN

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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T1218513G 06/12/2012 (01 04 35 37 39 42 45)

The tranditeration of the Chinese characters of which the mark
consists is "Nai Si Te" which has no meaning and " Shi You"
meaning " Petroleum™ .

Class 01

Chemical products derived from petrochemical for usein industry
and manufacture, namely ethylene, propylene, polypropylene,
butadiene, cumene, phenol, acetone, and alpha methyl styrene;
plastics as raw materials, such as low density polyethylene,
polyvinyl chloride (PVC) compounds (unprocessed) and
polystyrene; industrial chemicals, including phtalic anhydride,
plasticizers, polyester resins, acrylic resins, polyvinylacetate resins,
maleic anhydride, formaldehyde and formaldehyde based resins,
glyoxal, chemical used in industry and manufacture namely 2-ethyl
hexanol, normal butyl aldehyde and butyl-alcohol, octane acid,
solvents and chemical intermediates derived from the above;
automotive chemicals, namely coolants, additives for frost
protection, anti-freeze preparations, brake fluids, chemical
additives for protecting valves, urea used for the treatment of
exhaust fumes; chemicals used in the production and refining of
oil; chemical additives for oils; chemical additives and chemicals
for motor fuel; chemical additives for lubricants, chemical
additivesfor gasoline (petrol).

Class 04

Industrial oils and greases; lubricants;, fuels (including motor
spirit) and illuminants, gases, coals as fuels, kerosene, dust
absorbing and binding compositions; diesel oils, biodiesels, traffic
fuels, aviation fuels, jet fuels, jet biofuels; dust removing
compositions; benzene.

Class 35

Advertising; business management; business administration; office
functions; retail sale of fuels, diesel oils, biodiesds, traffic fuels,
aviation fuels, jet fuelsand jet biofuels.

Class 37

Installation and repair of central heating and heating apparatus;
asphalting; laying of oil pipelines, covering, coating and
maintenance of pipelinesfor oil; drilling of pipelines; drilling of ail
wells; regulation and repair of oil-burners; vehicle service stations
[refuelling and maintenance]; construction.

Class 39
Transport by land, air and water, shipping; freighting and renting
of ships; cargo unloading services; transportation of oil through
pipelines.
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Class 42

Chemical research, chemical analysis and chemical laboratory
services; surveys of oil beds; oil prospecting; testing and analysing
of oil wells; geological estimation, geological prospecting, geological
surveys, technical and scientific services relating to the control of
oil wells, scientific and technological services and research and
design relating thereto; industrial analysis and research services;
design and development of computer hardware and software;
engineering services related to the processing and manufacturing
of diesal, biodiesd, traffic fuels, aviation fuels, jet fuels and jet
biofuels.

Class 45

Oil burner inspections for safety purposes; legal services; security
services for the protection of property and individuals, technology
licensing related to the processing and manufacturing of diesel,
biodiesdl, traffic fuels, aviation fuels, jet fuelsand jet biofuels.

NESTE OIL OYJ
KEILARANTA 21, 02150 ESPOO, FINLAND.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1218515C 06/12/2012 (01 04 35 37 39 42 45)

The tranditeration of the Chinese characters of which the mark
consists is "Nai Si Te" which has no meaning and " Shi You"
meaning " Petroleum™ .

Class 01

Chemical products derived from petrochemical for usein industry
and manufacture, namely ethylene, propylene, polypropylene,
butadiene, cumene, phenol, acetone, and alpha methyl styrene;
plastics as raw materials, such as low density polyethylene,
polyvinyl chloride (PVC) compounds (unprocessed) and
polystyrene; industrial chemicals, including phtalic anhydride,
plasticizers, polyester resins, acrylic resins, polyvinylacetate resins,
maleic anhydride, formaldehyde and formaldehyde based resins,
glyoxal, chemical used in industry and manufacture namely 2-ethyl
hexanol, normal butyl aldehyde and butyl-alcohol, octane acid,
solvents and chemical intermediates derived from the above;
automotive chemicals, namely coolants, additives for frost
protection, anti-freeze preparations, brake fluids, chemical
additives for protecting valves, urea used for the treatment of
exhaust fumes; chemicals used in the production and refining of
oil; chemical additives for oils; chemical additives and chemicals
for motor fuel; chemical additives for lubricants, chemical
additivesfor gasoline (petrol).

Class 04

Industrial oils and greases; lubricants;, fuels (including motor
spirit) and illuminants, gases, coals as fuels, kerosene, dust
absorbing and binding compositions; diesel oils, biodiesels, traffic
fuels, aviation fuels, jet fuels, jet biofuels; dust removing
compositions; benzene.

Class 35

Advertising; business management; business administration; office
functions; retail sale of fuels, diesel oils, biodiesds, traffic fuels,
aviation fuels, jet fuelsand jet biofuels.

Class 37

Installation and repair of central heating and heating apparatus;
asphalting; laying of oil pipelines, covering, coating and
maintenance of pipelinesfor oil; drilling of pipelines; drilling of ail
wells; regulation and repair of oil-burners; vehicle service stations
[refuelling and maintenance]; construction.

Class 39
Transport by land, air and water, shipping; freighting and renting
of ships; cargo unloading services; transportation of oil through
pipelines.
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Class 42

Chemical research, chemical analysis and chemical laboratory
services; surveys of oil beds; oil prospecting; testing and analysing
of oil wells; geological estimation, geological prospecting, geological
surveys, technical and scientific services relating to the control of
oil wells, scientific and technological services and research and
design relating thereto; industrial analysis and research services;
design and development of computer hardware and software;
engineering services related to the processing and manufacturing
of diesal, biodiesd, traffic fuels, aviation fuels, jet fuels and jet
biofuels.

Class 45

Oil burner inspections for safety purposes; legal services; security
services for the protection of property and individuals, technology
licensing related to the processing and manufacturing of diesel,
biodiesdl, traffic fuels, aviation fuels, jet fuelsand jet biofuels.

NESTE OIL OYJ
KEILARANTA 21, 02150 ESPOO, FINLAND.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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BIOwitH ONE

BIO WITH ONE

T12185261 06/12/2012 (03 05)
Application for a series of two marks.

Class 03

Hair care agents, hair care preparations, hair care products; hair
lotions; hair products; hair shampoos; hair tonic (non-medicated);
hair masks; hair sprays; hair serums; hair creams; non-medicated
preparations for the care of the scalp; non-medicated scalp
treatments; preparations for promoting hair growth; preparations
for preventing hair loss; preparations for the treatment of the hair
and scalp; all included in Class 3.

Class 05

Medicinal hair growth preparations;, medicinal preparations for
prevention of hair loss; medicated preparations for the treatment
of the scalp; medicated scalp treatments; medical and
pharmaceutical preparations for hair and scalp care; all included
in Class5.

BIOTECH INC.

HASEGAWA BLDG 7F, 1-14-9 KANAYAMA, NAKA-KU,
NAGOYA, JAPAN

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722
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T1219143| 15/12/2012 (12)

Class 12

Automobiles, wagons, trucks, vans, sport utility vehicles, buses,

recreational vehicles (RV), sportscars, racing cars, lorries, fork lift
trucks, and towing tractors (tractors) and their parts and fittings;
rubber patches for repairing vehicle tyres; repairing outfits for

inner tubes; anti-theft alarms [for automobiles]; clutch for land
vehicle, air pumps as automobile accessories; chassis of
automobiles; hubs for automobile wheels; automobile body; wheel
of automobiles; direction signals for automobiles; luggage carriers
for automabiles; reversing warning alarms for vehicles; rearview
mirrors, tires of automobile; windshield wipers for automobiles;

windshields for automobiles.

NISSAN JIDOSHA KABUSHIKI KAISHA TRADING AS

NISSAN MOTOR CO.,LTD.

NO. 2 TAKARACHO, KANAGAWA-KU YOKOHAMA-SHI,
KANAGAWA JAPAN 220-8623, JAPAN

AGENT: WONGPARTNERSHIP  LLP, 12 MARINA
BOULEVARD, #28-01 MARINA BAY FINANCIAL CENTRE

TOWER 3, SAINGAPORE 018982

T1219145E 15/12/2012 (12)

Class 12

Automobiles, wagons, trucks, vans, sport utility vehicles, buses,
recreational vehicles (RV), sportscars, racing cars, lorries, fork lift
trucks, and towing tractors (tractors) and their parts and fittings;
rubber patches for repairing vehicle tyres; repairing outfits for
inner tubes; anti-theft alarms [for automobiles]; clutch for land
vehicle, air pumps as automobile accessories; chassis of
automobiles; hubs for automobile wheels; automobile body; wheel
of automobiles; direction signals for automobiles; luggage carriers
for automabiles; reversing warning alarms for vehicles; rearview
mirrors, tires of automobile; windshield wipers for automobiles;
windshields for automobiles.

NISSAN JIDOSHA KABUSHIKI KAISHA TRADING AS
NISSAN MOTOR CO.,LTD.

NO. 2 TAKARACHO, KANAGAWA-KU YOKOHAMA-SHI,
KANAGAWA JAPAN 220-8623, JAPAN

AGENT: WONGPARTNERSHIP  LLP, 12 MARINA
BOULEVARD, #28-01 MARINA BAY FINANCIAL CENTRE
TOWER 3, SAINGAPORE 018982

Q60L
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T1219152H 15/12/2012 (12)

Class 12

Automobiles, wagons, trucks, vans, sport utility vehicles, buses,

recreational vehicles (RV), sportscars, racing cars, lorries, fork lift
trucks, and towing tractors (tractors) and their parts and fittings;
rubber patches for repairing vehicle tyres; repairing outfits for

inner tubes; anti-theft alarms [for automobiles]; clutch for land
vehicle, air pumps as automobile accessories; chassis of
automobiles; hubs for automobile wheels; automobile body; wheel
of automobiles; direction signals for automobiles; luggage carriers
for automabiles; reversing warning alarms for vehicles; rearview
mirrors, tires of automobile; windshield wipers for automobiles;

windshields for automobiles.

NISSAN JIDOSHA KABUSHIKI KAISHA TRADING AS

NISSAN MOTOR CO.,LTD.

NO. 2 TAKARACHO, KANAGAWA-KU YOKOHAMA-SHI,
KANAGAWA JAPAN 220-8623, JAPAN

AGENT: WONGPARTNERSHIP  LLP, 12 MARINA
BOULEVARD, #28-01 MARINA BAY FINANCIAL CENTRE

TOWER 3, SAINGAPORE 018982

T1219154D 15/12/2012 (12)

Class 12

Automobiles, wagons, trucks, vans, sport utility vehicles, buses,
recreational vehicles (RV), sportscars, racing cars, lorries, fork lift
trucks, and towing tractors (tractors) and their parts and fittings;
rubber patches for repairing vehicle tyres; repairing outfits for
inner tubes; anti-theft alarms [for automobiles]; clutch for land
vehicle, air pumps as automobile accessories; chassis of
automobiles; hubs for automobile wheels; automobile body; wheel
of automobiles; direction signals for automobiles; luggage carriers
for automabiles; reversing warning alarms for vehicles; rearview
mirrors, tires of automobile; windshield wipers for automobiles;
windshields for automobiles.

NISSAN JIDOSHA KABUSHIKI KAISHA TRADING AS
NISSAN MOTOR CO.,LTD.

NO. 2 TAKARACHO, KANAGAWA-KU YOKOHAMA-SHI,
KANAGAWA JAPAN 220-8623, JAPAN

AGENT: WONGPARTNERSHIP  LLP, 12 MARINA
BOULEVARD, #28-01 MARINA BAY FINANCIAL CENTRE
TOWER 3, SAINGAPORE 018982

Q205
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T1219450J 20/12/2012 (09)

Class 09
Power sourcesfor welding apparatus.

DURAWELD Priority Claims:

Class 09

29/11/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

LINCOLN GLOBAL, INC.

17721 RAILROAD ST., CITY OF INDUSTRY, CA 91748,
UNITED STATESOF AMERICA.

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981

T12194511 20/12/2012 (09)

Class 09
Power sourcesfor welding apparatus.

Priority Claims: OPTIMARC

Class 09

29/11/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

LINCOLN GLOBAL, INC.

17721 RAILROAD ST., CITY OF INDUSTRY, CA 91748,
UNITED STATESOF AMERICA.

AGENT: WONG & LEOW LLC, 8 MARINA BOULEVARD,
#05-01 MARINA BAY FINANCIAL CENTRE TOWER 1,
SINGAPORE 018981
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T1219720H 26/12/2012 (03)

Class 03

Cosmetic goods for care of the skin; exfoliants for the care of the
skin; non-medicated preparations for the care of the skin;
non-medicated skin care beauty products, skin care lotions
(cosmetic); skin care preparations (cosmetic)

ALLIANCE ERA PTELTD

5A CRAIG ROAD, SINGAPORE 089665

T1219993F 28/12/2012 (41)

Class 41

Casino and gaming (gambling) services;, providing casino and
gaming facilities (gambling); entertainment services, namely,
conducting tour naments; table game services (gambling).

LASVEGAS SANDS CORP.

3355 LAS VEGAS BOULEVARD SOUTH, LAS VEGAS, NV
89109-8941, UNITED STATES OF AMERICA

AGENT: ONE LEGAL LLC, 6 SHENTON WAY, #21-08 DBS
BUILDING TOWER TWO, SINGAPORE 068809
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River City Inn

T1300001G 02/01/2013 (43)

Class 43

Accommodation finding services for tourists; accommodation
finding services for travellers;, accommodation reservation
services, reservation of temporary accommodation; reservation
services for hotel accommodation; arrangement of accommodation
for holiday makers; arrangement of accommodation for tourists;
arrangement of accommodation for travellers; arranging holiday
accommodation; arranging hotel accommodation; arranging of
temporary accommodation; booking of accommodation for
travellers; booking of hotel accommodation; booking of temporary
accommodation; booking services for accommodation; holiday
planning (accommodation); hospitality services (accommodation);
hotel accommodation reservation services, hotel services, hotel
accommodation services, motel services, guest house services,
hostel services; youth hostel services; information services relating
to the provision of temporary accommodation; letting of holiday
accommodation; letting of tourist accommodation; providing
information, including online, about services for providing food
and drink, and temporary accommaodation; provision of holiday
information (accommaodation); providing temporary
accommodation; provision of hotel accommodation; provision of
information relating to the availability of accommodation;
provision of information relating to the booking of
accommodation; provision of self catering holiday accommodation;
provison of temporary accommodation; provision of tourist
accommodation; provision of holiday lodgings;, rating holiday
accommodation; rental of holiday accommodation; rental of
temporary accommodation; reservation of accommodation for
travellers; reservation of accommodation in hotels; reservation of
hotel accommodation; reservation of tourist accommodation;
temporary accommodation; temporary accommodation
reservations; room hire; tourist inns; bars; bar services; cafe; cafe
services, bistros; bistro services, cafeterias; self-service cafeteria
services, cocktail lounges; cocktail lounge services;, coffee shops;
coffee shop services; snack-bars; snack bar services; internet cafe
services (provision of food and drink prepared for consumption);
provision of food and drink; services for providing food and
drinks; food cooking services, food and beverage facilities;
preparation of food and beverages, serving food and drinks;
reservation of restaurants; restaurant reservation services; pubs;
winebars.

LOKE WENG YIAN TRADING ASRIVER CITY INN

33C HONGKONG STREET, SINGAPORE 059672
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beyond

veggie

T1300247H 04/01/2013 (29 30 32 43)

Class 29
Vegetable salads; vegetable soup preparations,; vegetables, cooked:;
vegetables, dried; vegetable, preserved; all included in Class 29.

Class 30

Coffee, tea, cocoa, sugar, rice, tapioca, artificial coffee; bread,
pastry; rolls, biscuits, cakes, confectionary; ices, honey; treacle;
yeast; baking powder; salt; soya flour, mustard; vinegar; sauces,
spices, salad dressings, gravies, sandwiches; cookies, candy;
puddings; pies, pizza; pasta; ice-cream; muffins, mayonnaise;
vegetal preparation for use as coffee substitutes, cake powder;
pastries consisting of vegetables; all included in Class 30.

Class 32
Beers; mineral and aerated waters; fruit beverages and fruit
juices; Vegetable juices [beverages]; all included in Class 32.

Class 43

Cafeteria, restaurants, cafes, snack bars, coffee shop services,
self-service restaurants, service for providing food and drink; all
included in Class 43.

SECRET RECIPE CAKES & CAFE SDN BHD

NO. 42, JALAN SS25/28, TAMAN MAYANG, 47301 PETALING
JAYA, SELANGOR DARUL EHSAN, MALAYSIA.

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SSINGAPORE 068807
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T1300707J 11/01/2013 (25 33)
Application for a series of two marks.

Class 25

Articles of outer clothing; articles of sports clothing; leisurewear;
articles of underclothing; lingerie; hosiery; footwear being articles
of clothing; headgear (for wear); shirts; boots, underwear; coats;
overalls;, collar protectors and collars, ear muffs; football boots
and shoes; fittings of metal for boots and shoes; shorts; T-shirts;
socks, sweaters, caps, hats, scarves, jackets, dressing gowns;
pajamas, sandals; dippers; footwear; boxer shorts; beach clothes
and shoes; baby boots; romper suits; baby pants and sleep suits;
braces; belts and berets; wrist band (warmers); track suits; ties;
aprons,; bathrobes; bathing caps and suits; bathing trunks; gloves
and mittens, headbands; jumpers and knitwear; leggings; clothes
linings; shawls; skirts; vests; waistcoats; water proof clothing; belts.

Class 33

Brandy; gin; rum; whisky; spirits; liquors; liqguors made from rice
and sugar; alcoholic bever ages (except beer); ready to drink spirits
mixed with other beverages.

SURA BANGYIKHAN COMPANY LIMITED

82 MOO 3, TAMBOL BANGKUWAT, AMPHUR MUANG
PATHUMTHANI, PATHUMTHANI PROVINCE 12000,
THAILAND

AGENT: JOYCE A. TAN & PARTNERS, 8 TEMASEK
BOULEVARD, #15-04 SUNTEC TOWER THREE, SINGAPORE
038988

T1300780A 11/01/2013 (35)

The tranditeration of the Chinese characters appearing in the
mark is" Xin" meaning " New" and " Cao Ben" meaning " Herbal" .

Class 35

Retail services, retailing of goods (by any means), retailing of
imported and locally manufactured herbal food, produce,
supplements.

TAN LEE PHENG

146 POTONG PASIR AVENUE 1, #02-125, SINGAPORE 350146

AGENT: NAVIN & CO. LLP, 20 HARBOUR DRIVE, #05-04A
PSA VISTA, SINGAPORE 117612

iNng« nature
HT.E A
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GEMESIS
Gemesis

T1300832H 16/01/2013 (09)
Application for a series of two marks.

Class09

Semiconductor substrate and wafer, optical window for
transmitting microwave and Terahertz frequencies, computers,
photon and particle detectors, electrodes for chemical sensing,
electrodes (other than medical) made from synthetic materials for
the measurement of chemical compounds, eectrodes (other than
medical) made from synthetic materials for the measurement of
ions, electrodes for oxidation reduction measurement, electrodes
for use in electrochemistry, electrodes for use in the electrolysis of
liquid €lectrolytes, high power laser glasses, semiconductor
substrate (B doped), semiconductor substrate (N-type doping).

ITA TECHNOLOGIESPTE.LTD.

65 CHULIA STREET, #38-02/03 OCBC CENTRE, SINGAPORE
049513

AGENT: K L TAN & ASSOCIATES, 144A NEIL ROAD,
SINGAPORE 088873

T1301309G 23/01/2013 (12 35)

Class 12

Motor land vehicles, namely, automabiles, sport utility vehicles,
trucks, vans, enginestherefor and structural partsthereof.

Class 35

CHEVROLET.FIND NEW ROADS

Sales promotion services, namely providing consumer information
about automobiles for sale by means of printed material, audio and
video recordings, televison and radio advertising, online
advertising, Internet web sites and promotional contests.

GENERAL MOTORSLLC

300 RENAISSANCE CENTER, CITY OF DETROIT, STATE OF
MICHIGAN 48265-3000, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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CLARENCE

T1301974E 04/02/2013 (09 41)

Class 09

DVDsfeaturing audiovisual content; compact discs featuring music
and other sound recordings, downloadable video game programs;
downloadable audio, video, audiovisual and image files;
computers, computer software; computer game cartridges, video
game cartridges, downloadable software for mobile devices, tablet
computers; bags adapted for cell phones, laptop computers, tablet
computers, digital cameras, MP3 players and electronic reading
apparatus, protective seeves adapted for laptop computers, cell
phones, M P3 players, digital cameras, electronic reading appar atus
and tablet computers; cases and covers adapted for laptop
computers, cel phones, MP3 players, digital cameras, electronic
reading apparatus and tablet computers; snorkel tubes, swim
masks, swim goggles; cameras (photographic); eyeglasses,
sunglasses, anti-glare glasses, frames and cases adapted for
eyeglasses, sunglasses, anti-glare glasses, telephones,; calculators,
rulers being measuring instrument; magnets, magnetic boards;
mouse pads;, USB flash drives; digital photo frames; headphones;
decorativerefrigerator magnets.

Class 41

Providing entertainment programs and content via television,
radio, the internet and wireless networks;, providing
non-downloadable electronic publications; production of films and
television content, other than for advertising purpose; providing
education and entertainment information via television, radio, the
internet and wireless networks; presentation of live entertainment
performances;, providing a website featuring non-downloadable
games.

THE CARTOON NETWORK, INC.

1050 TECHWOOD DRIVE, NW, ATLANTA, GEORGIA 30318,
UNITED STATESOF AMERICA.

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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SPIRAPAVE

T1302044A 06/02/2013 (19)

Class 19

Building materials of plastic material for use to support and raise
flooring materials including stone pavers, tiles and timber decking;
non-metallic pedestals (structures) for floor support.

ELMICH PTELTD
15 JOAN ROAD, SINGAPORE 298899

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709
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GEMESIS

The Golconda line

Gemesis

The Golconda line

T1302050F 06/02/2013 (07 08 09 10 14)
Application for a series of two marks.

Class 07

Diamond coated machine parts, diamond coated machine tools,
diamond cut-off wheels for machines, diamond cutting tools for
machines, diamond drill bits for machines, diamond tipped
machine parts, diamond tipped machine tools, diamond tips for
tool bits for machines, diamond tools for cutting for machines,
diamond toolsfor drilling for machines, diamond tools for grinding
for machines, diamond tools for milling for machines, diamond
tools for polishing for machines, diamond turning machines,
diamond turning machines for lathing intra-occular lenses,
diamond turning machines for lathing of contact lenses, glaziers
diamonds (parts of machines), machines for use with diamond
tools, presses for use in the production of industrial diamonds
(machines).

Class 08

Diamond cut-off wheels for hand-operated tools, diamond cutting
tools for hand-operated tools, diamond drill bits for hand-operated
tools, diamond tips for tool bits for hand-operated tools, diamond
tools for hand-operated tools, glaziers diamonds (parts of hand
tools).

Class09

Heat sink for conducting heat away from electrical components,
semiconductor substrate and wafer, optical window for
transmitting microwave and Terahertz frequencies, computers,
photon and particle detectors, electrodes for chemical sensing,
electrodes (other than medical) made from synthetic materials for
the measurement of chemical compounds, electrodes (other than
medical) made from synthetic materials for the measurement of
ions, electrodes for oxidation reduction measurement, electrodes
for use in electrochemistry, electrodes for use in the electrolysis of
liquid electrolytes, high power laser glasses, semiconductor
substrate (B doped), semiconductor substrate (N-type doping).

Class 10
Knife blades (Surgical).

Class 14
Diamonds, jewelry incor porating diamonds.

IITA TECHNOLOGIESPTE.LTD.

65 CHULIA STREET, #38-02/03 OCBC CENTRE, SINGAPORE
049513
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AGENT: K L TAN & ASSOCIATES, 144A NEIL ROAD,

SINGAPORE 088873

T1302711Z 18/02/2013 (09 10)

Class 09

Information processing equipment (central processing unit);
computer program (downloadable); optical tele-communication
equipment; instruments and devices for measurement; diagnostic
equipment (not for medical use); integrated circuits, variable
inductors; sensors; remote control electric equipment for industrial
operation; batteries.

Class 10

Instrument and device for nursing care; equipment for massage;
medical devices and instruments; instruments and devices for
medical analysis; instruments and articles for orthopaedics;
instrument and device for surgical use; physiotherapy equipment;
electronic devices for acupuncture; furniture adapted for medical
use;, eectromagnetic wave devices and instruments for medical
careor treatment; diagnostic equipment for medical use.

BIOMOBIE (SHANGHAI) REGENERATIVE MEDICINE CO.,
LTD.

NO. 1 BUILDING, SUITE 317, 211 XINLING RD., MIN HANG
DISTRICT, SHANGHAI 201100, CHINA

AGENT: PYPRUS PTE LTD, 171 CHIN SWEE ROAD, #11-01
SAN CENTRE, SINGAPORE 169877

Bioboosti



Trade Marks Journal No. 043/2013

PageNo. 97

T1302713F 18/02/2013 (09 10)

Class09

Information processing equipment (central processing unit);
computer program (downloadable); optical tele-communication
Bi mobie equipment; instruments and devices for measurement; diagnostic
equipment (not for medical use); integrated circuits, variable
inductors; sensors; remote control electric equipment for industrial

operation; batteries.

Class 10

Instrument and device for nursing care; equipment for massage;
medical devices and instruments; instruments and devices for
medical analysis; instruments and articles for orthopaedics;
instrument and device for surgical use; physiotherapy equipment;
electronic devices for acupuncture; furniture adapted for medical
use;, eectromagnetic wave devices and instruments for medical
careor treatment; diagnostic equipment for medical use.

BIOMOBIE (SHANGHAI) REGENERATIVE MEDICINE CO.,

LTD.

NO. 1 BUILDING, SUITE 317, 211 XINLING RD., MIN HANG
DISTRICT, SHANGHAI 201100, CHINA

AGENT: PYPRUS PTE LTD, 171 CHIN SWEE ROAD, #11-01
SAN CENTRE, SINGAPORE 169877

T1303942H 08/03/2013 (09)

Class 09

Computer operating programs, recorded; computer programmes
[programs], recorded; computer programs [downloadable
software]; computer software, recorded; monitors [computer
programs]; central processing units [processorg]; integrated
circuits; computer memory devices; computer peripheral devices,
computers; disk drives for computers; interfaces for computers;
computer servers;, downloadable image and music files; electronic
publications, downloadable.

NOMURA RESEARCH INSTITUTE, LTD.

6-5 MARUNOUCHI 1-CHOME, CHIYODA-KU, TOKYO,
100-0005, JAPAN

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912

Senju Operation Conductor
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T1304237B 13/03/2013 (43)

Registration of this mark shall give no right to the exclusive use,
separately of the words " Fishhead Steamboat", and the Chinese
character (s) of which the hanyu pinyinis"Yu Tou Lu".

The trandliteration of the Chinese characters appearing in the
mark is "Hua Long" which has no meaning and "Yu Tou Lu"
meaning " Fishhead Steamboat" .

Class43

Servicesfor providing food and drink.

PHUA YAU BENG, PHUA WEE BENG, PHUA SEE EANG,
PHUA ENG THAN TRADING AS| COFFEE SHOP

347 ANG MO K10 AVENUE 3, #01-2142, SINGAPORE 560347

AGENT: JUBILEE LAW CORPORATION, 63A TRAS STREET,

SINGAPORE 079002

T1304274G 15/03/2013 (09)

Class09

Mobile phones; smart phones;, telephones, apparatus for
transmission of sound; liquid crystal display monitors with touch
panels; tablet computers; electronic integrated white boards with
touch panels, interactive white boards with touch panels;
computers; computer software.

SHARP KABUSHIKI KAISHA ALSO TRADING AS SHARP
CORPORATION

22-22, NAGAIKE-CHO, ABENO-KU, OSAKA 545-8522, JAPAN

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

Feel UX
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99

T13044521 19/03/2013 (09)

Class09

Remote controllersfor air conditioners; electronic control units for

electrical appliances, namely air conditioners.

Smart ME Controller
MITSUBISHI ELECTRIC CORPORATION

7-3 MARUNOUCHI 2-CHOME, CHIYODA-KU, TOKYO,

JAPAN

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462

ROBINSON ROAD POST OFFICE, SINGAPORE 900912

T1305005G 28/03/2013 (36)

Class 36

Insurance; financial affairs; monetary affairs; real estate affairs;

financial servicesin relation to securities trading; providing online

securities trading services, financial services in the nature of EXECUTE WITH INSTINCT
providing an algorithmic trading strategy; information services

relating to finance and financial news, namely, providing analyses

of securities markets and models that objectively trade securities.

Priority Claims:

Class 36

06/02/2013

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.

BANK OF AMERICA CORPORATION

100 NORTH TRYON STREET, CHARLOTTE, NORTH
CAROLINA 28255, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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DRYBAR

T1305622E 09/04/2013 (03 08 44)

Class 03
Hair cleansing, conditioning, and styling preparations, including
hair shampoos and conditioners; hair sprays.

Class 08
Hair styling tools, namely flat irons for styling hair; hair curling
irons.

Class 44
Beauty salon services; hair salon services, hair styling;
hairdressing salons.

Priority Claims:

Class 08

06/02/2013

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.

DRYBAR HOLDINGSLLC

901 MAIN STREET, SUITE 6215, DALLAS, TEXAS 75202,
UNITED STATESOF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T13056468 10/04/2013 (33)

Class 33

Alcoholic beverages except beers; mixed alcoholic drinks except
beers; alcopops; prepared alcoholic cocktails; wines, spirits and

liqueurs; alcoholic preparations for making beverages, namely, EAST IMPERIAL
alcoholic essences, alcohalic syrups and alcoholic extracts.

EAST IMPERIAL PTELTD

22N LORONG SELANGAT, SINGAPORE 358743



Trade Marks Journal No. 043/2013 Page No. 101

parts

T1305661F 10/04/2013 (12)

Class 12

Axles for vehicles; bearings for vehicles;, body parts for vehicles;
brake components for vehicles; chassis of vehicles, clutches for
land vehicles; coil springs for vehicle suspensions; drive shafts for
land vehicles; gas jacks for the hatch backs of vehicles, gear boxes
for land vehicles, shock absorbers for vehicles; steering linkages
for vehicles;, suspension parts for vehicles, transmission
components for land vehicles; turbines for land vehicles; wheel
hubsfor vehicles.

Q PARTSMANUFACTURING SDN BHD

SUITE 729, 7TH FLOOR,SUN KOMPLEKS, JALAN BUKIT
BINTANG, 55100 KUALA LUMPUR, MALAY SIA

c/o DHAFER, 469 PASIR RIS DRIVE 6, #04-430, SINGAPORE
510469

T1305678J 10/04/2013 (36)

Class 36

Condominium and real estate management services; real estate

brokerage services.

THE RITZ-CARLTON HOTEL C

LIVE HERE, ALWAYS.
OMPANY, L.L.C.

10400 FERNWOOD ROAD, BETHESDA, MARYLAND 20817,

UNITED STATESOF AMERICA.

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722
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ke

T1305700J 10/04/2013 (35)

Class 35

Data search in computer files (for others); import-export agencies;
online advertising on a computer network; organisation of trade
fairs for commercial or advertising purposes, personnel
management consultancy; procurement services for others
(purchasing goods and services for other businesses); professional
business consultancy; publicity; rental of advertising time on
communication media; systemization of information into computer
databases.

GUANGZHOU LONGMEI COMPUTER TECHNOLOGY CO.,
LTD.

ROOM 1701-1704, NO.103 TIYU XI ROAD, TIANHE DISTRICT,
GUANGZHOU, GUANGDONG PROVINCE, CHINA

c/o JASMINE LIM, 1 SYED ALWI ROAD, #06-01 SONG LIN
BUILDING, SINGAPORE 207628
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REGINA MIRACLE

T1306269A 19/04/2013 (35)

Class 35

Advertising by mail order in relation to clothing, underclothing,
underwear, brassieres, pads for brassieres, brassiere cups, breast
cups for brassieres, breast cups for swimwear, pads for swimwear,
pants, underpants, shapewear, swimwear, footwear; presentation
of goods on communication media, for retail purposes, in relation
to clothing, underclothing, underwear, brassieres, pads for
brassieres, brassiere cups, breast cups for brassieres, breast cups
for swimwear, pads for swimwear, pants, under pants, shapewear,
swimwear, footwear; sales promotion (for others) in relation to
clothing, under clothing, underwear, brassieres, pads for brassieres,
brassiere cups, breast cups for brassieres, breast cups for
swimwear, pads for swimwear, pants, underpants, shapewear,
swimwear, footwear; the bringing together, for the benefit of
others, of a variety of goods, namely clothing, underclothing,
underwear, brassieres, pads for brassieres, brassiere cups, breast
cups for brassieres, breast cups for swimwear, pads for swimwear,
pants, under pants, shapewear, swimwear and footwear (excluding
the transport thereof), enabling customers to conveniently view
and purchase those goods from a retail outlet, wholesale outlet,
departmental store, supermarket, from a general merchandise
catalogue by mail order or by means of telecommunications or
from a general merchandise web site in the global communications
network; marketing; retail services and wholesale services in
relation to clothing, under clothing, underwear, brassieres, pads for
brassieres, brassiere cups, breast cups for brassieres, breast cups
for swimwear, pads for swimwear, pants, under pants, shapewear,
swimwear, footwear; the bringing together, for the benefit of
others, of a variety of goods, namely clothing, underclothing,
underwear, brassieres, pads for brassieres, brassiere cups, breast
cups for brassieres, breast cups for swimwear, pads for swimwear,
pants, under pants, shapewear, swimwear, footwear (excluding the
transport thereof), enabling customers to conveniently view and
pur chase those goods from a distributor outlet.

REGINA MIRACLE INTERNATIONAL (GROUP) LIMITED
UNITS 1001-1010, 10/F., TOWER A, REGENT CENTRE, 63 WO
Yl HOP ROAD, KWAI CHUNG, NEW TERRITORIES, HONG
KONG

AGENT: HENRY GOH (S) PTE LTD, P.O. BOX 183 TOA
PAYOH CENTRAL, SINGAPORE 913107
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T1306313B 19/04/2013 (35 41 42)

Class 35

Business advice relating to marketing; business consultancy;
business consultancy services relating to marketing; business

Influential Brands.

consultation; business management consultancy; business planning

consultancy; consultancy relating to business management;
consultancy relating to business planning; consultancy relating to
business promotion; market analysis services, market research;
market research studies; marketing; marketing and business

development of inventions;

marketing studies; professional

business consultancy; strategic business consultancy.

Class 41

Business training consultancy services.

Class 42

Commercial and graphic art designing; design services; design
services for architecture; design services for artwork; design
services relating to printing; graphic arts design; graphic design

services; logo design services.

BRAND ALLIANCE GROUPPTELTD

P.O. BOX 1070 CHANGI
SINGAPORE 819643

AIRPORT POST OFFICE,

T1306318C 19/04/2013 (25)
Application for a series of two marks.

Class 25

Clothing; footwear; headgear; socks; gloves; neckties; scarves,
belts [clothing]; sashes for wear; shower caps, deep masks;
clothing for wedding; underclothing; underwear; brassieres,; pads
for brassieres;, brassiere cups; breast cups for brassieres;, breast
cups for swimwear; pads for swimwear; pants, underpants,
shapewear; pyjamas.

REGINA MIRACLE INTERNATIONAL (GROUP) LIMITED

UNITS 1001-1010, 10/F., TOWER A, REGENT CENTRE, 63 WO
Y| HOP ROAD, KWAI CHUNG, HONG KONG

AGENT: KHATTARWONG LLP, 80 RAFFLES PLACE, #25-01
UOB PLAZA 1, SINGAPORE 048624

Signature Bra by Regina Miracle
SIGNATURE BRA BY REGINA MIRACLE
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T1306319A 19/04/2013 (25)
Application for a series of two marks.

Class 25

tig?{gIECﬁﬁﬁgnﬁE%[;ﬁiel\[IRA g Clothing; fgotwear; headgear; socks; gloves, neckties, scarves;
belts [clothing]; sashes for wear; shower caps, deep masks;
clothing for wedding; underclothing; underwear; brassieres; pads
for brassieres, brassiere cups; breast cups for brassieres; breast
cups for swimwear; pads for swimwear; pants, underpants;
shapewear ; pyjamas.

REGINA MIRACLE INTERNATIONAL (GROUP) LIMITED

UNITS 1001-1010, 10/F., TOWER A, REGENT CENTRE, 63 WO
Y1 HOP ROAD, KWAI CHUNG, HONG KONG

AGENT: KHATTARWONG LLP, 80 RAFFLES PLACE, #25-01
UOB PLAZA 1, SINGAPORE 048624

T13063461 22/04/2013 (44)

Class 44
M edical services;, Healthcare services.

HEALTHEON ASIAPTELTD PLATINUMHEALTH
16 RAFFLES QUAY, #33-03, SINGAPORE 048581

c/o HEALTHEON ASIA PTE LTD, 16 RAFFLES QUAY, #33-03
HONG LEONG BUILDING, SINGAPORE 048581
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T1306348E 19/04/2013 (44)

The trandliteration of the Chinese characters appearing in the
mark is" Qian Zu Tang" which hasno meaning.

Class 44

Beauty treatment services; manicuring; massage; pedicurist
services; reflexology.

HAN TECK SIEW JASTER TRADING ASQIANZUTANG

12 TELOK BLANGAH CRESCENT, #01-101, SINGAPORE
090012
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CAPDASE

T1306349C 22/04/2013 (35)

Class 35

Administration of the business affairs of franchises, business
consultancy and advisory servicesrelating to the establishment and
operation of franchises; business assistance relating to franchising;
franchising services (group purchasing, group advertising);
provision of assistance (business) in the establishment and
operation of franchises; provision of business advice and business
information relating to franchising; the bringing together, for the
benefit of others, of a variety of goods (excluding the transport
thereof), enabling customers to conveniently view and purchase
those goods from a retail outlet, wholesale outlet, distributor outlet,
departmental store, supermarket, from a general merchandise
catalogue by mail order or by means of telecommunications or
from a general merchandise web site in the global communications
network; retailing and wholesaling of goods (by any means);
retailing and wholesaling services relating to electronic consumer
products, parts and accessories for electronic consumer products;
retailing and wholesaling services relating to bags, hard and soft
covered cases designed for electronic consumer products, namely
personal digital assistants (PDA), digital cameras and mobile
phones and computers, electric transformers, computer cables,
electrical cables adapted for connecting computers, personal digital
assistants (PDA) and mobile phones, screen protection films
designed for electronic consumer products, namely personal digital
assistants (PDA), digital cameras, mobile phones, computer screens
and monitors, computer screen protectors, retailing and
wholesaling services relating to pouches and cases, day packs,
folding briefcases, shoulder bags, suitcases, carry-on bags, trunks,
handbags, boston bags, backpacks, card cases, key cases, wallets
not of precious metal, business card cases, vanity cases, not fitted;
retailing and wholesaling services relating to bags, hard and soft
covered cases designed for hand-held games, electric transformer,
cables, electrical cables adapted for hand-held games (parts of
hand-held games), screen protection films designed for hand-held
games.

UNICONCEPT ASIA LIMITED

4/F., FOOK CHEONG BUILDING, 63 HOlI YUEN ROAD,
KWUN TONG, KOWLOON, HONG KONG

AGENT: HENRY GOH (S) PTE LTD, P.O. BOX 183 TOA
PAYOH CENTRAL, SINGAPORE 913107
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WORLDVENTURES YOU SHOULD BE HERE

T1306351E 22/04/2013 (39 43)

Class 39

Travel agents services for arranging travel; travel agency services,
namely, providing travel information and making reservations for
transportation, tours, cruises, tourist attractions and travel by
means of telephone, computer and electronic communications
networks; travel information services.

Class 43

Providing of information relating to the booking of temporary
accommodation and making reservations for temporary
accommodations by means of telephone, computer and electronic
communications networks.

WORLDVENTURESHOLDINGS, LLC

5360 LEGACY DRIVE, BUILDING I, STE 300, PLANO, TEXAS
75024, UNITED STATESOF AMERICA

AGENT: QUAHE WOO & PALMER LLC, 180 CLEMENCEAU
AVENUE, #02-02 HAW PAR CENTRE, SINGAPORE 239922

T1306448A 24/04/2013 (41)

Class41
Occupational health and safety services (education and training ..
services). @
.0
@®

GOVERNMENT OF SINGAPORE C/O MINISTRY OF
MANPOWER-OCCUPATIONAL

DIVISION

sarety &  HeaLTH CULTURESAFE

1500 BENDEMEER ROAD, #04-01 MINISTRY OF MANPOWER
SERVICES CENTRE, SINGAPORE 339946
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T1306451A 24/04/2013 (43)

Class 43

Restaurant services; restaurant services featuring home delivery;

take-away restaurants.

WING ZONE

WING ENTERPRISESINC.

900 CIRCLE 75 PARKWAY SUITE 930, ATLANTA, GEORGIA
30339, UNITED STATESOF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989

T1306452Z 24/04/2013 (34)

Class 34

Tobacco, raw or manufactured; tobacco products, including cigars,
cigarettes, cigarillos, tobacco for roll your own cigarettes, pipe
tobacco, chewing tobacco, snuff tobacco, kretek; snus; tobacco
substitutes (not for medical purposes); smokers' articles, including
cigarette paper and tubes, cigarette filters, tobacco tins, cigarette
cases and ashtrays, pipes, pocket apparatus for rolling cigarettes,
lighters; matches.

PHILIP MORRISBRANDS SARL
QUAI JEANRENAUD 3, 2000 NEUCHATEL, SWITZERLAND

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

Marl i
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1ZZAT BABA

T1306469D 24/04/2013 (25)

Class 25

Shoes; leather shoes; golf shoes; sandals; ladies' boots, women’s
shoes; long boots; clothing; clothing of leather; golf clothing [other
than gloves]|; ready-made clothing; men’s suits; dresses; rain coats;
long jackets, ladies suits; skirts;, sports jackets, children’s
clothing; wedding dresses; working clothing; jumpers [sweaters|;
blue jeans; two pieces suits; trench coats; Korean clothes; gowns;
singlets;, knitwear [clothing]; women’'s underwear; dsleeping
garments; tee-shirts; layettes [clothing]; bathing suits, caps
[headwear]; neckties; hosiery; mufflers [clothing]; shawls, socks;
gloves [clothing]; veils [clothing]; belts made of leather for
clothing; garters; suspender beltsfor men.

BABA FASHION LTD.

517-5, SHINSA-DONG, KANGNAM-KU, SEOUL 135-888,
REPUBLIC OF KOREA

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SSINGAPORE 068807

T1306470H 24/04/2013 (28)

Class 28

Stationary exercise bicycles; Treadmills for use in physical
exercise; Appliances for gymnastics, Body-building apparatus;
Physical exercise machines (other than for medical purposes);
Rowing machines for physical exercise (other than for medical
use); Dumb-bells; Chest expanders (exercisers); Weights for
physical exercise (other than adapted for medical use); All included
in class 28.

ERACARE(M) SDN. BHD.

NO. 27, JALAN PERSIARAN INDUSTRI, BANDAR SRI
DAMANSARA, 52200 KUALA LUMPUR, MALAYSIA

664B JURONG WEST STREET 64, #07-240, SINGAPORE 642664

ERACARE



Trade Marks Journal No. 043/2013

Page No. 111

T1306471F 24/04/2013 (18)

Class 18

Portable cosmetic bags [sold empty]; portable cosmetic cases [sold
empty]; collars for pets; fur; imitation leather; artificial fur; bags,

1Z7ZAT BABA leather bags; leather handbags; bags for climbers; rucksacks for
mountaineers, brief cases, purses; handbags;, travelling bags
[leather war€]; duffle bags; business card cases; boston bags; beach
bags, shopping bags, shoulder bags; travelling trunks; carry-all
bags, hiking bags, satchels (school-); golf umbrellas; beach
parasols; parasols; paper umbrellas; foldable umbrellas for travel;
parasols [sun umbrellas]; umbrellas;, canes;, alpenstocks; leather
key holders; leather for harnesses; harnessfor animals.

BABA FASHION LTD.

517-5, SHINSA-DONG, KANGNAM-KU, SEOUL 135-888,

REPUBLIC OF KOREA

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SINGAPORE 068807

T13064891 24/04/2013 (18)

Class 18

Portable cosmetic bags [sold empty]; portable cosmetic cases [sold
empty]; collars for pets; fur; imitation leather; artificial fur; bags,
leather bags; leather handbags, bags for climbers; rucksacks for
mountaineers, brief cases, purses; handbags;, travelling bags
[leather war€]; duffle bags; business card cases; boston bags; beach
bags;, shopping bags, shoulder bags; travelling trunks; carry-all
bags, hiking bags, satchels (school-); golf umbrellas; beach
parasols; parasols; paper umbrellas; foldable umbrellas for travel;
parasols [sun umbrellas]; umbrellas;, canes; alpenstocks; leather
key holders; leather for harnesses; harnessfor animals.

BABA FASHION LTD.

517-5, SHINSA-DONG, KANGNAM-KU, SEOUL 135-888,
REPUBLIC OF KOREA

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SINGAPORE 068807

JIGOTT
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T1306510J 24/04/2013 (43)

Class 43
Restaur ant services.

SLAPPY CAKES SLAPPY CAKES LLC

4246 SE BELMONT #3, PORTLAND, OREGON 97215, UNITED

STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T13065111 24/04/2013 (25)

Class 25

Shoes; leather shoes; golf shoes; sandals; ladies boots, women’s
shoes; long boots; clothing; clothing of leather; golf clothing [other
than gloves]|; ready-made clothing; men’s suits; dresses; rain coats;
long jackets, ladies suits; skirts, sports jackets, children’s
clothing; wedding dresses; working clothing; jumpers [sweaters];
blue jeans; two pieces suits; trench coats; Korean clothes; gowns;
singlets, knitwear [clothing]; women’'s underwear; dsleeping
garments; tee-shirts; layettes [clothing]; bathing suits, caps
[headwear]; neckties; hosiery; mufflers [clothing]; shawls, socks;
gloves [clothing]; veils [clothing]; belts made of leather for
clothing; garters; suspender beltsfor men.

BABA FASHION LTD.

517-5, SHINSA-DONG, KANGNAM-KU, SEOUL 135-888,
REPUBLIC OF KOREA

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SSINGAPORE 068807

THE [ZZAT
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T1306512G 24/04/2013 (18)

Class 18

Portable cosmetic bags [sold empty]; portable cosmetic cases [sold
empty]; collars for pets; fur; imitation leather; artificial fur; bags,

THE IZZAT leather bags; leather handbags, bags for climbers; rucksacks for
mountaineers, brief cases, purses; handbags;, travelling bags
[leather war€]; duffle bags; business card cases; boston bags; beach
bags, shopping bags, shoulder bags; travelling trunks; carry-all
bags, hiking bags, satchels (school-); golf umbrellas; beach
parasols; parasols; paper umbrellas; foldable umbrellas for travel;
parasols [sun umbrellas]; umbrellas;, canes;, alpenstocks; leather
key holders; leather for harnesses; harnessfor animals.

BABA FASHION LTD.

517-5, SHINSA-DONG, KANGNAM-KU, SEOUL 135-888,

REPUBLIC OF KOREA

AGENT: HARRY ELIAS PARTNERSHIP LLP, 4 SHENTON
WAY, #17-01 SGX CENTRE 2, SINGAPORE 068807

T1306607G 23/04/2013 (41)

Class 41

Instruction services, coaching [training]; organisation of
competitions [education or entertainment]; arranging and
conducting of congresses; arranging and conducting of
symposiums; providing on-line electronic publications, not
downloadable;, amusements; entertainment information; party
planning [entertainment]; game services provided on-line from a
computer network.

BEIJING LEDONGZHUOYUE SCIENCE CO.,LTD.

ROOM 9077, BUILDING 3, NO.3, XIJING ROAD, BADACHU
HI-TECH PARK, SHIJINGSHAN DISTRICT, BEIJING, CHINA

AGENT: ADVOCAT I[P CONSULTANCY, 43A LORONG L
TELOK KURAU, SINGAPORE 425461

I'm MT
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T1306610G 25/04/2013 (31)

Class 31
Cat Litter.

SUPER PREMIUM -

éz B2K PET PRODUCTSPTELTD

LOVE YOUR CAT, LOVE WITH KIT CAT

55A YISHUN INDUSTRIAL PARK A, #02-01 SL BUILDING,
SINGAPORE 768729

T1306650F 24/04/2013 (30)

Class 30
Rice.

NEW MODHUMOTI PTELTD

22 DESKER ROAD, #01-01, SINGAPORE 209558
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theVitamin
Shoppe
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theVitamin
Shoppe

e |"$‘_- '-cif)ﬂqa P ttave

T1306676Z 26/04/2013 (05 35)
Application for a series of two marks.

Class 05

Pharmaceutical preparations and substances, vitamins; vitamin
preparations, health supplements made principally of minerals;
health food supplements made principally of vitamins; health food
supplements for persons with special dietary requirements;
vitamin and mineral supplements;, dietary and nutritional
supplements, medicated skin treatment creams;, medicated
aromatherapy bath oils for relaxation, stress relief, calming,
energizing, clearing, rejuvenation, and inspiration.

Class 35

Department store retailing; retail store services, and online retail
services; the bringing together, for the benefit of others, of a
variety of goods, namely vitamins, vitamin, mineral, dietary and
nutritional supplements, teas, foods and beverages, sports and
performance drinks, complementary and alternative medicine
products, books, herbal products, aromatherapy products, bath
and shower products, skin treatment creams, and related items, pet
food and pet products, enabling customers to conveniently view
and purchase those goods from a general mer chandise catalogue by
mail order and via a global computer network; information,
advisory and consultancy servicesrelating to the aforesaid services.

Priority Claims:

Class 05

31/10/2012

UNITED STATESOF AMERICA

Partial goods/services claimed in thisapplication.

Class 35

31/10/2012

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.

VITAMIN SHOPPE INDUSTRIESINC.

2101 91ST STREET, NORTH BERGEN, NEW JERSEY 07047,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1306858D 30/04/2013 (09)

The tranditeration of the Chinese characters of which the mark
consistsis" Rui Ju" which has no meaning.

'\ r—r
\ —1 Class 09
Integrated circuits, computer chipsets; graphic cards; HD graphic
— chipsets.

INTEL CORPORATION

2200 MISSION COLLEGE BOULEVARD, SANTA CLARA,
CALIFORNIA, 95052-8119, UNITED STATESOF AMERICA.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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OSULLOC

T1307153D 03/05/2013 (03 30 35 43)

Class 03

Cosmetics; Make-up foundations; Lipsticks, Eyebrow cosmetics;
Cosmetic preparations for skin care; Skin lotions (cosmetic);
Non-medicated skin lotions, Shampoos; Solid powder for compacts
(cosmetics); Dentifrices; Shampoosfor pets.

Class 30

Coffee; tea; cocoa and artificial coffee; tea-based beverages;
coffee-based bever ages; cocoa-based beverages; iced tea; green tea;
black tea [English tea]; tea substitutes; flavourings, other than
essential oils, for beverages; cocoa; cocoa beverages with milk;
tapioca and sago; flour and preparations made from cereals;
bread, pastry and confectionery; ices; sugar; honey; treacle; yeast;
baking-powder; salt; mustard; vinegar, sauces (condiments);
spices.

Class 35

Retail and/or wholesale services in relation to cosmetics; provision
of business assistance in the establishment and/or operation of
franchises relating to cosmetics; advertising; business management
assistance; business information; commercial information
agencies; professional business consultancy; demonstration of
goods; distribution of samples; import-export agencies; marketing
research; procurement services for others (purchasing goods and
services for other business); sales promotion (for others); the
bringing together, for the benefit of others, a variety of beauty
products, cosmetics, toiletries, skin care preparations, hair care
preparations, fragrances and personal care products, enabling
customers to conveniently view and purchase those goods from a
websitein the global communication network.

Class 43

Bar services, cafes; cafeterias;, canteens; food and drink catering;
rental of cooking apparatus; rental of meeting rooms; rental of
drinking water dispensers; restaurants; self-service restaurants,
snack-bars; bakery services; fast-food restaurant; food cooking
agency; restaurant services.

AMOREPACIFIC CORPORATION

181, 2-GA, HANGANG-RO, YONGSAN-GU, SEOUL, REPUBLIC
OF KOREA

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722



Trade Marks Journal No. 043/2013 Page No. 118

T1307182H 03/05/2013 (43)

Class 43
Restaur ant services.

NATIONAL BREAKFAST DAY MCDONALD’S CORPORATION

ONE MCDONALD’S PLAZA, OAK BROOK, ILLINOIS 60523,
UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1307193C 03/05/2013 (35)

Class 35
Retailing of goods (by any means).

MGB HOLDINGSPTELTD 3659

7 TOH GUAN ROAD EAST, #01-08 ALPHA INDUSTRIAL
BUILDING, SINGAPORE 608599
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T1307215H 06/05/2013 (37)

Class 37
Maintenance, repair and servicing of motor vehicles, motor vehicle
engines and parts of motor vehicles, in Class 37.

CHEVROLET

GENERAL MOTORSLLC

300 RENAISSANCE CENTER, CITY OF DETROIT, STATE OF
MICHIGAN 48265-3000, UNITED STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1307216F 06/05/2013 (37)

Class 37

Maintenance, repair and servicing of motor vehicles, motor vehicle
engines and parts of motor vehicles, in Class 37.

GENERAL MOTORSLLC

300 RENAISSANCE CENTER, CITY OF DETROIT, STATE OF
MICHIGAN 48265-3000, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1307217D 06/05/2013 (31)

Class 31

Fresh fruits; fresh mushrooms; fresh vegetables, fresh garden

herbs.

@
)
r n @ 't' GREEN NATURE ECOLOGICAL TECHNOLOGY (PTE.)LTD

119 NEO TIEW LANE, SINGAPORE 719098

AGENT: W.P. LAl & CO, P.O. BOX 0399 PSA BUILDING POST

OFFICE, SINGAPORE 911144

T1307235B 06/05/2013 (07)

The trandliteration of the Chinese characters appearing in the
mark is" Bel Fei Le" which hasno meaning.

Class 07

Anti-friction bearings for machines; pressure regulators (parts of
machines); reds, mechanical, for flexible hoses; shock absorber
plungers (parts of machines); springs (parts of machines);
universal joints (Cardan joints); water separators.

GUANGZHOU BUFFLEX ACOUSTIC TECHNOLOGY CO.,
LTD.

SHOP108, 263 HE LONG LIU ROAD, RENHE TOWN, BAIYUN
DISTRICT, GUANGZHOU, GUANGDONG, CHINA

AGENT: CONVERGE HONESTY |INT'L CONSULTANT
LIMITED, P.O. BOX 119 CLEMENTI CENTRAL POST
OFFICE, SINGAPORE 911204

fflex
ET

by
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T1307242E 06/05/2013 (41)

Class 41
Instruction in martial arts.

2~ Modern Street
ymbatives <APAPACADEMY PTE.LTD.

22 KEONG SAIK ROAD, #02-00, SINGAPORE 089129

T1307243C 06/05/2013 (39)

Class 39

Arranging for travel visas, passports and travel documents for
personstravelling abroad; all included in Class 39.

RX TRAVEL PLANNERSPTE.LTD.

60 ORCHARD ROAD, #B2-02, SINGAPORE 238889

my visa helper

AGENT: SUKRAJ CONSULTANCY, 1 RAFFLES QUAY, #25-00
NORTH TOWER, SINGAPORE 048583
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T1307246H 07/05/2013 (25 35)
Class 25

Clothing, footwear, headgear ; neckties, pocket squares.
Class 35

Retail services; retailing of goods (by any means); presentation of
VANDA FINE CLOTHING e ) ,
EsT. 2011 goods on communication media, for retail purposes.

VANDA FINE CLOTHING PTELTD

1014 GEYLANG EAST AVENUE 3, #02-218, SINGAPORE
389729

AGENT: GLOBAL INTELLECTS, P.O. BOX 171 TOWNER
POST OFFICE, SINGAPORE 913226

T1307264F 07/05/2013 (25)

Class 25
Clothing, footwear, headgear, belts (clothing).
BURLING LIMITED ZMYDRY

P.O. BOX 71 CRAIGMUIR CHAMBERS, ROAD TOWN,
TORTOLA, BRITISH VIRGIN ISLANDS.

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989



Trade Marks Journal No. 043/2013 Page No. 123

@ Igi:tljochem

Towards New Horizons

T1307265D 07/05/2013 (04)

Class 04

Additives, non-chemical to motor-fuel; Coal; Coke; Diesd ail;
Ethanol [fuel]; Fuel; Fuel gas, Fuel mixtures (Vaporized-); Fuel
oil; Gas oil; Gasoline; Industrial greases; Industrial oil; Kerosene;
Lighting fuel; Lubricants, Lubricating grease; Lubricating oil;
Mazut; Motor fuel; Motor oil; Naphtha; Oil-gas; Oils for paints;
Petrol; Petroleum, raw or refined; Xylene.

M/S. GULF PETROCHEM FzZC

P.O. BOX 41506, HAMRIYAH FREE ZONE, SHARJAH,
UNITED ARAB EMIRATES

AGENT: MARKS & CLERK SINGAPORE LLP, P.O. BOX 636
TANJONG PAGAR POST OFFICE, SINGAPORE 910816

T1307266B 07/05/2013 (34)

Class 34

FAST FORWARD )
- 4N /

Tobacco, raw or manufactured; tobacco products, including cigars,
cigarettes, cigarillos, tobacco for roll your own cigarettes, pipe
tobacco, chewing tobacco, snuff tobacco, cigarettes with or without
filters, made of a mix of tobacco and cut clove (other than for
medical use); snus; tobacco substitutes (not for medical purposes);
smokers articles, including cigarette paper and tubes, cigarette
filters, tobacco tins, cigarette cases and ashtrays, pipes, pocket
apparatusfor rolling cigar ettes, lighters, matches.

PHILIP MORRISPRODUCTS SA.
QUAI JEANRENAUD 3, 2000 NEUCHATEL, SWITZERLAND

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

5 > 8)
RomminT 1O
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(9 Igi:tI:ochem

Towards New Horizons

T1307267J 07/05/2013 (35 39)

Class 35

The bringing together, for the benefit of others, of a variety of
goods (excluding the transport thereof), enabling customers to
conveniently view and purchase those goods in retail stores,
wholesale outlets, through mail order catalogues or by means of
electronic media, web sites or television shopping programmes and
trading in relation to chemicals used in industry, industrial oilsand
greases, lubricants, dust absorbing, wetting and binding
compositions, fuels (including motor spirit) and illuminants,
candles and wicks for lighting, building materials (non-metallic),
asphalt, pitch and bitumen; distribution of samples, import-export
agency Sservices.

Class 39

Air transport; Barge transport; Brokerage (Freight-); Brokerage
(Transport-); Delivery of goods, Freight brokerage [forwarding
(Am.)]; Freight forwarding; Freight [shipping of goods|; Goods
(Délivery of -); Goods (Storage of-); Lighterage services, Marine
transport; Packaging of goods; Pipeline (Transport by-); Removal
services, Rental of storage containers; Rental of warehouses;
Shipbrokerage; Ships (Refloating of-); Storage; Storage containers
(Rental of-); Storage of goods; Transport; Transport and storage
of waste; Transport brokerage, Transport by pipeling
Transportation logistics; Unloading cargo; Vehicle rental;
Warehouses (Rental of-); Warehousing.

M/S. GULF PETROCHEM FzZC

P.O. BOX 41506, HAMRIYAH FREE ZONE, SHARJAH,
UNITED ARAB EMIRATES

AGENT: MARKS & CLERK SINGAPORE LLP, P.O. BOX 636
TANJONG PAGAR POST OFFICE, SINGAPORE 910816

T1307297B 07/05/2013 (05)

Class 05

Dietetic food and substances adapted for medical use; Food for
babies; Dietary supplementsfor human.

NATURENHANCE PTELTD

105 CECIL STREET, #07-01 THE OCTAGON, SINGAPORE

069534
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T1307298J 07/05/2013 (17)

Class 17
Soundpr oofing materials.

||_&NT SILENT COAT ASIA PTE. LTD.
OAT 173 GANGSA ROAD, #14-02, SINGAPORE 670173

c/o VINCENT SEE, 173 GANGSA ROAD, #14-02, SINGAPORE
670173

T1307300F 06/05/2013 (41)

Class 41
Kindergarten education, physical education, preschool education,
provision of education courses, primary education services,

mentoring (education and training), information relating to H'.D LI Te{{@cﬁ}
education, education services, educational consultancy services,

educational assessment services, coaching (education and training).

CINDY TAY YI LINT/AHDLITERACY

766 BEDOK RESERVOIR VIEW #06-241 SINGAPORE 470768

c/o UNILEGAL LLC, 112 ROBINSON ROAD, #06-03
ROBINSON 112, SINGAPORE 068902
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T1307492D 07/05/2013 (12)

Class 12

Front forks for motorcycles;, shock absorbers for automobiles;
shock absorbers for vehicles, suspensions for vehicles;, shock
absorbing springsfor vehicles.

Y.S.S. (THAILAND) CO.,LTD.

88/88 M.9, SOI PHIKULTHONG, THEPHARAK ROAD,
BANGPLA, BANGPHLI, SAMUTPRAKARN 10540, THAILAND

AGENT: ADVOCAT I[P CONSULTANCY, 43A LORONG L
TELOK KURAU, SINGAPORE 425461

T1307608J 14/05/2013 (35)

Class 35

Retail services in relation to pedometers, speakers, clocks and

watches, heart

rate meters, earphones, computers, tablet

computers, cellular phones, headphones, bags, wallets, shoes, mn.“.ﬁ

clothes, underwear, mufflers,

neckties, shawls, scarfs and

stockings; wholesale business in relation to pedometers, speakers,
clocks and watches, heart rate meters, earphones, computers,
tablet computers, cellular phones, headphones, bags, wallets, shoes,

clothes, underwear, mufflers,

stockings.

3l CO.,, LTD.

neckties, shawls, scarfs and

(YEOKSAM-DONG, CHOWON BUILDING) 4281, 16,
NONHYEON-RO 72-GIL, GANGNAM-GU, SEOUL, 135-928,

REPUBLIC OF KOREA

AGENT: W.P. LAI & CO, P.O. BOX 0399 PSA BUILDING POST

OFFICE, SINGAPORE 911144
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T1307609I 14/05/2013 (35)
Application for a series of two marks.
Class 35
P&G The Everyday Effect Retail sales and the provision of information and advice regarding

P&G THE EVERYDAY EFFECT

the selection and use of consumer package goods.

THE PROCTER & GAMBLE COMPANY

ONE PROCTER & GAMBLE PLAZA, CINCINNATI, OHIO
45202, UNITED STATES OF AMERICA.

AGENT: ATMD BIRD & BIRD LLP, P.O. BOX 0643 RAFFLES
CITY POST OFFICE, SINGAPORE 911722

T1307610B 14/05/2013 (35)

Class 35

Retail and wholesale services for bladed or pointed hand tools,
hand tools and hardware, building materials, construction
machines and apparatus, loading-unloading machines and
apparatus, metal materials for use in assembling concrete
framework, safety nets for building or construction use, sheets for
building or construction use, lashing materials, chain blocks,
trolleys, containers for transport use, packaging containers for
storage or transport use, flexible containers for storage or
transport use, containers of textile for transport use, packaging
containers of plastic in the nature of bags, bolts, nuts, and rivets.

KONDOTEC INC.

2-2-90, SAKAIGAWA, NISHI-KU, OSAKA-SHI, OSAKA
550-0024 JAPAN

AGENT: KASS INTERNATIONAL SDN. BHD., C/O KASS
REGIONAL IP SERVICES PTE. LTD., 190 MIDDLE ROAD,
#03-21 FORTUNE CENTRE, SINGAPORE 188979

RONDOTEC
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YUTON

T13076121 14/05/2013 (07)

Class 07

Drilling machines, agitators; road rollers; steamrollers, mixing
machines;, whitewashing machines; beating machines;, concrete
mixer s [machines]; bitumen making machines; bulldozers; shovels,
mechanical; excavators; tarring machines; rail-laying machines;
road making machines; railroad constructing machines; diggers
[machines]; rams [machines]; earth moving machines; ditchers
[ploughs]; power shovels [machines]; machines and machinery
used in earthwork construction in the field of building, bridge and
road construction; concrete vibrators [machines]; loading and
unloading machines, hoists; cranes [lifting and hoisting
apparatus|; starters for motors and engines;, shock absorber
plungers [parts of machines]; shock absorbers for machines; road
sweeping machines [self propelled]; sewage pulverizers, washing
apparatus,; vehicle washing installations; €lectric machines and
apparatus for cleaning; waste disposers [machines|; garbage
disposals; waste disposals; trash compacting machines, waste
compacting machines; dredging machines; sorting machines for
industry.

ZHENGZHOU YUTONG GROUP CO.,LTD.

NO. 8 CHANGCHUN ROAD, HI-TECH INDUSTRIAL PARK,
ZHENGZHOU, CHINA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SSINGAPORE 018989
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FEEL
SAFE

T1307614E 14/05/2013 (25)

Class 25

Articles of water-resistant clothing; articles of water proof clothing;
athletic clothing; beach clothes, beach clothing; beachwear;
bikinis, boys clothing; bras; casual clothing; children’s clothing;
clothes;, clothing; clothing for gymnastics; clothing for sports;
clothing for surfing; clothing for swimming; combinations
(clothing); dance clothing; interlinings for clothing; maternity
clothing; men’s clothing; rainproof clothing; ready made linings
for clothing; ready-made clothing; dlips (clothing); sports clothing
(other than golf gloves); swimwear; tennis clothing; thermal
clothing; thermal clothing (other than for protection against
accident or injury); thongs (clothing); three piece suits (clothing);
water-resistant clothing; waterproof babies pants [clothing];
water proof clothing; weather proof clothing; women’s clothing.

SAHA MARKETING (S) PTELTD

37 TANNERY LANE, #08-01 TANNERY HOUSE, SINGAPORE
347790

T1307622F 14/05/2013 (07)

Class 07

Belts for conveyors;, belts for machines; belts for motors and
engines; belts for use with machinery for transmission purposes;
belts for vehicle cooling fans, conveyor belts, dynamo belts;
elevator belts; fan belts for motors and engines, fan belts for
vehicle engines, power transmission belts for aircraft; power
transmission belts for machines; transmission belts for industrial
applications; V-belts.

SAN WU RUBBER MFG. CO., LTD.

106, SEC. 2, CHANG MEI ROAD, SHIN JUANG LI, HOMEI,
CHANGHWA, TAIWAN, REPUBLIC OF CHINA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

@SANWU
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T1307623D 14/05/2013 (12)

Class 12

Driving belts for land vehicles; engine transmission belts for land
vehicles; power transmission belts for land vehicle engines;

@ SA "\vu transmission belts for land vehicles.

SAN WU RUBBER MFG. CO., LTD.

106, SEC. 2, CHANG MEI ROAD, SHIN JUANG LI, HOMEI,
CHANGHWA, TAIWAN, REPUBLIC OF CHINA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1307945D 18/05/2013 (14 35)

Class 14

Beads for making jewelry; boxes for jewellery; bracelets; bracelets
for watches; chains (jewellery); gold chains; jades; jewellery chain;
jewellery in precious metals; jewellery in semi-precious metals;
jewelry; necklaces (jewellery); precious metals, unwrought or
semi-wrought; rings (jewellery); watches, watches made of
precious metals; works of art of precious metal.

Class 35

Accounting; advertising; advertising agency services, advertising
analysis; business consultation; business finding services, business
management consultancy; commercial administration; commercial
management consultancy; management of a retail enterprise for
others, market analysis services; marketing; marketing research;
organisation of exhibitionsfor commercial or advertising purposes,
personnel management consultancy; presentation of goods on
communication media, for retail purposes, rental of advertising
time on communication media; sales promotion (for others); sales
promotion services; secretarial services; sponsorship search.

SHENZHEN HENGXING JEWELRY CO.,LTD.

NO. 2-5, CUIJING BUILDING, 4TH ROAD OF TIANBEI,
LUOHU DISTRICT, SHENZHEN, CHINA

c/o CHEN ZHANG XIAN, 20 DOVER CRESCENT, #08-306,
SINGAPORE 130020

HENGXING
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T1308106H 22/05/2013 (03)

The mark consists of the three dimensional shape of a container
with the invented English word " Sulwhasoo" appearing on the side
of the container.

Class 03
Cosmetics; make-up; eye shadows; blushers; solid powder for
compacts (cosmetics); make-up powder.

AMOREPACIFIC CORPORATION

181, 2-GA, HANGANG-RO, YONGSAN-GU, SEOUL, REPUBLIC
OF KOREA

AGENT: INFINITUS LAW CORPORATION, P.O. BOX 259
RAFFLESCITY POST OFFICE, SINGAPORE 911709



Trade Marks Journal No. 043/2013 Page No. 132

SIS =1 vt
SiImS 22 vk

T13081227 22/05/2013 (16 17 25 35)
Application for a series of two marks.

Class 16

Paper, cardboard and goods made from these materials, not
included in other classes; paper display cards; printed paper signs,
paper banners; tickets of paper; letterhead [stationery]; cards;
calendars; printed matter; promotional flyers, periodical
publications; books; booklets;, newspapers, magazines; posters,
entertainment guides, timetables, booklets and scorecards for
games, printed publicationsrelating to children’s activities, namely
club magazines, books and illustrated publications, printed
publications relating to swimming; postcards; note books; diaries;
desk diaries; desk organizers [stationery]; leather covered diaries,
wall charts for use as diaries; desk calendars, bookbinding
material; photographs; stationery; loose-leaf binders containing
appointment calendars, ribbons of paper; magnetic letters
(stationery); magnetic backings for photographs, adhesives for
stationery or household purposes; adhesive printed stickers; plastic
or paper stickers[decalcomanias]; letter openers[knives]; pencil or
pen holders, card holders; instructional and teaching material
(except apparatus); plastic materialsfor packaging (not included in
other classes); souvenir booklets; souvenir plastic bags, souvenir
posters, posters (plastic or paper); gift certificates and vouchers
(paper or plastic); discount cards (other than encoded or
magnetic); cards (other than encoded or magnetic) for access
control, or information supports bearing personal identification
data, or cash dispensers; adhesive security tapes (not encoded or
magnetic); cards being computer stationery (other than encoded or
magnetic); identification strips and labels (not magnetic or
encoded) for usein marking products.

Class 17

Decorative articles (badges) made of rubber; decorative articles
(other than badges) made of rubber; figurines made from rubber;
pouches of rubber; rings of rubber; goods made from rubber,
gutta-percha, gum, asbestos or mica, not included in other classes;
plastic products (semi-finished products).

Class 25

Clothing; footwear; headgear; clothing for swimming; swim briefs;
swimming caps; swimming costumes; swimming robes;, swimming
shorts; swimming suits; swimming trunks; articles of outer
clothing; articles of sports clothing; leisurewear; articles of
under clothing; lingerie; hosiery; shirts; boots; underwear; coats;
overalls; collar protectors and collars, ear muffs; football boots
and shoes; fittings of metal for boots and shoes; shorts; t-shirts;
socks, sweaters;, caps; hats, scarves, jackets, dressing gowns,
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pyjamas; sandals; dlippers; boxer shorts; beach clothes and shoes;
baby boots; romper suits; baby pants and sleep suits; dungar ees;
braces for clothing (suspenders); belts (clothing); berets; wrist
warmers; wrist bands of rubber or silicon (clothing); track suits;
ties, cravats; aprons; bathrobes; bathing caps and suits; bathing
trunks, galoshes, garters, gloves and mittens; headbands
(clothing); jerseys, jumpers and Kknitwear; leggings, parkas;
shawls, sdinglets, skirts, vests; visors [clothing]; waistcoats;
water proof clothing.

Class 35

Arranging exhibitions for advertising purposes, arranging
exhibitions for business purposes; promotional management for
sports personalities; arranging exhibitions for commercial
purposes, arranging exhibitions for trade purposes, display
services for merchandise; promotional marketing; promotional
services;, business advisory services relating to the operation of
franchises, the bringing together for the benefit of others, of a
variety of goods, enabling customers to conveniently view and
purchase those goods in departmental stores, shopping centers,
retail and wholesale outlets, or from a general merchandise
catalogue by mail order or by means of telecommunications, or
from a general merchandise global communications network
website; compilation of mailing lists; direct mail advertising;
advertising services, publicity; marketing; market analysis
services, organizing of business competitions, advisory and
consultancy servicesrelating to the aforesaid.

SINGAPORE SPORTS COUNCIL
230 STADIUM BOULEVARD, SINGAPORE 397799
AGENT: WONGPARTNERSHIP  LLP, 12 MARINA

BOULEVARD, #28-01 MARINA BAY FINANCIAL CENTRE
TOWER 3, SINGAPORE 018982
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idor

T1308354J 27/05/2013 (20)

Class 20

Furniture, mirrors, picture frames; goods (not included in other
classes) of wood, cork, reed, cane, wicker, horn, bone, ivory,
whalebone, shell, amber, mother-of-pearl, meerschaum and
substitutes for all these materials, or of plastics; metal cabinets,
metal shelving; Bathroom furniture; furniture for home useg;
furniture for offices; cabinets, countertops, beds, benches;
bookcases, armchairs; chairs; chests; consoles; desks, dressers,
furniture stands for serving food; sideboards; stands, pedestals;
stoals; racks; tables; furniture doors made of glass; furniture
doors; bamboo curtains; furniture made of rattan; mattresses;
shelves; statues of wood, wax, plaster or plastic; bathroom vanity
unitsincor porating basins.

BAKER, KNAPP & TUBBS, INC.

1105 22ND STREET SE, HICKORY, NORTH CAROLINA,
28601, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622
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T1308376A 28/05/2013 (16 35 41)
Application for a series of two marks.

Class 16

Printed matter; printed publications; books; magazines,
periodicals, booklets; leaflets, brochures and manuals, posters;
advertising and promational materials; wrapping and packaging
materials, instructional and teaching materials; web pages
downloaded from the Internet in the form of printed matter;
advertisements; directories.

Class 35

Organization of exhibitions for commercial or advertising
purposes;, organization of competitions, business information;
dissemination of advertising matter; providing commercial
information and commercial services via telecommunication
facilities; including via computer terminals or via global computer
networks such as the internet; publication of publicity texts;
on-line advertising on a computer network; business management
and organization consultancy; public relations, computerized file
management; Opinion polling.

Class 41

Organization and conducting of conferences, exhibitions,
congresses, seminars, symposiums; organization of exhibitions for
cultural or educational purposes; organization of competition;
education information; publication of books, publication of texts,
other than publicity texts; publication of eectronic books and
journalson-line; Party planning [entertainment].

Priority Claims:

Class 16

24/01/2013

HONG KONG, CHINA

All goods/services claimed in thisapplication.

Class 35

24/01/2013

HONG KONG, CHINA

Partial goods/services claimed in thisapplication.

Class 41

24/01/2013

HONG KONG, CHINA

Partial goods/services claimed in this application.

FONDATION DE LA HAUTE HORLOGERIE
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22 AVENUE DU MAIL, CH-1205 GENEVA, SWITZERLAND

AGENT: RAVINDRAN ASSOCIATES, P.O. BOX 2988 RAFFLES
CITY POST OFFICE, SINGAPORE 911799

T1308415F 28/05/2013 (35)

Class 35

Advisory services for business management; business management
assistance; business management  consultancy; business
consultancy; business management and organization consultancy;
commercial administration of the licensing of the goods and
services of others; commercial or industrial management
assistance; demonstration of goods; distribution of samples;
presentation of goods on communication media, for retail
pur poses; retail services; sales promotion for others, import-export
agencies; procurement services for others [purchasing goods and
servicesfor other businesses]; business management of hotels.

PENINSULA INTELLECTUAL PROPERTY LIMITED

P.O. BOX 957, OFFSHORE INCORPORATIONS CENTRE,
ROAD TOWN, TORTOLA, BRITISH VIRGIN ISLANDS.

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912

THE PENINSULA
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T1308434B 28/05/2013 (25)

Class 25
Clothing; footwear .

KEEP COMPANY LLC

523 NORTH FAIRFAX AVENUE; LOS
ANGELESCALIFORNIA 90036; UNITED STATES OF
AMERICA

AGENT: MARCARIA, 14 ROBINSON ROAD, #13-00 FAR EAST
BUILDING, SINGAPORE 048545
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NVIDIA GRID VGPU

T1309283C 11/06/2013 (09 38 42)

Class 09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signalling, checking (supervision),
life-saving and teaching apparatus and instruments; apparatus and
instruments  for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images,
magnetic data carriers, recording discs, compact discs, DVDs and
other digital recording media; mechanisms for coin-operated
apparatus, cash registers, calculating machines, data processing
equipment, computers, computer software; fire-extinguishing
apparatus, computer hardware; integrated circuits, computer
servers, digital media servers, network servers, digital media
streaming devices, electronic game streaming devices, high
performance computer hardware with specialized features for
enhanced game playing ability; electronic game software; graphics
software; downloadable computer graphics; downloadable
computer graphics tools; computer hardware and computer
software for professional designers, engineers, and scientists for
advanced graphics processing and visual computing; computer
hardware and computer software for professional designers,
engineers, and scientists for advanced graphics processing and
visual computing sold as an integral component of computers;
mobile digital computing devices.

Class 38

Telecommunications; Streaming of digital media content for
others; streaming of electronic games on the I nternet; streaming of
audio, video and visual material to mobile digital computing
devices; digital streaming services featuring electronic games.

Class 42

Scientific and technological services and research and design
relating thereto; industrial analysis and research services, design
and development of computer hardware and software; Providing
temporary use of non-downloadable computer software; providing
temporary use of non-downloadable computer software for
graphics; providing temporary use of non-downloadable electronic
game software; platform as a service (PaaS) featuring computer
softwar e platformsfor electronic gaming and graphic design; cloud
computing services, computer services, namely cloud hosting
provider services; providing virtual computer systems, and virtual
computer environments through cloud computing.

NVIDIA CORPORATION

2701 SAN TOMAS EXPRESSWAY, SANTA CLARA,
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CALIFORNIA 95050, UNITED STATESOF AMERICA

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

T1309284A 11/06/2013 (25)

Application for a series of two marks.

Class 25 SNOOZIES!

Socks, dippers, pajamas and sleepwear .

MARSHALL BANK snoozies!

5001 PEBBLE BEACH CIRCLE, WILSON, NORTH CAROLINA
27896, UNITED STATESOF AMERICA

AGENT: ALLEN & GLEDHILL LLP, ONE MARINA
BOULEVARD, #28-00, SINGAPORE 018989
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T1309285Z 11/06/2013 (10)

Class 10

M assage apparatus; massage device, manual; massage device for

per sonal use.

TIMEWISE BODY SMOOTH ACTION
MARY KAY INC.

16251 DALLAS PARKWAY, ADDISON, TX 75001, UNITED

STATESOF AMERICA

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667

T1310116F 25/06/2013 (35)

Class 35

Providing temporary, full-time and contract employment
placement staffing, consulting and recruiting services, providing
information on employment, careers and temporary staffing via a
global computer network.

ROBERT HALF INTERNATIONAL INC.

2884 SAND HILL ROAD, MENLO PARK, CALIFORNIA 94025,
UNITED STATESOF AMERICA.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1310117D 25/06/2013 (35)

Class 35

Providing temporary, full-time and contract employment
placement staffing, consulting and recruiting services; providing

rh OfficeTeam  information on employment, careers and temporary staffing via a

global computer network.

ROBERT HALF INTERNATIONAL INC.

2884 SAND HILL ROAD, MENLO PARK, CALIFORNIA 94025,

UNITED STATESOF AMERICA.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1310118B 25/06/2013 (28)

Class 28

Fishing tackle, including reels for fishing, rods for fishing, reel
seats for fishing [parts of fishing rods], lines for fishing, line guides
(for use on fishing rods), hooks for fishing, lures (artificial) for
fishing, artificial baits, creels (fishing equipment), floats for fishing,
fishing weights (namely, sinkers), landing nets for anglers, fishing
rod keepers, fishing bags, fishing gloves; fishing rod cases, fishing
tackle containers, and hip-guar ds specially made for fishing.

SHIMANO INC.

3-77 OIMATSU-CHO, SAKAI-KU, SAKAI CITY, OSAKA
590-8577, JAPAN.

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912

BRENIOUS
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T1310119J 25/06/2013 (35)

Class 35

Providing temporary, full-time and contract employment
placement staffing, consulting and recruiting services; providing
m Robert Half information on employment, careers and temporary staffing via a

Management Resources  global computer network.

ROBERT HALF INTERNATIONAL INC.

2884 SAND HILL ROAD, MENLO PARK, CALIFORNIA 94025,
UNITED STATESOF AMERICA.

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1310132H 25/06/2013 (44)

Class 44

Advisory services relating to health; Health care; Health care
consultancy services (medical); Health centres; Health clinic
services, Health counselling; Health risk assessment surveys;
Health screening; Health spa services; Health spas (health, hygiene
and beauty care services); Information services relating to health
care; Medical health assessment services; Occupational health and
safety services (therapeutic and rehabilitation services); Personal
care services (medical nursing, health, hygiene and beauty care);
Provision of exercise facilities for health rehabilitation purposes;
Provision of health care services, Rehabilitation services (health
care); Saunasfor health or hygiene purposes.

I-HEAL PRIVATELIMITED
20 BENDEMEER ROAD, #03-12, SINGAPORE 339914

AGENT: COLIN NG & PARTNERS LLP, 36 CARPENTER
STREET, SINGAPORE 059915

hooheals
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WES
oputemon

T1311271J 15/07/2013 (03)

The tranditeration of the Chinese characters appearing in the
mark is" Ou Meng" which has no meaning.

Class 03

Cosmetic preparations for baths; beauty masks; cleansing milk for
toilet purposes, cosmetics; deodorant soap; deodorants for
personal use; disinfectant soap; eyebrow cosmetics, eyebrow
pencils; lipsticks; make-up; make-up powder; make-up removing
preparations; mascara; perfumery; perfumes, cosmetic
preparations for skin care; skin whitening creams; sunscreen

preparation; cream for whitening the skin; eyeshadow.

WANG YING

ZHONG GUO LIAO NING SHENG SHEN YANG SHI SHEN HE
QU DONG BIN HE LU 28-6 HAO 3-1-2, CHINA.

c/o CHEN MINGXIN, 939 TAMPINES AVENUE 5, #10-171,

SINGAPORE 520939

T1311274E 15/07/2013 (03)

The trandliteration of the Chinese characters appearing in the
mark is " Cha Ming" or "Zha Ming" which has no meaning and
"Mao" meaning " Cat" .

Class 03

Cosmetic preparations for baths; beauty masks; cleansing milk for
toilet purposes, cosmetics, deodorant soap; deodorants for
personal use; disinfectant soap; eyebrow cosmetics, eyebrow
pencils; lipsticks; make-up; make-up powder; make-up removing
preparations, mascara; perfumery; perfumes, cosmetic
preparations for skin care; skin whitening creams; sunscreen
preparation; cream for whitening the skin; eyeshadow.

WANG YING

ZHONG GUO LIAO NING SHENG SHEN YANG SHI SHEN HE
QU DONG BIN HE LU 28-6 HAO 3-1-2, CHINA.

c/o CHEN MING XIN, 939 TAMPINES AVENUE 5, #10-171,
SINGAPORE 520939

=5 —IH

CHARMING-CAT



Trade Marks Journal No. 043/2013 Page No. 144

@earth TECHNOLOGY

T1311282F 15/07/2013 (12)

Class 12

Automobiles and their parts and fittings, Motorcycles and their
parts and fittings, Bicycles and their parts and fittings, Motors
(non-electric) for land vehicles, Water vessels and their parts and
fittings, Aircraft and their parts and fittings, Power transmissions
and gearings for land vehicles; Shock absorbers for land vehicles;
Springsfor land vehicles.

Priority Claims:

Class 12

22/03/2013

JAPAN

Partial goods/services claimed in this application.

MITSUBISHI JIDOSHA KOGYO KABUSHIKI KAISHA
33-8, SHIBA 5-CHOME, MINATO-KU, TOKYO, JAPAN

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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ReCyko?

T1311312A 16/07/2013 (09)

Class 09

Batteries; rechargeable batteries; battery chargers; data
processing equipment and computers, computer peripheral
devices, computer software (recorded); computer storage devices,
televison apparatus; projection screens; audio apparatus; visual
appar atus, cinematographic cameras; computer controlled panels
for audio and visual apparatus, electronic advertising display
media; car audio apparatus, amplifiers, speakers, wireless remote
controls, wired remote controls, wireless microphones, decoders,
audio receivers used in cars; electrical and electronic components,
apparatus and instruments included in this class, electrical
switchgear; wires and cables for electrical and electronic
equipment, electronic wiring parts and fittings; switches, sockets,
plugs, switchboards, circuit breakers, relays, earth leakage
detection devices, residual current devices; non-metallic conduits
and fittings therefor for housing electrical cable and/or wiring;
telephone apparatus and instruments; telephone plugs and sockets;
electronic power control devices, electronic alarms; electronic
security devices; partsand fittingsfor all the aforesaid goods.

GPBATTERIESINTERNATIONAL LIMITED
97 PIONEER ROAD, SINGAPORE 639579

AGENT: AMICA LAW LLC, 30 RAFFLES PLACE, #18-03/04
CHEVRON HOUSE, SINGAPORE 048622

T1311506Z 18/07/2013 (07)

Class 07

Industrial mixer for mixing liquids in the pharmaceutical and

chemical industries.

Priority Claims:
Class 07
18/01/2013

1CON LC

UNITED STATESOF AMERICA
All goods/services claimed in thisapplication.

ENTEGRIS-JETALON SOLUTIONS, INC.

129 CONCORD ROAD, BILLERICA, MASSACHUSETTS
01821-4600, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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1CON LIQUID CONTROLLER

T1311509D 18/07/2013 (07)

Class 07
Industrial mixer for mixing liquids in the pharmaceutical and
chemical industries.

Priority Claims:

Class 07

18/01/2013

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

ENTEGRIS-JETALON SOLUTIONS, INC.

129 CONCORD ROAD, BILLERICA, MASSACHUSETTS
01821-4600, UNITED STATES OF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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GEMSHARES

T1311861A 25/07/2013 (14 36)

Class 14

Natural precious and semi-precious stones of all types for the
purpose of a sale as part of a basket unit of precious and
semi-precious stones.

Class 36

Financial services, trading of funds based on precious or
semi-precious stones; trading of securities, options, derivatives and
commaodities based on precious or semi-precious stones; creation of
funds, securities, options, or derivatives based on a standardized
volume of precious or semi-precious stones, namely, a basket of
precious or semi-precious stones.

Priority Claims:

Class 14

25/01/2013

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 36

25/01/2013

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.

GEMSHARES LLC

1330 WEST MONROE, CHICAGO, ILLINOIS 60607, UNITED
STATESOF AMERICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315
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T1313005J 14/08/2013 (31)

Class 31

Agricultural, horticultural and forestry products and grains not
included in other classes; live animals; fresh fruits and vegetables;
seeds, natural plants and flowers; foodstuffsfor animals; malt.

Priority Claims:

Class 31

15/02/2013

SOUTH AFRICA

All goods/services claimed in thisapplication.

FRESHWORLD (PTY)LTD

FIRST FLOOR, IMS BUILDING, 23 ELEKTRON STREET,
STELLENBOSCH, 7600, SOUTH AFRICA

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1313500A 21/08/2013 (36)

Class 36
Financial and investment advisory services, asset management
Ser vices.
SPECTRUM BY BNY MELLON
Priority Claims:
Class 36
20/08/2013
UNITED STATESOF AMERICA
All goods/services claimed in thisapplication.

THE BANK OF NEW YORK MELLON CORPORATION

ONE WALL STREET, NEW YORK, NEW YORK 10286,
UNITED STATESOF AMERICA

AGENT: DONALDSON & BURKINSHAW, P.O. BOX 3667
ROBINSON ROAD POST OFFICE, SINGAPORE 905667
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|nter national Registrationsfiled under the Madrid
Protocol Published for Opposition Purposes
under the Trade Marks Act (Cap.332, 1999 Ed.)

OPPOSITION

Notice is hereby given that any person who wishes to oppose the registration of any of the marks
published in the class groups which follow may within two months from the date of this journal file a
Notice of Opposition on Form TM 11 (fee $374).

Formal opposition should not be filed until after reasonable notice has been given to the Applicant for
registration so as to afford him an opportunity of withdrawing his application before the expenses of
preparing the Notice of Opposition are incurred. Failure to give such notice will be taken into account in
considering any application by an Opponent for an Order for Costsif the opposition isuncontested by the
Applicant.




Trade Marks Journal No. 043/2013 Page No. 150

T1207766J (43)
(International Registration No. 1059143)

Date of International Registration: 12/11/2010
Date of Protection in Singapore: 23/04/2012

LA PETITE MAISON

The mark consists of the French words meaning "The Little
House" .

Class 43
Restaurant, bar and catering services.

ARJUN WANEY

FLAT 16, 46 LOWNDES SQUARE, KNIGHTSBRIDGE,
LONDON SW1, UNITED KINGDOM

AGENT: ONE LEGAL LLC, 6 SHENTON WAY, #21-08 DBS
BUILDING TOWER TWO, SINGAPORE 068809

T1207767! (01 06)
(International Registration No. 1079843)

Date of International Registration: 14/03/2011
Date of Protection in Singapore: 26/03/2012

PINESOLDER
Class 01

Soldering flux; chemicalsused in industry.

Class 06
Solder pastes, flux cored solder; soldering materials of metal,
nonferrous metals and their alloys.

ARAKAWA CHEMICAL INDUSTRIES, LTD.

3-7, HIRANOMACHI 1-CHOME, CHUO-KU, OSAKA-SHI,
OSAKA 541-0046, JAPAN

AGENT: RODYK & DAVIDSON LLP, P.O. BOX 462
ROBINSON ROAD POST OFFICE, SINGAPORE 900912
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NERGI

T1308944A (29 31)
(International Registration No. 1084030)

Date of International Registration: 01/06/2011
Date of Protection in Singapore: 25/03/2013

Class 29
Preserved, frozen, deep-frozen, dried and cooked fruits and

vegetables; jellies, jams, compotes.

Class 31
Fresh fruits and vegetables.

SOFRUILEG

45 CHEMIN DE PEYRELONGUE, BURGON, F-40300
LABATUT, FRANCE
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Lucy Choi London

T1204706J (18 25 35)
(International Registration No. 1101777)

Date of International Registration: 09/08/2011
Date of Protection in Singapore: 24/02/2012

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; trunks and travelling
bags, book bags and briefcases, made in leather and imitations of
leather; key cases [leatherware]; note cases, portfolio cases; pilot
bags; drawstring pouches; coin holders; business card cases; wallet
and credit card holders, all in leather and imitation leather; casual
bags; evening bags; hat bags; bags of all kinds and made of leather
and imitation leather; suitcases and overnight bags made of
leather; tie cases, and leather bags and purses; belts made from
leather and imitation leather; vanity cases; shoe bags made of
leather; umbrellas, parasols and walking sticks; whips, har ness and
saddlery; animal skins, hides, all the aforesaid goods made of
leather and imitation leather.

Class 25

Clothing; in particular footwear; shoes; belts (being articles of
clothing); headgear; shoes for casual wear; shoes for infants; shoes
for adults; dress shoes; ballet shoes; pumps; beach shoes; outdoor
shoes; sandals; insoles for shoes; boots; leisur e shoes; hats.

Class 35
Advertising; business management; business administration; office
functions.

LUCY CHOI LONDON LIMITED

46 PORCHESTER SQUARE BAYSWATER, LONDON, W2
6AW, UNITED KINGDOM
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Nanovater

T1201883D (07)
(International Registration No. 1105533)

Date of International Registration: 30/11/2011
Date of Protection in Singapore: 30/11/2011

Class 07

Agitating machines (for chemical processing); mixing or blending
machines (for chemical processing); emulsifying machines (for
chemical processing); disintegrators (for chemical processing);
milk homogenizing machines; paper coating machines; intaglio
printing machines; typecasting machines; photogravure printing
presses;, matrices (for use in printing); boxes for matrices (for
printing); phototypesetting or composing machines;
photo-engraving machines; bookbinding machines; typographic
presses (letterpress); planographic printing machines; painting
machines.

YOSHIDA KIKAlI KOGYO KABUSHIKI KAISHA (YOSHIDA
KIKAI CO, LTD.)

3-13, SAKURADA-CHO, ATSUTA-KU, NAGOYA-SHI, AICHI
456-0004, JAPAN

T1203969F (03)

(International Registration No. 1109275)

Date of International Registration: 23/08/2011
Date of Protection in Singapore: 23/08/2011

Class 03

Glam n"Soul

Soaps,; perfumery, essential oils, cosmetics and products for the

care of the body.

Priority Claims:
Class 03
23/02/2011
GERMANY

All goods/services claimed in thisapplication.

THOMAS SABO GMBH & CO. SCHMUCKHANDEL KG

MARTIN-LUTHER-STRASSE 20, 91207 LAUF, GERMANY
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T1204443F (35)
(International Registration No. 1109698)

Date of International Registration: 18/10/2011
Date of Protection in Singapore: 18/10/2011

Bar gains®

| (¥ Business cisss
Advertising; marketing; promotional services, compilation and
provison of online directories, compilation of advertisements for
use as web pages on the Internet; serviceto assist in establishing a
network of business contacts; retail services, data management;
business administration; business  consultancy; business
management.
Priority Claims:
Class 35
18/04/2011
AUSTRALIA
All goods/services claimed in thisapplication.
FILM CARTEL PTY LTD (ACN 124542294)
PO BOX 618, BALMAIN NSW 2041, AUSTRALIA

T1204453C (09)

(International Registration No. 1109755)

Date of International Registration: 08/11/2011
Date of Protection in Singapore: 08/11/2011

Class 09

Hands free kits for phones, computer monitor screen protectors;
mobile phone screen protectors, computer peripheral devices;
couplers (data processing equipment); bags (cases) for calculators,

cell phone cases; wires, electric; battery chargers; galvanic cells.

SHENZHEN TIMESINNOVATION TECHNOLOGY CO.,LTD.

RM. 11C14, YINHUA BUILDING, WEST OF SUNGANG ROAD,

FUTIAN DISTRICT, SHENZHEN, CHINA

BASEUS
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T1215083Z (18 25)
(International Registration No. 1117130)

Date of International Registration: 27/03/2012
Date of Protection in Singapore: 07/08/2012

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes;, animal skins, hides;
trunks and travelling bags, umbrellas and parasols; walking sticks;
whips, harness and saddlery.

Class 25
Clothing, footwear, headgear .

STEFANO SERAPIAN SR.L.
VIA JOMMELLI, 35,1-20131 MILANO, ITALY

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1209145J (01)
(International Registration No. 1117953)

Date of International Registration: 16/03/2012

Date of Protection in Singapore: 16/03/2012

o NIVEOSTAN
Chemical products for the treatment of surfaces of metals,

semiconductors and polymers, particularly for electroplating

technology; electroplating solutions, particularly for electroplating

of tin and tin alloy layers.

Priority Claims:

Class01

05/01/2012

GERMANY

All goods/services claimed in this application.

ATOTECH DEUTSCHLAND GMBH
ERASMUSSTRABE 20, 10553 BERLIN, GERMANY

AGENT: RAVINDRAN ASSOCIATES, P.O. BOX 2988 RAFFLES
CITY POST OFFICE, SINGAPORE 911799
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T1301594D (07)
(International Registration No. 1144886)

Date of International Registration: 11/12/2012
Date of Protection in Singapore: 11/12/2012

e

IE_ LL' The tranditeration of the Chinese characters appearing in the
mark is "Heng Shan", which is a mountain in Shanxi province,
China.

HENGSHAN ..
Cranes; roller bridges,; capstans; handling apparatus for loading

and unloading.

HENAN HENGYUAN CRANE MACHINERY GROUP CO.,
LTD.

CRANE [INDUSTRIAL PARK, CHANGYUAN COUNTY,
HENAN PROVINCE, CHINA

T13027171 (18 25)
(International Registration No. 1147193)

Date of International Registration: 01/08/2012
Date of Protection in Singapor e: 01/08/2012
SURF & TURF PRODUCTS
Class 18
Bags, namely, shoulder bags, carry-on bags; garment bags for
travel; handbags, Boston bags; school bags; reusable shopping
bags, duffel bags, tote bags, traveling bags, bags for sports;
pouches (bags); vanity cases (not fitted); wallets;, umbreéllas.

Class 25

Clothing; socks; gloves, bandanas, mufflers; caps;, hats, garters;
sock suspenders; braces for clothing (suspenders); belts (clothing);
footwear (other than special footwear for sports).

MITSUHIRO NISHINA

201 TAKANAWAIMON, 4-20-10 TAKANAWA, MINATO-KU,
TOKYO 108-0074, JAPAN
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JUNIOR CREW

T1302627Z (12)
(International Registration No. 1147549)

Date of International Registration: 06/12/2012
Date of Protection in Singapore: 06/12/2012

Class 12
Children’s car seats.

Priority Claims:

Class 12

07/06/2012

UNITED KINGDOM

All goods/services claimed in thisapplication.

TIPPITOESLIMITED

5 MARKET PLACE, PEEL, ISLE OF MAN IM5 1AB, UNITED

KINGDOM



Trade Marks Journal No. 043/2013 Page No. 158

AVIGILON

T1309375I (07 09 42)
(International Registration No. 1147943)

Date of International Registration: 27/12/2012
Date of Protection in Singapore: 18/03/2013

Class 07

Machines and machine tools; motors and engines (other than for
land vehicles); machine coupling and transmission components
(other than for land vehicles); agricultural implements other than
hand-operated; incubators for eggs, automatic distribution
machines.

Class09

Scientific, nautical, surveying, photographic, cinematographic,
optical, weighing, measuring, signaling, checking (supervision),
life-saving and teaching appar atus and instruments; appar atus and
instruments for conducting, switching, transforming,
accumulating, regulating or controlling electricity; apparatus for
recording, transmission or reproduction of sound or images;
magnetic recording media, blank disks, CDs, DVDs and other
digital recording media; mechanisms for coin-operated apparatus;
cash registers, calculating machines, data processing equipment,
computers; computer software; fire-extinguishing appar atus.

Class 42

Scientific and technological services and research and design
relating thereto; industrial analysis and research services;, design
and development of computers and software.

KOVING DOO BEOGRAD

PARISKE KOMUNE 24, 11070 NOVI BEOGRAD, SERBIA
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T1303086B (01 17)
(International Registration No. 1148580)

Date of International Registration: 27/08/2012
Date of Protection in Singapore: 27/08/2012
a
& unimatec o _ -
The following claim is made in the International Registration:
Colours claimed: Blue and dark blue. Parts of Mark in Colour:
The graphical element of the mark: blue and dark blue; the letters
"unimatec" ; dark blue.

Class 01

Chemicals;, inorganic salts;, ammonium salts, sodium salts;
surface-active chemical agents; mold-release preparations;
chemical agents, chemical reagents, other than for medical or
veterinary purposes;, vulcanising preparations; vulcanisation
accelerators; chemical intensifiers for paper; chemical substances
for analyses in laboratories, other than for medical or veterinary
purposes; iodine for industrial purposes; anti-reflection coating
chemicals; fluorspar compounds; acrylic monomer in the nature of
fluorine monomers; acrylic polymer; adhesives [not for stationery
or household purposes]; adhesives for industrial purposes; higher
fatty acids;, unprocessed plastics; polymerization plastics; acrylic
resins, unprocessed; fluorine resins; polyurethane resins, synthetic
resins, unprocessed.

Class 17

Plastic substances, semi-processed; rubber, raw or semi-worked;
synthetic rubber; acrylic rubber; nitrile rubber; fluoro rubber;
latex [rubber]; liquid rubber; gaskets, pipe gaskets; sealant
compounds for joints; joint packings; junctions for pipes, not of
metal; packings as sealing devices; ail seals; o-rings.

Priority Claims:

Class01

23/07/2012

JAPAN

All goods/services claimed in thisapplication.

Class 17

23/07/2012

JAPAN

All goods/services claimed in thisapplication.

NOK CORPORATION

12-15, SHIBADAIMON 1-CHOME, MINATO-KU, TOKYO
105-8585, JAPAN.
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LE GUIGNOL

T13035301 (14 20 24 25 28)
(International Registration No. 1149170)

Date of International Registration: 21/08/2012
Date of Protection in Singapore: 21/08/2012

Themark consists of the French words meaning " The Puppet" .

Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith, not included in other classes; jewellery, precious
stones; horological and chronometric instruments.

Class 20

Furniture, mirrors, picture frames; goods [not included in other
classes] of wood, cork, reed, cane, wicker, horn, bone, ivory,
whalebone, shell, amber, mother-of-pearl, meerschaum and
substitutesfor all these materials, or of plastics.

Class 24

Bath towels, beach towels; terry towels;, children’s towels; crib
canopies, bed canopies;, fabric valances, bath linen, except
clothing; household linen; bed linen; brocades, bed blankets;
children’s blankets; receiving blankets; bed throws, diaper
changing pads not of paper; handkerchiefs [not of paper];
pillowcases;, mattress covers; felt; duvet covers,; foulard [fabric];
sheets [textile]; wall hangings of textile, eiderdowns [down
coverlets]; insect protection nets, sleeping bags [sheeting]; kits
comprised of fabrics for making quilts; textile material; woolen
cloth; tapestries of textile; draperies [thick drop curtains]; shower
curtains, curtains of textile or plastic; window curtains; fabric;
comforters [bedding]; mosquito nets; velvet; tulle; face towels of
textile; table linen, not of paper; diapered linen; travelling rugs
[lap robes]; covers for cushions; pillow shams; place mats, not of
paper.

Class 25

Clothing of imitations of leather; clothing of leather; clothing for
gymnastics;, dresses; dressing gowns; non-slipping devices for
footwear; clothing; bibs, not of paper; caps [headwear]; berets;
underwear; braces for clothing [suspenders]; footwear; boots for
sports; stockings; dlippers; socks; breeches for wear; shirts; hats;
coats; belts[clothing]; tights; collars[clothing]; headgear for wear;
ear muffs [clothing]; layettes [clothing]; suits, corselets; beach
clothes, masquerade costumes; neckties; headbands [clothing];
pocket sguares; scarves, jackets [clothing]; skirts, aprons
[clothing]; gloves [clothing]; waterproof clothing; ready-made
clothing; knitwear [clothing]; jerseys [clothing]; singlets; hosiery;
pelerines; muffs [clothing]; babies pants [clothing]; trousers; furs
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[clothing]; pajamas; jumpers [pullovers]; shoes; shawls; sashes for
wear; overcoats, boots, combinations [clothing]; leggings [leg
war mer g]; bathing suits; pants; brassieres.

Class 28

Games and playthings; decorations for Christmas trees;, Christmas
trees of synthetic material; swings, apparatus for games; video
game machines; kites; sporting articles;, sports equipment; dalls;
marbles for games; skittles [games]; playing balls; soap bubbles
[toys]; kaleidoscopes; cups for dice; dolls rooms, bells for
Christmas trees;, playing cards, dolls houses; rocking horses;
confetti; dice; ornaments for Christmas trees, except illumination
articles and confectionery; flying discs [toys]; darts; toys; rattles
[playthings]; scale model kits [toys]; dolls' beds; puppets, toy
masks; theatrical masks, mobiles [toys]; scale model vehicles;
scooters [toys]; artificial snow for Christmas trees; novelties for
parties, dances [party favors, favours]; teddy bears; play balloons;
roller skates, stuffed toys, quoits; toy pistols; air pistols [toys];
dolls' feeding bottles; punching bags; jigsaw puzzles; skateboards;
dides [playthings]; spinning tops [toys]; toy vehicles;
radio-controlled toy vehicles; dolls' clothes; shuttlecocks.

Priority Claims:

Class 14

10/08/2012

ITALY

All goods/services claimed in thisapplication.

Class 20

10/08/2012

ITALY

All goods/services claimed in thisapplication.

Class 24

10/08/2012

ITALY

All goods/services claimed in thisapplication.

Class 25

10/08/2012

ITALY

All goods/services claimed in thisapplication.

Class 28

10/08/2012

ITALY

All goods/services claimed in thisapplication.

GARCA SR.L.



Trade Marks Journal No. 043/2013 Page No. 162

FORO BUONAPARTE, 57, MILANO, ITALY

T1303531G (03)
(International Registration No. 1149205)

Date of International Registration: 21/11/2012
Date of Protection in Singapore: 21/11/2012

Class 03

Soap, bath cosmetics, bath salts, bath gels, cotton sticks for
cosmetic purposes, creams and powders used for whitening the
skin, make-up foundations, cosmetic preparations for eyelashes,
mascara, false eyelashes, adhesives for affixing false eyelashes,
decorative transfers for cosmetic use, cosmetic products, cosmetic
pencils, cosmetic creams, make-up preparations, paper guides for
eye make-up, make-up, essential oils, milks for cosmetic use, nail
varnishes, lotions for cosmetic purposes, beauty masks, cosmetic
kits, nail care preparations, false nails, cotton wool for cosmetic
purposes, perfumery, pomades for cosmetic purposes, make-up
powder, lipstick, lip liner pencils, lip glosses, cosmetics for skin
care, eyebrow cosmetics, eyebrow pencils, toilet water, oils for
toiletry purposes, toiletries, varnish-removing preparations, tissues
impregnated with cosmetic lotions, dentifrices.

Priority Claims:

Class 03

22/05/2012

FRANCE

All goods/services claimed in thisapplication.

MAKE UP FOR EVER

5, RUE LA BOETIE, F-75008 PARIS, FRANCE
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I5URU3

SMART WIFE

T1303436A (08)
(International Registration No. 1149255)

Date of International Registration: 18/12/2012
Date of Protection in Singapore: 18/12/2012

The trandliteration of the Chinese characters appearing in the
mark is" Qiao Xi Fu" meaning" Smart Wife".

Class 08

Tongs; clamps; pincers; shearers (hand instruments); files (hand
tools); punch pliers (hand tools); punches (hand tools); cutting
tools (hand tools); scraping tools (hand tools); palette knives; cattle
shearers;, scissors; penknives, hunting knives, pruning shears;
shear blades; vegetable knives, cutters, cleavers, trowels
(gardening); scaling knives; pruners; border shears; paring knives;
vegetable choppers; choppers (knives); pruning knives; blades
(hand tools); machetes, tin openers, non-electric; can openers,
non-electric; knives, scrapers (hand tools); mincing knives (hand
tools); fleshing knives (hand tools); cheese dicers, non-electric;
pizza cutters, non-electric; egg dicers, non-electric.

YANGJIIANG SMART WIFE KITCHENWARE
MANUFACTURING CO.,LTD.

NO. 325 NATIONAL HIGHWAY, NAHUO INDUSTRIAL ZONE,
YANGDONG COUNTY, YANGJIANG CITY, GUANGDONG,
CHINA

T1303445J (01)

(International Registration No. 1149421)

Date of International Registration: 21/12/2012
Date of Protection in Singapore: 21/12/2012

The tranditeration of the Chinese characters appearing in the
mark is" Suo Long Pai" which has no meaning.

Class 01

g
Fire-fighting foam liquids; fire extinguishing compositions. ﬂ."'

JIANGSU SUOLONG SCIENCE AND TECHNOLOGY CO.,,

LTD.

NO. 109, FENGSHOU ROAD, XINGHUA CITY, JIANGSU

PROVINCE, CHINA
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Kanen it

T1303466C (09)
(International Registration No. 1149688)

Date of International Registration: 10/10/2012
Date of Protection in Singapore: 10/10/2012

The trandliteration of the Chinese characters appearing in the
mark is" Ka Neng" which has no meaning.

Class09

Headset; ear buds; sound transmitting apparatus, cabinets for
loudspeakers; compact discs, computer peripheral devices; mouse
[data processing equipment]; voltage regulators; wires, electric;
megaphones.

KANEN ELECTRONICSCOMPANY LTD

NO. 25, LIUHUA ROAD, XIAKOU INDUSTRY ZONE,
DONGCHENG DIS,, DONGGUAN, GUANGDONG, CHINA
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%

\_FPA
/ﬁ :

T1303856A (35 36 43)
(International Registration No. 1149800)

Date of International Registration: 27/12/2012
Date of Protection in Singapore: 27/12/2012

The tranditeration of the Chinese characters of which the mark
consistsis" Nuo Jin" which has no meaning.

Class 35

Outdoor  advertising; advertisement designing;  business
management assistance; business management consultancy;
business management of hotels; business management of hotels;
organization of trade fairs for commercial or advertising purposes;
commer cial information agencies.

Class 36

Insurance underwriting; banking; financing services;, financial
information; leasing of real estate; real estate agencies; real estate
management; apartment house management; renting of
apartments; factoring.

Class 43

Accommodation bureaux (hotels, boarding houses); cafes;
cafeterias; hotdls;, restaurants; snack-bars; bars;, motels; tourist
homes; rental of meeting rooms; retirement homes; boarding house
bookings, rental of temporary accommodation; teahouses, food
and drink catering.

BEJING NUO HOTELSMANAGEMENT CO.,LTD.
ROOM 405, BLOCK 8 JANGUO HOTEL, NO. 5

JIANGUOMENWAI  AVENUE, CHAOYANG DISTRICT,
BEIJING, CHINA
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T1303741G (20 24)
(International Registration No. 1150305)

Date of International Registration: 23/10/2012
Date of Protection in Singapore: 23/10/2012

HYPNOS ...

Furniture; beds, bedsteads, bed bases, headboards for beds, divan
beds, adjustable beds, parts and fittings for beds, including bed
frames, bed legs and bed castors; pillows; cushions;, mattresses,
pocket spring mattresses, mattress toppers;, bedding; sofa beds;
chairs.

Class 24
Mattress protectors and renovators, duvets, duvet covers, sheets,
pillow cases, valances.

Priority Claims:

Class 20

25/04/2012

UNITED KINGDOM

All goods/services claimed in thisapplication.

Class 24

25/04/2012

UNITED KINGDOM

All goods/services claimed in thisapplication.

HYPNOSLIMITED

LONGWICK ROAD, PRINCESS RISBOROUGH,
BUCKINHAMSHIRE HP27 9RS, UNITED KINGDOM

T1303763H (07)
(International Registration No. 1150466)

Date of International Registration: 24/10/2012
Date of Protection in Singapore: 24/10/2012 I k d t
closor NKAUSIry
Printing machines, namely for commercial or industrial use,

industrial inkjet printing machines, printheads for printing

machines, automatic industrial labeling machines for applying

labelsto products.

INKDUSTRY GMBH

MAINZER STRASSE 3, 97277 NEUBRUNN, GERMANY



Trade Marks Journal No. 043/2013 Page No. 167

T1304302F (09)
(International Registration No. 1150739)

Date of International Registration: 01/02/2013
Date of Protection in Singapore: 01/02/2013

MeFOTO ___

Stands for photographic apparatus; photograph apparatus bag;
cases especially made for photographic apparatus and instruments,
tripods for cameras; flash-bulbs [photography]; theft prevention
installations, dectric; editing appliances for cinematographic films;
optical apparatus and instruments;, computer peripheral devices,
camcorders.

BENRO PRECISION INDUSTRIAL (ZHONGSHAN) CO., LTD.
NO. 05-A HUGO JU HIGH-TECH, INDUSTRIAL AREA, XIN

QIAN JIN VILLAGE, TANZHOU TOWN, ZHONGSHAN CITY,
GUANGDONG PROVINCE, CHINA

T1304224J (03)
(International Registration No. 1151398)

Date of International Registration: 30/01/2013
Date of Protection in Singapore: 30/01/2013
FOREVER LIGHT CREATOR
Class 03
Cosmetics, in particular creams, milks, lotions, gels and powders
for the face, body and hands; sun-tanning milks, gels and oils and
after-sun preparations (cosmetics); make-up preparations.

L’OREAL (UK) LIMITED

HAMMERSMITH ROAD 255, LONDON W6 8AZ, UNITED
KINGDOM
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DESTINATION
MATERNITY

T1305389G (25 35)
(International Registration No. 1153093)

Date of International Registration: 24/01/2013
Date of Protection in Singapore: 24/01/2013

Class 25

Maternity clothing, namely, blouses, suits, blazers, jumpers,
dresses, jackets, long and short coats, sweaters, lingerie, scarves,
swimwear, tennis suits, jumpsuits, tops, tunics, shorts, skirts, jeans,
short sets, pants, exercise wear, namely, tights, sweatshirts, sweat
pants, t-shirts, sports bras, warm-ups and jogging suits; nursing
apparel, namely, tops, blouses, t-shirts, sweaters, nightgowns, and
bras, maternity clothing, namely, tank tops, camisoles, vests,
loungewear, yoga pants, sweat jackets, sleepwear, robes,
underwear, shapewear, namely, panties, shorts, camisoles, and
tank tops, swim and beach cover-ups, leggings, hosiery, maternity
gar ments, namely, elastic fabric band to be worn during and after
pregnancy to retain unfastened pre-pregnancy pants and skirts or
oversized maternity clothing; nursing apparel, namely, tank tops,
camisoles, dresses, shapewear, namely, camisoles and tank tops,
and sleepwear .

Class 35

Retail store services featuring maternity and nursing apparel and
accessories, books, magazines and educational materials focusing
on pregnancy, body lotions, creams and skin care products,
vitamins and fertility items, mother and baby gifts, computerized
on-lineretail services featuring maternity and nursing apparel and
accessories, books, magazines and educational materials focusing
on pregnancy, body lotions, creams and skin care products,
vitamins and fertility items and mother and baby gifts.

CAVE SPRINGS, INC.

2751 CENTERVILLE ROAD, WILMINGTON DE 19808,
UNITED STATESOF AMERICA
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STRETCHKINS

T1305392G (28)
(International Registration No. 1153104)

Date of International Registration: 19/02/2013
Date of Protection in Singapore: 19/02/2013

Class 28
Plush dolls; toys, namely, stuffed and plush toys, stuffed and plush
toy animals.

BLUEBANANA GROUPLLC

10 WEST 33RD STREET - SUITE 516, NEW YORK NY 10001,
UNITED STATESOF AMERICA

T1305450H (20)

(International Registration No. 1153799)

Date of International Registration: 08/02/2013
Date of Protection in Singapore: 08/02/2013

Class 20

QUEENIE & C@SA

Furniture; beds; mattresses, boxes of wood or plastic; work
benches; mirrors (looking glasses); cork craftwork; beds for
household pets; coffins; woven timber blinds (furniture).

SHENZHEN LUFFABENZ BEDDING CO., LTD.

BUILDING 1, SECTION 1, JIADE MALUAN INDUSTRIAL
PARK, TANGKENG VILLAGE, PINGSHAN NEW DISTRICT,

SHENZHEN, CHINA
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T1305859G (34)
(International Registration No. 1154148)

SPECIAL RESERVE

Date of International Registration: 27/11/2012
Date of Protection in Singapore: 27/11/2012

Class 34
Cigarettes, cigars, cigarillos, hand-rolling tobacco, pipe tobacco
and tobacco products.

Priority Claims:

Class 34

15/11/2012

UNITED KINGDOM

All goods/services claimed in thisapplication.

DUNHILL TOBACCO OF LONDON LIMITED

GLOBE HOUSE, 4 TEMPLE PLACE, LONDON, WC2R 2PG,
UNITED KINGDOM

T1306195D (34)
(International Registration No. 1154730)

Date of International Registration: 31/12/2012
Date of Protection in Singapore: 31/12/2012

Class 34
Cigarettes, cigars, cigarillos, hand rolling tobacco, pipe tobacco
and tobacco products.

DUNHILL TOBACCO OF LONDON LIMITED

GLOBE HOUSE, 4 TEMPLE PLACE, LONDON, WC2R 2PG,
UNITED KINGDOM
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THLRA

T1307932B (09)
(International Registration No. 1158415)

Date of International Registration: 13/03/2013
Date of Protection in Singapore: 13/03/2013

The following claim is made in the International Registration:
Colours claimed: Magenta and black.

Class 09

Computer software for electronic medical chart; computer
software for health guidance; computer software for information
link; computer programs [not including computer software for
electronic medical chart, computer software for health guidance
and computer software for information link].

Priority Claims:

Class 09

09/03/2013

JAPAN

All goods/services claimed in thisapplication.

MITLA CO.

2217-15, HAYASHI-CHO, TAKAMATSU-SHI, KAGAWA
761-0301, JAPAN
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Uncle Tetsu

T1307933J (30)
(International Registration No. 1158416)

Date of International Registration: 11/03/2013
Date of Protection in Singapore: 11/03/2013

Class 30

Cakes; cheesecake; crepes; puddings; cookies; apple pies; bread
and buns;, sandwiches;, steamed buns stuffed with minced meat
(Chinese-manjuh); hamburger (sandwiches); pizzas, hot dogs
(sandwiches); meat pies; tea; coffee; cocoa; ice cream mixes;
sherbet mixes; unroasted coffee beans.

Priority Claims:

Class 30

13/09/2012

JAPAN

All goods/services claimed in thisapplication.

ROMANZA CO.,LTD.

4-7, MAIZURU 1-CHOME, CHUO-KU, FUKUOKA-SHI,
FUKUOKA 810-0073, JAPAN
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T1307996I (0529 30 32)
(International Registration No. 1158555)

Date of International Registration: 12/02/2013

Date of Protection in Singapore: 12/02/2013
[GNUTRILITE

Dietary and nutritional supplements, dietary and/or food

supplements comprised of vitamins and/or minerals; nutritionally

fortified protein drinks, protein powder for use as a nutritional

supplement.

Class 29

Nutritionally fortified processed fruit and/or nut-based snack bars
fortified with vitamins and/or minerals, not for medical purposes;
nutritionally fortified processed fruit and/or nut-based snack food
fortified with vitamins and/or minerals not for medical purposes.

Class 30
Flour or grain-based snack bars fortified with vitamins and/or
minerals, not for medical purposes.

Class 32
Sportsdrinks; isotonic drinksand drink mixes.

Priority Claims:

Class 05

18/01/2013

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

Class 29

18/01/2013

UNITED STATESOF AMERICA

Partial goods/services claimed in thisapplication.

Class 30

18/01/2013

UNITED STATESOF AMERICA

Partial goods/services claimed in this application.

Class 32
18/01/2013

UNITED STATESOF AMERICA
All goods/services claimed in thisapplication.

ALTICOR INC.

7575 FULTON STREET EAST, ADA MI 49355, UNITED
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STATESOF AMERICA

T1307999C (03)
(International Registration No. 1158562)

Date of International Registration: 26/02/2013
Date of Protection in Singapore: 26/02/2013
NATURALTECH
Class 03
Cosmetic preparations;, creams (cosmetic-); oils for cosmetic
purposes; lotions for cosmetic purposes; lotions for hair care; gels
for use on the hair; perfumes; perfumery, essential oils, cosmetics,
hair lotions, soaps; cakes of toilet soap; shampoos; shampoos,
conditioners; bleaching preparations [decolorants] for cosmetic
purposes; dyes (cosmetic-); hair care cosmetics; hair dyes,; sprays
for the hair; hair cream; hair protection creams; hair moisturisers;
disciplining treatments for the hair; nutritional creams, not for
medical purposes, hair conditioning preparations, balsams for
treating the hair; strengthening treatment lotionsfor the hair.

Priority Claims:

Class 03

22/10/2012

EUROPEAN UNION

All goods/services claimed in thisapplication.

DAVINESSP.A.

VIA RAVASINI, 9/A, 1-43100 PARMA, ITALY
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T1308028B (11 21 29 30 32)
(International Registration No. 1158902)

Date of International Registration: 27/03/2013
Date of Protection in Singapore: 27/03/2013

The following claim is made in the International Registration:
Colours claimed: Orange, red, light blue, pink, light green, purple
and white.

Class 11

Electric apparatus for preparing hot and cold beverages; electric
apparatus for making coffee and tea, electric coffee machines,
electric coffee percolators, electric coffee makers.

Class 21

Utensils and containers for household or kitchen use (neither of
precious metal nor coated therewith); glassware, porcelain and
earthenware not included in other classes; cups, goblets, teapots,
coffeepots and coffee percolators, being non-electric, drinking
glasses, bowls.

Class 29
Dairy products, milk and powdered milk, milk beverageswith milk
predominating; bouillon; soups.

Class 30

Coffee, coffee extracts; artificial coffee, cocoa, chocolate, beverages
made with cocoa, chocolate or coffee and preparations for making
such beverages, tea; biscuits, confectionery and pastry.

Class 32
Non-alcoholic bever ages, preparations for making bever ages.

Priority Claims:

Class 11

25/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.

Class 21

25/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.

Class 29

25/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.
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Class 30

25/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.

Class 32

25/01/2013

SWITZERLAND

All goods/services claimed in thisapplication.

KRAFT FOODS SCHWEIZ HOLDING GMBH

CHOLLERSTRASSE 4, CH-6301 ZUG, SWITZERLAND.

T1308141F (02)
(International Registration No. 1158929)

Date of International Registration: 21/03/2013

Date of Protection in Singapore: 21/03/2013

- LIOROTO
Mordants;, wood preservatives, dyes, pigments, colorants;
dyestuffs; paints; varnishes; lacquers; printing inks; printing inks
for ink jet printers; toners for photocopiers, nonferrous metals in
foil or powder form for painters, decorators, printers and artists;
precious metals in foil or powder form for painters, decorators,
printersand artists.

Priority Claims:

Class 02

02/10/2012

JAPAN

All goods/services claimed in thisapplication.

TOYO INK SC HOLDINGSCO.,LTD.

3-13, KYOBASHI 2-CHOME, CHUO-KU, TOKYO 104-8377,
JAPAN
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T1308142D (05 10)
(International Registration No. 1158960)

Date of International Registration: 21/03/2013
Date of Protection in Singapore: 21/03/2013

LOXIM ...

Alloys of precious metalsfor dental purposes.

Class 10

Surgical, medical, dental and dental implantology instruments and
apparatus, in particular transfer aids, instruments for insertion of
implants; dental implants and parts therefor; superstructures and
related components for fastening dentures to dental implants;
elements and parts of teeth and components for use in dental
implants and denture devices and related parts.

Priority Claims:

Class 05

25/09/2012

EUROPEAN UNION

All goods/services claimed in thisapplication.

Class 10
25/09/2012

EUROPEAN UNION
All goods/services claimed in thisapplication.

STRAUMANN HOLDING AG

PETER MERIAN-WEG 12, CH-4002 BASEL, SWITZERLAND
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CELLINI

T1308258G (30 43)
(International Registration No. 1158986)

Date of International Registration: 28/02/2013
Date of Protection in Singapore: 28/02/2013

Class 30

Coffee, tea, cocoa, sugar, rice, tapioca, sago, artificial coffee; flour
and preparations made from cereals, bread, pastry, and
confectionery, ices; honey, treacle, yeast, baking powder; salt,
mustard; vinegar, sauces (condiments); spices; ice.

Class 43
Servicesfor providing food and drink; temporary accommodation.

Priority Claims:

Class 30

27/12/2012

ITALY

All goods/services claimed in thisapplication.

Class 43
27/12/2012

ITALY
All goods/services claimed in thisapplication.

EKAF INDUSTRIA NAZIONALE DEL CAFFE S.P.A.

LUNGOTORRENTE SECCA, 3R, 1-16163 GENOVA, ITALY
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T1308163G (11)
(International Registration No. 1159279)

Date of International Registration: 20/02/2013
Date of Protection in Singapore: 20/02/2013

Class 11

Lighting apparatus and ingtallations, namely, light diffusers,
chanddliers, lamp reflectors, lamp chimneys, glasses for lamps,
street lamps, standard lamps, safety lamps, electric lamps, lamps,
lanterns, luminous lanterns, ceiling lights, projector lamps, light
reflectors, stage lighting lamps.

Priority Claims:
Class 11
21/01/2013
ITALY

All goods/services claimed in thisapplication.

SBP S.P.A.

VIA PROVINCIALE, 57, 1-24050 GHISALBA (BG), ITALY

T1308165C (05)
(International Registration No. 1159336)

Date of International Registration: 12/03/2013
Date of Protection in Singapore: 12/03/2013

Class 05
Phar maceutical preparations.

Priority Claims:

Class 05

05/10/2012

GERMANY

All goods/services claimed in thisapplication.

BOEHRINGER INGELHEIM INTERNATIONAL GMBH

55218 INGELHEIM, GERMANY

PRAXBIND
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JUNTPRAX

T1308183A (05)
(International Registration No. 1159571)

Date of International Registration: 12/03/2013
Date of Protection in Singapore: 12/03/2013

Class 05
Phar maceutical preparations.

Priority Claims:

Class 05

21/11/2012

GERMANY

All goods/services claimed in thisapplication.

BOEHRINGER INGELHEIM INTERNATIONAL GMBH

55218 INGELHEIM, GERMANY

T1308184Z (05)

(International Registration No. 1159572)

Date of International Registration: 12/03/2013
Date of Protection in Singapore: 12/03/2013

Class 05
Phar maceutical preparations.

Priority Claims:
Class 05
05/10/2012
GERMANY

USBERLA

All goods/services claimed in thisapplication.

BOEHRINGER INGELHEIM INTERNATIONAL GMBH

55218 INGELHEIM, GERMANY
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T1308646! (30 353941 42 44)
(International Registration No. 1159822)

Date of International Registration: 06/02/2013
Date of Protection in Singapore: 06/02/2013

The following claim is made in the International Registration:
Colours claimed: Green, pink, orange, violet and purple.

Class 30
Cocoa, chocolate; bakery, pastry and confectionery products, any
of these goods containing chocolate or cocoa flavoring.

Class 35
Business consultancy for companies, business management
assistance.

Class 39

Provision of information relating to tourist travel regarding
environmental protection, responsible management of natural
resour ces, long-term protection, biodiversity and social, economic
maitters, relating to the workplace and in connection with
standardsfor environmental protection in the field of tourism.

Class 41

Education, seminars and conferences, publication of reports
relating to educational research and information in relation to
sustainable environmental protection.

Class 42

Testing, analysis, evaluation and certification of products of others,
of technology and practices for compliance with standards for
environmental  protection, responsible natural  resource
management, long-term protection, biodiversity; assessment of
compliance with standards of third-party volunteersin the field of
environmental  protection, responsible natural  resource
management, long-term protection, questions relating to social
issues and connected with work in agriculture, forestry and
tourism.

Class 44

Agricultural, horticultural and forestry services, advice and
consultancy with regard to the use of soil and forests, provision of
information relating to forestry.

Priority Claims:
Class 30
13/09/2012
SWITZERLAND
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All goods/services claimed in thisapplication.

Class 35

13/09/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 39

13/09/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class41

13/09/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 42

13/09/2012

SWITZERLAND

All goods/services claimed in thisapplication.

Class 44

13/09/2012

SWITZERLAND

All goods/services claimed in thisapplication.

KRAFT FOODS EUROPE GMBH

LINDBERGH-ALLEE 1, CH-8152
SWITZERLAND

GLATTPARK,

T1308681G (25)

(International Registration No. 1160304)

Date of International Registration: 21/03/2013
Date of Protection in Singapore: 21/03/2013

The following claim is made in the International Registration:

Colours claimed: Black and orange. Black: the word "JUST";

Orange: theword "HYPE" .

Class 25
Clothing, footwear, headgear .

JUST HYPE LTD

UNIT 33 COBDEN HOUSE, COBDEN STREET, LEICESTER

LE12LB, UNITED KINGDOM

JUSTHYPE
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T1308683C (34)
(International Registration No. 1160318)

Date of International Registration: 01/05/2013
Date of Protection in Singapore: 01/05/2013

The following claim is made in the International Registration:
Colours claimed: Black, whiteand grey.

Class 34

Tobacco, whether manufactured or unmanufactured; tobacco
products; cigarettes, cigars, tobacco substitutes, none being for
medicinal or curative purposes; matchesand smokers' articles.

Priority Claims:

Class 34

02/11/2012

EUROPEAN UNION

All goods/services claimed in thisapplication.

REEMTSMA CIGARETTENFABRIKEN GMBH

MAX-BORN-STRASSE 4, 22761 HAMBURG, GERMANY.

T1308694!1 (05)
(International Registration No. 1160395)

Date of International Registration: 05/04/2013
Date of Protection in Singapore: 05/04/2013

o MYVITLA

Pharmaceutical preparations for human use, namely, for the
treatment of hematological malignancies, cancer, auto-immune
diseases and disorders and inflammatory diseases and disorders;
pharmaceutical preparationsfor thetreatment of cancer.

Priority Claims:

Class 05

11/10/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

MILLENNIUM PHARMACEUTICALS, INC.

40 LANDSDOWNE STREET, CAMBRIDGE, MA 02139,
UNITED STATESOF AMERICA
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T1308695G (05)
(International Registration No. 1160396)

Date of International Registration: 05/04/2013
Date of Protection in Singapore: 05/04/2013

SKYVEV ..

Pharmaceutical preparations for human use, namely, for the
treatment of hematological malignancies, cancer, auto-immune
diseases and disorders and inflammatory diseases and disorders;
pharmaceutical preparationsfor thetreatment of cancer.

Priority Claims:

Class 05

11/10/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

MILLENNIUM PHARMACEUTICALS, INC.

40 LANDSDOWNE STREET, CAMBRIDGE, MA 02139,
UNITED STATESOF AMERICA

T1308696E (05)
(International Registration No. 1160397)

Date of International Registration: 05/04/2013
Date of Protection in Singapore: 05/04/2013

- KYNAVIA

Phar maceutical preparations for human use for the treatment and
prevention of cancer.

Priority Claims:

Class 05

16/10/2012

UNITED STATESOF AMERICA

All goods/services claimed in thisapplication.

MILLENNIUM PHARMACEUTICALS, INC.

40 LANDSDOWNE STREET, CAMBRIDGE, MA 02139,
UNITED STATESOF AMERICA
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T1308960C (05)
(International Registration No. 1160520)

Date of International Registration: 06/05/2013
Date of Protection in Singapore: 06/05/2013

WISOM ...

Pharmaceutical products for human use; dietetic substances for
medical use.

Priority Claims:

Class 05

16/04/2013

SWITZERLAND

All goods/services claimed in thisapplication.

ARESTRADING SA.

ZONE INDUSTRIELLE DE L’OURIETTAZ, CH-1170
AUBONNE, SWITZERLAND

T1308965D (35)
(International Registration No. 1160573)

Date of International Registration: 10/04/2013
Date of Protection in Singapore: 10/04/2013
]
a5 DAN MURPHY'S
Retailing and wholesaling services in the nature of liquor outlets;
advertising provided by liquor outlets including online advertising
services, wholesaling and retailing of alcoholic and non-alcoholic
beverages including online wholesaling and retailing of these
products; consumer market information services including online
services such as product reviews and product information and
bulletins.

WOOLWORTHSLIMITED

1 WOOLWORTHS WAY, BELLA VISTA NSW 2153,
AUSTRALIA
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T1309377E (10)
(International Registration No. 1161345)

Date of International Registration: 25/04/2013
Date of Protection in Singapore: 25/04/2013

VIRCELL ..,

Diagnostic apparatus for medical use; surgical, medical, dental and
veterinary apparatus and instruments; furniture especially made
for medical use.

VIRCELL, SLL.

PLAZA DOMINGUEZ ORTIZ, 1 -, POL. IND. DOS DE
OCTUBRE, E-18320 SANTA FE (GRANADA), SPAIN

T1309472J (05)
(International Registration No. 1161356)

Date of International Registration: 01/05/2013

Date of Protection in Singapore: 01/05/2013 MIT O
Class 05 Q

Pharmaceutical preparations, namely, antioxidants targeting
mitochondria; dietary supplements.

ANTIPODEAN PHARMACEUTICALS, INC.

1209 ORANGE STREET, WILMINGTON DE 19801, UNITED
STATESOF AMERICA
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LITTLE JOULE

T1309381C (18 25 28)
(International Registration No. 1161424)

Date of International Registration: 29/04/2013
Date of Protection in Singapore: 29/04/2013

Class 18

Leather and imitations of leather, and goods made of these
materials and not included in other classes; hat boxes of leather or
imitation leather; trunks and travelling bags; umbrellas, parasols
and walking sticks; bags; changing bags, backpacks; briefcases;
game bags; gar ment bags, handbags; key cases; purses; rucksacks;
schoolbags; walking stick seats; walking sticks.

Class 25

Clothing, footwear and headgear; clothing, footwear and headgear
for children; hats and hat frames; caps,; belts; outerclothing and
over coats; swimwear ; underwear.

Class 28
Toys, games and playthings, gymnastic and sporting articles not
included in other classes; decorationsfor Christmastrees.

JOULESLIMITED
16 THE POINT, ROCKINGHAM ROAD, MARKET

HARBOROUGH, LEICESTERSHIRE LE16 7QU, UNITED
KINGDOM

T1309500Z (25)

(International Registration No. 1161629)

Date of International Registration: 08/04/2013

Date of Protection in Singapor e: 08/04/2013

Class 25

SKYE GROUPPTY LIMITED

18 FORRESTER STREET,

AUSTRALIA

Appared (clothing, footwear, headgear). ! !

KINGSGROVE NSW 2208,
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T1309397Z (09)

Iy

Q7

Class 09

(International Registration No. 1161648)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Antennas; transmitters of electronic signals; intercommunication
apparatus, navigational instruments, masts for wireless aerials,
video telephones;, navigation apparatus for vehicles [on-board

computers]; satellite  navigational apparatus; network

communication equipment; electro-dynamic apparatus for the

remote control of signals.

XI'AN  SATPRO MEASUREMENT

TECHNOLOGY CO.,LTD.

CONTROL

B-404, NO. 1, PART C, DENGLINGGU, NO 69, JINYE ROAD,

HIGH-TECH ZONE, XI'AN, CHINA

T1309503D (42)
(International Registration No. 1161651)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 42

Chemistry services; chemical research; chemical analysis; technical
project studies; technical research; research and development for
others.

BEIJING SANJU ENVIRONMENTAL PROTECTION AND
NEW MATERIAL CO,,LTD.

9/F, DAHANG JIYE BUILDING, NO. 33 NORTH RENDA
ROAD, HAIDIAN DISTRICT, 100080 BEIJING, CHINA
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T1309504B (09)
(International Registration No. 1161652)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class09

Frames for photographic transparencies, photographic racks;
cases especially made for photographic apparatus and instruments,
stands for photographic apparatus; tripods for cameras; electrified
rails for mounting spot lights; photograph apparatus bag; lenses
for astrophotography; optical lenses; optical glass.

YUHUAN HUANYU OPTICAL INSTRUMENT CO.,LTD.

YANPAN INDUSTRIAL ZONE, GANJIANG TOWN, YUHAN
COUNTY, TAIZHOU CITY, ZHEJIANG PROVINCE, CHINA

T1309506I (15)
(International Registration No. 1161654)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

s MOCGR

Musical instruments; electronic musical instruments, drums
[musical instruments]; music synthesizers, electronic organs;
plucked musical instruments; percussion instruments; pedals for
musical instruments; skins for drums, keyboards for musical
instruments.

SHENZHEN MOOER AUDIO CO.,LTD.
1505, THE 3RD BUILDING, LONGTANG HUAQIAO NEW

VILLAGE, MINZHI AVENUE, BAO'AN DISTRICT,
SHENZHEN CITY, GUANGDONG, CHINA
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T1309517D (33)
(International Registration No. 1161781)

Date of International Registration: 08/05/2013

S O Date of Protection in Singapore: 08/05/2013
quare ne Class 33

Wine and distilled spirits.

SQUARE ONE ORGANIC SPIRITS,LLC

301 WILSON AVE., NOVATO CA 94947, UNITED STATES OF
AMERICA

T1309409G (07)
(International Registration No. 1161828)

Date of International Registration: 26/02/2013
Date of Protection in Singapore: 26/02/2013

i PRESUS

M achines/mechanical devices for gas preparation, on the basis of
liquefied gases for supplying higher pressures, namely pumps and
pressurisers with corresponding framework; pumps and
pressurisers for liquid gases, pressure regulators for pressurised
gas appar atus, namely a unit of pressureregulator and adjustment
components, safety valves, pressure relief valves and non-return
valves, machinesmechanical apparatus for mixing and pressure
preparation of gases and liquid gases.

LINDE AKTIENGESELLSCHAFT

KLOSTERHOFSTR. 1, 80331 MUNCHEN, GERMANY
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GAO
YUAN «
ZHILV

T1309410J (25)
(International Registration No. 1161830)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 25

Clothing; layettes, swimsuits, waterproof clothing; masquerade
costumes; shoes (worn on the feet); football boots; caps; socks;
gloves (clothing); neckties; leather belts (for decorating); wedding

dress.

SHISHISHI KAIERLAI SPORTSGOODSCO,,LTD

PENGTIAN INDUSTRIAL ZONE, LINGXIU SHISHI CITY,

362700 FUJIAN PROVINCE, CHINA

T1309531Z (11)
(International Registration No. 1161934)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 11

Filters, gas scrubbing apparatus, boilers, other than parts of
machines; water purification installations; air purifying apparatus
and machines; purification installations for sewage; purification
installations for sewage; water purifying apparatus and machines;
oil-scrubbing appar atus; sewage treatment equipment.

BEIJING SANJU ENVIRONMENTAL PROTECTION AND
NEW MATERIAL CO.,LTD.

9/F, DAHANG JIYE BUILDING 1, NO. 33 NORTH RENDA
ROAD, HAIDIAN DISTRICT, 100080 BEIJING, CHINA
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Hysafety

T1309421F (09 25 28)
(International Registration No. 1162014)

Date of International Registration: 20/03/2013
Date of Protection in Singapore: 20/03/2013

Class09

Asbestos gloves for protection against accidents; gloves for
protection against accidents; gloves for divers; gloves for
protection against X-raysfor industrial purposes; acidproof gloves;
protective masks; gloves for protection against electricity; clothing
for protection against fire; clothing for protection against
accidents, radiation and fire.

Class 25
Gloves for clothing; mittens; shoes, boots; hats, waterproof
clothing; raincoat; clothing; overalls; socks; rainwear.

Class 28

Gloves for competitive sports, gloves for games; fencing gloves,
baseball gloves, golf gloves, elbow guards; knee guards, body
protectorsfor sports; boxing gloves; fencing masks.

SHANGHAI HYGLOVESCO.,LTD.
ROOM 1810, NO. 118 XIN LING ROAD, WAI GAO QIAO FREE

TRADE ZONE, PUDONG NEW AREA, 200137 SHANGHAI,
CHINA

T1309844J (25)

(International Registration No. 1163189) ‘ P
7
\Y/,

Date of International Registration: 28/03/2013
Date of Protection in Singapore: 28/03/2013

Class 25
Clothing; footwear; headgear.

Priority Claims:
Class 25
10/01/2013
ITALY

A
v<>7
<

QO

v

2

\

All goods/services claimed in thisapplication.

L.I. SRL

VIA CALATAFIMI, N. 60, 1-62012 CIVITANOVA MARCHE

(MC), ITALY
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T1310356H (09)
(International Registration No. 1163537)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 09

Cables, electric; wires, electric; magnetic wires; telegraph wires;
holders for electric coils; copper wire, insulated; telephone wires;
junction sleevesfor electric cables; fibre [fiber (Am.)] optic cables.

SHANGHAI YONGJIN CABLE GROUP CO.,LTD.

NO. 388 JINJU ROAD, JINHUI TOWN, FENGXIAN DISTRICT,

SHANGHAI, CHINA

T1310357F (10)
(International Registration No. 1163538)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 10

Esthetic massage apparatus, massage apparatus; vibromassage
apparatus, medical apparatus and instruments, cases fitted for
medical instruments, physical exercise apparatus, for medical
purposes; physiotherapy apparatus; bed vibrators; cushions for
medical purposes.

NINGBO BERKELEY ELECTRONIC TECHNOLOGY CO.,,
LTD.

13-10, FIRST BUILDING NO. 6, LANE 165, CHANGYANG
EAST ROAD, JIANGBEI DISTRICT, NINGBO, ZHEJIANG,
CHINA

SONLIFE
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T1310430J (09)
(International Registration No. 1164203)

Date of International Registration: 07/05/2013
Date of Protection in Singapore: 07/05/2013

Class 09

Data processing appar atus; computer peripheral devices, monitors
(computer hardware); notebook computers; laptop computers;
portable telephones, monitoring apparatus, electric; audio and
video receivers; television apparatus,; video recorders; horns for
loudspeakers; camcorders, DVD players; portable media players;
audiovisual teaching apparatus, semi-conductors; fluorescent
Screens; video screens.

Priority Claims:

Class09

19/12/2012

CHINA

All goods/services claimed in thisapplication.

SHENZHEN KTC TECHNOLOGY CO.,LTD

1FLOOR A DISTRICT, 2FLOOR B DISTRICT, WORKSHOP 1,
NORTHERN WUHE ROAD, GANGTOU VILLAGE, BUJI
TOWN, LONGGANG DISTRICT, SHENZHEN, GUANGDON,
CHINA

T1313550H (30)
(International Registration No. 1172046)

Date of International Registration: 06/06/2013

Date of Protection in Singapore: 06/06/2013

o DINOSAURUS
Biscuits, bakery and confectionery products, industrial pastries,

candy, gingerbread, caramelized biscuits (speculoos), wafers,

spreads based on cookies, caramelized biscuits (speculoos) or

chocolate.

Priority Claims:

Class 30

06/12/2012

BENELUX

All goods/services claimed in thisapplication.

LOTUSBAKERIES, NAAMLOZE VENNOOTSCHAP

52, GENTSTRAAT, B-9971 LEMBEKE, BELGIUM.
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T1309428C (11)
(International Registration No. 811643)

Date of International Registration: 11/08/2003
Date of Protection in Singapore: 07/03/2013

CyberCool

Class 11
Cold water units (chillers).

STULZ GMBH

HOLSTEINER CHAUSSEE 283, 22457 HAMBURG, GERMANY

T1306256Z (09)
(International Registration No. 899246)

Date of International Registration: 22/09/2006

Date of Protection in Singapore: 13/02/2013

a0 AFARIA
Computer programs to be used for networking and client server
applications in connection with mobile resource management,
namely, managing mobile communications devices and mobile
computer devices.

IANYWHERE SOLUTIONS, INC.

ONE SYBASE DRIVE, DUBLIN, CA 94568-7976, UNITED
STATESOF AMERICA
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T1204798B (09 13)
(International Registration No. 914696)

Date of International Registration: 11/12/2006

S k h . Id Date of Protection in Singapore: 21/02/2012

Class 09
Electronic firing control apparatus.

Class 13
Cannons, rockets.

RHEINMETALL AIR DEFENCE AG
BIRCHSTRASSE 155, CH-8050 ZURICH, SWITZERLAND

AGENT: DREW AND NAPIER LLC, 10 COLLYER QUAY,
#10-01 OCEAN FINANCIAL CENTRE, SINGAPORE 049315

T1309429A (32)
(International Registration No. 916950)

Date of International Registration: 07/02/2007
Date of Protection in Singapore: 20/05/2013

MENABREA

Class 32
Beer.

BIRRA MENABREA S.P.A.

VIA RAMELLA GERMANIN, 4, 1-13051 BIELLA, ITALY
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T1309162D (09)

(International Registration No. 923755)

Date of International Registration: 08/01/2007

Date of Protection in Singapore: 18/03/2013
ZI[:LI Class 09

Photographic and cinematographic apparatus, apparatus for
recording, transmitting and reproducing sound or images, car
radios, television sets, software, video cassettes, CD-ROMSs, optical
instruments, barometers, thermometers (not for medical use),
eyewear, spectacles, spectacle cases, binoculars, binocular cases,
cases for photographic apparatus and cameras.

ETSZILLI

24 AVENUE JOANNES MASSET, F-69009 L YON, FRANCE

T1309163B (14)
(International Registration No. 932460)

Date of International Registration: 06/06/2007
Date of Protection in Singapore: 18/03/2013

Class 14

Precious metals and their alloys and goods in precious metals or
coated therewith not included in other classes; jewellery, precious
stones; horological and chronometric instruments.

ETSZILLI

24 AVENUE JOANNES MASSET, F-69009 L YON, FRANCE

ZILLI
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Changesin Published Applications

Errata

TradeMark No Journal No PageNo Class Name and Address
T0609664J 097/2007 23 12 AEROMOBILESPTELTD
4 TUASAVENUE 1, SINGAPORE 639489

Specification of goods should have read: Hi-lift
vehicles for aircraft material handling; aircraft
lavatory servicing truck; aircraft water servicing
truck; dollies (trolleys); Hi-lift vehicles for
transporting reduced mobility passengers; land
vehicles incorporating lifting platforms adapted
for servicing air craft.

T1306679D 037/2013 46 30 JAPAN AGRICULTURAL CO-OPERATIVES
ECHIZEN TAKEFU

2-10-22, HONDA, ECHIZEN-CITY, FUKUI,
915-0811 JAPAN

The trandation clause should have read: The
tranditeration of the Japanese characters of
which the mark consists is " Echizen", which is a
place in Japan, " Shikibu" meaning "Name of a
post at the ancient court” and "Hime" meaning
"Princess".
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Application Published But Not Proceeding Under
TradeMarksAct (Cap. 332, 1999 Ed.)

TradeMark No Journal No PageNo Class Name and Address
T1200686J 020/2012 74 25 CROSSTITCH APPAREL PTELTD

1026 TAlI  SENG AVENUE, #03-3542,
SINGAPORE 534413



